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The first musical recoriling Is 
mM^ the actual voice of 
Pope John Paul II. u 
Contenporary musical ^ 
compositions, both spoken andl 
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uiisdom and compassion if one of 
the uiorlii's mast respected 
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BeauSoleil 
Expands Sound 
On Rhino Set 

BY JIM BESSMAN 

NEW YORK— "Cajunization," 
which Rhino Records releases 
March 16, broadens premier 
Cajun band BeauSoleil's bed- 
rock sound into Cuban, blues, 
Hawaiian, and even surf terri- 
tory. But it never strays txxj far 
from the source, as the album 
title indicates. 

(Continued on imge 671 



Atlantic Enters Latino 
MarlietVIa Caliente 

BY JOHN LANNERT 

Atlantic Records is taking its 
first formal plunge into the thriving 
U.S. Latino record industry via an 
unusual deal with Caliente Enter- 
tainment that is 
described as a 
"hybrid license 
and distribution" 
accord. 
Under the 
terms of the four-year pact, Atlantic 
will distribute, promote, and market 
product from Caliente's two record 
ial)els in conjunction with Caliente's 
promotion and marketing staff. 

(Coniinued on page 86) 
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BY DON JEFFREY 

NEW YORK— The U.S. music busi- 
ness is recovering from its slump of 
several yeai's, judging by 1998 statis- 
tics from the Recording Industry 
Assn. of America 
(RIAA). 

Also on the 
rebound were cas- 
settes, which 
declined far less 
than in previous 
years; direct and special markets, 
which turned from a steep drop in 
1997 to a double-digit gain last year; 
and music \ideos, which surged near- 
ly SO'Jf in unit volume. 

Accorfing to the RIAA, net ship- 
ments of recorded music increased 
.5.7% iast.>^arto 1.12 billion units, and 
the dollar value of that product rose 
12.17t to $13.7 billion (Billboanifti/- 
(Conti)med on ixifjc Tt>) 
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BY TOM FERGUSON 

LONDON— Double Brit Aw-ards nom- 
inee George Michael may not have 
been a winner on Feb. 16 (.see story, 
this page), but the artist could take 
some consolation in 
the knowledge that 
his Epic album 
"Ladies & Gentle- 
men: The Best Of 
George Michael" 
was the U.K.'s top seller in the la.st 
quarter of 1998, when it racked up 1 .5 
million sales. 

Triple Brits winner Robbie Wil- 
liams had another reason to smile 
with the news that the second-biggest 
album during October-December was 
his "I've Been Expecting You" 
(Chrysalis, 1.1 million units). 

The stats are according to infor- 
mation from chart provider Chart 
(Coniinued on imfje 77) 
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A Billboard international staff 

report. 



Germany's 
music industry is 
BTOUing new struc- 
tures for artist 
development, with 
many top sellers 
being nurtured 
outside the A&R 
depai-tments of the 
ma,jor labels. 



The trend is underscored in this 
year's Echo Awards, which will be 
held March 4 in 
Hamburg. Key na- 
tional nominees, 
such as Xavier 
Naidoo, Guano 
Apes. Sabrina 
Setlur, Wolfgang 
Petry. and Bell 
Book & Candle, 
hare been market- 
(Cantinned on imqc 7i) 
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Atlantic's Latin 
Playboys Give 
EansANew'Oose' 

BY BRADLEY BAMBARGER 

NEW YORK— "That first Latin 
Playboys album really struck a 
strange chord," says David 
Hidalgo. "It wasn't a Iiit or any- 
thing, but so many people still 
come up and tell me how much 
they were into it. I think tiiat's 
because it wasn't a 'career' 
record. We were Just experi- 
(Contin ued on page 87) 



High-profile Orits Show 
Seen Spurriig Sales 

BY DOMINIC PRIDE 

LONDON— This year's Brit Awards 
show looks set to deliwr the "double 
whammy" of giving both domestic and 
intematk)nal 
lifts to sales 
for winners, 
performers, 
and presen- 
ters. 

Robbie William.s, tl>e Manic Street 
Preachers, Natalie Imbruglia, the 
Corrs, and the specially re-formed 
Eurythmics are likely to see the 
greatest gains from a show acclaimed 
by many as the best to date. 

Overnight figures from Broad- 
{Contitiued on page 77) 
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'Retooled' Couotry Acts Get Radio Relaunch 



Tliix sfrjrn mt.i iiiTimrcd bji I'liijllis Stark, 
managiny editor of Count n/ Ahylaij Mon- 
itor. 

NASHVILLE— When debut .singles fail, as 
they often do, a label's normal procedure i.s 
uisually to either ship another single to radio 
immediately or, worse, drop the act alto- 
gether. 

But as the stakes ha\^ gotten higher and 
the odds of succe.ss smaller, some country 
labels are now taking a hiatus, regn)U|)ing, 
and completely relaunching selected acts 
month-s — even a yeai- — after their debuts. 

That's exactly the tactic that Monument 
employed for Gil Grand, Epic is using for 
Shana Petrone, and Giant will use for the act 
formerly knmvn as Springer!, now renamed 
the Roger Springer Band. 



Removal Of 
Radio/TV OwRership 
Rules Assessed 

BY BILL HOLLAND 

WASHINGTON. D.C— The proposed 
removal of the Federal Communica- 
tions Commission's (FCC) final radio 
and television ownership rules could 
make it even tougher for .'imaller inde- 
ix'ndent stations to com|)cte in a local 
marketplace, according to testimony 
from some of these broadcasters at a 
Feb. 12 hearing here. 

FCC Chairman William Kennard 
and the agency's five commissioners 
heard testimony on whether to reiwal 
the commission's radio-television 
cross-ownei'ship rule, which prohibits 
the common ownership of radio and 
TV stations in a local mai-ket, and its 
TV "duopoly" rale, which prohibits the 
common ownership of more than one 
TV .station in a local market. 

Fifteen witnesses, including reconl- 
ing artist/radio station owner Stevie 
Wander, testified Feb. 12 about the 
potential impact of removing the last 
remaining radio and telemion owner- 
ship rules. 

Most of the testimony centered on 
whether the remm-al of the rales would 
doom smaller stations in marketplaces 
tCrntlinned on imtic 80) 



None of those acts' first singles performed 
as the labels had hoped, but promotion e.\cc- 
utives from all three labels say that they 
believe in the acts enough to figure out why 
and correct the problems. 

Grand's debut single. "Famous First 
Words," peaked at No. Ti on Billboard's Hot 
Country Singles & Tracks chart la.st May. 
Nine months later, his second single, "Let's 
Start Livin'," has already outperformed his 
debut. That single rose 64-57 this issue. 

Petrone's "Heaven Bound" peaked at No. 
60 in July. Epic plans to ship her new single, 
"This Time," in April, almo.st a year after 
she was introduced to radio. 

Springerl's "Don't Try To Find Me" 
jxjaked at No. 64 in October. Giant plans to 
come back with a new single by the Roger 
Springer Band, probably ""The Last Dance," 
in May. 

So what do these acts and labels do in the 
intei-im? In the case of Sony acts Grand and 
Petrone, the music was tweaked, and new 
songs were cut for their album projects. 
Gland's new single was remixed and remas- 
tered from the original wrsion, and its back- 
ing \T)cals were redone. The re.st of his album 
was "tweaked and brightened," according 
to VP of promotion Lairy Pareigis. 

"This Time" is one of three new sides 
Petrone went back into the studio and cut 
with a different pi-oducer, Paul Worley. Epic 
VP of promotion Rob Dalton explains, 
"Although we feel we'vB got a lot of singles on 
the album, we just didn't feel absolutely con- 
fident that we had the .single to really start 



the process — Ui really cut through the cur- 
rent climate sve're in — especially given a 
very crowded category like female artists." 

"The labels, meanwhile, ha\« been ha-shing 
out new plans of attack for these artists. 

A STEP BACK 

"We took a predicated step back and 
looked at the things that we didn't feel were 
wirkingand analyzed them," .says Pareigis. 
"We fixed the music so v.'e could come back 
to radio and say, 'We took this music and 
designed it for your needs.' " 

But why take .so much lime between sin- 
gles'? 

"It's verj' ea.sy to bm-n whatever good will 
you'TO achievied by shipping single after sin- 
gle after single," says Pareigis. "After you 
take that shoi and it doesn't work, you take 
the project back to the garage, retool it, and 
re-present it You owe it to radio to do that, 
becau.se you have to take .voui' best shot nmv." 

l>alton says. "It's unorthodox, hi.storically, 
for a miyor relea.se to ship one single, be out 
there for five minutes, and regroup and 
reassess, as opposed to just shipping anoth- 
er single and hoping it will break through. 
After realizing that 'Heawn Bound' wasn't 
it. we refocused and took a hard look at who 
[Petrone] was, what kind of musical style 
best represents her, and the direction we 
think will best compete in the mai'ketplace." 

That direction turned out to be a more 
ti-aditional sound. 

"We just haven't shipped singles like 
(C(mtiinicd on [xitfc 79) 




Kickoff For A Good Cause. The T.J. Martell Foundation for Leukemia. Cancer, and AIDS 
Research will honor BMG Entertainment chairman/CEO Michael Dornemann at its 24th annual 
Humanitarian Award Gala on May 13. Shown at the benefit kickoff luncheon, from left, are Jim 
Caparro, chairman/CEO of Island/Mercury Music Group; Ahmet Ertegun, co-chairman/co- 
CEO of the Atlantic Group; Clive Davis, president of Arista Records; Dornemann: Frances W. 
Preston. president/CEO of BMI and president of the T.J. Martell Foundation; Tony Martell, 
chairman of the T.J. Martell Foundation; Strauss Zelnick. president/CEO of BMG Entertain- 
ment; and Tom Freston, chairman/CEO of MTV Networks. In front is Phil Quartararo, president 
of Warner Bros. Records Inc. 



BIAA Wants Israel Eitei far 'Ram^^' Husic Plraea 



BY BILL HOLLAND 

WASHINGTON. D.C— Sound recording 
piracy in Israel has increased to such a level 
that the Recording Industrj' Assn. of Amer- 
ica (RIAA) has recommended that the U.S. 
trade representati\e (USTR) cite it as a Pri- 
ority Country, USTR's most serious trade 
violation designation. 

The RIAA, the Motion Picture Assn. of 
America, and other groups whose members 
are copjTight holders file a .warly report to 
the USTR in conjunction with the Interna- 
tional Intellectual Property Alliance. The 
report provides input prior to the USTR's 
citation of countries that arc in violation of 
the Special 'Ml provision of U.S. trade law. 

The RIAA says that in 1998, the U.S. 
recording industry lost $60 million in sales 
in Israel as a result of rampant piracy. 
According to Neal Tui kewit^, RIAA exec- 
utive VR international. "In the past year 



piracy has nearly doubled in Israel," 
although the country has copyright 
infringement laws on the books. 

"The losses are due to lax law enforee- 
ment," Turkewitz says. 

USTR w ill announce its Special ;J01 Pri- 
ority Watch list April 30. Countries are 
cited if they are found to be viohiting intel- 
lectual-property trade obligations. They 
must begin discussions with U.S. govern- 
ment officials on improved copyright pro- 
tection or face the potential loss of market 
access to the U.S. for their exports. 

The RIAA has also recommended that 
Poland and Ukraine be placed on the sec- 
ond tier of the Priority Watch List because 
of increased piracy activity. Pirated prod- 
uct accounts for 95% of the sound record- 
ing market in Ukraine and 40% in Poland, 
according to the RIAA. 

"Ukraine has replaced Bulgaria as the 



principal country of production and export 
for pirated product," Turkewitz says. "In 
1996. there was one CD plant in Ukraine; 
now there are four plants producing illegal 
CDs." 

Brazil. Kuwait, Mexico, Peru, and the 
Russian Federation are recommended by 
the RIAA and others to return to the Pri- 
ority Watch List for high piracy levels and 
annual record industry losses of as much 
as $290 million (Brazil) and $170 million 
(Russian Federation), according to the 
RIAA. 

Thirty-thi-ee countries \rere recommend- 
ed by the RIAA to be placed on the third- 
tier Watch Lust, where losses may be lower. 
They include Romania, where 90% of sound 
recording product is of pirate origin, and 
Vietnam, where the figure stands at 99%. 

According to Turkewitz, Japan has also 
tContinufd on patje S5) 
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TpF Pf THt Hub 

1 2 Web connected CDs get a 
boost trom new technology that 
allows hlgtier-qualily audio and 
visual componenls. 

Ahtuti 8 Mbiic 

1 A Fuer.utive Turntable: 

Wayne Isaok Is promoted to 
executive VP ol laleni and music 
programming olVHl. 
1 8 The Crnsti Test Dummies 
canlinue to evolve on their latest 
onering, "Give Yourself A Hand.' 

1 A ThA Rant- Priylirtinns Inr 
this year's Grommy winners. 
20 Boxscore: Billy Joel 
grosses more thon $1 million at 
the National Car Rental Center in 
Sunrise, Fla. 




22 Soum WmclB and Him 
Score Mows: The 'SLC Punk* 
soundtracK features fracl<s from 
Itie Suicide Machines, the 
Ramones, and the Dead 
Kennedys 

23 Popular Uprisings: Dub 

Irlfie Sound System follows up its 
critically acclaimed debut with its 
sophomore set. "Bryant Street.' 

Beviev« * 
Previews: Spy, Edwin Hawluns, 
and John Stewart & Darwin's 
Army share this issue's spotlight. 




27 BftB; The frve-mnn vnoni 
group Silk exptoies sensual 
sourids on 'Tonight.' 

28 The Rhythm Section: 
'Heartbreoh Hotel' by Whilney 
Houston Featuring Foith Evans & 
Kelly Price stays secure at No. 1 . 
32 Dance Trai: Mniirice 
Joshuo finds himself In demand 
for his R&B remixes- 

34 Country: Kenny Rogers 
launches Dreomcatcher Enter- 
tainment wilh former Capitol/EMI 
exec Jim Mozza. 
38 In The Spirit: Kerry Dou - 
glas and World Wide Gospel 
Records lake gospel music to the 
streets to gain o wider audience. 

38 Higher Ground: The 70- 
city Supernatural Experience lour 
features crowd-pleasing dc Talk. 

39 Classical/Keeping Score: 
Conductor Jordi Savoll takes 
matters info his own hands with 
the formalion of his label. Alia 
vox. 

40 Jazz/Blue Notes: With 
Topaz, Erik Friedlander brings the 
cello into the |ozz spotlight. 

42 Songwriters > Publishers: 
BMI and ASCAP lake deeper loote 
at watermarking technokigy. 

43 Pro Audio: Spy finds the 
perfect recording space in an 
unconventional location. 

44 Intin Nntiw- Rnnin niircnl 

will be Inducted into Billboard's 
Lotin Music Hall of Fame at ttie 
sixth annual Latin Music 
Awards. 



47 Argentina's proposed tax 
Increase would drastically raise 
levies for American and Euro- 
pean record companies. 

52 Hits ot the Worid: Italy, 
Spain, and Australia "Believe' 
they like Cher. 

53 Global Music Pulse: Hip- 
hop ocl Petter and pop band Ihe 
Cardigans win big at the Swedish 
Grommis In Stockholm. 

MhCBHWTI B M»BKtTIIIB 

55 NARM exponds lost year's 
successful jazz sampler cam- 
paign lo include cidssical discs. 

58 Retail TrocK: WEAplons 
major changes in its prteing poli- 
cies. 

59 Declorotlons ot Indepen - 
donts: Ryko Distribution relo- 
cates to New York to be closer to 
its parent company, Polm Pic- 
tures. 

60 Child's Play: Monnheim 
Steamroller plans to release inter- 
pretations of Disney classics. 

61 Home Video: A growing 
roster ot titles were keyed to this 
year's Black History Month pro- 
motions 

62 Shew ToU: Billy Blonks and 
his Innovative exercise routine Toe- 
Bo may revive the fitness genre. 




JOHN STEWIRT: P. 24 



PMCMimiM 

69 AC programmers ore finding 
it Increasingly ditlteult to familiar- 
ize audiences with new songs. 

71 The Modem Age: urs A 
Jay Popoft explains why his fam- 
ily sleeps well at night. 

72 AlrWoves: Kelly Price gets 
hard-earned recognition with tier 
gold-cerllfied debut, "Soul 01 A 
Vl/oman.' 

73 Music Video: S I L K-E. Ihe 
winner ol MTV's talent search, 
prepares her debut video 



THE CARDIGANS: P. S3 



65 Clossllied 
54 Update/Lltellnes: Bruce 
Springsteen Is omong the spon- 
sors ol the sixth annual Charily 
Boll for the Kristen Ann Corr 
Fund. 

86 Between the Bullets: Teen 
powerhouse Britney Spears pads 
her leod at No. \ . 

87 This Week's Billboard 
Online 

88 Chart Boot: Joey Mclntyre 
finds new chart life a decade 
after the heyday of New Kids On 
The Block. 

88 Martlet Wateh 
88 HomefrMit: Two new 
books track the history of Bill- 
board's country charts. 



Music Publicist Cliarles Comer, 64, Dies 



BY JIM BESSMAN 

NEW YORK— Charles Comer, the 
legendary industry publicist whose 
answering machine message ended 
with his heartfelt motto "Show 
business is my life," has left behind 
a colorful legacy. 

Comer died Feb. 11 in a New York 
hospital, apparently of complica- 
linn.< friiin ili:iliplos Ho Wiis fi4 
(BillboardBu/ted'n, Feb. 16). 

"Charlie was an old-school pio- 
neer of music industry press agen- 
try," says Billboard editor in chief 
Timothy White, who knew Comer 
for 2.3 years. "His relationships 
with artists customarily began at 
the early stages of their careers 
and endured. 

"From Bob and Rita Marley and 
Peter Toah to the Chieftains, Mari- 
anne Faithfull, and Stevie Ray 
Vaughan, Charlie offered guidance 
and counsel as much as publicity 



campaigns, and he filled many of the 
roles traditionally taken by a per- 
sonal manager," White continues. 
"He was fair, fun but also rather firm 
in all his dealings, and it was not 
uncommon for him to give his artists 
stern reprimands if they fell short of 
any of his professional 
standards. They lis- 
tened hard and learned, 
[because they knew his 
Iregard for them was 
rooted not in mere 
business but in real 
love." 

COMER Born in Liver- 

pool, England, Co- 
mer was a merchant marine in near- 
by Merseyside, where he helped 
coin the phrase "Mersey beat" in 
the early '60s to describe the sound 
of the Beatles and other local 
groups. Moving to Manhattan, he 
managed several clubs in Greenwich 




Village before switching to public 
relations and being hired by Brian 
Epstein to help with the Beatles' 
first U.S. tour in 1964. 

He later served as head of public- 
ity at Island Records and started 
his own firm in New York in 1979. 

"He was a very special publicist, 
someone who really had a stroke of 
genius," says Chris Blackwell, foun- 
der of Island Records and Palm Pic- 
tures, who recalls that when Bob 
Marley was shot in Jamaica in 1976, 
Comer, in his press release, termed 
it an "assassination attempt," there- 
by elevating Marley to the stature 
of presidents and popes. 

"He was like family, past the PR 
stage," says Rita Marley. "I can 
recall him working days into nights 
without sleeping because certain 
things had to be done for press 
before tours, and he was always on 
(Continiird mi pogcUl 
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Sony Inks Deal With 
Producer Jerkins 



BY PAUL VERNA 

NEW YORK— Sony Music Enter- 
tainment and rising star Rodney 
Jerkins have signed a worldwide deal 
that will allow the company to tap 
into Jerkins' magic touch while help- 
ing the 21-year-old producer/song- 
writer/musician develop his skills 
outside his R&B core. 

The pact is a worldwide production 
and label agreement with Jerkins' 
Darkchild Entertainment production 
company and his new label, Dark- 
child Records (Billboard&tUetin, 
Feb. 17). 

Sony Music Entertainment chair- 
man/CEO Thomas D. Mottola says 
the arrangement is a "big win" for 
Sony, since Jerkins was ripe for a ma- 
jor partnership and could have been 
lured by other msgors. "Rodney is a 
world-class talent who has a broad 
range of musicianship," .says Mottola. 

Despite his young age, Jerkins has 

HARM Goes 

Online With 
Job BaDi( 

BY DON JEFFREY 

NEW YORK— Continuing its efforts 
to help industry people who have lost 
their jobs, the National Assn. of Re- 
cording Merchandisers (NARM) is 
taking the task online. 

On Feb. 16, NARM unveiled its 
interactive Job Bank. Those out of 
work can devise passwords for 
secure access to the organization's 
World Wide Web sit*; scan job list- 
ings according to company, location, 
sldlls, and position titles; and post 
their resumes. Companies can list job 
openings and view the rSsum^s 
(BiWhoardBuUetin. Feb. 18). 

This move comes three weeks 
after NARM announced that it was 
taking a number of initiatives at this 
year's convention (March 8-11 at the 
Las Vegas Hilton) to aid the unem- 
ployed. In addition to granting free 
registration to those without jobs, the 
trade organization will set up a 
career opportunities booth on the 
trade show floor (Billboard, Feb. 6). 

These efforts take on special sig- 
nificance at a time of rapid workforce 
downsizing, as consolidation has 
reduced the number of m^jor record 
companies from six to five and the 
number of major music retailers to a 
handful of giants. 

"I think we've tapped into some- 
thing here that has struck a chord 
with people," says Jim Donio, 
NARM's spokesman. "We've been 
getting phone calls from people say- 
ing, 'Thank you for doing this.' " 

He adds, "At first we thought it 
would be mostly Universal and [Poly- 
Gram Group Distribution] people," 
because those music companies have 
merged. "But it hasn't worked out 
that way." 

The Job Bank Web address is 
www.narm.com/programs/careers 
.htm. 



already scored four Grammy nomi- 
nations and gold and platinum hits as 
a songwriter and producer with the 
likes of Mary .J. Blige, Kirk Frank- 
lin, Monica, Brandy, Deborah Cox, 
Will Smith, Tatyana Ali, and Whit- 
ney Houston. 

Now that he has established him- 
self as a proven R&B and pop hit- 
maker. Jerkins is eager to expand his 
horizons beyond those genres. 

"I'm getting the opportunity to 
express what I'm really about musi- 
cally, not just in R&B but also in pop, 
Latin, and country music," says 
Jerkins. "Sony's not just sticking me 
in as an R&B producer. I need that 
(Continued on poQe 76) 



Atlantic, Sire Get 'Hyper' On CDs 

Collective Soul, Aphex Twin Discs Have Net-Accessible Tracks 



BY CATHERINE APPLEFELD OLSON 

WASHINGTON, D.C.— Although 
broadband Internet connectivity still 
eludes the lion's share of music fans, 
at least two m^or labels are jump- 
ing on a new technology that enables 
them to "enhance" CDs with high- 
quality audio or video regardless of 
bandwidth limitations. Those limita- 
tions have proved to be a pitfall for 
previous World Wide Welhconnect- 
ed discs. 

Both Atlantic Records' current 
Collective Soul disc, "Dosage," and 
an EP featuring ambient techno art- 
ist Aphex Twin, due March 23 from 
Warp/Sire Records, are enhanced 
with Skokie, lU.-based HyperLOCK 
Technologies' HyperCD technology. 




Burying The Hatchet. Island/Mercury recording act the Cranberries were in 
New York recently to present "Bury The Hatchet," the group's newest album, to 
label executives. The album is slated for April release. Shown, from left, are 
band member Noel Hogan, Island/Mercury executive VP David Leach, Island/ 
Mercury president John Reid, band member Dolores O'Riordan, Island/Mercury 
chairman Jim Caparro, and band members Fergal Lawler and Mike Hogan. 



Simitar In A Tussle With Titan, 
Cherry Lane Over Wrestling Set 



BY CHRIS MORRIS 

LOS ANGELES— In the mu.Ric-hu.si- 
ness equivalent of a flying drop kick. 
Cherry Lane Music PubHshing and 
Titan Sports have sent a cease-and- 
desist letter to Simitar Entertain- 
ment, claiming that the album "Slam- 
min' Wrestling Hits," issued by the 
Simitar division Beast Records, con- 
tains versions of various pro 
wrestlers' themes that infringe on 
their copyrights on the compositions 
(BillboardAi/fctin, Feb. 11). 

The album — featuring themes 
associated with such colorful World 
Wrestling Federation (WWF) and 
World Championship Wrestling stars 
as Stone Cold Steve Austin, Lex 
Luger, Sable, the Undertaker, Ric 
Flair, and the Edge — dips on The 
Billboard 200 from No. 11 1 to No. 125 
thus issue. 

A competing title, Koch Records' 
"World Wrestling Federation: WWF 
The Music, Volume 3," slips from No. 
15 to No. 18 this issue. Eight of the 
tracks on the Beast package also 
appear on the Koch collection, which 
is the third hit WWF set released by 
the indie label and only one of sever- 
al recent, highly successful grap- 
pling-themed packages (Billboard, 



Nov. 14, 1998). 

In a Feb. 8 letter to Simitar Enter- 
tainment CEO Mickey Elfenbein, 
attorney Joseph Grier, representing 
Cherry Lane and Titan Sports, 
sought to pin Beast's allegedly unau- 
thorized album to the mat. 

The letter claims that "Slammin' 
Wrestlin' Hits" was manufactured and 
marketed by Simitar "having neither 
secured voluntary mechanical license- 
es nor having served or filed a timely 
notice of intention to obtain a compul- 
sory license mandated by section 1 1 5 
of the United States (Copyright Act, 
thereby infringing our clients' copy- 
rights in the compositions." 

Cherry Lane and Titan Sports 
demand that Simitar immediately 
stop manufacturing, promoting, 
advertising, distributing, and selling 
the album; that all existing copies be 
recalled or destroyed; and that all 
masters and promotional materials 
be delivered to them. 

Andrew Darrow, executive VP of 
business and legal affairs for Simitar, 
says that the company has received 
the letter. 

"We're presently in communication 
with [Cherry Lane and Titan] and 
working to resolw the issue," he s^ys. 



"Dosage" contains an additional 
audio track, "Almost You," accessible 
only via the Internet; the Sire re- 
lea.se will contain a music video. 

HyperLOCK president Ken Park 
says that a number of other m^or 
and indie labels are also assessing 
the technology. 

"Who knows when broadband will 
really be here," Park says. "We are 
getting the content developers out of 
the business of having to worry about 
connectivity and allowing them to 
extend their presentation of content 
to the Web today." 

Simply put, HyperCD removes a 
small poiiion of a music or video file 
housed on a disc, rendering it use- 
less. That information is then further 
encrypted and placed in a secure 
area of a Web site. When a user 
accesses the Internet site with the 
disc, the pieces are spliced back to- 
gether and the bonus audio or video 
track plays. 

The technology, which is both PC- 
and Mac-compatible, circumvents 
long latency times and piracy issues 
because most ofthecontentis housed 
locally on the disc. Howe\'er, because 
there is an encrypted Web compo- 
nent, record companies can track 
usage data. 

Nikke Slight, Atlantic's VP of new 
media, says the label already has 
3,000 Web sign-ups since the release 
of "Dosage" Feb. 9. Atlantic placed a 
box alerting consumers to the 
HyperCD content on the back cover 
of the disc, and Slight believes the 
Web component helped propel first- 
week sales of "Dosage" to Collective 
Soul's best sales week ever. The al- 
bimi has sold more than 65,000 units, 
according to SoundScan. 

"The beauty of this is, every day 
we can go back and look at the stats, 
as well as bulletin boards and mailing 
lists," she says. "People are reacting 
very positively to the track, putting 
up lyrics and things like that." 

Slight says Atlantic is gathering 



basic information fix)m users, includ- 
ing name. E-mail address, and city of 
residence. The label is developing a 
database and will provide these peo- 
ple such things as early notification 
of U.S. tour dates and, possibly, 
another exclusi\'e bonus track. 

Atlantic plans to use HyperCD for 
the April 20 release from rock group 
the Guffs, as well as on at least two 
other upcoming releases, Slight says. 

HyperCD debuted in its initial 
incarnation last year and has been 
employed primarily on CD-ROMs 
and DVD-ROMs for business-to- 
business applications or entertain- 
ment company promotions. Warner 
Bros. Online used the technology for 
a promotional DVD-ROM, "Drive- 
On," that offered original behind- 
the-scenes material to complement 
some of its programming. BMG 
Online used HyperCD to enhance a 
free CD-ROM that contained videos 
promoting its Peeps Republic Web 
site, and the technology was also 
used on a free enrollment disc for 
David Bowie's Internet service, 
BowieNet. 

Park notes that the music industry 
was a natural first to take the tech- 
nology commercial. "I knew concep- 
tually that if we stopped selling the 
technology as a technology and start- 
ed selHng it as an enabler, we could 
facilitate new revenue opportunities 
for our customers. And the lowest 
hanging fruit was the music indus- 
try," he says. "They were already 
delivering enhanced CDs, although 
they were flawed, and music video is 
such a highly coveted property." 

For Sire, being first to release a 
HyperCD-enhanced videoclip was a 
matter of the right technology cou- 
pled with the right application at the 
right time. 

"We have known about the tech- 
nology for a while and had never re- 
ally considered it appropriate for us 
until we got this video," says Sire 
(Continued <m ixige 76) 



Musicmakercom Joins MPS Fray 

Site To Sell Watermarked Files Of Songs, Albums 



BY CATHERINE APPLEFELO OLSON 

WASHINGTON, D.C.— The audio 
compression technology MPS has 
seeped into yet another facet of the 
onHne music industry. 

This spring, custom compilation 
site Musicmaker.com will begin sell- 
ing a library of 20,000 licensed songs 
and 2,500 complete albimns that will 
be available for download via MPS and 
embedded with a digital watermark 
developed by Aris Technologies. 

Powering the Reston, Va.-based 
company's segue into the digital- 
download business is a new arrange- 
ment with independent label Plat- 
inum Entertainment. Platinum, 
which owns an equity interest in 
Musicmaker.com, is licensing its 
entire catalog to Musicmaker.com on 
an exclusive basis for five years. 

The Platinum roster includes work 
by Dionne Warwick, the Beach Boys, 
Roger Daltrey, and George Clinton 
and the labels House of Blues, CGI 



Records, and Intersound. 

Half of the 20,000 MPS tracks that 
Musicmaker.com will debut April 1 
will be from Platinum acts; the other 
half will be songs that Musicmaker 
com already has rights to under 
existing deals, according to Bob 
Bernardi, Musicmaker.com chair- 
man/CEO. Tracks will cost $1 each. 

The Aris technology, which is 
being billed as Secure MPS, is simi- 
lar to that being developed by Liquid 
Audio for the Genuine Music Coali- 
tion in that it's an authentication 
device rather than a copy-protectkin 
measure. A watermark is embedded 
into each legitimate file and remains 
traceable through the duration of a 
downloaded song's life, whether it is 
played on a hard drive, a portable 
player, or a CD. 

Although it doesn't ease all securi- 
ty concerns, Bernardi says the tech- 
nology might be strong enough to 
(Continued on pcuje 85) 
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LET THEM EAT PUSSY 



RECORD OF THE YEAR 
YOU'RE STILL THE ONE 
SHANIA TWAIN mercurv n«»hvilu) 

THE YEAR 
iVER 

SHANIA TWAM (i.iERcunr nashville) 

SONG OF THE YEAR 
YOU RE STILL THE ONE 
SHANIA TWAIN imcrcury nashville) 

BEST POP COLLABORATION WITH VOCALS 

1 "^TILL HAVE THAT OTHER GIRL 

ELVIS COSrtLLO & BURT BACHARACH mercury) 

BEST FEMALE ROCK VOCAL PERFORMANCE 

CANT LET GO 

LUCINDA WILLIAMS mfrcurv) 

BEST HARD ROCK PERFORMANCE 
PSYCHO CIRCUS 
KISS (MERcunv) 

BEST METAL PERFORMANCE 
FRIED CHICKEN AND COFFEE 
NASHVILLE PUSSY ithe encuve/mercurvi 

BEST METAL PERFORMANCE 
DU HAST 

RAMMSIEM (SUSH/MOTOR musici 

BEST ALTERNATIVE MUSIC PERFORMANCE 
IS THIS DESIRE? 
PJ HARVEY iisuND) 

BEST FEMALE COUNTRY VOCAL PERFORMANCE 
YOU'RE STILL THE ONE 
SHANIA TWAIN /.'ercury mshvillE) 

BESI CUUNIHY SONG 
YOU'RE STILL THE ONE 
SHANIA TWAIN imercurv nashviuei 

BEST COUNTRY ALBUM 
COME ON OVER 

SHANIA TWAIN (Mercury msHviaE) 

BEST CONTEMPORARY SOUL GOSPEL ALBUM 
FINALLY KAREN 

KAREN CLARK-SHEARD (island riack musici 

BEST CONTEMPORARY FOLK ALBUM 
CAR WHFFI S n'j A GRAVEL ROAD 
LUCINDA WILUAMS(f.uHcuHvi 

BEST WORLD MUSIC ALBUM 

OREMI 

ANGELIQUE KIDJO di 



NOT BAD FOR A 
BRAND NEW COMPANY! 



Daniels Takes His Jam On Read 



Cnuntry On CO-ROM 

Interactive Encyclopedia Due 



BY CHET FLIPPO 

NASHVILLE— The first interac- 
tive country music encyclopedia 
makes its debut April 6 when a 
three-way partnership unveils 
"Country.com's Century Of Coun- 
try: Definitive Country Music 
Encyclopedia." 

The CD-ROM, which will list for 
$29.95, is a joint effort of Star- 
Works Inc., TNN and its coun- 
try.eom World Wide Web site, and 
DreamWorks Records Nashville. 
Music store distribution will be by 
Universal Music and Video Distri- 
bution, and retail software-store 
distribution will be handled by 
Navarre. 

The project, which is the first to 
bear the eountry.com logo, will be 
heavily promoted on the World 
Wide Web site as well as on TNN 
beginning March 5 as part of the 
network's ongoing Century of 
Country campaign, its millennium 
project. It will be featured on 
TNN's daily Historical Moments 
spots and will be the focus of ongo- 
ing tri\ia contests on the "Crook & 
Chase" show. 

The project had its beginnings 
four years ago at StarWorks Inc., 
a New York-ba-sed software devel- 
opment firm. 

"We were looking to do some- 
thing with music, and a music 
encyclopedia seemed to be the nat- 
ural tool to begin with," saj-s Star- 
Works VP of marketing Lynn Ep- 
stein. "Jazz had been done to death, 
classical was pretty well covered, 
and I was afraid of rock. I thought 
people in country music and in 
Nashville might be sweeter to deal 
with." 

She began attending Fan Fair, 
the annual conrention for country 
music fans here, and polling the 
fans as to their preferences. Early 
research convinced her that a 
country encyclopedia would be an 
ideal initial product. 

Epstein bought the rights to 
what was then the most recent 
country encyclopedia, "Definitire 
Country: The Ultimate Encyclo- 
pedia Of Country Music And Its 
Performers" by Barry McCloud 
(Perigee Books). 

"The book was a good base to 



begin with, but it had some prob- 
lems with it," says Epstein. "So we 
spent three years taking it apart. 
We hired historians and fact 
checkers to go over it, and we 
added a discography with more 
than 50,000 entries; 900 pho- 
tographs; audio interviews and 
videos; business information; fan 
club listings; and made the whole 
thing .searchable, interactive, and 
upgradable. We wanted to make it 
as definitiw as pos.sible." 

Duiing that piwess, Epstein re- 
turned to Fan Fair, where Tower 
Records Nashville gave her booth 
-space to test-market the CD-ROM 
to fans. 

"They went crazy," she says. 
"They all wanted to know how they 
could get it. Country fans love the 
history of their mu.sic and — impor- 
tantly — they all seem to haw com- 
puters. And. intere.stingly, half of 
those who signed up initially were 
from other countries." 

Ne.\t, Epstein went looking for 
a company to put the project out. 
"I called cold on James Stroud at 
DreamWorks becau.se I had heard 
of him. He said, 'What a great 
idea! You came to us because you 
know that we're more than a 
record company. We're looking for 
projects like this.' " 

Stroud, who was looking to 
develop the project online and get 
it into country music households, 
then called on country.com. 

Martin Clayton, VP/GM of 
country.com, sa.^'s his company was 
a natural strategic partner. 

"I was at first cautious about it," 
says Clayton. "I am very .sensitive 
about getting the history right. I'm 
a real stickler for accuracy, and I 
will not publish anything that's not 
right. Country fans themselves 
insist on accuracy. I told James, 
'I'll do it if jTiu'll let me put my peo- 
ple on it and let them go over it 
page by page until we're relatively 
assured of the quality of the infor- 
mation.' 

"So, we did that. We're already a 
kind of online encyclopedia, and 
DreamWorks wanted a credible 
partner and a brand name." 

The CD-ROM will be unveiled in 
(Contimted on pafje 87) 





EXECUTIVE TURNTABLE 









RECORD COMPANIES. Wayne Isaak is 

promoted to executive VP of talent 
and music programming at VHl in 
New York. He was senior VP of mu- 
sic and talent relations. 

Bill Wilson is named VP of 
worldwide marketing at BMG Enter- 
tainment in New York. He was VP of 
marketing at BMG Entertainment 
North America. 

Melani Rogers is named senior 
VP of international media at Sony 
Music Entertainment in New York. 
She was VP of pre.ss and publicity at 
Epic Records. 

Andi Ferrara is promoted to VP 
of artist relations at Atlantic Records 
in New York. She was senior director 




ISAAK WILSON 



of artist relations. 

Rob Dalton is promoted to VP of 
Epic Promotion Nashville. He was 
VP of national country promotion. 

Arista Records in New York pro- 
motes Andrew Berkowitz to senior 
director of promotion. He was direc- 
tor of video promotion. 



BY DEBORAH EVANS PRICE 

NASHVILLE— This spring, Char- 
lie Daniels will take his legendary 
Volunteer Jam concert extravagan- 
za on the road with a tour that will 
benefit Habitat for Humanity. Molly 
Hatchet and the Marshall Tucker 
Band will join the Charlie Daniels 
Band on the 37-city tour. 

In keeping with Jam tradition, 
surprise guests will be making ap- 
pearances in select cities. Daniels' 
perfoi-mances during the tour will be 
recorded for a live album to be re- 
leased later this year. 

"The basic package is Molly 
Hatchet, Marshall Tucker, and the 
CDB," says Daniels. "However, we 
are not ruling out the possibility of 
adding other acts from time to time, 
and as we go from market to market 
the jamming prospects are unhmit- 
ed. You never who may drap by and 
sit in." 

SFX is partnering with Daniels' 
organization to produce the tour. A 
portion of the proceeds will benefit 
Habitat for Humanity, an organiza- 
tion that uses community volunteers 
to build houses for needy families. 
Thus far, eight homes are scheduled 
to be built as a result of the tour, 
which will tie in with the local Habi- 
tat chapters in cities it visits to pro- 



BY MARK SOLjOMONS 

LONDON— Universal Music has 
pulled the covers off its new Uni- 
versal-Island combine in the U.K. 
Assembled from parts of the pre- 
merger Universal Music U.K. and 
Island Records U.K. operations, it 
is a smaller machine than either of 
those companies in their pre-merg- 
er guises. 

■The management team that will 
run the label group includes an even 
mix of executives from Island and 
Universal. 

The company's managing direc- 
tor is Marc Marot, who has been 
head of Island in the territory 
since 1990; deputy managing 
director is Mark Crossingham, for- 
mer GM of Universal/Interscope 
in the U.K. A&R director is Nigel 
Coxon, former head of A&R at 
PolyGram Island Publishing. Karl 




ROGERS FERRARA 



Kevin Morrow is promoted to sen- 
ior VP of entertainment at HOB 
Entertainment in Los Angeles. He 
was VP of toui-s and talent 

Ne.\tNext Music in New York names 
Dennis Wheeler managing director 
and Carlos Alomar director of A&R. 
They were, respectiviely, senior VP of 



mote the organization. Daniels pre- 
sented a check for $15,000 to Habi- 
tat when he announced the tour. 

In addition to the tour. Blue Hat 
Records (which Daniels owns with 
manager David Corlew) w ill release 
two Volunteer .Jam albums featuring 
vintage perfoi-mances from previous 
Jams, which previously were always 
staged in Nashville. "Volunteer Jam 
Historic Live Performances, Vol. 1" 
will be released April 20, the day 
before the tour's kickoff in Jackson, 
Tenn. Volume two will come out June 
1, two weeks before the tour ends. 
Willie Nelson, Ted Nugent, Wet 
Willie, and the Marshall Tucker 
Band are among the acts included on 
the releases. 

Blue Hat is also releasing Daniels' 
new album, "Tailgate Party," March 
9 and will promote the album via tail- 
gate parties in the tour markets 
keyed to cla.ssic rock radio stations. 
In each city on the tour, Blue Hat 
will issue samplers, featuring six 
Daniels songs, to the first 2,500 first- 
day ticket buyers. 

"I really believe this is the first 
time that a tour and a record label — 
because the principal of the tour and 
record label are one and the same — 
that we've ever been able to mount 
this kind of marketplace attack," 



Badger, former head of marketing 
at Universal/Interscope, is mar- 
keting director, and former Uni- 
versal/Interscope director of pro- 
motions Damian Christian takes 
the same role at the new company. 

Press director Ted Cummings and 
finance director Rob Harvey move 
from similar roles at Universal/ 
Interscope, while director of inter- 
national Steve Matthews and direc- 
tor of business affairs Claire Sugrue 
join from Island. 

The London-based company Ls to 
move in August from Island's longtime 
headquarters in St Peter's Square to 
A& M's former building at New Kings 
Road, also in west London. 

Universal-Island will handle all 
releases on the Universal, MCA, 
Island, and Motown labels. Key cur- 
rent acts on the combine's roster 
(Continued on page 76) 




OALTON BERKOWnz 



marketing/AAR at Pendulum Records 
and a mu-sician/pixiducer 

RELATED FIELDS. Chris Resales is 

appointed urban music pubUcist at 
Norman Winter Associates Public 
Relations. He was an assistant man- 
ager at Harmony Hou.sc. 



says Blue Hat GM Steve Miller. "We 
know when the releases are coming 
and can gear them to bring added 
publicity to the tour, as well as have 
the tour bring added publicity to the 
release." 

Corlew, president/CEO of Blue 
Hat, concurs. "It's a unique oppor- 
tunity fur an artist, a label, and a 
producer as big as SFX to come 
together with a common goal — to 
sell concert tickets, to sell records, 
and to bring an inexpensive; concert 
ticket [prices range from $8 to $24] 
to the fan. It's more than a concert; 
it's an event. And it's a chance to 
benefit people [through Habitat for 
Humanity]." 

Daniels started the Volunteer .lara 
in 1974. "The original Volunteer Jam 
was nothing more than a live record- 
ing se.ssion," Daniels says. "We were 
doing our 'Fire On The Mountain' al- 
bum and wanted to do two live cuts. 
So we scheduled a concert at War 
Memorial Auditorium and invited 
some of our friends to come and jam 
with us when the recording was fin- 
ished." 

In the years that followed, Daniels 
has hosted !(> Volunteer .lams. Don 
Henley, Billy Joel, Alabama, James 
Brown, Amy Grant, Stevie Ray 
Vaughan, .lames Brown, Tanya 
Tucker, and Alabama are among the 
artists who hav^ performed. All the 
concerts have been videotaped, and 
during the Jam tour, that footage 
w ill be shown on video screens. 

"I can't take credit for the origi- 
nal idea of taking the .Jam on the 
road. That was something that 
David Corlew worked out with the 
SFX people," says Daniels. 

Corlew says Daniels did a few 
dates in the Northeast last year with 
Molly Hatchet and Marshall Tucker 
that W'ere extremely well received 
and that indicated the time might be 
right for this tour. 

"This is the year Charlie is going 
to rock'n'roll again," says Blue Hat's 
Miller. "That's w here he made his 
claim to fame in the 70s and '80s. He 
didn't really become a Nashville art- 
ist until 1987 or 1988, when he 
signed with Sony." 

Miller .says in promoting the tour 
and albums, the label plans to capi- 
talize on Daniels' notoriety in the 
rock market. On "Tailgate Party," 
Daniels covers some of his favorite 
Southern rock songs, such as 
Lynyrd Skynyrd's "Freebird," 
Hootie & the Blow-fish's "Let Her 
Cry," (Georgia Satellites' "Keep Your 
Hands To Yourself," the Marshall 
Tucker Band's "Can't You See," and 
ZZ Top's "Sharp Dressed Man." 

" 'Tailgate Party' is the culmina- 
tion of an idea and intention I have 
had for years," says Daniels. "I 
wanted to record classic songs of the 
Southern bands, not just the ones 
who have been around for a while, 
but the new-er generation, too. It's a 
tribute to the Southern bands of yes- 
terday and today." 

"Tailgate Party" also includes 
-such Charlie Daniels Band classics 
as "The South's Gonna Do It Again," 
"The Legend Of Wooley Swamp," 
and "The Devil Went Down To Geor- 
gia." 

"Our thought process was that 
(Continued on page 67) 
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^^^^^H Steve Earie 
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Big Cat's Blumfeld Is 
New Hit Witii 'Old' 



BY CHRISTIAN ARNDT 

KKANKFUKT— Blumfeld, the 
architect of Germany's '90s alter- 
native rock, has 
managed to recon- 
cile its progressive 
sound with main- 
stream success. Its 
third album, "Old 
Nobody," went top 20 
on the German 
album chart the blui 
week of Feb. 2, a 
week after its release, signaling 
the band's expanding fan base and 
growing support from radio and 
\ndeo outlets. 



The sti-ong performance of the 
album has surprised the act's label, 
London-based Big Cat, which 
licenses the band to 
Kough Trade for the 
Germany/Switzer- 
land/Austria (GSA) 
region. 

Big Cat, which has 
a licensing and equi- 
ty deal with V2, says 
the latter is planning 
an international re- 
lease in May. 

The Hamburg-based band — 
which took its name from the anti- 
(Coiitimwd on fiape^o} 
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Jesse Powell Can Thank 'You' 

Hit Single Powers Silas/n/ICA Artist's Sophomore Album 



MCA 



BY CARLA HAY 

NEW YORK— For Jesse PoweU, the 
second time's the charm. The R&B 
singer's sophomore Silas/MCA 
album, " 'Bout It," is his break- 
through, fueled by the album's second 
single, "You," 
which has been 
rising up The Bill- 
boai-d Hot 100. 

" 'Bout It" de- 
buted on the Heat- 
seekers chart at 
No. 34 in September 1998 and 
reached No. 1 in February The album 
achiewd Heatseeker Impact status 
when it ascended to No. 100 on The 
Billboard 200 in the Feb. 20 issue. 
This issue, the album jumps to No. 93. 

Powell's 1996 self-titled debut 



:>Miiiei 



Mr0 Bias's Magttattas Prm Pereanial 



BY CHRIS MORRIS 

LOS ANGELES— When Blue Note 
president Bruce Lundvall went to 
New Orleans to sign the Wild Mag- 
nolias — whose album "Life Is A 
Carnival," their debut for Blue 
Note's Metro Blue 
imprint, arrive.^; 
March 9— the 
town naturally I nr« « > c b i » » 
made a wing-ding 
out of it. 

"I went down there, and they 
made a huge event out of this sign- 
ing," Lundvall recalls. "The whole 
town turned out I had no idea why — 
I thought I was going down to sign a 
contract. They had a party that last- 
ed all day, and they all performed." 

In the eyes of Crescent City 
natives, the uproar was undoubtedly 
justified, for the Magnolias are among 
the city's best-loved musical institu- 
tions. Founded more than 40 years 



ago as a Mardi Gras "Indian tribe" — 
the marching, chanting, flamboyantly 
plumed neighborhood "gangs"/street 
performers familiar to spectators at 
the February Lenten festival — the 
group developed into a performing 




WILD MAGNOUAS 

musical unit in the 70s, after Quint 
Davis, who co-founded the New 
Orleans Jazz & Heritage Festival, 
urged the group to record a single. 
"The Magnolias started out back 



in '57," says Magnolias leader Big 
Chief Bo DoUis, who co-fronts the 
group with longtime partner Chief 
Monk Boudreau.x. "Me and Monk 
came up together as Indians back in 
the '50s. What happened was, we had 
two different gangs that we [mas- 
queraded] with, all of 'em from the 
same area. Monk was in the Golden 
Kagles . . . and I was in the Wild 
.Magnolias." 

Glenn Gaines, the Magnolias' man- 
ager and record producer, says, "Bo 
and Monk are two big chiefs who 
H ere able to get together and work 
together and show what it's all about 
to everybody: 'Hey, there are rival 
Indian gangs in New Orleans, but it's 
a friendly rivalry.' " 

Dollis adds, "I met Quint Davis, 
and he came to one of our Indian 
practices, where we do our chants 
and all that. He asked me — Did I 
{Continued on imtjf 79) 




ym have an album with a song that's 
charting, you do get treated differ- 
ently. You get treated better. The atti- 
, tude is like night 



SILAS 



album failed to crack The Billboard 
200, although it did peak at No. 32 on 
the Heatseekers chart. Comparing 
the experience of promoting his first 
album to promoting his second, Pow- 
ell says, "I don't think there's much 
difference except now 1 have a hit If 



and day." 
a I "You" was the 
■ t. j Hot Shot Debut 
^Bl when it bowed at 

^ No. 14 on the Bill- 
1 board Hot 100 in 
the Feb. 20 issue. 
RECORDS This issue, it 
climbs to No. 11. 
The song is currently No. 3 on the 
Hot R&B Singles & "Tracks chart. 

MCA Records senior VP of opera- 
tions and R&B music Steve Corbin 
say that early reaction to "You" made 
it clear that it was a special song. 

(Continited on imge 85) 




Flying High. The Flys recently stopped by Billboard headquarters in New York 
to celebrate their album "Holiday Man" (Delicious Vinyl/Trauma) reaching No. 1 
on Billboard's Heatseekers chart. The Flys are headlining a tour of clubs and 
theaters, and they'll open for the Rolling Stones March 3 in Tampa. Fla,. and 
March 5 in Miami. Pictured, from left, are band members Joshua Paskowitz. 
Adam Paskowitz. James Book. Nicky Lucero, and Peter Perdiohizzi, (Photo: 
Chuck Pulin) 



jji-/jiju]jij ujjiiL^Jujjy 

The essential tool for those who service or sell products to the 
record retailing community. Everything you need to know about retail 
with over 7.000 updated listings of independent and chain record stores, 
chain headquarters, and audiobook retailers. 

Jam-packed with listings: 

■ store names and addresses ■ phone and fax numbers ■ e-mail addresses 

■ chain store planners and buyers ■ store genre or music specialization 

■ chain headquarter and staff listing ■ store listings by state 




J YES! Please send me Billboard's 1999 Record Retailing Directory- 

I am enclosing $ 1 75 per copy plus $6 shipping and handling ($ 1 4 for international 
orders) NY. NJ. CA.TN. MA. IL. PA. OH.VA & DC please add applicable sales tax. 

tt of copies . Check enclosed for $ . 

Charge $ to my: lJ American Express □ {MasterCard 71 Visa 

Canm ExaPale 

Signature frxjutrwft 

Carctiokter Iplease print) 

Name 



Cornoanv 



Address 



City. State, liE E-mall 

Please dote Orders are payable in U.S. funds drawn on a U.S. bank only AH sales final. BDRD3 1 69 
Mail coupon to: Billboard Duectones, PO Box 2016. Lakewood. NJ 0870! 
For fastest service call I -800-344-7 1 1 9. Outside the U.S. call 732-3«3-4 1 St. Or fax 
your order to 732-363-0338. To advenise tn the Directory call Jeff Serrette 212-536-5174, 
Now available on diskette and mailing labels, for rates cill Andrea Irish at (212) 536-5223 
www.billboard.com 



BILLBOARD FEBRUARY 27, 1999 



17 



Artists & Music 



Dummies 'Hand' In Their Latest Set 

Canadian Band Brings On Tlie Funk On Arista Album 



BY LARRY LeBLANC 

TORONTO— The Crash Test Dum- 
mies once again chart a new sonic 
course with their latest release, the 
rhythmically and sexually charged 
album "Give Yourself A Hand." 

Kicked off by a funky lowdown sin- 
gle, "Keep A Lid On Things," featur- 




CRASH TEST DUMMIES 

ing lead singer Brad Roberts' cele- 
brated baritone voice, the album is 
being released worldwide March 2.3 
by Arista Records, except in Canada, 
where it is available on BMG Music 
Canada's affiliated ViK Recordings. 
Each of the Crash Test Dummies' 



albums have been markedly different 
and ha\^ had varying degrees of suc- 
cess. Their quirky 1991 debut, 
"GhosLs That Haunt Me," playfully 
skewered country and folk/rock gen- 
res and featured the hit single "Super- 
man's Song." 

The pop-based "God Shuffled His 
Feet," released in 1994, was propelled 
by its single "Mmm Mmm Mmm 
Mmm" and sold 8 million records 
worldwide, according to the label. "A 
Worm's Life," released in 1996, 
turned to a guitar-laden sound and 
failed to ignite much interest with 
buj'ers. 

"Give Yourself A Hand" has the 
benefit of being "both well-rounded 
and having the hit singles we need to 
impact the group globally," says Lisa 
Zbitnew, president of BMG Music 
Canada. 

"It's a really cool record," adds 
Adam Sexton. VP of product man- 
agement at Arista Records in New 
York. "Brad has moved into a new 



A Brit Awards Win Guarantees 
Attentinn— But Nut Lnngevlty 



BY PAUL SEXTON 

LONDON — Sometime during the 
course of the 1999 Brit Aw-ards, held 
Fleb. 16 at London Arena, a label exec- 
utive was almost sure to have eulogized 
how his or her company and its victori- 
ous artist are building a career to last 
for the next 10 yeai's. But a glance back 
to the Brits of 1989 suggests that such 
longevity is not 
automatically wm 
AlajKiintwhen 
the industrj' here 

fields regular criticism about its inabil- 
ity to nurture long-term, international 
success stories, the Biits' i-uU of honor 
from 10 years ago reveals an intriguing 
mixture of the enduring and the 
ephemeral 

Some of the 1989 winners — such as 
Bros (best British newcomer) and 
Fairground Attraction (best British 
album and single) — .saw dreams of 
continuing glory come to nothing. 
However, Brit Awards committee 
chairman Paul Conroy also thinks 
such stories go with the territory 

"People wonder with the Brits: Ls it 
the golden chalice or the poison chal- 
ice'?" says Conroy, also president of 



NEWS ANALYSIS 



Virgin Records in the U.K. and Ire- 
land. "But I think it's alwaj's interest- 
ing to l(K)k not jast at the winners but 
the other nominations. It's a bit like 
the book prize at school — it's not just 
the winning but the competing." 

Bros, a hot chart newcomer in 1988, 
rode the crest of fame for the rest of 
its victorious year of '89. Hcmm'er, it 
failed to break in 
the U.S. and had 
dissolved amid 
financial prob- 
lems by 1991. F^rgi-ound Attraction's 
reign was shorter still. Its "The First 
Of A Million Kisses" was cho.sen as 
best British album, while the smash 
"Pferfect" was named best British sin- 
gle. The set spent a year on the U.K. 
charts. But in trans-Atlantic terms, 
Fairground Atti-action was merely a 
.sideshow, with "Perfect" peaking at 
No. 80 on The Billboard Hot 100, while 
the album managed to reach only No. 
137 on The Billboard 200. 

Lead singer Eddi Reader left for a 
.solo career and vrdR a surpri.se winner 
as best British female solo artist in 
1995, via a self-titled album for bianco 
(Continued on page -22) 



musical direction and taken a sizable 
step forward in his songwriting. Al- 
.so, hwalistl Ellen Reid's three songs 
are great. Six months into this pro- 
ject, we're going to have an Ellen hit 
on our hands." 

The Winnipeg, Manitoba, natives, 
who signed witii BMG Canada in 1991, 
fu^t niade their mark in the U.S. with 
"Ghosts That Haunt Me," which 
reached No. 4 on Billboard's Heat- 
seekers album chart. "Superman's 
Song" peaked at No. 56 on Billboard's 
Hot 100 chart in 1991. The album has 
sold 479,000 units in the U.S., accord- 
(Coiitinufd on page 21) 




Keeping Afloat. Backstage at the People's Choice Awards, held in January in 
Pasadena. Calif., Garth Brooks and actress Sandra Bullock are presented 
plaques commemorating the double-platinum certification of the soundtrack to 
"Hope Floats." Bullock stars in the movie, and Brooks appears on the sound- 
track, which was the fourth-biggest-selling soundtrack of 1998. Shown, from left, 
are Geoff Bywater, executive VP of Fox Music; Don Was, soundtrack producer; 
Brooks; Bullock; Roy Lott, president of Capitol Records; and Liz Heller, executive 
VP of Capitol Records. 



Live Frnm LA., Tlie Grauimys' New Hume: 
This Year's Piclis For Tlie Winners 



PARK THE LIMO AND HAND ME THE ENVE- 
LOPE: It's time for my annual Grammy predictions. 
After three years in New York, and a much publicized 
feud between National Academy of Recording Arts and 
Sciences (NARAS) chairman Michael Greene and 
New York Ma.vor Rudy Giuliani, the Grammys return 
to Los Angeles. The good news is that means great 
weather and the after-parties last much longer, since 
they start three hours earlier. 

'The following are my picks for who's taking home a 
Grammy. I've stated where my personal choice differs 
from whom I believii the voters will pick. 

Album of the year It's hard to 
imagine that Lauryn Hill's "The 
Miseducation Of Lauryn Hill" 
won't take this one. Seldom has 
there been an album as commer- 
cially and critically lauded as this 
Fugce's .solo debut. There's a 
remote chance that Madonna 
could snare this one, but we doubt 
it 

Record of the year: Conven- 
tional wisdom would say that i'lbe r- 
ballad "My Heart Will Go On," performed by Celine 
Dion, will win, but if everyone at Arista and everyone 
at Atlantic throws his or her votes behind Brandy & 
Monica's duet "The Boy Is Mine" (not that we're sug- 
gesting that people would vote only for artists on their 
roster . . . wink, wink), that could take it. Then again, 
"You're Still The One" was such a crossover smash for 
Shania Twain, it could grab the brass ring. In other 
words, we have no idea who's taking the statue home. 
We're guessing "You're Still The One." 

Song of the year: It's a tossup between "I Don't 
Want To Miss A Thing," written by Diane Warren, 
and "My Heart Will (Jo On," penned by James Homer 
and Will Jennings. Warren's was Aerosmith's first 
No. 1 record and also became the bigge-st hit of coun- 
try singer Mark Chestnutt's career (although that 
happened after voting had closed). However, the "Titan- 
ic" theme may prove unsinkable. 

Best new artist: Everyone thinks Lauryn Hill has 
this one sewed up, but we're not so sure. We think 
Dixie Chicks may give her a run for her money. 
LeAnn Rimes won in this category two years ago, so 
there's a precedent for country acts to win. In a tight, 
tight race, we go w ith Hill by a no.se. As much as we 
love her, there will stiU be a part of us rooting for Dixie 
Chicks, though. 

Best female pop vocal performance: This Is one of 
the few fields where Lauryn Hill, nominated for "Can't 
Take My Eyes Off Of You," isn't a front-runner. It's 
going to be a tight race between Sheryl Crow for "My 
Favorite Mi.stake," Sarah McLachlan for "Adia," and 
Celine Dion for "My Heart Will Go On," but we think 




by Melinda Newman 



McLachlan's taking home the troph,v. Crow will then 
get the nod for best female rock vocal performance for 
"There Goes The Neighborhood." 

Best male pop vocal performance: When will the 
solo male drought end? Not thus year, baby. Things are 
looking up w ith newbies Eagle-Eye Cherry ("Save 
Tonight") and Shawn Mullins ("Lullaby") getting 
nods, but and we're not proud of this fact we've never 
even heard the Sting track ("You Were Meant For Me") 
nominated here. We're nuts about both "Save Tonight" 
and Brian McKnight's 'Anytime," but Erie Clapton's 
going to win for "My Father's Eyes." 

Best dance recording: We're 
not saying the nominees here, 
which include such main.stream 
artists as Boy George, Madonna, 
Gloria Estefan, and Cyndi Lau- 
per, didn't hare huge dance hits 
or that they don't have large fol- 
lowings in boogie wonderland, 
but we have to que.stion why ded- 
icated dance artists aren't nomi- 
nated here. Maybe that's because 
it's a new category added within 
the last few years and members of the dance commu- 
nity are still learning about NARj\S and how to join, 
nominate their artists, and vote. Tliat said, tlie Gram- 
my goes to Madonna for "Ray Of Light" 

Best pop album: This should go to Madonna for 
"Ray Of Light" but NARAS seems to love Erie Clap- 
ton's every move, so we say it goes to his "Pilgrim." 

Be.st rock song: Now here's a tough category. Each 
song here is great, but we're going to eliminate John 
Hiatt's "Have A Little Faith In Me" because it's old. 
Our personal favorite is the Verve's "Bitter Sweet 
Symphony," for which the group's Richard Ashcroft 
shares a songwriting credit with Mick Jagger and 
Keith Richards. We're going with Alanis Morissette 
for "Uninvited." 

Best R&B song: Oddly enough, we think the nod 
could go to Lauryn Hill for "A Rose Is Still A Rose," 
which was performed by Aretha Franklin. It cer- 
tainly wasa'i the biggest radio hit in the group, but Hill 
and Fi-ankUn are an unbeatable pair. 

Best country song: We would love to .see Bob Dylan 
pick up a Grammy for Garth Brooks' mo\ing version 
of "To Make You Feel My Love," but we think it's going 
to "You're Still The One," written by Shania Twain and 
husband Robert John "Mutt" Lange. 

DoNT BET THE FARM: We checked last year's pre- 
dictions to see how we fared, and, to put it bluntly, we 
.sucked. We managed to pick Shawn Colvin's "Sunny 
Came Home" for record of the year, but we were star- 
tlingly off in many other categories. It humbles us to 
admit we got only three out of 10 predictions right 
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Tom Russell's HIghTone Song Cycle Traces His Family's Roots 



BY JIM BESSMAN 

NEW YORK— Veteran roots-music 
storyteller Tom RusseU explores the 
roots of his own family tree, which 
stretch to Ireland and Norway, in his 
latest album, "The Man From God 
Knows Where." 

The set, which is slated for North 
American release March 16 on High- 
Tone Records, was released in mid- 
February in Norway via Norwegian 
label KKV Records. 

The album takes the form of a 26- 
track "immigrant song cycle." Besides 
Russell, it features Iris DeMent, Do- 
lores Keane, Dave Van Ronk, Norwe- 
gian vocal stars Sondre Bratland and 
Kari Bremnes, and, via an old wax 



cylinder recording, the voice of the 
poet Walt Whitman. 

"I started with the idea of making 
an epic record with American sounds 
and stories of my ancestors — and that 
gave way to just the voices of my an- 
cestors," says Russell, a Los Angeles 
native of Irish and Norwegian her- 
itage who now lives in El P^, Texas. 
"The more I found out about my peo- 
ple coming from Ireland and Norway, 
the more I centered on the Russell 
family history idea and what they 
went through in coming to America." 

The project is Russell's first 
album of fresh material since High- 
Tone's 1995 set "The Rose Of The 
San Joaquin." Since then, HighTone 
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has issued two sets that featured 
previously released materia] as well 
as new record- 
ings of past Rus- 
sell gems. Dur- 
ing the course 
of his career, 
Russell has re- 
leased a total of 
16 albums, most 
of which were on 
RUSSEU. Philo Records or 
Eastside Digital. 
Recording for "The Man From God 
Knows Where" commenced eight 
years ago and was only recently com- 
pleted, Russell says, after his father, 
Charlie Russell, died in 1997. 

He says the album ends with his 
father's story "about growing up a 
farm boy in Iowa and coming to Cali- 
fornia to make a million dollars and 
lose all through gambling [as recount- 
ed in "Chickasaw County Jail"] and 
my take on it in 'Throwin' Horseshoes 
At The Moon.' " 

Russell took the idea for the album 
to Norway label KKV Records, which 
owns the worldwide master rights 
and has licensed the project to High- 
Ibne. "I pitched it as a 'folk opera' just 
with guitar accompaniment because I 
knew it was an expensi^'e enterprise, 
but [KKV founder and "The Man 
From God Knows Where" producer] 
Erik Hillestad said we had to do it. It 
took two years to get the logistics 
together, and finally last September 
we flew all the artists over to a castle 
on the West Coast of Norway near 
where my great-grandfather 
Ambrose Larson was born. So the 
whole project has a magic about it" 

Hillestad calls the project "one of 
the strongest V\e ever been involved 
in." He adds, "Since the world is get- 
ing smaller and smaller, the fusion of 
music from various countries will be 
the ultimate way of exporting our own 
[Norwegian] music, namely by 
importing other countries' music as 
well" 

Besides telling the story of his 
ancestors, the album also tells a musi- 
cal story, Russell notes. "I had to get 
the right musical .sounds, so there's 
Irish pipes and Norwegian fiddle 
worked into American folk muidc," he 
says. "It ends with almost a pop bal- 
lad, so there's the evolution of the fam- 
ily story with a musical evolution." 

The distinguished guests were easy 
choices. "I needed a Tom Waits-type 
character for 'The Outcast' — who 
gives a carnival barker-type, devil's 
advocate, opposite-view-of-America 
spiel — and Dave Van Ronk was per- 
fect," says Russell. "I'd worked with 
Iris before, and she had the Midwest 
back-porch voice of farming ladies 
that was needed for this record. 
Dolores Keane is the great voice of 
Ireland, and Kari Bremnes is called 
the Joni Mitchell of Norway. This is 
her first recording in English." 

Instrumentalists include Ann- 
bj0rg Lien, master of the Norwegian 
Hardanger fiddle, Irish uUleann 
piper Eoin O'Riabhaigh, and long- 
time Russell guitar accompanist 
Andrew Hardin, who has previously 
played extensively with Russell in 



Scandinavia. 

Russell, who is self-managed and 
published via Bug-administered Fron- 
tera Music (ASCAP), now hopes to 
assemble most of the album's cast for 
live performances. One may be filmed 
in NOTway, where he's slated to appear 
in March at the Voss Jazz Festival 

If a tour with all the guest artists 
doesn't happen domestically, Russell, 
who is booked by Louise McKay of 
Canada's Little Bear Productions, will 
set out in April and May with a back- 
ing group to "present as much as I 
can" in the U.S. 

HighTone looks to market it to "the 
more literate record retailers" like 
Tower, Borders, and Barnes & Noble, 
says the label's operations manager, 
Darrell Anderson. He adds that lis- 
tening posts will be key. Press is also 
a nuyor thrust, and special pamphlets 
with critics' quotes, lyrics, back- 
ground material, and artists' bios hsve 



been made available. 

Radio targeting involves triple-A, 
public, and roots-music formats, to 
which the entire album was shipped 
Feb. 16. 

"We're hoping for a better response 
at triple-A since it's a more well- 
rounded effort, with big names, that's 
also more radio-friendly," says Ander- 
son. "We also expect good response at 
all the NPR talk shows, because 
there's a story here: It's not just a 
bunch of pop songs, but a song cycle 
about coming to America gone 
wrong — not the history lesson that's 
taught" 

For Roz Larman, who with husband 
Howard Larman hosts the long-run- 
ning "FolkScene" program on L.A. 
noncommercial station KPFX, "The 
Man From God Knows Where" is 'Just 
amazing." The songs "all go together 
like a folk opera," she says. "It's almost 
a shame to play jtist one cut" 
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DUMMIES 'HAND' IN THEIR LATEST SET 

(Continued from txuje IS) 



ing to SoundScan. In Canada, "Ghoets 
That Haunt Me" has sold 500,000 
units, according to Zbitnew, powiered 
by "Superman's Song," which reached 
No. 4 on Canada's RPM Weekly trade 
chart 

But it wasn't until "Mmm Mmm 
Mmm Mmm" became a crossover 
U.S. hit — peaking at No. 1 on Bill- 
board's Modem Rock Tracks chart in 
March 1994 and No. 4 on the Hot 100 
in April of that year — that the act 
gained momentum in the U.S. Accord- 
ing to SoundScan, "God Shuffled His 
Feet" sold 1.7 million units in the U.S. 
Zbitnew saj's it sold 600,000 units in 
Canada. 

Sales of the follow-up, "A Worm's 
Life," slipped to 128,000 units in the 
U.S., according to SoundScan, and 
reached platinum status (100,000 
units) in Canada. 

A DIFFERENT MARKET 

Some observers not* that signifi- 
cant changes have occurred in the 
market in the five years since the 
group's last hit 

"They haven't been around in 
ages," says Frank Lucas, buyer with 
the Virgin Megastore in San Francis- 
co. "I haven't heard [the album] yet 
but the way alternative radio Is nowa- 
days, I don't know if there's room for 
them. When they first came out alter- 



native radio wasn't as hard as it is now. 
There's ska, punk, and swing on alter- 
nati™ radio these days. Alternative 
radio was where they broke. Now I 
don't know if they'll get played." 

Arista is seeking to re-energize the 
act's core fans in the U.S. while also 
looking for a younger audience, possi- 
bly one that is unaware of the band's 
history. 

" 'Keep A Lid On Things' is a real- 
ly cool track," ss(ys Steve Strick, music 
director at modern rock WNCN 
Boston. "It's fun to play for people and 
not let them know it's the Crash Test 
Dummies. They can't guess. 'Mmm 
Mmm Mmm Mmm' was huge back in 
its day. Hopefully people will still care. 
We're willing to give it a shot and see 
if they care." 

In the first week of January, the 
Canadian and American record com- 
panies mailed out a promotional film- 
canister-styled CD of "Keep A Lid On 
Things" to draw interest in the single. 
The single was shipped Feb. 3 to U.S. 
triple-A and modem rock stations. A 
mailing to modem AC stations is set 
for next month. 

This month, Roberts embarked on 
a 12-market American radio promo- 
tion swing to such key Dummies fan 
spots as Boston, Washington, D.C., 
Philadelphia, Chicago, Detroit At- 
lanta, Baltimore, and Los Angeles. 



"I love the single," says Jerry 
Mason, music director of triple-A 
CIDR (the River) Detroit. "We do 
have a history with the band, and we 
do well with them. It's a great market 
for them. What I like about the record 
is that it is very much a changed 
record for them. It sounds like a dif- 
ferent band." 

INTERNET TIE-INS 

Sexton says there will be various 
Internet tie-in promotions on Arista's 
World Wide Web site, as well as BMG 
Music's Web site Bug Juice, to build 
the act's presence in cyberspace. In 
mid-March, the label is releasing a 
Bug Juice compilation that will fea- 
ture the act, he says. In addition, 
Crash Usst Dummies will be featured 
on a Music Monitor Network compi- 
lation, which that independent service 
will ship to 70 indie retail outlets in 
early March. 

A videoclip for "Keep A Lid On 
Things" was serviced Feb. 8 to out- 
lets in Canada. Crash Test Dummies 
will also tour in the next few months 
in support of the new album. "We're 
looking at ways to premiere the video 
[in the U.S.], possibly on the Internet 
and we're looking for some [tour] 
dates in Canada and the U.S.," says 
Sexton. 

In Canada, Zbitnew describes 



"Give Yourself A Hand" as being "an 
exceptionally setup record. We've had 
this album for six months; we were 
able to play it for retailers, radio pro- 
grammers, and media reps one by 
one as much as possible. The early 
indicators for success are really pos- 
itive." 

25 SONGS LATER 

Roberts says the album's funky, 
layered approach was far from his 
mind when he began writing and 
working on demos while living in 
England. In all, he scrapped 25 songs 
that he says were written before he 
found the album's course. 

BMG Music Canada VP of A&R 
Keith Porteous, who was overseeing 
the project says, "I told him, 'There's 
better songs in you; you .should keep 
writing.' In time, he also decided it 
was a good thing to keep writing." 

Roberts came to collaborate with 
Los Angeles-based producer Greg 
Wells, a Canadian originally from 
Peterborough, Ontario, who had 
played keyboards with Kim Mitchell 
and k.d. lang before relocating to Los 
Angeles a decade ago. 

■The two met at Miles Copeland's 
1996 songwriting retreat at Chateau 
de Maroutte in the .south of France. 
Although none of their collaborations 
from that period landed on the Dum- 



mies' forthcoming set Roberts was 
so impressed with Wells that he 
asked him to produce it. 

Roberts, meanwhile, decided to 
move from England to New York's 
Harlem. "New York really rubbed off 
on me," says Roberts. "One morning 
I wrote [album cut] 'I Love Your Goo' 
at the subway stop in my head, with 
falsetto parts in it and all. After I 
wrote that [song], it was clear to me I 
had a direction I could go in. I decid- 
ed to start from scratch and disre- 
gard the first 25 songs." 

The album's lyrics were primarily 
written in New York, and the music 
was done in two .spurts in Wells' demo 
studio in Los Angeles. Roberts would 
sing the lyrics, and Wells would play 
guitar, drums, piano, or bass. The 
Dummies — Reid, Mitch Dorge 
(drums), Ben Darvill (harp, man- 
dolin), and Dan Roberts (bass) — 
joined in at the One to One studio in 
Los Angeles to flesh out the album. 

The Roberts songs on the new album 
are published by PolyGram Interna- 
tk>nal Publishing. The others are pub- 
lished by Irving Music and Greg Wells 
Music, except "Little Something," 
which is published by EUen Reid. 

The band is managed Swell Mu-sic 
in Toronto. Its booking agent is S.L. 
Feldman & Associates for Canada and 
the Agency Group for the VS. 
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BRIT AWARDS 

(Contimied from page 18) 

y negro. While the siiiger/sangwriter 
maintains a respected position on the 
roots music circuit, last year's "Angels 
& Electricity" spent only two weeks 
on the U JC chart 

Others among the champion Brits 
of 1989 have shown more mainstream 
durability. Named as best British male 
solo artist that year was Phil Collins, 
who had also taken that title in 1986 
and kept it in 1990. In addition, he 
starred in the film that won the award 
for best soundtrack or cast recording, 
"Buster" At the time, Collins was still 
maintaining dual careers as a soloist 
and front man of Genesis, whose 
ranks he finally departed in 1996. 

Fbr the first half of the "903, Collins 
scaled international heights in both 
roles. As he brdte from Genesis, a cool 
wind appeared to be blowing across 
his marketability, especially at home; 
his 1996 album, "Dance Into The 
Light" — ^his first in a new UK deal 
with EastWest — under-performed by 
his own lofty standards. 

But Collins bounced back to the top 
of the U.K. album chart last October 
with the Virgin compilation ". . . Hits." 
Platinum in its first week (for sales of 
300,000 units), the album is now cer- 
tified triple-platinum in the U.K. with 
sales close to 1 miUion units, accord- 
ing to Collins' management company. 
Hit and Rim, which estimates world- 
wide sales of the set at 3.5 million. 
". . . Hits" was the U.K.'s 14th-best- 
selling album of 1998, according to 
Chart Information Network data. 

A LONG RUN 

The band that won the award for 
British group at the Brits 10 years ago 
was Erasure, in recognition of an 
impressive run of hit singles and 
albums that began in 1986 and was 
still some years away from its peak. 

In 1992, the "Abba-esque" EP— the 
12th of the Mute Records duo's 15 
domestic top 10 hits — became its only 
No. 1 to date on the U.K. singles chart 
The retrospective "Pbp!— The First 20 
Hits" was the fourth of five consecu- 
tive U.K. No. 1 albums. Sales of the 
group's last two sets, '95's "Erasure" 
and "97*8 "Cowboy," have been modest 
After a yearlong hiatus, the duo is due 
to start work on a new album this 
month in Spain. 

Annie Lennox's 1989 victory as best 
British female solo artist was her 
third — after wins in '84 and '86 — and 
was followed by three more in 1990, 
1993, and 1996. Although she hasn't 
released new material since 1995's 
"Medusa" (Arista), she and her for- 
mer Eurythmics partner, Dave Stew- 
art, will be honored with this year's 
award for outstanding contribution to 
the British music industry, and they're 
slated to close the show with a 
sequence of hits. 

Brit Awards winners may come 
and go. Yet several of the nominees for 
this year's main awards have already 
been active since those distant days of 
1989, including Massive Attack and 
the Beautiful South. Others — such as 
the Manic Street Preachers, PJ Har- 
vey, and Des'ree — have spent the 
entire '90s building their careers. (Rx- 
a complete list of this year's Brit 
Awards winners, see atory, page 5.) 




EDITED BY CATHERINE APPLEFELD OLSON 

'PuNK' ROCKS: Sony Pictures Classics film "SLC Punk" is 
about life in the hardcore punk movement in the most unusual of 
places — President Reagan-era Salt Lake City. Fittingly, the Hol- 
lywood Records soundtrack leads off with the most unusual of cov- 
ers, a throbbing version of twangy tome "I Never Promised You A 
Rose Garden" by the label's own modern punk outfit the Suicide 
Machines. 

The song sits amid a cluster of in-your-face music from seminal 
period bands, including the Ramones, the Dead Kennedys, 
Blondie, Fear, and Velvet Underground. Mitchell Leib, Holly- 
wood's senior VP of A&R and soundtracks, says the label and film- 
maker James Merendino were looking for a cover that had not been 
done in a punk rendition and contained a good deal of irony. Ironi- 
cally, much of the college crowd at which the soundtrack is being 
targeted won't remember the original acts, whose careers collec- 
tively span the late '60s to the early '90s. 

Leib says "SLC Punk" is a good fit for Hollywood's soundtrack 
roster. "We tend to do really well with the kind of smaller films 
that are genre-specific with their music and need a real grass-roots 
marketing campaign," he says. "With smaller films you also get to 
be really intimate with the filmmakers and play a part in the way 
the movie is marketed, not just the soundtrack." 

The label's "Varsity Blues" compilation is scoring big at retail 
and this issue stands at No. 38 on The Billboard 200. 

The label also saw the film as a way to get additional exposure 
for the Detroit-based Suicide Machines, who have recorded two al- 
bums for Hollywood and are planning to return to the studio in 
April. "We don't have a deep roster of established artists, so this 
allows me the opportunity to groom and involve a smaller artist 
that would not be attractive as a marketing tool for a m^jor album," 
Leib says. 

The movie opens April 2 in New York, Los Angeles, and Salt Lake 
City, with a wider rollout to follow. Hollywood plans to saturate 
those cities with TV and radio buys, as well as extensive screen- 
ings on college campuses, and will roll into additional markets as 
the film's distribution broadens, with retail promotions including a 
tie-in with Doc Marten shoes. 

"Rose Garden" will be released March 15 to college radio plus 
alternative and modern rock stations that are promoting screen- 
ings, and Sony plans to use the song in its TV advertising, accord- 
ing to Leib. 

Suicide Machines lead singer Dan Lukacinsky says he was 
drawn to "SLC Punk" not only because he grew up listening to 
many of the featured bands but because he could relate to its 
premise. The story follows a straight-A high school grad named 
Stevo who balks at the notion of following his father'^ legacy of 
college and Harvard Law School and instead immerses himself in 
the punk scene. After some obvious and some less predictable 
twists, he realizes he needs to change what has become his own 
status quo. 

"It's not just with the punk music, but people get heavily into a 
scene and then as they get older they realize everything it meant 
didn't actually mean that much and what they were doing was kind 
of ridiculous. You are running around screaming 'Anarchy' and you 
don't know what it's all about, but it seems kind of cool when you are 
a 17- or 18-year-old kid," says the 28-year-old Lukacinsky. 

Lukacinsky says the band's cover jibes perfectly with the film's 
theme. "There are no promises in life — everyone who sees the 
movie will understand that's what it's all about." He says the group 
recorded the song last September and began incorporating it into 
its live shows in the fall. "Rose Garden" may also appear on the Sui- 
cide Machines' next album. 

Production NOTES: TrumpeteV/film composer Terence Blan- 
chard explores a collection of jazz-based film scores in "Jazz In 
Film." The album, due March 2 on Sony Classical, features music 
from such movies as "A Streetcar Named Desire," "Chinatown," 
and "Taxi Driver," as well as Duke Ellington's score to "Anatomy 
Of A Murder" . . . The prolific Carole Bayer Sager, who just took 
home a Golden Globe for the "Quest For Camelot" power ballad 
"The Prayer," is back in the film arena once again. She collaborat- 
ed with Linda Thompson Foster on the lyrics for a song for Clint 
Eastwood's upcoming film "True Grimes." Eastwood wrote the 
music for the song, which Diana Krall recorded last month. 
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DuBTRIBE'S MAJOR- 
LABEL DEBUT: Dance/ 
electronica act Dubtribe 
Sound System has been 
building a loyal following 
through its constant touring 
since 1993. The San FVancis- 




SoloBC. BC, formerlead 
singer for the R&B group 
IV E)(ample, has launched 
a solo career. In anticipa- 
tion of his debut album. 
"Solo" (due April 13 on 
Red Ant Entertainment). 
BC will be making a series 
of promotional appear- 
ances at African-American 
museums and cultural 
centers. Upcoming 
appearances Include 
March 3 in New York, 
March 4 In Washington, 
O.C , and March 5 in 
Philadelphia. 



CO duoi — which consists of 
husband-and-uife team Sun- 
shine and Moonbeam 
Jones — released a critically 
acclaimed self-titled debut 



album in 1994 on indie label 
Organico Records before 
signing to Jive Electro (Bill- 
board, Nov. 21, 1998). The 
act's second album, "Bryant 
Street," is set for release 
Tuesday (Zi). 

"Bryant Street" is the 
first single-artist release 
from Jive Electro, the new 
dance/electronica sister label 
of Jive Records. (Another 
Jive Electro title, "Old 
School Vs. New School," is 
also due Tuesday 
(23), but it is a 
multi-artist compi- 
lation.) 

Jiw Electro sen- 
ior director Neil 
Harris, who signed 
the duo, says, 
"They're ex- 
tremely innova- 
tive." Harris, who 
is also responsible 
for the marketing 
of "Bryant Street," 
believes that Dub- 
tribe Sound Sys- 
tem could have "a 
much broader base 
than people who 
listen to electronica." 

Case in point: The album 
features tracks that mix old- 
school disco, harder indus- 
trial sounds, and psychedel- 
ic grooves. There are even a 
few songs in Spanish. 

Harris describes the setup 
for the album: "We started 
out with mailings to elec- 




'Beautiiur Bi«akthrough. 

Joydrop is a new Canadian 
rock band whose debut 
album, "Metasexual" (Bat 
Cave/Tommy Boy), is getting 
attention via the first single. 
"Beautiful," The video has 
already been aired on the 
Box, Modem rock stations, 
such as WFNX Boston, are 
also starting to play the song. 
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EAST NORTH COfTDAL 

1. Kid Rock D«vil Wattout A Caute 

2. TTw Flys HolKlay Man 

3. Godunack GoOvtucK 

4. Sara Evant No Piace That Fai 

5. Ths Othw Onn The Strsnge RErruin 

6. Kvine Fairy Ta<« 

7. Ttw Couv Sim! This Album 

8. Tlw WUUniom Nothii^ Bi/t Um« 

9. fiim Tiw 

10. Trick Dtadi Doltan www.th14.cam 


SOUTH ATLANTIC 

1. Trick Daddy ttww.thuB com 

2. Bvis Cmpo Suavemenle 

3. ShaUra Donde Estan Lm Ladranes? 

4. Sara Evans No Place That Far 
&. Jcny Rhnra De OIra Maim* 

6. Grapomanba Oynuty OfntlSa} 

7. 0%* Tanon Te AcordwM Dt Ml 
0. ChayaofM Atado A Tu Amor 

9. DMna Fairy Tain 

10. Tone Rauria Exckolvo 



tronic music tastemakers. 
The album is so diverse that 
we figured that DJs won't 
play one type of record. So 
we released two songs off the 
album: 'Breeze' and 'Holler.' 
About 50% of the people we 
serviced got [both records). 
Of the other 50%, the more 
alternative DJs got 'Holler,' 
and the hou.se/crossover DJs 
got 'Breeze.' " 

Because there are Span- 
ish-language tracks on 
"Bryant Street," 
Harris says, "we're 
going to take the 
album to the Latin 
market. We're also 
going to reach out 
to the jam band/hip- 
pie scene because 
Dubtribe Sound 
System improvises 
a lot in concert. I 
Oiink their live show 
is one of their 
strongest points." 

Dubtribe Sound 
System's North 
American tour was 
scheduled to launch 
Sunday (21) in San 
Francisco. 

Mag DADDY: Indiana rap- 
per Mag (not to be confused 
with the rap group Mag 7) 
has been generating interest 
in his debut album, "Hustla'z 
Heaven," due March 2 on 
Relativity Records. The 
video for the album track 



"How U Like It" (which fea- 
tures Gangsta Boo of Three 
6 Mafia) has already gotten 
airplay on BET Naughty By 
Nature rapper Treach is 




New British Rockers. 

Moke's self-titled debut 
album has already been 
released in the band's 
native U.K. The set, slated 
for a U.S. release March 
23. is the first album on 
the new William Morris 
Agency label. Ultimatum 
Music, Moke lead sirtger 
John Hogg says of U,S. 
radio's role in breaking 
new acts, "There are so 
many stations thai cater to 
cfifferent formats that it's 
tiealthy," Moke is currently 
on a North American tour 
with the Black Crowes. 



featured on the album track 
"Work." Mag also guests on 
the forthcoming Naughty By 
Nature album, "19Naughty9: 
Nature's Fury." 
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^ QUINCY JONES 
Fram Q. With Love 

PftOCMJCCFL Quincy Jones. Mien 
Qwut/Wlnwr Bret. 46490 

Released in time for Valentine's Day, this 
two-CD set is a lover's dream: 26 romantic 
Bongs, all produced or co-produced by 
master of the craft Quincy Jones and fea- 
turing many of his longtime friends. 
Although the list is too long to repeat in 
its entirety, participants include Sarah 
Vaughan, Barry White, Michael Jackson, 
FVank Sinatra, Patti Austin, George Ben- 
son, Aretha FYanklin, R. Kelly, Tbots 
Thielemans, l^vin Campbell, James 
Ingram, iWia, and newcomer Catero 
(who was discovered and signed to Qwest 
by Jones' daughter Kidada). With the 
exception of a few previously unreleased 
cuts, the tracks are culled from the artists' 
individual albunm and from such Jones 
titles as "The Dude." "Back On The 
Block," "Body Heat," and "Q's Jock 
Joint." Unlike thematic compilations that 
scrape the bottom of the barrel, "FVom Q, 
With Love" leaves the listener with the 
impression that there's a lot more where it 
came from. A collection that could only 
have resulted from a man of Jones' bound- 
less talent and influence. 

ir CHUCK E. WEISS 
Extnmety Cool 

PRODUCERS: Ibny Gilkyson. Tom WHs. George Howwd. 
MUe HutchMMon. CJiuck E. Miss 
Slow Riw/Rykodisc 0041 
lb the general public, he's the answer to 
the trivia question "Who is the subject of 
the Rickie Lee Jones hit 'Chuck E.'s In 
Love'?" To the LA. cognoscenti, he's a 
possessed bhies rocker who's held down a 
Monday-night spot at the Viper Room 
(formerly the Central) for the past 1 1 
years and whose compadres include Ibm 
Waits, Ibny Gilkyson, and Johnny Depp. 
Eons since his last studio release, Weiss 
re-emerges with this stellar album, which 
distills some of the best and most over- 
looked musical currents of the "908: Waits' 
singularly eccentric sound (Tygmy 
Fund" "It Rains On Me," the title track), 
the trance blues of northern Mississippi 
("Devil With Blue Suede Shoes." "Just 
Don't Care"), and electric C^jun ("Oh 
Marcy"). A return to form for a long'lost 
underground icon. 



SOOTHSAYER 
ZwilUrtIt 

PRODUCERS; Of. Israel. Soothsayer 
MuUnt/Pandlfm 051 

Brooklyn is America's Brixton, a sonic 
brewery of global Africa's sounds as 
philosophies — ^m jazz to reggae to jun- 
gle to spoken word— and bubbling up 
fh)m it are talents like Soothsayer, broth- 
er of the psyche to the likes of the U.K-'s 
TVicky, Roni Size, and other pre-millenni- 
um visionaries. Reggae dub poet Osagye- 
fo's sharp-tongued rhymes in his pair of 
guest tracks neatJy set off Soothsayer's 
equally keen yet dreamily rendered spo- 
ken observations on ism and schism, 
injustice, and other human folly. Atmos- 
pheric live and engineered tracks feature 
heavy Jamaican dub foundations, sinuous 
jazz riffs, classic and future funk, even 
ambient club noize. It's all hip-hop, at its 
most brainy, artful, and concussively 
rhythmic. On the mike and as producer — 
along with his TVue Mystic Soundsyatem/ 
Mutant label crew member Dr. Israel — 
Soothsayer demonstrates his instincts for 




SPY 

Music lb kliuzncr By 

PRODUCER; Spy 
Uva^AUantlc 83135 

Multitalented and prodigious, the 
young New York provocateur Spy has 
already generated interest in the film 
and music communities for, respective- 
ly his role in the acclaimed indie short 
film "Atomic Tabasco" and this debut 
album. A guitarist, bassist, drummer, 
keyboardist, and programmer who 
writes, sings, performs, and produces 
his material, ^y — aka Joshua 
Ralph — mangles electronic and 
acoustic sounds with amazing fluidity. 
He brings to mind sources as diverse 
as Beck, Cop Shoot Cop, Prince, and 
Joe Jackson, yet his sound is all his 
own, and his flirtations with gospel, 
symphonic music, and mariachi tunes 
are as sincere as they are inspired. 
Highlights of an album whose appeal 
could span the college, modern rock, 
electronica, triple-A, metal, and pop 
audiences include the insistent, hard- 
driving opener "Baby" (the first sin- 
gle); "Won't You Come Down," a spare 
groove garnished with FWfiBa 
noodlings; the very catchy, very funky 
"Wanderer"; the unabashedly campy 
"Leonard's Lounge"; and the cinematic 
instrumentals "Goonies" and "The 
Desert Suit Omspiracy." An emerging 
talent 



sense, tone, and structure, all of which 
guide the listener not just to the dance- 
floor but deep into a compelling inner 
mindscape. 



ROCiO DURCAL 
Pan Toda La Vida 

PRODUCER: Roberto Livl 
AfkiU'BMG 63526 

The lovely title track — a moving ode to 
an admired lover sung with the leg- 
endary Los PanchoB — heads up a pleas- 



SPOTLIGHT 



JOHN STEWART & 

DARf II S All! 




JOHN STEWART t DARWIN'S ARMY 

PRODUCERS: John Stewart. John Hoke. Bufty Stew- 



A musical joumeiuian who has toiled 
in the folk idiom for his entire career 
but reached his commercial apex by 
writing such indelible pop songs as 
"Daydream Believer" and "Gold," 
John Stewart is as qualified as any to 
make a definitive folk album. As the 
ringleader of Darwin's Army — which 
features him; his wife. BufTy; and gui- 
tarists John Hoke and Dave Cross- 
land — Stewart revives such traditional 
fare as "Dariin' Corey." "WDd Moun- 
tain Thyme," "TVelve Gates lb The 
City," "Santy Anno," and Lead Belly's 
"Good Night Irene." A believer in the 
all-encompassing definition of "folk 
music," Stewart also covers Bob 
Dylan's "My Back Pages," Paul 
Simon's "Boy In The Bubble," Tim 
Hardin's "Reason Tb Believe," Lemer 
& Lowe's "They Call The Wuid Mari- 
ah," and Harburg & Arlen's "Some- 
where Over The Rainbow." Warm, 
respectful production keeps the spot- 
light on the songs, the voices, and the 
instruments. Stewart, who was a 
member of the Kingston TVio in the 
early '608, is audibly comfortable per- 
forming in a group setting again. Con- 
tact; www.appleseedrec.com. 



ant, traditional pop disc filled with 
lovesick anecdotes delivered with typical 
panache by the stately torch vocalist 
Enshrouded in producer Roberto Livi's 
customary plush instrumental backdrop, 
Durcal navigates her rangy and slightly 
smoky mezzo effortlessly through tuneful 
songs of love rediscovered ("Hoy Lo Vi 
Pasar"), love preserved ("Poquito Olvido 
Mucho Conuifin"), and love forsaken ("No 
Pensar En TT). The perky, accordion- 
glazed "Ten Cuidado" brightens this 
album's somber timbre (musically, at 
least) vdth a paean about love— to be 
avoided. 




EOWIN HAWKINS 
Low It The Only yUr/ 

PRODUCERS: Wwin HawWns. Cart Wheelef 
Worid Oau Gospd 92823 

Edwin Hawkins is rightl)' esteemed as 
the father of modem gospel for his 
1969 smash "Oh Happy Day," which 
added a modem K&B rhythm section 
to a traditional choir setting. Coming a 
decade after his last effort as a solo 
artist, this outing shows that the mas- 
ter has fully kept pace with the young 
"Rirks of gospel who unanimously cite 
him as a pivotal influence. The produc- 
tion and performances sparkle, shine, 
kick, and coo in all the right places. Six 
strong new Hawkins originals offer 
solid shots for gospel, AC, R&B, and 
contemporary Christian formats to 
sink their teeth into, and a soulful med- 
ley of praise-and-worship classics 
opens the doors even wider. The album- 
opening update of "Oh Happy Day" is 
as f^^sh and fitting in its modem con- 
lext as its predecessor was 30 years 
ago, and an additional dance mix of the 
song is irresistibly catchy and invigo- 
rating. Add to all that the joy of seeing 
the old pro come off the bench and hit a 
grand slam, and you've got something 
seriously going on. 



COUNTRY 



^ CUUDIA CHURCH 
Small Town Girl 

PRODUCER: Rodney CrowHI 
Reprise 47182 

('laudia Church's sparkling debut is yet 
another glimpse of the future of country: 
power pop 'A'altzing hand in hand with 
country sentiment With guitars chiming, 
sitars slithering, and melodies so bright 
they almost hurt the eye, master Nashville 
cat Rodney Crowell is munically aimpatico 
with Church, to whom he was married 
before they decided on this studio partner- 
ship. Church, a gifted songwriter and 
expressive singer, shows herself to be ver- 
satile, easily gliding ^m the winsome 



VARIOUS ARTISTS 

30 Ori{tnat Historic RockatHRy Classics, Vol. 2 

PROO'XEHS- Sill Taylcy, Tom UilCOlii 
SpJiVLost GoM 5898 

Tlie seciind volume of Lost Gfild'.s ambi- 
tious "Rockabilly Collectors' Series" 
tiims to increasingly objure regional 
rockabilly .singles. This set examines 
tunes from Memphis; Nashville; Bakers- 
field, Calif.; I<os Angeles; Chicago; St 
Louis; Shreveport, La.: San Antonio; 
Jennings. Mo.; liacine. Wis.; and so on. 
The set's geographic and musical diver- 
sity serves to undersojre the fact that 
much rockabilly was do-it-yourself 
music, true garage-band stuff Unfortu- 
nately for their creaUjra, the rar*? ISs 
represented here are today worth far 
more money to collectors than the 



VITAL REISSUES" 

artists ever earned. Many of the labels 
represente<i — such as Sure Record.i. 
from Jackson, TVnn. — issued only one 
release. In this t-ase. it's the verj* rare 
"Red Hut Mania" by Wayne Williams & 
the Sure Shots. That 45 is now worth at 
lea.st $1,500 in mint ctjnflitiun. accortling 
to producer Tom Lincoln's latest rocka- 
billy price guidebiK)k. At any rate, this is 
ctyoyablc ju.si, for the mu.-iic. 

-GROOVY" JOE POOVEV 
Greatest Grooves 

COMPILATION PfiOOUCtR: DavxJ Oennart 
Dnfon StTMl 70199 

"Groo\y" Joe Poovey. a Dallas-area 
child country prodigy turned rockabil- 
ly pioneer, had the misfortune to open 
for Elvis Presley at Dallas' Big D 



Jamboree in 1955. Thereafter, 
Poovey's dreams were universal but 
his appeal remained regional. In many 
ways, this album is a 40-year musical 
documentary uf a regional artist be.^t 
known for two songs on the Dixie 
label: "Move Around" and "Ten Long 
Fingers" (for which European fans 
later redi.icovered him). As rockabilly 
waned, he went back into country and 
continued playing, driving limos in 
Dallas, touring Europe, and occasion- 
ally recording until his death in 1998. 
shortly before this album v,as fin- 
ished. The original raw boauty and 
energy of his work shine through 
these recordings, which span four 
decades from the "ftOs to the '908. Con- 
tact: 214-369-5972. 



childhood memory of "Home In My 
Heart" and the autobiographical title cut 
to "Just As Long As You Love Me," a fiill- 
blown Buddy Holly>ish anthem with fiddle 
and vocal soaring above a rolling drum 
beat If FVtula Clark had ever gotten to 
Nashville and met a producer like Crowell, 
this is what she may have sounded like. 



CLASSICAL 



if PIANO MUSIC OF GINASTERA, VOL 1 
Eduardo Delcado, piano 

PRODUCER Todd Gaffinkk 
M'A Recordtnft 038 

Argentine composer Alberto Ginastera 
(1916-1983) is better known for his 
vibrant orchestral scores, but he also pro- 
duced colorful piano pieces throughout 
his career. And there is no better intro- 
duction to these works — or to his music in 
genera] — than this disc from Argentine 
pianist Eduardo Delgado. This smartly 
played and beautifully recorded recital 
sways and swirls amid spicy dance 
rhythms and nostalgic romanticism, with 
a Latin warmth always at the fore. If 
"TVes Piezas" were aired on the radio, 
fans of both Chopin and Astor Piazzolla 
would flock to the shops for this disc. 
Newly available in the U.S. via Koch, the 
catalog of the Endno, Calit -based M«A 
label includes wonderfully produced and 
packaged discs beyond Ginastera, sevoil 
of which spotlight Spanish early-music 
artists. 



CONTEMPORARY CHRISTIAN 



CONSIDERING LILY 
The Pieces Fit 

PRODUCERS B4rry BLait, QuinUn 
ForeFiont 2438 2214 

"The Pieces Fit" is an appropriate title for 
this project, because, after a few years of 
evolution. Considering Lily has released 
its most focused and accessible album yet. 
The act debuted as sister duo Serene & 
Pearl. Their sophomore disc found them 
with a band and a new moniker — Consid- 
ering Lily. Prior to this release, sister 
Serene Allison left the group to become a 
full-time mother. Pearl has now been 
joined by Jeanette Herdman (whose hus- 
band. Bob. is a member of Audio Adrens- 
line). The vocals are swirling, celestial, 
and thoroughly appealing. At times vul- 
nerable, at times fiercely passionate, their 
voices imbue these modem pop songs with 
a wealth of emotion. The opening cut, 
"Great Expectations," gets the album off 
to a great start "Tbday," "Complete Me," 
"I Want To Need To Know You," and the 
tiUe track are a few of the highlights of 
this 12-song disc. F^s will be happy that 
Pfearl carried on, and they'll appreciate 
what Herdman brings to the group. 



NEW AGE 



ALISON HOOD 

Romantk Themes li Celtic Dreams 

PRODUCER; Ptwl Cooftof 
RCA Victor 63362 

It could be a bright idea to take the attrac- 
tive piano nocturnes of John Field — the 
19th-century Irish composer who was an 
influence on Chopin — and set them in can- 
dle-lit, quasi-Celtic surroundings. And the 
concept might seem brighter if executed 
by an imaginative young Irish musician 
and her skilled cohorts. But this album's 
presentation suggests that neither the 
idea nor its execution is of any worth. If 
the label did feel that there were any 
musical merit here, then why would it 
have tarted up the cover with a photo of 
the artist's d^Iletage so egregiously dis- 
played? ^parently. the record company 
values Alison Hood more for her physical 
assets than for her musical ones and 
expects us to do the same. But you don't 
need to buy the record to admire the babe 
on the cover. 
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^ THE GOO GOO DOLLS Diny(2 4i) 

PRODUCERS: Rob Cavallo. ttw Goo Goo Dolls 
WRITER: J Rflt/fxti 

PUBLISHERS: Comer ol CUtk and Kent Music/EMI Vbgrn 
Sw^. SMI 

Wimcf Brm. 9603 ico pramo) 

The Goo Goo Dolls sharpen the edge on 
this aggressive third single from their 
current platinum album, "Dizzy Up The 
Girl." Its hard-tiosed, straight-ahead 
rock approach may jolt some top 40 pro- 
grammers and listeners at first, espe- 
cially after gentler name-brand cuts like 
"Iris," "Name." and "Slide" — but not to 
fear Not even 30 seconds into the song, 
there's that telltale hook that brings 
back its accessibility — and without los- 
ing sight of the fact that the band obvi- 
ously wants its audience to know it for 
more than its hit rock ballads. Lead 
vocalist John Rzeznik, as ever, puts in a 
fiery performance, while the lyrics skill- 
fully tell of a guy's obsession with the 
wrong woman: "I'm drowning in your 
vanity/Your laugh is a disease'You're 
dirty, and you're sweetAbu know you're 
everything I need." Wrap this one up 
nice; it's a perfect package for modern 
rock, top 40, adult top 40, and modem 
adult 

★ BLE5SID UNION OF SOULS Hey Lco(urtk> 
(She Ultes Me For Me) (3 24) 

PRODUCERS: EiTMsia, CP Rrth 

WRITERS; L Slo*n. J. Ffence. Emosia 

PUBUSHERS. EMI Aon^osha/Stuptro Bernstein & Co.. 

ASCAP 

Push Records 90417 ICD pnxnai 
Talk about a turnaround. There's not a 
person on earth who would recognize 
this as the same act that gave us the 
1995 top 10 softy "I Believe." Those 
tender heartstrings have been traded 
in here for ravaging guitars and rau- 
cous vocals in a song that's as much a 
modern rock anthem as it is a straight- 
ahead mimic of crossover favorite 
Third Eye Blind. Lyrically, the four- 
some has come up with a clever con- 
cept: "She likes me for me/Not because 
I hang with" trendy actor Leonardo 
DiCaprio. It works. This song succeeds 
on all levels — it's catchy as can be, 
reinvents an act long regarded as an a 
cappella quartet, and grabs your ear 
throughout with names like Cindy 
Crawford, Pavarotti, Jim Carrey, TVson 
Beckford, and Robert Bedford. Sounds 
like a hit if top 40 is willing to look past 
preconceptions and surprise its audi- 
ence. Modern rock, this Is also credible 
enough to add a zing to your playlist, if 
you dare. 

•k DC TALK Consume Me o b6\ 

PRODUCERS: Toby McKmlisn, MafV Hetmermann 
WRITERS: T McKmhan. M. ^4flilT«fmar>n 
PUBLISHERS: AchMwr SorwAXil o( Twntsd RootVWnd 
Ttuef. BMI; Fun Atttc. ASCAP 
Va^n Records 13681 (CO pramo) 
In the last few years, dc Talk has made 
serious crossover inroads with its subtle 
brand of modem pop. Here, the guys 
offer a pretty low-key tome on the joys 
of pure love, which could be taken as a 
description of an all-consuming relation- 
ship or as respectful praise of God. 
That's why dc T^k has been able to 
cross comfortably from its Christian 
roots — its songs contain the universality 
necessary to reach the masses. Vocally 
and instrumentally, the band is tight and 
as marketable to radio as peanut butter 
and jelly. This isn't the kind of song 
that's destined to change the way music 
is made in the late 19908, but it's a whol- 
ly satisfying listen that might add nice 
flavor to modern adult and adult top 40 
radio. 



★ ALANA DAVIS Cant Rod My Way Home tviv 

ir« not lOM) 

PRODUCERS- Kevin B»con, JorMttian Quamiby 
WinER: S, Wwwoofl 
PUBLISHER- WamrTamcrtane 
Elektn 1263 (CO prvnol 

Davis made a moderate splash and gained 
favorable critical acclaim with her 1997 sin- 
gles "32 Flavors" and "Crazy." She fully 
intends to take it to the next level with this 
midtempo folk rocker, the first single from 
the MGM film soundtrack to "The Mod 
Squad," due March Zi. The Blind Faith 
cover — penned by Steve Wmwocd and co- 
produc»l by Kevin Bacon — showcases the 
able singer/songwriter leisurely draping 
her vocal about a smartly executed acoustic 
backdrop. Modem adult should eat this up, 
and there's potential at adult top 40 as well. 
A pleasant outing fivm this engaging artist 



R & B 



^ JACK KNIGHT Best Friend o 29) 

PROOOCCR: JKh Knighl 

WRITERS: J, Knight. A. Charin 

PUBLISHERS: Dahoda Hous«/Ju«tin Comtwt Ml -April/ 

C^«f Jcaeph. ASCAP 

UnlverMi 1424 (CO rtomo) 

FVesh from his appearance at the intro of 
Monifah's breakthrough "Ibuch It," Jack 
Knight slices off a cool piece of R& B funk 
here, a la 'SOs Prince. Featuring persistent 
claps, a spongy bass beat intense enough 
to shake you in your shoes, and crafty gui- 
tars that add an element of retro groove, 
this one recounts the tale of a man telling 
his woman that she should have known 
better than to bring her flirtatious best 
friend around him, given his tendency to 
cheat But there's no drnjing that the 
man's a hound: "I tried to be discreet/ 
Didn't mean to use your sheete." Tbsty, 
yes, but great fiin from an artist who 
seems to have a handle on blending 
naughty ni^^t moves with a sense of 
humor. Certainly worth a serious spin. 

JAMES GREAR 1 CO. Because You Loved IMe 

(Remix) (3:55) 

PRODUCERS: James Gfear. Jamfcia Bennett 
WRITER: D, Warren 
PUBLISHER: RsalGones. ASCAP 
REMIXERS: F Darnell Davis, Patrick Moton 
Bom Again Records 800 [CO pnxno) 
It's uncanny just how well Celine Dion's 
1996 No. 1 hit translates into a Bible- 
thumping gospel anthem, substituting God 
in the role that Diane Warren's original ver- 
sion attributed to a loved one. Four versions 
are offered here: a female-led R&B/pop 
mix, a male-helmed groove mix featuring T- 
Low of Next a straightrahead R&B mix, 
and the album mix. Thanking God far 
strength and hope is the theme here, 
putting this song in an even more favorable 
light than before. Kudos to James Grear & 
Co. — nominated for three Soul TVain 
Awards this year— for a clever idea. For 
R&B stations with a gospel lean, this may 
be of intereflt C/ontact: H05-242-0I2fi. 



COUNTRY 



^ SAMMY KERSHAW I. LORRtE MORGAN 
Maytw Not Tonlcht <3 59i 

PRODUCER: Ke<m Slegall 
WRITERS: K $t(«*tl, D. Mill 

PUBLISHERS: Smash \/e^s/tkivrrntxr One/If Dnam Had 
Wirvs. BMI 

M«rcury/BNA 234 (CO phmtm) 
TVo of the country format's most successful 
act« team up for a single sure to have a 
miyor impact Tbo often in these high-pro- 
file duet pairings, the performances are 
more powerful than the material. This isn't 
the case here. Fanned by Keith Stegall and 
veteran pop writer Dan Hill, the song has a 
great lyric that explores the emotional dis- 
tance in a relationship with razor-sharp 
perception. Both parties want to end the 
charade — but they can't summon the 
courage to make the change and aren't sure 
it's truly over. There are lota of complex 
emotions bubbling in the lyric, and Morgan 
and Kershaw are effective in delivering the 
emotional nuances. A sad, lonely steel gui- 
tar underecores the hurt in their vokxs and 
keeps the production from slipping too far 



into power-pop ballad territory. It's a fine 
record that should find instantaneous favor 
among radio programmers and audiences. 

^ MONTGOMERY GENTRY Hillbilly Shoes (3 091 

PRODUCER: Joe Scarf? 
WRITERS: M Gelaer, W. Mvllis, B Taylor 
PUBLISHER: SUIcen Stan. BMI 
Columbi* 41849 (CD pmma} 

'niis one looks like a hit right out of the 
chute. Columbia has already had to mo\'e 
up the single's release date because stations 
were plajing it early. The album's release 
has also been moved up from late May to 
April 13. The duo is Eddie Montgomery 
(John Michael Montgomery's brother) and 
longtime fiiend TVoy Gentry. The two 
honed their sound in Kentuckj' honkj'- 
tonks, and the result is a high-energy brand 
of traditional country blended with loads of 
outlaw attitude. This single has an absolute- 
ly infectious guitar riff, sassy sawing fkl- 
dles, and Gentry's high-octane lead vocal. 
This sin^e boldly heralds the arrival of 
what could be country's hottest new act. 

★ LISA SROKOP Ain't Enough Roses |2:38> 

PRODUCERS. Dann Hun, Paul Wi:>rt«y 
WRITERS: L Brokop, S. Hogin. 6. Reagan 
PUBUSHERS: U&a Brokop Publishing De&igr>e«Sony/Arv 
Sones. BMI: BMCVSwrra Home Music, ASCAP 
Columbia 41815 (CO promo) 

It's totally baffling that Lisa Brokop hasn't 
already broken through. She has a rich, 
emotional voice that's equally persuasive 
on ballads or uptempo numbers, and for 
the most part she's recorded strong songs 
worthy of airplay. Maybe, just maybe, this 
single will be the key that unlocks the 
right doors at country radio. The song is a 
cute midtempo tune about a woman who's 
becoming immune to her lover's peace 
offerings. After all, there comes a point 
when "^ere ain't enough roses on God's 
green earth" to make up for wrongs inflict- 
ed. Brokop delivers the clever lyric with 
sags and style, while the production is par- 
ticularly winsome nith feathery percussion 
and nice harmonica flourishes. It's an 
appeaUng record that deserves a good 
shot Radio, isn't it about time? 

MARKNESLER Baby Aint Rocking Right (3 03) 

PfiOOOCERS- Jerry CftjlthfieW, Kyle Lawiwig 
WRITERS: M Ne&ler, T. Martin 
PUBLISHERS: GlltterTish MuUc/MusIc Corporation ot 
Amerlc«Tiamsleln CumberiancVBaby Mae, BMI 
Asytum 1187 (CO promol 

niis is Nesler's third Asylum single, fol- 



NEW & NO 

NICOLE RENEg Telephone (V30i 

PRODUCER: NmuiIi- RvnW 
WRITER NiiU3le ReriM 
PUBUSHER. MehJrtwJi Fuol. ASCAP 
AttanlK 8825 ICD fSf:mo< 

Early believers at top 40 radio are 
already declaring newcomer Nicole 
Renee a shimmering prodigy for lOifH 
with this engaging, orie-fif-a-kind 
track that blends tlie young artist's 
bagful of vocal personalities into a 
caldron of passion, angst, and plead- 
ing. "Oh, telephone, won't you ring?,1 
want til pick up the phona'Cause I'm 
all alone' And I feel like I'm ready to 
get it on," she sings, banging back 
and forth lietween wanton kitten and 
big bud lioness demanding that her 
needs be met. Renee's admiration for 
'SO.s-era F*rince is evident here, as is a 
sense of drama that viWdly channels 
Queen's FVeddie Mercury. "Tele- 
phone" is a glistening example of cre- 
ativity at its unbridled fine-st, with 
Rene^ plotting her own path on near- 
ly all fronts: \hTiting. producing, and 
arranging. Tliis is one of those tracks 
that dares to challenge the bound- 
aries of the format, leading the way to 
the evolut ion that keeps the staid 
fr«m the foiffntnt. R&B nidio, don't 
miss the track directed your way, the 
cool and easy "Ain't Nothin' 
Changed." You, too, will be hypno- 
tized by her vocal flexibility. Consider 
this an all-out assault on your listen- 



lowing "Used To The Pain" and "Slow 
Down," which peaked at Nos. 47 and 46, 
respectively; on Hot Country Singles & 
IVacks. Those songs showcased Nesler's 
edgy voice and appealingly leftnsf-center 
charm — strong qualities that, thus far, 
haven't thoroughly endeared him to coun- 
try radio. This song is more predictable 
country fcu-e — bouncy melody, an average 
lyric about a relationship in trouble, and a 
vocal that doesn't seem to have the depth 
or grit displayed on previous efforts. It 
seems an obvious attempt to fit the radio 
formula That's not to say it isn't an OK 
song and a good performance— just that 
it's a little too aimed at the pocket. It will 
probably be a huge hit, but it would be nice 
to see Nesler rewarded for the cut« on the 
album that show his uniqueness as an 
artist, not just his abili^ to play the gan>e. 




^ PAUL ANKAtCaiNE DION It's Hard To Say 
Goodbye (4:16) 

PRODUCERS: David Foster. Humbefto G^tiu 
WRITERS: P. ArAa, M. Spiro, J. White 
PUBLISHERS: PauLAnntf Edition Sunrise. BMI 
Epk (CO pfomo) 

With Celine Dion taking a break from the 
massive radio exposure of her "Let's T^k 
About Love" opus, Epic is hoping to carry 
the torch with this David Foster/Humberto 
Gatica-produced duet with Paul Anka from 
his recent "A Body Of Work." The track 
cruises through the softest of AC waters — 
it's both lovely and relaxing — with a gentle 
splash of Spanish guitars, lilting strings, 
and a heartbreaking lyric about the diffS- 
culty of stepping back once it's clear that 
the magic is gone. Anka is in fine voice 
here, delivering an emotive performance 
that vnh send listeners reeling back to his 
fruitful heyday Dion, as ahvays, can turn 
the simplest phrase into a mantra of defin- 
itive sentimenL For those statioTis that 
embrace Barbra and Neil, you've got an 
ace up your sleeve here. 



ROCK TRACKS 



^PUSHIriONKEY Caught hty Mind 0 43) 

PfiOOOCtR: Mihe CImh 
WRITER: Pustimonkey 

PUBLISHER: My Kind of Ctean Mu&ic. ASCAP 
Arista 3602 (CD prwnol 

The hard-rocking, Texas-based group 
Pushmonkey has seen the lights grow 



TEWORTHY 

ers' belief that they've heard it all 
before. 

LES NUBIANS Maheda (4i33> 

PRODUCER not Irslwl 
WRITER not f.sl«l 
PUBLISHER: not WocJ 

OmTownXIgher Octave 45997 [CO picmc) 
Oti fiaiH-r. it might appear to be the 
long shot of the jicason, but one listen 
to this Bordeaux. PVance-based, hip- 
hojvfiieled si.-iter duo. and you'll feel 
like a fivsh breeze has just eased its 
way through the room. The siblings 
sing in French, all right, but adult 
U&B outlets will be ovei-whelmetl by 
tlie elegant instnmiental lilts, includ- 
ing a Ijeautifully plami flute and an 
irre.'ilstible hack-and-forth vocal trade- 
off tli^ is so poetic, you'd swear it was 
in.str omental. This is placed behind a 
funky hip-hop beat and plump biwsline 
that make "Makefia" m m«>dern as 
anjlJiing Sean "Putty" Coinlw cotdd 
dream up. except for one lovely differ- 
ence — thL* is original. Think Arrested 
Development meets Soul II Soul. A 
number of for\s'ard-thinking program- 
mera are already dedicated to the 
causm of breaking Les Nubians with 
this enchanting track that's perfectly 
suited for the quiet storm .>ihow. This 
feels like one of tJigse instant- response 
records that'll keep the phones hot 
until it stretches across all of adult 
RAH's da>iiart«. 'T\)p 40 is quite likely 
to fail under ita spell as well. 



brighter of late, with a recent guest shot 
on Fox's "Melrose Place," a profile on 
CNN's "Showbiz Today," the admiration 
of Howard Stern, and a continual tour 
that has taken the quintet cross-country. 
Its latest single, "Caught My Mind," is 
actually the one that led to the group's 
signing with Arista, and there's no ques- 
tion why. Add together the iron wall of 
electric guitars and a rollick of percus- 
sion and bass — plus the soaring, razor- 
sharp vocals of lyricist Tbny Park and 
the production of Mike Clink (Guns N' 
Roses) — and there's no question that 
rock radio has got one to take all the 
way down the pike. Great hook, frantic 
energy; kicking vocals. It's a home run, 
baby. 

★ TINY TOWN Lovt, Lud Us Home (3 44) 

PRODUCER: Bvr\m Lesdon, Tiny Town 
WRITER: not iist«d 

PUBLISHERS^ Blue BlUMtO^fapin Muuol. Mslont, 
ASCAP; Corn CoiKrtry. BMI 
Pioneer Husk Group iCD pmno) 
New Orleans-based Tiny Town is serv- 
ing up quite a delectable gumbo here, 
with tasty helpings of blues, rock, and 
jazz, accompanied by a healthy dash of 
musical passion. "Love, Lead Us Home" 
revs and rolls with energy, making you 
desperate to grab the keys and head 
down to the local pub to watch these 
guys do their thing live, because you 
know it's going to be that good. No 
electronic anything here, just good old- 
fashioned songcraft and organic instru- 
mentation that make you remember 
that it doesn't have to be looped, sam- 
pled, or manipulated to sound oh-so- 
good. Rock radio, be a hero and eat this 
one up. 

THE BLACK CROWES Only A Fool (2 

PRODUCER: Patrick Leonjrd 
WRITER: not Wed 
PUBLISHER: not listed 
Columbia 41902 (CD pnomoi 
The Black Crowes have something 
going for them, and it's not just the sup- 
port of the industrial hemp lobby. The 
act has instant recognizability — from 
the twangy first measure of each new 
song and that almost-subliminal under- 
lying organ drone to the live-style, slow- 
it-down conclusion of each rootsy track. 
Tike this new single, "Only A Fool." It 
matters not that Chris Robinson seems 
to be reading the lyrics from a faraway 
TelePrompTer or that the guitar solos 
aiid chorus are indecipherable from the 
act's last few singles. Sure, the most 
recent emphasis track had some gospel 
backup singers, while this one doesn't. 
And maybe this one is a bit slower. But 
frankly, it doesn't matter what each 
song sounds like. The Crowes will keep 
at their tight-clothed, foot-stompin' 
schtick as long as listeners still nod 
along when one of the band's songs 
comes on the radio. And this song 
undoubtedly will. 

JEFFERSON STARSHIP Let Me Fly (4 03) 

PRODUCERS: Paul Ksntnet. M^rty Balm, Tom Flye 

WRITER: Paul Kantnef 

PUBUSHER- Little Dragon. BMI 

CMC IntomatioruJ 87293-2 (CD promo) 

Jefferson Starship launches its CMC 
international debut, "Windows Of 
Heaven," with this retro-sounding rock 
anthem that could attract the interest of 
longtime fans of the earlier versions of 
the legendary Jefferson Airplane. Diana 
Mangano offers the lead female vocals 
here, while Paul Kantner, Marty Balin, 
Jack Casady, Slick Aguilar, T. Lavitz, 
Prairie Prince, and even Grace Slick are 
promised to appear on various album 
cute. For all its good intentions, though, 
this 'TOs-based rock'n'roll tune sounds 
muddy, distant, and not very relevant in 
the scheme of things today. It's a tough 
pill to swallow, knowing that the band is 
hoping to recapture some piece of inno- 
cence lost, but this song isn't an indica- 
tor of forward thinking on the part of 
these historic players. Perhaps some- 
times it's better to leave well enough 
alone. 
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HOME VIDEO 

BY CATHERINE APPLEFELD OLSON 



JONI MITCHai: PLAYING WITH WORDS AND 
MUSIC 

Image EntertainfTienl 

95 minutet. $19.98, S24.98 DVD 

For some artists, the big stadium show is 
the best way to show their mettle, but for 
others, a more close-knit surrounding is 
just the ticket Joni Mitchell is a shining 
example of that second type, and the 
Warner Bros, soundstage in Burhank, 
Calif., is the perfect stage for her to take 
fans through four decades of folk/rock in 
this concert video. The concert is an inti- 
mate affair by all counts. Mitchell, acous- 
tic guitar in hand and backed by a terrific 
ensemble, plays against a backdrop of her 
own paintings during the show, Viewers 
are also taken on a walk through a gallery 
display of some of her other work at the 
beginning of the program. F^s will 
instantly recall most of the 22 featured 
songs and will probably sing along to "Big 
Yellow 1^," "Tiger Bones," and "Crazy 
Cries Of I^ove." 

ROXY MUSIC: THE BEST Of MUStKLADEN 

Video Mus<c Inc 

35 mimiles, $16.95 

"Musikladen" was a German TV series 
(originally known as "The Beat Club") 
that in the '60s and '70s captured some of 
the top progressive and classic rock bands 
performing primarily in club settings. The 
series became known for its emphasis on 
real performances in a time when lip- 
syncing was a hit on many U.S. variety 
shows. Originally broadcast in 1973, this 
Roxy Music concert features no formal 
introductions or fanfare but is a fond 
remembrance of Bryan Ferry and compa- 
ny before they made their turn toward a 
more pop sound. Included are "All I Want 
Is You," "Do The Strand." "Editions Of 
You," "In Every Dream Home A Heart- 
ache." "Remake Remodel," and "Vii^nia 
Plain." Video Music is also releasing four 
additional "Musikladen" titles, several of 
them compilations featuring acts like 
Deep Purple, Badfinger, Procol Harum, 
and Humble Pie. 

ARTHUR'S COMPUTER ADVENTURE 

Random House ChtWt«n't Media/Sony Wonder 
30 mlrwltt. $12.98 

Let's face it: There are few children who 
aren't fasciriBted by their mom or dad's 
PC. For Arthur the aardvark, the chance 
to pop in a hot new computer game he 
borrowed from a friend at school is 
impossible to resist, even though his 
mother has asked him not to use the com- 
puter unsupervised. When the screen 
goes berserk, Arthur fears he has broken 
the computer right in the middle of tax 
season when his accountant mom needs it 
most. In the second episode, both of 
which previously aired on PBS, Arthur 
overcomes his anxieties about playing the 
piano and even adds a personal touch to 
his selection at the school recital. As with 
all the programs based on author Marc 
Brown's books, these "Arthur" episodes 
are the best in their field when it comes to 
showing children dealing with everyday 
issues with both good sense and good 
humor. 

BABY HUEY-S GREAT EASTER ADVENTURE 

ColumUa TriSlar Home Video 
89 minutet. $14.98 

The families of Bitzville are in for the 
biggest, sweetest Easter treat of their 
lives in thus direct^to-video story. When an 
oversized egg roils off the back of a truck 
and hatches the giant diapered duck, the 
tovmspeopte don't quite know what to 
make of their newest resident After Huey 
befriends a shy young boy who convinces 



his parents to take him in, they all learn to 
love him and realize their town has never 
been more happy and unified. But all is 
not as peaceful as it seems. A pair of con 
artists have designs on the duck and are 
plotting to ruin his reputation, kidnap 
him, and put him in a Vegas-style show. 
The film packs in five new songs and con- 
cludes with the au coumnt Baby Huey 
cartoon "Daycare Duckie." Although this 
Huey boars only the slightest resem- 
blance to his animated inspiration and the 
story is certainly not poised to become a 
classic, it's harmless family entertainment 
with a few laughs. 

MUHAMMAD All IN HIS OWN WORDS 

MPI Home Video 
40 mbiutn, $19.98 

Muhammad Ali became one of the great 
public figures of our time not only because 
of his prowess in the boxing ring but also 
because of his unique communication 
sldlLs. This \idoo follows Aii's rise to fame 
in the ring by focu-sing — as the title sug- 
gests — on clips of him talking and talking 
and talking to the press. A few early inter- 
view clips where Ali was amazingly at a 
loss for words are quickly replaced by a 
stream of rhjTnP-S, gibes, and braggadocio, 
for which he is best remembered. The in- 
terview segments are both hilarious and a 
bit touching, including one classic moment 
where a sportscaster, in a desperate at^ 
tempt to get a few words from Ali's 



younger brother (and boxer) Rudolph, 
puts his hand over Ali's face to keep him 
quiet 

THE LOST ARK 

Acorn Home Media 
50 mtnutts. $19.95 

The Ark of the Covenant — the historic 

relic believed to have housed the stone 
tablets on which the Ten Commandments 
were engraved — is considered among the 
greatest missing treasures of our time. 
This tape follows investigative journalist 
Bruce Burgcs.s' hot pursuit of the Ark and 
its most recent known resting spot His 
journey begins in Eg>'pt. then winds 
through .JenLsalem, a remote island off 
the coast of Ethiopia, and finally to a 
-seemingly unlikely spot in the hills of 
Scotland. A travelogue of his false starts 
and e\'entual discoverie-s is interwoven 
with commentary from various ticholars 
and holy men, who pro\'ide an interesting 
blend of fact and folklore about the Ark, 
whether it ever or still actually exists, and 
the magical powers it is said to possess. 
Contact: 800-999-0212. 



SECRETS OF THE INTERNET 

MPI Home Video 

140 minutes. $19.98 

The titie of this program — originally pro- 
duced as a miniseries for the Discovery 
Channel— is a bit of a misnomer. While it 



suggests that viewers will come away with 
knowledge about the inner workings of 
the Internet itself, the tape instead pro- 
vides a guided tour through several eye- 
grabbing World Wide Web sites, seeming- 
ly selected at random. This virtual 
journey is hosted by Richard Karn, who 
apparently is as adept with a keyboard as 
his character Al on "Home Improvement" 
is with a monkey wrench. The sites cluster 
around the topics of aviation, science, 
ancient civilizations, and adventure. View- 
ers who aren't interested in these subjects 
will immediately be bored. Others, 
though, will soak in the detailed perusals 
of each site and interviews with the [wople 
who created them. The tajw is a lot like 
surfing the Web itself: Viewers will find 
themselves inundated with information 
about some very specific topics, whether 
they really wanted it or not. 



ENTER*ACTIVE 

BY CARRIE BELL 



THE UFO ANTHOLOGY 

DreamlarW Inleradiv&'Cambnii PubliWing 
Wndows and Macintosh CD-ROM 
The compelling and extensive UFO 
research contained on this new CD-ROM 
puts together a good case for the "we are 
not alone" theory. Narrated by retired 
Army sergeant Robert Dean (who is 
tired of hiding what he knows and claims 
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MOON: The Uh Ami Dulti Of A Rock Letend 
By Tony Rctchef 

Spike 

6(»pws:t30 

The one member of the Who who 
died before he got old, Keith Moon 
has become a legend more for his 
Herculean hell-raising than for his 
magnificently idiosyncratic drum- 
ming. Tony Fletcher's "Moon: The 
Life And Death Of A Rock Legend" 
goes a long way toward righting the 
balance, while fully exploring the 
seeds and shards of Moon's hyper- 
active emotionaVchemical excesses. 

Fletcher explodes several myths 
regarding Moon's exploits, many of 
which he and the rest of the Who 
exaggerated out of rock'n'roll pride 
or dissipated memories. For in- 
stance, Moon didn't drive a Lincoln 
Continental into a Flint, Mich., 
hotel swimming pool during his 
21st birthday party. He couldn't 
have, since he spent the night in the 
hospital. Early on in the party, a 
drunken Moon — his pants around 
his ankles — fell down and knocked 
one of his front t«eth in half 

In Moon's case, though, truth is 
often stranger than fiction, and 
"Moon" details many of the more 
extravagant hotel demolitions (and 
there were a lot of them), as well as 
the champagne bottle imbedded in 
the wall at home. Fletcher also 
relays the sad but true facts of 
Moon's embarrassing blackouts and 
breakdowns and his episodes of 
hung-over nastiness and domestic 
violence. And, of course, he discuss- 
es at length the gross alcohol and 
drug abuse that sventually caused 
Moon's death in 1978 at age 32. 

Moon died from an overdose of a 
prescription drug he had been 



using to combat insomnia and the 
effects of alcohol withdrawal. 
Rather than suicide, the excessive 
pill intake appears to be a case of 
just Moon being Moon: in other 
words, totally overdoing it. Here, 
Fletcher is thorough yet sen.sitive 
in his coverage of the rampant in- 
securities, desperate need for 
attention, and "borderline person- 
ality disorder" that fueled the dark 
side of Moon. 

While a tragic tale, "Moon" of- 
fers a portrait of the artist as a big- 
hearted, generous clown and infec- 
tiously intuitive musician — the soul 
of the Who from the moment he 
joined the group. Even though 
Moon was out of shape and out of 
step during his last days, the band 
was never the same after he 
passed. One of the most original 
and affecting aspects of "Moon" 
comes from Fletcher pointing out 
the pained, contradictory ways the 
members of the Who reacted to his 
death. It was a mixture of grief, 
guilt, and relief at the prospect of 




reinventing them.selves without the 
shackle of a member who refused 
to grow up — the latter feeling held 
preponderantly by the group's tor- 
tured intellectual leader, Pete 
Townshend. 

Fletcher wa.sn't able to interview 
Townshend or lead singer Roger 
Daltrey, although he did speak 
some with bassist John Entwistle. 
The shortage of fresh input from 
the band (particularly Townshend) 
creates a hole at the heart of 
"Moon," although Fletcher has 
done a remarkable job of compar- 
ing stories and combing files for 
vintage quotes from a wide range 
of Moon intimates. And while he is 
no prose stylist, Fletcher has done 
the job with dear-eyed affection for 
his subject — a fan's insight tem- 
pered by journalistic dist^ce. 

In Fletcher's telling. Moon was a 
perpetual little boy who was lost 
when he wasn't banging the drums 
for one of the world's greatest rock 
bands. His unfettered, untutored 
brand of musicianship didn't allow 
him to play well with others, and his 
idle hands made the Devil's work. 
But listen to his insouciant, impos- 
sibly orchestral contributions to the 
Who in its glory days — from "The 
Kids Are Alright" and "Live At 
Leeds" to "Who's Next" and 
"Quadrophenia." The years will 
never dim their impact 

Fittingly, it is Townshend's epi- 
taph for Moon that sums up the 
best of his life and, ironically, the 
draw of this book: "[Keith was] our 
great comedian, the supreme 
melodramatist . . . the most spon- 
taneous and unpredictable drum- 
mer in rock." 

BRADLEY BAMBARGER 



to have seen) and co-hosted by journaJ- 
ists and scientists like Linda Moulton 
Howe, there are more than 10 hours of 
material compressed onto this disc. Higfa- 
lights include e.ve-witness accounts; 
never-before-seen videos and photos of 
underground bases such as Area 51 and 
unidentified flying objects; sound files; 
medical data; newspaper clippings; police 
reportit; and historical factji grouped into 
four areas (UFOs, animal mutilation, 
crop circles, and abductions). Although 
there are some spelling errors and gratu- 
itous sound effectf , the information is 
organized in an easy-to-na\igat« fashion 
and all of the video and sound clips run 
smoothly. A handy reference guide and 
complete annotations will show those 
with more questions what hooks, maga- 
zines, organizations, or videos to turn to 
next. It's an eerie must-have for any "X- 
Files" fan. 

COMTENOER 

Sony Compulef Ertertafiment 
Sony PlayStation 

"Contender" is the main event for 
PlayStation's sport games this month, 
and this title packs a hard punch with 
arcade-style game play, constantly mov- 
ing ;1D polygonal graphics, and more than 
40 boxers with distinct personalities, 
strengths, weaknGs.sos, and fighting 
styles. You can play again.st friends or the 
computer, working your way from the 
local circuit to the world championships. 
Adding to the realism, knocked-out box- 
ers twitch and bruises are \i.sible. In addi- 
tion, the crowd cheers and newspaper 
headlines proclaim winners. When you 
stick with a particular fighter, his stami- 
na, strength, and speed grow Although 
loading is a bit slow and learning the 
punches will take time, players with a 
"Rocky" complex won't be able to reaiat 
stepping into the ring. 



AUDIOBOOKS 

BY TRUDI MILLER ROSENBLUM 



A SOHG FOR MARY 
By Dennis Smith 
Read by the author 

Tirrre Wamer AudioBoote 
3 hom (abfidrd), S17.98 
ISBN 1-57042-630-9 

This memoir of an Irish-American child- 
hood in 1940r New York is being promoted 
as a worthy successor to FVank McCourt's 
Pulitzer Prize-winning "Angela's Ashes." 
Like McCourt, Smith has a talent for re- 
calling a wealth of rich, vivid details and 
singular moments that bring his memoirs 
to life. Listeners get a clear picture of the 
stem parochial school nuns, the dusty 
candy store where a penni' bought a cor- 
nucopia of delights, the mischievous older 
brother, and the exasperated, no-nonsense 
mother holding the family together. Unlike 
McCourU though. Smith is not an en- 
gaging reader and speaks in a bland mono- 
tone that robs the memoir of much of its 
appeal. In this case, reading the book 
would be more enjoyable than listening to 
it 

ULY'S CROSSING 
By Patricia Reilty Gtff 
Read tfy Mia Dilton 

BOO Au<]M) 

210 minutes. S19.99 
ISBN 0-S53-52529<8 

Mia Dillon gives a sympathetic, expres- 
sive reading of this coming-of-age tale 
of a young girl vacationing in the Rock- 
aways in Queens, N.Y., during World 
War II. Saddened by her father going 
ofT to war and the earlier death of a 
mother she barely remembers, Lily 
befriends a young Hungarian war 
refugee, Albert. The audiobook is high- 
lighted by atmospheric music at many 
points. Dillon doesn't really offer char- 
acter voices, although she clumsily 
attempts a Hungarian accent for Albert 
Her strength, though, is the emotion 
she gives to both the dialogue and the 
narrative. 



HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER'ACTIVE: Send review copies to Brett Atwood, Billboard, 5055 Wllshire Blvd., 
Los Angeles. CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum. 202 Seeley St., Brooidyn. N Y. 11218. BOOKS: Send review copies to Bradley Bamturser. Billboard, 1515 Broadway, New Yortc. N.Y 10036 
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Silk Adds Wrinkles To Sensual Songs 

Elektra Act Hopes To Lure In New Audiences With 3rd Set 



Reel Reasons. G-FunkyRestless recording act Reel Tight recently pertormed at 
ttie BMG Convention in San Diego. Its forthcoming single, a remake of Earth, 
Wind & Fire's "Reasons." was produced by Earth. Wind & Rre member Larry 
Dunn. Shown, from left, are Reel Tight's Reggie Long; Peter Jones. 
president/CEO of BMG Distribution; Joe Regis. CEO of Restless Records; and 
Reel Tight's Danny Johnson, Bobby Rice, and Bobby Torrence. 



BY DAVID NATHAN 

LOS ANGELES— It's only been a 
few years since the release of 
Silk's self-titled sophomore al- 
bum, but in the R&B market's 
ever-changing landscape, the five- 
man group finds itself being vir- 
tually reintroduced to consumers, 
some of whom may recall the vocal 
team's initial success in 1992 with 
the No. 1 "Freak Me." 

The group — Gary Glenn (Big 
G), Gary Jenkins (Lil' G), Timothy 
Cameron (Timzo), Jimmy Gates 
Jr. (Jimmy), and Jonathan Ras- 



, Kelly, Price, Smith Top Soul Traio 
Nods; Empowering Black Female Execs 



This column was prepared by gmat columnist 
Dana Hall, managing editor of R&B Airplay Man- 
iter 

Soul train nominees: Lauryn Hill, R. 
Kelly, Kelly Price, and Will Smith top the 13th 
annual Soul Train Music Awards nominations. The 
awards show, scheduled to take place March 26 in 
Los Angeles, will be hosted by Motown's Brian 
McKnight, Arista's Monica, and model Tyra 
Banks. 

The Quincy Jones Award for outstanding career 
achievements will be presented to Virgin's Luther 
Vandross, while the annu- 
al Sammy Davis Jr. Award 
for entertainer of the year 
will be presented to both 
Columbia's Hill and Jive's 
Kelly in recognition of 
their accomplishments 
over the past year. 

A complete list of nomi- 
nees follows. 

R&B/soul or rap music 
video: Big Punisher Fea- 
turing Joe, "Still Not A 
Player"; Busta Rhymes, "Dangerous"; Lauryn Hill, 
"Doo Wop (That Thing)"; Will Smith, "Gettin' Jiggy 
Wit It." 

R&B/souI album, female: Lauryn Hill, "The 
Misedueation Of Lauryn Hill"; Brandy, "Never S-a- 
y Never"; Kelly Price, "Soul Of A Woman"; Mya, 
"Mya." 

R&B/soul album, male: Jay-Z, "Vol. 2... Hard 
Knock Life"; Maxwell, "Embrya"; R. Kelly, "R. 
Kelly"; Will Smith, "Big Willie Style." 

R&B/soul or rap album of the year: DMX, "It's 
Dark And Hell Is Hot"; Erykah Badu, "Erykah 
Badu Live"; Jay-Z, "Vol. 2 ... Hard Knock Life"; 
Lauryn Hill, "The Misedueation Of Lauryn Hill." 

R&B/soul album, group, band, or duo: Dru 
Hill, "Enter The Dru"; LSG, "Levert.Sweat.Gill"; 
OutKast, "Aquemini"; the Temptations, "Phoenix 
Rising." 

R&B/soul single, male: Brian McKnight, "Any- 
time"; Jon B., "They Don't Know"; Kirk Franklin 
Featuring R. Kelly, Mary J. Blige, Bobo, Crystal 
Lewis & the Family, "Lean On Me"; R. Kelly, "Half 
On A Baby" 

R&B/soul single, female: Deborah Cox, 
"Nobody's Supposed To Be Here"; Janet Featuring 
BLACKstreet, "I Get Lonely"; Kelly Price, "Friend 
Of Mine"; Lauryn Hill, "Doo Wop (That Thing)." 



R&B/soul single, group, band, or duo: Monica 
& Brandy, "The Boy Is Mine"; K-Ci & JoJo, 'AH 
My Life"; Next, "Too Close"; the Temptations, 
"Stay" 

R&B/soul or rap new artist: Kelly Price, "Soul 
Of A Woman"; Lord Tariq & Peter Gunz, "Make 
It Reign"; Mya Featuring Silkk The Shocker, 
"Mya"; Trin-I-Tee 5:7, "Trin-I-Tee 5:7." 

In the jazz and gospel categories, the nominees 
for gospel album are Fred Hammond & Radical 
For Christ, "(Pages Of Life) Chapters I & II"; Kirk 
Franklin, "The Nu Nation Project"; Ronnie 
Bryant & the Christian Community Mass Choir, 
"He's A Keepa' "; and Wal- 

1 ter Hawkins & the Love 

A Center Choir, "Love Alive 

IK V: 25th Anniversary 

.^^^J ^^^^^ Reunion." 
"^^^ For jazz album, the nom- 

inees are Herbie Hancock, 
m^^\ "Gershwin's World"; Olu 

jf^^^f^ Dara, "In The World From 

^ I Natchez To New York"; and 
Russ Freeman & Craig 
Chaquico, "From The Red- 
woods To The Rockies." 

Power women: The National Assn. of Black 
Female Executives in Music and Entertainment was 
recently formed by Def Jam 'VP of R&B promotion 
Johnnie Walker. The organization's mission is to pro- 
vide an empowerment base for African-American 
women in the music and entertainment industries 
through networking, education, and public advocacy. 
The group offers services for members, including a 
quarterly newsletter, Womenet; a World Wide Web 
site, www.womenet.org; a mentoring connection; 
career counseling and professional referrals; a mem- 
bership directory; and educational opportunities. 

Beyond the networking, mentoring, and profes- 
sional support, the group also hopes to offer health 
fairs, financial and retirement plaiming, product and 
service di.scounta, and even personal counseling. For 
more information, call 1-877-NABFEME toll free. 

0 LD-SCHOOL TIMES: Nationally syndicated 
radio morning man Tom Joyner teams up with 
Rhino Records to release "Tom Joyner's Old School 
Mix." The set features old-school tracks from the 
'70s and '80s, including such acts as Chic, Slave, and 
Sister Sledge. The 18-track set hits the street 
March 16, and a portion of the proceeds from the 
(Continued on page 29) 



boro (John John) — achieved multi- 
platinum status with its debut 
album, "Lose Control." Produced 
by Keith Sweat for his Elektra- 
distributed Keia imprint,the al- 
bum has sold 1.8 million units, 
according to Sound- 
Scan. 

Silk's new Elektra 
set, "Tonight," is 
due in stores March 
23 from Elektra. 
The first single, "If 
You (Lovin' Me)," 
went to radio in Jan- 
uary and will be 
available commer- 
cially Tuesday (23). 
Production for "To- 
night" was handled 
by Darrell "Delite" 
AUamby (LSG), Ken- 
ny "Kenny Flav" 
Dickerson, Steve £ 
Morales, Maurice 
Wilcher, John How- 
cott, and Donald Parks. Silk pro- 
duced the cut "I Wonder," while 
Jenkins was involved with pro- 
duction on five tracks. 

"We took some time to regroup 
after the last album," says Jen- 
kins, who wrote two tunes and 
collaborated on five other songs 
for the new project. "We felt like 
we needed to go back to the mind 
frame we had on our first record. 
When our second album [1995's 
"Silk"] came out, the public may 
not have been ready for the 
change in our approach, even 
though the album did go gold." 

Jenkins agrees that on "To- 
night" the group "went back to 
the more sexual, sensual kind of 
entity our fans want from us. We 
looked at the content of our first 
album, which gave us an idea of 
what people wanted from us, and 
we added a new edge to it. The 
songs on this album, like 'Check 
Your Friend' and 'Please Don't 
Go,' have more reality [to them]. 

"Even though we're known for 




our sexual and sensual themes, we 
want to show people that there 
are different aspects to us beyond 
the 'Freak Me' [theme]," he con- 
tinues. 

Record buyers and radio lis- 
teners familiar with 
the group's work 
seem eager to check 
out its new project. 
Says Roberto Good- 
en, urban music 
buyer at HMV's 
midtown Manhattan 
store, "We've been 
playing the new sin- 
gle in-store, and 
we've had a great 
response. Silk sold 
exceptionally well 
for us with their 
first album, and 
even though the sec- 
ond one didn't have 
the same impact, 
they do have a core 
audience. They fit nicely into 
what I call the 'lover man' cate- 
gory of artists like Usher, Ty- 
rese, and Ginuwine." Gooden 
adds that even though the group 
"has to recapture some of the 
[early] momentum they had, the 
new album should do it. Songs 
like 'Sexcellent' and 'Check Your 
Friend' will appeal to their 18-30 
female demo." 

Lance Johnson, manager at 
Sam Goody's Evergreen Park, 
111., location, says, "There's a lot 
of buzz already building for the 
new album. We sold a ton of 
records with the first album, and 
their [initial] association with 
Keith Sweat didn't hurt. The sec- 
ond one did somewhat well, but if 
the label does a good job, we 
expect this third album to be big 
for us." 

Niecy Davis, operations manag- 
er/PD at WBLX Mobile, Ala., 
agrees: "The group is coming 
back with a bang. The new single 
(Continued on next page) 




More Rhymes From Busta. Elektra recording artist Busta Rhymes recently 
spent time signing autographs at Sam Goody in Manhattan. The in-store appear- 
ance was in support of his latest album. "E.L.E.: Extinction Level Event; The 
Final World Front" Shown, from left, are Chris Nadler, senior advertising coordi- 
nator for Sam Goody: Rhymes; and Tim Edwards, district manager for Sam 
Goody/Musicland. 
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41 


42 


39 


TURN IT UP [REMIXI/FIRE IT UP • ♦ BUSTA RHYMES 

'OiDi'i; EL£^TRi K4!.;.4.It5 


d) 


RE-ENTKr 


14 


TOPS DROP FAT PAT 

C\ ID> WRECKSHOP 2221 


49 


35 


38 


36 


COME WITH MEA ♦ PUFF DADDY FEAT, JIMMY PAGE 

iCl iD)i,M! IT) HI EPIC 7g9SJ 


50 


47 


43 


12 


DOIN' IT LIVE BIG MACK 

:Cl iTi 'fiTT SAK OC'Cj 



r^Reeofds with the greatest sales gains this week. «Vk)eoclip availabite. •Recording Industry Association of 
Amefica [RIAA) certifiulkxi tor sales of 500,000 units, ARIAA cefliFkation tor sales of 1 million untts. (C) Cassette 
tingla milBble. <0) CD single availat4e. (M) Cassette maxl-singte available. (T) Vinyl niaxi ungte available. (V) Vinyl 
Sin0e mailabe. (XI CO maxt-single availabe. Catalog numtwf s tor (D). * indicatn (D) unavaliabte, In wTiicft c»e, 
caUhg number is for (Cl. (X), (Tl of (Ml respectively, tiased on availabtlity. C 1999, Blllboafd/BPI Communications, 
•nd SoundScan, inc. 
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SILK ADDS WRINKLES TO SENSUAL SONGS 

(CoTitinued from preceditig page) 



is getting a great response from 
our listeners because it's really a 
'chick' song and their audience is 
mostly female, 18-34. I don't 
know if it's a reintroduction 
because Silk does have a loyal fol- 
lowing here." 

Vinny Brown, PD at WBLS 
New York, anticipates that the 
group may add to its existing base 
with "Tonight": "Silk has a recog- 
nizable name among a certain 
demographic which is a little 
older. I expect that the new record 
will also appeal to a younger 
female audience that may not be 
as familiar with them." 

The group is the subject of a 
major-label campaign, as outlined 
by Michelle Murray, senior direc- 
tor of marketing for Elektra En- 
tertainment Group. "We started 
bringing Silk's [new] music to the 
attention of radio, retail, and the 
press at the end of 1998. We in- 
cluded a cassette with four snip- 
pets from the album in a 'win it 
before you can buy it' radio eon- 
test we did with the release of 
Keith Sweat's 'Still In The Game' 
last September. We initiated a 
two-phase postcard campaign 

'They fit nicely into 
what I call the 
"lover man" 
category of artists 
like Usher, Tyrese, 
and Ginuwine' 



which started Dec. 4, 1998, and 
continued on .Jan. 6 this year with 
the hook 'Silk is back.' 'There are 
a lot of male groups out there, 
and three years can be a long 
time between albums: Our main 
focus is to remind everyone — 
radio, retail, press, and the con- 
sumers — that Silk is a multi-plat- 
inum group." 

With radio play reported for 
the single in markets like New 
Orleans; Shreveport, La.; Jack- 
son. Miss.; Charlotte, N.C.; Mil- 
waukee; and New York, Elektra 
is planning a 25-city promotion- 
al tour that kicks off March 7 
and ends April 2. "We have track 
dates confirmed in Columbus, 
Ohio; Louisville, Ky.; Cincinnati; 
Tucson, Ariz.; Memphis; and 
Buffalo, N.Y.," says Murray. "We 
plan to add more track dates, 
and Silk will do live showcases in 
key markets. Our main emphasis 
with each stop on the tour are 
radio, retail, and branch visits 
by the group." 

Solicitation for "Tonight" began 
at retail Feb. 9, and the album is 
a priority project for WEA field 
marketing reps. A snipe campaign 
covering New York, Atlanta, and 
Philadelphia kicks off March 15; 
bus-bench sniping begins March 
23 in Los Angeles; and Elektra 
plans a national two-week ad cam- 



paign at BET March 15-29. The 
group has already taped seg- 
ments for "Motown Live!" (with 
an air date of Friday [26]) and 
"Soul Train" (no air date con- 
firmed at press time). 

During Silk's time off from 
touring, the group switched man- 
agement to Norwood & Norwood 
Management Inc., spearheaded by 
Sonja Norwood, manager and 
mother of Brandy. "We met Mrs. 
Norwood when we were in the 
U.K. in 1996 touring with Keith 
Sweat and Brandy, and she was 
our No. 1 candidate when we 
decided to change management," 
says Jenkins. "We know that the 



industry is constantly changing 
and that the market has been so 
saturated with new groups . . . 
and they still keep coming, but 
we set ourselves on a trail for 
longevity when we first started 
out. We look at a group like the 
Temptations as an example of 
how a group can find a niche and 
stick to it." 

No international release has 
been set for the album. Accord- 
ing to the group's agent, Mark 
Cheatham at International Cre- 
ative Management, a national 
tour is planned for this summer 
"with the group as co-headliner." 
No dates have been set yet. 




>TILL GOING: "Heartbreak Hotel" by Whitney Houston Featuring 
Faith Evans & Kelly Price (Arista) logs another week at No. 1 and 
widens the audience gap over its competition. The tune has 43.2 million 
in audience, the fourth-highest on the Hot R&B Airplay list, while it 
remains at No. 1 on the retail front at core R&B stores. The other three 
audience leaders — R. Kelly's "When A Woman's Up" (Jive), Lau- 
ryn Hill's "Ex-Factor" (Ruffhouse/Columbia), and Tyrese's "Sweet 
Lady" (RCA) — aren't available at retail. 

This issue marks Houston's third week in the No. 1 position and, more 
impressively, the 17th consecutive issue that Arista has been in the top 
slot, following the 14-week run of "Nobody's Supposed To Be Here" by 
Deborah Cox. The achievement gives the label the longest run at No. 
1 in Billboard's modern era. which began in 1965. To find a longer run 
at No. 1. you'd have to turn the pages back to 1956. when Fats Domi- 
no recorded for the Imperial label and logged four consecutive chart- 
toppers spanning Dec. 8, 1966, through April 29, 1957. 

Back IN THE GAME: He was once considered one of the premier pro- 
ducers in hip-hop music. Then after a .split from Death Row and the for- 
mation of his new label. Aftermath, things got a bit slow for Dr. Dre. 

Now, riding high on the success of Eminem's "My Name Is" (After- 
math/Interscope), which moves 60-46 on Hot R&B Singles & Tracks, 
the producer is on the road to recovery. The song has across-the-board 
appeal, ranking No. 38 on Hot R& B Airplay with 1 1 .8 million listeners, 
while crossover appeal gives the rapper 15.8 million listeners between 
the top 40 and modem rock formats. His first commercial .single, ".Just 
Don't Give A F***," Ungers on Hot R&B Singles & Tracks at No. 77. 

Meanwhile, the Roots, which have been developing underground for 
years, have finally cracked mainstream R&B radio. "You Got Me" 
(MCA), the first radio track from the group's forthcoming set, "Things 
Fall Apart," springs 14-11 on Hot R&B Singles & Tracks with the help 
of featiu'ed guest Erykah Badu. In its sixth week at radio, the tune 
has amassed 33.6 million in audience, a 10% increase over last issue, 
moving the track 8-6 on Hot R&B Airplay. Until this point, the group's 
highest position on Hot R&B Singles & Tracks was attained by "What 
They Do." which hit No. 21 back in the Feb. 7, 1997, issue with the 
advantage of a commercial single in the marketplace. Eminem's set 
"Slim Shady" and the Roots' album both hit stores Tuesday (23), as does 
the new TLC album. 

CuPID'S ARROW: This issue covers the SoundScan tracking week 
that included the Valentine's Day holiday, .so it's no surprise that airplay 
picked up on love ballads. Consequently, many of the strongest album 
increases went to sets that were powered by those songs. 

Regaining the No. 1 crown, moving 5-1 on Top R&B Albums, "The 
Miseducation Of Lauryn Hill" (Ruffhouse/Columbia) picked up 9% at 
core stores; album track "Ex-Factor" is the No. 2 song on Hot R&B 
Airplay. Tyrese's self-titled set (RCA) nabs Greatest Gainer, moving 7- 
6; his ballad "Sweet Lady" is up 3 million listeners. Boasting the chart's 
second-largest audience increase — 5 million listeners — Jesse Powell's 
single "You" (Silas/MCA) springs 5-3 on Hot R&B Singles & Tracks; 
his album " 'Bout It" moves 25-22, up 21% at core stores. 
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POSITION 


\U 


5 


5 


25 


LAURYN HILL THE MISEDUCATlON OF LAURYN HILL 
RLlFTMr-USC MOSSr-COLUMBlA (11.98 £017.98) 6 »«*3 « No 1 


I 


2 


I 


1 


4 


FOXY BROWN '.i-n/JC-ii.DC^ .iaw ^5e9:-:3',MEfiCURV (10,98 EQ'16.98) CHYNA DOLL 


1 


3 


3 


3 


14 


R. KELLY A' jive 41625* 1 1 ? R. 


1 


4 


6 


4 


9 


DMXA' FnjrrFntitR&tcniu<536e40-.vEncuRi'ru.9e[a'n9ei flesh Of my flesh eL(X)D OF my blood 


1 


5 


2 


2 


-L. 


SILKK THE SHOCKER \ ; ■ - - MADE MAN 


1 


(JJ 


7 


10 


20 


m Greatest Gainer m 

TYRESE • f?CA tm\ • OAi 3.38i BE tyrese 


6 


(') 


9 


8 


15 


JUVENILE CASil MONPf 53l62.\INIVEHSAL(l0 9a'16.9a) 400 DEGREEZ 


7 


s 


8 


6 


16 


DRU HILL A UN VIR^ITV. ISLAND W4M2/MERCURYI10 98EQ/17.98} ENTER THE DRU 


2 


9 


4 


— 


2 


TEAR DA CLUB UP THUGS hypnotize minds 17[&nEUTIVITY (10.9a'16.9&) CRAZYNOALAZDAVZ 


4 


10 


II 


7 


12 


2PAC .'j 'jb GREArEST HITS 


1 


11 


12 


11 


21 


JAY-ZA' ROC A ^t.^^'DEF .'AM ?S59C2-.MERCURY 1 10 SB ECl'16.9e) VOL. 2 .. HARD KNOCK LIFE 


1 


12 


10 


9 


10 


MYSTIKALA no limit .. (ii,9ai6 981 GHETTO FABULOUS 


1 


(13) 


14 


14 


13 


WHITNEY HOUSTON A arista 19037* lll.9&17,98) MY LOVE IS YOUR lOVE 


7 


14 


IS 


13 


39 


DMXA'RUlf : - JAM558227'/MEftCURYU1.9eEai7.98) ITS DARK AND HELL IS HOT 


1 


IS 


13 


12 


9 


BUSTA RHYMES A E L E.: EXTINCTION LEVEL EVENT: THE FINAL WORLD FRONT 

■ ' ■ -. . . 1 :• LiGiu 9a:7,9ai 


2 


16 


16 


IS 


9 


VARIOUS ARTISTS • '?xmiJi.KFWIS»»l'VE«:unrirc%EQ16»l DJ CLUE? THE PROFESIONAL 


3 


w 


19 


17 


20 


OUTKASTA LAFAC£26O53*/ARISTA(10.9fl/]6.4&l AQUEMINI 


2 


18 


17 


16 


10 


REDMAN • DEF JAM 5SS9d5-/MERCURY 110 98 EQ/16.98) DOC'S DA NAME 2000 


1 


19 


18 


20 


21 


KIRK FRANKLIN •GOSPOC£rtTRK;90i?aiNTERSCOPE(10.98,'17,9Bl THENU NATION PROJECT 


4 


w 


21 


13 


13 


MARIAH CAREY A^ lur.'iii-. t ^ ■ ; 1 '^d t u i / ^h. # I S 


6 


21 


20 


19 


36 


BRANDY A' Atlantic 83039*/AG (10,98/16 981 NEVER S-A-Y NEVER 


2 




25 


23 


12 


JESSE POWELL SilAS li76ftMCA{109ai6 98)B "BOUT IT 


22 


23 


23 


22 


26 


THE TEMPTATIONS • MOTOWN 53093 /yUNIVERSAL (10,98 EQ/ie 981 PHOENIX RISING 


8 


24 


22 


21 


14 


METHOD MANA [:t^ jam 558920'iVERCURTni.98 EQ'17.9BI TICAL 20O0- JUDGEMENT DAY 


1 


25 


24 


24 


16 


FAITH EVANS* BAD BOY 730I6*,'ARISTA 00.98^1 7.9SI KEEP THE FAITH 


3 




26) 


36 


37 


14 


112 •BAOBOT73021*,<ARtSTAa0.9&'l&.96) ROOM 112 


6 




27) 


31 


27 


64 


WILL SMITH A' COLUMBIA 68683* [10.96 EQ'17.98) BiG WILLIE STYU 


9 




-28) 


29 


34 


31 


MONICA A ARISTA 190U'(10.9a'16 9B! THE BOY IS MINE 


2 


29 


26 


31 


27 


KELLY PRICE • T.NECK,'!SLANP5245i6'MERCURy ll0 98Ea'16 981 SOUL OF A WOMAN 
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30 


28 


30 


21 


KEITH SWEAT A ■■ ■ ' : — STil 1 if. thf GAMF 


2 


QD 


NEW^ 
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m Hot Shot Debut 

QUINCY JONES '-.VE" -■,64:tCLV.A^',Lt^ e^CiS ;2-: 35.;3 ?6; FROM Q WITH LOVE 


31 
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29 


20 


riFR^P AU POV A AOiCTA T 1 in Ofil : <IH \ J*GI rkMT VAftCU 
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33 


30 


32 


21 




30 


34 


32 


25 


13 


ICE CURE A 

PTOmr?"*- 11 9417.98. * """" ' ""E 


2 


35 


34 


33 


12 


DJ QUIK PfiOniE :903J* ARtSTA(109&':69ai RHYTHM-AL-ISM 


13 


3( 


35 


38 


30 


GERALD LEVERT • EASTWEST 62261/EEG (10.98/16.98) LOVE & CONStQUENCtS 


2 


37 


33 


28 
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t'?-^^ ,. NO LIMIT SOLDIER COMPILATION - WE CANT BE STOPPED 


2 


3i 


3? 


35 


22 


SOUNDTRACKA DEF jam 55a663*-'MERCURY(ll 9aEttl7 98) RUSH HOUR 


2 


39 


38 


39 


15 


TOTAL BAD BOY 73020*,'AR1STA (10.9& 16 981 KIMA. KEISHA & RAM 


9 


40 


39 


41 


31 


TRIN-I-TEE 5:7 B-R1TE9009<i1NTERSCOPE(10.9&15.98)SH TRIN-I-TEE 5:7 


20 


41 


40 


36 


13 


GETOBOYS RAPA.LOTd67davtRGINI119a'17.9a) OA GOOD DA BAD & DA UGLY 


5 


r4?) 


46 


50 


17 


KENNY LATTIMORE OXIJMBIA 68854 110.98 EIV16 981 FROM THE SOUL OF MAN 


15 


(43) 


44 


43 


17 


GHETTO MAFIA RAP ARTIST 2061/njUrLMOEDI10.9&15.98lB ON DA GRIND 


34 


(44) 


49 


42 


16 


TELA RAP A IOT 4658a;VIRGIN n0.9a'16 98) NOW OR NEVER 


13 


45 


42 


46 


« 


XSCAPE • 50 so 0£F 6a04ax:0LUUBlA (10,98 EQ'16.98) TRACES OF MY LIPSTICK 


6 


« 


41 


26 


5 


KEITH MURRAY jive 416A6- (1098(16.981 ITS A BEAUTIFUL THING 


9 


4T 


45 


44 


12 


BWE THUGS.N-HARMONY • COLLECTION: VOLUME ONE 


12 


41 


43 


45 


3 


SHAE JONES UJ' r l.I.:vtRSAliI0 9816 9eiGB TALK SHOW 


43 


49 


47 


40 


14 


VARIOUS ARTISTS • THE SOURCE PRESENTS HIP HOP HITS — VOLUME 2 
POLVGRAU n,Vtf JAM 56566a«ERCURY (10.98 IQI\ 7.96) 
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55 


53 


7 


LES NUBIANS CWTOWNHIGHER OCIAVt 4S997,'VlRaiN i;C 9ai6 981 BB PRINCESSES NUBIENNES 


50 


51 


50 


49 


25 


MONIFAH UPTOWN 53165',^MVERSAL (ID 9ai6 98! MO'HOGANY 


42 
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VARIOUS ARTISTS (»AMUY,tl£lffRA62380-,tEGIll 9*1796) 1999GRAMMy RAP NOMINEES 
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GD 


79 


65 
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■ Pacesetter m 

98 DEGREES • f.iniowM ajO^t^.UNVliifJlt HO.^flfli lf. 381 98 DEGREES AND RISING 


41 




60 


62 


29 


m°m ""^^ * - 1< ,;i.9&i7.98i ™ ™ 


1 


S5 


48 


47 


12 


IlJf?*'^'"' :. - ••.i;i'09&169S) TIM'S BIO: LIFE FROM DA BASSMENT 


11 


St 


51 


48 


12 


^3°?^'""'^l'™'- "jl RZA AS BOBBY DIGITAL IN STEREO 1 3 


(57) 


72 


88 


s 


VOICES OF THEORY MO.LA341016I10 98EO'16 98)H VOICES OF THEORY 1 57 


SS 


54 


58 


31 


JERMAINE DUPRI A JERMAINE DUPRI PRESENTS - UFE IN 1472 THE ORIGINAL SOUNDTRACK 

SO SO DEF ■ ■ - ■" :.'BIA (10.98 E(V16. 98) 


1 


59 


52 


60 


15 


MIA X NO LIMIT 53507*/PRIORnY (10.9*16 981 MAMA DRAMA 


— — 
3 


60 


59 


56 


27 


LUTHER VAN DROSS 9 virgin 46089 (1 1 .9*1 7 98) I KNOW 




61 


53 


52 


14 


TO CL(KWCRK69431*,'EPIC111.98EQ'16 98lB THEY NEVER SAW ME COMING 


28 


62 


57 


55 


19 


8IZZY BONE • P.10 THUGSB JTHLESS 167C1RELATIVITY (10 9*17.98) HEAVEN'Z MOVIE 


2 


63 


61 


61 


52 


JAGGED EDGE • [^:r hei8)i€0LUMBIA 110 98 EI1'16 98}B A JAGGED ERA 


19 


® 


75 


72 


20 


*^'^-F?««'!'f!^.' '■'^"ES °' NIGHT 


36 


(65) 


_90_ 




4 


THE COUP POLEMIC 460CVD0G0AV nO-9&'14.98) STEAL THIS ALBUM 


51 


66 


56 


59 


38 


MASTER P A* NO UM(T 5353«'/PRIORITY (I2,9a'19 98) MP DA LAST DON 


1 


67 


E4 


57 


10 


-TE-XOPE lie 10 THE PRINCE OF EGYPT-*NSP1 RATIONAL 


32 




78 


S3 


86 


K-CI & JOJO A ' MCA U613' ilO 9a'16 98) LOVE ALWAYS 


2 


(H) 


68 


76 


16 


DIVINE PEPJDULJM I2325;REDANTll0.9a'I6 95)B FAIRYTALES 


40 


70 


63 


54 


15 


SOUNDTRACK • ::rF jam 5589?5*,'MERCUR¥ ll l 98 Eail7 «i BELLY 


2 


71 


65 


78 


73 


BRIAN MCKNIGHT A' MOTOWN 536215'1JNIVERSAL(]1,98 EQ/17 981 ANYTIME 


1 


72 


67 


63 


4J 


MYAA UNIVEflSITY901«MNTERSCOP£(10,9a/16 98l MYA 


13 


C73) 


69 


74 


20 


GANGSTA BOO hypnotize minds les^T^ELATIVirr (10 96'l&.9e) ENQUIRING MINDS 


15 


74 


62 


66 


77 


MASTER PA'NOUMir50559'/PRIORrry(l0.9a'169ei ghettod 


1 


(75) 


81 


99 


12 




17 


76 


71 


64 


71 


JANET A^ VIRGIN 44762 (! 1.9a'17-981 THE VELVET ROPE 


2 


(77) 


82 


81 


33 


MAXWELL • COLUMBIA 6S968* (10.98 EQ/16-98> EMBRYA 


2 


78 


70 


69 


26 


SOUNDTRACK • FLYTI TYME I 180W4CA (lO 9ai7.98l HOW STELLA GOT HER GROOVE BACK 


3 


(Wi 


RE-ENTRY 


2 


BtG GANK FADE ENTERTAINMENT 70769 (5 98,«.98l WEIGHT OF THE WORLD (EP) 


75 


80 


66 


71 


72 


NEXT A ARISTA 18973 (10.98/15,96) BB RATED NEXT 


13 


81 


77 


73 


]7 


AARON HALL MW 11778(10.9ai6 98i INSIDE OF YOU 


11 


82 


76 


86 


53 


SILKK THE SHOCKER A NO limit 507ie','PRlORITY<]0 98/16 98) CHARGE rr 2 DA GAME 


1 


83 


74 


77 


32 


fJPrlU^**^ FAMILY SCRIPTURES CHAPTER lit FAMILY REUNION 

MO TMUG5 , ii ■ . It L /il i 1 ' 1 . 1 1 -'.■1 1 .■ -r.i 


8 


(S) 


85 


82 


74 


JON B. A YAB YUM''550 MUSIC 6780£^PIC (10 96 £(^16 96) COOL RELAX 




(85) 


95 




13 


BRAND NUBIAN arista 19a24M109S169ei FOUNDATION 


12 


(86) 


92 


91 


26 


CECE WINANS F'i,3r,EER 9279]JAG( 10 98116.98) EVERLASTING LOVE 


35 


(87) 


96 




86 


THE NOTORIOUS B.I.G. A'aAoeo»73011V«RlSTAI19»24.9ei LIFEAFTER DEATH 


1 


(88) 


97 




15 


SOUNDTRACK TVT SOUNOTRAK 8210nvT (10.98(17.98) BUDE 


28 


(J9) 


RE-EKTRV 


32 


NOREAGA • PtrWLTY 3077',TOMM¥ K)Y (1 1.98/16.96) N.O.R.E. 


1 


90 


73 


68 


15 


CRUCIAL CONFLICT PALLAS 63163i^NlvtRSAL (10 9a'16.9e] GOOD SIDE BAD SIDE 


10 


91 


58 




2 


™r999 (frsSc™^ REVOLUTION 1333 ^HE NEW MASTERS lEP) 


58 




RE-EKTRV 


11 


DJ OMD AND THE INNER SOUL CLIQUE rvYENTYTWO PA VKIRLD WIDE 
INNER SOUL 6622(1 1 9a(U.9«)Bl TWENTY-TWO. P.A VKORLD WIDE 


28 


93 


86 




60 


JAY-ZA ROC AFELUVOET JAM 536392'AIERCURY (10.98 ECyi6.9ei IN MY LIFETIME, VOL. 1 


2 


94 


84 


93 


26 


LINK RELATIVITY 1645(10.9a'15 98)B SEX DOWN 


46 


95 


83 


67 


12 


VARIOUS ARTISTS TOMMT boy 1268(12.9*17.98) MTV PARTY TO GO 99 


38 


96 


80 


80 


14 


PETE ROCK LOUD 67616'WI (10.98/16.98) SOUL SURVIVOR 


7 


97 


89 


97 


87 


TRU A' NO LIMIT 50660'lPRBRfTY (17.96^18 98) TRU 2 DA GAME 


2 


91 


87 




70 


USHERA'LAFM:E2604^ARtSTA(109ai6.98) MY WAY 


1 


(W) NEW^ 


1 


THE 2 UVE CREW LUKE 238-/LIL JOE I12.9»17.9<l GREATEST HITS VOLUME 2 


99 


(J05) REEKTRY 


18 


HOT BOYS <»SH MONEY 9614 110 9»17 98)H GET IT HOW U LIVEll 


37 
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indicates LP rs available. Most tape prtces, and CO prices for BMG and WEA labels, are *ngf>MiMi Hatg. Tipt prtCM marked EO. arxl all ottwr CD 



THE RHYTHM AND THE BLUES 

(continued from pa^e 27) 



album sales will go to the Tom 
Joyner Foundation to help students 
further their education at histori- 
cally black colleges. 

In addition to its soon-to-be 
released children's CD "Jumps On 
It" (The Rhythm and the Blues, Bill- 
board, Feb. 20), the Sugarhill Gang 
has just released "The Showdown: 
The Sugarhill Gang Vs. Grandmas- 
ter Flash Sl The Furious Five" on 
Rhino Records. The album, out Feb. 
2, is a compilation of both groups' 
greatest hits in a six-round MC bat- 



tle, complete with in-between- 
rounds commentary by rappers Ice- 
T and Chuck D. 

U P NEXT: Recently signed to 
Arista Records, Naughty By 
Nature is due to release its first 
set in four years, "Nineteen 
Naughty Nine, Nature's Fury," on 
April 27. The album features guest 
appearances by rappers Master P, 
Mystikal, Silkk The Shocker, 
Big Pun, Eightball, and Layzie 
Bone and R&B trio Next. 



And rap veterans Gang Starr 
will release a greatest-hits compi- 
lation, "Full Clip: A Decade Of 
Gang Starr," on Virgin Records 
March 23. The set will feature two 
new cuts. 

In the STUDIO: DJ Muggs of 
the Ruffhouse/Columbia Records 
rap group Cypress Hill is set to 
work with Island/Mercury elec- 
tronic artist Tricky (Billboard- 
Bulletin, Feb. 11). DJ Muggs is also 
planning to start his own label. 




Double Platinum Divas. Oiana Ross, right, and Brandy recently teamed up 
to record "Love Is All That Matters" for their upcoming TV movie, "Double Plat- 
inum." The song was written by Diane Warren and produced by Arif Mardin. 
"Double Platinum" airs in May on NBC. 
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Hot R&B Airplay. 

Compiled from a nMkxial sample ol airplay supplied by Btoadciist Data Systems' Radn 103 slain 

areetectrenicaitynionitored24houisadj^, 7 days a week. Songs ranked by gmss impressions, computed t>y cross- 
referencing exact tlma ol avptay wttti AiMron listener data. This data is used In the Hot RAB Smgies chart 



llHISWEEK 1 


t 
1 


S 

s 
t 


TITLE 

ARTIST UCI'INT.PROWIOMABEli 




THIS WEEK 1 


LAST WEEK 


z 

o 

¥ 


TrTLE 

ARTIST (IMPRINT/PROMOTION LABEU 


X) 




13 


* NO. 1 * 

WHEN A WOMAN'S FED UP 

R. hEliY :jivE, < *iL5 at No. 1 


3S) 


46 


3 


MY NAME IS 

EMINEM nVtaAfltRMATM'irUEf SCOPE! 




44 


5 


1 STILL BELIEVE 

MARlAH CAREY (COLUMBIA; 


D 


2 


12 


EX-FACTOR 

LAURVN HILl.(RUfFMOUSE,'COlUMei*l 


m 


43 


9 


THE UNE WE HU> (STAYS ON MY MHD) 

DRU HUL (UNIVEnSITVyiSLAND) 


X) 


3 


13 


SWEET LADY 

rrHESE ■•■ 


41 


33 


78 


HOW 0€EP IS YOUR LOVE 

HU. FEAT leMW OJMWfilTYCtAKMXF JWA 


T> 


4 


13 


HEARTBREAK HOTEL 

NKiwvMXEniNriAi rivr-irvNeiiiUTnaiNEzv 


42 


38 


30 


RUFF RYDERS' ANTHEM 

DMX (RUFF RYDtRSiUEF JAM! 


5 


5 


20 


THESE ARE THE TIMES 

DRU Hill ■I'l.iVi [^'.irv ..n',:>. 


43 


37 


12 


SILLY HO 

TIC i >W.U': 


D 


8 


6 


YOU GOT ME 

THE ROOTS FEAT ERYKAH BADU (MCA) 


5) 


49 


12 


THIS IS PriY PROMISE 

THE TEMPTATIONS .MDTl.iVN'. 


7 


6 


26 


NOBODY'S SUPPOSED TO BE HERE 

DEBORAH COX (ARISTA) 


4S 


32 


15 


TAKE ME THERE 

Buosran 1 w» FEr>T Puna » Ti^ s. 1 * 1 NinsOT' 


3D 


11 


11 


YOU 

JESSE POWELL [SiLASiVCAt 


46 


36 


12 


GIMME SOME MORE 

BUSTA RHYMES iFLIffADOLElCKTRAXEGl 


9 


7 


17 


ANGEL OF MINE 

P40NICA1ARISTA] 


w 


57 


3 


ANYWHERE 

112 FEATURING LIL'Z iBAP eOV.'ARISTAl 


w 


19 


2 


Tie (lAf ACC/AftlSTA) 


3D 


54 


4 


EM ICK DVr\f DC AMTUm f DCftJ 1 
KUrr KTL/CKS Afl 1 ncJH IKtMIAI 


11 


9 


9 


ALL NIGHT LONG 

FNTHEMWFEAT PUFTUn»IBK)e0mR5TAl 


49 


50 


4 


REVOLUTION 

KJRK FRANHJN lU-tin,' CLNTf OlMEKSOJfti 


12 


12 


18 


FADED PICTURES 

CASt 1 JOf :'JU jam; 


50 


52 


11 


ANOTHER WAY 

TEVIN CAMPBELL (QWEST/WARNER BROS ) 


U 


10 


25 


CAN 1 GET A... 

MMFEAT .AMLXyWUORCONQ&JAEDEFJWj 


S) 


59 


7 


AS 

GEORGE MiCHOa WITH UARY J. BIKX lEPO 


1« 


14 


13 


HA 

JIWENIIE (CASH MONtVAJNtVERSAU 


52 


47 


22 


HARD KNOCK LIFE (GHETTO ANTHEM) 

JAY-Z (ROC-A-FELLA'DEF JAM p 


IS 


13 


19 


HAVE YOU EVER? 

BRANOy lATlANTIC) 


53 


51 


6 


DA GOODNESS 

RCDIMN mf JAMi 


It 


15 


20 


TRIPPIN' 

TOTAL FEAT MISSY f. . 10" (aADOJWWISTAJ 


54 


53 


18 


TALK SHOW SHHH! 

SHA£ JOr.ES t.\ I'. J i^'Ai 


17 


17 


22 


ANGEL IN DISGUISE 

BRANDY lATLANTIC) 




H) 


61 


4 


IF 1 LOSE MY WOKIAN 

KENNY lAniMORE iCOt UMBI») 


11 


16 


24 


UWE LIKE THIS 

FAHH EVANS IBAD BOY/ARISTW 


56 


60 


10 


I'M ONLY HUMAN 


H) 


22 


5 


WHAT'S SO DIFFERENT 

GINUWIME (!)60 MUStOEPIC) 


64 


6 


WATCH FOR THE HOOK 

tX)OL BREEZE ICfi&ANlZED NOUIjlMTtJSCCTO 


20 


20 


17 


NOTHING EVEN MATTERS 

lALUmi «L FTAT UmOiO -.-"ih- i -J^<:-.., vKr 


58 


56 


10 


HAND IN HAND 

DJawFyil 2>CllW*lQDfBI«C£inai£.iWSl»J 


21 


21 


19 


HOME ALONE 

R. KEUY FEAT. KEITH MURfWY (JIVEI 


CM) 


70 


5 


HEAVEN MUST BE LIKE THIS 

D'AWGCIO (VIRGIN! 


2) 


26 


25 


IT AINT MY FAULT 1 L II 

SUWritSKOIPFW"-' ■■,!^[K].'.'|-"-v>:' 


60 


48 


5 


BET YA MAN CANT (TRIZ] 


2) 


42 


5 


WHAT'S IT G0NP4A BE 


61 


55 


7 


GOING HOME WITH ME 

raweajwFOTiBiHwejiii'jc xiECitfaiwii. 


24 


24 


15 


TAKING EVERYTHING 

GERAlCilE^E'iT ;fASTWEST«G) 


62 


58 


4 


SOOPAMAN LOVER 

CHCDOBAHGEFEAI DEF SOLlW-HWI-iWtlPSW 


29 


27 


19 


ROSA PARKS 

OUTKAST (LAfACC-'ARtSTAl 


63 


62 


6 


I'M NOT READY 

KtllH SWEAT (ELEKTRA-EEC) 


It 


25 


10 


SOFTEST PLACE ON EARTH 

XSCAPE (SO SO DEF/COLUMBWI 


m 


68 


6 


LOBSTER ft SCRIMP 

TMa*L««DFEAT i*Y-7CBLJlCKf»{XW0AT\AKTlCl 


27 


18 


IS 


2PAc'iSw*u;0EAlH ROwriNTERSCOft) 


(Si) 


71 


3 


ffiOWCOYFEAT rBWI5UPN-SUDEVW«.0CXJ 


IE 


31 


4 


LIFE 

K-CI & X)JO [ROCK ; .'.Nr MCVlMfR'^nQPri 


66 


65 


4 


IF YOU {LOVIN' ME) 

SJlft (ELEKTWVEEG) 


29 


23 


27 


DOO WOP (THAT THING) 

(RUFFMOUSEjCOLUMBiA) 


dD 


67 


11 


I'LL BEE DAT 

REDMAN " 1 ' lAM . 


30 


29 


6 


8REAK UPS 2 MAKE UPS 

METHOD MAM FEAT D'ANGELO (DEF JAM> 


CM) 




I 


GIRLFRIEND/BOYFRIEND 

ELADGTirn viiT" Mr <uv wwiktibsccpe) 


3D 


45 


10 


ITS ON 

:i;CLUCFtAT DMX>-' >^"-A.F£LLA[itF jAMi 


69 


69 


6 


DID YOU EVER THINK 

R. KEUY [JIVEI 


S) 


41 


5 


GEORGYPORGY 

EMC BENET FEAT. fWH yvbPfilF BRC& • 


70 


6fi 


3 


JIGGAWHAT? 

JAY-; f EAI eXi JAZ (HOC-A-FELLAtJEF JAM) 


S) 


34 


6 


WHEN 1 CLOSE MY EYES 

SHANKX (Utf ACE/ARISTA) 


OP 


;3 


2 


ONE MORE TRY 

DiV'NE i"f-,riii;,M.'F;£r ANTl 


34 


30 


13 


MONEY, CASH, H**S 

JMV-2 FEAT. DMX <ROCA/ELLAit>^ JAM) 


C2) 




1 


BEDTIME (LIVE) 

USHER l^--'-^' { -."V-^]^, 


» 


28 


14 


SECRET LOVE 

KfllY PftlCF n NfCMSlAND) 


73 


63 


9 


1 WIU GET THERE 

boy; II MEN (DREAMWORKS) 




40 


13 


HOT SPOT 

fO« iiRC'WN fVIOLAIORjOEF JAM) 


CM) 




1 


DA ART OF STORYTELUN' (PART 1) 

OUTKAST FEAT SLICK RICK ILAf ACt/ARISTA) 


37 


35 


58 


TOO CLOSE 

NEXT lAiJiMii 


CS) 




1 


GET INVOLVED 

RAPHAEL SAADIQ S. 0 TIP (HOLLYWOOD) 



C)R«»f*>*lth the greatest Jirp^ygdirti s 1999 BilltwanlWI Co4iimun.calKi'is. 

HOT R&B RECURRENT AIRPLAY 





1 


9 


GOD'S GRACE 

TRiN ) TFE 5 7 IB RirryiNTFRSTOPn 






1 


LEAN ON ME 

KIFW nWNKLIN IC30STO C£NTHIC«TCRECOPtl 




3 


9 


ARE YOU THAT SOMEBODY? 

WUYAH (B»ACJ(GHOUNCVAIIANTIO 




4 


4 


GOTTA BE 

JAGGtCl LDGE ISO SO OEf .X:OLUMBIA) 




2 


4 


HOW'S [T COIN' DOWN 

CfcftFFA' FfljrHrv*.'Ci:(fufTRn3cn&ar>'wi 




5 


3 


THE FIRST NIGHT 

MONICA lARISFAl 




6 


9 


THEY DON'T KNOW 

jm a lYAD YUM.'5W MUSlGtPlCI 




11 


9 


THE ONLY ONE FOR ME 

BRIAN UCKNifiHI iMOlOWNI 




10 


9 


STIU NOT A PUYER 

BIG PUNrSHER FEATURING JOE IIOUO) 




8 


9 


MOVIN'ON 




17 


9 


Aa MY LIFE 

K-CI 4 JOJO IMCAJ 


12 


13 


5 


FRIEND OF MINE 

KEl 1 r PRICE CT NFCtt'tSLAND) 


11 


7 


9 


YOU MAKE ME WANNA... 

USHER ILAf AC£'ARISIAI 



14 


14 


8 


CANT TAKE MY EYES OFF OF YOU 

lAURVNHlll (RUFFMQUSFjtXlUJMBIAI 


19 


9 


9 


THE BOY IS MINE 

BRANDV 1 MONICA (ATLANTIC) 


16 


16 


3 


1 STILL LOVE YOU 

NEXT (ARISTA) 


17 


12 


9 


STAY 

THE TEMPTATIONS (MOTOWN) 


18 


18 


5 


THINKIN' BOUT IT 

GERALD (EVERT (EASTWESFEFG) 


19 


22 


9 


MAKE IT HOT 

•Caj lEAI WB) DiEn 1 tOM T< mil l«lEKT«n3Ii 


20 


21 


6 


SO INTO YOU 

TAMIA IQWESTi-WABNER BROS 1 


21 


19 


9 


1 GET LONELY 

JANET IFtAI BCACKSTREEII (V1(*GIN) 


22 


20 


2 


LATELY 

DIVINE (PENOLJ(UM.'RED ANT) 


23 


15 


23 


ANYTIME 

BRIAf^ MCKNIGHT (MOTDWNI 


24 


25 


14 


TOP OF THE WORLD 

BRANDY iFEATURiNG MASEJ (ATLANTIC) 


25 




21 


WHAT YOU WANT 

MA5E IFEAI TOTAU IBAD BOY/ARISTA) 



R&B SINGLES A-Z 

TITLE [Pi)biistier - licensmg Org) Sheet Mwsc Dist 
14 UlNKKTLONGfDiynaBatrr BMl'lanceComlK. 
WVm Biackmod. BMl/Aus». BML/BMC, BMl/jintn 
Combs. ASCAP/tMl *(inl. ASCAP/B(tither-4-Brt*hef , 
ASCAP1H1 

13 UI TW PLACES (I WIU KISS TOU) acnyw. mmte 
LiM's, BMliWCA. ASCAP/Jwnron, ASCAP/BMG. 
ASCAP/SlachAO.ASCAPIHL 
21 «l6aiNDISOaiSE(EMBbd»mod.BMl&sipi. 

BMI/ZbmIn, BMlfM Jane, SCSAC) HLWBM 
2 una OF IIK(WB.ASCAPAIotDwn Tunes. 
ASCAP/Travoa ASCAP/PDhGrwn Intanutional. 
ASCAP/TIMtrtiyrw. ASU^ HMVBH 
MKmKR WAT (Kalib Israel. ASCV/Damon Terrell Cadei. 
[Oft Blue. eMI) 

£ (KaArrma. ASCAP/htsan Combs. ASCAP/Otl 
Afjri ASCAP} 

M U(Bl3diBi<.ASCAP/kibete-ASCAP/EMIA[ri ASCAH 
•4 eEOnMEtUVOCSont/ATVSo'V.eWitCAF.BMI} 
65 BET niUK CANT (1RIZ) (Joseph CartBgens. 

ASCAP/J«lly s Jams. ASCM>/QuttBiflr Gone BMl^Mmar. 

ASCAP/ColDba. SOCAWMskn' Doeirwuns. 

ASCAP/UrKlen. ASCAP/Wvne) Chappell. ASCtf) 

29 BREW UPS 2 M«E UPS (Wu-Taiu. BMl^rMn-BMG. 
BMl/l?«Under,BMlSlamUWf« j^CAP/Aii-cfno 
ASCAP/CopyntN Conbirf} 

17 CAN I GCTiL OjI Lu lu. BMVDJ liv. BMI/la. BM^I 
Bacfcmod, BMI) HI 

92 CANT GET ENOUGH <Ma»y^. ASCAP/ftfst Echo. 
ASCAP/fDuvun. BMI/Ecto First BMI) 

34 (MANGES (tola's [)rwri.BMtMusc Corp Of Arwiu 
SMI/ZapcD, ASCAP/WB. ASCAP) HUWBM 

88 CaMEMD GET WITH ME {KeAh Swell ASCAPj^lApnl. 

ASCAP/Wu. BM[) HL 
100 com CCmta IKJiwatory. ASCAT/'B SiaCk 

ASCAP/Nakad Unja % Qalhn ASCAP) 
80 OAMTOf SnwriEUJrtPAftTlXDurvMnRW. 

ASCAP/Cnat Booty. ASCAP/Chiyuls. ASCAP) 
ST OAGOOONESS (FinkyNoM ASCAP^fanxus. 

ASCAP/OAe Eftrcton. ASCAP/EMI MMs, ASCAP) 

80 UOYOUnrElinlNKUomba.BMlllKaly.BMt^amci- 
Tamerlane. BMI/TMtve And Under. BMl^am U Wei 
ASCAP1 

23 000 WOP rnttTT>NNG](Sorrr/ATV Tunes, ASCAP/Obverse 
Craatm ASCAP) HL 

90 DOYOUFEaME?(-.FREAKYOU) (FredlBfluftSlN. 
6MI/Ensien. BMlljShmn Darvels, ASCAP/MI A(ril, 
ASCAP/AKS lAuhh. BMt^pucko. BMlVemi Batatiinde. 
BMl/JRMua:. ASCAP) 

94 (DO YOU) WANNA RIDE (Co I. ASCAPyCcvrU^ Conirol) 
8 EX-FACTOR (SonyAAIV Tunes. ASCAP/ObverwCrBatnn. 

ASCAP/Cotgenu-EM. ASCAP/Careers-BMC BMlWu lang. 
BMI) HL 

4 FADED PICTURES Oomba.ASCAP/Kety.ASCAP/Talest 
Tree. ASCAP/We. ASCAP) WBM 

93 FBEEYOUR HMD (Hohj. ASCAP) 

40 GEOftGVPOiWVMidmsr, ASCAP) 

91 GET nVDLVEDaanyToni Torn. ASCAP/PolyGram 
tntematanal. ASCAP/luz Mer^nt. ASCV/Zomba ASCAP) 

2S GHETTO COWNV (Mo Thugs, ASCAP^t ASCAPAjyw 

Bom. ASCAPyCM Ajiril. ASCAP) HL 
59 GIMME SOME MORE (TZiah s BMI/1'rna Play Jason 

A5CAP1 

79 G»ILntlDlb«OrFRIEND(Dot«il.ASCAP;?omba. 

ASCAP/SiyBoda, ASCAP/Mo Lowing. ASCAP/Asiah, 
ASCAP/TVT ASCAP/BondeRDckwel ASCAR 

73 GOIHG HOME WITH ME (So So Det. ASCAP/EMI fnpti. 
ASCAP.^aitmr Ouppdl. BMl«anwhsh. BMlltaydiOla, 
ASCAP) 

72 HANOMHAND(Way2Quih.ASCAP/?Ti]taom.ASCAP/BBCli 

Boyi. ASCAP/Jflim. KC*P/D Songs ASCAP) 
64 HU0KN0aUFE{GHErTOMTMEM) OiILuUj.BMI'BAI 

Oachmod. BW45, ASCAP.lRst3r«r. ASUP.WB. 

ASCAP/Helene Blue. ASCAP/MPl CommunKattcns ASCAP) 

HLWBM 

12 HAVEVOU EVER? IRealsonp . ASCAP) tVBM 

19 HA (Money Mack. BMI) 

1 HEARTHIEMtMOTaUuncteFew.BW/^MIBIaclowood. 
BMfSoulvarv. SMlMarstai. ASCAP.TIvtt ApnL ASCAP) HL 

74 HEiWEMMI?T BE LIKE TMS (Rick s,BMI^^ Song. BMO 
88 HERE I GO Hones. ASCAP/lnvisUe. &mm. BH) 

56 HOLOME {F^:«yGramlntematanaLASCAPXBncelM 
Linfi. ASCAP/Slwn U Wefl ASCAPA2 & Under, BMI/IrKky 
Track. BMb'Jely's Jams. ASCAP/lumprc Bean. BMO U 

27 HOME ALONE (;on«a.BMl1tKe«y.SMl^ Price Is llshl. 
BMIWCA ASCAP/Zomba ASCAP/lliotic. ASCAP) HtMW 

37 HOT SPOT (UILuLu.BMlit]Jhv,BML^Badu«DOd,BMII 

45 HOW DEEP IS nUR LOVE (Sony/ATV Sore BMIMiSK 
Everyone Crawi, BMlrttortli Avenue. ASCw>/EMI A«nl, 
ASCAP/T(yrra«. ASCAP/Utun Warfare ASCAP/WB. 
ASCAP/Tamous. ASCAP) Hiywm 

83 IF I LOSE MT WOMAN (KenbaASCAP/Swv/A1V Tunes, 
ASCAPAVamer Tamcflane. BMLi«Mm And Dl, BW 

TO IFTOU(LOVH'ME]C2O0OWatts,ASCAP/)<;ernyF^. 
ASCAPAVB. ASCAP/Ion. (tct., ASCAP/The ktother Chaoler, 

95 I UKE CONIROL Uobete ASCAP/Phdoiuv:. BMl'Duro. 
BMlMr Marutti. BMI/EMI Blackwood. BMI) 

71 lU BEE MT (Funky tMile, ASCAPAamous, 

ASCAP/Dayna s Day, BMl»nckir« W)es. ASUP/Two Hard. 
BMbCareert-BMC. BMI/Loop Assassins, BMll 

67 rMNOTRE«)V(TwsM,ASCAPyEMIA{nLASCAP/lJ-Uob. 
BWDwded. BMt/2omba, BMI] 

m rM OM.V HWUN CEIM April, ASDV^ncle Ftonnie's, 

ASCAP/n»*r, ASCAP/MCA. ASCAP/liniverul. ASCAP) 
52 FM TOUR JWGa tZomtei. BMlfi KoIIt BMI) WBM 

20 I STia lEUEVE Oam Stines. ASCAP^hrysalis 
ASCAfAkAeenis-EHI, ASCAP/Taraitam. BMI) HUWBM 

30 ITAlNTMVFAU.TItU(Bi8P BMI) 

39 ITS ON (Boomer X.ASCAP,fiuflR)<der-feadGamo. 
ASCAP/Johnny nVder. BMlDuto. BMl/Mr Manatti. BMI) 

41 I WIU GET TMCRE [Re^songs. ASCAPI Vim 

85 JIOGA WHAH (U Lu Lu. BW'tMl Blackiwod. BMl''Ja» 
ASCAP/irifCf»a Beach, ASCAP) 

77 JUSTDOHTGMAF*** (CitfitMle Style. BMI) 

35 UFE CZomba. BMt/R Kdly. BMll 

76 LOBSTER t SCRIMP (W^jnia Bsach. ASCAP/Wamei 

Chappel.ASCAP/lil Lulu. BMI] 
16 LOVE LIKE THIS (Chyna Baby. BMl'Janice Combs mW\ 

Blackwood, BMi;Bfti1her-4-BfO(her, ASCAP/Smokm' i Irfe 

BMtBefnartl's omef. BHb'Watnef-lanwrliine. BMiaommy 

>rTTii. BW) HUWBM 

75 LOVEME(Ke/lee,ASClV>/KaWniia ASCAP/linW&xnbs 
ASCAP/DAI Aoil, ASCAP/M Betha. ASCV) HL 

49 TTCL0VEWEMD(STATS0NMVMIHD}(OiappeH&Co 
ASCAP/BuOer. ASCAP) 

81 LOVMQ VOU STIU IWamer-Tameitane. BMlfiobCw And 
DJ. BMI) 

43 MONET. CASH. H"S (I il lu Lu BMITMI 6UcJ>wnod 
BMiBoomer X. ASCAP^Rutt Ryttei-Oead (^ame, ASCAP) 

S5 MORE FREAXTTAIES (7omba BMl/Srand. BMI/Gruuvelyne 
mwonds. BMI) 

86 MV UTTlf SECRET (So So Def.ASCAP/WIApnl 
ASCAP/JuKV Time. ASCAP/Air OxHn*. ASCAP/Slack A 0 . 
AStlAP/BMG, ASCAP) W 

46 MT NAME IS (Eight Mile St^ BMI/Ain I Nothfif: Gang On 
But Funkin. ASCAP/Chryufci. ASC>P1 

47 NANN irirst K CM. BMI/Tnd> N' Rck. BMlfunk So 
R«hlDm. BMI) 

96 HAS IS UKE (Zomba. ASCV/II Wil. ASCAP/IMI Avii. 
ASCAP) 

5 NOeOOrS SUPPOSED TO BE HERE IWnon 
ASCAP/Tamous, ASCAP) HL 

13 NO SCRUBS iShek'em Down, Bl»Xitco. BMLilam 
ASCAP/Air Conbol. ASCAP/^MI A(xil. ASCAP/Kandacy, 
ASCAP/Tony Mercedes ASCAP) HL 

25 NOTHMG EVEN HATTERS CSotry/ATV Tunes 
ASCAPA)bverw Creabon, fiSCPPi 

82 ONE MORE TRY (Momjon Leahy, ASCAP,rChac(K4t Co. 
ASCAP) 

B9 PtMISHMElLetMeShowYouASCAP/JoeCarksena, 
ASCAP/Wly s Jams. ASC>P;lor«tode. BWPimertBl, 
BMlDept. 65. BMI) 

68 PUSWN* WEIGHT (Gancsta Bocee ASCAP/W6. 



billboard. 



FEBRUARY 27,1999 



Hot R&B Singles Sales 

Compiled From a nahcnal sut>-sarnple d F>OS (pant c' salf] ^^uipped key R&B retail stcres whicn report number 
of units sold to SoundScan. Inc. This data is used in [he Hcl R&B Singes Chait 

mssr 



iTMISWttK 


1 LAST WEEK 1 


S 


TITLE 

ARTIST nMPfiiNTi'PROMOnuN LA8ELI 




THBWEEK 1 




S 

t 


TITLE 

ARTIST (tMPftlNT«T>ROMOTION UUEU 


1 


1 




NO. 1 

WVITBR&W HOraiTS NOT (OGHT BUT rrS OKAY 

fOf' ■ri,r:> -.1- i^"- lirx . hiH: 


3S 


36 


15 


ONLY YOU 

TAMt DAVIS IPED ANT^ 




40 


16 


THE 2 LIVE CREW FEAT. ICE-T iL'L' JOE; 




2 


5 


ANGEL OF MINE 

MONICA r ARISTA) 




38 


17 


THE LADY HER LOVER AND LORD 

BI&HOPTd' .'.p..--- Sfl IISLANDl 


3) 


4 


3 


YOU 

JtSSF PtmiL .; Ml i. 


41 


36 


11 


LIZARD-LIZARD 

NO GOOD-N-JIGGJE FEAT. LUKE ILUKEAjOUOI 


4 


3 


3 


FADED PICTURES 

CAsr f. lor iiif r i/ivii 


42 


34 


28 


unnnnv n cr 

iHCAi 


5 


5 


S 


TAKING EVERYTHING 

GERALD li'.TRT ■ .r.\l :.- ir.!, 


43 


37 


30 


1 STILL LOVE YOU 


( 


6 


12 


NOBODV'S SUPPOSED TO BE HERE 

DEBC-T.Ht' CDi:.:AR'^TA) 


44 


41 


23 


INVASKIN OF THE FLAT BOOTY B****^ 

TOO SHORT.- Ml ip- i',l 


CD 


7 


10 


WATCH FOR THE HOOK 


3D 


54 


2 


LOVING YOU STILL 

TAMCA ."..vrr-- /.;■-'(!= r'^n:; i 


1 


8 


lb 


GHETTO COWBOY 

MO TKJGS FAMLT wo IHjCSfiUlHiSWElATMm 




46 


39 


18 


WHATCHA WANNA DO? 

MAXFTAT ■"■-■■■1 i .■. "."'-■"CLWrTWflOnnY, 


X) 


10 


5 


WOOF 


47 


43 


17 


MONEY'S JUST A TOUCH AWAY 

ttOlDFEAl GEJWiDLlVOT -ix aWG«l=TO3Tfl 


35) 




1 


1 STILL B ELI EWE 

MAKIAh i:AHf il.lJLUMeiA) 


4S 


47 


34 


FRIEND OF MINE 

KELLY PRICE (T-NECMSLANDI 


u 


11 


18 


TALK SHOW SHHHt 

SKAE JONES (MSiTJNhVERSAU 




49 


4? 


34 


SO INTO YOU 

TAMlA ..'.i ■ BROS) 


12 


9 


S 


HAVE YOU EVER? 

BRANDY (ATLANTICI 


50 


45 


3 


BREAK UPS 2 MAKE UPS 

METHOD MAN FEAT D ANGELO lOEF JAM) 


13 


12 


6 


WHEN YOU BELIEVE 


51 


44 


27 


THINKIN' BOUT IT 

Gi-^AID iF/r°T (EAS7WEST/EEG) 


14 


le 


13 


I'M YOUR ANGEL 

R. KELLV A CFt INf DIO« tjrvf ) 


52 


51 


5 


DA GOODNESS 

REDMAN iDEF jfiMi 


IS 


15 


8 


MORE FREAKY TALES 

TOO SHORT (SI«f(T,JIVE> 


S) 


57 


29 


THE FIRST NIGHT 

MONICA (ARISTAI 


IS 


13 


17 


TRIPPIN' 

TOTAL ftAT, MSSY ELUOTT (MO BOY/AHSTA) 




54 


46 


1? 


NO DOUBT 

IMAJIN (JIVE) 


17 


18 


16 


LOVE LIKE THIS 

fAITM tVANS (BAD BOY/ARISTAI 


55 


52 


2 


REMEMBER ME BALLIN 

INDOG (HYPNOTIZE MINDSfltLATrvlTY] 


IS 


19 


10 


DO YOU FEEL ME? (...FREAK YOU) 

WEN Of VIZKJN M., ■.Vi. -^.'Jii 






4 


FREE ft SINGLE 

B DA OUHA SIGHT CHILD (OS) 


19 


14 


1 


1 WILL GET THERE 

BOrZ II MEN ;0REAMWORKS) 


3D 


69 


20 


1 WASNT WITH IT 

JESSE POWELL (SILA&MCA) 


20 


17 


13 


HOLD ME 

eRWKownmfFAT -n*ci»icsEBP'JWi«"'"v.-. 


58 


53 


20 


MY LITTLE SECRET 

ICSCAPE ISO SO OEF .COLUMBIA) 


21 


22 


14 


JUST DON'T GIVE A F*** 

EMINEM (Wta'AFTTRMATH'lNTERSCOPE) 


59 


60 


4 


5 BOROUGHS 

KRS-ONE i.l.r' 


32 




1 


NANN 

TRCKWDOVftAI TBlWiajP-+4-ajC6W*HlJXI0 


w 


65 


14 


LET ME GO RELEASE ME 

VERI3NICA 1 /. 1 


23 


20 


11 


ANOTHER WAY 

TEVIH CAMPBELL IQ WEST. WARNER BROS.) 


61 


55 


9 


BEAT OF THE DAY (THROW YA HANDS UP) 

mSlSFEAr,BBD,i.i*lltaA>JitARIil.tm:iK>" 


24 


23 


16 


PUSHIN' WEIGHT 

CE CUBE FEAT Mfi SHORT KMOP tPRnfWTYJ 


62 


50 


2 


SECRET 

STRAWBERRl (EAST PL-iN 1 1; 


2J 


21 


25 


LATELY 

DIVINE (PFNDU(UM/SED ANTI 


ID 




3 


HOT SPOT 

HOT SPOT FOXY BROWN (VMWTQRiOEF jAMi 


2« 


24 


20 


WHEREVER YOU GO 

VOICES 3F THEORY m 0 UAvREO ANTI 


64 


63 


21 


1 n«T 111 1 nuK 

NASTVBOV KLICK (NAST¥80V/UPSTAIf)S} 


w 


30 


7 


WHO LET THE DOGS OUH 

CHUi.K swryiM ■. .i,---an:i 


m 




19 


RCnTB f\AV< 

Dbi icn uhT9 

BtrnBDAYSWfEATJCWH ^iWr'.aoCNSUWC, 


2t 


2e 


17 


CANT GET ENOUGH 

MLLlf UU ^TAI RM>Wl WOO IPOntMOTaWKl 


m 


70 


25 


TOUCH ME 

SOLO inffSPECt.VL'HiM, 


29 


25 


19 


LOVE ME 

1 12 FEATURING MASE (DAD BOYi'AAISTA) 


w 




43 


Tuonui vn umw iip 

1 nnwW T U ^^^V Ur 

MR MONEYIOCFIAT «0« THE LAW ll/JC rvUP" 


30 


28 


17 ! DOO WOP (THAT THING) 

" 1 LAURVN HILL (RUFFH0U5E.t:0LUMHIA) 


61 


61 


20 


LET ME RETURN THE FAVOR 

ANORIA MABTrft . l 


3D 


48 


4 


FREE YOUR MIND 


69 


58 


43 


MY ALLjBREAKDOVm 

MARIAH CAREY (COLUMBIA) 


32 


27 


14 


(DO YOU) WANNA RIDE 

HEFl TIC.hI;G-F13NK.RESTLF&SI 


70 


62 


40 


THE BOY IS MINE 

BRANDY & MONICA (ATLANTIC) 


33) 


67 


2 


HERE 1 GO 

ir^f AMOUS SYNDICATE (RELATIVITYl 




71 


49 


22 


HOW DEEP IS YOUR LOVE 

D(aj>*i FIAT ". ij,:.^irj*K 


34 


29 


19 


COME AND GET WITH ME 

KEITH SWEAT FEAT SNOOP DOCO lElEKTRIVEEGJ 


(W 




1 


PHD. (PUYA HATA DEGREE) 

ICNYJDFUT ■. ■. ■■tl"il'*Lf«a»tAV 


35 


33 


22 


WESTSlOE 

TQ (ClOCKWORfVEPtCl 




73 


59 


26 


SPLACKAVELUE 

p,,,.,,^.-. ■ . l.fvlAIACE'AfOSIA) 


3C 


32 


20 


ALL THE PLACES (1 WILL KISS VOU) 

AARON MALI (MCA) 


05) 




24 

20 


SUPERTKUG (WHAT WHAT) 

NOffWliA i^tNALfYi imiMy BOVi 

JUST THE TWO OF US 

WILL SMITH iCOtllMEUA} 


37 


31 


7S ' 1 CAM 00 THAT 

, MONTELL JDRDAMOEF JAM'WERCURVJ 


(m 





CD Reaxtfe Willi the grealesl sales gams, £ 1999 BiHboarctBPI CommoncatiorTS ana SoundScar, IrK 



ASCAP/Trebae. ASCAP/ChocoJale Thunder. ASCAP) WBM 
M REVOLUnOM (Uly Mack, BMliKemon BMLtMl Btackvwod 

BMlftodneyJeri^S. BMI) 
33 ROSA PARKS iGnal Boa(y, ASCAP/Ovyuks. ASCAP) WBM 
£2 RUFF RYDERS AMTHEMfREMOO (Boomer X.ASCAP/SWW 

Boat/. ASCAP/RuH Rydn-Dcad Gme. ASCAP/Jae'vrans. 

ASCAP/Paniro ASCAPytMlAfVil. ASCAP^'BlorMlie Rocimell, 

ASCAP/TBobs ASCAPI HI 
51 RWFF RYDERS- MITHEM IBocmm X. ASCAP^IWI Ryder 

Dead Game, ASCAP,tW ApnI. ASCAP) HL 
42 SECRET LOVE (Tne Pnce l<. ReTH. BMI Wiac Corp Ot 

Arrmica, BW'tWl Apt*. ASCAP^tlalinma. ASCAP.i; Sis. 

ASCAP) 

S3 SILLVHO(DAftP .ASCAP,<EMIA[inl. ASCAP) It 
28 SOFTEST PLACE OH EARTH (Zomba, ASCAP,Hety. 

ASCAPAaHest Ir«, ASCAP.W, ASCAP) 
79 SOOPMUMUMRlTunkyNoblo.ASCAP/trKiSoimon. 

ASCAP/Zomba, ASCAP/Bii)on. BMI/loMoh's Dream. 

StSAC/Cwavan 0( Kcilat 5ESAC>BMG. SESAOTamous. 

ASCAP) 

9 SWEH LADY (KtiarBtroy. ASCAP.Warcr Diappel. 

ASCAPI Black. ASCAP/Tlaked Under My Clothes. 

ASCAP/Oys^s. ASCAP) WBM 
M TAKE ME THERE (ZorrAa.ASCAP/EMIApr^. 

ASCAPManhal, ASCAP/Justin Combs. ASCAP/T^lne 

tfehon. ASCAPAIasort Bettia ASCAP.WiTiael Fo!.tei 

ASCAP/Tins By Mchelodean. ASCAP) \1imM 
6 TAKING EVERYIHIIIG rDivried.BMt2o(ntia.BMl20O0 

Wafti fSCAPm ASCAP.'Tor* Rot. ASCAP) WBM 
24 TALK SHOW SHHH! (Famous, ASCAP/Hjbsontordtfi, 

ASCATMvitell todan, ASCAP) HL 
97 THATS THE RAPPER (WB. ASCAPA:Qid 0\*n 

ASCAPi-Sonjs Ot Mart. ASCAP/Zomba. ASCAP*)ul H. 

ASCAP) 

10 THESE ARE THE TIMES (FCAf .BMl1)emis.ASCAP/E2. 



ASCAP.IMI ApnL ASCAP) HL 
5t THIS IS MC PROMISE (A kiylulNa&e.ASCAP/HarwyOt An 

■fl' ASCAPI 

44 TOO CLOSE (rttu8tily.ASCAP/DD What I Gona ASCAP/Uh. 
Ob. ASCAP/Neulral Crar. ASCAP/Puni Ld«. ASCAPflffl. 
ASCAP,^ Mi ApnI. ASCAP) HUWBM 

IS TRlPW«'(M»»C«<lus«n,ASCAPWB,ASCAP/D 
Extraotttonarr ASCAP/Wpnia Beach. ASCAP/Offi Apri 
ASCAP;)u£t>n Combs, ASOtP/Iotal i Jhr^ ASCAR WBM 

IS WATCH FOR THE HOOK (DuOrIrL ASCAPI Boolv. 
ASCAP^rrsalis. ASCAPWco. BNtOraamzed Noia. 
BMtWmdsmpt Paotic, BMlOvys^ miCoacte Mob 
BMO WBM 

32 WHATSIT GONNA BE n7iahs.GMt/Wam«ChaMnl. 

BMITOOO Walts. ASCAPyWamer CJiappefl. ASCAP/Ton Robi. 

ASCAP^Iffl ASCAP) 
22 WHATS SO DtFFERENT DaiWr ASCAP/V^enia 

Beach, ASaP,WB ASCAP) ViBM 
7 WHEN A WOMAN'S FED UP (Zomba. BMbTtKellr. BMI) 

m» 

38 WHEN I CLOSE MrETES(r*^.ASCAP/EMIApri. 

ASCAP/Mantiai. ASCAP) 

45 WHEN ini BELIEVE (SW.ASCAP/Sar«sOISXG. 
BMtECAf.BMDOM 

8T WHEREVER YOU « (Sure I W. ASCAP/W. ASCAPfilack 
Panths. BMlf amous. ASCAPyTnugn BMIMelOdNuS Fod. 
ASCAP) HbVfflM 

89 WHO LR THE DOGS OUT? (Chudi Smooth. ASCAPyFul 
BrooA. ASCAP) 

31 WOOF (B« P. BMI) 

11 VOUGOTMEICarwfs-BUG.BMl^VarKlfteEB^BUl'Scatt 
Slorch ASCAP/Bk«s Ssby ASCAP;Barvlc RodnwA 
AS(^AP) WSM 
3 rau (EMI April. ASCAP/Ya Do. ASCAPA:hn^. 
ASCAP/To The Iturd Power, BM] Ht/WM 
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■ ■ni CO COMPILED FROM A NATIONAL SAMPLE OF BROADCASTDATASYSTEMS 
llllvl FjW R&B RADIO PLAYLISTS AND RETAIL STORE SALES REPORTS 
' "Wl^fc W COLLECTED, COMPILED, AND PROVIDED BY SOUNDSCAN. 
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THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS- ON 
CHART 


TITLE ARTIST 

PftODUCER ISONGWRITERl rMPRINT S. NUMBER'PROMOTION LABEL 


PEAK 

POSITIllf . 




THIS 
WEEK 


U«T 
WEEK 


h 


WKS, Oh 
CHART 


TITLE ARTIST 

PRODUCER (SONGWRITER! IMPRINT t NUMBER-'PROMOTION LABEL 


PPP. 


(D 


1 


1 


14 


No. 1 

HEARTBREAK HOTEL 3 1 ♦ WHITNEY HOUSTON FEAT, FAiTH EVANS & KELLY PRICE 

■■I' (■ --."l:-- C M:HACK,'it«nUM,T.SAVWt! ICIQHTjUIASiSTA 13619 


1 


50 


56 


63 


12 


DO YOU FEEL ME? (.,.FREAK YOU) * ♦ MEN OF VIZION 

F [H-,\.",il, -F>',-, 1 r,!M::iF ^ .VII liAr.FF ",p ,-;?.p;f.c£Rl l.AFJLLER, C! IE: Mi-lVlCAU 73A6£ £P(::. 


45 


51 


47 


52 


H 


RUFF RYDERS' ANTHEM * ♦ DMX 

SWIZZ \ : F!:, ■.' - ; - IT, RUFF HTOERS 7-OEF JAM 


33 


(D 


2 


2 


17 


ANGEL OF MINEA ♦ MONICA 

JlR-, ^S i" l.AV.PE\C;:.T,oOTT=i iC CiARISTA 13590 


2 


52 


51 


42 


13 


I'M YOUR ANGELA « R. KELLY & CELINE DION 

p,£.:i -'r.-...' ICi 111! Ill I'.'! -IVE Ai5E7 


5 


CD 


5 


17 


12 


YOU * ♦ JESSe POWELL 

^-ILA-JDICROLAND J f^'A'EA: iD' SILAS b^:-]i.;(,M[:A 


3 


53 


44 


30 


12 


SILLY HO TLC 

Ir.' LAfACE ALBUM : ^T ARISTA 


21 


4 


3 


4 


18 


FADED PICTURES ★ ♦ CASE & JOE 

<C)(D1DEFJAMM6494 


3 


54 


39 


26 


16 


TAKE ME THERE ♦ BLACKSTREET & MYA FEAT. MASE & BLINKY BLINK 

I ■ pill ^ ' jAv'<\GE,M,NELSDN,M 8ETHA,\1 fCSTLR: INTEA-ir, :;.■,! ^ CUT 


10 


5 


4 


3 


22 


NOBODY'S SUPPOSED TO BE HEREA ♦ DEBORAH COX 

' -n-,'.'- . L!-:AAFWD,M..''3fii:)AM [L n.D: ;i: mi Afil^TA 13a^iD 


1 


55 


55 


51 


8 


MOR E FR EAKY TALES * TOOSHORT 

Vl KF ,. n (T5HAW,M DIN>!:\5 5 50WLES. iCnCi IT! SHORT AZiTl JIVE 


50 


t 


6 


5 


17 


TAKING EVERYTHING * ♦ GERALD LEVERT 

OeLnt .-..!. 1" -'.'i-v . BROWDER AH0BERS3N: XmCJ 'T; !.<:■ EASTWE5T O-lOGl.'EEG 


3 


56 


50 


50 




13 


HOLD ME * ♦ BRIAN MCKNIGHT FEATURING TONE & KOBE BRYANT 

p "-.L -, ■ .!',L F- MCKNIGHT,S &AR\ES,J,C Cir;iER,J BARNEE K BARNES) iC! iCi FT! MCTC'/i'N 860885 


12 


CD 


7 


6 


14 


WHEN A WOMAN'S FED UP ♦ R. KELLY 

-.{l-' " i-^LL- JIVEAL8UMCUT 


5 


® 


58 


59 




6 


DA GOODNESS * REDMAN 

p '.OB|P 'R )."'B!E 1 MILLS, E K ELLINGTON J TZOL! T) C£F J,AM Eb&631' 


54 


(D 


8 


9 


13 


EX FACTOR ♦ LAURYN HILL 

■ ■:■'-^.v£tl^&«^^uH/^w^.^^H,li.DlJ]S.::;al^wc:l: 'Acx^: ivBjFrHau5E*LBUM:.-r'"L.Mfln 


8 


51 


61 


57 


16 


THIS IS MY PROMISE ♦ THE TEMPTATIONS 

i:.AMF,F:A - MOTOWN ALBUM CUT 


56 


CD 


9 


11 


IS 


SWEET LADY ♦ TVRESE 

rt-ARArr^RS O T ALSTIN.T.TAYLOR C FARRAfif RCA ALBUM CUT 


9 


59 


45 


48 


12 


GIMME SOME MORE * BUSTA RHYMES 


29 


10 


11 


8 


■XI THESE ARE THE TIMES ♦ DRU HILL 

: THOyASiBJBiFACE.O THOMAS! UNIVERSiTf ALBUM T .;L^Nr 


5 


to 


62 


62 


4 


REVOLUTION ♦ KIRK FRANKLIN 

- ■! - 1 FANKLIN.R-ERKINSI iLCSPlJ .ENTP:,_ aLp JM . - ' -pPF'- JPE 


60 


OD 


14 


15 


e , YOU GOT ME ♦ THE RCWTS FEATURING ERYKAH BADU 

j THEGftA\DNEGA2 T,TfionER.ATHCMPSONJ.SCOn,s.3TORCH.THERCX)TS.EJEFF£^5i MCA ALBUM CUT 


11 


® 


70 


80 


3 


ANYWHERE ♦ 112 FEATURING LIL'Z 

C'JONES ' '1 F IP, P " FFANCRICKL 'MAXWELL ; CO'E-AliO )R I BAD BOY ALBUM FfT AA jTA 


61 


12 


10 


7 


lo HAVE YOU EVER? * * BRANDY 


2 


® 


65 


69 


4 


RUFF RYOERS ANTHEM (REMIX) DJ CLUE FEAT. OMX. JADAKIS STYLES. DRAGOON & EVE 

SWirilF,' ■ !!,);,,:,[ F-,1i«,K,)r,l.[ iMVOFiS,K,D!AFt,t JEFTiRi TOC .! FE.FA A FUV OJIOLF I.FI,' 


62 


QD 


25 




^ Greatest Gainer/Airplay ^ 

NO SCRUBS TLC 

■ h'\, ■■ i ■ r;f-,s,rcorTtE} i.'i i .'.I rrjM 'r-JT/ARiSTA 


13 


® 


71 


76 


4 


IF 1 LOSE MY WOMAN ♦ KENNY LAHIMORE 

-'F)'.IP' ,, ) ■ F MMONS) 1 V, COiUMBtA ALBUM CUT 


63 


64 


59 


47 


17 


HARD KNOCK LIFE (GHETTO ANTHEM) * * JAY-Z 

WARit A.5 ^ f,,j , "I,-" "1 FHARMN iT) RCC-A-FELLA, 566,1)>3'!DEF JAM 


10 


u 


15 


14 


ALL NIGHT LONG ♦ FAITH EVANS FEATURING PUFF DADDY 


14 


65 


54 


54 


6 


BET YA MAN CANT ITRIZ) * ♦FAT JOE FEAT, BIG PUNISHER. CUBAN UNK S TRIPLE S£IS 

y . FF-"p ■■:!.-,-!! r :! ■ . _ -.c : pfph [i fifs-fp j frt'i, ,~ii-Fri:p,Ge£JFF,F-FF' atlftf 


54 


ij 


12 


10 


17 


TRIPPIN' • ♦ TOTAL FEATURING MISSY ELLIOTT 

M . - ■ .Mwauon.c P£fl=l^J:^.T.MOSLEy.•^SP.'Ev,J wyp.cft ■xhdh'i i/.iaac acy 79:8s.ARisTa 


3 


® 


73 


73 


7 


AS GEORGE MICHAEL WITH MARY J. BLIGE 

BASYFACt FS WaNDERI EPIC iMPORT ALBUM CUT 


66 


16 


13 


12 


16 


LUvt, Lint 1 riia w ▼ rt\\ \ n t.vMrtA 

hLi.'.-tMLi __.5.'=;'ir.-triS,SC!tA'«F.¥lDC£.«£or.E£:'AARKV(iC0G£'iS : 'Dh: ,■ aADBC't/9U -(-i'A 


2 


67 


67 


66 


7 


I'M NOT READY ♦ KEITH SWEAT 

K SWEAT,! DHLE HI i«,SWEAT J UTTEE lli.W JGNES! ELEKTRA A..BUM CUTEEG 


66 


17 


16 


13 


22 


1 GOr:i,LIL.' POe i.S ::ARI£fi,l LDBENZS.J AlKINS.R.MAYSf iT) DEF iAM 567633* 


6 


68 


63 


58 


18 


PUSHIN' WEIGHT • ♦ ICE CUBE FEATURING MR. SHORT KHOP 

N- IPP ■-F','RFL'P FlP'iRTKHCPJJOHNSONl ICn D! IT! PRIORrY 53456 


12 


(B) 


18 


19 


10 


uiATTU FOB TUF ufvuc * rw^i DRrrjr FTUT miTK&cT f^nnnir Mnn jl wiTrMrwind 

yrjnsL-i--:\ i-;n:f,ii:\,iv.Ff/..:'?^i;Mi--4-;[-: c-r^.'S^ii^'pA'-.G-ic, : : : > --■iJ^.T:v^:■---^^.-;^-v" 


18 


69 


72 


67 


17 


I'M ONLY HUMAN LUTHER VANDROSS FEAT. CASSANDRA WILSON & BOB JAMES 

■ ■' , van1:r::sf FMFRasS MMILIERI VIRGIN ALBUM CUT 


57 


19 


17 


16 


15 


HA ^ JUVENILE 

M.FHESH ..i. .[^JLi: V r-r:,t. CASH MONEY ALBUM CUT;UN<YERSAL 


16 


70 


74 


72 


4 


IF YOU (LOVIN' ME) ♦ SILK 

; 11 ' D)CKERSON ,K PiCHERSON A RQHERSON,L BRCWDER C AILAMBY! ELEKTIM ALBUM CUTlEEG 


70 




46 


39 


5 


Greatest Gainer/Sales 

1 STILL BELIEVE . ♦ MARIAH CAREY 

SJO«iAN,M VAiCN :A /lrc)MTO,B CAWARElU.L.BRlCUSSE.A-NEWlY) !l) [Xj COLUWBIA --^UU* 


20 


71 


75 


65 


10 


I'LL BEE DAT * ♦ REDMAN 

P---F-L- •■ FiiFiTASTOIPJ.CA'-'SjI-ARDFlEA'HFWPiJrLIOFltl'.SMiUAPrkCAJNFEP-FFiF ,: Fi;-- FJ'J FFbbM' 


50 


72 


69 


75 


15 


HAND IN HAND ♦ DJ QUIK FEATURING 2ND II NONE & EL DEBARGE 

LJ . . ■ F-.DIlMC-Nt.El DtBARCEl PRaFLEApaLM iPPpTA 


66 


21 


20 


21 


24 


ANutL IN UlbliUlot DKAiML/T 

fiicR- ■.: :■■ ■ • r.-;L.:ANIELS,FJ£RKIKSlllTJURMAN,T.HAL£:i ATLANTIC ALBUM CliT 


17 


73 


64 


64 


9 


GOING HOME WITH ME ♦ JERMAINE DUPRI FEAT. KEITH SWEAT 8. R.O.C. 

, P P P,!P-Pp IP IVI SiOSC DEE ALBUM :UT-CCiLUMRIA 


57 




26 


36 


5 


WItA 1 o UlrrLKLn 1 ▼ ullNUWIINt 

• i.'flAi r-^i^ii 550 M'JSIC alBLM CL.TTPIC 


22 


® 


82 


82 


6 


HEAVEN MUST BE LIKE THIS D ANGELO 

DANOFLF ■ ■ . ■ FPF'iF,'IOKES.LBORN£R,CSATCHElLMPIFRCE! VIRGIN ^'-JRCFRAFh CUT 


74 


23 


21 


18 


17 


L/vVJ WUr 1 1 MAI 1 HINu) • ♦ LAUKT N MILL 

LHILL - -1 .. iCHDHTfiVl IX) HUFFHOUiE "^^'V^ rOUJ.'BIA 


2 


75 


66 


60 


19 


LOVE ME* ♦ 112 FEATURING MASE 

ppt ■"PAWTE3 >:tl[S,M<DTH,';P6BKERMECANCRCft,U ESTKA. ,A'A,P ' ■ FF BCf , F-lF'F 


8 


24 


19 


22 


19 


TALK SHOW bnnn! A V bMAt JUNLb 

f.'.JiJhJ^N.A „HA//- Jhli.M Jf^DAN AUP.fi'/«'CRDi .CiiLi MJ L'j.i'ln jMVtHbAL 


17 


® 


78 


78 


6 


LOBSTER & SCRIMP ♦ TIMBAUND FEATURING JAY-Z 

TF'ii.MFFi " ■■' ,!PTER! BLAC<6R0U'ID A^RUM CUT ATLANTIC 


71 


25 


21 


34 


IS 


NOTHINQ cVEN MATTcRS LAUKYN MILL rLAIUKINti U ANULLU 

I HILL L HI-; RUFFHOUSE ALBUM lOLLI.'BIA 


25 


m 


77 




6 


JUST DON'T GIVE A F*" * ♦ EMINEM 

M P,AFP " , , P F' FAS5,, F.ASS M MA-HEREl ICI FD > .Ml T' 1 ■ 1 'AEiFAFTERMA-H qFCAAlNTERECCPE 


62 


26 


22 


27 


15 


uHtTTO COWDUT • ♦ MU [nUuo rAMILT rtAI , DUNt 1 HULji>-N-HAKMUNT 
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HOME ALONE ♦ R. KELLY FEATURING KEITH MURRAY 
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"^m Hot Shot Debut 

GIRLFRIEND/BOYFRIEND BLACKSTREET WITH JANET 
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SOFTEST PLACE ON EARTH ♦ XSCAPE 
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BREAK UPS 2 MAKE UPS * ♦ METHOD MAN FEATURING D ANGELO 
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DID YOU EVER THINK R. KELLY 
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IT AIN'T MY FAULT 1 1 II ♦ SILKK THE SHOCKER FEATURING MYSTIKAL 
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LOVING YOU STILL * TAMIA 

•. . - ■IFFFNF.I ):, 'Di QiVEPT 1 ,'J1PvVARFi£P BfiFjP 


81 


(D 


34 


46 


5 


WOOF * ♦ SNOOP DOGG FEATURING MYSTIKAL AND FIEND 
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ONE MORE TRY ♦ DIVINE 

LiENplF -ipi I.MCELROYIGMCHApLi PENDULUM ALBUM ClT A'Eii ANT 


82 


® 


52 


61 


5 


WHAT'S IT GONNA BE BUSTA RHYMES FEATURING JANET 
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ALL THE PLACES (1 WILL KISS YOU) * ♦ AARON HALL 
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ROSA PARKS * OUTKAST 

OUIKASr A i AHJN A BENJAMIN! LAFACE ALBUM CUT/ARISTA 
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BEDTIME (LIVE) ♦ USHER 

Fp'i! F LAFACE ALBUM CU:,AHISTA 
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CHANGES ♦ 2PAC 

ASMAKUR IT SMAKUR.D EVA^S B HORNSBV) AMARU'DEATh HOW ALBUM CUL MERSLGPE 
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JIGGA WHAT? JAY-Z FEATURING BIG JAZ 
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LIFE * K-CI 8. JOJO 

R.KEUV FKELLv: ROCK HN&UCA SOUNOTTiACK CLJT.IhTERSCOPE 
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MY LITTLE SECRET * ♦ XSCAPE 
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WHEN 1 CLOSE MY EVES * SHANICE 
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WHEREVER YOU GO * ♦ VOICES OF THEORY 
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HOT SPOT * ♦ FOXY BROWN 

Q^ni LIL" HOB CARTERJ LOREWCfi MAYSi VIOLATOR 5664g9*'OEF JAM 


22 


It 


76 


68 


19 


COME AND GET WITH ME • ♦ KEITH SWEAT FEATURING SNOOP DOGG 
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ANOTHER WAY * ♦ TEVIN CAMPBELL 
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WHO LET THE DOGS OUH ★ CHUCK SMOOTH 
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IT'S ON DJ CLUE FEATURING DMX 
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DA ART OF STORYTELLIN' (PART 1) ♦ OUTKAST FEATURING SLICK RICK 

DSHEATS r: ■ ,-.FT,-, aPATTCiN.ABENJAI-'IN: ,'.rF-iF|i, ■.■ "fp "F 


90 


CD 


49 


56 


5 


GEORGY PORGY ERIC BENET FEATURING FAITH EVANS 
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1 WILL GET THERE * ♦ BOYZ II MEN 
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CAN'T GET ENOUGH * ♦ WILLIE MAX FEATURING RAPHAEL SAADIQ 
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SECRET LOVE ♦ KELLY PRICE 
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MONEY. CASH, H"S JAY-Z FEATURING DMX 
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HOW DEEP IS YOUR LOVE • * DRU HILL FEATURING REDMAN 
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MY NAME IS « EMINEM 
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THAT'S THE RAPPER ♦ MYSTIKAL 
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NANN -:• ♦ TRICK DADDY FEATURING TRINA 
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HERE 1 GO * ♦ INFAMOUS SYNDICATE 
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WHEN YOU BELIEVE * ♦ WHITNEY HOUSTON & MARIAH CAREY 
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PUNISH ME BIG PUNISHER FEATURING MISSJONES 
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THE LOVE WE HAD (STAYS ON MY MIND) DRU HILL 

0 SIMMC^S n CALL •: H I AAL [ UMVERSITV ALBUM CUTi'lELA.RD 


49 


100 


93 


93 


3 


COME CORREa * ♦ BEFORE DARK 
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Maurice Jo shua's Remixes Have The R&B Divas Lined Up 



GeTTIN" BUSY; What do straight- 
up R&B divas like Faith Evans, 
Monifah, Tatyana Ali, and Destiny's 
Child have in common? They've all 
recently knocked on the studio door 
of Chicago house pioneer/producer 
Maurice Joshua, requesting his ser- 
vices in the remix department. 

What's especially surprising about 
this is that, for the most part, such 
artists tend not to welcome or en- 
courage uptempo R&B-infused house 
sounds on their projects. But perhaps 
these divas have found a kindi-ed spir- 
it in Joshua, who enjoys taking a song 
to new heights without losing sight of 
its inner soul essence. In other words, 
he ably maintains each song's soul- 
fulness without compromising its 
"realness" — and we know how impor- 
tant that is to these gals. 

"I'm so grateful that these artists 
are coming to me," says .loshua. "I 
just want them to know that I take 
what I do very seriously. I see my 
remixes as new' productions, as new 
original music that enhances the orig- 
inal version of the song. My natural 
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bij Michael Paoletta 

instinct is to keep the remix as clase 
to the original arrangement as |X)ssi- 
blc." Joshua notes that it was his 
remix (and the subsequent success) 
of Monifah's "Touch It" that intro- 
duced his soul-drenched sound to oth- 
ers in the R&B community. 

Explains Joshua, "After Monifah, I 
remixed 'Illusions' for Destiny's 
Child." For that, the members re- 
entered the studio to re-cut their 
\'ocals for the uptempo remix. 

"This was followed by 'Love Like 
This' and 'All Nite Long' for Faith and 
then 'Boy You Knock Me Out' for 
Tatyana," Joshua adds. 

Most recently, Joshua — who's man- 
aged by Connie Varvitsiotis of 
Chicago-based 200 Proof Productions 
Inc. — restructured Divine's remake 



of George Michael's "One More Trj'." 

Says Joshua, "The next step will be 
for an urban artist to include an 
uptempo club song on an album — and 
not just a remix of a domitempo song. 
Change is needed, and it's coming, 
slowly but surely. All we need is that 
one artist willing to take a chance. 
That artist w'ill be royally rewarded." 
Are you reading this, Mary J. Blige? 

In the meantime, Joshua will con- 
tinue producing; his recent projects 
include the Reunion Project's "Yeah 
Get Down" and the Peabo Bryson- 
penned "Reaching For The Sky" by 
Deus, released on Nervous Records 
and Deep Soul, respecti\'ely. He's also 
writing songs; his are administered 
through EMI Publishing. 

At the moment, he's collaborating 
with Twisted America recording 
artist Celeda on two songs ("Release 
The Power" and "This Is It") for her 
debut album. Additionally, he's work- 
ing on demos for the soundtrack to 
the upcoming film "The Cx)mipter," 
starring Mark Wahlberg and Chow 
Yun-Fat. 



Ffrr's Van Heiden Finds Inspiratinn In II.K. 



BY SALLY STRATTON 

LONDON — From his pasition on the 
U.K. singles cliart, prixlucer/rembi- 
er Armand Van Heiden is well situ- 
ated to ohsorw the dance .■wenes on 
Ixith sides of the Atlantic. 

His vocal house track "Y'ou Don't 
Know Me," on the ffrr imprint, is a 
staple on U.K. radio; it recently 
topped the pop chart. Now, it's 
.spreading through Euro|K'an radio. 

The same can't lie said for the U.S., 
whore the song hasn't been able to 
nnd a home outside of clubs. 

"It's not getting support in the 
States, because dance music in the 
States is a joke." says Van Heiden. a 
ruitive New Yorker l)est known in the 
club community for his remix of Tori 
Amos' "Professional Widow." 

"He's got a point," .sa>'s a pi-omi- 
nent major-label A&R executive in 
New York. "LtM)k at how long it t(K)k 
a no-bi-ainer like Cher's 'Believe' to 
become a crossover hit. While we 
thought it was going to lie an instant 
sucee.ss like in Europe, it wasn't. It 
took a lot of time. 'That said, 'Y'ou 
Don't Know Me' may still hap[>en at 
radio." 

Van Helden's not as optimistic. 
"There's hardly any dance music on 
American nulio," he says. "If there 
is, (the stations] are playing the real 
mainstream commercial house/Eiuxi 
stuff like La Bouche. There's all this 
wonderful music coming out here, 
but it never hits the States. 

"New York has a lot to learn in 
terms of what the Europeans know. 
The only sound th;it's working in New 
York clubs right now is hard house. 
It's the kind of sound I u.sed to make 
when I (lid tracks like ' Witoh Doktor' 
I for New York-based Strictly 
Rhythm Records in 1994). DJs are 
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Still playing 'Witch Doktor.' and satl 
to say, they hawn't moN'ed on. They're 
afraid of the future. The scene has 
died because of the laziness of the 
Icluhl pmmotors. They're not trying 
to make an 
impression or <S» 
make an under- 
ground scene; 
ewrybody's just 
trying to make 
rent." 

"I couldn't 
agree more." the 
A&R executive 
says. "The club scene in New York 
has become boring and monotonous. 
All DJs are playing follow the leiuler. 
They're all playing duliby ti'acks with 
absolutely no artist focus. They are 
.■JO afraid of losing jieople from the 
dancefloon It's pathetic. Whaterer 
ha|)pened to club lUs taking cliances 
and, in the process, taking dancei"s 
on a diverse musical journe.v'?" 

Van Heiden does concede, though, 
that New Yoi'k clubs like Vinyl — 
especially its weekly Body & Soul 
party — are reviving the under- 
gixxmd hoii«e scene. And he finds the 
home-giwn, U.K-style dnim'n'bass 
creations by R&B producers like 
Timbaland vei-i,' encouraging. 

"1 think a lot of American produc- 
ers are unknowingly starting to ci*e- 
ate the next trends [in club music]," 
he .suggests. "But as of late, Europe 
ha* got it locked. [Europeans] aiv at 
the jieak of the creative side, while 
Americans are kind of in a slump." 

For now; Van Heiden -sajn he will 
continue concentrating on a hybrid 
that ."suits Eurepe. " 'You Don't Know 
Me' is R&B imd house; it's a perfect 
combination," explains Van Heiden, 
whose .songs are published by Break- 



danein' Bob (BMI). "It's basically a 
two-bar loop — beats that you've 
heard liefore and a disco loop from 
the '7()s. It's no different from a Bad 
Boy or Puffy record. I built it as a 
simple concept in street music. 
What's ironic is that I just threw it 
together, and it's the biggest ix-coitl 
Pre ever made." 

Van Heiden firmly believes the 
key to the song's cros-sowr apjieal is 
the vocal by Duane Harden, who co- 
wrote the song with Van Heiden. His 
theory that vocal hou.se songs have 
crossover p<itential is being tested — 
and proved — again with the British 
club success of the follow-up single. 
"Flowerz," which features a soulful 
\ocal delivery by co-writer Roland 
Clark of Urban Soul. Both songs will 
bo featured on Van Helden's forth- 
coming album, "2Future4U." 

In ifl96. Van Heiden signed to 
London Reconls' ffiT imprint for the 
world excluding North America. The 
label has tentative plans to release 
the album in Mareh or April. 

In the U.S., the album will be 
issued on Armed Records, a label 
Van Heklen formed with his manag- 
er — Neil Petricone of Burlington, 
Mass.-based X-Mix Productions — 
after parting ways with Ruffliouse/ 
Columbia late last year. (RulThouse/ 
Columbia released the hip-hop- 
focused album "Enter The Meat 
Market" by Van Helden's Sam- 
pleslaya in February 19!)8.) 

According to Petricone, Armed 
will distiibute all \inyl product while 
cassettes and CDs w ill go threugh an 
as-yet-undetermined P&D deal. 
Additionally. sajTs Van Heiden. "We're 
looking for a one-off deal, .so if the 
company messes it up we can get out 
of the deal and tj-v somebody else." 



DiVA: While v,-e ha\^ our fave R&B 
singer, Mary J. Blige, on our mind, 
we should mention that Epic U.K. is 
considering having club remixes done 
of "As," the sublime Stevie Wonder 
remake by George Michael and 
Blige. If we had a say in the decision- 
making process, the label would be 
considering remixers like David 
Morales, Maurice Joshua, Joey 
Negro (aka Dave Lee). Mark Pic- 
chiotii. Masters At Work, and M&S. 
all of whom would surely inject the 
song with a gloriously soul-drenched 
uptempo club vibe. We can hardly 
wait for this one! 

Beautiful things: on March 

23. New York's Velocity Recordings 
will is.sue "Flower" by Soul Dham- 
ma. the label's second artist signing. 
A Philadelphia-based duo consisting 
of producer Blizz and singer/song- 
writer Terril Joyner. Soul Dhamma 
makes ultra-sweet dance music that 
is equal parts Masters At Work, 
Blaze, and Carleen Anderson. 

With a variety of soul-splashed 
mixes provided by Kings Of Tomor- 
nnv, Phat Manhattan, Rick Phifer. 
Lance G.. and King Britt, expect 
major support from international 
(and influential) DJs like David 
Morales, Tony Humphries, 
Frankie Knuckles, and "Little" 
Louie Vega. Let's watch this one 
dominate dancefloors, shall we? 

It's rare to find a song that 
impresses from the very first beat, 
but the Morales-produced "Joy" by 
Sub City Featuring Kathy Brown 
is certainly one of them. And while 
Morales' gorgeous piano-drenched 
rhythms form a sturdy foundation on 
this Definity Records release, it is the 
vocal stylings of diva-on-the-verge 
Brown that truly stand out 

In the song's original pop/house 
version, which is nearly 10 minutes. 
Brown — who has fueled many dance- 
floor hits, most notably "Turn Me 
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CLUB PLAY 

1 . CAN'T TAKE MY EYES OFF OF YOU 

JEANIE TRACY «.M 

2. THE MUSIK ORANG'E NEBVous DOG 

3. STRUCK BY LOVE LECTROLUV 
FEAT ALVAUGHN JACKSON eicmiball 

4. NERVOUS BREAKDOWN 
THE SHRINK sHocv.Licious 

5. GIRLS ON FILM DURAN DURAN 

EMI IMPORT 



MAXI-SINGLES SALES 

1. DON'T STOP THE ROCK FREESTYLE 

PIVKDI5C 

2. LULLABY SHAYNE MULKINS BEASr 

3. THE MUSIK ORANG'E nervous kk 

4. SMOKE DIS NOVY VS. ENIAC logic 

5. JACKIE'S STRENGTH TORI AMOS 

ATLANTIC 

Breakouts: Titles with future chart potential, 
based on club play or sales reported tttrs week. 



Out" — ably delivers the goods, turn- 
ing "Joy" into a peak-hour gospel- 
tinged anthem. .loining Morales on 
the remix front are Lord G.. M&S, 
and the duo of Boris Dlugosch and 
Michael Lange, who infuse their mix 
with a fierce Earth, Wind & Fire 
sample. And ju.st .so ya know; the song 
was penned by Morales, Brown, and 
Satoshi Tomiie. 

Atlantic Records chanteuse Tori 
Amos is foUmving the underground 
club success of "Raspberry S« irl" 
with the equally sublime "Jackie's 
Strength." also taken from her must- 
have album "from the choirgirl 
hotel." 

Lssued Feb. 16. ".Jackie's Strength" 
is. without doubt. Amos' most com- 
mercially viable club track. While 
underground punters will gravitate 
toward Albert Cabrera's One Rascal 
dubs, trance/pop-leaning clubsters — 
those who believe in the sounds of 
Lustral and Vick Moore — will rev^l 
in Warren Rigg's deft Wedding Cake 
mix. (Rigg, by the way, was responsi- 
ble for that remix of Madonna's "I 
Want You.") Such orchestral beauty 
doesn't come along every day. That 
said, we'll be sawing this pleasure 
for weeks to come. 

Speaking of savory treats, along 
comes "Feel What You Know." the lat- 
est single from Snapt/Maxi act Big 
Muff (aka Itaal Shur). Folloning in 
the footsteps of last year's indefati- 
gable "My Funny Valentine." the Feb. 
9-issued "Feel What You Know" — 
also culled from the album "Music 
From The Aural Exciter." which was 
licensed to Smile and YPF in the U.K 
and Japan, respectively — excels at 
the creation of beats that are both 
deep and sensual. 

Providing the sun-soaked, jazzy 
vocal deliviiry is Lisa Shaw; provid- 
ing the stylish restructurings are 
Bob Sinclar, Kerri Chandler, and 
Smith & Mighty, who each take the 
song down a different path. While 
Sinclar and Chandler deliver the 
goods in signature stj'le, the true gem 
here is S&M's stark and moody hip- 
hop-drenched mix. 

Paradise express: Andy 

Reynolds (more commonly known as 
Andyman), formerly of Popular 
Records, has been appointed GM of 
the revived West End Records. 
Reynolds joins Mel Cheren and Ken- 
ton Nix, who are, respectively, CEO 
and president of the New York-based 
independent label. 

Reynolds says the label has "lots of 
great stuff waiting in the wings." 
Releases to anticipate include "Larry 
Levan's Classic Mixes" (a compilation 
featuring remixes made famous at the 
legendary Paradise Garage) and a 
Francois Kevorkian remix of Loose 
Joints' "Is It AH Over My Face" (yes. 
the female version). The label also will 
rerelease digitally remastered West 
End classics from the label's heyday 
in the late '70s and early '80s. That 
said, don't be surprised when Taana 
Gardner's "Heartbeat" reappears on 
a retail shelf near you. 
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BLbgod HOT DANCE MUSIC 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS, 

TITLE ARTIST 

IMPRINT & NUMBCRiPROMOTION LABEL 




2 


2 


7 


SKIN NE»'.-0U&20?E.e IwMta^Nc : ♦CHARLOTTE 


(2) 


3 


6 


6 


{YOU GOT ME) BURNIN' UP TOMMY BOY SILVER WBEL 34aT0MMY BOY ♦ CEVIN FiSHER 




E 


7 


7 SOMEONE TO HOLD H O.L A. 341062 VERONICA 


CD 


9 


21 


3 ; NOTHING REALLV MATTERS UAVtRCK raOHawAHNDi BMK. • MADONNA 


s 


1 


1 


10 


I'M BEAUTIFUL WAANER BROS 44586 ♦ BETTE MIDLER 


(6) 


8 


10 


7 


TAKE THE LONG WAY HOME CHEEKY PROMOWISTA ♦ FAITHLESS 


7 


S 


5 


10 


THE REASON OVUM'RUFFHOUSE KK}MI>O0LUMBIA SYLK 130 


8 


7 


3 


to 


IT'C MAT DI/TUT Ql IT IT*C nwXV later t i 3 SkfLllTMrv u^l ICTmn 

II a NUI KKaHl HUT II 9 UKAT ARISTA 13613 WHI 1 NtT HUUblUN 


9 


4 


4 


10 


TAKE ME TO THE TOP JEllTBEAN 2MS PLASMIC HONEV 


10 


10 


13 


8 


GODSPEED UUSCNOW 19 BT 


w 


15 


22 


5 


WE LIKE TO PARTY GROOVIUCIOUS OSlSTRiaLY RHTTNM ♦ VENGABOYS 


(12) 


17 


24 


5 


99 ASTRALWERKS PROWOCAROLINE ♦ CASSIUS 


(T3") 


14 


20 


8 


SPECIAL ALWO SOUNDS PROMOINTERSCOPE ♦GARBAGE 


14 


16 


19 


7 


FLOWER DUET ^9 GIASSNOTE SO* JONATHAN PETERS PRESENTS LUMINAIRE 


15 


13 




8 


ACTIVATE EMPIRE STATE 062 lEIGHTBALL THAT KID CHRIS & DJ WADA PRES. HARDFEELINGS 




20 


23 


S 


THE LOVER THAT YOU ARE <REMIX 2000) JElirBEAN 2H7 PULSE FEAT. ANTOINEHE ROBERSON 




25 


33 


4 


JOY DE^INITV 004 KATHY BROWN 


IS 


11 


g 


12 


PRESSURE STRICTLY RHYTHM 12655 ULTRA NATE 




34 




2 


JACKIE'S STRENGTH ATIANTIC M4«2 TORI AMOS 


(20) 


28 


36 


3 


ECSTASY aAKE YOUR SHIRTS OFF! GfiOOTIUCIOUS 064.STRIC1LY rhythm JOHNNY VICIOUS FEAT. LULA 




23 




5 


ETERNAL FLAMES rowWY BCY stLVTR 1 m 1 liO.TnMMy ncv HYPERTROPHY 




38 




2 


— Power Pick m 

HEARTBREAK HOTEL ARISTA 13613 ♦ WHITNEY HOUSTON FEAT, FAITH EVANS S< KELLY PRICE 


23 


:4 


28 


6 1 OBSESSION 4 PUVIOM FUZZY LOGIC 


(24; 


27 


30 


6 


SOMEONE PERFECTO/XINETIC PROMEVREPfitSE ASCENSION 


29 ' 12 


9 


12 


BLUE MONDAY ELEMENTREE/M 1 1 4455!KREfRSE ♦ ORGY 


2« 


18 


11 


11 


U GOT MY LOVE MO' BI22 IMPORT DJ JEAN 


(27) 


29 


37 


5 


YOU DONT KNOW ME ARMED 002 * ARMAND VAN HELDEN FEATURING DUANE HARDEN 


28 


22 


15 


11 


THAT ZIPPER TRACK MOONSHINC 88455 DJ DAN PRESENTS NEEDLE DAMAGE 


29 


26 


18 


12 


CONTACT EDEl AMERICA PWMO ♦ BROOKLYN BOUNCE 


30 


35 


41 


4 


HAPPY AFTERWURS 35aUC DONNA BLAKELY 


31 


31 


25 


7 


I'VE HAD ENOUGH MCA 55526 REGINA BELLE 


(32) 


37 


45 


3 


POPCORN VIRCIN IMPORT THE BOOMTANG BOYS 




NEW^ 


1 


m Hot Shot Debut m 

1 STILL BELIEVE COLUMBIA 79104 ♦ MARIAH CAREY 


34 


19 


16 


13 


POWER EICHIBALL 127 JOI CARDWELL 


35 


32 


32 


6 


1 KNOW 1 CAN DOIT F-tU 445»1!EraiSE LISAHALL 


(38) 


49 




2 


BODY TWISTED 5549»'UCA ♦ FUNKY GREEN DOGS 


37 


36 


40 


6 


AIN'T NO MOUNTAIN HIGH ENOUGH EPIDROME PROUO/EPK JOCELYN BROWN 


3B 


30 


26 


11 


HIGH ISLAND 563344UERCURY ♦ LIGHTHOUSE FAMILY 


39 


41 


44 


13 


HORNY AMERICAN 79065.COLUMBIA ♦ MOUSSE T. VS. HOI N' JUICY 




m 




2 


MAMA KONDA EPIOROME PROMQEPIC ORINOKO 




50 




2 


FOOL FOR LOVE MAXI 2075 SOUL STATION 


42 


21 


12 


12 


OUTSIDE EPK PROMO ♦ GEORGE MICHAEL 


43 
44 


40 


36 


6 


GET UP. FEEL THE musk: SEP 9628 PM NETWORK 


44 


46 


3 


ZULU SONY DISCOS PROWO FRANCISCO PAZ 


45 


43 


39 


7 


TOMORROW HERVOUS 202» KIM ENGLISH 


4« 


47 


48 


3 


LATELY PENDULUM 1531&REOANT ♦DIVINE 


47 


46 


49 


4 


ARE YOU USING ME! VIRGIN PROMO LUTHER VANOROSS 


41 


33 


17 


13 


UP 4 DOWN GROOVIUCIOUS OEO^TRICTLY RHYTHM ♦ VENGABOYS 




NEW^ 


1 


BABY WANTS TO RIDE GROOViuciOOS 067,^TRICTLY RHYTHM HANI 


w 


NEW^ 


1 


TAINTED LOVE TWISTED 6553a'MCA SOFT CELL VS. CLUB 69 





3S 


2 WKS 
AGO 


WKS ON 
CHART 


MAXI-SINGLES SALES 

COMPILED (tiOU A NArWNftL SAMPLE OF RETAIL STORE. MASS MEHCMAI.T AND INTERNET 
SAl£S Ht^'ORIS COCLECtED COMPILED AND PHOVIDED BY Cni inWC*^an » 

TITLE ■■■fill A^^'ST 

IMPRINT t NUMBER'OISTRISIJTINC LABEL 1 1 1 1 B 1 ' 


CD 


1 


1 


14 


BELIEVE a: [HI WARNER BROS 44576 : i v.^-^k N 1 ♦CHER 


CD 


41 




2 


-^m Greatest Gainer 

1 STILL BELIEVE r, ctlLi,".^;;. ;y;oi ♦ MARIAH CAREY 


3 


2 


2 


4 


ITS NOT RIGHT BUT IT'S OKAY;HEARTBREAK HOTEL ITl l» ARISTA 13613 ♦ WHITNEY HOUSTON 




RE-EHTRY 


2 \ BLUE MONDAY III ai ELtMEMREE'REPRISE 44555WARNER BROS ♦ORGY 




3 


4 


11 


WE LIKE TO PARTY TTj <XI GROOVILICIOUS Oei.'SIRICTLY RHYTHM ♦ VENGABOYS 




4 


5 


21 


MUSIC SOUNDS BETTER WITH YOU IX) ROULE 3a561,VIRGIN ♦ STARDUST 


1 


5 


3 


4 


ALL 1 HAVE TO GIVE IT) «l J-vt 42563 ♦ BACKSTREET BOYS 




NEW^ 


1 


Hot Shot Debut mmm— 

MIAMI 1^1 TV,.f. BOUNDS DOMINION ENTERTAINI^ENT i25; K-Itl SLICK 


9 


6 


7 


21 


NOBODY'S SUPPOSED TO BE HERE IT) (XI ARISTA 13551 ♦ DEBORAH COX 


10 


7 


9 


40 


THE BOY IS MINE IT) ixi Atlantic 84:ia'AC ♦ brandy & MONICA 


(n) 


10 


10 


30 


THE ROCKAFELLER SKANK en (X) sloNT/ASIRALWtRKS 6242yCAR0UNE ♦ FATBOY SLIM 


12 


8 


6 


4 


TAINTED LOVE IT) fx) TWKTEEl 5553(VMCA SOFT CELL VS. CLUB 69 


13 


9 


8 


4 


I'M BEAUTIFUL (Tl IXI IWARNER BROS- 445B8 ♦ BETTE MIDLER 


14 


11 


11 


5 


TAKING EVERYTHING (Tl iXI EASTWEST 63779«0 ♦ GERALD LEVERT 


(15) 


13 


12 


25 


SUAVEHENTE IT) m SONY DISCOS 82795 ♦ ELVIS CRESPO 


(16) 


HEW^ 


1 


PRETTY FLY (FOR A WHITE GUY) (Xt TWIN SOUNDS'DOMINIQN ENTERTAINMENT 426I^.TEL THE OBSCURE 


17 


14 


15 


43 


MY ALL/FLY AWAY (BUTTERFLY REPRISE) lUl ITl IX) CDIUMSIA 78822 ♦ MARIAH CAREY 


(18) 


18 


16 


12 


UP It DOWN ) ' IX! GfiOOnLICIQUS Oeo-STBICTLY RHYTHM ♦ VENGABOYS 


19 


15 


18 


10 


HORNY (Tl IX) AMERICAN 79065COLUMBIA ♦ MOUSSE T. VS. HOT 'N' JUICY 


20 


12 


13 


12 


WOULD YOU...! rrj (XI OVAL 27554V2 ♦ TOUCH AND GO 


SD 


21 




2 


WHEN I'M GONE (Tl (X! ROBBINS 72034 ROCKELL 


22 


22 


19 


38 


PUSSY IT) IXI ANTLER SUBWAY 1031iNEV£R LORDS OF ACID 


23 


17 


22 


35 


RAY OF LIGHT iTI (Xj MAVERICK 44523WARh£R BROS. ♦ MADONNA 


24 


16 


14 


4 


SOMEONE TO HOLD ixi H 0 L A 341082 VERONICA 


25 


19 


17 


5 


X '99 (Tl :>:: nvisTED 5548sr«a JUNIOR VASQUEZ 


(26) 


23 


23 


30 


DO IT AGAIN/MEN BEAT THEIR MEN (Tl <X} GROOVILICIOUS 001)STRiaLV RHYTHM RAZOR N' GUIDO 


27 


20 


21 


22 


ONLY WHEN 1 LOSE MYSELF (Tl (XI MUTEHEPRISE 44562WARNER BROS. ♦DEPECHEMODE 


28 


24 


24 


46 


EVERYBODY [BACKSTREET'S BACK) (Tl (X) JIVE 42515 ♦ BACKSTREET BOYS 


(29) 


31 


20 


42 


FRIGHT TRAIN IT) (xi FCflBlOOEN 2234 ♦ ROBBIE IRONCO 


30 


27 


27 


17 


JUMP AROUND (2000 MIX) m (XI TOMMY BOY 463 HOUSE OF PAIN 


31 


29 


31 


s 


C'EST LA VIE (Tl (XI EPIC 79085 ♦ B'WITCHED 


32 


25 


26 


4 


FRIEND OF MINE m [XI T NECK-'ISIAND 57233 lyMERQlRY ♦ KELLY PRICE 


33 


28 


25 


15 


DONT LET THIS MOMENT END/OVE (T; |X> EPIC 79059 ♦ GLORIA ESTEFAN 


34 


37 


29 


49 


FROZEN (T) IX) MAVERICK 43?33.'rtARNER BROS ♦ MADONNA 


39 


34 


36 


8 


SKIN (Tl (X) NERWUS 20356 ♦ CHARLOTTE 


(ii) 


43 


37 


39 


THE CUP or UFE (THE OFFICAL SONG OF THE WORLD CUP, FRtNCE '98) IT) aianuMBA 78932 ♦ RKKr MARTN 


37 


26 


34 


5 


(YOU GOT ME) BURNIN' UP (Tl (XI TOMMY BOY SILVER UIBEL 348/TOMUY BOY ♦ CEVIN FISHER 


38 


35 


30 


3 


INCE AGAIN (Tl IIVE ELECTRO 4257&1IVI A TRIBE CALLED QUEST VS. APHRODITE 


39 


40 


39 


10 


FIND ANOTHER WOMAN (Tl IX) GROOVILIOOUS OSasIRICTlY RHYTHM REINA 


40 


44 


33 


58 


PLASTIC DREAMS (REVISITED) (II (XI EPiDROME 7675aEPIC ♦ JAYDEE 


41 


38 


32 


55 


HOW DO 1 LIVE IT) :xi CURB 73047 ♦ LEANN RIMES 


42 


39 


46 


21 


LET ME GO...RELEASE ME (Tl (XI H.D LA 341070 VERONICA 


43 


32 


40 


17 


JUMP JIVE AN' WAIL m UNDER THE COVER 9807 BIG DADDY ORCHESTRA 


44 


30 


45 


45 


SMACK MY BITCH UP iTKXI XL MUTE,'MAVERICK 43946/WARNER BROS. ♦ PRODIGY 


(45) 


■E-EMTIIT 


16 


WHAT DO YOU REMEMBER! (Tl IXI CUSSIFIED 0255 M:S 


(46) 


NEW^ 


1 


DO YOU LOVE ME IT! IX! I0A1MY SOY SILVER LAfla 34OT0MMY BOY A GIFT OF LOVE FEAT. DEMI MOORE 


47 


45 


50 


3 


1 GO TO WORK (T) JIVE ELECTRO 4258ajlVE KOOL MOE DEE VS. BAD BOY BILL 


48 


SO 


47 


17 


MUSCLES IT) (X) TWISTED 5548a(MCA CLUB 69 FEATURING SUZANNE PALMER 


49 


47 




26 


IF 1 HAD THE CHANCE (Tl IXI UMBER! 746(T0MMY BOY CYNTHIA 


50 


36 


28 


5 


ETERNAL FLAMES (T! [XI TOMMY BOY SILVER UWL 340fT0MMY BOY HYPERTROPHY 



CD Titles with the greatest sales or club play increases this weeK. Power Pick on CluO Play Is awarded tor the largest point increase arrtong singles Delow the top 20. Greatest Gamer on Maxi-Singles Sales Is awarded for the largest sates increase among singtes 
anywhere in the top 50. ♦Videoclip availability. Catalog numtier is for vinyl maxi-single, or CD mani-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-singte availability. (X) CD maxi-single availability. 'C' 1999, 
Billboard/BPI Communications. 
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Kenny Rngers Realizes A Dream 

His New Artist-Driven Dreamcatcher Co. A Label And More 



BY JIM BESSMAN 

NEW YORK— Venerable supersUr 
Kenny Rogers, who has continually 
reinvented himself artistically in a 
recording career dating back to the 
'50s, has launched Dreamcatcher En- 
tertainment Inc., a Nashville-based 
enterprise comprising a record com- 
pany, an artist management firm, and 
a film and TV divnsion, all using the 
Dreamcatcher moniker 

Heading Dreamcatcher is its co- 
founder and president/CEO, Jim 




ROGERS AND MAZZA 

Mazza, former EMI America chair- 
man and Capitol Records president, 
who co-manages Rogers with Rogers* 
longtime manager. Ken Kragen. 
Other officers are VP/creative Bob 
Burwell, media and artists relations 
director Claire Cook, and VP of film 
and TV production Kelly Junker- 
mann, who is in Dreamcatcher's West 
Coast office in Los Angeles. 

Dreamcatcher Records' first re- 
lease was "Christmas From The 



Heart," a soundtrack album from the 
holiday musical based on a story by 
Rogers and Junkermann, which 
Rogers brought to New York last 
November for a two-month theatrical 
run. Forthcoming product will come 
from Rogers and other established 
artists currently under consideration. 

The renture is the next chapter in 
a career in which Rogers has 
achieved success in numerous genres 
besides country music. "I'm a much 
more mature person and artist now, 
and I'm singing better," he says. "And 
after taking some time for my per- 
sonal life, the old competitiveness has 
kicked back in, and I'm looking for 
new avenues. Dreamcatcher provides 
an artist's environment driven by 
music — and the happiness an artist 
gets from making it." 

Also a western movie veteran with 
several TV movies based on his 1978 
hit "The Gambler," Rc^rs notes that 
the Dreamcatcher name and logo 
come from an American Indian spir- 
itual artifact "It's a little hoop with a 
net and feathers inside that catches 
the good dreams and lets the night- 
mares go through, making it analo- 
gous to the music industry," he says. 
"We want to attract the good part — 
which is the arOstic side of the busi- 
ne.ss — and also take care of the bad 



Gold City Among The Nominees 
For 2nd Edition Of SGMA Awards 



BY DEBORAH EVANS PRICE 

NASHVILLE— The Cathedrals, 
Kirk Talley, Bill Gaither, Gold City, 
the McKameys, the Hoppers, and the 
Nelons are among the Southern 
gospel acts nominated for the South- 
ern Gospel Music Assn. (SGMA) 
Awards. The SGMA will hold its sec- 
ond awards show May 26 at the Park 
\Tsta Resort in Gatlinburg. Hosted by 
Jerry Goff, the awards program ls an 
annual fund-raiser supporting the 
Southern Gospel Hall of Fame and 
Museum, which will open in April in 
Dolly Parton's Dollywood theme 
park, near Gatlinburg. 

"We wanted to do it in eotyunction 
with the opening, but the 
way the schedule was 
going, it was going to be 
completely impossible," 
says SGMA executive 
director Heather Camp- 
bell. 

This is the third event organized by 
the SGMA, the first being an induc- 
tion of Hall of Fame members. Last 
year the organization held its first 
awards show. 

"I'm really excited. I feel like we've 
gotten a year behind us, and we know- 
where we needed to correct our- 
selves," says Campbell, who adds that 
ticket sales have been so brisk she 
anticipates a sellout. "I know we've 
really got something to show for the 



THE CATHEDRALS 

work we've put in. The first year 
everybody looks at it and says, 
'What's another award show going to 
do?' But now people are saying, "This 
would be a gieat award to get.' " 

According to Campbell, nominations 
ai-e made by the organization's 4,500 
members. A screening 
committee verifies eligi- 
bility, then judges decide 
winners. 

Following is a partial 
list of nominees: 
Solo artist: Jake Hess, Ivan Park- 
er, Squire P&rsons, Carroll Roberson, 
Kirk -RUley 

Mixed group: The Crabb Family, 
the Hoppers, the McKameys, the 
Nelons, the Perrys. 

Male group: The Cathedrals, Gold 
City, Inspirations, Kingdom Heirs, 
Poet Voices. 

Female vocalist: Sheri Easter, 
Karen Peck Gooch, Connie Hopper, 
Kim Hopper, Debra T^ley. 

(Continued on page SB) 



things that drive artists ci-azy." 

A major concern for Rogers him- 
self as an arUst is control of intellec- 
tual property rights. "I ."iee pictures 
of me I didn't know existed on albums 
that 1 don't know where they came 
from," he says. "So I want to make 
sure that quality is the most impor- 
tant factor representing me — and 
where I want to go. My greatest suc- 
cess has come when I've been in- 
volved as an artist and creating music, 
and that's what the whole concept is 
about; me having a dream again, in- 
stead of just |)erforming." 

But much of the Dreamcatcher 
dream, Rogers adds, stems from 
Mazza, who headed Capitol during 
Rogers' string of successful albums 
for the Liberty imprint 

"These are times of dramatic glob- 
al change in the music business, so 
the concept of Dreamcatcher is to 
(Continued on page S6) 




Crown Royal Royalty. Members of the Crown Royal Untamed & True 2 tour 
held a kickoff bash at Nashville's Havana Lounge before the tour began. Shown, 
from left, are Keith Marling, Mark Chesnutt. MCA Nashville president Tony Brown, 
Chely Wright, and Gary Allan. 



Williams, Others Score At Nasiiviile Music 
Awards; Hall Of Fame Gets Grandpa's Hoots 




Around TOWN: Nashvllle's many-splendored 
musical genres were displayed at the recent Nashville 
Music Awards, held by Leadership 
Music Feb. 10 at the Tennessee 
Performing Arts Center. Where 
else can you see — on one stage! — 
the likes" of Webb Wilder, Steve 
Earle. Bsu-e Jr., Vince Gill, Tracy 
Nelson. Randy Scruggs, and Six- 
pence None The Richer'/ Or Raul 
Malo joining with the jazz group 
WILDER Beegie Adair Trio for a mellow 

set? 

Winners in the album categories ranging from clas- 
.sical to rap included 
Lucinda Williams, 
Kicky Skaggs & Ken- 
tuck}- Thunder, Dclbert 
McClinton, the Nash- 
ville Mandolin Ensem- 
ble, Faith Hill, the Ani- 
mal Band, Nanci 
Griffith, the Newsboys, 
Bela Fleck & the 
Flecktones, Emmylou 
Harris, Phil Keaggy, 
the Mavericks, CeCe 
Winans, Screamin' 

Cheetah Wheelies, Utopia State, and Bobby Jones 
& New Life with the Nashville Super Choir. 

Artist award winners w-ere Williams (artist/song- 
writer), Beth Nielsen Chapman (songwriter/com- 
poser). Gill (male vocalLst), 'Trisha Yearwood (female 
artist), the Mavericks (group/duo), and the Billygoats 
(unsigned artist). Johnny Cash received the Heritage 
Award and Kitty Moon the Bridge Award. The song 
of the year was Nielsen Chapman's "This Kiss," as 
recorded by Hill. 

On THE ROW: In a ceremony Feb. 19, the family of 
the late Grandpa Jones donated his stage costume 
and makeup kit to the Country Music Hall of Fame. 
Jones adopted the Grandpa persona while still in his 
early 20s during the early 1930s while working on a 



Na^nUe 

Scene 



by Chet Flippo 



Boston radio show with Bradley Kincaid. The latter 
gave him a pair of Civil War-era boots that Jones wore 
throughout his career. 

The Bluebird Cafe takes Nashville to Los Angeles 
for two shows Monday (22) to celebrate Grammy 
week. This first Bluebird/West Coast effort features 
Grammy nominees Trisha Yearwood, Ashley Cleve- 
land, Beth Nielsen Chapman, Tracy Nelson, and 
Randy Scruggs. Shows are at the Troubadour. 

PeOPLE: Although the Nashville medical axamin- 
er refused their request to exhume their mother and 
perform an autopsy on her (BillboardAi/feftn, Feb. 
9, Feb. 12), three of Tammy Wynette's daughters vow 
to pursue their quest to 
determine the exact 
cause of death. No 
autopsy was performed 
on the singer after she 
died April 6 at her home. 

Allison Moorer has 
scored an Oscar nomina- 
tion for "A Soft Place To 
Fall," the song she co- 
wrote and performed in 
the film "The Horse 
Whisperer." 
Pam Tillis opens on 
Broadway in "Smokey Joe's Cafe — The Songs Of 
Leiber And StoUer" March 16 at the Virginia The- 
atre. 

On the RECORD: Kathy Mattea and Michael 
McDonald have recorded a single to raise public 
awareness of missing children. "Among The Missing" 
is a joint effort by the National Center for Missing 
and Exploited Children, BNA Records, Mercury 
Nashville, Warner/Reprise Nashville, CMT, and Wal- 
Mart 

On VIEW: Vince Gill and Martina McBride will 

be on "Austin City Limits" on PBS March 6. Living 
legends Ray Price and Hank Thompson take over 
that show March 13. 
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COMPILED FROM k HITIOHAL S/IMPIE OF 
RETAIL STORE. MASS MERCHANT. AND INTER- 
NET SAUS REPORTS COLLEaEO. CONPILEO, 
AND PRODDED BY SoundScam, 
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LAST WEEK 


o 

s 

(A 

i 


WKS ON CHART 


ARTIST TITLE 

IMPRINT i NUMBtfttllSTRieUTING LABEL (SUGGtSTED LCST PRCE OR EQUIVALENT FOfl CASSITTMDl 


PEAK POSITION 


m 


1 


I 


55 


-^m No. 1 /Greatest Gainer ■ 

DIXlECHK;KSA'M.I.Mr.-|)e!as«J(llni«E01696)CE SviateiINo 1 WIDE OPEN SPACES 


1 


CD 


2 


2 


67 


SHANIA TWAIN A' mercuRV 536003 110 9B E{VI7 981 COME ON OVER 


1 


CD 


3 


3 


13 


GARTH BROOKS A"^ CAmOL 97424 U9.98T26.9BI DOUBLE LIVE 


J 


4 


4 


4 


43 


FAITH HILLA' WARNERBR0S.46790ll09EV16.9e) FAITH 


2 




NEW^ 


1 


^^^W nOT onOT L/cdUT ^ 
EMMYLOU HARRIS, LINDA RONSTADT. DOLLY PARTON ,, 

ASVLUH62?T&tEG(11.9a'i; ^' 


5 


<°j 


NEW^ 


! 


MARK CHESNUTT „o , I DON'T WANT TO MISS A THING 


6 


UJ 


8 


8 


77 


m Pacesetter m 

MARTINA MCBRIDEA fid b7&itPLGil-j.'m s6'*a; EVOLUTION 


4 


B 


6 


7 


48 


K> DEE MESSINA • curb 77904 a0.9B/l6.9S) I'M ALRIGHT 


6 


9 


7 


5 


39 


SOUNDTRACKA'CAPiTOL9a402U09frl7.9e] HOPE FLOATS 


1 


10 


5 


6 


14 


SOUNDTRACK A 550 MU3C6e97lO« (11 9eEC«7 981 TOUCHED fff AN ANGEL- THE ALBUM 


3 


OD 


10 


9 


25 


R^^^^t f = -^r 16 RECORD: 41 NUMBER ONE HITS 


2 


12 


11 


10 


89 


TIM MCGRAW A' CURB 77886 (10.9a'16 98) EVERYWHERE 


1 


OD 


12 


15 


16 


SARA EVANS RCA 67G5mG 1 10.9&'16 96) ■ NO PLACE THAT FAR 


12 


OD 


15 


13 


29 


DIAMOND RIO arista nashville issee iio.9e/i6.98) UNBELIEVABLE 


9 




16 


11 


24 


ALAN JACKSON A arista nashviux laa&t (io.9ari6.3S] high mileage 


1 


IC 


14 


12 


17 


T06V KEITH 9 MERCURV SSB962 [10.96 IQtib 981 GREATEST HITS VOLUME ONE 


5 




17 


16 


37 


BROOKS It DUNN A arista IWSHVILLE 18665 IIO 9&I6 96) IF YOU SEE HER 


4 


18 


9 


21 


27 


VINCE GILL • MCA NASHVltLE 70at7 (10.98^16.981 THE KEY 


1 


OD 


18 


17 


27 


THE WILKINSONS giant ?4e99iWARNER BROS (l0 9a'16 9e}B nothing BUT LOVE 


16 




20 


20 


41 


MARK WILLS • MERCURY &36317 UO 9fi EQ'ie qS) B WISH YOU WERE HERE 


8 


21 


13 


14 


3 


^S-T^'Jiid??''!?^?^ . ^ «□ HOW BIG'A BOY ARE YA? VOLUME 5 

VIRGIN Jbas^ 1 .' '-'i '-'d' UP 


13 


22 


19 


18 


74 


?RSK™i?E"'8a'52*io 9S16 981 ™^ GREATEST HITS COLLEaiON 


2 


(23) 


25 


27 


41 


JOHN MICHAEL MONTGOMERY ATIANTC S3104,AG (10 98/16 98i LEAVE A MARK 


15 


24 


22 


24 


21 


LEE ANN WOMACK DECCA 7Q04(VMCA nashville (10.9&16.9e) ■ SOME THINGS 1 KNOW 


20 


(25) 


31 


30 


77 


S nkU"?*?°° f 16 981 ISONGBOOKI A COLLECTON OF HITS 


1 


26 


26 


26 


43 


GEORGE STRAIT A MCA nashville 70010 110.98n6 981 ONE STEP AT A TIME 


1 


27 


23 


22 


41 


LEANN RIMESA CURB77901 (10.9&1798I SITTIN' ON TOP OF THE WORLD 


2 


21 


29 


28 


64 


GARTH BROOKS A' UPITOL E6599|]0-9ai6-98l SEVENS 


1 


29 


21 


19 


13 


SOUND1RACK*CKUmORKS9Xi<»(IER9CtKa0i9»l6,» TXPRMCEOFEGyPT— NASHVtlE 


8 


30 


30 


31 


37 


REBA MCENTIREA MCANASHVIUE 70019 110-9&'16.98) IFYOUSEEHIM 


2 


31 


27 


23 


31 


TRISHA YEARWOOD • MCA NASHVILLE 70O23 (10.98/16.981 WHERE YOUR ROAD LEADS 


3 


32 


32 


32 


17 


Smo^2 1"",™ T6,9B. EVERYTHING'S GONNA BE ALRIGHT 


6 


33 


36 


35 


19 


AARON TIPPIN LVHK: STHEH 65flOatlOLLTW0OD (109*16.98) WHAT THIS COUNTRY NEEDS 


33 


34 


37 


38 


67 


SAMMY KERSHAW • mercury 536318 IIO 98 E(V16.98I UBOR OF LOVE 


5 


35 


28 


29 


18 


BILL ENGVALL WAANER BROS. 47090 (10.98/16.981 DORKf ISH 


16 


3« 


33 


33 


36 


CLAY WALKER • giant 2470(VWARNER B(K& (10.98/16.961 GREATEST HITS 


9 



THIS WEEK 


LAST WEEK 


2 WKS AGO 


WKS. ON CHART 


ARTIST TITLE 

IMPRINT & NUMe£n>t3ISTRI6UTING LASa [SUGGESTED LiST PfilCC OR EQUIVALENT FOR CASSfTTEA:!)) 


PEAK POSITION 


37 


38 


37 


39 


TERRI CLARK MERCURV 558211 110 98116.981 HOW 1 FEEL 


10 


38 


34 


34 


75 


^^ANN R1 MES A vi^ i i i/^ut i id &jv > tcv IUCDIOATIDIlIA i c^Mur^c 

CURB 77B85 ' ' i ^ft h ■ LlUn 1 Ur MT Llrt — INbrlKATIONAL SUNUo 


1 


39 


35 


36 


31 


VARIOUS ARTISTS arista fiASHViLU 18850 {10,9B'16,98i ULTIMATE COUNTRY PARTY 


12 


40 


39 


39 


15 


BILLY RAY CYRUS mercury 558347 U0.9aEai6.9ai SHOT FULL OF LOVE 


32 


41 


43 


40 


41 


GARTH BROOKS CAPITOL 94572 144 96 CO) THE LIMITED SERIES 


1 


42 


46 


49 


70 


JOHN MICHAEL MONTGOMERY # Atlantic 8306a'AGI10 9K'16 98) GREATEST HITS 


3 


43 


40 


45 


18 


™^!(^B^'iy097 n : ^-i lb % "O**^ lOOMNC OVER MY SHOULDER 


15 


Cii) 


NEW^ 


1 


TIM WILSON CAPITOL 9B889 (7.9&16.9e) ■ IT'S A SORRY WORLD 


44 


45 


24 


25 


4 


NEAL MCCOY ATLANTIC B317aAG (10,98/16.98) THE LIFE OF THE PARTY 


24 


46 


41 


44 


83 


KENNY CHESNEY • BNA6749aHLGIl0.9a'16,9e) 1 Wia STAND 


10 


47 


42 


42 


34 


JOHN DENVER MAEMCY 4750 15.9a'7.98] THE BEST OF JOHN DENVER 


38 


48 


48 


54 


77 


ES^h7's'^^*yn^ 96 ta i*^ '.B: ™^ ^^^^ ^'-'-"^ ~ DIRECT HITS 


4 


49 


45 


43 


24 


TRACY LAWRENCE Atlantic 83137/AG (10 Sa'ie 9BI THE BEST Of TRACY LAWRENCE 


13 


50 


49 


47 


43 


RANDY TRAVIS DRUMWORKS 50034v1NT£RSCOP£ (10 9R'16 98) YOU AND YOU ALONE 


7 


91 


50 


41 


21 


LYLE LOVE FT CURB 1 183L'MCA (16 9B/2* 98] STEP INSIDE THIS HOUSE 


9 


52 


44 


58 


43 


STEVE WARINER # CAPtTOi 94462 110 9^16 96l BURNIN' THE ROADHOUSC DOWN 


g 


53 


62 


65 


95 


GEORGE STRAIT A* MCA nashville 11584 (10 96) CARRYING YOUR LOVE WITH ME 




54 


55 


59 


31 


COLLIN RAVE EPiC 6887&SONY 110 98 E{V16 981 THE WALLS CAME DOWN 


g 


55 


51 


46 


20 


?i!^tA I!Jlf!JIfIi 1887Z no 9&16.98) BLACKHAWK 4 - THE SKY^ THE LIMIT 


25 


S« 


56 


48 


27 


WILLIE NELSON LECMCT69322/C0(.UMeM [7.96 E(V1 1.96] 16 BIGGEST HITS 


48 


57 


54 


50 


43 


ROY D* MERCER u/ma/ oir^A anv Aoc va^ i tkMC a 
VIRQN 94301 (7 9&12 981 |B| * '^"^ VOLUME 4 


19 


St 


58 


57 


24 


WILLIE NELSON island S2454&'MERCURY( 10.98 E<V16.98) TEATRO 


17 


59 


60 


61 


39 


JEFF FOXWORTHY WARNER BROS 46661 110 98ifi6.98) TOTALLY COMMITTED 


8 


60 


47 


53 


16 


T. GRAHAM BROWN INTIRS0UN0 9346/T>LATINUM (10.98/16.98) ■ WINE INTO WATER 


47 


61 


53 


64 


3 


RICKY SKAGGS SKAGGS FAMILT lOOl (9 9&'15 98l ANCIENT TONES 


53 


62 


59 


56 


69 


lmH?\ W ,;"!'2,98, n YA' VOLUME 3 


31 


63 


57 


52 


15 


THE TRACTORS ARBTA nashville 18878 (109»16,98) FARMERS IN A CHANGING WORLD 


39 


64 


65 


63 


26 


GARY ALLAN DECCA 70012/MCA nashville (10.98/16981 ■ IT WOULD BE YOU 


21 


(65) 


RE-ENTRY 


79 


CLINT BLACK • RCA6751MLG(10.98/16 981 NOTHIN' BUT THE TAILLIGHTS 


4 


66 


68 


68 


74 


DIAMOND RIO ARISTA NASHVILU 18844 (10.9&16.98) GREATEST HITS 


8 


67 


67 


69 


75 


NEAL MCCOY • ATUWTK83011/AfillO9a/16 9e) GREATEST HITS 


5 


68 


66 


67 


38 


TY HERNDON EPC 68167/SONY (10.98 E(V16.96] BIG HOPES 


22 


69 


69 


72 


3 


MERLE HAGGARD EnC 69321/SOm (7.98 E(V1I.98I 16 BKKEST HITS 


69 


70 


64 


55 


23 


VARIOUS ARTISTS ASmjl*tlEKIRA62277/nGn09»1696l TAMMY WVNETtE REMEMBERED 


18 


71 


73 


74 


3 


GEORGE JONES epic egaigisoNv (7.98 £aii.9ei 16 BiGOEST hits 


71 


72 


74 




19 


RANDY TRAVIS WARNER BROS 47028 110.98/16.981 GREATEST #1 HITS 


66 


73 


61 




2 


OLO DOGS ATLANTIC 83156/AG (10.9&16.98I OLD DOGS 


61 


74 


70 


66 


6 


DERYL DODD Columbia 68791sony (io98 £0(16 98) deryl dodd 


63 


75 


71 


70 


36 


DWIGHT YOAKAM REPfilSE 46918WARNER BROS. (10.98/16 98) A LONG WAY HOME 


11 



C^ AIbuim wrtli the ere«test sales gsins Ihls week •Recording Industry Assn, Of Amefwa (RIAAJ certilication tor sales o* 500,000 units. ARIAA certification lor sales o< 1 million units, with multimillion sellers %r\tSK»\ea Dy a nunieral Wlowing ttw symbol For boxed sets, and double alburns 
wtth a running lin>e thai exceeds two hours, the RIAA multiplies shipments by tt>e number of discs and/or tapes. *AstBris)( indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices nurlted EQ, and all other CD prices, are equivalent 
prices, which are projected from whotesale prices. Greatest (jainer shows chart's largest unit increase. Pacesetter indicates biggest percentage ^owth. Heatseeker Impact shows albums removed from Heatseekers this weeti. B indicates past or present Heatseeker title, 1999, BillboartVBPI 



Communications, and SoundScan. Inc 



,„ , V m Ami nil. COMPILED FROM A NATIONAL SJIMPLE or RrAIL STORE MASS MEROUNT. AND INIERNn 

D'lll 1 lllll 1 nilllVIIII 1 Qwillllll nilllimO sales reports collected, compiled, and provided by SoundScam, 
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WEEK 
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THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRINT i NUMSERIDISTRIBUDNG LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CO) 


li 


1 


1 


SHANIA TWAIN A" mercury 522886 0 0 98 E(^17 98)0 49 < 


MalNo. 1 THE WOMAN IN ME 


210 




14 


6 


VINCE GILL A' mca nashville 11394(10.98/16 981 


SOUVENIRS 


ISl 


2 


2 


GARTH BROOKS A'" CAPITOL 29689 (10.9&I5 981 


the HITS 


182 




15 


19 


THE CHARUE DANIELS BAND A* epic 3879ysoNT i7 9 


8E(V11981 A DECADE OF HITS 


475 


3 


4 


ALAN JACKSON A' ARISTA NASHVILU 18801 (10 9^16.981 


THE GREATEST HITS COLLECTION 


173 




16 


16 


CHARLIE DANIELS • EPIC6418aSONT (5.98 E(^ 98) 


SUPER HITS 


213 


4 


3 


PATSY CLINE A" mca nashville 13 17 98(12 981 


12 GREATEST HITS 


621 




17 




ROY D. MERCER VIROm 54781 17.98'12.98) B 


HOW BIG'A BOY ARE YA? VOLUME 1 


93 




5 


HANK WILLIAMS, JR. A- CURB 77638 16 98^ 98) 




245 














5 


GREATEST HITS. VOL. 1 




18 


13 


GEORGE STRAIT A' mca NASHVILU 42035 17.98/12 98) 


GREATEST HITS VOLUME 2 


566 






LEANN RIMES A' CURB 77821 (10.98,15 98) 


BLUE 


136 




6 


7 




19 


20 


SHANIA TWAIN • mercury 514422 17.98 Earn 981 


SHANIA TWAIN 


120 


7 


10 


TIM MCGRAW A- CURB 77659 (9 98/15 98) 


NOT A MOMENT TOO SOON 


255 






20 


18 


PATSY CLINE A mca nashville 4038 (7 9*12.98) 


THE PATSY CLINE STORY 


214 


8 


9 


FiANK WILLIAMS mercury 536029 (7 98 EQ/11.981 


20 OF HANK WILLIAMS GREATEST HITS 


70 






21 




GEORGE STRAIT A^ mca NASHVILU 1 1263 (39.98/49.981 


STRAIT OUT OF THE BOX 


155 


9 


11 


TRAVIS TRITT A WARNER BROS 46001 (10.9*16 98) 


GREATEST HITS — FROM THE BEGINNING 


171 










22 


17 


PATSY CLINE mca nashville 20265 12 98^.981 




11 


10 


12 


DEANA CARTER A' CAPITOL 37514 110.98/15.98) El 


DID 1 SHAVE MY LEGS FOR THIS? 


128 




HEARTACHES 


















11 


15 


GEORGE STRAIT A^ MCA NASHVILLE 10651 (10.9*15.981 


PURE COUNTRY (SOUNDTRACK) 


330 




23 


25 


CLINT BLACK A rca6&671/rlg 


THE GREATEST HITS 


118 


12 


14 


WILLIE NELSON • Columbia 64ie4/soNY (5.98 E(y9.98i 


SUPER Hrrs 


232 




24 


21 


JOHNNY CASH Columbia 6677iS0«Y (5 98 ECW 98) 


SUPER HITS 


93 


13 


8 


VINCE GILL A' uca nashville 11047(10.98/15 96) 


WHEN LOVE FINDS YOU 


235 




25 




TFIACY BYRD A' MCA nashville 10991 (10 9*15 981 


NO ORDINARY MAN 


173 



el999. B> 
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by Wade Jessen 

New harvest, first gathering: Opening with more than 
26,000 scans and Hot Shot Debut roses at No. 5 on Top Country Albums, 
Emmylou Harris, Linda Konstadt & Dolly Parton's "Trio H" proves 
that the trio's stunning three-part country harmonies are never out of 
season. This long-awaited sequel to the double-platinum 1987 album 
"Trio" bows on The Billboard 200 at No. 64 and includes material from 
such diverse songwriters as the original Carter Family, Neil Young, 
and Randy Newman. 

An overjoyed Evelyn Shriver, president of Asylum in Nashville, says, 
"When we had a chance to get this record, I said yes immediately. Aiid 
this [high debut] is the most e.\citing thing that's happened to us as a 
label." Shrirer says the big opener is especially gratifying because it hap- 
pened without a m^or radio single. "We shipped a single called 'High 
Sierra' to AC stations, and [at the same time] it was sent to country sta- 
tions by mistake." She says her promotion team will be working an upcom- 
ing country single, which has not yet been selected. 

The original "Trio" Ixnved at No. 16 on Top Country Albums in the 
March 28, 1987, Billboard, in the era before SoundScan. It spent 29 weeks 
in the top 10, including five weeks at No. 1 . That set moves approximate- 
ly more than 1,000 units this issue. 

Opening-week sales for the new title are buoyed by appearances on 
"The Tonight Show With Jay Leno" (Feb. 9), the "Today" show (Feb. 11), 
and Rosie O'Donnell's shou' (Feb. 12). 



' HAT MAKES THE JUKEBOX PLAY: With 26,000 units, Mark 
Chesnutt's "I Don't Want Tb Miss A Thing" (Decca/MCA Nashville) sets 
two career benchmarks for chart position and first-week sales as it sets 
up shop at No. 6 on Top Country Albums and at No. 65 on the big chart 
Chesnutt's "Almost Goodbye" held the prior record for his highest chart- 
ed title when it opened and peaked at No. 6 on the countrj' chart during 
the .summer of 1993. However, it was "Longneeks & Short Stories" that 
held Chesnutt's record for opening-week sales when it bowed at No. 9 
with more than 13,000 units in the spring of 1992. 

Chesnutt's cover of Aerosmith's hit "1 Don't Want To Miss A Thing" 
encores for a second week atop Hot Country Singles & Tracks and grips 
the top spot on Top Country Singles Sales for the seventh consecutive 
week. With more than 16,000 units, Chesnutt outsells George Strait's 
No. 2 single, "Meanwhile" (MCA Nashville), by more than ,5,000 copies. 



THERE IT CAME FROM: Deiyl Dodd's cover of Gordon Lightfoot's 

"Sundown" (Columbia) enters Hot Countrj- Singles & Tracks at No. 70 
with .53 plays at Dallas stations K PLX and KSCS. This track wasn't ser- 
viced to radio and Ls included on a special .sampler aimed at retailers. It's 
not on Dodd's self-titled album, which appears at No. 74. 

In an unrelate<l matter. Curb and sister imprint MCG have merged 
their promotion teams under the Curb umbrella. Under the structure, 
Curb and MCG will maintain separate artist rosters. Our chart listings 
for MCG titles have been changed to reflect the new promotion collective. 



KENNY ROGERS REALIZES A DREAM 

(Cotititnied from fxi(ie 'ij) 



position ourselves uniquely for the 
opportunities that are being created," 
sa.vs Mazza. "We want to stay in front 
of the technology curve in redirect- 
ing toward electronic retail and in 
controlling the rights of past re- 
cordings. We also want to create a 
distinctly different record company 
that is artist-driven, where artists 
make m^or contributions in the deci- 
sion-making process." 

For distribution, Dreamcatcher has 
turned to Navarre in the U.S. and 
Trans Ojntinental Records interna- 
tionally. 

Mazza says the Trans Continental 
link will allow marketing and promo- 
tion on a market-specific, country-by- 
country basis. Rogers, meanwhile, is 
preparing a nine-country European 
tour starting in April and will issue 
his next album for those markets 
simultaneously with the U.S. release. 

Now in the studio in between 
domestic concert dates, Rogers Ls cut^ 
ting a version of "The Greatest," 
which he says is a "Don Schlitz slice- 
of-Kfe song" about a boy playing base- 
ball. He has performed it on New 
York and Nashville stations to great 
listener response. He'll release it 
April 6 in association with the Rawl- 
ings baseball equipment manufactur- 
er, which has kicked in $100,000 
worth of goods to be given away in 20 
m^or cities. 

Schlitz, who wrote "The Gambler," 
has another song for Rogers, "A Small 



Dark Cloud," which Rogers says is 
"close to hip-hop." He adds that he 
may enlist "Trans Continental act 'N 
Sync to sing backup on the record. 
Last year Rogers teamed with Coo- 
Uo in supporting the rapper's use of 
"The Gambler" to educate children 
about the dangers of gambling. 
With his song publishing now 



under the Dreamcatcher umbrella, 
Rogers is composing the theme for 
"Common Ground," a concept involv- 
ing duets with artists from different 
countries and genres. He's also 
readying a weekly column for The 
New York Times Syndicate to cover 
country music and its impact on 
"heartland values." 



SGMA AWARDS 

(Continued frvm page Jj) 

Trio: The Bishops, Greater Vision, 
the Greenes, the Ruppes, the Tidley 
Trio. 

New artist: Booth Brothers, Jason 
Crabb, TaRanda Riser, Shulers, the 
Talley Trio. 

Song: "A Wall Of Prayer," the Mc- 
Kameys; "Common Garments," 
Greater Vision; "God's Building A 
taiurch," CkM City, "1 Am Redeemed," 
Pbet Voices; "I Believe In A Hill Calied 
Mount Calvary," Gaither Vocal Band; 
"In Time, On Time, Every Time," Gold 
City; "Please Forgive Me," the Crabb 
F^y; "Reach The Worid," the Bish- 
ops; "Re.sting Place," the Wilburns; 
"You're Not Alone," the Kingsmen. 

Producer: Roger Bennett, Jeff 
OjUins, Lari (Joss, Wayne Haun, Ben 
Speer, Chris White. 

James D. Vaughn Impact Award: 
Bill Gaither's TNN TV specials, the 
(jospel Greats, National Quartet Con- 
vention, J.D. Sumner. 




Showing How If 8 Done. Veteran guitarist/songwriter Fred Carter Jr recently 
addressed the Songwriters Guild of America (SGA) Hit Song Analysis session. 
Carter, wtio wrote the title cut "Everyttiing's Gonna Be Alrigtif on his daughter 
Deana Carter's current album, has played on such albums as Simon & Gar- 
tunkel's "Bridge Over Troubled Water" and Bob Dylan's "Nashville Skyline." 
Shown, from left, are SGA Hit Song Analysis chair Kenny Morss, SGA regional 
director Rundi Ream, Carter, and writer Casey Kelly. 



Album: "Ftiithful," the Cathedrals 
(Homeland); "Within The Rock," 
Gold City (Daywind); "Two Shoes," 
Inspirations (Independent); "Ahvays," 
the McKamej's (Horizon); "Rhydim 
& Rhyme," Poet Voices (Sonlite). 

Video: "Atlanta Homecoming," Bill 
Gaither; "Forever Settled," the Hop- 
pers; "Live In Belfast Northern Ire- 
land," Ckild City; "Reach The World," 
the Bishops; "The Trio," Anthony 
Burger, h-an Parker & Kirk Talley. 

Songwriter Ricky Atkinson, Ger- 
ald Crabb, Phil Cross, Rodney Grif- 
fin, Larry Petree. 

Musician: Roger Beimett Antho- 
ny Burger, Steve "Rabbitt" Easter, 
Tim Parton, Jeff Sticc. 

Studio musician: Jeff Collins, 
John Hammond, David Johnson, Gary 
Lunn, Kevin Williams, John Willis. 

Arranger Otis Forrest Lari Goss, 
WajTie Haun, Steve Mauldin, Milton 
Smith. 

Concert promoter f>ank Bailey, 
Tulsa, Okla.; Bill Bailey, Bradenton. 
Fla.; Dick Carper, Lancaster, Pa.; 
.Ierr>' Foster, Hendersonville, Tenn.; 
Hayne Tatum, Dawsonville, Ga. 

Radio station: KNEA .lonesboro. 
Ark.; WFCA Columbus, Miss.; 
WJSM Altoona, Pa.; WVRY Na-sh- 
ville; WXRI Winston-Salem, N.C. 

Disc jockey: Rodnev Baucom, 
WXRI Winston-Salem, N.C; Dave 
Elliot WFCA Columbus, Miss.; 
Godran Griffin, KSKY Dallas; Greg 
Laha, WCXIW Lexington, K>'.; Wayne 
Wallace, WtUC Birmingham, Ala. 

Radio promoter: Cindy Goff, 
Southern Communications; Hower- 
ton & Gray; Lori Hudson, Showcase 
Media; Danny and Dee Kramer, Capi- 
tol Enterprises; Rhonda Thompson, 
Daywind Music Group. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITU (PuMisher Licensir* Orn.) Sheet Music ftst 

iS MNT ENOUGH ROSES (UubeOa. ASCAP/Sony/Arv liee. 

SMI/Sam's lammin Songs, BMI/6MG Songs 

ASCAP/Stena Home, ASCAP) HL 
29 AKKME OSt [PotyCiam Intemabonal. ASCAP/St Mm. 

ASCAP} HL 

n BWUGHT IWamer-Tameitane BMI) mu 

37 BEHER MM iSonf/ATV Tree, BMt/G8<y rocholson. 

ASCAP/MRa.ASCAP)HL 
10 BUST MAM {BM& ASCAP/Swrts Honie. ASCAP/iomtia 

BM/feren II Up. BMI) HUWBM 
2t CANT GET ENOUGH (ReYnsong. BMI/Kenlucky Girl, 

BMI/Eoyuu Bay. BML'-Caie^rs-BMC BWA Hard Day's 

me. BWI HL 

74 CANT STOP THINRIN- BOUT THAT ISony/AIV Ooss 

Keys, ASCAC'Kim Williams, ASCAP/Ki I ten -Turner, 

BML'We re Brcwn' Hrts. BMII HL 
35 D0N7 COME CfmNG TO ME (Winy Mae. BMltriEltsh 

town. BMI) WBM 
26 DRIVE ME WILi) arawbn' 2m. ASCAP/Uyrt & Cluck's 

Boy, ASCAP.'Cal IV, ASCAP/Cwter Moe. ASCAP) 
72 EVAHGEUHE IPo^yGram Intemalional. ASCAP/Ranger 

Bob. ASCAP/^ofiES Ot PolyGram lull. 6MVC0B N Wms. 

BMI) ttl 

40 EVERY LinLE WMISPER (Kamstern Cumberland, 
BMl/Xj(l)iA«. BMl/Steve Wanner. BMI) WBM 

34 EVERTTIME I CRY (BMG. ASCAP/Sierra Home, 
ASCAP/Wafiw-Iamertane, BMI) HL/lVBM 

53 FAITH OF THE HEART (Roalsongs, ASCSP/MCA, ASCAPI 



15 FLY CTHE ANCa SOHG) IGohJen Phoena. SOCAN/Kiaya 
SOnet SOCAN^Bourt«,8MI)WBM 

3 FOR A UTTU WHILE (Mapmuie. SESAOTamitr Style. 
SLSAC/Glaciei Park. SCSACAIorww. SESAC/Malaco. 
BMltMl ApnI. ASCAPj?M Vasur. ASCAP) HL 

75 FREEDOM [Leifihamt ASCAP/BMG. ASCAP/Brass Heart, 
BMII HL 

25 GONE CSAZr(WB.ASD<P/VM Haw. ASCAP) WBM 

27 HANDS OF A WORKING MAN (Wamef T^nwrlftne. 

BMt'Sisar Bend, BMI) ViBM 
a HAPPY EVER AfTER (Sony/Arv Cn»S tdjys, ASCAP^our 

Scfii, ASCAP) 
43 HIUBILIV SHOES iSiKbrnStss. BMI) HL 

4 HOLD OH TO ME IReynsaig, SMI/Baiw Boy, BMI) HL 
5fi HORSE TO MEXICO (Mike Curb. BML4tDse Blue BMl^ 

house. BMl^es 01 Po^am Int X BMI) HL'WfiM 
12 HOW FOREVER FEELS (Wariwt-rameitane. BMI/New 

ywVs. BMI/WB, ASCAP) WBM 
14 1 CANT GET OVER YOU [Sony/ATV Tree, BMLQwwtxty. 

BMLV^arner-lamerlane, BMI/Constant Pressure, BMI) 

HbWBM 

1 I DONT WANT TO MISS A THING (Reslswies. ASCAP) 
WBM 

46 IF A MAN ANSWERS (Songs 01 PolyGram Irrt I. BMl/loke- 
co Tioes. BMLWacissa Rrvei, BMIvMRBI BMI) ML 

S3 tli TAKE TODAY (Seven Summils, BMIWII Rotwisotigs. 
BMl.lrvrg. BMI) HUWBM 

17 I'LL THINK Of A REASON LATER (Hanistetn CuinbolarKl 
BMt/Batry Mae, BWLMI Blackwood. BML^y Larxl, BMP 



HL^BM 

33 I'M LEAVING (O-Tex, 6Ml3lind Spamw. SMI/Sony/ATV 
Cross Keys, ASCflP*m Vfttoms, ASCAP/WCA. ASCAP) 
HI 

55 I'M YOURS IGiavi^n. StSAC/Bbkemore Avenue. 

ASCAP/WmdsMeot Mk. ASCAP) WBM 
71 rrS ONLY LOVE (Heart 01 Hearts, BMlMclaciilan Scfug 

KS Int I BMI/Wtiy Walk. ASCAP) 
4a rrS your song (Gooby. BMI/Pan For GcM. BMlCopy- 

ntfitM wa iBmirt.BMl) CLMAVBM 
SO I WAS {EM BIschwoad. BMl/Flytindie, BMltMl Apnl, 

ASCAP/PMIV!nsar.ASCAnHL 
47 IWiaBETH£JtEFOftVOU(Sl«stnicliArvBl.BMlDead 

SolKl Pfffect. BMI/Wamer-T«im1ane. BMimelniayrnen, 

8Ml'^,>'ATV Tree. BMI/Wenorv, BMI) Hl/WW 
16 KEEPDC UP (Maypop. BMI/WAdcountry. BMI/Rmrte Su 

BMI) WBM 

57 LETS START UVIN' rDruaming In PutHic. SOCAN/South 
Beach, ASCAP) 

€1 UFE60ES ON (Island Bounj.ASCAP/FamcNis, ASCAP) 
73 A LITTLE BIT MORE OT TOUR LOVE (Sorry/AIV Tret. 

BMHtlcSpadden. BMI/lyrH: Spnr^s. BMI/WandKhord. 

BMl^nlMCIippar,BMI)HL 
67 LITTLE 6000-B1ES (WChout Anna. ASCAP/M^iolia Hill, 

ASCAPfllushing Water ASCAPyCotond Rebel, ASCAP/ltoi 

tucky Thunder, ASCAP/ICG, ASCAP/Sorty/AFV Tree, 

BIH'«ent Breen. BMI) 
21 LOVE AIN7 UKE THAT (laUina. BMVEMI Btackwood. 

BMl1«larti AJan S(inn|K. BMI) HL 

58 MAYBE HOT TOMGHT (Smash Vigas. BMI/B« Picture. 
BMI/Kovember One Sow, 8Mt/H Dreams Had Wines. 
BMII 

13 MEANWHILE (J Fr^ Knoblodi ASCAP.'Waysong. 

ASCAPAet)njn, ASCAP/lngram. ASCAP) 
38 NO MORE LOOKING OVER MY SHOULDER (Warnur 



bmurlaiK. BMI/AliDo. ASCAP/Daddy Rabbit ASCAP) 
WBM 

5 HO PLACE THAT FAR (Sorry/AIV Trw. BMIAVenonea. 
BMl^Hamstetfi Cumboland BMI) HLVWBM 

23 ORDIUUrr UFE (McSpadden Smrtti. BMl/Ma^ioba Hdl. 
ASCAP) 

11 POWERFUL THING (Miglity Nic«. BMt/Andet sores. 

BMl*CA, ASCAP/Fire Feather, ASCAP) HI 
30 RIGHT ON THE MOHEY (EMI BlactM)0d BMl/Tlybndge. 

BMITMI Apnl, ASCAP/Ptid Vassaf , ASCAP) HL 
49 SATURDAY M6HT (Waoss^ Rrvei, BMHrvma BMlMissy. 

BMI) WBM 

44 SAY AHYTKIHG (Mike Curb. BML/Curbsongs ASCAP) 
WBM 

54 SHE'S ALWAYS RIGHT tSony/ATV Tree BMI/SuHer In 
Silence. BMlCaisers-BMG. BMVMisic HiH, SMl4tope-N 
Cal. BMI/Fiw Cowboys. mVC^ N. BMI) HI 

19 SOMEBOOrS OUT THERE WATCMHG (Wamtr-Tarrw- 
laiw, BMlTucliMBSit. BMVNomad-Nofflan. BMVFnnna 
GoUe. BMbWMsweiX Pacific. BMO WBM 

20 SPIRITOFABOVWBDOMOFAMWeWB.ASCAP/B« 
fcactor. ASCAP/Nar Bride. ASCAP) WBM 

6 STAND BESOE ME (HamsMnaimber1and.BMD WBM 
70 SUNDOWH (Moose. SOCAN) 

8 THAT OOHT IMPRESS HE MUCH [Songs Ot FUfCfam 

Int'L BMIAtnn Edn, BMl'Zor<>a, ASCAP) HLW8M 
59 TffiRE eOES THE NEMHMIRHOOO (Music Corp 01 
America, 6Mlftrrri« Ml) HL 

24 THERE YOU HAVE IT (Wamei-Iimrtane. BMl/Rancho 
BeMa. BMtCarwrs-eMa BMI/Sontanrw. BMI) ItjWBM 

G6 THESE ARMS OF MINE (CurtttonKs.ASCAP/KirwtK Dia- 
mond II, ASCAP/Emiaur BMI) WBM 

82 TORE UP FROM THE FLOOR UP (EMI iDwar Street. 
BMI^MI Blackwood, BMl/BMa ASCAP/Sierra Home 
ASCAP) HL 



52 TWO TEARDROPS (Mr Bubba. BMl/Sony/AIV tree. 

BWSteve Wanner. BMI) HUWBM 
2 UNBEUEVABLi (Mighty Nice, BMti'AI Andersongs, 
BMI/Windswept Pacrtic. 8ML^ Life's Wwli, BMI) 
HUWBM 

51 WHAT ABOUT YOU CWB. ASCAP,Tnalinun) Plow, 
ASCAP/Songs Of PotyGram Inl I BMlTony Tblrwf. BMD 
HlyWBM 

45 WHArS TW MATTER WfTH YOU BABY lAlmo, ASCAP) 

31 WHEN MAMA A1N7 HAPPY (FMI Blackwood, BML> 
Land BML-Careers-BMa BMl'Santann«. BMI/QuMtum, 
BMI) HL 

W WHO NEEDS PICTURES lEMI Aonl. ASCAP.'Plaid Paisl^. 

ASCAP/tatOe Call, ASCAP.'Sea Gsyle, ASCAP) HL 
22 WISH YOU WERE HERE (Acuff-Rose. BMI^Sony/ATV Tree. 

BML'Mr Bubba. BMl'Belton Uncle, SMI) HUWBM 

41 MTH rOU m. ASCAP.'Dfearren Upstream. ASCAPyB« 
Sed Tractor, ASCAP) WBM 

18 WRONG AGAIN (Stilt Working for Itie Man, BML'Orad, 

BMI) a 

9 WROHG NIGHT (Wamer lamerlane. BMUHellnuymwi. 
BMI/StaiMruck Aneel, BML/Dead SoW Pertect. BMI) 

39 YOU DONT NEED ME NOW (Btachened. BMD WBM 
69 YOU HAVENT Un ME TH (Irvirv. BMl^Cottef Bay 
BMLNeoo Sky. ASCAP) WBM 

42 IDMt OWN LfTTU CORNER OF MY HEART rtMl AivH. 
ASCAPMalti rm. ASCAP/RicK Hati, ASCAP) HL.VIBM 

38 YOU STU SHAKE ME (EMI Blackwood. BMl.^ Island. 

BMlMissMHi Valley ASCAP) HI 
7 YOU WERE MINE (Woolly Pudd(i',BMl6uiL BMI) HL 

32 YOU WONT EVER BE LOHUY (Sony/ATV Tree. BMl/Mo 
Fui/y Dtcs, ASCAP.Tamous. ASCAP) HL 
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COMPILED FROM A NtTIONAl SAMPLE OF AIRPUT SUPPLIED BV 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 162 COUKTRr STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS, rrm 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


5^ 

% ^ 


TITLE 

PRODUCER (EflWGWRJTER) 


ARTIST 

IMPRINT & NUMBERTROMOTION LABEL 


PEAK 

POSITICf, 














1 


1 


2 


15 


1 DON'T WANT TO MISS A THING 2 .raks ai 


No. I MARK CHESNUTT 

tc; (o; m neccA 7?07a'MCA hashviue 


1 


2 


2 


4 


18 


UNBELIEVABLE 


♦ DIAMOND RIO 

IVI ARISTA NASHVILLE 13138 


2 


3 


3 


3 


17 


FOR A LITTLE WHILE TIM MCGRAW 

1 -..M 1 -i • - ,T : - 1 .r T MCGRAW IP.^ASSAfi S MANDiLE.J VANDIVER^ CURB ALBUM CUT 


2 


(2) 


5 


5 


21 


HOLD ON TO ME ♦ JOHN MICHAEL MONTGOMERY 

-fTi. ; 1 t.'.;iMGaMERy IB OALT.W RAMBEAUKl (C.uLi '.' ATLANTICW197 


4 


CD 


6 


7 


22 


NO PLACE THAT FAR 

N V» ILSON S Cj^SSON I S EVANS T Sh^PI RO T MAJTTIN) 


♦ SARA EVANS 

K^,} \ \ *l ML,n 03 J04 


5 


6 


4 


1 


21 


STAND BESIDE ME 

9 GALUMORE T MC2R.AiV > £ A.DAt'lSl 


♦ JO DEE MESSINA 

■^-iHa .".HLM CUT 


1 


CD 


7 


9 


12 


YOU WERE MINE 

P.WORLEI : r ; lyV '1 M-^tlDEL! 


♦ DIXIE CHICKS 
MONUMENT W.BUM CUT 


7 


d) 


9 


10 


12 


THAT DON'T IMPRESS ME MUCH 

RJ.LANGE 1 ■■ H . -mNGL: 


♦ SHANIA TWAIN 

CV) r/r^Cii^Y 566220 


8 


9 


8 


6 


16 


WRONG NIGHT 

0 MALLDY = '.TrTIRE :j LEO.R BCWLE5I 


RE8A 

MCA NASHVILLE 72075 


6 


QD 


10 


13 


18 


BUSY MAN 

1 Kri""', - -Tr..-.,! (B REjAN.GTtREN) 


♦ BILLY RAY CYRUS 
(V) MERCURY &66582 


10 


(E> 


11 


12 


14 


POWERFUL THING 

.. ■ .11 i ,ir,OtRSUN,S,VAUGHN,i 


TRISHA YEARWOOD 
IV, MCANASHVILU ;20a2 


11 


OD 


14 


16 


12 


HOW FOREVER FEELS 

, V- L^uMiV lyaBLET T.MULUNSI 


♦ KENNY CHESNEY 

^CUDl ;v BNA6M66 


12 


(n) 


12 


14 


8 


MEANWHILE 

IBKu/.-. . -.'lOBLOCH.W.HOLTflELDl 


GEORGE STRAIT 
i;; ;C3)iVl MCANASHVILLt 'JCfl^ 


12 


QD 


IS 


IS 


7 


1 CAN'T GET OVER YOU 

D CX'. r M 1. iK DUNr»,T.MCafiIDE> 


BROOKS & DUNN 

CVI m'--.ri. NASHVILU 13152 


14 


IS 


15 


17 


19 


FLY (THE ANGEL SONG) 

T -.r.rir.. '. ; .-.-.V TSDN.3 JC-IN&DN i.S WLKINSON.R M BOURKEl 


♦ THE WILKINSONS 

;C) (D; iv"jGiAMTi;n: sf.-'!;i5.r 


15 


CD 


18 


20 


13 


KEEPIN' UP 

0 COC'^.ALABAMA iR O'AIN T GETR ■ ,G F'^HVLEF R =':r,[F ■, 


ALABAMA 

RCA ALBUM CUT 


16 










m AlRPOWER 






(E) 


21 


29 


10 


I'LL THINK OF A REASON UTER 

U ■/.'fIGH' II IMRI:\,T MLHC-^l 


LEE ANN WOMACK 

tVl OEIXA FSOy&lrfCA NASHVILLE 


17 


18 


17 


11 


24 


WRONG AGAIN 

■ ■ tVOfVIET " 


MARTINA MCBRIDE 

■t; I III.' RCA6&A56 


1 


GD 


20 


23 


19 


SOMEBODY'S OUT THERE WATCHING 

1 • : . - . 1 


♦ THE KINLEYS 

" III EPIC 


19 


20 


13 


8 


21 


SPIRIT OF A BOY, WISDOM OF A MAN 

- TRAVIS i.T eRUC£.G,BURTMKj 


♦ RANDY TRAVIS 

DREAMWOBAS ALBUM Ct/T 


2 


QD 


22 


30 


7 


LOVE AINT LIKE THAT 

HIL- 1! -.jAtrA-.C.A.J.MASTERSl 


FAITH HILL 

WARNER BROS. ALBUM CUT 


21 


(D 


28 


34 


6 


WISH YOU WERE HERE 

'■ , . ^N^EHSON D.MODBt) 


MARK WILLS 
>:v: MERCURY 566764 


22 


(D 


26 


31 


17 


ORDINARY LIFE 

R 1 -■. IB BAKER.C IIARRINGTCM 


* CHAD BROCK 

ICiD: ;vi WARNER BROS, 17136 


23 


24 


19 


15 


27 


THERE YOU HAVE IT 

M BRIGHT ' : jFT'ii (SBiMARO.RGiLESi 


♦ BLACKHAWK 

iC: iDiiv; ARISTA t.ashvillE nilA 


4 


CD 


32 


37 


4 


GONE CRAZY 

KSTEGAIL - J"';ON 


ALAN JACKSON 

CVl ARISTA NASHVILLE 13155 


25 


QD 


31 


33 


16 


DRIVE ME WILD 

M.A M LLtR '.I l,':.i\.AL.' M - VL.EF.Ci HUBBARD.M.lAWLERi 


♦ SAWYER BROWN 

iCjIDuVliCLRB 73075 


26 


dD 


34 


39 


10 


HANDS OF A WORKING MAN 

BGAIUMORE ' [• V •■.ILL J '.1 .j-Lir.;! 


♦ TY HERNDON 
EPIC ALBUM Cin- 


27 


(D 


35 


40 


7 


CAN'T GET ENOUGH 

---.w RAMB-:AUX.K BLA2Y1 


♦ PATTY LOVELESS 

EPIC ALBUM CUT 


28 


(29) 


36 


47 


5 


ANYONE ELSE 

PWLiH.i- LiR.AfElR.FQSTER) 


♦ COLLIN RAYE 

EPIC ALBUM CUT 


29 


30 


30 


21 


20 


RIGHT ON THE MONEY 

^AbiAR; 


ALAN JACKSON 

(VI ARISTA NASHVILLE 13136 


1 


(D 


33 


35 


11 


WHEN MAMA AINT HAPPY 

T BROWN - . i[: T " .'."ir T 


TRACY BYRD 

■ C: ini'V: MCANASHVILLT 72083 


31 


dD 


38 


41 


12 


YOU WON T EVER BE LONELY 

DWALUvV ■■' i" i-i^b: B.JONESI 


♦ ANDY GRIGGS 

(C; ID) RCA 65646 


32 


(D 


40 


46 


5 


I'M LEAVING 

■ . I PPINIA BARKER, fi HARBIN LOlEWISI 


AARON TIPPIN 
LYR C STREET ALBUM CUT 


33 


d) 


41 


49 


4 


EVERYTIME 1 CRY 

K.SIEGALL . 1 -LL- 


♦ TERRI CLARK 
IV) MERCL7RY 566848 


34 


CD 


39 


44 


6 


DON'T COME CRYING TO ME 

TBROV*^ y ,1 1 Ml i..:-v 


VINCE GILL 

rv: MCA TJAEHVMLE 72085 


35 


(M) 


43 


48 


6 


YOU STILL SHAKE ME 

r- CARTER C =ARR:N i.i SAr,:H-R,T.ROU LLIERl 


♦ DtANA CARTER 

CAPi:-OL ALBUM CUT 


3E 


CE) 


44 


50 


7 


BETTER MAN 

C lAMREN iB WAR-iiN I- .■.,il,'T--, 1^ Ml H . :, "i 


THE WARREN BROIHtRS 
,:i O iviBNA 65670 


37 


38 


42 


42 


9 


NO MORE LOOKING OVER MY SHOULDER 

BJ WA1KER,.R T ' 1 ■■ „i 


♦ TRAVIS TRITT 

:i :0-i ivi WARNER BRCG ITIOft 


38 



TT1IS 
WEEK 


LAST 


2 WKS 
AGO 


ii 


TITLE 


ARTIST 

IMPRINT i NUMBER/PROMOTION LABEL 


PEAK 
POSITIC-i 


(D 


45 


55 


5 


YOU DON'T NEED ME NOW 

■ r I'T " Ti .'."^.^ ,RU5SEIL 


CLINT BLACK 
RCA ALBUM CUT 


39 


44 


37 


36 


20 


EVERY LITTLE WHISPER 


STEVE WARtNER 


36 


QD 


48 


52 


5 


WITH YOU 

M SPmO M PflUHU.R.LBHJCE: 


♦ LILA MCCANN 

ASYLUM ALBUM CUT 


41 


® 


52 


58 


4 


YOUR OWN LITTLE CORNER OF MY HEART 

M BR ".H- T C.,iOISiWALE)fill>3E,B CRISLER 


BLACKHAWK 

i.V.AN ■,-J,N;,i,H'sMLh 131-ia 


42 


® 


53 


70 


3 


HILLBILLY SHOES 

J SCAIFE '.I ^E GER,/('MLLLIS,B TAYLOR!' 


♦ MONTGOMERY GENTRY 
COLUMBIA ALBUM CUT 


43 


(S) 


47 


53 


6 


SAY ANYTHING 

T. -1! Rfl . - , V ,','UILY,R HERB^NC,,' 


♦ SHANE MCANALLY 

'■. -i; fliBUW ' 'I im 


44 


d) 


51 


56 


7 


WHAT'S THE MATTER WITH YOU BABY 

R CROVVEL,. IB '1 ' , . I. ROBDFFj 


♦ AI miA CHURCH 

ic; iD)i;v; r-pr-^e 17112 


45 


CD 


62 




2 


IF A MAN ANSWERS 

J i'l^Ll'.JJ I.K£irn 1 1 rl 1 -( !- r.ANNONi 


TOBY KEITH 
:vi MERCURY 566912 


46 


d) 


54 


59 


4 


1 WILL BE THERE FOR YOU 

BtiftLLIMOHE b'JV.Lti . LtO.T.SHAPIKOl 


♦ JESSICA ANDREWS 
(0 (.D\ IVl DREAMWORKS 59021 


47 


48 


50 


51 


16 


ITS YOUR SONG 


* GARTH BROOKS 
CAPfTOl ALBUM CUT 


9 


CD 


58 


64 


4 


SATURDAY NIGHT 

D.HUFF i.C CANNOSJ STEWART; 


LONESTAR 
BNA ALBUM CUT 


49 


Cm) 


55 


SI 


3 


1 WAS 

K LtHNING 1 ~ fii n.'i'A'-SAR.i 


♦ NEAL MCCOY 

/■'LANf C ALBUM CUT 


SO 


dD 


60 




2 


WHAT ABOUT YOU 

T V.I..I..-..'. 1, ., 1 •■ , .,,IP0O[)lTMULLINS,TT0LI\£Ri 


SONS OF THE DESERT 

tp : ALBjy ':li 


51 


(M) 


75 




2 


TWO TEARDROPS 

*v.\H fi:H i , , i , WARINER) 


STEVE WARINER 
CAPnCL ALBUM CUT 


52 


S3 


56 


60 


5 


FAITH OF THE HEART 


♦ SUSAN ASHTON 

CAPITOL ALBUM CUT 


53 


Cm) 


71 




2 


SHE'S ALWAYS RIGHT 

,. -.-MR iP BARNHAflT.EHia.R.MCO0«ALO) 


CLAY WALKER 

GIANT ALBUM CUT'REPRISE 


54 


ss 


46 


38 


18 


I'M YOURS 

J -'E^lj: j • ,r lOLEWA'L.C.D.JOtlNSONl 


♦ LINDA DAVIS 
(C) iC i DREAMWORKS 5«)15 


38 


CM) 


63 


65 


5 


HORSE TO MEXICO 

: HGWAi^P A jMIT" P.SEBf RT.J AlCELROYi 


TRINI TRIGGS 

ICI (01 :Vi AlCG'CLREf l-'A'tCLm 


56 


dD 


64 


66 


3 


LETS START LIVIN' 

B.HILL 'PjCRAfO,SRlCEI 


GIL GRAND 

l,'j'-4UI.'E\T AL3UM ;,LT 


57 


CD 


NEW^ 


1 


■ Hot Shot Debut ■ 

maybe not tonight ♦ sammy kershaw & lorrie morgan 

r, M:IT,'. i| .7 r,.'.,l , MERCLRY,'eNA ALfcljM CUT 


58 


59 


65 




2 


THERE GOES THE NEIGHBORHOOD 


KEITH MARLING 


59 


d) 


67 


63 


7 


BARLIGHT 

, II I'. IC ROBISON) 


♦ CHARLIE ROBISON 

LUCKY DOG ALBUM CUTa:X)LUMBIA 


60 


dD 


NEW^ 


1 


LIFE GOES ON 


♦ JAMES PROSSER 

:^i r. V, WARNER BR05 17111 


61 


C2 


59 


57 


7 


TORE UP FROM THE FLOOR UP 

D COOK , R -1 riD.R REGAN:, 


♦ WADE HAYES 
CGLUMBIA ALBUM CUT 


57 


63 


61 


54 


16 


I'LL TAKE TODAY 

M.WRIGHT, 111 , in M RCfiQINS,Y.',ROBlNS0N) 


♦ GARY ALLAN 
'.': OECCA T.-'T ,TqM'-A NASHVILLE 


47 


CD 


69 




3 


WHO NEEDS PICTURES 

f PIJGHf; i il5.f,E?DG£fi$) 


♦ BRAD PAISLEY 

ARSTA NASHVILLE ALBUM CUT 


64 


dD 


68 




2 


AIN'T ENOUGH ROSES 

I I-., 1 ' .'.. '.L' - xi. .- .iP.S.HESIN B.REAGARt 


LISA BROKOP 

■:jLUMti A ALBUM CL'I 


65 


68 


57 


43 


14 


THESE ARMS OF MINE 

w CRIMES (J T.VLEE .THOMPSON) 


LEANN RIMES 
MCG.CURB ALBUM CUTCURB 


41 


dD 


NEW^ 


1 


LITTLE GOOD BYES 

DhU-T - .T;rr-'f. ttef- <; greenbergi 


♦ SHEDAISY 
LYRIC STREn ALBUM CUT 


67 


dD 


NEW^ 


1 


HAPPY EVER AFTER 

■. . P 11 ;.T-. T GRAHAM BROWN IG NlCHOLSaN.-( WELCH) 


T. GRAHAM BROWN 

INTtRSOUNO ALBUM CUT 


68 


69 


66 


62 


14 


YOU HAVENT LEFT ME YET 

T E-'u/.-.i. 'I'l-Ail (El H CGLESBY,* ROBfllNS) 


GEORGE STRAIT 

C;, mii'Vi'MCA NASPV LLE 7KSi 


59 


QD 


NEW^ 


1 


SUNDOWN 

L 1 — '.:;E< iGLIGHTFOCT) 


DERYL DOOD 
COLUMBIA PROMO SINGLE 


70 


71 


74 


67 


9 


IT S ONLY LOVE RANDY SCRUGGS WITH MARY CHApiN CARPENTER 

P;Lh .jiyy.-, Ii 'i^lS.M C GARPE'llER: REPRISE ALBL M CUT 


67 


72 


73 




15 


EVANGELINE 

' b t,'::il,L,C EHAMBERLAIN: 


CHAD BROCK 

ICI ,;CI'' lYI rtAR'lEfi BR'HS 1^1-]'? 


51 


73 


70 


68 


7 


A LITTLE BIT MORE OF YOUR LOVE 

■ ■ - (K GARREn J DEERE 


PERFECT STRANGER 
CURB ALBUM CUT 


66 


QD 


RE-ENTRY 


14 


CAN'T STOP THINKIN' 'BOUT THAT 

RCHANCETI I,-,- ' ■■ .11 riSDN,OORAKE,SMULLNS) 


RICOCHET 
I'T, lEii'COLUMBIA 79062 


52 


QD 


RE-ENTRY 


3 


FREEDOM 

J ^TROL-' ^Vf'I'jRflA it AHMGR.SHULL 


VITlfNONNA 

CURB'UNI'.'ERSAL ^DJr|L'IMAl:^ IIRf A.M'A'CRFi 


68 



O Records shewing an increase in detectkins over Ibe previous weeh, regardtess of chart mcwemeiTl, Airpower awarded to trwse records which attain 
3000 tletectlors tw the first time. Titles below the top 30 are remowed from ihe chart after 20 weeks. ♦Videochp availatxlity, Catalog nam&er is for 
CD single, or vinyl single if CD single is unavailaWe. (C) Cassette single availability. {D> CO single availability. (M) Cassette maxt-single availability . 
(T) Vinyl maxi'Sin0e availability. (V) Vinyl singte availability. (X) CD maxi-single availability, 'c:' 1999, BillboarcVBPI Communications. 
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by Lisa Collins 
Breaking gospel worldwide: Attributing 

his growing successes in gospel to a strong retail 
marketing strategy and his background in rap and 
R&B, Kerry Douglas, CEO of Houston-ba.sed World 
Wide Gospel Record.s, works gospel from the ground 
up. "In rap, you couldn't get airplay," Dougla.s notes, 
"so you had to take the music to the street and the 
clubs. In gospel, the churches are the clubs." 

Accordingly, not a Sunday goes by that one of his 
growing roster of 16 arti.sts isn't playing one of 
Houston's biggest churches. The game plan is more 
than getting his artists noticed. In 1998, he enjoyed 
breakout success with the Rev. E. Stewart and 
Keith "Wonderboy" .lohnson. Keith Johnson & 
the Spiritual Voices, the label reports, sold up to 
60,000 units while ascending to No. 19 on the Top 
Gospel Albums chart with "Through The Storm." 

Other artists with whom he hopes to help bridge 
the gap between R&B and gospel include Perfect 
Praise, a trio of sisters whose debut single,"Happy," 
is gaining airplay. The trio was featured on a double- 
CD compilation of the label's artists, released in Jan- 
uary. Douglas is hoping to score even greater suc- 
cess with the March 9 release of Teddy Cross & 
Master's Choice, a group Cross founded. Cross for- 
merly sang vocals with Willie Neal Johnson & the 
Gospel Keynotes. Last year, Douglas launched a 



quarterly publication with a press run of 10,000, The 
Gospel Truth, that offers a CD sampler spotlighting 
product from featured advertisers. 

"People are saying gospel is becoming more main- 
stream, but it's not there yet," he says. "For the most 
part, it's still an art form you have to take to the peo- 
ple, much like we took rap to the street." 

Branching OUT: Born Again Records' success 
with Lois Snead, whose debut release, "Somebody 
(Must Be The Lord)," soared to No. 10 on the Top 
Gos[)el Albums chart, has opened wide gospel's tra- 
ditional marketplace for the Los Angeles-based 
label, 

"We had been seen as a contemporary label 
because of artists like James Grear & Company 
and Broderick E. Rice," reports CEO Barnett 
Williams. "We hadn't had an artist with that tradi- 
tional feel. We're pulling stations on Lois Snead's 
record that had not played our product in our seven 
years as a label." 

A newly released James Grear single, "Because 
You Loved Me," is also forging new ground for the 
company. And on Feb. 17, the label added Keith 
O'Neal & Praise Chorale's "Excellent Praise," 
from Muncie, Ind.-based Praise Records, to the list 
of product it is distributing. In the meantime, label 
execs are prepping the latest project from Sonya 
Barry, "Latter Rain," which is due next month. 

In other news, tragedy struck clo.se to home for 
Yolanda Adams, whose road manager, Arnold 
Lindsey, was killed P'eb. 11 in Washington, D.C. 
Lindsey was fatally struck in a rigging accident 
while setting up for "The Tom Joyner Morning 
Show" at the Lincoln Theatre. Adams was not pre- 
sent. As a result of the accident, Adams canceled a 
scheduled appearance at Bobby Jones Gospel Explo- 
sion in Orlando, Fla. 




by Deborah Ehmns Price 

Dc TALK TOUR A 'SUPERNATURAL' SUC- 
CESS: Dc Talk kicked off the Supernatural Expe- 
rience tour Jan. 28, and, as expected, the tour is 
drawing large crowds, landing in the top 15 of 
Amusement Business magazine's highest-grossing 
shows. The 70-city tour features Gotee's multiple 
Dove nominee Jennifer Knapp and Five Minute 
Walk's amazing swing band the W's. The package 
sold out the legendary Fox Theater in Atlanta and 
looks likely to continue drawing huge audiences 
through the conclusion of this leg of the tour in May. 
Fans are enjoying the fact that the guys in dc Talk 
are not only performing the great music from the 
new album but also reviving some vintage favorites 
like "Heavenbound" and "Nu Thang." They are also 
including a praise .section during each show, per- 
forming such classics as "How Great Thou Art" and 
"Awesome God." 

NaMMY NEWS: On Feb. 18, the Newsboys kicked 
off the second leg of their successful Step Up to the 
Microphone tour. Nashvillians got a brief but potent 
taste of the boys' talents when they performed at the 
Nashville Music Awards Feb. 10 at the Tennessee 
Performing Arts Center. Congratulations to the band 
for winning the Nammy for the best contemporary 
Christian album for "Step Up To The Microphone." 
Musicforce.com will be the official online sponsor, 
which will ho.st a live Webcast of the Newsboys' April 



3 Dallas show from Six Flags Over Texas. (Eren after 
months, I can't quit playing this album.) 

Bobby Jones won for best traditional gospel album 
for "Just Churchin'." He and his New Life Singers 
brought the show to a rousing close. Chris 
Rodriguez took home the trophy for background 
vocahst, but look for him to step to the forefront with 
his upcoming album, "Beggar's Paradise," due March 
30 on Word. Though she didn't win an award, new- 
comer Nichole Nordcman did receive recognition in 
the contemporary Christian album and the multiple- 
genre song of the year categories for "Wide-Eyed" 
(which lost out in the latter category to Faith Hill's 
"This Kiss"). 
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NION DISPUTE UPDATE: There are new devel- 
opments in the Nashville Musicians Union's ongoing 
negotiations with several Christian labels (Billboard, 
Jan. 30). As previously reported, the dispute revolves 
around the American Federation of Musicians (AFM) 
Phonograph Record Labor Agreement that requires 
itignatory companies to pay union wages as well as 
contribute to the musicians' pension funds and per- 
formance trust fund. Harold Bradley, president of 
AFM No. 257, has threatened repercussions (fines 
and possible expulsion from the union) for musicians 
who work for non-signatory companies. 

Provident Music Group chairman/CEO Jim Van 
Hook has said he will not sign the agreement. EMI's 
and Word's contracts with the union expired .Ian. 31, 
but the union and the two companies have agreed to 
a 90-day extension. Word and EMI will be covered by 
the provisions of the Phonograph Record Labor 
Agreement through April 30. In the meantime, they'll 
continue to try to reach a permanent agreement 

Reunion Records' agreement with the union also 
ended Jan. 31. Provident i.ssued a statement .saying 
that Reunion had requested an agreement, like Word 
and EMI, that would extend their status until April 
(Cmitinued on page jO) 
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by Bradley Bambarger 

The ARTIST'S VOICE: A rcTOluUonary benefit of 
turn-of-the-century technologj' is that musicians hare 
the tools to reach an international audience without the 
mediation of a large corporation. If they're willing to 
shoulder the responsibility for both risk and reward, 
independent-minded recording artists can pursue their 
muses more freely than evier before. One musician who 
has upped the ante on his career is Catalan conductor 
and \'iola da gamba \'irtuoso Jordi Savall, whose Alia 
Vox label is an object lesson in aesthetic ambition. 

Savall made more than 70 albums in 22 years with 
the French Astr^e label — including the 1992 sound- 
track to the film "Tous Les Matins Du Monde." a col- 
lection spotlighting French Baroque masters Marin 
Marais and Sainte Colombe that 
has sold more than 600,000 copies 
worldwide, according to Astrfe dis- 
tributor Auvidis (now owned by 
Naive). Beyond that remarkable 
success, Sa\'airs poetic accomplish- 
ments solo and with his chamber 
group Hesp^rion XX, period- 
instrument orchestra Les Concert 
SAVALL Des Nations, and choir La Capel- 

la Keial De Catalunya have 
earned him international renown as a leading light in 
the re.search and performance of early mu.sic, particu- 
larlv in the i-ealm of long-neglected Mediterranean rep- 
ertoire (Billboard, Mai-ch 2, 199(;). 

Impatient with what he perceived as Au\idis' fail- 
ui-e to build on the crossover phenomenon of "Tous Les 
Matins Du Monde," Savall felt the company's forma- 
tion of Fontalis, a dedicated imprint for his catalog, 
was too little, too late. So after a few more excellent 
albums and a series of introductory anthologies on 
Fontalis, Savall left to form Alia Vox, headquartered 
just outside of Barcelona, Spain. Distributed world- 
wide by such firms as Harmonia Mundi in the U.S., 
Select in the U.K., Abeille Musique in France, and 
Diverdi in Spain, Alia Vox has issued five titles over 
the past year. Just out is the latest: "La Folia: 1490- 
1701," an inrestigation of the fantastically popular to 
folia melody, which fired the imaginations of such com- 
posers as Marais, Diego Ortiz, and, most famously, 
Arcangelo Corelli. 

Along with its smart, spirited musicianship, the "La 
Folia" album is tJTiical of Alia Vox productions in its de- 
lu.\e Digipak design. The aim of creating recordings as 
soulful objets d'art has long been a goal of Sa\'all's. "We 
work rery hard to create a magical atmosphere in our 
concerts, and the presentation of a record should be in 
keeping with its music," he says. "A beautiful package 
helps enrich the axperience for the person who buys the 
recording. And this idea, the enrichment of life with 
beauty, is fundamental to the ideal of a musician." 

According to Harmonia Mundi USA national sales 
manager Matthew Owen, the Alia Vox ideal has gone 
over well in the shops. "The packaging has this distinc- 
tly air of quality about it, which is something that ap- 
jieals not only to the end castomer but to all those jaded 
retail buyers," he says, adding that the first Alia Vox 
discs have sold 20'X-30% more than the last few Fontal- 
is titles. In addition to "La Folia," the Alia Vox catalog 
includes Savall's sublime solo viol album, "La VoLx Hu- 
maines"; Hespdrion XX sets devoted to Elizabethan 
consort music and eaiiy Spanish Baroque composer 
Joan Cabanilles; and a disc of Jose Marin airs by star 
soprano Montserrat Figueras, Savall's wife. Beyond 
retail, Owen says, the discs have proved particularly 
popular at Savall's concerts, which have been an annu- 
al feature in the U.S. for the past few years. 
Hesiwrion XX completed a monthlong trek across 



the U.S. latfi last year, and with this year the group's 
silver jubilee, the 1999-20(X) .season will .see it on a world 
tour that includes a .stop at the Boston Early Music Fes- 
tival in June and dates in Australia. This year also 
marks the 10th anniversary of Les Concert Des Na- 
tions, with a disc of Lully set for the spring. In 2000, 
Sav-all plans to tour and i-ecord the Bach viola da gamba 
sonatas with Ton Koopman on harpsichord to mark 
the 150th annirersary of the comparer's death. And the 
Berkeley (Calif) Early Music Festival in 2000 will fea- 
ture Savall directing Monteverdi's "Orfeo." 

And there are more Alia Vox discs on the way — 
Spanish music from the age of Cervantes, a third 
entry in Figueras' "Song Of The Sybil" series — which 
gives the 57-year-old Savall great satisfaction. "Each 
recording represents part of your hfe, and, of course, 
your life is something very personal," he .says. "So an 
outside company doesn't always understand every- 
thing that Ls important to you — either arti.stically or 
the pos.sibilities for an audience to appreciate it. But, 
remember, the music of 'Tous Les Matins' wasn't con- 
sidered 'commercial.' 

"With Alia Vax, we own our work, w'aste no energy 
justifying our intentions, and the recoi-ds are already 
profitable," Savall continues. "We want to reach out to 
many kinds of music los'ers — not only classical Usten- 
ers, but young people, jazz fans. But there is no question 
of compromise. I think we know what's best for the 
music because we live with it — we believe in it." 
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INBURIED TREASURE: The BBC has mined its 
magnificent archives for a series of previously unre- 
leased recordings titled "BBC Legends," in league with 
IMG Artists. The series — to comprise mure than (B re- 
cordings over the ne-xt three years — will feature .some 
of the century's greatest artists recorded live on the 
BBC from 1938 to '79. The line includes .such legendary 
performances as Mahler's S.V'mphony No. 8 led by Jas- 
cha Horenstein in '59, a recording that has long been 
a collector's item on pirated discs. "BBC Legends" de- 
buted in the U.K. last fall (through New Note) to con- 
siderable fanfare in the home press. Tower Records out- 
lets in New York and Los Angeles imixirted the first 
batch in December with succe.ss, and now distributor 
Koch International is bringing "BBC legends" into the 
U.S. starting March 23. 

The first 10 Koch-distributed titles include that 
Horenstein Mahler Eighth w ith the London Sympho- 
ny Orchestra, as well as John Barfairolli leading the 
Halle Orchestra in a Mahler Third from 1969 and 
George Enescu directing Bach's B Minor Mass in '51 
with vocalists Kathleen Ferricr and Peter Pears. That 
trio of titles was the best-selling of the bunch at the 
Tower in New York's Greenwich Village, according to 
classical captain Ray Edwards (who adds that Tower's 
low import price was the same as the Koch retail; $17.98 
and $23.98). A 1979 Schubert reciUd from pianist Sn- 
atoslav Richter has also done well at Tower, as have 
titles from such maestros as Leopold Stokowski and 
Constantin Silvestri. 

"It was nice that we had the BBC discs first, since we 
seem to be the only ones bringing in many imports," 
Edwards .says. "But they should do well everywhere, 
since the BBC brand is a quality selling point from the 
TV programs. I just hope there is enough great mate- 
rial in the archire to sustain interest. So far, the 'Leg- 
ends' are more interesting than Carlton's [now out-of- 
print] BBC series, which was good but nerer offered 
something like the Horenstein Mahler. I bet the BBC 
has .some outrageously wonderful things. I know- I'd 
like to have the Stokowski Mahler Second that the BBC 
aired in 1962." 

Other prime initial titles in "BBC Legends" include 
a pair of two-for-one sets: Brahms and Schubert piano 
quartets with Clifford Curzon and the Amadeus 
Quartet from 1971 and Evgeny Mrav inksy leading the 
Leningrad Philharmonic in Shostakovich's Sym- 
phony No. 8 and Mozart's Symphony No. 33. Out in 
April, Koch's next batch of "BBC Legends" is devoted 
to five discs with Bei\jamin Britten as a conductor and 
pianist, including '60s Aldeburgh performances with 
Richter in Mozart, Mstislav Rostropovich in Tchai- 
kovsky, and Dietrich Fischer-Dieskau in Pureell. 
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CD 


12 


28 


POINT OF GRACE * vtoromm STEADY ON 


10 


e 


59 


AVALON SPARROW 1639a:hoRDANTH A MAZE OF GRACE 


11 


10 


7 


VARIOUS ARTISTS HOSANNKtKTEGRm lUtWKO SHOUT TO THE LORD 2000 


12 


11 


13 


SOUNDTRACK* [KMitRBJWmLlBfaiswwiiorT THEPBIKEOf EmPT-NASHVILlE 


d) 


17 


9 


slArtNLc Nunc THE RICHER 

SQUINT 703J,W0RD QB SIXPENCE NONE THE RICHER 


14 


15 


75 


LEANN RIMESA' 

CURB 77885.V/C0 YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS 


15 


13 


44 


CECE WINANS picweer'SPARrciw l62&CH0RDANr EVERLASTING LOVE 


(S) 


23 


12 


FFH ESSENliAi. io498;provide«t I WANT TO BE LIKE YOU 


17 


16 


14 


T.D. JAKES WITH THE POTTER'S HOUSE MASS CHOIR 

integrity 131»word|B live from the POTTER'S HOUSE 


(H) 


19 


42 


MICHAEL W. SMITH reuncn lOOOJ/fROViDENT LIVE THE LIFE 


19 


18 


12 


MXPX TOOTH 4 NAIL liaaCHQfilMNT LET IT HAPPEN 


05) 


20 


37 


JACI VEUSQUEZ myrrh 7026AVOII1> JACI VELASQUEZ 




21 


33 


NEWSBOYS STAR SONG oieSfCHOROANT STEP UP TO THE MICROPHONE 


® 


NEW^ 


BILL 1, GLORIA GAITHER AND THEIR HOMECOMING FRIENDS 

SPRING HILL ?2U^M0R0ANT SINGIN' IN MY SOUL 




22 


29 


THE WS 5 MivjTE v<Ai^^^BELUJM 52&tCH0RMNT ■ FOURTH FROM THE LAST 


24 


14 


15 


VARIOUS ARTISTS 

TIME LIFE 80TO/MADACY SONGS 4 LIFE — LIFT YOUR SPIRIT! 


05) 


25 


20 


BOB CARLISLE bensonhiaoeh sailimrmin STORIES FROM THE HEART 


OD 


27 


50 


JENNIFER KNAPP GOTEE 3S32moRD ■ KANSAS 


27 


24 


17 


REBECCA ST. JAMES FOf^CFRONT slb^horoantb pray 




NEW^ 


VARIOUS ARTISTS BRtNTvreoo CMSWBOYiMNT ACOUSTIC WORSHIP VOL. 2 




30 


69 


STEVEN CURTIS CHAPMAN snunow ISJItCHOROANT GREATEST HITS 




31 


8 


CUftI ITnU/M DAFTC irniicf immuT tinciT'LinDriiiui MB 1 ICT^M r\ rtQPI V 
3inALLI Unn rvt is rUKtlKUni 3i:Utv\.rtUnUnril ^1 Lla 1 C.r( Lf LUaLLT 


31 


34 


67 


VARIOUS ARTISTSA 

SWKMw . . - WOW' 1998: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 


(3D 


37 


33 


DI/*U Ulll 1 lUC Akin A DA#-AUI ICCIU D AUIl 

KILH MULLINb AND A KAbAMUrrIN HAND 

MYRRH 7034.'WORO Bg THE JESUS RECORD 


33 


35 


17 


BURLAP TO CASHMERE sauiNT/AiM iiamtma ■ ANYBODY OUT THERE? 


34 


33 


13 


VARIOUS ARTISTS 

TIM! LiiE 80M1MADACY SONGS 4 LIFE — EMBRACE HIS GRACE! 


35 


28 


13 


VARIOUS ARTISTS 

REUNION ;«jra*mMDENl AWESOME GOD A TRIBUTE TO RICH MULLINS 


3S 


36 


33 


VARIOUS ARTISTS BRtNTVKXX) saoei/PROVlOENT ACOUSTIC WORSHIP 


(37) 


39 


17 


KATHV TRCCCOLI reunion 1 0O07moviDCNT ■ CORNEROFEDEN 


38 


26 


15 


VARIOUS ARTISTS 

nut Lilt aoicu.MAOACY SONGS 4 LIFE RENEW YOUR HEART! 


39 


32 


2 


VARIOUS ARTISTS IV FIRST oooiiCHORDANT KEEP THE FAITH 2000 


J!L 


29 


19 


CHRIS RICE ROCKEtoivN S-jiawoRB PAST THE EDGES 



Records with the greatest sales gains ttiis week # Recording Industry Assn. Of America (RIAA) ceftification 
tor sales of 500,000 units; A RIAA certification for sales of 1 million unrts with eacti additional million indicated 
tiy a numeral folkwrlni Uie symbol. For txued sets, and double albums with a running time thai eiceetb two hours, 
the RIAA multiplies shipments t)y the numt)ei o< discs antVor tapes, AH albums wailaCie on c^ssene and CO. 'Astei- 
ESk indicates vinyl available. B indtcates past or presen Heatsceher title t^- 1 999. BuiboanVBPl Communications. 
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The Cello's In The Spotlight With Frledlander's Topaz 

F 



INDING ITS SPOT: "It's both a 
blessing and a problem." That's how 
Erik Friedlander describes his 
instrument, the cello, and how it fits 
into the world of jazz. 

"There have been some interest- 
ing, beautiful jazz records where 
there was a cello," he says, citing 
works by Oscar Pettiford and Eric 
Dolphy. "In general, though, the 
cello has never been a front-line 
instrument. It was either kind of a 
novelty, presented as being sort of 
funny and lighthearted, or else it 
was an oddity." 

FViedlander, who started playing 
the cello while in grade school, cred- 
its his father, noted photographer 
^^^^^^^^ Lee Kriedlan- 
^^HH^^H der, for e.xposing 
^^^^^^^H him to a diverse 
■ I^H array of musical 

^J^M talent "Our fam- 
* ^^^H ily would travel 
HL _>^^^H for three of four 
■T^^^^^B months out of the 
" ^l^^^l year, and my dad 

FRIEDLANDER would play tapes 
as we drove," he 
says. His father was more than a 
fan; the elder Friedlander's work 
appeared on many album covers in 
the '50s and '60s. 

"Being around music had a big 
impact on me," the cellist says. "I 
improvised cello with a rock band 
while in high school; I was always 
geared toward doing something dif- 
ferent with the instrument." 

In '79, he joined a quintet led by 
ba.ssist Harvie Swartz. "I was in 
awe," Friedlander notes, adding 
that he didn't feel he was "up to the 
level of the other musicians in the 
band at the time. I was, however, 
wilUng to devote the time and effort 
necessary to learn the book [of 
music]." 

Friedlander stayed with Swartz 
for five years. He has since worked 
with fellow New Yorkers John 
Zorn, Dave Douglas, and Marty 
Eriich. 

The self-titled debut by Fried- 
lander's group Topaz was released 
Feb. 16 by Siam Records. It's the 
culmination of the musician's desire 
to do "something different" with his 



instrument. Inspired by acts such 
as Earth, Wind & Fire and Herbie 
Hancock's Headhunters, Topaz 
boasts a front line of Friedlander 
and alto saxophonist Andy Laster, 
as well as the rhythm section of 
brothers Satoshi Takeishi (per- 



BLUE 

IVOTES 




by Steve Graybow 

cussion) and Stomu Takeishi (elec- 
tric, fretless five-string bass). 

"My goal wa.s to put the cello right 
upfront, like a horn," says Friedlan- 
der "At the same time, 1 wanted to 
create music that was fun to play, 
that had a solid groo\^. I had been 
li.stening to a lot of funk music, so I 
had the sound of the electric bass in 
my head. It wasn't a sound that I 
heard naturally in my music. So the 
challenge was to write music that 
would work with that instrument." 

Clearly, Friedlander was up to 
the task. "Topaz" is as complex as it 
is direct and honest. It resonates 
with the substantial musicality of 
'70s funk, invoking the adventurous 
spirit of the fusion bands of the 
period and occasionally delving into 
the waters of free jazz. Thanks to 
Satoshi, who eschews a drum kit in 
favor of an assortment of .Japanese 
and Caribbean percussive instru- 
ments, "Topaz" retains a subtle dig- 



nity that would get lost with a tra- 
ditional rhythm section. 

Friedlander is already composing 
music for the next Topaz album, not- 
ing that he is also "arranging some 
music [for Topaz] that the cello has 
been associated with in the past, 
stuff by Pettiford, Dolphy, and Julius 
Hemphill, but putting it in a modem 
context." Topaz tours the U.S. and 
Canada in the coming months. 

New GROUND: Known primari- 
ly as a new age label, Domo Records 
has expanded into the contempo- 
rary jazz realm with the domojazz 
imprint. Initial signings include sax- 
ophonist Sapphron Obois, due 
March 23; keyboardist Harleigh 
Cole, grandson of Nat "King" Cole, 
due April 20; the group Native 
Vibe, which combines jazz with 
African rhythms, also April 20; and 
guitarist Ray Obiedo, due May 4. 
Look for approximately eight domo- 
jazz releases in 1999. 

AnD: The Thelonious Monk Insti- 
tute of Jazz has announced the 1999 
.lazz in the Classroom series. Pro- 
viding a jazz curriculum for public 
school students, the series was cre- 
ated in response to drastic reduc- 
tions in funding for music education 
programs. Honorary chairwoman 
Tipper Gore will travel throughout 
the U.S. and abroad with various 
jazz musicians as they address stu- 
dents, urging them to explore mu.sic 
and encouraging a respect for their 
own cultural heritage and that of 
others. 



HIGHER GROUND 

(Continued fmm paoc 38) 

30. However, their request was 
denied. Union reps were unavailable 
for comment. 

News notes: Family Christian 
Stores will carry an eight-song 
Easter compilation featuring Lar- 
nelle Harris. The set will be priced 
at .$7.99 for cassette and $10.99 for 
CD. The compilation will hit stores 
in mid-February to coincide with 



IMPOJIT a E XPORT 

RECORDS 



HOTTEST 12 5III61K 
EXPERT SALES STAEF 




Family's Easter catalog mailing . . . 
NewSong's January Jam drew a 
capacity crowd at BI-LO Center in 
Greenville, S.C. The Jan. 15 show 
set an venue attendance record of 
15,500, surpassing recent shows by 
Elton John, Janet Jackson, and 
Pearl Jam, as the NewSong stage 
configuration allowed for more seat- 
ing. Even so, more than 1,000 peo- 
ple were turned away at the door 
because the venue was overflowing 
with enthusiastic fans. NewSong's 
Eddie Carswell says the atten- 
dance far surpassed expectations. 
The band was also thrilled that 
more than 290 commitments for 
World Vision child sponsorships 
were made and that 160 youth 
groups signed up to participate in 
World Vision's 30 Hour Famine 
event. 

Look for Sparrow to release "Lis- 
ten To Our Hearts, Vol. 2" on Feb. 
23, The two-CD set features Spar- 
row's male artists such as Steven 
Curtis Chapman, Charlie Pea- 
cock, Steve Green, Layton How- 
erton, and Phillips, Craig & Dean 
sharing devotional moments along 
with their favorite worship songs. 
Aaron Benward's "Shout To The 
Lord" will be the first single to 
Christian AC radio, and Wes King's 
"Rock Of Ages" will be shipped to 
inspirational stations. 
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14 


N0.1 

STRICTLY THE BEST 21 


VARIOUS ARTISTS 


CX) 


3 


39 


REGGAE GOLD 1998 

VP 1529* 


VARIOUS ARTISTS 


3 


1 


31 


PURE REGGAE 

POLYGRAM U' 5661 ?2,'I5LAN0 


VARIOUS ARTISTS 


4 


4 


16 


NEXT MILLENNIUM 

BLUNT 6J70"V1 Eg 


BOUNTY KILLER 


CD 


6 


61 


BEST OF BOB MARLEY 

MADACY M?a 


BOB MARLEY 


6 


5 


33 


D.J. REGGAE MIX 

BfAST SdPai^lMlTAR 


VARIOUS ARTISTS 


7 


; 


61 


MANY MOODS OF MOSES 

SHOCKING VIBES - ■ GB 


BEENIE MAN 


CD 


NEW^ 


SWEEP OVER MY SOUL 

VP ;s.ie* 


LUCIANO 


9 


10 


64 


INNA HEIGHTS 

GtHMAIN ^atS'i'VP BB 


BUJU BANTON 


10 


8 


2 


TEMPLE YARD 

Goifi ??mi:. 


TEMPLE YARD 


11 


II 


13 


STRICTLY THE BEST 22 

VP 16.10' 


VARIOUS ARTISTS 


12 


13 


3 


ISLAND 40 THANNNERSARYVCXtJME 5- REGGAE ROOn VARKXJSARTEIS 

ISLAND 677486 


QD 


R£-ENIRI 


A DAY IN THE LIVE... 

VP 1534- 


BERES HAMMOND 


14 


9 


5 


DRUM (. BASS STRIP TO THE BONE BY HOWIE B SLY AND ROBBIE 

PALM PICTURES 2D04/RYKODISC 


15 


12 


3 


PAY THE PIPER 


ISRAEL VIBRATION 


TOP WORLD MUSIC ALBUMS. 
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NO. 1 

ROMANZAA 

•■H !■>■-: .■ BE ■■■'-I-' I''' 1 


A.MDREA BOCELLI 


2 


Z 


72 


THE BOOK OF SECRETS A 

QJINLAN ROAD 467 -■.-•f '.ER BROS. 


LOREENA MCKENNITT 


QD 


3 


3 


ROMANZA (WITH SPANISH TRACKSI 


ANDREA BOCELU 


4 


4 


74 


BUENA VISTA SOCIAL CLUB 

WORLD CIRCLIT.'NCESUCH 7947a'AGIB 


BUENA VISTA SOCIAL CLUB 


CD 


6 


27 


CANTOS DE AMOR 

NONESUCEVATLANnC 795iaAG 


GIPSY KINGS 


6 


5 


21 


RETUIM TO niDE ROCK-SOWS IHSnSED BT DISNETS IKE UO«l KING II VARIOUS ARTISTS 

WALT DISNEY 60&39 


7 


9 


18 


CELTIC LOVE SONGS 

MADACY 63296 


VARIOUS ARTISTS 


8 


10 


15 


THE ALBUM II 

ASTOR PLACE 4014 


ALABINA 


CD 


NEW»^ 


MICHAEL FLATLEY'S FEET OF FLAMES 

PHILIPS 505595 


RONAN HARDIMAN 


d) 


HE-ENIIIV 


GAELIC STORM 

G\'TOWN,H'CHER OCTAVE 46112A1flGIN Qg 


GAELIC STORM 


u 


8 


13 


O.K. 

.SLAND 6.^4St;y 


TALVIN SINGH 


12 


12 


43 


INTRODUCING... RUBEN GONZALEZ 

'.VCRID CIRCOlTi'NONESUCH 7947' AG 


RUBEN GONZALEZ 


13 


11 


5 


IRELAND IN SONG 

RCA VIC'OR 63420 


FRANK PAHERSON 


14 


14 


44 


ATODACUBALEGUSTA 

'.VCRLD CIRC'.,ITi'NONESUCH 7947&AG 


AFRC-CUBAN ALL STARS 


IS 


7 


2 


SOL NEGRO 


VIRGINIA RODRIGUES 


TOP BLUES ALBUMS. 


CD 1 


17 


WANDER THIS WORLD ^ 

Aiv ■:. i: 'i; .7 .vethsaiNc 1 


JONNY LANG 


CD 


2 


71 


TROUBLE IS... A KENNY WAYNE SHEPHERD BAND 

REVOLUT ON . - ■ .■ NER BROS, 


3 


3 


41 


JUST WON'T BURN 

iaNt-COOL.'Ra'JNDtR 4/L 164.MtRCURY QH 


SUSAN TEDESCHI 


4 


4 


17 


BLUES ON THE BAYOU 

m;:a 1 


B.B. KING 


5 


5 


6 


BLUES BLUES BLUES THE JIMMY ROGERS ALL-STARS 

ATLANTIC fi3148 


B 


7 


17 


BEST OF FRIENDS 

VIRGIN 46424 


JOHN LEE HOOKER 


7 


6 


25 


SLOW DOWN 

OhEH'SSO MUSIC 69376.'EPIC QB 


KEB- MO' 


8 


3 


25 


GREATEST HITS 

MCA 11746 


B.B. KING 


CD 


10 


21 


BLUES COLLECTION 


VARIOUS ARTISTS 


10 


9 


67 


DEUCES WILD* 

11711 


B.B KING 


11 


13 


54 


BLUES BROTHERS 2000 • 

UNlVERSfll 5.71 16 


SOUNDTRACK 


12 


14 


81 


LIVE AT CARNEGIE HAIL STEVIE RAY VAUGHAN AND DOUBLE TROUBIE 

E^IC 68163 


OD 


KE-EKTRY 


COME ON IN 

FAT POSSUM a0317/EPnAPH 


R.L. BURNSIDE 


(OD 


RE-EKTR1 


HER BEST 

CHESS 936/,'MCA 


ETTA JAMES 


15 


15 


23 


TAYLORED TO PLEASE 

MALACO 7488 


JOHNNIE TAYLOR 
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A LOEWS hot; 



66 



I HAD A DREAM I US 



found myself way down below 

I couldn't get to Heaven, 
you know the place I had to go 
— Lazy Bill Lucas 



»» 



It ain't Heaven, 

but it's as close as you're gonna get while you're still breathing. 



HOUSE OF BLUES HOTEL, A LOEWS HOTEL 

CHICAGO 

Where the Blues lives. Now Open. 



CHARLES COMER DIES 

(CoHtiuttcd fntni pa(/c .s'> 

top of everything. Bob was al- 
ways asking. *Where's Charlie 
Comer?' He was one of Bob's 
favorite friends." 

A big, colorful character, 
Comer was also closely associat- 
ed with the Rolling Stones, U2, 
John Lennon, and Grace Jones, 
as well as the actors Richard 
Harris, Nicol Williamson, and 
Peter O'Toole. One of his young- 
er clients was Canadian gui- 
tarist Colin James, who met him 
through Vaughan. 

"He really was one of a kind," 
says James. "He'd always say 
everyone who worked with him 
was one of his stars, whether it 
was Peter O'Toole or Peter Tosh 
or Marianne Faithfull — anybody. 
If ever the credo 'Show business 
is my life' was appropriate for 
anybody, it wa.s appropriate for 
Charlie. He was tireless and a 
great friend, and people who 
knew him will never forget him." 

Faithfull says Comer was "an 
incredible source of support and 
love and friendship. Not a lot of 
people get the point of what I'm 
trying to do, and Charlie's one 
who really got it. He was so 
much my sort of person: What I 
loved most was his cauliflower 
nose, because you don't see a 
decent cauliflower nose these 
days. I didn't know him while he 
was building it, but I really be- 
lieve we fell in love spiritually 
and musically toward the end of 
his life, and I'm heartbroken." 

Comer began an enduring 
relationship with the Chieftains 
at Blackwell's request in 1975. 
"He was a dear, dear friend, and 
it's a big, big loss to the world of 
music," says Paddy Moloney, 
leader of the traditional Irish 
music group. "He was more than 
a publicist — a friend who saw all 
my children grow up and a 
fatherly figure to them. My 
daughter, in fact, was with him 
a few hours before he died. 

"1 can only say that he re- 
mained typical to the very end: 
When w^e got back after six 
weeks of touring around the 
world, there was his message on 
my machine: 'Congratulations! 
You've just been nominated for 
two Grammys. That means it's 
your 26th nomination, and you 
have to get over there for the 
show,' " Moloney says. 

"So I'll play at his funeral and 
then jump on a plane for L.A. 
for the Grammys, which is just 
the way Charlie would want it. 
But we'll be the support act: 
He's the headliner that day." 

F'uneral services for Comer, 
who is survived by his sister 
Marie, are scheduled for Mon- 
day (22) in Liverpool. 

"Losing him physically 
doesn't mean the end of Char- 
lie," says Marley. "Like Bob 
Marley, people like Charlie live 
after death and always live in 
our memories. Long live Charlie 
Comer. His works live after 
him." 



333 North Dearborn Street, Chicago, IL 60610. More information, phone (3 121 245-0333. Reservstions, phone [800J 23-LOEWS. www.loeW3hotels.com 
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Publishing Euphoria. Maverick Music has signed 
Lava/Atlartic artist David Garza, whose upcoming album 
on the label is "This Euphoria." Shown, from left, are Mav- 
erick Music president Lionel Conway, Garza, Maverick 
A&R representative Joe Bellioti. and Garza's manager, 
Steve Ochs. 



The Song Side. BMG Music Publishing, in association 
with the Sundance Channel and Starbucks, presented 
artists al the recent Sundance Film Festival Music Studio. 
Shown, from left, are Kami Lyie, Duncan Sheik. Abra 
Moore. Lisa Loeb, and Art Ford, VP of film and TV music at 
BMG Music Publishing. 




The Buddy System. Columbia Records artist Shawn 
Mullins has inked a global publishing deal with EMI Music 
Publishing. Pictured celebrating the occasion, from left, 
are Rick Krim. senior VP of talent, acquisition, and market- 
ing; Evan Lamberg, executive VP of creative, North Ameri- 
ca; Mullins; chairman/CEO Martin Bandler; executive VP 
Robert H. Flax; and Mullins' manager. Russell Carter, 




Dozlers' Pub Deal. Universal Worldwide Music Publishing 
has reached an administration deal with Lamont and Bar- 
bara Dozier's company. Let's Talk Shop Inc.. which includes 
the catalogs of Beau-Di-O-Do Music, Larrront Dozier Songs, 
Mighty Lamont Music, Dozier Music Inc., and Bullet Proof 
Music. The deal includes new material 
by Dozier, famed for his work with the 
songvbfriting team of Holland, Dozier, 
ar>d Holland. Shown standing at the 
signing, from left, are Judy Castano of 
the law fimi of Manatt. Phelps & Phillips; 
Michael Petersen, VP of buaness affairs 
at Universal Music; Betsy Anthony- 
Brodey, VP of talent acquisition at Uni- 
versal Music; Dana Kasha, manager of 
creative services; Donna Caseine, 
director of creative serwces; and 
Michael Sammis. CFO. Shown seated, 
from left, are Lee Phillips of Manatt, 
Phelps & Phillips; Bart>ara Dozier; Lanv 
ont Dozier; and David Renzer, president 
of Universal's publishing operations. 



Lucky 13. The I3th annual Abe Olman Scholarship Awards for excellence in 
songwhting were presented recently in New York by the National Academy of 
Popular Music (NAPM), the parent body of the Songwriters' Hall of Fame. The 
winners, who received $1 ,200 each, were selected from those who are active in 
workshops hosted by ASCAR BMI. SESAC. the Songwriters Guild of America 
(SGA), and the NAPM. In the front row, from left, are winners Stephen Rosenthal. 
Delilah Harris, Natasha Ming, Jean Norris. and Mike Errico. In the back row, from 
left, are Bobby Weinstein, president of the Songwriters* Hall of Fame; George 
Wurzbach, projects director for the SGA; Linda Lorence, VP of SESAC; Charies 
Feldman, VP of BMI; Kamala Gordon, director of writer/publisher relations for 
BMI; Irwin Robinson, chairman/CEO of Famous Music; Bill Brown, director of 
membership relations for ASCAP; and Bob Leone, projects director for the 
Songwriters' Hall of Fame. 




Signed For The World. Sony/ATV 
Music Publishing has signed a worid- 
wide administration deal with song- 
writer Estefano Salgado for his current 
and future copyrights. He's written 
songs for Gloria Estefan, Julio Iglestas, 
and Sh£^ira. Shown standing, from left, 
are Jose Luis Gil, Salgado's manager; 
Carmen Atfanno, director of Sony/ATV 
Discos; and Marc Stollman, attomey. In 
the bottom row, from left, are Salgado 
and John Echevarria. VP of Sony/ATV 
Music Publishing, Latin America. 



IVIO-l SOrsi<3 CREDITS 



THE HOT 100 

ANGEL OF MINE ■ Rhstt Uwrence, T. Potts • WB/ASCAP, Motown Tunas/ASCAP, 
Ttavon/ASCAR PoJyGram IntematJonal/ASCAP, Rhettrtiyme/ASCAP 

HOT COUNTRY SINGLES « TRACKS 

I DONT WANT TO MISS A THING • Diana Warran ■ Realsonga/ASCAP 

HOT RAB SINGLES 

HEARTBREAK HOTEL • C. Schack, K. Karlin. T. Savaga • Jungia Favar/BMI, EMI 
Btaclmood/BMI, Marshal/ASCAP, EMI Aprll/ASCAP 

HOT RAP SINGLES 
WATCH FOR THE HOOK • A. Patton, A Benjamin, R. Bailay, Organized Notza, E. 
Johnson, R Belt. Cameron GIpp, William Knighton • Daz Only l/ASCAP, Gnat 
Booty/ASCAP, Chrysalls/ASCAP. HIIco BMI, Organized Notza/BMI, WIndiwapt 
Paclflc/BMI, Chrysalis/BMI. Goodie Mob/BMI 

HOT LATIN TRACKS 
Eee- Alejandro Jaan. W. Paz • Vantur«/A8CAP 



BMI, ASCAP To Launch Trials 
With Watermarking TeGhnoloior 

On the MARK: Sophistical- Iger's view of individual songs 



ed identifying systems continue 
to catch the eye of performance 
right groups. BIWI and ASCAP 
are separately taking a deep 
look at audio-watermarking 
technology for musical works 
encoding (BillboardBuHefin, 
Feb. 11). 

BMI is launching a field trial 
with several companies — ^ARIS 
Technologies, Blue Spike, Cog- 
nicity, and Liquid Audio — to test 
the technology's ability to identi- 
fy works when they are per- 
formed over the air, on cable, and 
online. 

ASCAP has joined with Solana 
Technology Development Corp., 
developer of Electronic DNA 
audio-watermarking technology, 
to work on key 
components in 
watermarking 
its members' 
music and 
tracking it via a 
monitoring sys- 
tem. ASCAP, 
which says it 
has been test- 
ing Solana's Electronic DNA 
watermarking technology since 
the middle of last year, adds that 
Cyveillance, which developed the 
ASCAP EZ-Seeker Internet li- 
censing system, will participate in 
joint efforts to monitor music use 
on the Internet. 

BMI says its field tests will 
start this month. ASCAP did not 
specify its trial kickoff date. Nei- 
ther BMI nor ASCAP says it has 
set a time for introduction of 
watermarking if the trials prove 
successful. 

It ALL STARTS . . . Arthur 
Iger, a retired advertising and 
marketing executive and, more 
important, a lover of the popular 
song, is the author of a handy 
volume called "Music Of The 
Golden Age, 1900-1950 And 
Beyond" (Greenwood Press, 
Westport, Conn., 269 pages). It's 
not intended to tell entire stories 
for each of the songwriters rep- 
resented or present their entire 
catalogs, but it serves its pur- 
pose and lets readers decide if 



Words & Music 



fits their own. 

Iger is pretty much on the 
beam in his assessments, al- 
though there are some lapses. 
One writer, Ervin Drake, is list- 
ed as deceased but is very much 
on the scene. Iger's statement 
that composer Jerome Kern and 
lyricist Oscar Hammerstein 
planned to write the score for 
"Annie Get Your Gun" is incor- 
rect. 

Actually, Hammerstein, along 
with Richard Rodgers, produced 
the show, which eventually had 
that incredible score written by 
Irving Berlin, who took over 
when Kern suddenly died in 
1945. Kern's lyricist was to be 
Dorothy Fields, who co-auth- 
ored the li- 
bretto with 
her brother, 
Herbert 
Fields. 



by Irv Lichtman 



N AVARRE 
HAS picked 
up national dis- 
tribution of a 
musical version of the Zorro leg- 
end, "Z — The Masked Legend," 
in a "concept recording" featur- 
ing Roberto Blades, Deborah 
Gibson, and Ruben Gomez and 
Broadway veterans Kaye Bal- 
lard and Phyllis Newman. The 
writer of the book and score is 
Robert W. Cabell, who has cre- 
ated two off-Broadway musicals, 
"Pretty Faces" (1990) and "Two 
Hearts Easy Over" (1994). The 
CD, from New York-based Get 
Z'd Productions, is being fea- 
tured this month and next on two 
syndicated radio shows, "Broad- 
way Revisited" and "Sunday 
Showtunes." 

Print on PRINT: The follow- 
ing are the best-selling folios 
from Music Sales: 

1. "Riverdance: The Music." 

2. Tori Amos, "Anthology." 

3. Pink Floyd, "The Wall" 
(guitar tab). 

4. Tori Amos: "from the choir- 
girl hotel." 

f). Tom Waits, "Beautiful Mal- 
adies." 



Are you a 

SONGWRITER? 

www.soundartist.com 
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Spy's Eye For Unorthodox Recording Space Proves Froitful 



Spy in the house: when the 
artist known as Spy set out to make 
his debut album for Lava/Atlantic 
Records, he ran into a series of logis- 
tical problems. All along, he wanted 
to avoid going into a commercial stu- 
dio, choosing instead to make a 
home-grown album on Digidesign 
ProTools. His first attempt was to 
set up in a loft, but that project back- 
fired when his neighbors complained 
about the noise. 

Then, by a stroke of luck, Spy hap- 
pened upon an abandoned theater on 
Attorney Street, deep in the heart of 
New York's Lower East Side. He saw 
the space in January 1998 and decid- 
ed he had to make his record there. 



SI 

Ml 




Atlantic recording artist Spy listens to 
a playback of his "Music To Mauzner 
By" album in the control room at the 
space that would become the Theater 
recording studio. 



He didn't leave till June of that year. 

Since then, the space has been 
converted to a 48-track recording 
studio called the Theater, which — 
even before its official opening — had 
already hosted an album by Iggy 
Pop, with Medeski, Martin & 
Wood a.s his backing band and Don 
Was as his producer However, until 
the current partners at the The- 
ater — Tom Nastasi, Ray Martin, 
Dave Seitz, and John Siket — 
spruced it up with a new paint job, a 
Trident A .series board, and two 
Studer analog 24-track recorders, 
the space had a funky, ghostly vibe 
that was just right for Spy. 



by Paul Verna 

"I went down and saw it, and it 
was out of control," says Spy. "It was 
so cold. There was no heat, so it was 
40 degrees inside. You could only 
play guitar for 40 minutes, and you 
cotdd see your breath." 

Lava president Jason Flom, who 
signed Spy, .saj's he was impressed at 
how quickly the artist turned the 
place into a home-like environment 

"When I went to look at the space, 
there was junk everywhere," recalls 
Flom. "Two days later. Spy had it all 
cleaned up, and he had a disco light, 
candles, and his Pro Tools setup." 

In a short time. Spy — who is in his 
early 20s — had amassed an exten- 
sive collection of guitars, drums, 
microphones, and outboard proces- 
sors, all of which he used to full 
effect on his debut album, "Music To 
Mauzner By." Mixing hard electron- 
ica, hip-hop, heavy metal, sjTnphon- 
ic music, and even mariachi -sounds, 
the album is a sonic collage that 
defies categorization. Its unifying 
forces are Spy's robust voice and 
tune-sensitive writing style. 

"He doesn't know that you can't do 
certain things, so he just does them," 
says Flom. "It's his first experience 
at it, and everything about it — from 
the writing to the setting in which he 
made the album — is exciting for that 
rea.son." 

Spy says the album reflects his 
passion for distorting sounds beyond 
recognition and moving them around 
in the time domain, all courtesy of 
the ProTools platform. But the 
album al.so bears the stamp of a 
musician who is more preoccupied 




with melodies and groo\'es than with 
samples and sequences. 

"A lot of the material is not full 
bandwidth because I'm so de- 
stroying it with compression, EQ, 
shitty mikes, good mikes, etc.," he 
saj-s. "But at the same time, it's soul- 
ful. A lot of people working in music 
are using computers and want you 
to know they're using computers. 
I've always been a fan of Motown 
and rh>'thm and melody, and rhythm 
and melody aren't derived from 
computers." 

Spy says he was so energized by 
the experience of recording "Music 
To Mauzner By" that he wants to 
continue working in the Theater. He 
is in the process of setting up a Pro 
Tools suite in the building, which will 
eventually house several control 
rooms and tracking spaces. Stay 
tuned to this space for more news 
about the Theater. 

Not MISSING A BEAT: With 
Internet audio still in its infancy, the 
Audio Engineering Society (AES) 
has wasted no time authoring a White 
Paper that advwates the highest pos- 
sible standards for the next genera- 
tion of Internet-delivered sound. 

AES president Dr. Marina Bosi, 
AES past president Dr. Elizabeth 
Cohen, and AES fellow Dr. John 



Strawn presented the paper — titled 
"Networking Audio And Music Using 
Internet2 And Next-Generation 
Internet Capabilities" — to White 
House officials representing the 
National Economic Council, the 
Office of Science and Technology Pol- 
icy, and the Office of the Vice Presi- 
dent, according to an AES report. 

The Ne.xt-Generation Internet is a 
new, U.S. government-sponsored ini- 
tiative that seeks to connect uni\«rsi- 
ties and laboratories to high-speed 
net%vorks that are 100 to 1,000 times 
faster than the current Internet Inter- 
net2 is a university-based network 
designed to facilitate education and 
research. 

The AES representatives met at the 
White House with Tom Kalil, senior 
director of the National Economic 
Council; Ijori Itrine, National Science 
and Technology Council senior policy 
adviser; and Audrey Choi, policy 
adviser for the Office of the Vice Pre.s- 
ident. The meeting marked the first 
time the AES has presented a formal 
paper to the White House, according 
to the AES report. 

In a statement Dr Bosi says, 'As a 
nonprofit organization unaffiliated with 
any manufacturer, we represent an 
authoritativi? and unbiased wice." Dr 
Cohen adds, "The history of leaving 
scraps of bandwidth for audio should 



not be repeated. The AES believe that 
preserving and creating pathways for 
high-quality audio experiences shouM 
be an essential pait of all Next-Gener- 
ation Internet activities." 

Giving credit where it's due: If 
I had a dollar for every time I hear a 
producer, engineer, or mixer complain 
about not receiving proper credit for 
work he or she has done on a record- 
ing, I'd be able to retire by now. 

The latest engineer to bring this 
type of matter to my attention is 
David Thoener, who mixed the Rod 
Stewart track "Faith Of The Heart" 
on the Universal Records sound- 
ti-ack to "Patch Adams" but was dis- 
appointed to discover that his name 
did not appear on the CD liner notes. 
For the record, Thoener mixed the 
track at Conway Studios in Los 
Angeles for producer Guy Roche; 
Ken Allardycc, Thorn Russo, and 
Mario Lucci engineered the ses- 
sion. 

Written by hitmaker Diane War- 
ren, "Faith Of The Heart" holds at 
No. 6 on the AC chart this issue. It's 
the second Warren-penned sound- 
track song performed by a veteran 
rock icon that Thoener has mixed 
recently — the other being Aero- 
smith's chart-topping "I Don't Want 
To Miss A Thing." 



Bohemian Rhapsody. Edie Brickell & New Bohemians tracked their upcoming 
Getten Records project at Sear Sound in New York. Shown standing in the con- 
trol room of Studio A, from left, are studio owner Walter Sear and engineer Dave 
Fisher. Shown seated, from left, are Brickell and producer/engineer David 
Castell. 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (FEBRUARY 20, 1999) 



CATEGORY 


HOT 100 




COUNTRY 


MAINSTREAII^ ROCK 


ADULT TOP 40 


TITtE 
Artist' 
Producer 
(Label) 


ANGEL OF MINE 
Monica/ 
Rodney Jerkins 
(Arista) 


HEARTBREAK HOTEL 
Whitney Houston,' 
Soulshock, Karlin 
(Arista) 


STAND BESIDE ME 
Jo Dee Messina/ 
8. Gallitnore, T UcGraw 
(Curb) 


HEAVY 

Collective Soul/ 
Ed Rowland 
(Atlantic) 


LULLABY 
Shawn Mullins/ 
S. Mullins 
(SMG/Columbia) 


RECORDING 

STUDIO(S) 

Engineer(s) 


D.A.R.P. 
(Atlanta, GA) 
Rico Lumpkins 


CROSSWAY 
(Mendham, NJ) 
Manny Marroquin 


LOUD RECORDING 
(Nashville, TN) 
Marty Williams 


CRITERIA 

(Miami. FL) 

Chris Carrol, Jason Elgin 


ORPHAN/SOUTHERN 
LIVING 
(Atlanta, GA) 
Glenn Malullo 


RECORDING 
CONSOLE(S1 


SSI 6056E 


SSL 9000J 


SSL4000E/G 


Neve 8078 


Mackie VLZ 
24X4/DDA OMR 12 


RECORDERfSI 


Studer A827 


Studer 48 track digi- 
tal 


Mitsubishi X850 


Studer 8A27 


Protools/Tascam 
DA88 


MASTER TAPE 


Quantegy 499 


Quantegy 467 


Quantegy 467 


Quantegy 499 


Hard Disk/Quantegy 
DAS 


mx DOWN 
STUDIOfS) 
Enginwrfs) 


QUAD STUDIOS 
(New York. NY) 
Dexter Simmons, 
Rodney Jerkins 


LARRABEE NORTH 
(Los Angeles, CA) 
Manny Marroquin, 
Soulshock 


LOUD RECORDING 
(Nashville, TN) 
Chris Lord-Alge 


ENCORE 
(Burbank, CA) 
Tom Lord-Alge 


ENCORE 

(Los Angeles, CA) 
Tom Lord-Alge 


CONSOLE(S) 


SSL 9000J 


SSL 900J 


SSL 4000E/G 


SSL 4056G 


SSL 4056G 


RECORDER(S) 


Studer A800/827 


Sony 3348 


Mitsubishi X8S0 


Unknown 


Protools 


MASTER TAPE 


Quantegy 499 


Quantegy 467 


Quantegy 467 


Quantegy 467 


Hard Disk 


MASTERING 
Engirwer 


MASTERDISK 
Tony Dawsey 


MASTERDISK 
Tony Dawsey 


MASTERING LAB 
Doug Sax 


STERLING SOUND 
Ted Jensen 


MASTERDISK 
Scott Hull 


CD/CASSEHE 
MANUFACTURER 


BMG 


BMG 


WEA 


WEA 


Sony 



'£> 1999. Blllboatd/BPI Communications, Hot 100, R&B & Country appear in this leature eacli time; Mainstream Rock. Modern Rock. Rap, Adult 
Contemporary. Club Play, and Dance Sales rotate weekly. Please submit material for Production Credits to Steve Graytxiw, Telephone 212-536-5361, 
Fax 212-382-6094, sgraybow@billboard.com 
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by John Lannert 



nOCiO IN THE HALL: Rocfo DOrcal, Spain's classy 
and versatile interpreter of pop, 
Spanish, and Mexican musical 
idioms, will be inducted into Bill- 
board's Latin Music Hall of Fame 
during Billboard's sixth annual 
Latin Music Awards, to be held 
April 22 at Miami Beach's 
Fontainebleau Hilton. 

The Hall of Fame trophies are durcal 
conferred on those recording stars 
who have achieved enduring status as rerered person- 
alities in the Latino music arena. Past awardees have 
included RMM's salsa queen Celia Cruz and Diircal's 
labelmate and frequent collaborator Juan Gabriel. 

The Hall of Fame pre.sentation is part of Billboard's 
Latin Music Awards, a prestigious annual awards cer- 
emony that fetes the most-played and the best-selling 
artists ba.sed on their performances on The Billboard 
Latin 50 and Hot Latin Tracks. 

Durcal, an Ariola/BMG Latin artist, has been a stel- 
lar performer on both charts. Three of her classics 
have climbed to the top of Hot Latin Tracks: "Como 
Tu Mujer"; "Si Piensas Si Quieres," a duet with 
Roberto Carlos; and "El Destino," a duet with Juan 



Gabriel. Durcal also reached the apex of The Billboard 
Latin 50 in 1997 with "Juntos Otra Vez," recorded with 
Juan Gabriel. 

For her just-released album, "Para Toda La Vida," 
Durcal returns with a traditional pop collection that 
explores the ins and outs of amorous situations as only 
this smoky-voiced chanteuse can do. 

The Latin Music Awards will close out Billboard's 
loth annual International Latin Music Conference, 
scheduled to be held April 20-22 at the Fontainebleau 
Hilton. For more information, contact Michele 
Quigley at 212-536-5002. 

Mexico NOTAS: Fortified with snazzy new Ught 
ing and sound gear, Fonovisa's pop/ballad gritpo Los 
Temerarios Ls slated to embark on a U.S. tour in April. 
In May, the band is slated to record a new album, slat- 
ed for release in June or July. At about the time of the 
release, the group is booked to perform a shoft' at Mex- 
ico City's 120,000-seat stadium Estadio Azteca. 

Booked to play Mexico City's Foro Sol on April 24 
are Kiss and Rammstein. OCESA Presents is pro- 
moting the concerts. 

On the heels of three sold-out Me.\ican shows in mid- 
February — in Mexico City, Cuernavaca, and Monter- 
rey — Cuba's much-admired tromdor Pablo Milanes 
is slated to start an extensive seven-month tour in 
March; it will take him to Spain, Latin America, the 
U.S., and Europe. Universal Mexico recently gave 
Milanes an award for selling 150,000 units of "Vengo 
Naciendo," a greatest-hits package containing a new 
single, "El Amor De Mi Vida," which was the theme 
song to the hit TV Azteca te kvovela of the same name. 

"Pbllomanfa" — the hit EMI Mexico album from 10- 
(Conthmed on page jS) 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST 
DATA SYSTEMS' RADIO TRACK SERVICE, 96 LATIN MUSIC STATIONS ARE ELEC- 
TRONICALLY MONITOREO 6 AM TO 12 MIDNIGHT 7 DAYS A WEEK 

ARTIST TITLE 

IMPRINTjTHOMOTION LABEl PRODUCER (SONGWRITER) 


1 


2 


1 


10 


JERRY RIVERA ♦ ESE 


2 


3 


2 


7 


ENRIQUE IGLESIAS 


:.U-. .. TE OLVIDARE 


3 


1 


3 


8 


SHAKIRA ♦ TU 

SC*| .^IS:C'3 S MEBARAK.L MENr i . 


(D 


8 


6 


5 


MARCO ANTONIO SOUS 


♦ SI TE PUDIERA MENTIR 


s 


5 


8 


31 


VICENTE FERNANDEZ MEVOYAQUITAR EN MEDIO 


6 


4 


4 


6 


OLGA TANON WITH CRISTIAN CASTRO ESCOfCDOi 


7 


6 


5 


14 


TIRANOS DEL NORTE 


CREI 

; i.up-irvi: r i,'-fjr,; 


a) 


17 




2 


MDO NCi PUEDOOLVIDAR 
SOV. DI&CCS AJAEN lATALAMAM " " 


CD 


10 


7 


16 


CHAYANNE 

SONY DISCOS 


♦ DEJARIA TODp 


10 


13 


15 


23 


LOS TEMERARIOS 


♦ COMO TE RECUERDO 

A A ALBA lA A ALSAI 


11 


11 


12 


8 


JUAN GABRIEL CON BANDA 0. RECODO -llv -AsL-: ME'ir ROSA 


u 


12 


11 


25 


VICTOR MANUELLE 


♦ QUE HABRIA SIDO DE Ml 

. A. -'.NO :. A_.-Ar,io: 


u 


9 


9 


9 


FRANKIE NEGRON 


PRINCESA 










S GEORGE lE GONZALEZ. 


14 


16 


20 


17 


LOS MISMOS 


♦ QUE BGNITO 


15 


? 


— 


2 


JUAN LUIS GUERRA 440 


♦ PALOMITA BLANCA 


QD 


39 


— 


2 


Greatest Gainer 

PEPE AGUlUR ME ESTOY ACOSTUMSRAf.DO A Tl 
MUSAPt.flAiC^'ii 'ir: iriUDi\:7 l;stedi 


OD 


26 




2 


VICENTE FERNANDEZ 


BOHPMIO Db AHCION 


18 


15 


13 


19 


LIMITE ^ ♦ LA OTRA PARTE DEL AMOR 


IS 


27 


23 


23 


ENRIQUE IGLESIAS 


♦ ESPERANZA 

-8CTUA IE iGL^c.AJ i: ■jAR, A AlC\&;. 


20 


14 


10 


5 


CARLOS PONCE 


♦ TE VAS 

K.SANTANOER 1 K SANTAf.DER 


21 


25 


21 


24 


MIUY QUEZADA WITH ELVIS CRESPO PARA DARTE Ml VIDA 

^L'',- ..!^.:.' . R'iLLiACA 1, VICTOR 


22 


21 




2 


CHAYANNE 


PIENSO EN Tl 

££I£FANL LSTEFANL 


23 


18 


16 


6 


CONJUNTO PRIMAVERA 


NECESITO DECIRTE 

j.GUILLEN ifi GONZALEZ MORAi 


24 


19 


17 


3 


LOS TUCANES DE TUUANA 

EMI L*T li 


♦ ESPEJEANDO 

G FELH IM QbiNTERO LARAi 


25 


29 


32 


10 


CRISTIAN 

ASIOL^iMOWTIN 


♦ DESPUES DE TI...QUE? 

RPEREZIR-PEREZi 


(26) 


Re-ENTIIT 


24 


PEPE AGUlUR 


DIRECTO AL CORAZON 


27 


20 


34 


4 


RICKY MARTIN CORAZONADO 
Su!,- - :PORT£H.R-R0SAIR.ROSA.KC-P0«IEfl,^ .. ' 


® 


NEW^ 


1 


LIMITE 




(D 


28 




2 


SERVANDO Y FLORENTINO ♦ MUCHACHO SOLITARIO 

,VE4lATir.i R WONTANER.R SANCHti • ■ ■ ■- i" '.-.-iFi^ 


30 


iJL 


19 


26 


MARC ANTHONY 


CONTRA LA CORRIENTE 


PMi; 




dD 


24 


14 


11 


GRUPOMANIA 


♦ ''".i:. 1 BAILA 


(D 


36 




2 


LOS TEMERARIOS 


ES ELLA U CAUSA 

AAA'.dAiAAALELAl 


33 


30 


27 


8 


PRISCILA Y SUS BALAS DE PUTA SOBREVIVIRE 

le'lOviyi T.-.\l,^ 111 IFKAH 1 ■^■P^'i '1 


34 


34 




2 


SERGIO VARGAS 

J^CAHMC, LATif. 


AQUELLO QUE ME DISTE 

fWENDEZiASAN^' 


(35) 


NEW^ 


1 


LUIS FONSI 

UVVES-5AL LATINO 


PERDONAME 
ACLPEDA IC SLANESl 


d) 


NEW^ 


1 


GRUPOMANIA 


NINA BONITA 

NOT LISTED INOTllSTEDl 


37 


37 


30 


7 


MICHAEL SALGADO 


Ml CHATTTA 

J SLOf EZ U.SLOPEZ) 


(D 


RE-ENTDY 


5 


ELVISCRESPO 


LUNA LLENA 

R :^RA 1 C.\SADO iR VAZQUEZ) 


(D 


NEW^ 


1 


RADIO PIRATA 


YO QUIERO SER 

Njl LlaTEQ iNOI LlSTEQI 


40 


32 


IS 


13 


JUAN LUIS GUERRA 440 


Ml PC 

J . GLiRRA L.GJERRA 






POP 




1 TROPICALySALSA 


REGIONAL MEXICMI 




21 STATIONS 


1 16 STATIONS 


65 STATIONS 



SHAKIRA SONy OiSCOS 
TU 

ENRIQUE IGLESIAS FONO- 
viSA NUNCA TE OLVIDARE 
JERRY RIVERA son^ DISCOS 
ESE 

OLGA TANON WITH CRISTIAN 
CASTRO MA wiiM ESCONDIDOS 
MDO SONY D«SCOS 
NO PUEDO OLVIOAR 
CHAYANNE SONY DISCOS 
DEJARIA TODO 
CHAYANNE SONV OISCOS 
PIENSO EN Tl 
VICENTE FERNANDEZ SONY 
DiSCDS MEVOyAQUITAR... 
CARLOS PONCE EUi LATIN 
TE VAS 

ENRIQUE IGLESIAS fOUO- 
VISA ESPERANZA 
MARCO ANTONIO SOUS 

rONOViSft SI TE PUDIERA... 
RICKY MARTIN bony DISCOS 
CORAZONADO 
JUAN LUIS GUERRA 440 
mVi'J.'VMi PALOMiTA BLANCA 
CRISTIAN ASii:',fl.BMG LATIN 
DESPUES DETI. QUE? 
TIRANOS DEL NORTE SONY 



1 JERRY RIVERA Sony ctSCOS 
ESE 

2 VICTOR MANUELLE Sony 
OSCOS QUE HABRIA... 

3 FRANKIE NEGRON 

wtACAfliBCWJiiH* PRINCES* 

4 SHAKIRA SONY Discos 
TU 

5 HILLY QUCZUA WITH aVIS CDE- 

Sro SOVY OISCOS Pfl/IA DARTE . 

6 MDO SONY OISCOS 
NO PUEDO OLVIDAR 

7 ENRIQUE IGLESIAS FONa 
VISA NUNCA TE OLVIDARE 

8 GRUPOMANIA SONV DISCOS 
COMO BAILA 

9 MARC ANTHONY RMM 
CONTRA LA CORRIENTE 

10 SERGIO VARGAS rcabug latin 
AQUELLO Q-JL ME DISTE 

U GRUPOMANIA SONY Discos 
NINA BONITA 

12 SERVANOO Y FLORENTINO a^a 
mnw MUCHACHO SOLITARIO 

13 JUAN LUIS GUERRA 440 
KWtfVOitMiN PALOMITA BLANCA 

14 ELVIS CRESPO Sony disods 
LUNA LLENA 

ISKARIS'Mi-.Bf.n. LATIN 

TUS OJOS SON 
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1 juitNcwiiacoNBMuaRonoo 

w>:UH«;jrN liOVSU MENTIRtSA 

2 VICENTE FERNANDEZ SDNV 
DISCOS BDHEUID DE AFICION 

3 MARCO ANTONIO SOUS roNO 
VISA SI TE PUDIERA MENTIR 

4 LIMITE RODVtr*POLVGRAM 
LATINO LA OTRA PARTE,.. 

5 VICENTE FERNANDEZ SONY 
OISCOS MEVOYAQUITAR... 

6 LOS TEMERARIOS FONOVISA 
COMO TE RECUERDO 

7 TIRANOS DEL NORTE SONY 
DISCOS CREI 

B CONJUNTO PRIMAVERA 
FONO^iS* NECESITO DECIRTE 

9 LOS MISMOS EMI LATIN 
QUE BONITO 

0 LOS TUCANES DE TUUANA 
fMi LATIN ESPEJEANDO 

1 LIMITE ROOVtNiPOLTGRAM 
LAIiNi) PASION 

2 PRISCILA Y SUS BALAS DE 
PUTAfONO^'iSA SOBREVIVIRE 

3 LOS TEMERARIOS rovoviSA 
ES ELLA LA CAUSA 

4 PEPE AGUILAR musarT'SAi 
BOA ME ESTOY... 

5 MICHAEL SALGADO JOCrvSONY 
[>?i:0S Ml CHATITA 



I fKoM wnch hn bMn on ttw dwt tor 
w moicMw tone with \ma audloncs 
RKCdt otHMi n« no 20 an imnti 




REYES RECORDS INCr :^ 

CD S - CASSETTES - DVD S & MUSICAL VIDEOS 

1 40 NW, 22 Avenue, Miami, Flooda 331 25 * Tel (305) 541 -6686 / Fax; (305) 642-2785 
E-MAIL reyesrecords@worldnet.att.net V\/EB-SITE reyesrecords.com 
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IN Must 



CONFERENCE+AWARDS 

APRIL 20 -22, 1999 • FOhHAINEBLEAU HILTON. MIAMI 



Now in its Wth year . . . 

The largest and most exciting conference ever! 



MORE ENLIGHTENING, 

GROUND-BREAKING 

PANELS THAN EVER! 

KEYNOTE ADDRESS: Ricardo J. Dopico. 

RIAA Director, Latin Music 

Vital industry panels featuring key topics 
including: Billboard's charts, publishins. 
alternative/Latin rock, retail and press & publicity 

^ttH BIG VIDEOS FOR LIHLE DOLLARS 
•J^' TC NETWORK, INC 



DISCOVERING THE 
SONGWRITING STARS OF TOMORROW 

Publishers Panel ^ 

This year registered attendees will have the 
r Dpportunlty to audition demos and receive critiques 

from a panel of prominent publishing and 
'**"^>*»^ performance society executives. ^ 



SIZZLING 

NIGHTTIME SHOWCASES 

WELCOME RECEPTION sponsored by 



SONY SHOWCASES caiman 

Jaci Velasquez, Son By Four, Los Fugltlvos, MDO, 
Mellna Leon, Carlo Sliver, Carolina Sabino & El Bonche 

MORE SHOWCASES Sponsored by 

Laz,WEA 

Mlllo Torrez Y El Tercer Planeta. WEA '""*""" 
Oble Bermudez, BUG and morel 



LATIN MUSIC AWARDSsHOw 

Join us for this year's star-studded awards gala where the 
biggest Latin stars receive honors based on Billboard Charts and . . . 
Awards After Party 

Exclusive spirits sponsor JOHNNIE WALKER BLACK LABEL f^'t^,;*^ 



DISCOUSTTED AIRFARE 



American Airlines 
SOO-433-1790 
Refer to Index #: 11769 



HOTEL 



For more info & updates www.billboard.com 



Fontalnebleau Hilton & Resort 
4441 Collins Avenue, Miami Beach 
for reservations call: 1800.546.8686 
conference room rate; $ 185 ^ 



CONTACTS 



Michele Quigley 212.536.5002 
Sponsorship: Phyllis Demo 212.536.5299 
Press: Corey Kronengoid 212.536.5225 j 



Cut out form and mall to: tllchele Quigley, Billboard, 1515 Broadway fJY, NY 10036 or fax to: 212.5361400 or online at WDW.biilboard.com 
Confinnation letters will be faxed within 10 days of receipt. This fonn may be duplicated. Please type or print clearly. Make payments to Billboard. 



O $389 early-bird registration - received by February 19 

□ $439 pre - registration - received between Febniary 19 and April 2 

n $469 full- registration - after April 2 and wall( up 



First name: 
Company: . 
Phone: 



Last Name: 



Title: 



. Type of Company:. 
Fax: 



Address: 



CIty/State/ZIp: . 



E-mail: 



Paying by: 
Credit card*: 



□check Ovtsa/MC OAMEX 

A]l cancellallons must be submitted In writing. 



O money order Make all payments to BUltxjard Masazine. 

Exp. Date Signature: (ctwses not vaMwIttiout signature) 

Cancellations received between Feb 19 and AprU Snd are sub^ to a SISO.OO administrative ree. No refunds wlll be Issued after April 2nd. 
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THE 



Billboaid. Latin 50 



THIS 


3s 


So 


ARTIST IMPRINT & NUMBEa-DISTmBUriNG LABEL TITLE 










CD 


1 


21 


ENRIQUE IGLESIAS»FD\oviSA 080002 7m<n-^x\a) COSASDELAMOR 


CD 


3 


21 


SHAKIRA SONY Discos «?7J6 ■ DONDE ESTAN LOS LADRONES? 


CP) 






— Greatest Gainer 


4 


44 


ELVIS CRESPO • ^ o .v r.>: i E0 


'UAVEMENTE 


4 






MARCO ANTONIO SOUS fondvisa 0516BH 


TR020S DE Ml ALMA 


5 


— ^ 




SOUNDTRACK tPii; bS-JC'i-^ouy oiSCOS 


DANCE WITH ME 


CD 


3 


19 


CHAYANNE SONY discos 82969 Hi 


ATADO A TU AMOR 


7 


6 


33 


VICENTE FERNANDEZ sony discos B2713 U 


ENTRE EL AMOR Y 10 


GD 


11 


11 


JERRY RIVERA SONV DISCOS 8286? B 


DE OTRA MANERA 


CD 


12 


16 


OLGATANON wla latina 2U>9S|B 


TEACORDARASDEMI 


QD 


18 


63 


ALEJANDRO SANZ wea latina 2D2B1 O 


MAS 


11 


7 


53 


RICKY MARTIN • SONY USCOS 62653 


VUELVE 


Cn) 


24 


10 


GRUPOMANIA sony discos B2S7S ■ 


THE DYNASTY 




30 


2 


LOS TRI-0 ARIOLA 5e43&«h(G lATIN ■ 


NUESTRO AMOR 


(it) 


19 


73 


ALEJANDRO FERNANDEZ • sony dcscos 82M6 ■ 


MEESIOYENAMORANOO 


IS 


10 


9 


JlMl GABfna CON BWU a RECCfiO L : r^^^^ 


JUW MBfitLffiK B««»..a (EOXW!! 


Ui) 


RE-ENTRy 


TONO ROSARIO WEACAAIB£ 24304.<WEA latina B 


EXCLUSIVO 


17 


15 


9 


JUAN LUIS QJERRA 440 man ^^>::.'.»:l''^a).< i^rr.: g 


NIESIOUEMONIESCIW. 


18 


13 


73 


BUENA VISTA SOCIAL CUB mhld ::Hij[r t<:nrsuc» 7^7iiAGa BUENA VtSTA SOCIAL CLUe 


19 


17 


71 


MANA • v.LA L^v-i/. 2CM30 


SUENOS LIQUIDOS 


(JOj 


34 


20 


FRANKIE NEGRON wtACARiBE 2471E'WEA latina 


NO ME COMPARES 


21 


21 


67 


MARC ANTHONY • RMM 821K 


CONTRA LA CORRIENTE 


(D 


32 


18 


JOSE FELIC1AN0 rooven 5&9002/poltgram latino SENOR BOLERO 


QD 


25 


11 


VICO C fMI lATIN ^RllOB 


AQUEL QUE HABIA MUERTO 


24 


14 


15 


LOS TEMERARIOS fonovisa 6078 


15 EXITOS PARA SIEMPRE 


2S 


20 


15 


FEY SONY DISCOS B2755 


El COLOR DE LOS SUENOS 


(KJ 


RE-ENTRV 


MILLY QUEZAOA SONY D<SCOS 62593 


VIVE 


27 


29 


36 


CHJUtUE ZAA soNOiux 8270&soNr discos bj 


UN SEGUNDO SENTIMIENTO 


21 


31 


27 


GIPSY KINGS NONESUCIVATLAKTIC 795KVAC 


CANTOS DE AMOR 


29 


16 


19 


JULIO KJLESIAS Columbia 69577 MY LIFE: THE GREATEST HITS 




47 


40 


VICTOR MANUELLE so\y discos s27I7H 


IRONIAS 


n 


28 


19 


RA^•0NAYALAYSUSBRAVOS DEL NORTE FREDOIE 1775 CASAS DE MADERA 


S2 


9 


20 


INTOCABLE ftM iatin --.m 


INTOCABLE 








^ Hot Shot Debut ^ 


CD 


NEW^ 


VARIOUS ARTISTS -:]Nrjv;yvBo;-i5 


COMO TE EXTRANO VOL. 2 


}4 


22 


3 


EDDIE GONZALEZ VjM DISCOS 82982 


CON USTEDES 


35 


37 


19 


CONJUNTO PRIMAVERA foncvisa 9&63 


NECESITO DECIRTE 




RE-Eiinir 


TRAWOS OEL NORTE xt-v D-iox. t^srs tNTREGA TOTAL-BOLEROS NORTENO 


37 


27 


17 


LIMITE RCOVEN 55946a'PWYGt)AM I ATiNO Q 


OE C0RA20N AL C0RA20N 


38 


36 


41 


PEPE A6UILAR uuSARr L8i9.mdOA 


CON MARIACHI 


39 


38 


35 


OZOMATLI ALMO SOUKDS B002Cl>1NTERSC0f>f; 0 


OZOMATU 


40 


26 


13 


LOS TUCANES DE TIJUANA EMi iatin %599 Iffl 


LOS MAS BUSCADOS 


41 


33 


3 


VARIOUS ARTISTS r.oi D frdnt f,3ia'«-Tf l 


LATIN CLUB MIX '99 


42 


AS 


3 


T1MBIRICHE UNIVERSAL latino 40163 


TIMBIRICHE CLASICO 


43 


50 


20 


Dl BUmO ARIOLA 61420'BMG LATIN 


DESDE MEXICO 


44 


46 


2 


PEPE AGUILAR musart 2017/Balboa 


PORELAMOR DE SIEMPRE 


45 


42 


17 


JULIO IGLESIAS SONT OISCOS 82871 


Ml VIDA:GRANOES EXITOS 


4« 


35 


5 


VICO C ARtOLA 64 761.IBMG LATIN 


HISTORIA 


QD 


RE-ENTRV 


LUIS MIGUEL ▲ WEA LATINA 19796 


ROMANCES 


41 


44 


16 


MICHAEL SALGADO JOEY 82929/SONV DISCOS 


PURO PUEBLO 


49 


43 


33 


LOS TUCANES DE TUUANA EMi USnH 9361B Bl 


AMOR PLATONICO 




RE-ENTRV 


RICAROO ARJONA SONY OISCOS 82680 ■ 


SIN OANOS A TERCEROS 






POP 


TROPICAL/SALSA 


REGIONAL MEXICAN 



Artists & Music 



1 ENRIQUE IGLESIAS FONOviSA 
COSAS DEL AMOR 

2 SHAKIRA SONY discos 
DONDE ESTAN LOS LADRONES? 

3 HUUKOANTONIOSOUSroro^ 
TROZOS DE Ml ALMA 

4 CHAYANNE SorvY dSCOS 
ATADO A TU AMOR 

5 OLGA TANON wEA laiina 
TEACOROARAS DEMI 

6 ALflANORO SANZ wea latina 

7 RICKY MARTIN so\y Dtscos 
VUELVE 

8 ALIWCIRO FDtrUNDeZ DaXG 
ME ESTOV ENAMORANOO 

9 MANA WEA LATINA 
SUENOS LIQUIDOS 

10 JOSE FEUCUNO imetnDCMi L>irc 
SENOR BOLERO 

11 VKX> C EMI LATIN 

AQUEL QUE HABIA MUERTO 

12 FEY SONY OISCOS 

EL COLOR DE LOS SUENOS 

13 GIPSY NNCS 'OCSUKtflANnCiMG 
CANTOS DE AMOR 

14 JULIO IGLESIAS caUMBiA 
MY LIFE 

15 OKMXnJWffiSXKlSMrERSOCFE 
OZOMATLI 



1 ELVIS CRESPO SONY DISCOS 
SUAVEMENTE 

2 SOUNDTRACK EPIGSONY OECOS 
DANCE WITH ME 

3 JERRY RIVERA SONY OISCOS 
DE OTRA MANERA 

4 GRUPOMANIA SONY DISCOS 
THE DYNASTY 

5 TI>nR0SARO<VL)CMaBtAAfAlAT)W 
EXCLUSIVO 

6 JUAN LUIS GUERRA440 
KAHEN'T'OLY&RAM LATINO 

Nl ES LO MISMO Nl ES IGUAL 

7 BUENA VISTA SOCIAL CLUB 
WORLD ClftQJIT.'NCNFSUCWAC, 
BUENA VISTA SOCIAL CLUB 

8 FWIX,1€S3tOH*tU4jm.'mimv. 
NO ME COMPARES 

9 MARC ANTHONY RMM 
CONTRA LACORRtENTE 

10 HUYOUEZACMEONVDtsxevr^ 

11 CHARLJEZAA9:»0iUX^Cr<YCtSC0S 
UN SEGUNDO SENTIMIENTO 

12 VICTOR MANUEUEscfVYDGCOS 
IRONIAS 

13 KARBfMDHMClATiKVOVOrPORTl 

14 GtSSELLE ARKXA'BMG LATIN 
ATAOA 

15 nWKERLKZi%iM>tfaY<»MiLATKi 
NACIMIENTO Y RECUERDOS 



1 VKQTE FERNANDEZ SONY DCSCOS 
ENTRE EL AMOR Y YO 

2 LOS TRI-0 AAlOLA'fiMG lATIN 
NUESTRO AMOR 

3 JUWGttRiaCONBMMELRECaOO 
AftlDtA'BMG LATIN 

m GABfilEl OPJ BAHX .Ei 

4 LOS TEMERARIOS TOnQvisa 
15 EXITOS PARA SIEMPRE 

5 ftlMONAyjIlAYSUSBItUOSOaWirTE 
FRECOIE CASAS DE WADERA 

6 INTOCABLE em laiin INIOCABLL 

7 VARIOUS ARTISTS fONOViSA 
COMO TE EXTRANO VOL. 2 

8 EDOtE GONZALEZ SONY DISCOS 
CON USTEDES 

9 COfUUWTOPWWWERAt^ONO^ 
NECESITO DECIRTE 

1 0 TRANOS Oa HOfrTE svfY DtsoDS 
E?4TT<[Gft rOIAL«X£ROSf«RTENO 

11 UHTTE RCOi'EN/nxnSUM LAmo 
DE CORAZON AL CORAZON 

12 PEPE AGUILAR MUSARffiAlBM 
CON MARIACHI 

13 LXSnXWESDETUUAWEMLiiTn 
LOS MAS auSCADOS 

14 PEPE AGUILAR MJSART.QALBCA 
POR EL AMOR DE SIEMPRE 

15 MICWELSAUWU»JOCy.Q(»roisa£ 
PURO PUEBLO 



CD Albums with ihe giealevt uie& gains tnis week * Recordtne Indusiry Assn. Ot Africa <RIAA) cetificalwn fc sales of 
5CC,OO0 units. A RiAA certrtlcalion lot M)es ol 1 mdlioo units, willi mullirnillion seders iitdicited t>y a nun^rai tolHiwins the 
symbol For baxea i«ls. and double albums with a running time tnat eice«ds two 'jours, tne RIAA muiticHies stiiCYienis by the 
luimbor ol dncs anil'iir tapes. Greaim Giinw shows chart's largest unit increase. Bl indicates imsi aiy) {ireserrt HeatseeMr 
tRkes. e 1999. BillboarO'BPI CamnmnicBtli>ns and SoundScan. Inc 



NOTAS 

(Coutiiiiicd from ixif/c IfJ,) 

year-old Ivonne Avil^z that contains 
her cute hit "Piquito De Polio" — is 
slated for release by EMI labels in 
Chile and Argentina. EMI Latin 
already has dropped it in the U.S. 
"Piquito De PdUo" struck big last j-ear 
in Me-xico, first as a lumbering mmb ki 
tune, then as a techno/pop smash. 

Chart notes, retail: as 

usual, the Valentine's Day weekend 
proved to be a boon for the stateside 
Latino market this Ls.sue, though sales 
were just a touch off of the numbers 
from the similar period last j'ear 

Sales of titles charting on The 
Billboard Latin 50 this issue were 
134,500 units, down l,i>00 pieces 
from the similar period last year. 

The slight dip in the Valentine's 
Day weekend figures can be attrib- 
uted to the debut in last year's chart 
of Ricky Martin's blockbuster 
"Vuehe" (Sony Discos), which came 
in at 18,500 units. 

This i.ssue, a paltry 600 units .sep- 
arate Enrique Iglesias' chart-top- 
ping album "Cosas Del Amor" 
(Fonovisa) from Elvis Crespo's 
third-place title, "Suavemente" 
(Sony Discos). Sales of "Cosas Del 
Amor" zoomed 50% to 10,500 units. 
A No. 1 disc on the pop genre chart 
for the second week running, "Cosas 
Del Amor" aLso rises 175-138 with a 
bullet on The Billboard 200. 



UTIN TRACKS A-Z 

TITLE (PubLsher - Licansmg Ore) Stwet Musrc DrsL 
11 AOOfUBLf MENTIROSA (BMG. ASCAP) 

34 MIUEILO QUE ME OlSTE (EMI Blachxood. BMIl 

17 BOHEMIOOE>FICION(Co|»i«litCiintcol) 

31 COMO SAIL* (Sony Oiscm. ASCAP) 

10 COMO IE RECUEDDO IMnimo Aeulr't UmtJlaiOli 
Angel Musical SLSAC) 

30 CONTRA U CODDIENTE ll«e» Edilion EMOA. SESAC) 

27 CORAZOHADO (Draco Cornelius, BUI/Olmga, BMI) 

7 CREI (Pew Int l . BMI] 

9 DEl«RI<TODO(I938DMpMusic.BMI) 

» DESPUESDETL.OUE?(JlttlC.ASCAPI 

» DIRECTO 11 CORUOII (Ldin«iu. tSCAPl 

32 ES ELLA LA CAUSA (ADC. SESAC) 

t CSCONDIDOS (MCA. ASCAP/Wainer-lamBilano. BMI) 

1 ESC (Ventura. ASCAPI 

24 ESPEIEANDO (Flamingo. BMI) 

19 ESPERANZA IFMI ApnI. ASCAP/Unimusica. ASCAP) 

11 lA OIRA PARTE DEL AMOR (Warner-bmetlane. BMI) 
3t LUlU LUNA IVioili. ASCAP) 

IG MEESTDYACOSTUMBRAHDOATKCofiyriBht 
ContrcJ) 

5 ME VOY A QUITAR BEEN MEDIO (Warner. 

Tamertane, BMI) 
37 Ml CHATITA (Ebai. BMI) 
40 HI PC (Karen. ASCAJ>) 
29 MUCHACH0S0UTARI0(EI41 ApnI. ASCAP) 
23 NECESITO OECIRTE(Sei Son. BMI) 
36 NINA BONITA(Coprniht Control) 

9 HO PUEDO 0LV10AR (Ventura. ASCAP) 

2 NUNCATEOLVIDARE (EMI April. ASCAP) 
IS PALOHITA BLANCA (Kam, ASCAP) 

21 PARA DARTE Ml VIDAIWB Music Corp , 
ASCAP/flamboyan) 

29 PASION lAlvi Systems) 

39 PERDOHAMEtCopynght Control) 

22 PIENSO EN Tl (1998 Deep Musk. BMI) 

13 PRINCESA (Delmonte, BMI) 

14 OUE BONITO (Pacific. BMI) 

12 OOE HABRIA SIDO DE Ml (Neo EOitign EMOA, 
SESAC) 

4 SI TE PUOIERA MENTIR (Crisna. SESAC) 

33 SOOREVIVIRE II WIU SURVItTEl IPelyCiaai 
International, ASCAP/Pcrren Vibes, ASCAP) 

20 TEVAS HIPP, BMI) 

3 TU IFI PP, BHI/Sony/AniLatn, BMI) 
39 TO QUIEHO SEIt (Copyriglit Cnnliol) 




Video Kicks. Freddie Records executives and Rainon Ayala. leader of Freddie 
act Ramtin Ayala Y Sus Bravos Del Norte, playlully kick up their heeis after a 
recent video shoot for Ayaia's latest single "Solo Una Patada" (Only One Kick). 
Pictured, from left, are Freddie Ivlartinez Sr., president of Freddie Records; Ayala; 
Manuel Lopez, executive director of promotion for Freddie Records; and Freddie 
Martinez Jr., VP of Freddie Records. 



Rising 3-2 is Shakira's "Donde 
E.stan Los Ladrones?" (Sony Di.scos); 
its sales soared 55% to within 350 
pieces of Iglesias' album. "Donde" 
vauIUs 188-141 on The Billboard 200. 

"Suavemente," which notches a 
lucky 13th straight week atop the 
tropical/salsa genre chart this issue, 
leaps 197-147 on The Billboard 200. 
Sales of Crespo's smash album rock- 
eted a whopping 67% . 

The lone Latin title heading south 
on The Billboard 200 this issue is 
Marco Antonio Soli's' "Trozos De 
Mi Alma" (Fonovisa), down 185-193. 
Still, sales of the former chart-top- 
per on The Billboard Latin ,'jO ro.se 
from 6,500 units to 7,000 pieces. 

Vicente Fernandez's "Entre El 
Amor Y Yo" (Sony Discos) stays in 
the high chair of the regional Me.\i- 
can genre chart for the third consec- 
utiTO week on a tally of 4,000 units. 

Chart notes, RADIO: Despite 
losing 2.1 million audience impres- 
sions, Jerry Rivera's "Ese" (Sony 
Discos) climbs back into the throne 
on Hot Latin Tracks with 15.7 mil- 
lion audience impressions. 

There were no changes atop the 
genre charts this issue. "Ese" stays 



at No. 1 on the tropical/salsa chart 
for the fifth successive week with 
13.3 million audience impres.sions. 

Shakira's "Tli" (Sony Discos) 
remains at the peak of the pop genre 
chart for the third straight week with 
1 1.7 million audience impressions. 

And Juan Gabriel Con Banda 
El Recodo tops the regional Mexi- 
can genre chart for the second week 
running with "Adorable Mentirosa" 
(Ariola/BMG), which scored 7.3 mil- 
lion audience impressions. 

Sales STATFILE: The Billboard 
Latin 50: this issue: 134,500 units; 
last issue: 104,500 units; similar issue 
last year; 136,000 units. 

Pbp genre chart: this issue: 60,i)00 
units; last issue: 43,500 units; simi- 
lar i.s.sue last year: 70,000 units. 

Trofacal/salsa genre chart this issue: 
44,000 units; last is.sue: 29,"i00 units; sim- 
ilar issue last year 31,000 units. 

Regional Mexican genre chart: 
this issue: 28,000 units; last issue: 
25,500 units; similar issue last year: 
30,000 units. 

Assatmice in preparing this column 
tva& provided by Teresa Aguilera m 
MeJtko City 




MP Teams With SD. Miami imprint MP Records recently inked a distribution pact 
with Sony Discos. Shown seated, from left, are Oscar Uord, president of Sony Dis- 
cos; Tony Moreno, president of MP Records; and Julia Moreno. VP of MP Records. 
Shown standing, from left, are Marc Stollman. legal adviser for MP Records; Jorge 
Melendez, VP of finance and operations for Sony Discos; Carlos Paez, GM of MP 
Records; and Jeff Young. VP sales and distribution for Sony Discos. 
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Argentine Tax Threat Worries Biz 

If Applied, Levy Would Hit U.S., European Record Companies 



BY JEFF CLARK-MEADS 

LONDON — Argentina has prom- 
ised not to implement a new tax 
structure that would result in 
American and European record 
companies paying more than 50% 
in levies on their 
revenue from 
~' the country, 
• /• • But even with 

I'w'^^'f the assurance of 
■ the Argentine 

mJ M government, 

I record industry 

representatives 
in the country say they feel they 
are working with the sword of 
Damocles hanging over them. That 
feeling results from the fact that 
the record industry is in an unusu- 
al and uncertain position. 

The provision that would raise 
tax levels from 16.5% to 51.5% — 
Article 8 of the Tax Reform Act — 
was passed into law by the Argen- 
tine Senate in December but has 
not been implemented. That is, tax 
levels remain at 16.5% but could be 
raised to the higher level at the 
stroke of President Carlos Men- 
em's pen. 

Observers believe that the only 
thing preventing the rise is pres- 
sure that has been exerted by 
European and U.S. trade authori- 
ties. Both have pointed out that the 
higher rate of tax could be consid- 
ered a barrier to international 
trade under the rules of the World 
Trade Organization (WTO). 

Nonetheless, the sense of appre- 
hension remains. "It feels like we 
have the Damocles sword hanging 
over us," says Roberto Piay, exec- 
utive director of Argentine labels 
body CAPIF. "In a market with 
great volatility Uke Argentina, this 
measure would be the difference 
between having profits or not." 

Article 8 is so contentious be- 
cause, in effect, it reclassifies 
rights as a physical good. In prac- 
tice, that means that foreign com- 
panies licensing repertoire for sale 
in Argentina would pay 16.5% 
withholding tax and an additional 
35% in customs duties. Licensing 
companies would pay this total of 
51.5%' on all albums they owned, no 
matter whether the label had man- 
ufactured them elsewhere and 
exported them to the country or 
had had them made locally. 

The International Federation of 
the Phonographic Industry (IFPI) 
complained to the European Com- 
mission that this was an illegal 
restraint of international trade. 
Commission VP Sir Leon Brittan 
replied to IFPI Feb. 8, saying, "We 
agree with your analysis that the 



concrete application of the new 
provision could not only raise new 
trade barriers but would also very 
likely breach Argentina's WTO 
obligations." 
Brittan says, though, that he 

'This would be the 
difference between 
having profits or 
not' 



does not intend to make a formal 
complaint against Argentina to 
WTO because of "assurances from 
the Argentine authorities" that 
Article 8 will not be brought into 
effect. But in his letter to IFPI, he 
adds, "Of course, we should con- 
tinue to cooperate in monitoring 
the Argentine practices to ensure 



that this really is the case." 

Brittan says IFPI should bring 
any problems to his attention and, 
in that case, the Commission 
"would not hesitate to raise again 
the matter with the Argentinian 
authorities, and we would be pre- 
pared to go to the WTO should that 
prove necessary." 

The U.S. has had similar con- 
cerns and has received similar 
assurances to those given in 
Europe. Indeed, during his state 
visit to the U.S. last month Menem 
gave his personal promise that 
Article 8 would not be implement- 
ed. 

Piay says he hopes music industry 
bodies will keep up the internation- 
al pressure to prevent Menem from 
implementing Article 8. "In the cur- 
rent global environment, these sen- 
sitive issues should be raised within 
the framework of international 
agreements," Piay says. 




Universal Boards Ark. Miles Copeland's Ark ^ i lias signed a license 
agreement with Universal Music International (UMI) for the world outside the U.S. 
Universal says a U.S. deal will follow shortly. UMI's Polydor label will handle mar- 
keting and distribution for Ark 21 artists. Pictured at the signing of the interna- 
tional deal, from left, are UMI director of business affairs Giro Romano, Ark 21 
international managing director Steve Tannett, UMI chairman/CEO Jorgen 
Larsen, Copeland, and UMI executive VP Tim Bowen. 



HMV Joins U.K. Retailers 
Leaping Intn Online Fray 



BY TOM FERGUSON 

LONDON— HMV is the latest re- 
tailer to join a huge expansion of the 
online offerings from U.K. mer- 
chants, thanks to a partnership with 
IBM that it hopes will offer cyber- 
.shoppers the best music retail World 
Wide Web site yet. 

In the U.K., several imyor music 
retailers are planning online expan- 
sion during 1999: in the spring, 
WHSmith is due to unveil a new 
Web site — expected to be based on 
the Internet Bookshop service, 
which it acquired in July 1998; Vir- 
gin Megastores director of E-com- 
meree Glen Ward is in Los Angeles 
until May setting up Virgin's online 
store; and Tawer Records' new five- 
language Web .site Ls due to launch 
shortly after extensive testing. 

Now HMV has forged a new link 
with global information technologj' 
services provider IBM (Billboard- 
BuBetin, Feb. 16) to work on a joint 
strategy for the nierchant's global E- 
commerce. In the spring, the compa- 
nies will launch a fully transactional 
site from Canada to handle HMV's 
North American business, followed 
later this year by .similar sites ba,sed 
in the U.K. and .Jajian. F^ilfiUmentof 
orders taken via the Web sites will be 
undertaken by HMV itself in the 
individual territories where it oper- 
ates. "To start with," emphasizes 
Stuart Rowc, GM of HMV Direct 
and E-commerce, "w<eH keep it verj' 
close to ourselves." 

HMV has been trading with a 
small catalog (initially 2,.5O0 titles, 
now up to 4,000) at a pilot site at 
wv^'w.hmv.co.uk since last Septem- 
ber, and the new UK. Web site will 
operate from the same online ad- 
dre.ss. HMV has also gained E-com- 
merce experience through its 



HMV 



Waterstoncs bookseller subsidiary, 
which has been trading at www. 
waterstones.co.uk since October 
1996. Alan Giles, joint CEO of HMV 
Media Group, says, "We have learnt 
a great deal from our existing Inter- 
net sites and are now in a position to 
develop this further." Enhance- 
ments to the Wat^rstones site are 
expected to be announced shortly. 

Rowe predicts the new develop- 
ment will be "a quantum leap" from 
its previous operation, adding that 
"our aim is to have the best site in 
the business." The move builds on 
earlier links be- 
tween the two 
companies, he ex- 
plains. "HMV and 
IBM have been 
working together 
for about 10 years 
now," says Rowe, "particularly on 
our [electronic point-of-sale] system, 
so we kn<]w them really w%ll, and the 
Internet Ls an area they really want 
to get into." The computer giant's 
status as a global provider will, 
Rowe suggests, make it easier for 
HMV to roll out its E-commerce 
operatioiLs into other markets. 

I BM, Rowe adds, is also "working 
closely with our own in-house soft- 
ware guys, so that the Web sites all 
slot nicely into our existing .sys- 
tems." Empha-sizing that theme of 
continuity, he notes that the London 
office of Web site designer IXL, 
which built HMV's existing site, has 
helped with the design of the new 
projects. 

Although the new sites will not 
initially iriclude a facility for digital 
delivery of music, HMV confirms 
that it is exploring a number of 
ojiportunities for downloadir^ music 
to its ciistomers. 



Avex launches Taiwan SubsUiarj/ In BuiU label's local Profile 



BY VICTOR WONG 

TAIWAN — Avex, Japan's largest 
independent music group, plans to 
create a wholly owned subsidiary 
here with the goal of establishing the 
label as a major plajrer in the coun- 
try's growing Japanese pop market 
and eventually entering the Chinese 
music market. 

"Taiwan is the largest market for 
us outside of Japan," says the office's 
managing director, Shinji Miyazaki, 
who was previously head of Avex's 
U.K. affiliate. Avex product was pre- 
viously licensed in Taiwan to Rock 
Records subsidiary Magic Stone. 
What's Music, which is partly owned 



by Universal, will handle distribution 
for Avex Taiwan. The office has also 
recruited Charles T.so, formerly of 
What's Music, as its deputy GM. 

Japanese pop is a 
major component of 
"Hiiwan's record mar- 
ket, w'hich amounted 
to S270.2 million New 
Taiwan ($8.1 million) 
at retail values in 1998. Between 
1996 and 1997, \'alue rose by nearly 
14% before falling by nearly ,50% in 
1998 due to the Asian economic cri- 
sis. The biggest impact of the crisis 
was on international sales, leading to 



a. vex 



stars. 

However, industry insiders say 
that interest in .lapanese pop is 
grow ing and that sal&s are expected 
to rise again. Jessie 
Day, program manag- 
er of regional music 
station Channel V's 
northern beam, says, 
"One of the biggest 
problems before was record compa- 
nies were pushing too many artists 
that people had never heard of and 
the buyers were confiLsed as to who 
to buy. In 1999, 1 think .Japanese pop 
will be one of the dominant forces in 



a decrease in releases by major Taiwan's music market, and we are 



planning to devote more time to it in 
our programming." 

One reason for the increase in 
interest in Japanese pop is that Tai- 
wan tastes in music have been 
steadily expanding due to an influx 
of media from abroad. "Japan is very 
close physically and culturally to T^u- 
wiin" saj's local Tower Records man- 
ager Tim Chung, "so we get a lot of 
news about .lapanese stars, which 
makes it easier for people here to 
accept their music." 

This media exposure helps Avex, 
which has a roster that includes 
many of Japan's best-known artists, 
(Cnntinued <m page jS) 
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Channel V Bnws Awards Shaw In Mainland China 



BY OWEN HUGHES 

HONG KONG— Artists from Tai- 
wan and mainland China are chal- 
lenging the traditional dominance 
of Hong Kong stars in the poten- 
tially vast Chinese pop music mar- 
ket, as the Channel V Chinese 
Music Awards 98 Awards demon- 
strated. 

Held Feb. 8 in Shanghai (Bill- 
boardBuUetin, Feb. 5), the awards 
show was the fifth ceremony in the 
channel's history but the first to be 
held in mainland China. It was also 
the first international music 
awards ceremony to be held there. 

The show provided its share of 
headaches due to cultural differ- 
ences, but the fact that it happened 
at all left the trans-Asian music 
channel thrilled. 

Overzealous security, stringent 
checks on clothes and hairstyles, 
and subtle conflicts over logo pre- 
sentations dogged the e\'ent. How- 
ever, Channel V managing director 
Steve Smith says he feels that in 
the long run, the show's success 

fttJiPacltic tgala 
Is Ho. 11a Japan 

BY STEVE McCLURE 

TOKYO — FujiPacific Music has once 
again been named by trade magazine 
Orieon as Japan's top music publish- 
er, based on sales in 1998. In the past 
decade, the Tokyo-based publisher has 
been first in Oricon's annual ratings 
e\^ry year except for 1997, when Avex 
Inc. subsidiary Prime Direction came 
in at No. 1. 

Helping FiyiRicific to come out at 
the head of the pack were such hits as 
"Yozora No Mukou" (Beyond The 
Night Sky) by Shikao Suga and Yuka 
Kawamura, performed by SMAP 
(Victor Entertainment); "Time Goes 
By" by Mitsuro Igarashi and Takuro 
Yoshida, performed by Every Little 
Thing (Avex); and "Zenbu Dak- 
Lshimete" (Embrace It All) by Yoshida 
and Ching-Fa Kan, performed by the 
Kinki Kids (Johnny's Entertainment). 

FigiPacific's top international title 
was "My Heart Will Go On" by Will 
.Jennings and James Horner, per- 
formed by Celine Dion. Foreign cata- 
logs represented by FujiPacific in 
Japan include Windham Hill, Dream- 
Works, Leiber and StoUer, and the 
Doors. In recent years the publisher 
has been active in fostering a Swe- 
den/Japan music connection, forging 
ties between Japanese labels and 
Swedish writers and producers such 
as Anders Bagge, Tore -Johansson, 
and Ulf Turesson, as well as intro- 
ducing Japanese artists .such as Bon- 
nie Pink, Tomoyo Harada, and Haru- 
mi Tsuyuzaki to Swedish producers 
and writers. 

FujiPaeific, which is a w'hully owiied 
subsidiary of Japanese media con- 
glomerate FujiSankei Communica- 
tions Group, Ls best known overseas 
through Los Angeles-based publisher 
Wmdswept Pacific. Howewr, industry 
sources say FiyiRicific will soon sell 
Wind.swept. 



will benefit the Star TV majority- 
owned channel. He commented 
that it will "open a few more doors 
for us in China." 

Smith and mainland-born Star 
TV chairman Gareth Chang held 
meetings with senior Communist 
Party officials, who endorsed the 
awards and invited the channel 
to look at ways of cooperating in 
the future. 

The awards were 
held against the 
" backdrop of MTV 
I tf I Asia's abortiw for- 

I I ay into the main- 

L J. land. The channel 

I had been due to 

hold its 1999 MTV 
Music Honors on Feb. 4, four days 
before its rivij's show. 

But two days before its sched- 
uled show, MTV Asia admitted that 
the program was to be indefinitely 
postponed due to "procedural 
delays"; there were reports from 
Hong Kong and China that MTV 
Asia had failed to get all the nec- 
essary permits. 

Chang, who attended the Chan- 
nel V Awards, didn't comment 
directly on MTV Asia's about-face, 
other than to say his company's 
strategy was '*to do it and then talk 
about it." 

But even Channel V's successful 
event took place amid differences 
between the channel and its pro- 
duction partner, Shanghai Oriental 



TV (OTV). In the weeks running 
up to the event, the guest list was 
repeatedly cut; the city's authori- 
ties explained this was necessary 
for "security reasons." 

No press interviews or photo 
sessions were allowed outside of 
the hotel where most artists and 
the organizers stayed. OTV staff 
policed the artists backstage at the 
station's Grand Theater. Singer 
Ronald Cheng revealed that checks 
were made on clothes and hair- 
styles to ensure nothing was too 
radical; even sunglasses were off 
limits. 

"They told us we had to sit tight 
and not move around backstage," 
he added. 

During the production. Star TV 
technical staff members were 
thwarted when they suggested 
including Channel V logos in the 
light show. Their OTV colleagues 
said that the process would add 
"two hours" to the length of the 
recording, according to Smith. 

More than 3 million votes for 20 
categories were cast through bal- 
lot boxes in record stores, karaoke 
lounges, campuses, and shops in 
China, Taiwan, and Hong Kong, as 
well as on Channel V's World Wide 
Web site. 

Just five awards went to Hong 
Kong artists, with Taiwanese per- 
formers taking the lion's share of 
the rest. Beijing-based singer Fkye 
(Cotitinned on next page) 



MTV Europe Launches Channels 

3 Digital Outlets In U.K., Ireland Bring Number To 6 




HUSCmEVBIOM* 



This story )vas prepared by Chris- 
tian LarenZy miotic business and tal- 
ent editor for Mmic & Media. 

LONDON— MTV Europe is expand- 
ing into the digital TV market with the 
launch of three new channels on the 
BSkyB digital platform in the U.K. 
and Ireland on July 1. 

The broadcaster 
already operates 
MTV U.K. & Ire- 
land, M2, and VH-1 
in the region. The 
new channels, MTV 
Extra, MTV Ba.se, 
and VH-1 Classic, 
will bring the number of MTV chan- 
nels to six. The mu-sic policy for all six 
outlets will be coordinated by M2 
managing editor Peter CJood, who is 
promoted to the position of VP of pro- 
gramming and production, digital, at 
MTV U.K. & Ireland. 

Each of the six MTV channels 
will have a different format, but the 
emphasis lies on the horizontal 
scheduling rather than strong musi- 
cal differences, says Good. "We 
hope to offer the MTV fan some- 
thing he or she will like to watch 
any time of the day," he adds. The 
broadcaster is working on a system 
that will make it easier to navigate 
among the channels. 

MTV Base is a dance- and R&B- 
oriented channel "targeting slightly 



different audiences throughout the 
day," says Good. "In the afternoon 
we will show more R&B, and eve- 
nings will be more dance-oriented. If 
we'd be up and running now, MTV 
Base core tracks could be Busta 
Rhymes' 'Gimme Some More' and 
Armand Van Helden's 'You Don't 
Know Me.' " 

MTV Extra is geared toward 16- to 
24-year-old males and draws its eon- 
tent largely from MTV's existing U.K. 
& Ireland service. "At the moment, 
there are more men picking up digi- 
tal TV than women," says Good. On 
the difference in programming, he 
remarks, "Of current MTV artiste, 
Billie would not be on Extra, Will 
Smith could be on both, and Kula 
Shaker could be on higher rotation on 
Extra than MTV U.K. & Ireland, for 
in.stance." 

VH-1 Classic will be "song-dri\'en, 
not artist-dri\'en," .says Good. 0\'erall, 
the channel will focas on older mate- 
rial by established artists. "Core 
tracks could be George Michael's 
'Careless Whisper' and Simply Red's 
'Holding Back The Years,' " he adds. 

In his new role, Go<xl continues to 
be responsible for M2. He also will 
take on full editorial responsibility for 
MTV Ba.se and MTV Extra. Editori- 
al content for VH-1 Classic will be 
provided by the etisting VH-1 team 
under VH-1 U.K VP of pi-ogi-amming 
and production Tim Robinson. 



newsline... 



BMG HAS NAMED FREDDIE DE WALL managing direc- 
tor of its Danish affiliate, effective March 1. De Wall, 
who has been VP of marketing for Europe at BMG's 
London office since 1997, following six years at Poly- 
Gram's German label Metronome, will report to Hasse 
Breitholtz, BMG's Nordic region VP He replaces Hen- 
rik Boedtcher, who exited earlier this month. 



JIVE RECORDS PLANS to set up an Australian operation shortly, snaring 
two executi\'es from Mushroom Distribution Services (MDS). They are 
managing director Scott Murphy — who founded MDS in the mid-1980s — 
and Australian artist product manager Karl Richter. Murphy is expected 
to head the new wnture. Ji^^'s distribution deal with Mushroom Records 
expires in April. The label has eryoyed strong success in the territory with 
Steps, Britney Spears, and the Backstreet Boys. Christie eliezer 

U.K. DIRECT-MAIL FULRLLMENT HOUSE DHE has launched a "one-stop;' ser- 
vice for retailers and suppliers of home entertainment product wishing to 
sell on the Internet. London-based DHE, a suksidiary of TVAideo pro- 
ducer Carlton Communications, handles direct sales and distribution of 
\ideo and audio software for sereral msyor U.K. retailers and mail-order 
companies. Retailers using the one-stop service will be able to link their 
ow'n World Wide Web .sites to a dedicated DHE site, which will process 
orders, payment, and deliwry. The company al.so offers to construct Web 
sites for retail clients. A DHE-originated Blockbuster Video site is set to 
launch at the end of this month, initially offering \ideo only but with muidc 
and computer games to be added later. to.m Ferguson 

KJELL ANDERSSON WILL RETURN to Sweden's EMI S\'enska in March, the 
label where he was local A&R manager for 24 .wars until he left for the 
Stockholm-based indie label Diesel Music last December. Andersson 
worked at Diesel for about sLx weeks, until the middle of January, when he 
decided to head back to EMI. He could not be reached for comment. 

KAIB-LOFTHI'S 

WARNER MUSIC AUSTRALIA has restructured its A&R department, fol- 
lowing the recent departure of A&R executiw Michael I^risi for Mush- 
room ( BiUhoarAHuUetm, Dec. 23, 1998). Mark Pope, who was director of 
A&R/marketing for domestic repertoire, is now GM of Australian artists, 
overseeing A&R, marketing, strategic planning, and international mar- 
keting. Overall, the company's A&R activities have been divided into two 
units: altematire/modern rock under Dan Hennessy and AC/pop/'R&B 
under a manager to be appointed. Christie eliezck 

JAPANESE INDIE PONY CANYON has named former BMG Japan chairman 
Osamu Sato as an adviser to the label. Sato, who retired as BMG .Japan 
chairman Oct. 30, li)98, was pre.sident of BMG's Japanese affiliate from 
1987 until last March. The move is highly unusual, since in Japane.se cor- 
porate culture the position of adviser usually goes to retired executi\ies 
from the .same company rather than outsiders. Industry sources say Sato 
may be in line for a higher-profile executive post^ — possibly the presiden- 
cy, now held by Akinori Inaloa — at Pbny Canjxin, whose market share has 
been slipping. steve McCLURE 

MORE THAN 30 INTERNET MUSIC-RELATED companies attended MIDEM '99 
last month in Cannes, including Amazon.com, CDnow, liquid Audio, a2b, 
and Deutsche Tblekom, according to convention organizer the Reed Midera 
Organisation. A total of 9,757 music industry professionals and 1,500 mu-si- 
cians took part, w ith 44i61 companies represented — 6% more than in 
1998 — from a record 93 countries. 

A SINGAPOREAN HAS BECOME the first foreigner to be convicted in the 
Philippines of a crime invohing intellectual property. David Lim Gee Seng 
was con\icte<l in absentia on Jan. 28 and sentenced to a minimum prison 
term of six months and fined $4,200 Singapore ($2,.500). accoi-ding to court 
records. His co-conspirator. Filipino Rene Gonzales, was also convicted in 
absentia on the same charges. Lim reportedly claimed in 1992 that his 
"supplier" was a Singapore firm named Rainbow Music Productions, which 
Philippine Assn. of Recoi-ding Industries researchers later determined 
did not exist nazir husain 

ESTEBAN "KIKO" FUENTES has been appointed managing director of 
Warner Music Spain, effective March 1 . Fuentes is promoted from 
deputy managing director of the company and succeeds Inigo Zabala, 
now managing director of Warner Music Me.xico. He will report to Saul 
Tagarro, president of Warner affiliates in Spain and Portugal. Fuentes 
has been with the company since 1996 and has serwd as marketing 
manager and head of both bu.siness affairs and special projects. 

JEFF CL.\RK-.ME.U)S 
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StoGkwood's Songwriting Comes Of Age 

EMI Singer Says '12 Years Old' Is A More Musically Cohesive Work 



BY LARRY LeBLANC 

TOKONTO— With her dazzling, 
pop-based sophomore album, "12 
Years Old," Canadian Kim Stock- 
wood figures she's found her voice 
iis a songwriter. The album is being 
released here by EMI Music Cana- 
da on March 30. 

"It's a really smart record with 
some good pop tunes," declares 
Toronto-based ■•mwL. ^ 
Stockwood. "Since v ' 

my fir.it album, ' "* 

I've written with 
so many people 
and written so 
much on my own. ^ 
I'm pretty proud S, 
where Vve come to stockwood 
[as a songT\Titer]." 

To date, propelled by the popu- 
larity of the humorous pop track 
"Jerk," Stockwood's 1995 EMI 
album, "Bonavista," has sold .^^,000 
units in Canada, according to Peter 
Diemer, VP of national promotion at 
EMI Music Canada. 

"The previous album may have 
done well enough to really set this 
new" album up," says Lane Orr, 
buyer with the 13-store A&B Sound 
in Vancouver. 

".Jerk" also charted in Singapore, 
Switzerland, New Zealand, and 
Hong Kong. At this point, however, 
"12 Years Old" is slated only for re- 
lease in Canada. 

Stockwood says her new record- 
ing is a significant .step forward cre- 
atively from her debut, during the 
recording of which she thought of 
herself more as a singer. "The firet 
album was all over the place," she 
says. 

"12 Years Old" was produced and 
engineered by Michael Wojewoda, 
e.\cept for the title track, which was 



AVEX 

(Continued fwHi page ^7} 

including Namie Amuro, Globe, and 
trf. The office plans to use these 
names as a springboard to establish 
new .Japanese artists in Taiwan. 
"Kight now, certain arti.sts ai*e very 
well-established here," says Miyaza- 
ki, "but what we are trying to do is 
market the dance music label Avex 
Tra.x instead of individual artists. 
That is why we are emphasizing our 
logo in all of our adrertising." 

While Avex Taiwan will focus on 
promoting Japanese artists for the 
next two years, Miyazaki says he 
plans on eventuall,v scouting local tal- 
ent. Hong Kong's Avex Asia has al- 
ready signed a female trio from 
China named La Fantasie, which 
Miyazaki says will be heavily pro- 
moted in Taiwan. 

"Right now, we're focusing on cre- 
ating a steady release schedule to 
establish our presence here," he 
says, "but we will also be making 
about one compilation a month 
specifically for the Taiwan mai'ket. 
.After that, we'll see, but we will be 
definitely on the lookout for local tal- 
ent if the opportunity presentii it^lf." 



produced by Peter Vettese and Mi- 
chael Shipley. The 13-song album 
includes seven .songs Stockwood 
composed with her longtime collab- 
orator Naoise Sheridan, as well as 
songs written with Canadians Ran- 
dy Bachman and Paul Hyde; U.K. 
producer/songwriter Vettese; and 
American Abenna Frempong. 

"I wrote most of this record with 
Naoise, who has come to know me .so 
well," .says Stockwood. "He can put 
really quirky lyrics into my mouth." 

"12 Years Old," the album's title 
track and leadoff single, however, 
came about "from an unexpected 
source" as the album was about to 
be mixed. It was co-written by 
Stockwood with Vettese and Frem- 
pong at a weeklong songwriting 
camp in Devon, England, organized 
by her publisher, EMI Music Pub- 
lishing. 

To Stockwood's amazement, the 
song took shape in 20 minutes. 
"That was a fluke," she says. "It 
was the quickest song written for 
the album." 

Serviced to Canadian top 40, hot 
AC, and album rock formats Feb. 8, 
the song quickly picked up adds at 
such influential top 40 stations as 
CKNG (Power 92) Edmonton, Alber- 
U, and CKIK (Power 107) Calgary, 
Alberta, as well as top AC outlets 
CHIQ ((394) Winnipeg, Manitoba, 
and CHUM-FM Toronto. The track 
debuted at No. 46 on Broadcast Data 
Systems' Contemporary Hit Radio 
chart in the Feb. 22 issue of Canadi- 
an music trade The Record. 

"Out of the box, we've had fantas- 
tic adds," says Diemer. "There's also 
some great follow-up [singles] be- 
cause the album has so many solid 
songs." 

Stockwood ackno«'ledges that the 
efferwscent "Puzzle Girl," written 
with Sheridan, is a likely follow-up 
track, but she is somewhat appre- 
hensive of its release because it is 
mainstream pop. "[The label and 
management] think 'Puzzle Girl' is 
a hit, but a lot of great songs are on 
this record," she says. '"The song 
should be on the album, but I want 
to be remembered for more." 

Recording for the new album 
began in September 1997, and sub- 
sequent sessions at six Toronto stu- 
dios were staggered over an 18- 
month i)eriod. 

One song Stockwood insisted on 



including was the Celtie-st.vled "Will 
I Ever," written with Bachman. Not 
ILsted on the album's credits, it fea- 
tures her father, Leslie, on accor- 
dion, her 85-year-old grandmother 
Blanch Stockwood on harmonica, 
and friends and family members 
singing backup. 

"Musicall.v, the track is so differ- 
ent from the rest of the album, but 



Tue done OK 
touring. I've been 
able to pay my 
phone bill' 



the song is very pei-sonal to me," ex- 
plains Stockwood. "I had to con\ince 
[the label] to let me do it. It was like, 
'How can you fit your father and 
.your grandmother into pop music?' 
I said, 'I don't care. This song has to 
be on the record.' " 

Stockwood began performing in 
1988, two years after earning a 
bachelor of arts degree in English 
from -Memorial University in her 
hometown of St. John's, New- 
foundland. She was coaxed into 
performing at Bridget's folk club 
in St. John's on amateur night. 
Singing songs by Sinead O'Connor, 
Velvet Underground, and Patsy 
Cline, Stockwood so impressed the 
club's owner that he asked her to 
return. Shortly afterward. Stock- 
wood put together her own band to 
work weekends at local bars, per- 
forming covers and a few origi- 
nals. 

"In the beginning, after a couple of 
Guinnesses, I'd sing Patsy Cline and 
Elvis Presle.v," recalls Stockwxxxi. 

Within two months of moving to 
Toronto in 1993, she had landed a 
deal with EMI Mu.sic Publishing 
Canada. Within a year, she was 
signed as an artist with EMI Music 
Canada. 

Managed by Bruce Allen Talent 
and booked in Canada by S.L. Feld- 
man & Associates, Stockwood is 
anxious to begin touring in her 
home country in support of her 
new album. "I'll be going out if I'm 
making money," she says. "In the 
past couple of years, I've done OK 
[touringl. I've been able to pay my 
phone bill." 



Retailer Odyssey Expands 
In Areas Outside Manila 



BY DAVID GONZALES 

MANILA. Philippines— The con- 
try's largest music retail chain, 
Odyssey Records & Tapes, is on 
the expansion trail. Odyssey 
opened a total of five new outlets 
in December 19JIS and .January, in 
a move that saw it making signif- 
icant inroads away from its tra- 
ditional trading base in the 
nation's capital, Manila. That 
brought the chain's total number 
of stores in the country to 51; five 
more outlets will be opened bv 
May. 

Odys.*;e.v VP of operations Sony 
Escarilla says the retailer is 
expanding in the provincial areas 
because "Manila is saturated 
with Odyssey outlets." Escarilla 
adds that the five stores opened 
in December and January were 
all mall sites, between 864 and 
1,404 square feet in size, and all 
are provincial. 

Odyssey is also readying two 
superstores, l>oth in the Manila 
area, to operate under the 
Odyssey XL banner. One is 
scheduled to open in March or 
April at the SM City North mall 



in the major urban area of Que- 
zon City and will occupy 8.856 
S(|uare feet; the other (5.351 
square feet) will open in April or 
May at the SM City Bacoor mall 
in the town of Bacoor. The other 
three stores planned are mall 
sites in the 1,296- to 1,404- 
square-foot range. 

Escarilla says all three should 
be open by March or April. 
.According to E.scarilla, the sig- 
nificance of the new outlets lies 
in the fact that all e.\cept the two 
superstores are in provincial 
areas. She sa.ys, "Instead of peo- 
ple going to Manila to buy mu.sie, 
we're going to them." 

Odyssey defines all areas out- 
side of the metropolitan Manila 
area as provinces. 

Its working definition of the 
metro Manila area includes sur- 
rounding cities such as Quezon 
Cit.v, Makati City, Pasig Cit.v, and 
several others. Before Decem- 
ber's expansion, Escarilla notes, 
15 Odyssey stores were in 
provincial areas and 81 in the 
metro Manila area. There are 
now 20 and 31, respectively. 



Blockbuster Bows In Hong Kong 

stores Opened In Time For Chinese New Year 



BY OWEN HUGHES 

HONG KONG— Blockbuster Video 
has opened its first two outlets 
here, in time for the start of the 
traditional Chinese New Year (Feb. 
16) .sales rush. 

The stores were among the 
assets of Hong Kong video/music 
rental/sales chain KPS, acquired 
bv Blockbuster earlier this year 
(Billboard, .Ian. 16). 

The U.S.-based company plans 
to reopen a total of 15 of the 38 
stores — mostly mall sites with less 
than 5,000 square feet — operated 
by KPS, which went bankrupt last 
November. Until it folded, KPS 
was the largest video rental chain 
in Hong Kong, employing about 
430 people. 

In addition to the first two shops 
in the busy Kwai Fong (Kowloon) 



CHANNEL V BOWS AWARDS SHOW 



(Continued fmm preceding page) 

Wong and Taiwan's Ritchie Jen 
were named as best female and 
male artist, respectively, with Hong 
Kong's Andy Lau taking the 
Media's Choice Award for the third 
time. 

Tina Liu, channel director of 
Metro Broadcast's Hong Kong radio 
station 104 FM Select, says that Tai- 
wanese domination wasn't unex- 
pected. 

"It is very realistic," she .says. 
"Hong Kong artists focus on the 



Hong Kong market because they 
are Cantonese, and not all of them 
are comfortable singing in Man- 
darin. Taiwane.se and mainland Chi- 
nese [artists] only sing in Man- 
darin, so they will have more of an 
impact on voters," 

Liu added that the awards were 
likely to boost the profile not only 
of Channel V but also of the per- 
formers who appeai'ed on the pro- 
gram. The show was carried on 
Channel V, OTV, Chinese cable sta- 



tions, and three Taiwanese terres- 
trials, as well as on radio stations 
in Hong Kong, China, and Taiwan. 

"By their nature," Liu says, 
"awards ceremonies like this will 
raise your status. Channel V is 
widely distributed in China." 

Channel representatives said 
that up to 400 million people could 
watch the awards via the different 
TV distribution arms, although no 
independent viewing figures were 
available. 



and Shatin (New Territories) dis- 
tricts of Hong Kong, another four 
stores will reopen as Blockbuster | 
outlets by the end of February on 
the island. 

Initially, the outlets will concen- 
trate on video and laserdisc prod- 
uct to deal with the New Year hol- 
iday sales demand; CD and DVD 
will be added once the stores be- | 
come established. ' 

Customers who joined KPS 
before January 1998 will have 
their annual $100 Hong Kong 
($12.91) membership fee waived. 
However, they will not be able to 
redeem the coupons that formed 
the basis of KPS' rental policy. A 
spokesman for the company says, 
"Blockbuster does not operate a 
coupon system and is not planning 
to introduce one. While the com- 
pany has purchased KPS assets, it 
has no legal obligation to honor the 
coupons." 

At the time of the acquisition. 
Blockbuster president of world- 
wide operations Nigel Travis said 
that the chain, which has more 
than 6,000 stores globally, would 
reopen 15 of the former KPS 
stores in Hong Kong by "no later 
than the Chinese New Year." It is 
understood that this has proved 
difficult to achieve due to legal 
issues relating to the purchase of 
KPS' assets. 

Blockbuster did not return calls 
for comment by press time. 
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William Morris Agency 



TALENT AND LITERARY AGENCY 




Ouriggg Nominees 



Goo Goo 
Dolls 

M 



Best Pop Instrumental 
Performance 



Best R&B Performance by a 
Duo or Group with Vocal 




Best Female Pop Vocal 
Performance ^j" " 



ROW 

URYN Hill 



no jrinaiiccr 



Ehio or Group with Voca 



Best Male 

Rock Vocal Performance 




ELLENGAMP 



Best Rock Album 



OW 



Best Pop Collaboration with 
Vocals 

M •111:^1 



Bacharach 

Kenneth 

"Babyface" 

Edmonds 



Best Female R&B 
Vocal Performance 



Erykah Badu 

Aretha 
Franklin 



Best Traditional 
R&B Vocal Perf o rm ff . 



The 

Temptations 



Best Rap Solo Performance 



USTA KJTinVlES 

Lauryn Hill 
Wyclef Jean 




Best Rap Performan ceJar^a. 
Duo or Group jj|pm 

4 t^t ail i. 




o 

Mya 



Best Rap Album 



Best Country 
Instrumental 



Performance 



UPRI 



Marty Stuart 



Enrique 
Iglesias 



Best Tropical T Jttin Performance 



A Tribe 
Called Quest 




BEVERLY HILLS • NASHVILLE • LONDON 



HITS OF THE €^ WORLD 


JAPAN 


<Dompa Publications Inc.) 02/22/99 


GERMANY IMmlia Comron 02/16'99 


U.Ka (ChaflTiack) 02/!5,'99 


FRANCE (SNER'IFOP/Tite-Live} 02113/99 


IMS 


usr 


SMGlfS 


IMS 


LAST 


SINGLES 


IMS 


LAST 


SINGLES 


IHS 


LAST 




KSK 


MBK 


WEEK 


WEEK 


VKEH 


WBK 


IRSK 


WEEK 


SINGLES 




I 


WINTER, AGAIN GLAY UMiuufi} 


1 


1 


BIG BIG WORLD EMILIA lwersal 


1 


1 


MARIA BLONOIE BCYGr.0 


1 


1 


TU M'OUBLIERAS LARUSSO MAEMi 


2 


NEW 


MEMORY SEISYUN NO HIKARI MORNING MISUME 


2 


3 


DIE LAENGSTE SINGLE DER WELT 2 WOLFGANG 






. - . BABY ONE MORE TIME BRITNEY SPEARS , rvF 






BELIEVE CHER MA 






/En Me 






PETRY AflicxA 


3 


15 


FLYAWAY LENNY KRAVITZ virgin 


3 


5 


BIG BKl WORLD EMILIA univerial 










4 




PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING 


4 


4 


BELLE DANIEL LAVOIE & GAR(XJ & PATRKK FIORI 


3 


4 


AUTOMATIC {MAXD HIKARU UTADA IDSHrBA^MI 


3 


2 


1 WISH OLI P HANSA'ARiOUt 






PROTECT YOUR MIND DJ SAKIN i FRIENDS posiika 






POMMLSONY 


4 


3 


ASA OA MATAKURU DREAMS COME TRUE TOSMIBA- 


4 


4 


NARCOTIC LIQUIDO vmiiN 


5 


NEW 


5 


3 


MAIS QU'EST LA BELETTE MANAU FCLYIXIR 






EPi* 


S 


5 


GET FREAKY MUSIC INSTRUCTOR FEATURING AB 


6 


3 


HEARTBEAT/TRAGEDY STEPS IVE 


6 


6 


CHANTER POUR CEUX QUI SONT LOIN DE CHEZ 


5 


7 


ASAHI WO MINI IKOUYO SMAP victor 






FAsrwtsi 


7 


NEW 


CHANGES 2PAC Jilt 






EUX lAAM DiAEM 


6 


2 


WILD RUSH IM. REVOLUTION AnTINOS 


6 


NEW 


. . . BABY ONE MORE TIME BRITNEY SPEARS 


8 


7 


WHEN YOU'RE GONE BRYAN ADAMS FEATURING 


7 


9 


LE TEMPS DES CATHEDRALES BRUNO PELLETIER 


7 
8 


5 
6 


SOMO SPEED DE THE BRILLIANT GREEN som 
AUTOMATIC HIKARU UTADA lOSHiu Uii 


7 


NEW 


JIYE'ROUGH :«AGE 

PRETTY FLY (FOR A WHITE GUT) THE OFFSPRING 


9 


NEW 


MEL C UM 

ONE WEEK BARENAKEO LADIES repriseyyea 


8 


8 


PUMML^iNr 

WHEN YOU BEUEVE WHITNEY HOUSTON i MARI- 
AH CAREY ECEUMBI* 

DADICICM nil kl/YDn rum MALII ± V Ajri ,nn,-,u 
r*IYISItlY IIU niAKtl E-nCD MAMI & K-IVltL VIRGiN 


9 


9 


LAST CHANCE SOMETHING ELSE TOSHIBA^EMi 






ElXUi^fltA 


10 


4 


YOU OONT KNOW ME ARMAND VAN HELDEN 








NEW 


OVER AND OVER EVERY LITTLE THING »VEi IHjix 
WHATEVER AYUMI HAMASAKI av£k trax 


8 
9 


7 
11 


VATER WO BIST DU? DIE 3 GENERATION bca 
LEAN ON ME 2 4 FAMILY EPiC 


11 
12 
13 
14 


5 
9 


LONDON 

ENJOY YOURSELF Af l:niven&al 
WESTSIDE TQ epic 

BOY YOU KNOCK ME OUT TATYANA ALI EPiC 
BE THERE U N K.LE. MawAJiAi 


10 

11 


10 
1 1 


SIKIOIM TARKAN pr^iST'nDr.RAM 
KIM KAY LIIALI hiafm. 


12 
13 


NEW 
NEW 


HAAU SPRING HYSTERIC BLUE SOWY 
TAKARAMONO MAYO OKAMOTO lOiiUUA 


10 
11 


g 
8 


BELIEVE CHER WEA 

WHEN YOU BELIEVE WHITNEY HOUSTON & MARI* 


6 

20 


12 
13 


14 
NEW 


TO THE MOON A BACK SAVAGE (jARDEN Columbia 
TOUS LES MAUX D'AMOUR NORMA RAY M6 

S'lL SUFFISAIT O'AIMER CELINE DION coujiWA 
ElU PLEUHE OPHELIE WINTER tASTWtST 


14 


12 


KIBOU NO KANE GA NARU ASAMI THE ALFEE 

TnSM:aA EMI 


12 


14 


AH CAREY COLUMBIA 

LIEBESLIED ABSOLUTE BEGINNER ur<rYERSAL 


15 
16 


10 
NEW 


TEQUILA TERRORVISION total VEGASEMI 
CRAZY l/OFFATTS cbrysaus 


14 
15 


15 
12 


15 


17 


KOKODE KISS SHITE RINGO 5HIINA TCSHiaiiEMi 


13 


IS 


MIAMI WILL SMITH COIUUBUE 


17 


8 


CANT GET ENOUGH SOUL SEARCHER DEFEaEO 


16 


NEW 


YOU DON'T KNOW ME ARMAND VAN HELDEN 


16 
17 
IS 
19 
20 


10 
NEW 
U 
15 
13 


ITSUKA YUZU 5£HN«»C0 

CHRONIC LOVE MIKI NAKATANI WARitEfl 

1 HAVE NEVER SEEN NAMIE AMURO Avtx TFUx 

NANI SHITENNO SURFACE wFncunv 

AOI CHIGIRI H10E/U<I TOKUNAGA Kiiic 


14 

15 
16 
17 
18 
19 


NEW 

10 
13 
12 
19 
16 


WESTSIDE TQ eric 

PARTY MIX PUR imcRCORD 

RESPECT SPIKE F^XYDOR 

SHINE (DAVID'S SONG) LAMAR EPIC 

nUI ITI IDC UinrC fad l nUI/ TDAY an,>¥^v> 

HIJO DE LA LUNA LOONA UOIOft 


18 
19 

2 


13 
16 
12 

15 
NEW 


THESE ARE THE TIMES DRU HILL au»«i 
PRAISE YOU F ATBOY SLIM Si(iNT 

nwi lUrUAL tAi^lYtOa 1 nt LJIVirit UCPRLL/T 5ETANFA 

ALBUMS 

VARIOUS ARTISTS LOVE SONGS PCK.«WAMn 
VARIOUS ARTISTS THE BEST 60S LOVE ALBUM 


17 
IS 

19 
20 


13 
20 

NEW 
NEW 


BAtK;: AY F\l, YCP.OI/ 

LA DIFFERENCE LARA FABIAN im,ydor 

1 WANT TO SPEND MY LIFETIME LOI/ING YOU 

TINA ARENA & MARC ANTHONY COLUMBIA 

ELLE EST FIORI PATRICK LTc trisiawscpw 

MOTHERSHIP RECONNECTION SCOTT GROOVES 

LABELSVIHGIN 






ALBUMS 


20 


17 


HARD KNOCK LIFE (GHETTO ANTHEM) JAY-Z mc 






. - . EVER! viwuK'tMJ 






1 


1 


MR. CHILDREN DISCOVERY 1DY-Si«:iolw 






lA 


3 


2 


ROBBIE WILLIAMS I'VE BEEN EXPECTING YOU 






ALBUMS 


2 


NEW 


TOMOMI KAHALA KAHALA COMPILATION F«:TOftv 






ALBUMS 








1 


1 


SOUNDTRACK NOTRE DAME DE MRIS poum&sonv 




CRUMO 






^ 




FATBOY SLIM YOU'VE COME A LONG WAV BABY SKiNr 


2 


3 


SOUNDTRACK NOTRE DAME DE PARIS (INTEGRAL) 




NEW 


1 


1 


CHER BELIEVE yiea 


5 


g 


LAURYN HILL THE MISEDUCATION OF LAURYN 






POMMEjSCNV 


3 


TOSHINORI VONEKURA FLAVA PicultBloc 






XAVIER NAIDOO NICHT VON DIESER WELT 3P;tptc 








3 


2 


MANAU PANIQUE CELTIQUE polydor 


4 


3 


AYUMI HAMASAKI A SONG FOR M «VE« Ulu 


3 


4 


SAP COMICS & PIN UPS EMI 


6 


3 


THE CORRS^'tALK ON CORNERS 


4 


NEW 


3EME0EIL HIER. AUJOURD'HUI. DEMAIN court* 


5 
g 


2 
4 


UNICORN STAR BOX/UNICORN sew 
SOUNDTRACK ARMAGEDDON som 


4 
5 
6 


6 
3 

10 


LIQUIDO LIQUIDO VIRGIR 
WOLFSHEIM SPECTATORS lOC 
EMILIA BIG BIG WORLD o^ivERSAi 
LENNY KRAVIT2 5 «ROi« 






r.r. rKUJE.v.i/VAniUU3 AKItola tUrrtUKIft lELSIAfl 


5 


10 


BIX 

(^INE DION S'lL SUFFISAIT D'AIMER Columbia 


7 


11 


LAURVN HILL THE MISEDUCATION OF LAURYN 


8 


NEW 


DR. HOOK LOVE SONGS emi 


6 


4 


LOUISE ATTAQUE LOUISE ATTAQUE ATuos. 






HILL sow 


7 


6 


9 


7 


THECORHS FORGIVEN, not FORGOTTEN 


7 


9 


P H E R IQIJ ESSO N y 

SAVAGE GARDEN SAVAGE GARDEN cotUUKA 


8 


7 


KOHMI HIROSE HIROSE KOHMI THE BEST LOVE 


8 


8 


THE OFFSPRING AMERICANA COLUMBIA 


10 
11 


6 


STEPS STEP 1 JIVE 

GEORGE MICHAEL LADIES & GENTLEMEN: THE 


8 


5 


ViriLL SMITH BIG WILLIE STYLE coujmbw 






WINTERS viCTOfi 


9 


7 


MADONNA RAY OF LIGHT maverickwea 


9 


9 


6 


KHALEDftTAHAAFAUDEL 1 2 3 SOLflLS bar 


9 


6 


MASAYOSHI YAMAZAKI OO Ml NO pqevdor 


10 


13 


GUANO APES PROUD LIKE A GOD ARKDIA 




BEST OF GEORGE MICHAEL epic 


10 
11 
12 
13 






10 
11 


12 
8 


SPEED MOMENT lovsfAcioffr 
X STAR BOX/X KHXWSONv 


11 


11 


GEORGE MICHAEL LADIES & GENTLEMEN: THE 

BEST OF GEORGE MICHAEL tPic 


12 
13 


10 
16 


BOYZONE WHERE WE BELONG pceyixjr 
ROBBIE WiaiAHS LIFE THRU A LENS cnRYSAus 


8 
7 
13 
15 


LIANE FOLY ACOUSTIQUE VIRGIN 
SOUNDTRACK TAXI small^nt 
FLORENT PAGNY LIVE mfrcurt 
CELTIC SPIRITS DREAMS mircusy 


12 


6 


TM NETWORK STAR BOVTM NETWORK emc 


12 


14 


MARIAH CAREY #1'S COLUMBIA 


14 


NEW 


VARIOUS ARTISTS THE VERY BEST OF THE LOVE 


13 


19 


YUZU YUZU IKKA SENMA4C0 


13 


17 


LOONA LUNITA MijIuB 






ALBUM ■.wiiNFMi 


14 


14 


MATMATAH LA OUACHE tuEui^wro' 


14 


9 


REBECCA STAR BOICREBECCA n OON »»< 


14 


12 


WESTERNHAGEN RADIO MARIA yyca 


IS 


5 


VARIOUS ARTISTS THE CLUBBER'S GUIDE TO 


15 


12 


LAURYN HILL THE MISEDUCATION OF UURYN 


li 


17 


VARIOUS ARTISTS DANCEMANIA XI TKHIB<-EMi 


15 


9 


OLI R MEIN TAG iWiciA 


16 


19 


NINETY NINE SOUND Of ministry 






HILL SMALL'SONT 


16 


NEW 


PANDORA BREATHE uiiivEKSAi viciOB 


16 


15 


FOXY BROWN CHYNA DOLL mercury 


CHICAGO THE HEART OF CHICAGO 1967-1997 


16 


17 


EXCALieUR LA LEGENDS OES CELTES itc 


17 


10 


KOME KOME CLUB STAR BOVKOME KOME CLUB 


17 


20 


FATBOY SLIM YOU'VE COME A LONG WAY, BABY 


17 


NEW 


REPfllSE.'WEA 

BLONDIE ATOMIOATOMIX-THE VERY BEST OF EMI 


17 


16 


TBISTARiSONV 

LARA FABIAN PURE pol'^DOR 


18 


NEW 


MARIAH CAREY #1-5 SOKr 






EPtC 


18 


13 


MADONNA RAY OF UGHT maverica.avea 


18 


NEW 


HELENESEGARA COEURDEVERRE oblanwvwst 


18 


19 


METALLICA OARAGE INC vcrticqmercury 


19 


NEW 


VARIOUS ARTISTS ROCK'N'ROLL LOVE SONGS 


WfSI 


19 


18 


YO-YO MA SIMPLY BAROQUE SONY 


19 


16 


U2 THE BEST OF 1980-1990 liLANE^WEftcuflY 






GLOBAL r.: 


19 


RE 


MADONNA RAY OF LIGHT mavericIiWEA 


20 


14 


J-FRIENDS PEOPLE OF THE WORLD sum 


20 


NEW 


2PAC GREATEST HITS mtRouGH trade 


20 


RE 


M PEOPLE THE BEST OF M PEOPLE M PtORLLBMG 


20 


11 




CANADA tScundScanl 02/27B9 


NETHERLANDS (SticMlRgMlfgaToplOO) 02;20.'99 


AUSTRALIA (ariai 02/15^9 


iTAiy 


Mustca e Olschl'FIMI) 02,''15i''99 


IMS 


LAST 


SINGLES 


THS 


LAST 




THE 


LAST 




IMS 


LAST 






WOK 


WEEK 


WEEK 


SINGLES 


WEB( 


WSK 


SINGLES 




SINGLES 












WED! 


HBX 




1 


GOODBYE SPICE GIRLS vIRGiritbli 


1 


1 


CHANGES 2PAC /omba 




1 


BELIEVE CHER WEA 




1 


BELIEVE CHER wca 

BIG BIG WORLD EMILIA UNrvERSAL 


2 
3 


2 
3 


BELIEVE CHER ^v*RriEH 

CANDLE IN THE WIND 1997/SOMETHING ABOUT 


2 


6 


. . . BABY ONE MORE TIME BRITNEY SPEARS 


2 


4 


. . . BABY ONE MORE TIME BRITNEY SPEARS 


2 


3 


4 


4 


THE WAY YOU LOOK TONKSHT ELTON JOHN MERCURY 
. . . BABY ONE MORE TIME BRITNEY SPEARS 

jfYE.BMG 


3 
4 


3 
2 


SIMARIK TARKAN mm« 

PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING 
COUIMBiA 


3 
4 


3 
2 


MUSMBOOML'IESItVAl 

JACKIE B.Z, FEATURING JOANNE shock 

PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING 


3 
4 

s 


2 
4 

5 


WOULD YOU ... ? TOUCH 4 GO w 

BOOM, BOOM. BOOM. BOOM! VENGABOYS time 

IRIS GOO GOO DOLLS repotslwca 


6 
6 


5 
6 


MUSIC SOUNDS BETTER WITH YOU STARDUST 

RWlEVlRCirjEMi 

SOME KINDA WONDERFUL SKY EMi 


5 


4 


1 WANT TO SPEND MY LIFETIME LOVING YOU 

TINA ARENA & MARC ANTHONY COLUMBIA 

BaiEVE CHER mnmf 

ENJOY YOURSELF A^ uiiivERSAL 

CHOCOLATE SALTY BALLS CHEF AMERIIlAFimLUUEiA 

WESTSIDE TQ epil 


5 


NEW 


COLUMBIA 

THAT D0E5NT IMPRESS ME MUCH SHANIA 

TWAIN iKJLYW-FLiUNivERSAL 


6 


11 


PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING 


7 


7 


BECAUSE OF YOU 98" uciTov.i«»iERCoRY 


6 


5 


6 


7 


LULLABY SHAWN MULLINS EOEUMBiA 


7 


6 


ONCE UPON A TIME DOWN LOW HTiMUStC 


8 
9 


8 
11 


NOBODY'S SUPPOSED TO BE HERE DEBORAH 

COX ARISTJ^BMG 

WE LIKE TO PARTY! VENGABOYS wxmvaous, 


7 
S 
9 


7 
9 
8 


7 
8 


5 
6 


NO MATTER WHAT BOYZONE polyeydrvniversae 
WHEN YOU'RE GONE BRYAN ADAMS FEATURING 


8 

9 


10 
8 


I'M SO EXCITED NINA oance EiccsiMTuwo 
WHEN YOU BEUEVE WHITNEY HOUSTON & MARI- 




SmCTI Y HHYTrtM 


10 


13 


HOW WILL 1 KNOW (WHO YOU ARE) JESSICA FOL- 






MEL C. A&MUNrvERSAL 






AH CAREY cooiwiaA 


10 


12 


ANGEL OF MINE MONICA ItRSIXiBiK 






CKER /CMBA 


9 


a 


HOW 00 1 DEAL JENNIFER LOVE HEWITT wea 


10 


12 


TONITE SUPERCAR time 


11 


10 


LOVE LIKE THIS FAITH EVANS AfxSlwmij 


11 


ID 


WHEN YOU'RE GONE BRYAN ADAMS FEATURING 


10 


11 


CANT TAKE MY EYES OFF OF YOU/DOO WOP 


11 


14 


9 P.M. (TILL 1 COME) ATB iKxaMusc 


12 


9 


PARADOXX 666 OJLIRE 






MEL C RXYDOR 






(THAT THING) LAURYN HILL CXXUMeiA 


12 


13 


SHINE ON ME GAYA GUOeALNir 


13 


16 


SWEETEST THING (PART 2) U2 tsiANO 


12 


12 


BOOM. BOOM, BOOM. BOOM! VENGABOYS /omba 


11 


9 


GOT THE FEELING FIVE BMG 


13 


7 


GOODBYE SPICE GIRLS virgin 

DOC DAH CARTOONS DwscE FACTO«w t» 


14 


13 


SWEETEST THING U2 isiAiiD 


13 


1 1 


BIG BIG WORLD EMILIA uniyer&ae 


12 


NEW 


THIS KISS FAITH HILL vyla 


14 


9 


15 


14 


WOULD YOU . . . ? TOUCH & GO □yalv2.bmg 


14 


14 


WHEN YOU BELIEVE WHITNEY HOUSTON & MARI- 


13 


13 


A UTTLE BIT PANDORA uwyehsal 




16 


17 


IF YOU COULO READ MY MIND STARS ON 54: 






AH CAREY i:,-.,i,MPA 


14 


17 


CHOCOLATE SALTY BALLS CHEF amebicancolumbia 


IS 


NEW 


MUSIC IS MY LIFE TI.Pl.CAl, FEATURING KIMARA 






ULTRA NATE. AMBER, JOCELYN ENRIQUE! iommy 


15 


16 


HET WATER/SPEELTUIN MARCO BORSATO pixy 


15 


NEW 


HAVE YOU EVER? BRANDY wtA 








17 


RE 


BOY,YV*flNER 

DIANKU ALANIS MORISSETTE MAVERIDWEPffiSD 


16 


15 


MIAMI WILL SMITH Columbia 


16 
17 


12 
10 


1 WANT YOU BACK N SYNC BMO 
GOODBYE SPICE GIRLS virgin 


16 
17 


15 
19 


FREEDOM BIBI SCHON gi06Ai**et 

SURRENDER SOUNOLOVERS 00 n rouRsaf witelite 


18 


18 


WARiiER 

THE BOY IS MINE BRANDY i MONICA 


17 


IB 


I'M YOUR ANGEL R KELLY t CEUNE DION cauM. 

tilA 

9 PM. (TILL 1 COME) ATB iDtT 

GIMME SOME MORE BUSTA RHYMES Warner 

VIERVOETERS EXTINCE YiRG-ll 


18 


NEW 


BIG BIG WORLD CMIUA universal 


18 


17 


YOU DON'T KNOW ME ARMAND VAN HELDEN 


19 
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BRITNEY SPEARS . . . BABY ONE MORE TIME 
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ILSE DELANGE WORLD OF HURT WARNER 
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CHER BELIEVE WARNER 
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4 


5 
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THE OFFSPRING AMERICANA COLUMBIA 
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NEW 
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EMMA SHAPLIN CARMINE MEO EMi 
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NEW 
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7 


5 
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GEORGE MICHAEL LADIES 1. GENTLEMEN: THE 
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VARIOUS ARTISTS 1999 GRAMMY RAP NOMINEES 
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MARCO BORSATO DE BESTEMMING POLYDOR 






ALBUM AMEPiCAiLCOUJMBW 


9 
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AMEDEO MINGHI DECENNI cmi 


10 
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SKY PIECE OF PARADISE EM. 
VARIOUS ARTISTS WORLD WRESTLING FEDERA- 
TION: WWF THE MUSIC VOLUME 3 kekm 


10 
11 
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10 
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ANOUK TOGETHER ALONE DiRcj 

ACDA t DE MUNNIK NAAR HUlS s MABT,^ 

FREE THE SPIRIT FREE THE SPIRIT mercury 

DE DIJK HET BESTE VAN mercury 

DIRE STRAITS SULTANS OF SWING— THE VERY 

BEST OF MERCURY 


10 
11 


14 

10 


VONDA SHEPARD SONGS FROM ALLY MCBEAL (TV 

SOUNDTRACKl epic 

KORN FOLLOW THE LEADER EPK 


10 
11 
12 


11 
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NEW 


RENATO ZERO ZERO SETTANTA rca 
MINA MINA STUDIO COLLECTION emi 
LAURA PAUSINI LA MIA RISPOSTA CGQWarner 


12 
13 


11 
10 


SHANIA TWAIN COME ON OVER uercuby 
LAURYN HILL THE MISEDUCATION OF LAURYN 


8 
16 


12 


12 


GEORGE MICHAEL LADIES & GENTLEMEN: THE 
BEST OF GEORGE MICHAEL ERIC 


13 
14 


5 
NEW 


FABIO CONCATO FABIO CONCATO MERajRV 
GIANNI MORANDI 30 VOLTE MORANDt uormora 


14 

IS 


12 
9 


HILL Rur»MousEjCoujMei^3c«iY 

EVERLAST WHITEY FORD SINGS THE BLUES 

SOUNDTRACK SABRINA THE TEENAGE WITCH 


IS 
16 


NEW 
11 


COR BAKKER t HET METROPOLE ORKEST A TIME 

FOR LOVE uNivERiA. 

THE OFFSPRING AMERICANA cnujMBi* 


13 
14 
IS 


11 
13 
NEW 


B*WITCHEO 6*WITCHED ERIC 
FIVE FIVE BMG 

LAURYN HILL THE MISEDUCATION OF LAURYN 

HILL COLUMELA 


15 
16 
17 


13 
14 
10 


SOTTOTONO SOTTO LO STESSO EFFETTO wea 
FIVE FIVE -Ki* 

ANGELO BRANDUARDI BRANDUAROI STUDIO 






GEEFESUNrvERSA: 

U2 THE BEST OF 1980 1990 ISIAMD 
ANDREA BOCELLI ROMANZA rhilipsuniyersai 


17 
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CELINE DION. GLORIA ESTEFAN. ARETHA 










COLLECTION rvi^awi 

GEORGE MICHAEL LADIES & GENTLEMEN: THE 


16 
17 


13 
RE 






FRANKLIN. SHANIA TWAIN & MARIAH CAREY 

VH I DIVAS LIVE epic 


16 
17 


15 
IS 


NATALIE IMBRUGIIA LEFT OF THE MIDDLE BMO 
CHER BELIEVE «YtA 


IS 


18 


IS 


RE 


SARAH MCLACHLAN SURFACING r.cnwEB>l<ARi5TAa,K; 


18 


17 


MADONNA RAY OF LIGHT MAvf RiCA.wARNER 


18 


RE 


ANDREA BOCELLI ROMANZA universal 






BEST OF GEORGE MICHAEL epic 


19 


20 


MARIAH CAREY #1 S cotii»ABW,wrt 


19 


13 


THE CORPS TALK ON CORNERS U3.1ava-p»arn£R 


19 


NEW 


BEN LEE BREATHING TORNADOES tui 


19 


RE 


MINACELENTANO MINA CELENTANO PCUftn 


20 
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DIXIE CHICKS WIDE OPEN SPACES MONUMtNI/SQRY 


20 


IB 


SHANIA TWAIN COME ON OVER mercury 


20 


20 


PHIL COaiNS , HITS WEA 


20 


20 


RENATO ZERO AMORE DOPO AMORE lONOPomnc 



Hits O! The WoEld is compiled at Billboaril^LocTdon by Alison Smilli and Menno Visser Contact 44-171-323-6686, fax 44-171-323-2314/2316, NEW = New Entry RE = Re-Entry 



52 



BILLBOARD FEBRUARY 27, 1 999 



HITS OF THE WORLD 



rsi 



EUROCHART 



SINGLES 

BIG BIG WORLD EMILIA uNiviFCJti. 
BaiEVE CHER 

PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING 

WHEN YOU BEUEVE WHITNEY HOUSTON & MARI- 
AN CAREY ccxuMeiA 
FLY AWAY LENNY KRAVITZ viRSiN 
CHANGES 2PAC /.vcamaru 
NARCOTIC LIQUlOO viron 
MARIA BLONDIE bcvonrtca 
TU M'OUBLIERAS LARUSSO OiAEMi 
WHEN YOU'RE GONE BRYAN ADAMS FEATURING 
MEL C. AiM 

ALBUMS 

CHER BELIEVE wu 

THE OFFSPRING AMERICANA cauMa<A 

GEORGE MICHAEL UDIES & GENTLEMEN^ THE 

BEST OF GEORGE MICHAEL epic 

FATBOV SLIM YOU VE COME A LONG WAY, BABY 

SKINT EPIC 

ROBBIE WIUIAMS I'VE BEEN EXPECTING YOU 

MADONNA RAY OF LIGHT M«vtll1C^■**«^tB 
LAURYN HILL THE MtSEDUCATlON OF LAURYN 
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ALBUMS 

JACKY CHEUNG SOMEONE PRrGWU 

MARIAH CAREY #15 SONY 

VARIOUS ARTISTS EVERLASTING LOVE SONGS 

SITI NURHAUZA t NORANIZA IDRIS SERI BALAS 

THE OFFSPRING AMERICANA sdny 

AWIE BESTOFAWIE bmq 

ANGGUN SNOW ON THE SAHARA saNy 

CAREFREE t BLACK DOG BONE CAREFREE VS 

BLACK DOG BONE emi 

XPDC SAMURAI iiFC 

SAMMI CHENG LISTEN TO SAMMI WAtmtK 
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SMGL£S 

VI DRAR TILL FiALLEN MARKOOLIO CNR/MCADe 
. . . BABY ONE MORE TIME BRITNEY SPEARS 

PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING 

SONY 

WHEN YOU BEUEVE WHITNEY HOUSTON & MARI- 
AH CAREY sew 

WISH I COULD FLY ROXETTE rdxeiie RLCORomGS.u>i 
HOW DEEP IS YOUR LOVE DRU HILL FEATURING 
REDMAN fCiTOdAM 

HEARTBEAT/TRAGEDY STEPS jivtviRsm 

W4EN YOU'RE GONE BRYAN ADAMS FEATURING 

MELC. PCtrtiHAM 

BEUEVE CHER warner 
VreSTSIDE TO sow 
ALBUMS 

THE OFFSPRING AMERICANA scwv 

DR, HOOK OUR SWEDISH COLLECTION tw 

BO KASPERS ORKESTER I CENTRUM SONY 

THE CARDIGANS GI^AN TURISMO stockhoiu 

SARAH BRIGHTMAN EDEN wARNCt) 

LENNY KRAVITZ 5 v flcir. 

JERRY WILUAMS GREATEST HITS sonct 
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ELECTRIC BANANA BAND ELECTRIC BANANA 

TAJ M M L I » LWA k n t ft 
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SMGL£S 
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SONV 
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AH CAREY SONV 
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ALBUMS 
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SOUNDTRACK) iOVY 
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THE OFFSPRING AMERICANA sony 
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INFINITY WWWHAPPr PEOPLE.NET m 
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LA CREAM SOUND 4 VISION cwarcaw 
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SMGLES 

BELIEVE CHER ».» 

BIG BIG WORLD EMILIA umUML 

MARIA BLONDIE E£it}NO'ARiDuv 

WHAT'S TOUR SIGN? DES'REE epic 

WHEN I GROW UP GARBAGE MusiiROOWRCA 

COMO QUIEN DA UN REFRESCO MANOLO GARCIA 
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YOU'RE A SUPERSTAR LOVE INC. ROi 
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ALEJANDRO SANZ MAS wu 
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HEVIA TIERRA DE NADIE Hismvcn 
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SOUNDTRACK 53 VOLUME 1 RUNCO v Hlcm 
CHER BELIEVE wfa 

DUNCAN DHU COLECCION 1985-1998 wo 
DES'REE SUPERNATURAL Ifc 
U2 THE BEST OF 1980-1990 isLANa'MEROjffv 
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CHER BELIEVE wiawarneh 
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SMGLES 
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THE CARPENTER NIGHTWISH snWfARM 
WASTING THE DAWN 68 EYES »ga goochES-pow 
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ALBUMS 
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THE OFFSPRING AMERICANA SOW 
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gram 
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SWEDEN'S FIRST commercially successful 
hip-hop/rap act, Petter, and Stockholm 
Records rock band the Cardigans earned 
the majority of the 1999 Grammis Awards, 
held Feb. 15 at the Kungliga Tennishallen 
venue in Stockholm (Billboard^Ue^i'n, 
Feb. 17). Petter won three awards for his 
BMG debut album, "Mitt Sjatte Sinne" (My 
^^^^^^ Sixth Sense) (Words & 
^^"^^^1 Deeds, Billboard, Feb. 

6): songwriter, newcom- 
er, and male pop/rock 
wt^ JT^ ! act. The Cardigans, 

■ • J I band member/composer 
H Peter Svensson (also a 

■ member of BMG act 
PETTER Paus), and their produc- 
er Tore Johansson col- 
lectively garnered four awards. The band, 
currently on a U.S. tour, performed an 
acoustic version of "My Favourite Game" 
liTO via satellite from Minneapolis. Swedish 
video producer Jonas Akerlund earned a 
special Grammis Award for his videos "Ray 
Of Light" by Madonna and "Smack My 
Bitch Up" by the Prodigy. Max Martin, 
producer of Britney Spears' album " 
. . . Baby One More Time," was awarded 
"the government's export-related award." 

ANDERS LLNDQUIST AND KAI R. LOFTHLS 

ON THE EVE of Italy's San Remo Song Festi- 
val, iLs founder, Amilcare Rambaldi, is being 
immortalized with a tribute album, "Roba Di 
Amilcare" (Amilcare's Stuff) on Alabian- 
ca/CGD EastWest. Rambaldi created the fes- 
tival in law, but in 1974 he founded the alter- 
native, Rassegna Delle Canzoni d'Autori 
(Review of Song%vriter'a Songs) after being 
shunned by the ev^nt he created. As the San 
Remo Festival became mainstream, Ram- 
baldi's Rassegna (held each September, also 
in San Remo) mm'ed toward promoting and 
rewarding traditional and innovative 
singer/songwriters. The collection, out to 
coincide with this .year's event Wednesday- 
Saturday (24-27), features live recordings 
from the Ras,«iegna, including a rai'C record- 
ing of Italian director/actor Roberto Benig- 
ni singing a satirical tribute to Rambaldi. 
Performances from Chico Buarque Ue Hol- 
landa, brothers Paolo and Girogio Conte, 
father and son Fabrizio and Cristiano De 
Andre, Eugenio Finardi, and Jovanotti are 
also included. mark \m?.?as\ 

BRITISH TECHNO act Underworld is planning 
a nationwide series of playbacks Thursday 
(2,'>) in the U.K. for its new album, "Bcaucoup 
Fish." More than 120 shop.s, venues, duKs, 
and university and college student unions 
around the country will play the set — the 
band's third — at .some point during so-called 
Underworld Day. Fans taking part can order 
a limited-edition version of the album, due 
March 1 in the U.K., through local dealers. 
The hand is organizing the event in conjunc- 
tion with its label .IBO, a joint renture with 
V2, as well as with sales hou.se 3M V and pro- 
moter RcTOlution. Details of the renues are 
posted at www.jbo.eom on the World Wide 
Web. "Beaucoup Fish" will be released 
through V2 companies March 1 . It is due 




April 13 in the U.S. and Canada and Satur- 
day (20) in .Japan. The band will tour the U.K. 
in March. dominicprtoe 

RAY DAVIES wasn't initially receptive to the 
idea of Dani.sh band Natural Bom Hippies 
covering the Kinks' 1970 hit, "Lola" and 
adding to the lyrics and title. "Weeks and 
months passed without 
any positive reply from 
the publishers re- 
sponsible," says Iceberg 
Records managing direc- 
tor Manfred Zahringer, 
"until I approached Ray 
Davies and he heard the 
Natural Born Hippies nattjralborn 
demo. Then we received hippies 
approval the very same 
day." The Hippies' own lyrics tell of a contin- 
uing love for the cross-dresser, Lola. BMG 
Ariola Hamburg originally .signed a single 
deal for "Lola (If You Ever FiiU m Love)" but 
changed it to an album deal for all territories 
except Dani.sh licenser Iceberg's home turf. 
The track was released Jan. 1 1 in four Nordic 
countries and in Germany, Switzerland, and 
Austria and will be out next month in the 
U.K., Italy, and Canada. Spain is con.sidering 
combining a release with a (3oca-Cola ad. An 
international launch of the ambiguously titled 
debut album "Popshit" is in the planning. 

CHARLES FERRO 

GRAEME BELL, one of the founding fathers of 
Australian jazz, has retired from playing. 
Bell turns 85 this ye&r, and his career spans 
(/a years. His final .show in mid-February, at 
Dallas Brooks Hall in Melbounie, saw 15 top 
jazz pla.vers join him onstage. Also screened 
at the show was f(M)tage taken of Bell's 1947 
tour of Czechoslovakia, where he played to 
10,000 people, and a 1957 interview he con- 
ducted in the Channel 7 TV studios with 
Louis .\rmstrong. CHRISTIE eliezer 

GREECE'S ANNA VISSI w iU open her first fu^t 
U.S. tour March 20 at New York's Madison 
Square Garden Theater following the U.S. 
release of her album "Antidote" through Sony 
Music International's (SMI) GlobeTrotter 
senice. "Antidoto" hit No. 1 in Greece upon 
its release in April 1998. It is the 14th album 
by the Greek superstar to reach gold (25,000 
units sold) or platinum (50,000) in her home 
market. Vissi will also 
perform two concerts in 
London, Saturday and 
Sunday (20-21). SMI's 
GlobeTrotter Retail Im- 
port Service label offers 
a U.S. release through 
New York independent 
di.stributor Musicrama to vissi 
Sony artists from some 
50 countries who are not signed directlv to 
Sony's US. labels. Jerry Schulman, SMI VP 
of marketing development, .says that Globe- 
Trotter serves the immigrant and ethnic 
communities but also gives mainstream 
American fans an opportunity to hear and 
purchase more of SMI's global repei'toire. 

TIIOM Dl'FFY 
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LIFELINES 



BIRTHS 

Girl, Madeline Rose, to Donna 
and Tom Ryan, Jan. 12 in Port- 
land, Maine. Mother and father 
are production managers at Bob 
Ludwig's Gateway Mastering Stu- 
dios. 

Girl, Mariah Catherine Rose, to 
Susan and Tom Musto, Jan. 20 in 
Massapequa, N.Y. Father is co- 
owner of NCP Distribution/ 
Northcutt Productions. 

Boy, Charles Francis, to Jane and 
Doug MacMillian, Jan. 21 in 
Raleigh, N.C. Father is the vocal- 
ist for TVT recording act the Con- 
nells. 

Boy, Sean Michael, to Stephanie 
and Fred McKendree, Jan. 26 in 
Atlanta. Father is director of 
Southeast region sales at Priority 
Records. 

Boy, Jacob Isaac, to Vicki and 
Robert Schimmel, Jan. 27 in 
Scottsdale, Ariz. Father is a 
comedian and Warner Bros, 
recording artist. 

DEATHS 

Jimmy Domengeaux, 44, in a 

motorcycle accident, .Jan. 25 in 
southwestern Louisiana. For the 
past four years, he was guitarist 



GOOD WORKS 



N IGHT TO REMEMBER: On 
Saturday (27) at the Altman 
Building in New York, the si.xth 
annual Charity Ball for the Kris- 
ten Ann Carr Fund will raise 
funds for patient visits, a support 
group, and research on sarcoma. 
There will be an auction, dancing, 
raffle, and dinner. The event will 
be sponsored by Bruce Spring- 
steen and Patti Scialfa, .Joseph 
E. Seagram & Sons, Brick Wall 
Management, Sony Music En- 
tertainment, Mercury Nashville, 
sports announcer Bob Costas, 
and BMG Entertainment Interna- 
tional, among others. Contact: 
Jim Flammia at 718-522-7171. 

Stop the violence: Hous- 
ton's Wreckshop Records is 
putting together the Stop the Vio- 
lence/Family 2000 Weekend to 
raise money for the Harris Coun- 
ty (Texas) Psychiatric Center and 
to help put an end to gun violence. 
Organizers are looking for addi- 
tional performers, guest speak- 
ers, and sponsors for the March 5- 
7 lineup of forums, concerts, and 
picnics. The center will use the 
money to expand its counseling 
program for troubled youth. Con- 
tact: Laura Friedman at 713-778- 
9962. 



for Steve Riley & the Mamou Play- 
boys. During his 38-year music 
career, he performed with Black 
Dog, Warren Storm, Cajun Heat, 
the Gumbo Cajun Band, and 
Cheryl Cormier. He is survived by 
his mother and father, three sis- 
ters, one brother, and one daugh- 
ter. In lieu of flowers, the family 
is requesting donations to a trust 
for his daughter. Send them to 
Murphy or Annie Domengeaux, 
210 E. Bridge St., Breaux Bridge, 
La. 70517. 

Doug Weston, 72, of undisclosed 
causes, Feb. 14 in Los Angeles. 
Starting in the late '50s, Weston 



operated the Troubadour, one of 
L.A.'s best-known talent showcas- 
es. The club was at its apex in the 
'60s and '70s, when such acts as 
the Byrds, Judy Collins, Lenny 
Bruce, Joni Mitchell, Laura Nyro, 
Linda Ronstadt, Kris Kristoffer- 
son, and Elton John (who made his 
U.S. debut there) headlined the 
venue. Through the '80s, the 
"Troub" was home to local heavy 
metal acts such as Great White 
and WASP. In recent years, its 
reputation as a launching pad for 
developing talent was restored 
under GM Lance Hubp. Weston 
leaves no known survivors. 
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A iveekly listing of trade shoivs, con- 
vent iom, award slum's, seminars, ami 
other emits. Send rnformatim to Cal' 
endar. Billboard, 5055 Wilskire Blvd., 
LosAtigeks, Calif. 900.i6. 

FEBRUARY 

Feb 20. Six Steps To SonEwritint Success Willi 
Jason Blume. sponsored by Nashville Songwriters 
Assn. international and Songvynlers in the Round, 
Fort Lauderdale, Ra, 305-2M-0094, 

Feb 22. MusiCares Person Of The Year Dinner, 
honoring Stevie Wonder. Ccnhjry Plaza Hotel, Centu- 
ry City, Calif. 310-201-8816. 

Feb 23-25, Great Lakes Broadcasting Confer- 
ence i Expo, Lansing Center, Lansing. Mich. 800- 
968-7622. 

Feb. 23-26. REPtltech Europe. Messe, Vienna. 
914-328-9157. 

Feb. 24, 41st Ibinual Grammy Awards. Shrine 
Auditorium. Los Angeles. 310-392-3777. 

Feb. 24, Embracing New Technology — The 
Future Of Music Distribution, panel sponsored by 
the Assn. of Independent Music Publishers, Dillon's 
Restaurant Newtek. 212-758-6157. 

Feb. 25. Rhythm & Blues Foundation's 10th 
Annual Pioneer And Lifetime Achievement 
Awards. Sony Studios, Los Angeles, 310-854-1111 

Feb 25-28, lltti Annual North American Folk 
Musk And Dance Alliance Conference. Conven- 
tion Center, Albuquerque, N.M. 202-835-3655. 

Feb. 25'Maich 5, 1999 American Film Market. 
Loews Santa Monica Beach Hotel, Santa Monica, 
Calif. 213-954-5858. 

Feb. 26. Songwriting Series, presented by Song- 
writers in the Round, Holtywood East Music Group, 
and the University of Miami's Musk Therapy Depart- 
ment Miami 305-284-3650. 

Feb 27. How To Start I Run Your Own Record 
Label Seminar New Yorfter Hotel. New Yorii. 212- 
688-3504. 

Feb 27. Musical Mysticism: Alexander Scri- 
abin, presented by Thomas Sipe. Harmony House. 
Troy, Mich. 248-398-0422. 

MARCH 

March 4, Echo Awards, Congress Centre. Ham- 
burg. 49-40-35-690. 

March 4-6, Million Dollar Black College Radio 
t Music Conference '99. Sumner Suites Atlanta Air- 
port Hotel. College Park, Ga. 404-766-1275. 

March 6, 1999 Marachi Music Festival. Salva- 
tion Amiy, Nomdge, III. 800-481-3832 ext. 4. 

March 6, Cinema Audio Society Annual Awards, 
Sheraton Universal Hotel, Universal City. Calif. 818- 
752-8624. 

March 6-7, 1999 New York Music And Internet 



Expo. New Ybrlier Hotel Grand Ballrooms. New Ybrti. 
973-731-6864. 

Mareh 8-11. 1999 National Assn. Of Recording 
Merchandisers Convention i Trade Show. Las 

Vegas Hilton, Las Veps. 609-596-2221. 

March 12-14. Pensacola Music Fest '99. Bar 
tram Padi. Pensacola, Fla. 850-539-6040. 

March 13. Bam Magazine's California Music 
Awards, Bill Graham Civic Auditorium, San Francis- 
co. 415-864-2333. 

March 13. CMA Winner's Circle Luncheon, 
sponsored by the Country Music Assn.. Convenbon 
Center, Nashville. 615-244-2340. 

March 13. Your Backstage Pass To The Record 
Industry, presented by Sih/er Lining Entertainment 
Korman Suites Hotel, Philadelphia. 888-836-8086. 

M3n:h 13-17. 14th Annual Winter Musk Con- 
ference. Fontainebleau Hilton Resort and Towers. 
Miami Beach. 954-563-4444. 

Maich 16. Recording Industry Assn. Of Amer- 
ica's Diamond Awards Presentations, New Ybrli 
202-775-0101. 

Maich 18, Songwriter Showcase, presented by 
the Songwriters Hall of Fame and the National Acad- 
emy of Popular Music, Life. New M. 212-957-9230. 

March 19, Uth Annual Tamika Reggae Awards. 
Madison Square Garden Theater. New 7 18 525 
8345. 

March 2 1, Academy Of Motion PKliire Aits And 
Sciences Awards. Shrine Auditonum, Los Angeles. 
310-247-3000. 

Maich 23-24, lOtti Annual Digital Engineering 
Conference, Hasbrouk Heights N I 703-907-7600. 

March 24. Ninth Annual Variety/Schroders 
Media Conference. Plaza Hotel, New M. 212-492- 
6082. 

March 24, Gospel Music Assn. Dove Awards, 

Nashville. 615-242-0303. 

March 24-26, Making Nevrs: An Executive Sem- 
inar In Broadcast Journalism, sponsored by the 
National Assn. of Broadcasters, Swiss Hotel, Atlanta. 
202-775-2559 

March 25-26, Entertainment Lawyers Think 
Tank And Conference, sponsored by the Sedona 
Conference, Poco Diablo, Sedona, Ariz. 520-639- 
3904. 

March 26. Soul Train Music Awards, Shrine 
Auditorium, Los Angeles. 310-858-8232. 

March 26, Songwriting Series, presented by 
Songwriters in the Round, Hollywood East Music 
Group, and the University oi Miami's Music Therapy 
Department Miami. 305-284-3650. 

March 27, Your Backstage Pass To The Record 
Industry, presented by Silver Lining Entertainment 
Fairmont Hotel, New Orteans. 888-836-8086. 

March 27. 131h Annual Genesis Awards, Beverly 
Hilton Hotel, Los Angeles. 818-501-2275. 




Brealtfast Benefit. LIFEbeat, ttie music industry AIDS organization, is gearing 
up for a benefit breakfast to t>e field Wednesday (24) at ttie Mondrian t-fotel's 
Asia de Cuba in Los Angeles. Ttie benefit is intended to increase awareness of 
LIFEbeat's new initiative. Zero Transmissions by 2001 , and will feature as its 
guest Steve Smitti. a radio consultant. Shown, from left, are board president of 
LIFEtreat Daniel Glass, LIFEbeat executive director Tim Rosta, songwriter/txjard 
member Denise Rich, and Smith. 



March 28, Annual Conscious Entertainment 
Awards Show And Dinner, benefiting the One Child 
Our Village Scholarship Program. Roosevelt Hotel, 
Hollywood. 323-290-9283. 

APRIL 

April 2, Songwriting Series, presented by Song- 
writers in the Round, Hollywood East Music Group, 
and the University of Miami's Music Therapy Depart- 
ment, Miami. 305-284-3650. 

April 8, Music t Marketing Seminar, Essex 
House, New M. 212-536-5002. 

April 9, Eighth Annual Music Video Produclion 
Assn. Awards. Egypban Theater. Hollywood. 323- 
660-9311. 

April 16-19. Broadcast Education Assn. 44th 
Annual Conventkm, Las Vegas. 202-429-3935. 

Apnl 16-20, Expand '99— Vibe Music Seminar 
And Vibestyle, Jacob lavits Center. New Yortc. 212- 
448-7328. 

April 17. 10th Annual Rainforest Foundation 
Benefit Concert. Camegie Hall. New M. 212-245- 
6570. 

April 18, National Assn. Of Broadcasters Ca- 
reer Fair, Las Vegas. 202-429-5498. 

April 19. Songwriters Guild Of America Annu- 
al Awards, hononng Ervin Drake, IMyndham Bel Age 
Hotel, West Hollywood. 323-462-1108 

Apnl 20. Keepers Of The Flame Dinner, honor- 
ing Edgar Bronfman. Chartes Bronfman, and their 
families, Waldorf-Astoria Hotel. New York 212-836- 
1676. 

April 20-22, Billboard Interaabcnal Latin Mu- 
sic Conference & Awards, Fontainebleau Hilton 
Resort and Towers, Miami Beach. 212-536-5002. 

April 24, Millennium Technology Series: 
Downloadable Audio — Future Shock For The 
Recording Industry, presented by the New York 
chapter ol the National Academy of Recording Arts 
and Sciences, Webster Hall, New York. 212-245- 
5440. 

April 25-28. Louisiana Music-New Orleans 
Pride 1999 Conference, New Orleans 504-592- 
9800. 

Apnl 28, A Celebfatkm Of Dreams: A Tribute To 
Jeffrey Katzenberg. the Sherrill C. Coiwin Human 
Relations Award Dinner, sponsored by the Ameri- 
can Jewish Committee. Regent Beverty Wilshire 
Hotel, Beverty Hills. Calif. 310-282-8080 ext 306. 

MAY 

May 5. Academy Of Country Music Awards. 

Los Anples. 818-841-3003. 

May 8-11. Audio Engineering Society Con- 
vention, MOC Center. Munich. 212-661-8528. 

May 10- 13, 1999 3D Design I Animatkm Con- 
ference And Exposition, Convention Center. Santa 
Clara. Calif. 415-278-5258. 

May 12-16, Hi-Fi '99 Conference, Palmer 



House Hilton, Chicago. 781-784-4400. 

May 13, 24th Annual IJ. Martell Foundation 
Humanitarian Gala, hononng BMG Entertainment 
chainnan/CEO Michael Domemann, NewU Hilton 
and Towers. New Ybrti. 212-245-1818 

May 13-15, Electronic Entertainment Expo. 
Convenbon Center. Los Angeles. 800-315-1133, 
vrww-e3expo com 

May 19-22. Emerging Artsts t Talent In Mu- 
sic Conference, Showcase t Festival. Mirage 
Hotel and Casino. Las Vegas. 702-837-3636. 

May 22-23. LJl. Gospel Festival, Tennis Cen- 
ter, University of CalUornia-Los Angeles, Los Ange- 
les. 770-717-7020 

May 26, New England Video Software Deal- 
ers Assn. Educational Forum And Trade Show. 
Bentley College, Boston. 800-949-8732. 

JUNE 

lune 13-16, Cable '99, sponsored by the Na- 
bonal Cable Television Assn., McComiKk Conven- 
tion Center, Chicago. 202-775-3669. 

June 14-19. 28th Interaatkinal Country Music 
Fan Fair, sponsored by the Country Music Assn. 
and the Grand Ole Opry. Tennessee State Fair- 
grounds, Nashville. 615-244-2840 

JULY 

July 10-16, 1999 Management Development 
Seminar For Television Executhres, Northwestern 
Univeisity, Evanston. III. 202-429-5347. 

July 14-16, Billboard Dance Music Summit, 

Sheraton Colony Square, Atlanta. 212-536-5002. 

AUGUST 

Aug. 31-Sept 3. 1999 National Assn. Of 
Broadcasters. Orange County Convention Center. 
Orlando. Ra. 202-775-3511. 

SEPTEMBER 

Sept 2-5. Audio Engineering Society Inter- 
national Conference. Villa Castelletb. Signa. Italy. 
49-9131-776-303 

Sept. 24-26. Focus On Video '99, Internation- 
al Centre, Toronto. 416-531-2121, promex@sym- 
pabcoca. 

Sept 24-27, Audio Engineering Society Con- 
ventnn, Jacob K. lavits Center, NewM. 212-661- 

8528. 

OCTOBER 

Oct 7-9, Billboard/Airplay Monitor Radio 
Seminar t Awards. Fontainebleau Hilton Resort 
and Towers. Miami Beach. 212-536-5002. 

NOVEMBER 

Nov 10-12,Billboard Music Video Conference 
& Awanls, Loews Santa Monica Beach Hotel, Santa 

Monica, Calif. 212-536-5002. 
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Cantopop Drop 

A Handful Of Idols Holds The Industry's Attention, 
As New Artists And The Economy Struggle 



BY ANN TSANG 

HONG KONG— \Mi;u is bt-hiiul ihr dn)|) orOinin|>c>p? 

I ht_' nichxiic, e;is\ -listening style oKlaiitonese-langiiage pop liiis long char- 
aciei ized and dominated tlic Asian music market centered in Hong Kong. Yel 
unit Sides of domestic Canlopop ref>erloire in Hong Kong showed a signili- 
cani drop in late 1998, according to record -ctjmpany sonires. 

While the superstars of the genre — artists such as Jacky Cheung 
(Universiil/PolyGram). ,-\;iron Kwok {Warner), Leon Lai (Sony) and Andy 
Laii (BM(i/Music Impact) — still sell well, lesser artLsLs may not. Recoi-d exec- 
utives, meanwhile, acknowledge they have less money to invest in the de\'el- 
opinenl ot new Ointopop artists. 

"It is terribly Iwd news for new arirsLs and talent, but lliere is no commer- 
cial value in the new-artist business, and it's completely under threat." says 
Lachlan Rutherford, senior VI*, Warner 
Music South Last .Asia. 

llu' general downturn in ihe Asian econ- 
omy and the ri.se in music piracy in Hong 
Kong may well be fiitlors in the C);intopop 
(frop. But die development has led some in 
die music industiy to take sttxk of a genre 
thai liisti^incally has dcix?nded on the pop- 
ularity of a handftii of pop idols. 

STARTING IN THE 'TOs 

(Chinese pop. as we kn(»v it today, 
emerged in the early '70s when arlisls — 
mainly fW^m Taiwan, bul liighly inllucnced 
b\' boih Japanese and Koiean music — 
began to release scmgs both in LngHsh and 
Mandarin, lliere were also a handful of 
local Hong Kong artisl-s who l)egan to 
record in both English and Mandarin. 
Hiese were the artists who began to sing 
what couki tiow be tiescribed as very 
"middle-of-the-ioad" C-antonese songs. 
.Although the language in which they 
sang was C^anionese, die musical style 
remained relatively Western, llie most 
influeutLtl uf all diese stars was Sam Ilui. 
who, in addition lo singing, alsf) wrou- 
most ol his own music and lyrics. 

"What appeiiled to the niiisses at that 
time was the tact thai the lyrics were quite 
liberal, almost low-class," notes Uan. 
Ngiui Lun-Mo, music director, progi^am- 
devclopment manager and DJ at I(>4 KM 
Selea in Hong Kong. "Sam [Hui] wiis dif- 
ferent. He was the lii-st lo give Cantonese 
music its own spirit and resisted record- 
ing t(x> many cover versions." 

M the same time, a different style of 

Continued on (xige ? 
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Korea Ends 

Japan Ban 

japan's Music Industry Prepares To Enter 
A Promising Market Through A Newly 
Opened Door 

BY STEVE McCLURE 

TOKYO — Japanese lal)els have long been accustomed to 
steady giowth in the world's second-biggest music market. 
lUU the idea of ex|>orliiig domeslic product is gaining 
gnnmd for two reasons: the stagnation of the Japanese mar- 
ket and South Korea's recent announcement that it is end- 
ing its decades-long ban on Japanese pop culliue. 

Tlial ban wa.s implemented in reaction to the suppression 
of Korean language and cultine by Japanese colonial 
authorities between 1910 and 1945. Japan's often-brutal 
I ule on the peninsula left deep scars in the Korean national 
psjclie, so the policy of banning Japanese pop culture 




enjoyed widespread support among Koreans. 

Last .April. South Korean president Kim Dae Jung, a for- 
mer dissident who has placed a priority on libei-alizing 
Korean society, lent his support to ending the ban, saying 
thai tliere is no reason lo fear the entry ol Japanese culture, 
since Korean culture remains unique, even though it has 
accepted other foreign cultures. 

TAKING IT SLOW 

But it's sull not clear just how long it will take before 
Japan can freely export its music and other pop culture to 
Soudi Korea. 

" I'he process will take place gradually through a number 
of committee meetings and public hearings," says Chy 
Myong-Kwan, a professor at Hallym University who, last 
June, was named tlie head ol the Advisory C>>mmittee lor 
Exchanging Culture Between Korea and Japan. .As a result, 
Japanese labels aren't exactly falling over themselves to 
enter the Korean pop- 
music market. 

"There has lx?cn a lot 
of news concerning the 
release of Japanese pop 
culture in the Korean 
market, but the defini- 
tion [of lilxTaiization] 
isn't cJear as far as [our] 
business is concerned," 
siiys Uni\xTs;il Music Jaixui 
president Kei Ishizaka. 
"The whole project, if it 
goes ahead, will be done 
in collaboration with 

Continued on page A P<^- f 
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"The music industry needs people who have the vision 

to support today's 

and tomorrow's 
superstars" 

- Andy Yavasis, Vice President, Marketing, Sony Music Asia 




Part of realising this vision means keeping an open mind. Which 
is why MTV works together with recording companies and gets 
behind all artists, established and new. Artist promotions and 
unique programmes showcasing talent, seen by over 72 million 
households in Asia, are some of the reasons why we came to 
the most wanted music channel. 

Offering a choice of customised programming in 9 different 
markets, MTV Asia caters to the diverse musical tastes of young 
adults in a language they relate to and understand. 



If you need 




most wanted music channel in Asia, please call: 



INDIA 

MISHAL VAHMA 

TEL: 9122 497 2892 

FAX; 9122 497 2890 



TAIWAN 

DENNIS YANC 
TEL: 8S62 376 1311 
FAX: 8862 377 0864 




Asia's Most Wanted Music Cliannei MUSIC TELEVISION 



www.intvasia.com 



THE CANTOPOP DROP 

Cimtiiitted from piij^f AFi)-! 

music tK'g-an to emerge, in the form of theme songs from popular telev ision 
dramas. Tlie stai-s of the television -theme-song era inckidecl Michael Kwan, 
Sam Mo and Agnes C^ian. (Kwan s nou- television theme stmgs displayed the 
strong lolk iniluences of (lal Stevens ami Don McLean, while he also covered 
Beatles and Lobo songs.) Songs by these and olhei- anists Ix-came mapr local 
hits and strengthened ihe hold that Television Broadcasts IJmiied (l^'B) 
had on the broader I long Kong enteriaimnent industry'. Many perfoiinei's 
were lied contractually to l A'B as actoi-s. singei's and presentei-s, and iheir 
songs and videos coul<l only Ix; played on TVB. llie company had a 9iy'A 
share of the television-viewing market at that time. 

'80s IDOLS 

Ilie early "8()s witnessed the rise of dir "jiop idol." letl b> Alan Iain. Leslie 
( Cheung and Anita Mui. I his period was subject to strong Japanese influeiuc 
and saw the rele;ise of a slew of OuUonese cover versions of original songs by 
Japanese superstars, including .-Vnchenzitai, Hideki Smjo and Masiuiiko 
Kondo. 

The laie '8()s brouglu the arrival of the much-touted "Four Celestial 
Kings" — (iheung. Lau, Lai and Kwok — who 
hav e continued to dominate albiun sales l^oUi 
in Hong Kong and in the surnninding re- 
gion, along with a handful of other (^niopop 
contenders. 

" IlieyVe exhaustingly popuLu," says Hna 
I ju, channel diretlor at 104 FM Seltxi. 

Record companies direw aish at what tliey 
consideifd to Ix' their biggest tnmnphs ever. 
'Ilie Four (xflestial Kings were .seen and 
heard everywhere, thanks to extensive and 
e xpensive marketing campaigns dial tai);elfd 
teenage fans. However, their successful but 
lorniulaic pn)dnci Ix-gan to push out new 
anists, as the economy began to move into 
l^^^^^^^^^^^^^^^^H recession. could financially siip- 

^^^P^^^H^^^H^^I port a numl>er of artists, 

^^^m ^^^^^^^^^^H decided to support the already successhil 
ones. 

This is possibly one reason for the overall 
decline in the C^ntopop business, which, as of 
" ihe third quarter t>f 1998, was down 489r 
Faye Wong liom die previt>us year and was expetrted to 

be down more than 50% through the fourtli 
cjuarter of 1998, according to the estimates of some recoitl<ompany execu- 
uves. 
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ECONOMY DOWN, PIRACY UP 

Other influencing faaors include (he Asian economic i^ecession. which has 
depressed consumer spending, and an increase in piracy. Piracy rates in 
Hong Kong exceed i^(f/f, and the market now h;is the capacity to manufac- 
ture more than 1 billion optical discs per year, accoixiing to die I FPL Tlie 
legitimate market for CDs in Hong Kong currently stands at around 7 mil- 
lion uniLs per year Anoliier 10 planLs that Uie government will approve in 
the next month will increase the manufacturing capacity to 1.3 billion, the 
IFPl reports. 

Much of this produa is supplying a pirate-CD market in China, but 
enough is slaying in Hong Kong to seriously destroy the region's recording 
industry. 

"C^mtonese music has Ixren a major regional repertoire for us in the liisi 
two decades," says Rutherford at Warner Music. "If the government can't 
lielp us. the future of the industry here is very bleak." 

Ngan at 104 FM Select, however, doesn't view the situation as Uiat dra- 
matic. "Over the p;ist two yeai^s. the record companies have been very con- 
servative and haven't dared to lake risks. Iliey weren't willing to spend to 
promote new arusts. because the Four Kings condnued to exert a monopoly 
over the industn," he says. "However, this has tTe;ite<l a conflid fi>r lalx'l 
executives beaiuse. while they [piivately] say that the product is boring, they 
haxcn't Ixt-n willing to invest in promoting many new aitists. lliey really 
need to think alxjut that." 

F.siablished ways of doing business in Hong Kong haven't heljjed. 

" Ilie Hong Kong indusln' h;is had a histoi")' of exiravagiml artist deals 
and an exti-avagant media and promotional setup, which has been run at 
very high cost," says Rutherford. " Ihe industry can no longer afford to sup- 
port Uils. Sadly, reactitju at die managing-director level has been to simply 
cut piices. As we're seeing a deterioration in trading terms in Hong Kong, 
this is ixiund to liirther aggravate the situation in the fiitiu'e." Rutnei4brd 
also notes that Hong Kong salaries and rent arc extremely exjjensive. By 
reducing the price of what is sold, the rcx:ord business is hurt f urther 

The ermion of Canloptjp in Hong Kong is illustrated by developments 
over the past few years at CR2. the market's most-lisienetl-to radio statitm. As 
recendy as 1993. Hif/t of the recoi-ds played on the station were Cantonese 
cover \crsions. By 1995, Mando-pop from Taiwan Ix^gan to gain a l(X)diold 
in Hong Kong with a more adventurous, irreverent and original style. In 
1996. CR2 invoked a radical ban on cover vei^sions in an attempt to encour- 
age more original work from Uxal anists. Widiin a yeiir, S(f/c of die music on 
(;R2 was original materiiti — but Western-style nx:k atid dance music were 
widening their respective market shares, inlluencecl in part by die ri-se of 
M IT. Channel \' and other music-television outlets. 

NEW FACES AND SOUNDS 

Ngan points lo a clutch of new ai tisLs who have broken over the past two 
years, specifically William So Wing-Hong. .Andy Hui Chi-On and Sammi 

CotUtmied on pttge At'^l-f 
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Death-Metal Rudra, Aboriginal 
Difang And Nasyid-Pop Huda 



SINGAPORE'S PREMIER DEATH- 
METAL band. Rudra. has both 
(onlirined and transcended the 
coiuury's indifference to its own 
fjop music. The act has sold more 
than .'),000 units of its eponv- 
mous debia. released last Jul\. 
Locally pr(>diiced Fnglish- 
language pop usually sells less 





Radra 



than hall that figure. But more 
than 90'/< of that total came from 
sales in foreign mai kels, including 
the L'.S.. Italy. Germany. Canada. 
Mexico, Malaysia, Japan, Indo- 
nesia and even Romania. Says 
Hirmie Abdul Rahman, owner of 
Candlelight Productions, which 
signed Rudra. "The Iiuernei real- 
ly saved us. We e-mailed many for- 
eign labels to buy the CD from us. 
and we conducted more than 30 e- 
mail interviews with metal 'zines 
and radio. Allogethei. we distiib- 
uled to more than 20 foreign 
licen.sees." Rudra is billed as "tlie 
dawn of Verdic Metal," and the 
band's bassist/vocalist, K. Kaihira- 
san, says, "Many journalists were 
fascinated by the fusion ol tradi- 
tional Indian instruments and 
lyrics based on Sanskrit texts. Also, 
they had never heard of death- 
metal from this part of the world." 
This year, the band is slated to 
perform in Chicago. (Rudra's e- 
mail address is rudraC^singnel. 
com.sg.) 

THE EMPEROR GROUP of Hong 
Kong — a long-established compa- 
ny invfjived in fields as varied as 
financial services, real estate, 
retailing and manufacturing — has 
launched the Kmperor Enter- 
tainment (iroup (FFC). tapping 
former Warner Music and C^apital 
Artists executive Frankie Lee as its 
C'F.O. Lee has also managed 
Cantopop stars such as Aaron 
Kwok, Sammi Cheng, Leon Lai, 
.'\niia Mui. Sally Veh and Lui 
Fong. "Merging its creativity and 
inspiration with the richness of 
('hiiicse culture. FEC defmes new 
horizons for show bi/," says 
spokeswoman Susan Yeung. "Its 
businesses include music prt>duc- 
tion and distribution, [live] shows, 
artist management and film pro- 
<luction." The company plans to 
be active in the entertainment 
industries in Hong Ktmg, main- 
land China and Taiwan, while 
soincing and distributing reper- 
toire worldwide. /Vmong current 




News In Review 

EEC. projects arc a romantic 
movie titled "The Accident," 
which debuted in January, a TV 
drama called "House Of Dragon" 
and a movie coproduclion with 
Big Mandarin Canema (>ircuit Ltd. 
titled '*A.ssasinalton .Amour," which 
opened on Valentine's Day and 
stars Cantopop superstar Andy 
Lau. 

THE ABORIGINAL TAIWANESE singer 
heard on Enigma's song "Return 
To Innocence" has achieved 
notable sales in his homeland and 
Japan for his latest, long-awaited 
albiun. The 76-yeai-old Difang 




Difang 

released "Circle Of Life" on the 
Magic Stone label last autumn and 
since then has seen sales of 100.000 
units in Taiwan and 20,000 in 
Japan. The album was produced 
by Dan Lacksman ol Deep Forest 
fame. Magic Stone also plans to 
distribute the album as world 
music in North America and 
Europe through partners to l>e 
announced. "We are very excited 
about this project," says Magic 
Stone president Landy Chang. 
"This is something new Ibr us." 

THE INDONESIAN MULTIMEDIA GIANT 

PI Dalakoni. through its sub- 
sidiary Vasawirya fama C^ipta 
(Y rC). recently launched an 
album of 10 Indonesian national 
songs. "Simfoni Negeriku (The 
Symphony Of My Country)." The 
launch commemorated the 70lh 
a n n ual You th Pled ge Day. The 
project, which cost less than 
US$ 1 50,000, was aimed at reviving 
a sense of nationalism during eco- 
nomically and politically ditlicult 
times, says YTC president director 
Youk Tanzil. P^F .Atjuarius Musik- 
indo bought recording and sole 



distribution rights, said to run 
into hundreds of thousands of 
dollars, according to Aquarius 
marketing spokesman Kondan 
Irawan. "It is the most expen- 
sive rights purchase we have 
evei bought," says Aquarius 
piesideiii diiector Surdjoko. 
I Some .'i.OOO albums were re- 
leased and sold Ibr $5.65 on CD 
and S2.25 on ca.ssette. Surdjoko 
hopes the albiun's nationalist 
songs will attract a sufVicient audi- 
ence. However, serious music in a 
pop disguise has a p<H)r record in 
Indonesia. Vanessa Mae's "Violin 
Player" has sold 30,000 copies. 
compaie<l to the 800,000 iniils 
sold of liK'al pop group Dewa ly's 
"Pandawa Lima." for example, 
notes Irawan. Nine stmgs on the 
"Simfoni Negeriku" album were 
freshly arranged by noted conduc- 
tor Addic Moeljadi Siunaatniadja, 
in a>lbilx)ration witli the 60-member 
Melbourne Symphony Orchestra's 
Victorian Philharmonic Oichestra. 
T he classic-pop style is reminiscent 
of Lalo SchrifTin. " I "a nab ,Airku 
(My Homeland)" and "Indonesia 
Pusaka (Indonesian Treasure)" 
feature soloists Rita EI1i;ndi and 
Agus Wisman. respectively. The 
national anthem, "Indonesia Raya 
(Creat Indonesia)." was arranged 
by Dutch conductor Jos Clelx'n 

"ANDAMAN SEA," on the Pis(es/ln 8c 
Out label, is the much-anticipated 
second album from Boy 'Fhai, a 
group of traditional Thai musi- 
cians dedicated lo modernizing 
the centuries-old Thai classical 
tradition. The band's 1995 debut 
album, "Siamese Samba." sur- 
prised many Thai classical-music 




Boy Thai 

lovers with its blend of Thai and 
Western styles. It has sold some 
20.000 units, according to Pisces — 
10 times the average fiir a local 
release. One song from the disc, 
"A Day On Sado Island." won the 
Season Award (the Thai e<juiva- 
lent to a Crainmy) for Best In- 
strumental Song in 1995. Accord- 
ing to Pisces managing director 
,\inporn Chakkaphak, strong sales 
and positive response for the 
group's live shows encouraged the 
band to experiment further The 

Cnnlmued on fkigr AI'll-M 
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Blockbuster In Taiwan, 
Tower in Thailand And Radio 
City In The Philippines 



BLOCKBUSTER HAS CONTIN- 
UED its rapid expansion in 
laiwan with the video- 
rental chain opening its 
52nd siore by (he end of 
1998. The chain's firsi 
store in the market openetl 
in March 1997, and, by the 
year 2003, it plans to have 
220 stores throughout the 
island — a rate of" one lo two stores 
every 10 to 12 days. "We're actual- 
ly ahead of schedule," says Block- 
buster marketing manager l.ance 
Tsao. Somces credit Blockbuster 
with helping increase the overall 
size of Taiwan's video-rental busi- 
ness, which grew from -1.5 billion 
New Taiwan dollars (US$136 mil- 
lion) in 1996 to 4.8 billion 
(US$145 million) in 1997, accord- 
ing (o the Ernnomic Daily Nnt's. 

THE AUSTRALIAN COMPETmON AND 
CONSUMER COMMISSION (ACCC) has 

investigated allegations that Indo- 
nesian record companies have 
been under pressure to stop sell- 
ing CDs to the Australian market. 
Australians attempting to buy 
from Jakarta distributors have 
reported their business was 
refused. "Many seemed fright- 
ened," said one Sydney-based 
import buyer. Joe Karam. of 
I'erth-based Tempo International, 
reportedly gave ACXX^. his In- 
donesia contacts among Jakarta 
suppliers when his were among 
numerous shipments recently 
seized by Australian customs. Most 
goods reportedly were rettnned 
without charges. AC(,>C chairman 
v'Vllan Fels reported the matter 
under investigation and gave no 
comment. (Changes last July to the 
Australian copyright act opened 
the country's music industry to 
import-CD competition. Asian- 
produced CDs sell at about $7 
below Australian market prices. 
Australia's leading record comp.i 
nies have refused to cut prices in 
the Australian market, as the gov- 
ernment had hoped, and the 
industry is campaigning against 
the new import laws. 

TOWER RECORDS IN THAILAND has 

opened its first provincial store at 
a time when the region's econom- 
ic crisis has badly hurt the retail 
sector and prompted many stores 
to cut stock or close improfitable 
oudets. The opening last autumn 
of the Pattaya store on the third 
floor of the Rt)yal (iarden Plaza, 
the eastern seaboard resort's pre- 
mier shopping venue, was herald- 
ed with m-store entertainment 
from top rapper Joey Boy. Tower 
Records (Tnailand) managing 
director Narin Narula says. "The 
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approach for this store is different 
from our five Bangkok ones, since 
Pattaya is not a business town but 
one for entertainment. There are 
not as many schools, so we focus 
on local Thais, expatriates and 
tourists." He says initial sales have 




been better than Tower's subur- 
ban Bangkok stores. "Pattaya was 
to lest the waters, so we think thai 
in the second half of this year we'll 
be looking into the possibility of 
more 'upcountry' stores, perhaps 
in Chiang Mai, Phukel or Hat 
Yai." 

AS A REACTION to the soft retail cli- 
itiate in Malaysia (estimated lo be 
down by 5(y7(), BMC Malaysia has 
been running a three-month retail 




Keany G 

campaign ( ailed The Great Music 
Sale. Thirty popular BMC titles, 
by the likes of Kenny G and M. 
Nasir, were discounted from 
December through the end of 
February. Rosmin Hashim, mar- 



keting director of BMG 
Malaysia, says, "There are 
fairly new releases (hat are 
six months old, like Five, 
and evergreen stuff like 
Elvis at lower prices. CDs 
and cassettes are discount- 
^™ ed by 10%. " Hashim adds 
that local and Chinese 
artists like M. Nasir and 
Andy Lau will be included in the 
campaign. 

JOINT PROMOTIONS between retail- 
ers and record companies have 
become increasingly common in 
Singapore since mid- 1998, when 
the recession started eating into 
advertising budgets. Each mega- 
store — ^"Ibwer, HMV or Borders — 
had at least 10 releases each 
month with coupons attached for 
liee-music premiums. Widi Tower's 
fifth anniversary' in Singapore last 
autumn, they gave a bonanza of 
15,000 coupons for every S$I5 
spent a( the store. Free premiums 
ran tlie gamut from extra ('Ds, 
C'D pouches, posters, stickers and 
badges to R.E.M. hampers. Says 
Leveena Sadanandan, Tower's 
marketing manager, "It's all about 
perceived value. If I have a premi- 
um that's worth S$30, the cus- 
tomer feels like he hasn't spent a 
cent." Says another store manager, 
"When you think about back- 
catalog CDs being given away as a 
premium, it actually costs nothing 
to the majors." But Johnson Soh, 
Warner's head of internatit)nal, 
cautions, "When you become too 
dependent on premiums, it dis- 
tracts you from what you're actu- 
ally selling — music." 

RADIO CITY, the Philippine music- 
retail chain, was set early this year 
to open two new outlets, one in 
Santa Lucia East (trand Mall in 
Cainta and another in a mall called 
Robinsons linns. Both lot al ions 
.ti e in outlying areas of the Manila 
metropolis; Imus is near Cavite 
City, and C'ainlii is near Quez(tn 
City. Merwin lee, VP of Radio (>ity 
and also VP of operations for the 
Music One meg-astore, savs thai 
the mega.slore property also has 
been undergoing a significant 
expansion. Music One is a Joint 
venture between Radio City and 
department-store chain National 
Bookstore. 'I"ee also reports that 
another Music One now occupies 
some 4iy7t of another megastore 
opened in .Mandaluyong Clitv, 
which is operated in conjunction 
with Powerbooks, a subsidiary* of 
National Bookstore. Brewed colfee 
is available for customers through 
California CofTee, which also 
shares store space. ■ 



THE CANTOPOP DROP 
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C;heng, as well as Faye Wong, who has managed to maintain a consistent 
presence in the market. .Although So and I lui have only recendy emerged as 
"new artists, " both have actually been active in the industry- for more than a 
decade. 

"We need new faces, new sounds, new inspiration like So and Hui," says 
Ngan. "Their mtisic^il backgroimds are very different from those of die Four 
Kings." (xmverselv. the Four Kings continue to pump out their romantic biil- 
lads and pretty-boy pop, althougli Lau appears to Ix- growing more adven- 
tiuous in terms of working with overseas musicians and exploring different 
nmstcal styles. Howe\'er, whether the masses will accept his new ideas 
remains to be seen. 

V\amer's Riitheribrd s;iys that his label has actively reinvented the way it 
niaikeis and promoies hoih (Uiinestr and international repeitoire. "We've 
drastically reduced our headcoimt. reduced our roster size and renegotiated 
rent, which are ;ill the sui^ival techni(|ues we're having to adopt," he siiys. 
I le also says that Warner h;is had no choice but to channel its invesunent into 
its top-ranking aiiisls, such as .A;iron Kwok and Sammi Cheng, who still sell 
well because the loyal fans won't buy pirated product. 

The media in Hong Kong rarely helps promote new music, preferring to 
focus on iutists' pei-son;il lives. In the early '80s. diere was a better balance 
Ix'tween pop idols and "non-idols," in the view of Liu at 104 FM Select, who 
rccordetl during that eni with such songwiiiing luminaries and performers 
as (rt-orge Lam, Lowell Lo and Deanie Ip. 

" loday, there is a much larger |>ercentage of idols, which I don't like see- 
ing," she says. "In Hong Kong, people worship idols and dt)n't give enough 
attention to mature artists.'' Liu also notes that artists are obliged to under- 
take a miissive volume of publicity work, which takes up the majority of their 
time and enci^jy and, in Liu's opinion, compromises their mu.sic. 

Liu predicts that die next couple of years will bring a shakeout for domes- 
tic repertoire in Hong Kong. "I believe that only quality materi^tl am endure 
hartl limes." she says. "Those who don't otter quality will fade out. I also 
hope to see establisbed artists explore more of their potential rather than 
playing it safe all die time." 

Ngan at 1 04 FM Select suggests that the record industry in Hong Kong will 
need to look to die mainland for artistic and commercial growth in the new 
ceniun ahead. "Mainland C^hinese music Ls vei> mcxicm and \er\ Western," 
he says. "Artists face a lot of competition there, .so the successful protlucl tends 
to be of a higher quality. However, they- will have to soKe their promotional 
problems in terms of how- they can open the door to the outside." 

Even during hard times. Hong Kong's place in the future of the .Asian 
music iiuiustry is stx^ure. 

"Hong Kong is still a gateway to (^hina, therefore it's still a strategically 
impoitant market lor everyone. " states Rutherford. " The business has paid 
far less attenUon to commerciiil reality here than they should have." He pre- 
dicts at least another biid year ahead for the music industry in Hong Kong, 
while the international business will remain at realistic levels. "I don't think 
we'll ever go back to die boom Umes, but, as a result, a more sensible and 
nuxlerale indastry will emei'ge." ■ 



KOREA ENDS BAN 
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Universal Korea president David Lee. 
under the auspices of the chairman of 
Universal Music, Asia Pacific, Norman 
Cheng. 

"Right now, 1 don't have any solid plans 
[about entering the Korean market], but I'm 
optimistic and positive." adds Ishizaka. 

Besides the lact that the ban is l>eing only 
gradually lifted, lingering cultural sensiuvi- 
ties are another reason Japanese labels are 
taking a wait-and-see altitude toward the 
Korean market. 

"Because of the history between Japan 
and Korea, we don't want to jump into the 
Korean market just because the ban is being 
lifted." says Tetsuo Mori, Sony Music 
Enterlainment (|apaii)'s VP lor .Asian aflairs. 
He says SMEJ will consult with Stmy Music 
Entertainmeni Group's existing Korean 
subsidiary, which reports to New York, about 
how to promote SMEJ's Japanese acts in 
Korea. 

Tokyo-based indie label Avex says il*s 
ready to enter the South Korean market at 
any time. In 1996, the label's Hong Kong 
subsidiary. Avex .Asia, set up a distribution 
arm in Seoul to market Avex's non-Japanese 
product. 

"We are building up our business lliere 
through our .Avex brand concept." says Avex 
chairman Tom Voda. 




From top: Tom Yoda of Avex, 
Kei Ishizaka of Universal 



POTENTIAL SALES 

Tower Records Far F.iist managing director Keith Gaboon estimates 
Japanese pop could take as much as \&/c of tlie Korean music market once 
lilxralization is complete. "While there is a desire lo o(H'n up the market, 
and a belief that it is overdue, the Korean economy is still suffering. Some 

Contmufd on page APQ-8 
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EEG defin^ new IilTrizon ^ol•'>^^u^^ Willi profound international 
inanageinenf' experience and well-c*stahlislied connections within the 
industry, EEG M'elconies world-wide business companions of all media. 
^ It is our aim to bring a new, endless excitement and opportunities into 

the new millennium. 
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EMPEROR ENTERTAINMENT GROUP LIMITED 

28/F., Emperor Group Cenlrc, 288 Heniiessy Road, Wanchai, Hong Kong 
Tel: (852) 2835 6688 Fax: (852) 2331 3575 e-niaU: eeg@emperorgruup.cu 



ui.al 




Members of GLAY • JIro [Electric Bass]»Tenj [Vocal] 

• Takuro [Electric and Acoustic Guitar] • Hisashi [Electric and Acoustic Guitar] 

(from Left) 
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III UNLIMITED RECORDS 

II 7F Ryoshin Harajuku BIdg. 6-17-11 Jingumae. 
** Shibuya-ku. Tokyo 150-0001 Japan 

PHONE 61-3-5467-7800 FAX 81-3-5467-7795 
hltp://www.glay. co.jp/ 



IN JAPAN THe'fOUR-PIECE "GLAY" 

-REACHING THE PINNACLE OF SUCCESS- 

"GLAY" is the most successful rock band in Japan for botli musical ability and popularity. 
Their greatest hits CD "REVIEW" has sold over 5,000,000 copies since October 1st, 
1997 release, and strong sales of the album still continues. Their total sales since their debut 
until present also sets a new record in Japanese pops scene, 5 CD albums 12,470,000, 16 
CD singles 14,370,000, 8 Music videos 1,800,000. 

All dates for their upcoming 1999 Dome Tour scheduled in February and March are sold out 
within the first hour of sales (4 days in Osaka Dome / 4 days in Nagoya Dome / 2 days in 
Fukuoka Dome / 5 days in Tokyo Dome), total of 750,000 tickets. With this achievement 
GLAY has set a new record for "Dome" concert ticket sales in Japan, exceeding previous record 
holder Rolling Stones' combined ticket sales for all concerts there to date. Their future success 
as an outleading rock band in Japan will not end up only in domestic Japan, but will become 
popular internationally, especially among the Asian countries and make a big sensation. 



asta pacif ic| 

Daily Luk-Thung Country, 
Weekly Hip-Hop 
and Monthly Themes 



PHILIPPINE FUNK AND HIP- \ 

HOP art Kula\, which s<i\\ 
its single "Delicious" re- 
leased in the U.K. last year, 
has scored another coup 
with its own weekly televi- 
sion program. "Vibeslation 
named for Kulay's current album 
on Sony, is a 30-minuie program 
that airs every Sunday at 5:30 p.m. 
on Channel 5. The fast-paced 
show features interviews with 
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Kulay 

Philippine musicians, film person- 
alities and others. According to 
Annie Alejo. media manager of 
Sony Music Entertainment Philip- 
pines, several artists signed to the 
label have appeared on ihc pro- 
gram, including popular metal 
outfit Wolfgang, hard rockers 
Razorback and rap artist Chill. 
"Many variety shows don't feature 
inten'iews with music artists, so 
this is a good opportunity," says 
Alejo. "Kulay interviews bands 
from other labels. lcx>, not just 
Sony. [Kulay group leader] Boom 
Dayupay has direct access to us. 
and we're very happy to supply 
whatever thev need, including 
videos and electronic press kits." 

KOREAN DOMESTIC CABLE MUSIC-TV 

channels m.net and KM TV each 
recently introduced new theme- 
oriented programming. Bioad- 
casiing on Channel 27. m.nel airs a 
day of special theme prognunming 
on the 27th of each montli. Huring 
(Vtober. for example, the theme 
was "Students." since Soiuh 
Korea's national college entrance 
exams lake place in November. 
The day's programming com- 
prised video clips interspersed 
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with useful tips concerning the 
exams and inteniews with stu- 
dents. In November, the theme 
was " I .overs. " The video outlet 
says the programming strategy has 
proven successful. Meanwhile, 
cable music channel KMTV has 
launched a program titled "Let's 
Co High Five," featuring music 
videos grouped together accord- 
ing to dilRMent ilicmes. Mondays 
are devcited to long versions of 
video clips, while other days are 
given over to classic clips, new- 
artists and requests. 

CHANNEL V RELAUNCHED its one- 
hour alternative-music program. 
"L'-Rock." in Januaiy ior its 
Chinese broadcasts. The pi()gram 
on the /\sian music -video channel 
features non-slop music videos 
from both foreign and local artists 
and has no V)s. Jesse Day, noi iheni- 
beam program 

manager for C H a n n e L 
Channel V. siiys 
that this pro- 
gram will pro- 
vide a forum ibr 
nmsic acts that 
would not nor- 
mally be iMTiad- 

cast on the station, ".alternative has 
always been a big pail of the 
Channel V culture." says Day, "but, 
over the past year, the listening 
habits of the Taiwanese people have 
definitely expanded. The music 
market is very diverse right now." 
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ONE OF THAILAND'S BRIGHT SPOTS in 

the radio market. Luk I hung KM 
(FM 95.5). has Ix-en hit by falling 
advertising. Launched in August 
1997. at the beginning of the Asian 
economic crisis, the 24-hour station 
(the first FM station devoted entire- 
ly lo luk ihimg) has ridden a wave 
of revival popularity for the domes- 
tic countn -music styles of /«A thung, 
mor Utm and ktmtrum. Often l(H)ked 
down on by Bangkok's smart 
middle-class as music for countr) 
bumpkins. Ink tlumg music is now 
as popular as it was during the 
golden years of the 1970s. Wittaya 
Siiphapon, VP of Luk Thung Co. 



Ltd. and the man behitid 
the statitm, .siiys the outlet 
has been successful be- 
cause it has "targeted a 
niche market that wasn't 
being served by an FM sta- 
tion." He adds that listeners who 
are tired of li)rimilaic progiams of 
Thai or Western hits have been 
drawn to Luk I hung by its knowl- 
edgeatile Djs, star singers who act 
as gut^t l)Js and live program- 
ming. The station has replaced FM 
ICQ, a phone-in station for traffic 
conditions, as Bangkok's most pop- 
ular station. .'\nd A.V.. Nielson/ 
Deemar, a media-analysis company, 
rated Luk Thung FM as the most 
popular sl;)tion for 1998. Despite 
the advertising downtin n, Witiaja 
says he has no fears for his station's 
future because "luk thung remains 
very close to the heart of ITiai cul- 
itut-." 

A MORE UPBEAT PRESENTATION is 

credited vvitb boosting the listener- 
ship of (Chinese station Rrdi FM in 
Malaysia over the pa.st year. I he 
station's audience has passed the 1 
million mark, according to A.C. 
Nielson. Wong Lai Ngo, bead of 
programming for Redi FM. rea- 
sons that this is due to "a younger, 
more versatile presentation. We 
don't lecture ihe audience — we 
entertain them," he says. The sta- 
tion plays both Cantonese and 
Mandarin repertoire. 

WHEN HELLO SINGAPORE FM 96.3 

launched last SeptemlxT. it gave 
new exposure to Japanese pop in 
the market. Ihe new channel, 
which is a collaboration between 
Radio Corporation of Singapore 
(R(]S) and two Japanese media 
companies, Comm and Newsnet 
Asia, is an attempt by RCS to pro- 
vide multilingual programs. Bui, 
while Cierman and French pop 
also are featured, the bulk <)f the 
airlime is devoted to Japanese fare. 
a.s the station is aiming at du* 
25,000 Japanese living here. In 
fact, FM 96.3 is the first Japanese 
channel in Southeast .Asia. Says 
/Vnthony Chia. CFO of RCS. "We 
hope that FM 96.3 will contribute 
toward making Singap(ne an 
attractive city for foreign nationals 
to live in." The station transmits 
daily fiom 7 a.m. until 1 1 p.m. and 
is available in parts of Malaysia and 
Indonesia that are closest to 
8ing;ipore. H 
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ARTISTS & MUSIC 
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new album, relea.sed in late Noveml>er 1998, has already charted high 
in local retail stores like Tower and Imagine. Group leader and com- 
poser Chaiyoot Ibsa-nga. a master of the rotuit ek ( Thai xylophone), has 
brought his own virtuoso playing to the forefront on lliis album, which 
features l<K:al tunes, sucfi Latin styles as salsa and a cover of Herbie 
Hancock's "Chameleon." (Chaiyoot already has written a symphonic con- 
certo for the ramit ek. 'lb reach a wider audience. Pisces has teamed up 
with major label Onpa. which has set up the subsidiary label In Out 
to pioinote independent lalxfls. Overseas interest has been strong, and 
Boy Thai aims to join the world-nuisic festival circuit in the near future. 
Says MH .Ampoi ii, "First, we want to encourage Thais U) listen to their 
own music, then we hope to reach international audiences." 

THAI-THANAWUT HAS NEVER been this lia])|)y. All 
of Bangkok has heard of his music. And nobody 
dares claim tfiat they haven't heard of 
"Praleung," his debut album, which has 
enjoyed success among local fans in I'hailand. 

I he tale of fortune and f ame of this 'J9-year-old 
former backup singer began when he first 
walked into the offices of C.enie Records, an 
atViliate of dominant Gnimmy F.ntertainment, 
gave them his demo tape and landed a deal. 

I he title track of Thai-I hanawut's album tells 
the unusual ston» of a young man's crush on 
Praletmg — who turns out lo be a iransvestite. 
With its catchy liooks and upbeat style, it has 

becoiTie a quick hit with csiinialetl sales in excess of 300,000 units. A sec- 
ond, easy-listening single from the artist, "CMiai Loei," also has been 
well -received. 

AFTER THE PIONEERING SUCCESS of 

Warner Malaysia's Raihan (who had 
Malay.sia's biggest-.selling album of all 
time at 500,0(){) units plus), Warner 
Malaysia has developed another 
group in the same nasyid-pop vein. 
This time, it's an all-girl group called 
Hilda. Tony Fernandes, regional MD 
of Warner Music .-Wan, says, "Since 
Raihan. there have been a lot of bands 
doing nasyid music. I*eople got tired 

of it, bui good songs will always stand out. We Ix-lieve we have a killer 
allium on our hands." The campaign for Hilda is supported by TV 
exposure, and Fernandes adds that the album mixes traditional and 
comeinporai y i epertoii e. 

ROCK RECORDS PHILIPPINES (RRP), since it 
opened for business in August 1997, has largely 
promoted its international catalog but is now 
building its domestic roster. Tfie Iwal affiliate of 
the Taiwan-based independent powerhouse, 
Rock has high hopes for singer Melissa Cibbs 
and her RRP debut albmn, stlieduled for release 
in the first quarter of this year .She's being 
primed for regional .Vsia- Pacific success. 
.According to .Anna Tblentino, RRP sales and 
marketing manager, the album, muilled as of 
yet, will contain songs by composers from vari- 
ous Rock Record territories in ,'\sia and most 
likely .Australia, where an affiliate is planned, 

allowing different songs to Ik promoted in differcnl territories. Says 
Tblentino. "We're still looking for the right songs. Aside from recording 
in the Philippines, there are plans to record four or five songs in .Australia 
and several songs in Singapore. Melissa Gibbs has a distinctive voice that 
can break in other countries. She likes the music of Natalie Imbruglia and 
.'\lanis Morissette, and her songs also have attitude." H 
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people are of the 'buy Korean' mindset, and thus the idea of sending 
money to Japan for pop-music sales may aiuse some grumbling," Cahoon 
points out. 

'Fhe general feeling is that Japanese acts with sales potendai in the 
Korean market — .Asia's second-biggest after Japan — include pop idols such 
as Namie .Annuo. Not iko Sak:u, SM.AP and Speed, as well as "visual-kei" 
acts such as Gla), Luna Sea and L'.Arc-en-(-iel. 

Other factors that will affect just what kind of reception J-pop gets in 
Korea include: t{> what exteni Korean authorities will clamp down on the 
rampant bootlegging of Japanese product, how Japanese product will be 
priced (Korean import regulations make imports ver\' expensive) and to 
what extent Japanese acts will Ik* allowed lo play live dates in Korea. 

One encoui^ging development, in terms of Korea-Japan cultural rela- 
tions, is llie way many Korean and Japanese musicians are forcing grass- 
loots links, making music together while the politicians talk. Examples 
include Japanese-Korean 5inger/song\vriter Pak P(Xf and Japanese gui- 
tiuist Ka/ulumi "llachi" Kasuga, both of whom travel regularly lo Korea 
to gig with Korean musicians and learn about that country's musical tra- 
ditions. ■ 
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NAHM Expands Sampler Campaign 

$1.98 Jazz, Classical Discs To Focus On Developing Acts 



BY DYLAN SIEGLER 

NEW YORK— In an effort to recap- 
ture the success of last year's jazz 
sampler promotion, the National 
Assn. of Recording Merchandisers 
(NARM) will debut a new jazz edition 
in May and a classical music sampler 
in April. 

Ijist year's "Jazz . . . Discov'er An 
American Original" was a collection 
of tracks by both established and up- 
and-coming artists, among them 
Sonny Rollins, Dave Grusin, and the 
Braxton Brothers. Priced at $1.98, 
the sampler sold more than 80,000 
units, according to the Alternative 
Distribution Alliance (ADA), which 
handled distribution. 

While last year's album w'as creat- 
ed to help increase the visibility of 
jazz at the retail lewl, this year's two 
samplers— "The Best 12 Of '99: Clas- 
sical Greatness In The Making" and 
"Jazz: Discover An American Origi- 
nal '99" — will expand upon that goal. 

"To keep the project interesting, 
both samplers will focus on new and 
dereloping arti.sts," .says .Joe Micallef, 
chairman/CEO of Allegro Music and 
chairman of NARM's Classical/Jazz 
Issue Committee. 

Some of the artists on the classical 
sampler, which will be produced by 
Craig Dory, are opera singer Marce- 
lo Alvarez (a selection from Verdi), 
pianist Fazil Say (Bach), and coun- 
tertenor David Daniels (Handel). 
Some of the up-and-coming artists on 
the jazz sampler are Grant Geiss- 
man, 3rd Force, and Brian Savage. 

Micallef adds that since smaller 
labels with developing acts on last 
year's sampler reported a palpable 
increase in sales for those acts, this 
year's sampler will be designed to 
promote new arti.sts first and fore- 
most. 

"We hope it will become a tool to 
assist the labels and distribution 
[companiesl in informing the mar- 
ketplace about these new and dewl- 



oping artists," says Holly Rosum, 
NARM's director of membership/ 
member ser\'ices. 

"With last year's sampler there 
was a certain curiosity factor," says 
Micallef, "but if we did the same 



thing again, there wouldn't be much 
novelty in it, regardless of the price." 

The Classical/Jazz Issue Commit- 
tee has also enhanced this year's pro- 
ject by adding cross-promotions with 
BET and NPR for the jazz and clas- 
sical samplers, respectivel.y. 

The 12 acts on each disc — from 
both miyor and independent labels — 
were chosen by a panel of committee 



judges, and each act will be featured 
in a program on BET or NPR. One 
arti.st from each .sampler will al.so be 
chosen as "artist of the year," with an 
award ceremony held during the 
coming year in partnership with the 
two media outlets. 

Committee member Jack DiSalvo, 
sales manager at Allegro Music 
(which will distribute the classical 
sampler), says that in-store play will 
likely prove e.s.sential in selling the 
new classical collection. 

"Every track on the sampler is 
very appealing," DiSalvo says, "so 
even someone who didn't normally 
listen to classical music would find it 
entertaining." The cla.ssical sampler 
is vocalist-oriented, he adds, and 
"none of the music would be consid- 
ered crossovier." 

Damon Sgobbo, purchasing man- 
(Continued on next page) 



EMD Fine-Tunes Catalog 
Campaign With 'Divas' 



BY JIM BESSMAN 

NEW YORK— With the release of 
"Divas Exotica" last month on Capi- 
tol Records, EMI Music Distribution 
(EMD) is refining its efforts in cata- 
log development. 

The compilation, which came out 
Jan. 26, features songs by 18 leg- 
endary female vocalists who range 
from .Josephine Baker and Billie Hol- 
iday to Sophia Loren and Marilyn 
Monroe. 

"The 'Divas' project is part of our 
mining of our catalog — and trying to 
get exposure for a whole era of our 
catalog which has gone under-recog- 
nized," saj-s EMD senior VP of mar- 
keting Briggs Ferguson. "It's not as 
easy to generate awareness and 
sales of this product area as it is for 
more current stuff like, say, Bob 




Musicians Find A Haven At N.Y. Hesort 

Mohonk Mountain House Provides Botli Venue And Festival Site 



BY DON JEFFREY 

NEW PALTZ, N.Y— Jay Ungar and 
his wnfe Molly Mason have been play- 
ing folk music for more than 15 years 
at the Mohonk Mountain House resort 
here. In 1992, at the request of Angel 
Records, they got together with opera 
singer Thomas Hampson and pianist 
David Alphen to explore a possible 
collaboration on an album of Stephen 
Foster songs. 

"We spent a couple of daj's at Mo- 
honk," says Ungar, who plays fiddle, 
mandolin, and banjo (his wife plays 
banjo, guitar, and piano). "They gaw 
us a room and a piano. It was not open 
to the public. And we found we did in- 
deed have an album." The resulting 
studio recording was called "Ameri- 
can Dreamer." 

When the couple was releasing 



another album on Angel, "The Lovers' 
Waltz," Mohonk let them put on a spe- 
cial concert to help promote it. And, 
for their most recent recording, "The 
Catskill Collection," Mohonk "initial- 
ly placed a fairly .suKstantial order in 
advance of the relea.se," sa.vs Ungan 
The resort's gift shop doesn't stock 




JAY UNGAR AND MOLLY MASON 



many CDs but it did reorder this title, 
on Fiddle & Dance Records. 

"They are very .supporti\i^ of as and 
our music," says Ungan 

Ungar and Mason are not the only 
artists who have benefited from Mo- 
honk's largess, finding in the resort's 
syl\"an setting, old-time ambience, and 
sophisticated audiences the means to 
grow as arti.sts and market their mu- 
sic away from the bustle of the city. 

Michael Rabinowitz, a ba.s.soonist 
who has recorded jazz albums on Cat's 
Paw Recordings (distributed by Mala- 
co) and on .Jazz Focus (Allegro), .says 
that |)erforming at Mohonk has gi\<en 
him the chance to stretch. One time 
there he presented a musical historj' 
of the ba.s.soon. from the Baroque era 
to its use in jazz. 

(Continued on next page) 



Segcr So we're trying to create 
these 'umbrella' brands and themes 
to make the connection with the con- 
sumer a little bit stronger and work 
closely tt'ith retail in setting up pro- 
motions." 

Marc Rashba, EMD's senior di- 
rector of product dewlopment and 
catalog marketing, notes that two 
years ago, an "EMD Ladies Of 
Song" promotion in conjunction with 
Borders Books & Mu.sie, which cov- 
ered "everything from Janet .Jack- 
son to Blondie to Peggy Lee," was 
wry successful. "So we came up with 
a unique promotion idea for this re- 
lease w'ithin the context of general 
retail." 

EMD's current "Divas On Deal" 
campaign, sa.ra Ferguson, covers ap- 
proximately 50 artists and m^or cat- 
alog titles, and includes, for example, 
Bonnie Raitt and her "Luck Of The 
Draw," "Nick Of Time," and "Long- 
ing In Their Hearts" albums. 

"We sent out solicitation materi- 
als, consumer brochures, and point- 
of-purcha.se materials," adds Fergu- 
son. "There's a 'Divas' sampler, and a 
dance club mix of Sophia Loren's 
'Zoo Be Zoo Be Zoo.' " 

The Loren track, which was orig- 
inally produced by George Martin 
(Continned on page 57} 




Delivefs Advanced 
Consumer Direct Fulfillment Solutions 

~The RcHl-Unk between (he Web Retailer and the Consumer" 



O Extensive product catalog with 
over 265,000 skus available 

OYour shopping catalog fueled by the 
All-Music Guide'" b the All-Movie Guide" 

O We Pick-Pack-ft-Ship orders direct to 
your consumer under your retail identity 




CONSUMER DIRECT FULFILCMCMT 

For more Information contact: 
Natalie at 1-800-329-7664 ext. 4303 
e-mail: cdf@aent.com 
www.aent.com/cdf 
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MUSICIANS FIND A HAVEN AT N.Y. RESORT 



(Continued fmiii preceding page) 

"It's allowed me to do some specif- 
ic programs I might not be able to do 
in a jazz club or other renues," says 
Rabinowitz. 

People like Rabinow'it2, Ungai; and 
Mason are among the performers who 
appeal* each year at the resort's six- 
week summertime Festival of the 
Arts (July 9-Aug. 20 this j'ear), or at 



Music Week (June 20-25 this year), or 
at Jazz on the Mountain (held during 
the Martin Luther King Day wi?ekend 
in January). 

The most ambitious of the events, 
the Kestiral of the Arts, was begun by 
Bob Guralnik in 1989. Since his death 
in 1996, his wife Pat has run it. Pat 
Guralnik is the daughter of Rachel 




newsline... 

K-TEL INTERNATIONAL reports a net loss of $2 million for the .second fiscal 
quarter, which ended Dec. 31, compared with a profit of $400,000 during 
the same period a >'ear earlier The company atti-ihutes 
most of the loss to a $1.6 million charge for discontinu- 
ing certain businesses, including a home video opera- 
tion. Net .sales fell to $21 million from $23.2 million. The 
company also reports that Nasdaq decided after a hear- 
ing that it will continue to Ust K-tel's stock on the Nas- 
daq National Market system. Last j'ear, Nasdaq informed the company 
that it had failed to meet the requirements necessary for such listing. 

NEWS COHR saj's that strong video sales of "Titanic" diwe filmed enter- 
tainment revenue and profit to record levels dm-ing the second fiscal quar- 
ter, which ended Dec. 31. A total of 58 million units of the\ideo have been 
sold worldwide, according to the company. Film operating income rose 
170% to $162 million. Film revenue increased 41.7% to $1.47 billion. 

IMAGE ENTERTAINMENT, a di.stributor of laserdiscs and DVDs, reports that 
net income ro,se to $1.13 million during the third fiscal quarter, which 
ended Dec. 31, from $1.08 million ayear earlier, on a sharp increase in the 
DVD business. Net sales for the quarter declined 13.6% to $22.7 million, 
but DVD revenue rose 218% to $15.9 million. The company saj's "the dra- 
matic growth in our DVD revenue has nearly offset the decline in laserdisc 
sales." 

DISC MAKERS, a CD and cassette manufacturer for independent labels, 
has formed an alliance with Internet music distributor the Orchard for 
the disti-ibution of independent-label music for online and traditional retail- 
ors. Valley Media is the vienture's wholesaling partner 



THE AUDIO PUBLISHERS ASSN. has compiled critics' best- 
of lists for audiobook releases of the past year The audio- 
books most Imiuently mentioned were "A Man In h^ull" by 
Tom Wolfe (Bantam Doublcday Dell Audio) and "Pure 
Drivel" by Steve Martin (Simon & Schuster Audio). 



HMV has linked with IBM to develop the music retailer's online strategy. 
In the .second <iuai'ter, the wnture will launch a World Wide Web .store for 
HM V's Canadian busine.ss. Later in the yeai; sites in .Japan and the U.K. 
will open. At present, the retailer has a site (ww.hmv.co.uk) offering a lim- 
ited number of catalc^ titles. 

COLUMBIA HOUSE has formed a mai-keting agiwrnent with America Online 
(AOL) for online and offline advertising and promotional campaigns. 
Columbia House, whose music and video clubs have more than 13 million 
members, will promote the clubs on AOL's Shopping Channel, AOL.com, 
CompuServe, Digital City, and Entertainment Asylum. AOL has more 
than 16 million members, while its CompuServe unit has about 2 million. 
Columbia Hou.se will distribute AOL software in its mailings and create 
offers for AOL members. 

ELECTRIC ARTISTS has created Internet promotions for the acts Di\ine and 
Bu.sta RhjTnes. The Divine promotion is linked to Tower Records Online, 
enabling purchasers of the trio's album, "Fairy Tales," to enter a contest 
to win tickets to a concert by Divine, Tatyana Ali, and 'N Sync. Electric 
Artists has also launched a complimentary Rhj'mes E-mail service. 

THE NATIONAL ASSN. OF RECORDING MERCHANDISERS (HARM) says that 
Hilary liosen, president/CEO of the Recording Industry Assn. of Amer- 
ica, will give an update on the progress of DVD Audio at the opening ses- 
sion of the annual NARM Convention, March 9 at the Las Vegas Hilton. 
There will also be a demonstration of DVD Audio at the trade show NARM 
notes that the DV D Video Group will host a reception March 9 at the House 
of Blues in Las Vegas saluting DVD music video. In other convention news, 
EM I Music Distribution will host the continental breakfa.st March 1 1 , the 
final day of the e-v^'nt. 




Smiley, and the Smiley family not only 
founded Mohonk hut has operated it 
for four generations CKer 130 years. 

Mohonk was begun in 1869 when 
Albert Smile.v, tlie Quaker headmas- 
ter of the Moses Brown preparatory 
school in Providence, R.I., visited the 
area, fell in love with its glacial lake 
and rocky cliffs, and, with his twin 
brother Alfred, bought 28,000 acres 
for $28,000. They hired their j-ounger 
brother Daniel to run the property 
while they kept their other jobs. 

The Mohonk Mountain House is 
one-eighth of a mile long, with 261 
guest rooms. It is situated on 2,200 
acres of forests, lakes, and trails in the 
Shawangunk Mountains, surrounded 
by the 6,300-acre nonprofit Mohonk 
Preserve, about a two-hour drive 
from New Vork. 

The mission of the mountain 
house's founders, according to mar- 
keting director Nina Smiley, who is 
married to the resort's current pras- 
ident, Bert Smiley, was "recreation 
and renewal of the mind, bodj', and 
spirit." They never intended to be 
innkeepers, she says, but word-of- 
mouth brought lodgers to the inn's 
original 40 rooms. 

Because of their religious beliefs, 
the Smiley brothci"s closed a tavern 
that was on the propertj'. And they 
also fi-owned upon popular music. The 
first program at the inn consi.sted of 
Victorian chamber music in the 1880s. 
Rachel Smiley started a more varied 
program in 1914. 

But it wasn't until New Paltz native 
Roger Thorpe came along that the 
resort opened its ears to more mod- 
ern forms of music. 

Thorpe, 62, Ls the creator and orga- 
nizing force behind Music Week. The 
leader of the well-known Sammy 
Kaye Orchestra, Thorpe has been vis- 
iting Mohonk for about 45 years. "I 
grew up with the Smiley kids who are 
running the place," he says. 

When he was a teenager, he was 
hired by the resort to play the bugle 
throughout the day to alert guests to 
church services, lunch, and dinner. He 
used to go up on the mountainside and 
blow "Summertime" on iiis trumpet. 
The resort named the spot Roger's 
Perch after him. 

Music Week began in 1969 when 




MOHONK MOUrfTAIN HOUSE 



the resort was celebrating its 100th 
anniversarj'. Thoi-pe recalls that he 
suggested a dance in the round for the 
celebration. Until then, the only danc- 
ing allowed was square. But the own- 
ers agreed to allow an exception. 
Thorpe brought a quintet to perform, 
and after that a new tradition was 
born. 

Budgets for Music Week have been 
small— typically $4,000-$5,000— but 
guests and organizers get to stay for 
free at the scenic and somewhat 
e.xpensive resort, which features 
swimming, skiing, hiking, boating, 
horseback riding, and many cultural 



activities. 

Performers at the mountain house 
are grateful for its help in fostering 
their careers. Ungar and Mason, for 
instance, wrote a song, "The Moun- 
tain House," for the resort's 125th 
anniversary in 1994. 

"We've done a concert for them 
each J'ear that harks back to music of 
the 19th century," says Ungar. "Our 
music is a good fit with them. It's 
acoustic, and it sounds good in a wood- 
en building. There's a quality our 
music has that makes it hard to pin- 
point what century it is, and Mohonk's 
like that, too." 



NARM EXPANDS SAMPLER CAMPAIGN 



(VonUiiued Jhjin pirceding page) 
ager of classical/jazz specialties at 
HMV .says that "in-store play of the 
classical sampler is sure to sell it," 
and that both the jazz and classical 
samplei-s will be available on the pop 
floor of the stores, as well as the 
genre-specific sections. 

As it was last year, the jazz sam- 
pler will be distributed by ADA and 
produced by Phil Ramone. 

ADA president Andy Allen says 
that creative and visible positioning 
is key to selling the sampler "Tho.se 
retailers that set [last year's sam- 
pler] on the counter or did endcaps 
with it literally sold out of their quan- 
tities immediately Those that buried 
it in the bins didn't do as well." 

Jessica Sendra, jazz buyer at Bor- 
ders Books & Mu.sic, saj^, "l.,ast year, 
we gave I the jazz sampler) a cash 
wrap in the cafe, and it was the first 
time we tried that We found that that 
price point does well as an impulse 
item outside the miLsic department." 



EXECUTIVE TURNTABLE 



DISTRIBUTORS. Brenda Hazel! is 

named senior director of marketing 
and merchandising at RED Distribu- 
tion in New York. 
She was director 
of urban market- 
ing. 




HOME VIDEO. 

Mike Greene is 

named Western 
HAZEU division VP; Jim 
Weatherson is 
named central division VP; and Kyle 
Krause is named Eastern division VP 
at Universal Music and Video Distri- 
bution in Uniwrsal City, Calif They 
were, respectively. Western division 
VP and central division VP at Uni- 



\'ersal Music and Video Distribution 
prior to the Universal/ PolyGram 
merger and Western division region- 
al director at PolyGram Group Dis- 
tribution. 

IXL Video in New York appoints 
Holly St. Lifer director of briwdcast 
sales and production and Frank 
Nemis senior flame artist/designer. 
They were, respectirely, a children's 
programming producer and flame 
artist at Discreet Logic. 

NEW MEDIA. Jim Wilson is named 
senior VP/GM at Uniwrsal Interac- 
tive Studios in Universal City. Calif. 
He was VP of marketing at Univer- 
sal Studios Consumer Products 
Group. 



Dieter Wilkinson, national buyer at 
Musicland, saj's that, as it did last 
year, the chain plans to tie in the sam- 
pler with "June Is Jazz Month." 
Wilkinson admits, however, that a 
sampler of "unknown artists will sell 
less well, ewn at a low price." 

Micallef notes, however, that "the 
rationale behind the samplers this 
year Is that they're geared toward 
people who are already interested 
in the genres, as a way to reveal art- 
ists they might be interested in 
looking into. For $2, how can you go 
wrong?" 

He adds that the CDs are promo- 
tional devices, intended as "a break- 
even effort," and that any profits will 
be donated to the NARM Scholarship 
Fund. I^t jiear, .$20,000 was donated. 

Allen notes that just under 90,000 
copies of ".lazz . . . Dlscm'er An Amer- 
ican Original" were shipped, which 
was "about 40,000 more than NARM 
originally expected." The samplers 
are manufactured by Nimbus. 

NARM's Rosum sti-es,ses that the 
cooperation between usually com- 
peting forces in the industry was an 
important and heartening aspect of 
the project 

"It doesn't work without this col- 
laborative effort between the retail- 
ers, distributors, wholesalers, labels, 
even NPR. We have representatiws 
on the committee from each area, 
and each comes to the table with 
input about how each facet is going 
to work," she says, adding that the 
chance to support the scholarship 
fund was an enticement for labels 
and publishing companies to donate 
tracks pro bono. 

DiSalvo adds, "I was really sur- 
prised at the cooperation. These 
record companies, especially in clas- 
sical divisions, are in fierce com- 
petition. No one was pushing their 
own artists or agendas." 
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MMITfD Turn « NAIIOfWi. SU«£ Of RETAIL SlWt. MASS UOKHtHl AND IMTRNTT 

ARTIST IIIIIII ''"'■^ 

IMPRINT & NUMBERS ISTRI8UTING LABEL (SUC UST PftiC£) 




J 


1 


"^^^ NO. 1 

METALLICA ▲ M C TA L L 1 C A 

ELtKTRA Gil! 3''EE j 1 1 1.9&'! 7.981 13 weeks a! fvi 1 


392 


2 


- 


SPICE GIRLSA SPICE 


106 


3 


3 


BOB SEGER & THE SILVER BULLET BANOA' GREATEST HITS 

CAPiTot 30334- 1 LO 9a :?) v.s; 


225 


4 


2 


PINK FLOYD A" DARK SIDE OF THE MOON 

CAPIT0146001'':: :'5: 


1143 


5 


10 


JAMES TAYLOR A" GREATEST HITS 

WARNER BROS 3113* ' 5H U '5B'i 


433 


t 


5 


BOB MARLEY AND THE WAILERS A' LEGEND 

TUFT.. -. 1 . : ; VF^^I;R' [1098E»T7 98) 


504 


7 


7 


GUNS N' ROSES A ■ APPETITE FOR DESTRUCTION 

GEF-LK . ,4&.|ri:ERSCl>P£ lb sa l 1.98) 


402 


8 


6 


BEASTIE BOYS A' LICENSED TO lU 

DEF.AI,' \ ^> i7,98EU11.98l 


385 


9 


13 


CELINE DION A' FALLING INTO YOU 

SSOMUSICt - - :098ECH798} 


153 


10 


12 


JIMMY BUFFETTA' SONGS YOU KNOW BY HEART 

MCA 5633" 1. r^. 


417 


U 


8 


SHANIATWAINA" THE WOMAN IN ME 

MERCURY :\A^HVILL£) 522886 i 10 98 E017 981 


207 


12 


4 


JAY-Z • REASONABLE DOUBT 

FH[-::Li '■ .^']'.^pioB!ry{ic 9a 16.98) 


22 


13 


9 


ALANIS MORISSETTEA" JAGGED LITTLE PILL 

MAVFmi; - .IS . . . ■.■,.-F.-i:Fi BROS (10 9.a ;6.98)|IH 


190 


14 


11 


DEF LEPPARDA VAULT — GREATEST HITS 1980-1995 

MFROUR- 53BT18a0 9B EQ'!7 98; 


121 


15 


17 


JEWEL A* PIECES OF YOU 
ATLANT)C AG loqa'i? 9FtigB 


157 


le 


15 


PINK FLOYD A" THE WALL 

COLUMBIA 3C.;&?- )r 98 EQ3) 98!' 


514 


17 


16 


METALLICAA' ...AND JUSTICE FOR ALL 

[Lt-TliAt,(:«lzEEG{l0 9a/l6 98) 


462 


It 


U 


SUBUMEA' SUBLIME 
GAS04.INE ALLEY I UlS^tKA UO 96/16 98) 


131 


M 


30 


AODCA" BACK IN BLACK 
ATLANT)C ; & AG ( 1 1 9aT 7.93) 


248 


20 


19 


SOUNDTRACK A' GREASE 

POLTOOR -iT'-^' ' - '.'t R^.Al 110.98 fai7 9H 


299 


21 


24 


FLEETWOOD MAC A' GREATEST HITS 

'.VAP-.->. e(*OS 2!)S01 [9 9a'16.98) 


336 


22 


21 


DAVE MATTHEWS BANDA' CRASH 


146 


23 


33 


SIMON 8, GARFUNKELA* GREATEST HITS 

COLUMB.A 313W(9.98Eai698) 


WO 


24 


20 


QUEENA GREATEST HITS 

HOLLrwOOD 6!2G5n.:'9a'I798t 


298 


29 


22 


GARTH BROOKS A'" THE HITS 

CA.'»1T0L 281389 : ■ . . * 3.3 


174 


2E 


23 


SARAH MCLACHUN A' FUMBLING TOWARDS ECSTASY 

NErr'.vt.-. ... : ■ .-r '^i':.: i-: SB 


225 


27 


18 


LYNYRD SKYNYRD A SKYNVRD'S INNYRDS^HEIR GREATEST HITS 
IWCA 42293 r ... : 


198 


21 


44 


AC/DC A' LIVE 

ATLANTIC ;-3 A13.: : >s :7 -3.: 


65 


29 


31 


CREEDENCE CLEARWATER REVIVAL A' CHRONICLE VOL. 1 
FANTASY 2- ;: 33. . 7 98) 


287 


30 


— 


ELTON JOHN A' LOVE SONGS 

MCA ; :^h; ir. 4.- h, 9,ji 


81 


31 


27 


KORNA KORN 

IV),'3f.UL bbb3i.tPIC 110 98 Ea ifa 98) B 


101 


32 


— 


CAROLE KINGA" TAPESTRY 

EPIC 34946 " 98 F i 11 33 


416 


33 


26 


TOM PETTY AND THE HEARTBREAKERS A' GREATEST HITS 

MCA 10813 . 


255 


34 


2? 


METALLICAA MASTER OF PUPPETS 

EL3K'R^. "... >. .- 


427 


35 


41 


STEVE MILLER BAND A' GREATEST HITS 1 974-78 

CAf.'lrjl 4b.. ■ 1 : '3 


376 


31 


25 


TOOL A AENIMA 

VOLCANO 3 1067- 1 10 9& 16-98) 


120 


37 


— 


BOB DYLAN A' GREATEST HITS 

C0LU)4ei4 9463 " 98 [ . I 981 


96 


31 


28 


THE OFFSPRING A' SMASH 

LtT..-. .( ab432- 19 14 ^- Qg 
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END'S 'DIVAS' 

(CniitiuKed from ixige 55) 

for the 1960 Peter Sellers movie 
"The Millionairess," was remixed by 
Strobe, who has worked with Will 
Smith and Ace Of Base. Besides 
dance clubs, the remix, which will 
also be available in limited-edition 
vinyl and CDS single formats at 
"appropriate" retail accounts, is 
being marketed to gay consumers, 
notes Rashba. 

"We're going after the collectors' 
market, the professional female, and 
lastly, drag queens," says Rashba, 
outlining regional contests that will 
crowTi drag queen "Divas Exotica" in 
11 markets, with an overall winner 
to be chosen to star in a national 
print ad. Advertising tagged with re- 
tail partners will run in gay publica- 
tions, as well as in local dailies in con- 
test markets. 

"There's the annual [New York] 
drag festival Wigstock — where they 
actually perform some of the music 
of their fdiva) idols," .says Rashba, 
further supporting the promotional 
thrust. He also points to the focus on 

' "Divas Exotica" 
shows we've still 
got it and that a 
true diva stands 
the test of time' 



CfltAlog albums ate 2-yeaf old titles that have fallen betow No. 100 on The Billboard 200 or reissues ol 
older albums. Total Chart Weelts column reflects combined weeks title has apcieared on The Billboard 
20O and Top Pop Catalog Albums. • Recording Industry Assn. Of America (FlIAA) certification for sales 
of 500.000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated t)y 
8 numeral following the symbol. -Asterisk indicates vmyl LP is available. Most tape prices, and CD prices 
for BMG and WEA, labels are suggested lists. Tape pnces marked EQ, and all other CD prices, are equiva- 
lent prices, which are projected from wholesale prices. Hindicales past or present Heatseelief title 
'C 1999, [3iliboard''BPI Comniu'lications, and SouiidScan, Inc. 



classic vocalists in the recently re- 
leased movie "Little Voice." 

"Divas have been hot since VHl 
did its 'Diras' show, and these are the 
legends, the pioneers, the matriarchs 
of diva," Rashba says. 

Meanwhile, the 1993 Bridget 
Fonda mmie "Point Of No Return," 
the soundtrack to which features 
Nina Simone, will be the focus of a 
"Divas" tie-in with cable station 
WTBS, which will screen the flick 
March 20. As for li\'e j>erformances, 
Rashba says that Eartha Kitt will 
perform her "Divas Exotica" track, 
"Let's Misbehave," on at least two 
national talk shows. 

"I'm thrilled that I'm in the 
esteemed company of all these 
divas — myself included!" says Kitt. 
" 'Divas E.xotica' shows we've still got 
it and that a true diva always stands 
the test of time." 

Catalog reissue programs similar 
to "Divas Exotica" are now likely, 
says Rashba. "The advantage of 
being in catalog with a distribution 
company structure is that you can 
be creative," he says. "Instead of 
launching an entire series, we can 
go out w-ith this compilation disc, 
and if it does as well as we think it 
will, we may spin it off. We're eren 
thinking of a country divas title: 
"The Higher The Hair, The Closer 
To God.' " 

The divas on the albimi are Baker, 
Marlene Dietrich, Kitt, Ann-Mar- 
gret, Mamie Van Doren, Jayne 
Mansfield, Carmen Miranda, Brig- 
itte Bardot, Edith Piaf, Simone, 
Shirley Bassey, Holiday, Monroe, 
Loron, Yma Sumac, April Stevens, 
A-strud Gilherto, and one-time calyp- 
so singer Maya Angelou. 

Simone is the only artist with two 
tracks, "Forbidden Fruit," and 
"Feelin' Good," which was used in 
Banana Republic's recent "Suede" 
TV campaign. 
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RETAIL 
TRACK 

by Ed Christman I 



Hot on the heels of the 8 cent 
across-the-board price increase for 
CDs by Sony Music Distribution (Bill- 
board, Feb. 20), Retail Track hears 
that WEA is making miyor changes 
to its policies in regard to pricing. Ac- 
cording to sources, during the last 
five months a debate has been ongo- 
ing in the Warner Music camp ovier a 
proposal to eliminate the returns 
incentive/disincentive policy, catalog 
discount pro- 
grams, and 
other discounts 
in favor of an 
everyday flat- 
pricing struc- 
ture. Retail 
Track was un- 
able to deter- 
mine the results 

of the debate, but sources .say that a 
new, simplified pricing structure will 
be announced just before the Nation- 
al Assn. of Recording Merchandisers 
Conrention. WEA executives had no 
comment 

New DAY: JRB Sales & Marketing, 
the independent sales company 
formed by former Mercury head of 
sales Jeff Brody, has a new partner: 
former Mercury president Danny 
Goldberg (Billboardai<fe<in, Feb. 
15). And as part of the deal, Goldberg 
says, JRB will serve as the sales arm 
for the company he is creating. 

According to The Wall Street Joiu-- 
nal, Goldberg's plans include a record 
label, but he didn't use that term in 
conversations with Retail Track. 
Goldberg says that his background is 
in the music business and that he sees 



plenty of opportunities in the indus- 
try because of changes that will occur 
due to technological advances, as well 
as due to the aftereffects of the down- 
sizing from six majors to five. 

For his part, Brody has already 
announced the hiring of Caren Hes- 
ter, formerly a Mercury West Coast 
regional sales representativE, to serve 
as VP of operations on the West 
Coast. In addition, Brody says he has 
hired Rob Tan- 
gel, formerly 
senior director 
of field market- 
ing at Mercury, 
as VP of mar- 
keting. 

New TEAM: 
Universal Music 
and Video Distribution, the company 
created by the merger of PolyGram 
Group Distribution (PGD) and Uni- 
versal's distribution company, has 
already named its divisional VP line- 
up (see Executive Turntable, page 
56). In addition, it has named the new 
management for its regional teams. 

In Atlanta, Larry Hensley is re- 
gional director, and Shawn Fowler is 
marketing manager. Both were with 
PGD in that market, holding the same 
positions. In Boston, Rich Grobeck- 
er is regional director, and Mike 
Khouri is marketing manager. Both 
previously were with Universal there; 
Grobecker was divisional VP for the 
East, and Khouri was regional direc- 
tor In Chicago, Bob Colosi is region- 
al director, the same position and loca- 
tion he had with PGD, and the 
(Continued on page 60) 
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Rjfko Distribution Heads To New Yorl(; Flydaddy Pacts With DNA 



rOLISHING THE APPLE; 
Ryko Distribution Partners 
(RDP) is on the move. The indie 
distributor will relocate from its 
current headquarters in Salem, 
Mass., to New York by the begin- 
ning of June. The move will not 
affect Rykodisc label personnel. 

The shift to the Big Apple will 
place RDP in closer proximity to 
Palm Pictures, which purchased 
the distributor and the Rykodisc 
label last year and is one of RDP's 
key distributed labels, and to Uni- 
versal Music and Video Distribu- 
tion, which is now fulfilling RDP 
product following Universal's pur- 
chase of PolyGram. 

According to RDP chief Jim 
Cuomo, the move will encom- 
pass the company's current 
staff, plus members of the firm's 
expanded telemarketing staff, 
additional advertising and mar- 
keting personnel, distribution 
business affairs, the company's 
CFO, and the new director of 
Eastern sales, who will be hired 
to replace Michael Neustadt, 
who left RDP in mid-January to 
form an indie label (Declarations 
of Independents, Billboard, Jan. 
30). RDP hopes to have the new- 
Eastern sales chief in place in 
time for the National Assn. of 
Recording Merchandisers Con- 
vention in Las Vegas early next 
month. 

RDP, which formerly split its 
sales territory down the middle 
between East and West (Vacav- 
ille, Calif.-based Rob McDon- 
ald is still in charge in the West), 
recently brought former Passport 
Music staffer Gerald McBain on 
board as Southern regional sales 
director. The company's sales 
reps in Texas, Tennessee, Geor- 
gia, and Puerto Rico now report 
to McBain, who is based in Ft. 
Lauderdale, Fla. 

Finally, RDP has just picked up 
a new label: Chatsworth, Calif.- 
based DCC Compact Classics. 
The relationship will be kicked off 
in high style with "The Summit — 
In Concert," the March 2 
DCC/Artanis Entertainment 
Group release of an unreleased 
1962 live performance by Rat 
Packers Frank Sinatra, Dean 
Martin, and Sammy Davis Jr. 
(Declarations of Independents, 
Billboard, Jan. 23). 

On the FLY: The much- 



FOR THE RECORD 

A Feb. 13 article on the Nation- 
al A.ssn. of Recording Merchan- 
disers' (NARM) annual merchan- 
diser of the year awards left out 
one of the nominees in the medi- 
um di\ision distributor category. 
It was Western Record Sales. 
The awards will be given out at 
the NARM Convention March 11 
at the Las Vegas Hilton. 



DECIiRAlNS 




mmim... 


f 



by Chris Moiris 



admired Providence, R.I. -based 
modern rock indie Flydaddy 
Records has ended its distribution 
arrangement with V2 Records 
and signed an exclusive U.S. dis- 
tribution pact with Distribution 
North America (DNA) in Wood- 
land, Calif. 

According to Adam Silverman, 
who runs Flydaddy with partner 
Kevin O'Leary, the label amica- 
bly ended its 18-month relation- 
ship with Richard Branson's V2 
owing to "a different aesthetic." 
Flydaddy was distributed by Sub 
Pop in Seattle before signing on 
with start-up V2 in 1997. 

The new arrangement will not 
significantly alter Flydaddy's dis- 
tribution picture. V2's product 
had been distributed by BMG's 
indie arm Wasabi Music Group, 
whose sales outlets include DNA 
and several boutique indie whole- 
salers. Silverman says that in 
addition to DNA, Flydaddy will 
sell direct to Revolver in San 
Francisco, Carrot Top in Chicago, 
and Surefire in Boston — all of 
which also implement sales for 
Wasabi. 

The first three Flydaddy titles 
that will be sold through DNA will 



be Olivia Tremor Control's su- 
perb and much-anticipated album 
"Black Foliage" (due March 23), 
Super Furry Animals' "Radia- 
tor" (also March 23), and the 
Bevis Frond's "Vavona Burr" (set 
for release April 20). 

Beyond this new arrangement, 
Flydaddy is beginning to subdis- 
tribute other independent labels. 
The first label to sign with the 
company is Chicago-based Sugar 
Free Records. Sugar Free's first 
release under the new agreement 
will be "When Your Heartstrings 
Break," an April 6 album by Beu- 
lah, a pop-savvy San Francisco 
group that, like Olivia Tremor 
Control, is a member of the Ele- 
phant 6 collective. 

Silverman says that Flydaddy 
is already talking to several other 
labels about subdistribution deals. 

Flag waving: with his sopho- 
more solo album, "Summerland," 
due from Santa Monica, Calif.- 
based New West Records on 
March 23, singer/guitarist Jon 
Dee Graham appears ready to 
come into his own artistically 
after a long career in a variety of 
musical contexts. 

Graham is probably best known 
as a key member, with Alejandro 
Escovedo, of the Austin, Texas- 
based roots-rock band True 
Believers, which released one 
storming album on EMI Records 
in 1986. (That album and an unre- 
leased second set were issued on 
CD by Rykodisc five years ago.) 
Graham went on to play in X 
bassist John Doe's L. A. -based 



band alongside ex-Television gui- 
tarist Richard Lloyd; perform in 
Europe with fellow Texan Calvin 
Russell; and, most recently, take 
lead guitar chores on Austin song- 
bird Kelly Willis' new album, 
"What I Deserve," due Tuesday 
(23) (Billboard, Jan. 23). 

But the well-traveled Graham 
has his own stories to tell, and he 
spins them adeptly on "Summer- 
land." The album is less brooding 
in tone than his solo debut, 
"Escape From Monster Island," 
released in 1997 by Austin's Free- 
dom Records. 

"The other one was a little dark- 
er," he says of that album, which 




was made after he had split up with 
his wife and moved back to Austin 
from L.A. "It was a really dark 
time." 

While the new album contains 
such relatively sunny originals as 
'A Place In The Shade" and "Big 
Sweet Life," it also contains the 
startlingly pessimistic "Black 
Box." Graham says the idea for 
the latter song dates from his 
divorce: "It was on the plane back 
from Texas after closing the house 
up there and dividing stuff up . . . 



I thought, 'Wouldn't it be great if 
there was a black box [to record 
crash data] for relationships?' " 

As usual, Graham distinguishes 
himself instrumentally on the 
album; his electric and acoustic 
work hark back to the biting style 
he developed in the mid-'80s "cow- 
punk" era. 

He has mixed emotions about the 
current school of alt.country bands, 
which are heavily derived from the 
work of True Believers and their 
post-punk roots-rock contempo- 
raries. 

"I do feel sort of funny about it, 
because that was over 10 years 
ago," he says. "[The new bands] 
have their own vision, but it seems 
like more would have happened by 
now . . . Good music always comes 
around. It's not like they're rip- 
ping us off. Unfortunately, people 
seem to be paying more attention 
to them than they ever did to us." 

Graham has been back in 
Austin for almost three years; he 
performs every Wednesday at the 
Continental Club there. He says 
that the town changed during the 
seven years he was gone. 

"It's gone from being this beau- 
tiful, peaceful, hip, well-kept 
secret to the No. 1 place to live," 
he says. "There's a steady stream 
of U-Hauls coming into town . . . 
[and] the kind of people who come 
here frankly couldn't give a fuck 
who's playing at the Continental 
Club." 

Graham's working band will 
play dates on West Coast in 
March and April, the Midwest in 
May, and the East Coast in July. 
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Mannheim Makes Mnuse Music; R.E.M. Meets Many Mnnsters 



StEAMROLLIN": New age power- 
house Mannheim Steamroller, 

whose interpretations of Christmas 
music on its mvn American Grama- 
phone label regularly top the holiday 
charts each season, is now taking on 
Disney. 

"Mannheim Meets The Mouse," 
due March 16 on Walt Disney Rec- 
ords, features Mannheim Steamroller 
versions of Disney classics like "Chim 
Chim Cheree," "Supercalifragilistic- 
expialidocious," "The Ballad Of Davy 
Crockett," "Heigh-Ho," "When You 
Wish Upon A Star," and "The Mickey 




aE.M. AND THE SESAME STREET MOPPETS 



Mouse March." Newer Disney tunes 
are rendered as well, including 
"Under The Sea," "Hakuna Matata," 
"You've Got A Friend In Me," and 
more. The list price for the cassette is 
$10.98, with CD prices varying by 
retail outlet 

"The children of yesterday are the 
parents of today," says Mannheim 
Steamroller creator Chip Davis of the 
new venture. "By refreshing these 
songs in the contemporary, high-tech 
Mannheim Steamroller stj'le parents 
have eryoyed for so many years, we 
hope to create music that parents and 
children can listen to together." 

Just out on Walt Disney Records is 
the first audio release from Jim Hen- 




by Moira McCormick 



son Television's winsome preschool 
TV show "Bear In The Big Blue 
House," seen weekdays on the Disney 
Channel. Songs include "Happy, 
Happy Birthday," "Good Morning," 
"Great To Be At Home," "Oops! I 
Goofed Again," and "Take Time To 
STnell The Cheese," all tunes heard on 
the show. 

Currently under way is a Mve stage 
show produced by the Disney Chan- 
nel called "On the Road With Bear In 
The Big Blue House." Featuring 
music from the program (including 
selections heard on the album), the 10^ 
week tour, which premiered Jan. 8 at 
Minneapolis' Mall of America, will 
play malls around the country during 
weekends through March. The "Bear 
In The Big Blue House" album is 
available on cassette oidy for $9.98. 

Brought to you by the let- 
ters R, E, AND M: R.E.M. makes 
its first guest appearance Thursday 
(25) on "Sesame Street" — the latest 
in a long and distinguished line of 
celebrities who have cawrted with the 
Muppets. Michael Stipe, Mike Mills, 
and Peter Buck perform "Shiny 
Happy People" with Telly Monster 
and assorted Muppet pals. Only here, 
R.E.M.'s most notoriously upbeat hit 
is transformed into "Furry Happy 
Monsters," offering a humorous little 
lesson in emotions. There's e\'en a red- 



haired female Muppet doing the part 
of B-52's member Kate Picrson. 

"People think we hate that song," 
Mills obser\>es of "Shiny Happy Peo- 
ple," "but we don't We just don't per- 
form it live." In "Furrj' Happy Mon- 
sters," he explains amusedly, "at first 
the mon.sters are ha^g a good day — 
then a terrible day, then back to good 
again." The new parody words were 
written by show composer, lyricist, 
and all-around Renaissance man 
Christopher Cerf. 

"He's a major rock fan," notes 
"Sesame Street" talent supervisor 
Danette DeSena 

Stipe, Buck, and Mills recorded 
their new vocals o\'er the song's basic 
tracks in November at Children's 
Television Workshop's studio, Rays 
DeSena. Also on hand was puppeteer 
Stephanie D'Abruzzio; she not only 
manipulated the Kate Monster pup- 
pet on camera but .supplied Pierson's 
VTJcal part The session lasted about an 
hoiu- and a half, says DeSena, and then 
the band "went upstairs to shoot the 



RETAIL TRACK 

(Continued from page fiSj 

marketing manager is Roger Chris- 
tian, who previously was Universal's 
regional director there. In Dallas, 
Larry Howell is regional director, the 
same position he had there with Uni- 
versal, and Joe Courtney is market- 
ing manager, a position he preNnously 
held there with PGD. 

In Detroit, Bill Schulte is region- 
al director, a position he held with 
PGD in that market, while Bruce 
Bench, previously Universal's region- 
al director in Detroit is sales manag- 
er. In Los Angeles, David Cline is re- 
gional director, the same as before, 
and Jimi Wills is marketing manag- 
er. He was Univiersal's sales manager 
there. In Miami, Rob Coble is region- 
al director, the same as before. In 
Minneapolis, Kathy Adcrman is 
regional director, the same as before, 
and Stephanie Timberlake, pre\'i- 
ously Uniwrsal's senior account exec- 
utire for the Musidand Group, is mar- 
keting manager 

In New York, Mike Farrell is re- 
gional director, the same as before the 
merger, and Ron DiMatteo, previ- 
ously PGD's regional director there, 
is sales manager In San Francisco, 
Ted Higashioka, formerly PGD's 
L jV. sales manager, is regional direc- 
tor, and David Foster, formerly 
PGD's national account executive for 
Valley Media, is marketing manager. 
In Seattle, Mike Jones is regional 
director, the same as before. And in 
Washington, D.C., Bill Twyman, for- 
merly PGD's Detroit sales manager, 
is regional director, and Bill Walden 
is marketing manager, the same posi- 
tion he held with PGD. 

iViAKING TRACKS: George Bal- 
icky, a 31-year veteran of Carnegie, 
Pa.-based National Record Mart, has 
left the chain, according to company 
executires. Balicky; who held the posi- 
tion of senior VP of merchandising, 
was una\'ailable for comment 



piece to the [just-recorded] audio." 

Working with the Muppets, says 
Mills, "jot can't help but talk to them 
as if they're real people. It was a lot 
of fun." He adds with a laugh that it 
was "weird to .see [elephantine Mup- 
pet] Snuffy hanging from the studio 
ceiling." 

A number of children in attendance 
at the shoot, including Buck's 
preschool-age twins Zoe and Zelda, 
were entertained between takes by 
tiny Muppet superstar Ehno. 

In addition to "Furry Happy Mon- 
sters," R.E.M. also performed the late 
"Sesame Street" composer Joe 
Raposo's signature tune "Sing." 



DeSena saj-s the group's footage will 
be part of a multi-celeb "compilation 
music video" that will air during a 
regular show to celebrate the pro- 
gram's 30th anniversary. 

"We're editing it now and hope to 
have [it] on before summer," DeSena 
says. Other guest stars that will be 
part of the "Sing" compilation are 
Garth Brooks, Trisha Yearwood, 
Gloria Estefan, Maya Angelou, 
Peter Jennings, Patti LaBelle, Ben 
Stiller, and Noah Wyle. 

Both "Furr)' Happy Monsters" and 
the all-star "Sing" compilation may 
end up on future "Sesame Street" 
audio releases, says DeSena. 
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1 


2 


17 


KLAU-ALOnb A bUb a Lire 

WALT DISNEY 60289 (6.98 Cissetle) 


2 


1 


37 


READ-ALONG MULAN 

WALT DISNEY 60306 (6,98 CasseOet 


3 


3 


163 


VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1 
WALT DISNEY 60605 (6.98/13.98) 


4 


4 


12 


uADim ic ADTiCTC c\ Accip fticurv uDi u u\ vraDC nr ui kipai uAAir 
VHnlUUd An 1 19l 3 LLAoalL/ UloriLT VUL. V - OU lUVtd Ur MuotLiAL MAulL 

WALT DISNEY 60648(10.98/15.98) 


5 


5 


45 


BIG IDE^'TVERLAND 6936/WORD (e.gS'lO.gS) 


6 


8 


13 


TUC TCI Cn lOOICC TCI CTI IOC3ICC. TUC Al Dl Itl 

)nb ItLtlUBDiu 1 tut 1 LJDDlto: IHt ALDUM 
KIO RHINO 75619/RHINO (10-98/16,98) 


7 


6 


14 


aCOvBY OOO oOLaJUY UL.IU a aINAOK 1 KAL/Ka 
KID RHINO 75505/RHINO (6.98/10.98) 


8 


7 


114 


rrnADuriMT kinc n acgi^c Tcinni td TiiMrc 

LtUAKMUni IMU9 LLA90IU9 lUUULtK iUINto 

BENSON 84056 (.^ 98/5,98) 


9 


11 


182 


VARIOUS ARTISTS A CLASSIC DISNEY VOL. 1 - 60 YEARS OF MUSICAL MAGIC 

WALT DliNLY fcutlbb (10.98/15.98) 


10 


9 


36 


VARIOUS ARTISTS MORE SILLY SONGS 

WALT DISNEY G0632 (10,9a'16.98) 


11 


14 


32 


VEGGIE TUNES VEGGIE TUNES 2 

BIG IDEA^VtRLAND 5874/WORD (e.Sa'lO-ge} 


12 


12 


17 


READ-ALONG SIMBA'S FAVORITES 
WALT DISNEY 60307 (6,98 CassMtel 


13 


10 


15 


SING ALONG A BUG'S LIFE 
WALT DISNEY 60971 (10,98 Cassette) 


14 


13 


178 


BARNEY A' BARNEY'S FAVORITES VOLUME 1 
BARNEY MUSIC/SBK 271 l^EMI (9,98/15,98) 


15 


15 


23 


VARIOUS ARTISTS DISNEY'S GREATEST POP HITS 

WALT DISNEY 60637 (6,98/16.98) 


16 


RE-ENTRY 


VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION 

WALT DISNEY 60897 (8,98/11.98) 


17 


NEW^ 


VEGGIE TUNES VEGGIE TUNES 
LYRICK STUDIOS 9451 (6,98/10,981 


18 


25 


174 


VARIOUS ARTISTS A CLASSIC DISNEY VOL II • 60 YEARS OF MUSICAL MAGIC 

WALT DISNEY 60866 (10,98/15,98) 


19 


16 


43 


MY FIRST SING-ALONG WINNIE THE POOH: SILLY OLD BEAR SONGS 

WALT D SNLY 6C629 (6,98 Cassette) 


20 


19 


117 


VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITES VOLUME 2 

WALT DISNEY 60606 (9,98/13-98) 


21 


17 


11 


READ-ALONG UDY AND THE TRAMP 

WALT DISNEY 60213 (6,98 Cassette) 


22 


22 


2 


BARNEY 1 LOVE TO SING WITH BARNEY 
BARNEY MUSIC 9463/lYRICK STUDIOS (9.98/14,98) 


23 


RE-ENTRf 


VARIOUS AimSTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 
WALT DISNEY 60819 (9,98/13,98) 


24 


20 


147 


READ-ALONG A< THE LION KING 

WALT DISNEY 60254 16.98 Cassette) 


25 


23 


14 


BARBIE BEYOND PINK 

SONY WONDER 634a/EF>IC (9.98 EQ/16,9B) 



(^liUien's reoammes: ortgml mcKior pictu't sour<]tr8CU encludea. • RKording Industry Assn. Of Amerlc* (RIAA) ceftiticsTton 
tor sties of SOO,OI)0 units. A RiAA ceniticaiion fix sa>«s of 1 niknuriiB,tMthrnijtimjiiontelnindi^^ 
sjinbol. Fo( boxed lets, ana doufe albums with 3 runnirg ^me tnat e>a«li two liou5. ttte RIM multiplies shipments by the numoef 
9 ^sa anOkn tapes. Most amunts availaDle on cassene ant) CO 'Asterisk indicates vinyl LP is araiabie. Uost tape pnas, and CO 
prices foi BMG and WEA lebets, ait sioesled lists. Tape piices martied EQ. and alt other CO prices, are «quiva>enl prica. which 
are projected trcm wtioJesale prices. C 1999, BilitoardiBPI Communcalions, ana Soundscan, he 
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^ Black History Month Highlights Variety 

More Vendors Participating By Promoting New, Establistied Titles 



Blood Lust. Celebrating Anchor Bay Entertainment's video release of "Nosfer- 
atu The Vampyre," director Werner Herzog dines with staff from the vendor and 
retailer Best Buy. Shovirn seated, from left, are Best Buy senior buyer Matt Ban- 
nick and media manager for movies Greg Sochko: Herzog; and Best Buy senior 
buyers Terry Lipelt and Stacy Robinson. Standing, from left, are Anchor Bay 
brand managers Kristin Prylow and Suzanne Farber and VP/GIM Dan Whitt. 



BY TRUOl M. ROSENBLUM 

NEW YORK— Black History 
Month this year gushed releases, 
as more vendors than ever promot- 
ed titles for a celebration that's 
now a firm part of the video main- 
stream. Of the promoted titles, 
there were as many standard 
home-entertainment releases as 
there were programs targeted at 
specific audiences. 

Nonetheless, the African-Amer- 
ican experience took precedence. 
Promotions ranged from historical 
titles to celebrations of black 
music to '70s-era blaxploitation 



PBS Ordered To Pay Michael Nesmith 
Nearly $47 Million For Brokeo Cootract 




THiS 



DoN'T MONKEE AROUND: Michael Nesmith has 

had his day in court, and PBS is paying for it through 
the nose. On Feb. 1, a Los Angeles federal jury decid- 
ed that PBS (ywed Ne.smith nearly $47 million fr)r break- 
ing its contract with Pacific Arts, the now-defunct rideo 
distribution venture of the former Monkee. 

The damages mclude $2 million to Nesmith personal- 
ly. The broken contract forced Pac Arts to fold in 1994, 
leaving Nesmith with no way to cover long-overdue 
license fees of $1.5 million. Provided the L.A. judgment 
withstands a certain PBS 
appeal, American Docu- 
mentaries ($1.2 million), 
WGBH in Boston 
($230,000), and WNET in 
New York ($150,000) will 
finally get paid. 

Nesmith's inability to 
pay them bought him a 
lawsuit. His 4-year-old 
countersuit against PBS 
ended in the jury's deter- 
mination that PBS was 

liable for intentional misrepresentation, intentional con- 
cealment, negligent nisrepresentation, and intentional 
interference with Pac Arts' own contractual relations 
with the network's producers. 

The outcome caught unaware most folks who had 
dismissed the action, just as they did Austin Furst's 
complaint against a California bank that reneged on a 
$100 million loan to Furst's Vestnin Video. Soon there- 
after, Vestron folded; Furst sued, won, and collected 
every penny. Like Furst, Nesmith had plenty of help, 
this time from an embarrassing PBS paper trail. 

In .January 1992, two years into Pac Art's sL\-year 
deal, PBS Home Video's Eric Sass wrote Nesmith that 
the label was succeeding "beyond anyone's wildest 
dreams" and that a week spent with the company "has 
reaffirmed how right our decision was to place the 
PBS Home Video line with Pacific Arts." In the first 
year alone, the company had sold three times more 
cassettes than PBS had projected. 

Nevertheless, cash-strapped Pac Arts had halted 
pajments to producers, and in February 1993, Nesmith 
said he was tiiinking about an "orderly wind-dovra" of 
the line by selling off the rights and inventory. In a Feb. 
12 letter, Sass responded that PBS "shares your de.sire 
to avoid a cataclj'smic disruption" and supjxjrted "some 
prudent and flexible approach" to termination of the 
relationship. Meanwhile, the contract held. 

Yet by July, a PBS memo reported that Turner Home 
Entertainment might be interested in the label if the 
Pac Arts deal fell apart Then, on Oct. 7, PBS aborted 




by Seth Goldstein 



the Pac Arts agreement — the same day that Sass told 
the company to think positiw. On Oct. 8, PBS lawyers 
decided who would call which producers; a week later, 
some 20 documentary lights ht)lders had .severed their 
Pac Arts ties. In April 1994. PBS signed with Turner, 
which was later absorbed by Warner Home Video. 
Reportedly, annual PBS sales nmv top $27 million. 

'Net FLIX: World Wide Web tie-ins could be the 
hottest development in DVD salesmanship. MGM 
Home Entertainment 
has made a Web tie-in 
the centerpiece of the 
"Ronin" DVD (Picture 
This, BiUboard, Feb. 13). 

New Line Home 
Video, it appears, also 
seeks interactive appli- 
cations for Platinum 
Series titles like "Rush 
Hour." No wonder 
Crush Digital, which 
creates features for sev- 
eral disc vendors, saj's links between DVD-ROM and 
the Web are moving to the top of the must-have list. 

"Rush Hour," starring Jackie Chan and Chris 
Tucker, typifies the kind of quirky online content 
available. The DVD-ROM's Web hookup will provide 
viewers with a cai-eer-long "bone-by-bone" r^sum^ of 
injuries sustained by Chan, who does his owti stunts, 
plus interactive games and other goodies. New Line 
sell-through marketing VP Steve Ramirez likes the 
Web because it enables New Line to regularly update 
information about each title. "We can keep data fresh 
for consumers," he says, anticipating the appearance 
of .such tie-ins on catalog releases as well as hits. 

Music to their EYES: The DVD Video Group 
(DVG) is sponsoring a one-day forum, "The Music 
Video Perspectiw," March 2 at Sony headquarters in 
Ne\v York. PanelLsts include Sony Music Entertainment 
business VP Leslie Cohen, Elektra Records multime- 
dia/marketing/business development VP Camille 
Hackney, and PolyGram Video president Bill Sond- 
heim on marketing; Warner Records senior VP John 
Beug, PolyGram worldwide production senior VP 
Mark Wolfe, and engineer Frank Filipetti on pro- 
duction; and Gateway Mastering president Bob Lud- 
wig, Georgetow n Masters president Denny Purcell, 
and Crush Digital president JeffStabenau on author- 
ing. Attendance is free to music executives, but DVG 
says RSVPs are mandatory. Contact the trade group 
at 323-845-0160 (phone) or 323-845-0159 (fax). 



movies. 

VHS is no longer the only way to 
celebrate that perspective; DVD 
has entered the picture. Not coin- 
cidentally, DreamWorks earlier 
this month announced it would be 
releasing the historical slavery 
drama "Amistad" on disc in the 
spring. 

There are already plenty of 
DVD releases to choose from. For 
the technologically savvy, the 
Internet DVD rental service Net- 
Flix.com has highlighted available 
black-oriented titles. 

Among them: Spike Lee movies; 
comedies like "Booty Call" and 
"The Nutty Professor"; dramas 
including "Driving Miss Daisy," 
"Boyz N The Hood," and "The 
Color Purple"; documentaries such 
as "Mandela: Son Of Africa"; and 
a variety of concerts, including 
"Jimi Hendrix At Rainbow 
Bridge," "Michael Jackson: His- 
tory," and "Chuck Berry: Rock & 
Roll Music." 

The educational-minded can look 
to two new Martin Luther King Jr 
cassette releases. 20th Century 
Fox Home Entertainment debuted 
a $14.98 direct-to-video animated 
title, "Our Friend, Martin," on 
Jan. 12 in time for Black History 
Month. 

Aimed at children, the feature is 
about two young boys who travel 
back in time to meet the civil 
rights leader. Fox is promoting the 
title with a multimillion-dollar 
marketing campaign that includes 
TV radio, print and online ads; a 
World Wide Web site (www. 
ourfriendmartin.com); and promo- 
tions with Kraft Foods and 
Lawry's Seasoned Salt. 

In addition, Lawry's is sponsor- 
ing an "I Have A Dream. Too" 




"Brewster Place," starring Oprah 
Winfrey, got a boost from Rhino. 



essay contest. Prizes include a 
family trip to Washington, D.C.; 
soundtrack CDs; and posters. The 
movie may be its own best adver- 
tisement, with a celebrity cast of 
voices including Ed Asner, Angela 
Bassett, Danny Glover, Whoopi 
Goldberg, James Earl Jones, Susan 
Sarandon, John Travolta, and 
Oprah Winfrey, all backed by a 
Motown Records soundtrack. 

A&E Home Video's popular 
"Biography" series profiles King 
in a $19.95 video released .Ian. 26; 
it has been publicized with special 
mailings to African-American pub- 
lications. 

For pop culture fans, New Line 
Home Video offers a "1999 African 
American Talent Showcase" pro- 
motion, which hit stores Feb. 2. 
The centerpiece is rapper Ice 
Cube's directorial debut, "The 
Player's Club," which is being 
released on video for the first 
time; it's priced at $19.98. Other 
movies in the promotion, at $14.98, 
(Continued on page 6S) 



Distributors Get In Tiie Swing Df 
Tilings Witii Popular Dance Vids 



BY CORINA CRISTEA 

NEW YORK— The revitalization 
of swing dance has a few video 
distributors jumping and jiving 
with the crowd. 

H&F Video in Oklahoma City 
has discovered that its "Dance 
Magic" series, created by Nick 
Felix, is a hot item for wannabe 
swingers propelled by such bands 
as the Martini Kings. "This wave 
is a big wave, and it will last a 
long time." says Felix. "I've been 
through dance crazes, and 1 know. 
Lambada was supposed to take 
over the nation. 

"A lot of fads come and go, like 
the macarena," Felix continues. 
"They last six months, a year, but 
swing is here at least for five 
years minimum. This dance craze 
(Continued on yaqe Bj) 





Dance Vision's "Club Swing" 
finding a wider audience. 
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1 


18 


2 


MUUN 


Wait Disrey Hone Video 

Buena Visia Home Entertainment 4773 


Animated 


1998 


G 


26 99 


2 


3 


50 


AUSTIN POWERS 


New Line Home Video 
Warner Home Video N4577 


Michael Meyers 
Elizabeth Hurley 


1997 


PC-IS 


1198 


3 


12 


5 


TAE-BO WORKOUT 


Ventura Distribution TB2274 


Billy Blanks 


1999 


fill 


39 95 


4 


6 


3 


PLAYBOY'S GIRLFRIENDS 


Playboy Home Video 

Universal Music Video Dist. PBV0837 


Various Artists 


1999 


fn 


199! 


S 


2 


10 


THE WEDDING SINGER 


New Line Home Video 
Wsrner Home Video N4659 


Adam Sandler 
Drew Barrymore 


1997 


PG-13 


14.9! 


6 


NEW^ 


ANTZ 


Dreamwortis Home Entertainment 
Universal Studios Home Video 83668 


Woody Allen 
Sharon Stone 


199S 


PC 


26.99 


7 


11 


13 


'N THE MIX WITH 'N SYNC A' 


BI^G Video 65000 


■N Sync 


1999 


till 


19.9S 


8 


1 


13 


ARMAGEDDON 


Touchstone Home Video 

Buena Vista Home Entertainment 41657 


Bruce Willis 
Ben Affleck 


1998 


K\1 


1999 


9 


4 


11 


DR. DOLITTLE 


FoiVideo 2762 


Eddie Murphy 


I99S 


rc-13 


1991 


10 


NEW^ 


JACKIE BROWN 


Miramax Home Entertainment 

Buena Vista Home Entertainment 1355803 


Pam Oner 
Samuel L. Jackson 


1997 


R 


229S 


11 


5 


3 


TEKKEN: THE MOTION PICTURE 


A.O.V. Films 001 


Animated 


1999 


m 


19.98 


12 


13 


3 


NOSFERATU THE VAMPYRE 


AiKhor Bay Entertainment SV10641 


Klaus Kinski 
Isabelle Adiani 


1978 


R 


14.98 


13 


8 


16 


LION KING II: SIMSA'S PRIDE 


Walt Disney Home Video 

Buena Vista Home Entertainment 8804 


Animated 


1998 


Nl! 


2699 


14 


9 


8 


THE PARENT TRAP 


Walt Disney Home Video 

Buena Vista Home Entertainment 1055 


Dennis Quaid 
INatasha Richardson 


199! 


PC-13 


22 99 


15 


7 


10 


THE MASK OF ZORRO 


Columbia TriStar Home Video 21693 


Antonio Banderas 
Anthony Ho|>kins 


1998 


PC-13 


19.95 


16 


35 


12 


BACKSTREET BOYS: NIGHT 

OUT WITH THE BACKSTREET BOYS A 


Jlve/Zomba Video 41657 


Backstreet Boys 


1998 


f« 


1995 


17 


NEW^ 


CITY OF ANGELS 


Warner Home Video 16320 


Nicolas Cage 
Meg Ryan 


199! 


PC-13 


19.9! 


IS 


NEW^ 


NEW YORK YANKEES: SEASON 
OF THEIR LIVES 


PolyGram Video 440059521 


Various Artists 


199! 


tin 


199S 


19 


24 


2 


POKEMON: VOL 1 


Va Video 

Pioneer Entertainment 0001 D 


Animated 


1998 


fIR 


14.9! 


20 


30 


33 


THE BIG CHILL: 15TH 
ANNIVERSARY EDITION * 


Columbia TriStar Home Video 01892 


William Hurt 
Glenn Close 


1983 


R 


I4.9S 


21 


17 


» 


TITANIC 


Paramount Home Video 833483 


Leonardo DiCaprio 
Kate Winslet 


1997 




29.95 


22 


28 


S 


PLAYBOY'S 45TH ANNIVERSARY 
PLAYMATE VIDEO CENTERFOLD 


Playboy Home Video 

Universal Music Video Dist. PBV0835 


Jaime Bergman 


1998 


m 


199S 


23 


10 


10 


GOOD WILL HUNTING 


Miramax Home Entertainment 

Buena Vista Home Entertainment 1355903 


Matt Damon 
Ben Affleck 


1997 


R 


22.95 


24 


20 


14 


SMALL SOLDIERS 


Dreamworks Home Entertainment 
Universal Studios Home Video 84018 


Klrsten Dunst 
Gregoiy Smith 


1998 


PG-13 


22 99 


25 


27 


11 


PLAYBOY'S ASIAN EXOTICA 


Playboy Home Video 

Universal Music Video Dist. PBV0836 


Various Artists 


1998 


NR 


1998 


26 


16 


6 


METALLICA: CUNNING STUNTS 


Elektra Entertainment 40202 


Metaliica 


1998 


m 


1998 


27 


NEW^ 


MERCURY RISING 


Univereal Studios Home Video 83590 


Bruce Willis 
Alec Baldwin 


1998 


R 


14.98 


26 


25 


3 


BJORK: VOLUMEN 


EleKtra Entertainment 40199 


Bjork 


1998 


m 


19.98 


» 


NEW^ 


PRIMARY COLORS 


Universal Studios Home Video 83373 


John Travolta 
Emma Thompson 


1998 


R 


1498 


30 


39 


3 


KISS: SECOND COMING A 


PolyGram Video 800630059 1 7 


Kiss 


199! 


N» 


29 98 


31 


RE-MTRV 


ANDREA BOCELLI: A NIGHT 
IN TUSCANY A 


PolyGram Video 4400553973 


Andrea Bocelli 


1997 


fC 


24 95 


32 


15 


124 


UDY AND THE TRAMP 


Walt Disney Home Video 

Buena Vista Home Entertainment 582 


Animated 


1955 


G 


2E99 


33 


NEW^ 


U.S. MARSHALS 


Wamer Home Video 1 6625 


Tommy Lee Jones 
Wesley Snipes 


1998 


R 


1998 


34 


26 


15 


SOUTH PARK: 3.PACK VOLUME 2 


Rttino Home Video 
Wamer Home Video 36562 


Animated 


199! 


m 


39.9! 


35 


19 


15 


GODZILLA 


Columbia TriStar Home Video 23126 


Matthew BrtxJerick 
Hank Azaria 


199! 


PC13 


14.95 


36 


34 


36 


BACKSTREET BOYS: ALL ACCESS 
VIDEO A- 


Jiv^omba Video 41589-3 


Backstreet Boys 


1999 


fIR 


19.9! 


37 


NEW^ 


GREAT EXPECTATIONS 


FoxVideo 4492 


Ethan Hawke 
Gwyneth Paitrow 


199! 


R 


14.98 


36 


NEW^ 


BLUE'S CLUES: ABC'S AND 123'S 


Nickelodeon Video 

Paranxjunt Home Video 835743 


Animated 


199! 


fIR 


995 


39 


21 


18 


THE X-FILES 


FoxVideo 0448 


David Duchovny 
Gillian AnderKHi 


1998 


PG-13 


22.98 


40 


29 


142 


GONE WITH THE WIND : 


MGM/UA Home Video 
Warner Home Video 907249 


Clark Gable 
Vivien LeiRti 


1999 


G 


1995 
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Billy Blanks' Tae-Bo Phenom 
Could Bevitalize Fitness Genre 



I AE-BO EXPLOSION: If any- 
one hasn't yet heard of Billy 
Blanks or Tac-Bo, they will by 
the end of this month. 

Tae-Bo — an innovative e.xer- 
cise routine created by Blanks 
combining martial arts, bo.xing, 
and dance — is about 
to get a big boost from 
Oprah Winfrey. 

On Feb. 15, Blanks 
joined Winfrey in the 
Bahamas for a week- 
long stint on her show. 
And if Blanks' video 
series performs any- 
thing like some of the 
fiction titles featured 
on Winfrey's book 
club, it's sure to shoot 
to the top of the sales 
charts. 

In preparation, Ven- 
tura Distribution is working 
overtime. 

"We expect the Oprah show 
to double reorders for the 
titles," says president Larry 
Hayes. Ventura has shipped 
nearly 200,000 units of the first 



SHELF 
TALK 




by Eileen 
Fitzpatrick 



two Tae-Bo tapes to accounts 
that have stocked the title since 
Dee. 29, 1998. 

Best Buy, which had pretty 
much written off the fitness cat- 
egory, bought another 36-unit 
display for each of its stores, 
according to Hayes. 
Additionally, thou- 
sands more tapes have 
been sold through a 
successful infomercial 
still in heavy rotation. 
Tae-Bo Retail, the 
rights holder of the 
program, ships direct 
to mass merchants. 

"The Tae-Bo people 
took an amazing risk 
by rolling out this 
product to retail be- 
fore its direct-re- 
sponse campaign had 
peaked," says Hayes. "But they 
felt there was no reason to hold 
it back. It's still the biggest 
seller in direct response and is 
driving retail sales." 
In most cases, direct-re- 
(Continued un page 6i) 
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# RIAA gold cert, for sales of 50,000 units or $1 million in sa^ at suggested retail. A RIM platlrTum cerl. lor sales of 100.000 units or %2 million in sales at suggested 
retail. ♦ IRMA gold certificalion fw a minimum ol 125,000 units or a dollar volufi>e of $9 million at retail fw tneatrically released programs. Of of at least 25,000 units aw) 
$1 million al suggested retail for nontheatncal titles. - IRMA platinum certilicalio" tor a minimum sale ol 250,000 unils or a dollar volume at SIB million at retail lor 
ttieatricalty released pfograms, arid of al least. 50.000 units and $2 million at sirggested retail for nrytneatrical titles, c 1999. BiHboarO/BPl Communications. 
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No. 1 




1 


NEW^ 


JOHN CARPENTER'S VAMPIRES % Ci 99! 


C«umt>i TriSiar Horne ViOec i'S: : ■": 




2 


1 


3 


THE TRUMAN SHOW (PGUM 99) 


Paramojrtl Home Video 33 1 12 


Jin Carrey 
Laun Lnriey 


3 


NEW^ 


ROUNDERS IRl (!9 981 


Miramax Home EMertainment/Bjena 

Visla Home -.rc-'-j -r'-iit :.^,\. 


Matt Damon 


4 


2 


6 


ARMAGEDDON (PC-IJXZS 991 


Toucfistone Hone Vtdeo-'Buena Vista 
Home Entertainment lOOOS 


Bruce Wilis 
BeflAflieck 


S 


3 


8 


BUUIE IR) (24.9B) 


New Line Home VrteaVdamer 
Home Video N4685 


Wesley Snipes 


6 


4 


9 


LETHAL WEAPON 4 (R) {24 98) 


Warrjer Home Vkteo 16075 


Mel Gibson 
l;anry Glover 


7 


5 


9 


THE NEOOTIATOR IR) 124 98) 


Watrw Home Video 16750 


Samuel L. Jackson 
Kevin Spacer' 


g 


e 


11 


THE MASK OF ZORRO (PG-131 (29.98) 


Columtiia TnStar Home V^deo 62169 


Aniorw Birxterss 

A''iho"r Hoot<i"s 


9 


11 


10 


AUSTIN POWERS (PC-i3l (24-98) 


New Line Home V<]eaW>mef 
Home Video 34577 


Michael Meyers 
EJiubeCt) Mi,'«y 


10 


7 


7 


THE AVENGERS IPG.I3) 124 981 


Wamet Home Vrfeo 1 5873 


Ralph Rennes 
Una Thurman 


11 


6 


3 


STAR TREK Ul: THE UNDISCOVERED 
COUNTRY IPGl 129 99) 


PaiaTOxjnt Hof^ie V-dec 32301 


William Shatw 
LiOnanl '..ni.r,' 


12 


9 


6 


OUT OF SIGHT IRl (34 98) 


Unnersal Studcs Ho<ne Video 2034O 


George Clooney 
Jennifer Lope: 


13 


U 


3 


THE BIG CHILb 15TH 
ANNIVERSARY EDITION :R) I2°.94i 


Columtiia TrQtar Honie Video 60263 


William Hurl 
Glenn Close 


14 


12 


12 


G0DZILUIPG-I3)(24.9SI 


Columbia TnStat Home Video 23129 


Uatmew Broderick 
Hanh Aiairia 


15 


18 


12 


TOP GUN IPG) (29.991 


Paramount Home Video 16927 


Tom Cruise 
^eil> Mc&llis 


16 


13 


9 


DEEP IMPACT (PG-13) (29 981 


Paramount Home Video 330B2 


Morgan Freeman 
Rcteft Dwall 


17 


16 


12 


U.S. MARSHALS: SPECIAL 
EDITION IFi: (?t»J 


V^ef Home Video 1 5625 


Tommy Lee Jones 

•Vi^liri Snipei 


18 


10 


2 


HOW STELLA GOT HER 
GROOVE BACK ;SI (34 98) 


FwVideo 9660 


Angela Bassett 

'i\imDi j:]ldbef6 


19 


19 


12 


GONE WITH THE WIND (G) (26 99) 


MGhV-UA Home Video/Warner 
Heme Video 06311 


Oark GaUe 
Vivien Le gt- 


20 


15 


10 


SIX DAYS, SEVEN NIGHTS (PC 13) (29 99) 


Touchstone Home VidecVBuefla Vista 

Hone :itertairTient 10C08 


Harrison Ford 



Si 1999, BilUxard'BPI Communications and VideoScan, Inc. 
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BLACK HISTORY MONTH HIGHLIGHTS VARIETY 

(Cofituuicd fiviii imcjc 61) 

are "Menace II Society," "Friday," 
"Love Jones," "Hoop Dreams," and 
"Hangin' With The Homeboys." 

"On the trade front, we've put 
together a really nice brochure 
that showcases the hbrary of titles 
in this promotion," says New Line 
Home Video marketing manager 
Erin Preston. "We've also assem- 
bled a custom merchandiser for in- 
store displays that makes it easy 
to group the titles together." 

New Line is also looking at other 
opportunities, such as Web sites. In 
addition, Preston notes that Music- 
land has featured it in the chain's 
circular in some of its stores. 

Exemplifying the wide scope of 
available titles, MGM Home Enter- 
tainment has been able to go in two 
directions. On Jan. n, the studio 
released a collection of eight 
proven crossover titles, including 
"The Defiant Ones," "Lilies Of The 
Field," "In The Heat Of The 
Night," and "They Call Me Mr. 
Tibbs," at $14.9.5 and $19.98 sug- 
gested list. 

The second collection, "Soul Cin- 
ema," takes the blaxploitation 
route, with six urban titles includ- 





Fox's "Our Friend Martin." left, and A&E Home Video's biography of Martin 
Luther King have been heavily promoted in February, Black History Month. 



ing "Shaft" and "I'm Gonna Git 
You Sucka!." all at $14.95. These 
titles have been previously re- 
leased, "but we're creating all-new 
packaging and giving them a nice 
collectible look," says MGM mar- 
keting manager AUyssa Moore. 
Both groups are being support- 
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COMPILED FROM A NATKM/U. SAMPL£ Of RETAIL STORE RENTAL RETORTS. 


1 I . .1, WEEK 


1 UVSTWEEt 


s 


TITLE IRsti^ 


L3b«l PrincifMl 
DfitributinB Ljbel, Cjtaiog Numbcf Performers 










No. 1 




1 


1 


4 


THE TRUMAN SHOW iPGi 


ParamiWiI Horife Vuleo 35597 


Laiita Lifincy 


2 


NEW^ 


THERE'S SOMETHING 
ABOUT MART (R) 


Fcii.V«l«>0178 


Ben Stiller 
Cameron Om 


3 


2 


5 


OUT OF SIGHT {» 


UniwTMl ShKJos Home Vitfeo 83408 ^^^^ 


4 


NEW^ 


MULANiQ 


Walt Disney Home Video 

Buera Vsla Hcnw Liteftainmerl <773 


Artimated 


5 


4 




LETHAL WEATON 4 (Rl 


Wsmw Home Video 16075 


Mel Gibson 
Glover 


6 


6 


2 


RUSH HOUR IFG 131 


New Une Home Video 
W»mer Hom« Video N4687 


Jackie Ctian 
Chrrs Tucher 


7 


3 


6 


BLADE (R) 


New Line Home Vtdoo 
wamef Home Video N4685 


Wesley Snipes 


1 


5 


4 


54 OD 


UrKW Home Entertiinintnl 

Bufni V«|B Home EntennniT)^ 1595803 


Mike ^fyen 


» 


9 


5 


NOW STELLA GOT HER 
GmiOVE BACK m 


FoiVideo 2767 


Angela 6sssen 


It 


8 


8 


SIX DAYS, SEVEN NIGHTS IPG-I3) 


TwcJ^KneHcmeVdeo 

Burn l/iiU Home EntefUmmcrt 15.?7d33 


Hjrrison Ford 
Anne Heche 


11 


7 


11 


THE NEGOTIATOR (R) 


Warner Hotrw Video 6692 


Samuel L. Jackson 
Kevin i:szs', 


12 


18 


2 


BUFTALO 66 IRl 


Univ^l Studios Home Video 
S3984 


VinceftI Galk) 
Oiristina Rica 


13 


15 


2 


RETURN TO PARADISE IRl 


FWyQim Video 4381 548365 


VinceVtugrm 
Anne Hedie 


14 


19 


3 


SLUMS OF BEVERLY HILLS IK 


FdxVkleo 41 10379 


Marisa lomei 
Atan Arhin 


15 


11 


5 


DISTURBING BEHAVIOR IRl 


MGWJAHomeVKtoo 
Warner Home Video M907ie3 


Kalie Holmes 
Nick StaM 


16 


14 


6 


THE AVENGERS ro 


Wamer Home Video 15873 


Ralph Fiennes 
Uma Thorman 


17 


10 


13 


ARMMSEOOON IPG- 131 


Touchstone Home Video 

Bueni MsU Honie Eittrtimmen 41657 


BniceWUlis 
Ben Affleck 


18 


13 


10 


SLIDING DOORS IPG 13) 


Paramount Home ViOeo 335763 


Gwynelti Piltrow 
Jack Hwnah 


19 


]2 


10 


THE MASK Of ZORRO IPC13I 


Columbta TnStsr Home Video 

21693 


Antonio Banderas 

Anllir^iry H-ph ns 


20 


NEW^ 


PI (NR) 


Artist Erttertainm^t 


Not Listed 



♦ IRMA gold certification for a minifnum of 125,000 units or a dollar volume of $y million at retail 
for theatftcally released programs, or of at least 25,000 units and $1 million at suggested retail for 
nonttieatrical titles. ; IRMA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail tor ttieatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles, c: 1999, BillboarcfBPI Communications. 



ed by national advertising in Peo- 
ple and Entertainment Weekly and 
have been included in store point- 
of-purchase materials celebrating 
MGM'k Toth anniversary. 

Moore says Black Histiory Month 
does increase sales of related 
videos. "The consumer awareness 
of these films is really heightened 
at this time," she says. 

It's the second time around for 
"Soul Cinema," launched last year 
under MGM's Orion label. 

"We partnered with the Sinbad 
Soul Music Festival and BET," 
Moore says. "We went to (a) music 
festival in Aruba and had a lot of 
signage and were a main sponsor, 
so that gave the 'Soul Cinema' col- 
lection a lot of exposure." 

Independents have plenty to 
offer as well. 

Rhino Home Video's Black His- 
tory Month promotion offers 
something for everyone: the short- 
lived TV series "Brewster Place," 
the classic exploration of preju- 
dice "Black Like Me," the adver- 
tising satire "Putney Swope," the 
heavyw'eight bout "Muhammad 
All Vs. Trevor Berbick," four vol- 
umes of the comedy show "Pryor's 
Place," and music-related videos 
such as "The Roots Of Rap," 
"Masters Of The Blues," "Curtis 
Mayfield Live At Ronnie Scott's," 
and "Stevie Wonder: Songs In The 
Key Of Life." 

Bonneville Worldwide Entertain- 
ment released 12 titles for African- 
American audiences. Titles include 
"A Great Day In Harlem," an Acad- 
emy Award-nominated documen- 
tary about jazz greats, featuring 
interviews with the musicians; 
"Marvin And Tige"; and "Brother 
Future," about an inner-city De- 
troit youth transported through 
time to the days of slavery. 

Finally, Kultur White Star has 
five videos of African-American 
opera and jazz musicians, includ- 
ing "Marian Anderson: The Story 
Of The Voice That Broke Barri- 
ers," "Dizzy Gillespie: Live In Lon- 
don," "Lady Day: The Many Faces 
Of Billie Holiday," "Eartha Kitt: 
The Most E.xciting Woman In The 
World," and "Celebrating Bird: 
The Triumph Of Charlie Parker." 



FEBRUARY 27, 1999 



Top Music Videos 


111 


a£ 

UJ 
Ul 

S 


WKS- ON CHART 


COMPILED FROM A NATIONAL SAMPLE Of HETAIL STORE, MASS MEHCHAMT, AMD INTERMn 
SALES REPORTS COUECTtD. COMPILED, AND PflOVIDED BY „ ^ 

IIIIIM 

TITLE, Imprint Principal 
Distributing Label, Catalog Number Perfonners 


Suuesled 

List Price 


1 


1 


14 


•N THE MIX WITH 'N SYNC A' 

T'l" ■■ 'I 1 ■ ll<1 "^"^ 


1995 


2 


z 


3; 


ALL ACCESS VIDEO A* 

ir.v.Z""ib.i Vidfo 41589-3 


Bachstreel Boys 


I9.9B 


3 


5 


14 


NIGHT OUT WITH THE BACKSTREET BOYSA' 

Ji'.t-.'Zu[nti,iV<leofll657 


Bsckstroet Boys 


1995 


4 


NEW^ 


SINGING IN MY SOUL 

Spting Hill V>6eo Cnordant Oist. Gioup 46440 


Various Artists 


»9I 


5 


4 


10 


CUNNING STUNTS 

Elektra Entertainment 40202 


Metallica 


19-91 


6 


6 


12 


SECOND COMING A 

PoryGram Vxieo 80063005917 


Kiss 


»9I 


7 


5 


12 


LIVE AT WEMBLEY 

Vifpn Mut« ViiJ»3 2439 


Spice Girls 


199! 


8 


9 


61 


ANIGHT (N TUSCANY A 

FWlram V«Jeo 4400553973 


Andrea Boceili 


?495 


9 


8 


13 


BRIDGES TO BABYLON: 1998 LIVE IN CONCERT 

Eagle Rock tnlerlamrnenl Image EnterlftinmenI 4734 


The Rolllr^ Stones 


19.91 


10 


11 


16 


PSYCHO CIRCUS A 

P:),-;;niT V«j«> 440O1O10O0 


Kiss 


1695 


11 


10 


77 


THE DANCE A 

Warner Repme Video 3 38486 


FlsMwood Mac 


19.91 


12 


13 


13 


THE COMPLETE VIDEOS: 1991-1998 

AtlftnlicVkleo 83154 




199S 


13 


7 


12 


THE COLLECTION: VOLUME 1 

Z(K Music Video Sony Musjc Vii)n>69715 


Bone Thu^-N- Harmony 


1995 


M 


12 


19 


VHl DIVAS LIVE • 

Ep« Music Video Sony Muuc Vxleo 50I7S 


OinOm OxataitiMMhiFfrUiL 


199! 


15 


•E-EKm 


ONE NIGHT ONLY: UVE 

Ltgm Roch Entertain mem Imajtc EnlBrtairwnenI 5474 




19.98 


16 


20 


97 


WHO THEN NOW? 

Eoc Music Video Sony Music VmJbo 50153 




19.91 


17 


14 


16 


WELCOME TO THE VIDEOS 

Geffen Home Video MCA Music Video 39557 


Guns N' Roses 


li.96 


18 


IS 


62 


RAGE AGAINST THE (MACHINE 

fjxc Muiic Video Sony Music VtUeo 19 V50160-3 




19.9! 


19 


19 


18 


UVE AT THE BEACON THEATRE 

Columbia MuiiC Video Sony Music Video 50171 


Jsfncs Tsytor 


19.9< 


20 


16 


15 


HANSON TOUR '98: ROAD TO ALBERTANE A 

-^iivi.r,,t, Video 4*00586253 




19.94 


21 


24 


17 


ALL DAY SINGIN' AT THE DOME 

Spring Hill Video Criordant Drst Group 44360 


VbiIous Artisls 


2991 


22 


17 


36 


STREETS IS WATCHINGA 

Def Jam Hnne Vidra RXyGram Vkfeo 56821 




1495 


23 


23 


13 


POPMART 

PolyGram Video 4400583033 


U2 


19.95 


24 


27 


17 


WOW- 1999 

Sparrow Video Cnorcant Dist. Group 43200 




12.9! 


25 


21 


17 


ATLANTA HOMECOMING 

Spring Hill Video Cliordjint D<st Group 44359 


Vkrious AfliSts 


29.91 


26 


15 


9 


SUVIVAL OF THE ILLEST 

PWyGram Video 440058899 




1695 


27 


26 


124 


LES HISERABLES: 10 TH ANNIVERSARY CONCERT 

VCI ColumCw TriStar Home ViiVro 88703 




24.95 


28 


22 


21 


DA GAME OF LIFE 

Pilofitv VKJeo 53425 


Snoop Doss 


1991 


29 


29 


164 


LIVE FROM AUSTIN. TEXAS A 

Epic MusJC Video Sony Music Video 50130 


Stenie Ray Vaughan 
AnO Double TrouMe 


1991 


30 


31 


7 


VIDEOPLASTY 

iiftfii i["j Video Universal Music Vtdeo Disl. 90302 




19.9! 


31 


37 


257 


LIVE SHIT: BINGE & PURGEA^' 

Eletrtra Entertainment 5194 


Mfitallica 


8991 


32 


25 


8 


VOLUMEN 

ElcfclM rmrrlainmnnt 40199 


Bjotk 


1991 


33 


32 


28 


SINGLE VIDEO THEORY 

Epic Music Video Sony Muse Video EV50161 


ftail Jam 


14.9e 


34 


33 


57 


GARTH UVE FROM CENTRAL PARK 

OrtonHomeVUeolOllS 


Gafth Broohs 


1995 


35 


RE-EHTUr 


PULSE A ' 

Coiunnbia MiAic Video Sorry Music Vid«0 50121 


PinkFhvd 


24.91 


36 


30 


33 


SHOCKUMENTARY • 

PolyGram Video 57595 


Insane Clown Posse 


199! 


37 


35 


19 


PREMONITION 

VWmer Reprne VnJw 3-38495 


John fogerty 


199! 


38 


RE-E«TR> 


UVE FROM POTTER'S HOUSE 

Word VMeo Epic Musk Video 50 1 77 


TD. Jahes With The 
Ponef's House Mass Choif 


1995 


39 


28 


26 


MP DA LAST DON 

No Limrt Video Prionty Video 53373 


Master P 


19.3! 


40 


36 


47 


DEAD TO THE WORLD 

Inler&ccpe VOeo Univeful Mumc Video D\it. 90150 


Manlyn Manson 


1S95 



RIAA gold cert, fo* sales o1 25,000 units lor wideo singles; • RIAA goW cert, for sates of 50.000 units 
for SF or LF videos, A RiAA platinum cert, for sates of 50.000 units for video singles; A RIAA platinum 
ccrl, for safes ot 100.000 units for SF or LF videos; RIAA gold cert tor 25,000 units tot SF or LF 
videos certified prwr to April 1. 1991; ♦ RIAA platinum cert, lor 50,000 Limts for SF nr I F vidfn'; irprti- 
tied prior to April I. 1991. <C:1999. Billboard/BPl Communications 
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SHELF TALK 

(Continued fntm fxu/c G2) 

sponsc campaigns and retail 
promotions never run simultane- 
ously. 

Consumers who buy the tapes 
at retail get two of the four Tae- 
Bo tapes for $39.95. A coupon in 
the two-pack will entitle them to 
receive the third in the series for 
free. The fourth won't be released 
until later this .year, says Hayes. 
The whole package bought via the 
infomercial costs about $70, plus 
the cost of shipping and handling. 

"There is a strong perceived 
value at retail, and they've been 
able to maintain the integrity of 
the direct-response offer," Hayes 
adds. 

Blanks has single-handedly 
reignited the fitness category at 
retail. Without a new star to drive 
sales, the genre has been rotting 
on the shelf. Blanks, who had a 
guest shot demonstrating his 
technique on NBC's Feb. 11 
episode of "E.R.," looks like he's 



the guy who can bring it back 
from the dead. 

Hitting their mark: 

Wolfe Video couldn't find a dis- 
tributor when it started making 
and marketing gay- and lesbian- 
oriented videos in 198.'». 

Almost 15 years later, its sales 
have been growing by 35% annu- 
ally, and Hollywood labels such as 
Orion Home Video are seeking 
Wolfe out to help sell their own 
gay-themed videos. Orion, now 
part of MGM Home Entertain- 
ment, got help marketing "Jef- 
frey" and "Bar Girls." 

"There are a lot more available 
today, and it's just not gay and 
lesbian people who buy and rent 
them," says Wolfe VP Maria 
Lynn. "The potential for this 
genre ha.s changed dramatically." 

Company founder Kathy Wolfe 
says that the emergence of gay 
characters in mainstream movies 



and on TV has changed the per- 
ception of gay-themed entertain- 
ment. "It's so common to see les- 
bian and gay images in movies 
and on television that there's 
increasing interest in movies 
about them," Wolfe notes. 

Lynn adds that because more 
gay-themed titles are being put 
into the pipeline, "the genre has 
become more accepted, and video 
stores are seeing millions of con- 
sumers who want to rent them." 

Wolfe's consumer mailing list 
has doubled over the past year 
and tops 72,000. Internet trans- 
actions from the company's World 
Wide Web site increased revenue 
by 10% over the past .year. 

Sales strategies include post- 
card mailings to customers alert- 
ing them to new releases. The 
data that Wolfe has collected is 
used to convince retailers to 
stock titles in art-house sections. 

"With so many stores involved 



in revenue-sharing, they really 
have to hit their target market," 
Wolfe says, "and these movies 
rent and rent and rent." The com- 
pany owns just 59 features but 
represents more than 500 from 
other sources, 

Wolfe has been able to put more 
into acquisitions. Six titles will be 
released over the next three 
months, including "Some Prefer 
Cake," "It's In The Water," and 
"Thin Ice," all arriving in .stores 
March 30. 

On May 4, the vendor will 
release "Lilies" (winner of the 
Canadian Genie Award for best 
picture), "Green Plaid Shirt," and 
"Together Alone." 

The March titles will be sold as 
a three-pack for $149.95 suggest- 
ed list, and the May package will 
be sold at $169.95. "Lilies" will 



is sweeping over the nation and is 
going to be here for a long time." 

.Jim Spencer, president of Video 
Learning Library, which tracks 
nontheatrical titles, says, "Even 
dance schools know that they 
won't have their customers for a 
long time, and so in order to gen- 
erate revenue, they'll have to sell 
these videos. Mail order and 
infomercials have become anoth- 
er outlet at the local studios as a 
retail outline." 

Spencer adds, "The dance peo- 
ple are fanatics. In fact, more 
men buy these dance videos than 
women. They want to learn to 
dance for social events. And if the 
99% of the women don't buy these 
videos for their partners, the.y 
buy them to exercise." 

Swing has certainly replaced 
workout sweat for "Learn To 
Dance In Minutes," first released 
10 years ago by PPI Entertain- 
ment in Newark, N.J. The series 
has caught on, with sales of more 
than 800,000 units, according to 
the company. Youth leads the way. 

While the target audience has 
alway.s been ages 45 and over, 18- 
to 25-year-olds are getting into 
the groove. "It's big everywhere, 
and it's not going to go away any- 
time soon," said Gal Pozo, PPI's 
VP of health and fitness pro- 
gramming and series director. 
"Even places like Nebraska, 
Idaho, and Arizona are looking to 
buy swing dance videos." 

One indication of interest: 
"There are about 17 major swing 
dance commercials on television 
right now," Pozo says. 

Not wanting to miss the beat, 
PPI is campaigning to reach more 
music outlets; place ads on major 
networks like ABC and NBC; and 
launch an East Coast publicity 
campaign, centered on New York. 
The Home Shopping Channel has 
already sold a fair number of 
"Learn To Dance" tapes, with few 
if any returns. 

Pozo says retail customers like 



also be available separately for 
$89.95. 

Sinatra spring: Onon Home 
Video and Warner Bros. Records 
are swinging into spring with 
Frank Sinatra video collections. 
Orion's "Frank Sinatra; The Best 
Is Yet To Come" will be released 
on May 4, priced at $19.95. 

Endorsed by the Sinatra fami- 
ly, the video contains tributes 
from Mel Gibson, Bruce Willis, 
Quincy Jones, and other celebri- 
ty admirers, as well as rare home 
movies. 

Warner has set March 9 for the 
release of three catalog titles on 
DVD. including "A Man & His 
Music," "A Man & His Music -I- 
Ella + Jobim," and "The Main 
Event." Each has a suggested list 
of $24.99. 




Instructor Nick Felix turned producer 
for the "Dance Magic" line. 



the steps they've learned. "PPI'a 
returns are about 3%," well below 
the industry average, "and 32% of 
all the consumers who purchase 
one will buy another in the line," 
he notes. 

Why the enthusiasm? "Young 
people haven't had a music of their 
time other than rap and hip-hop," 
Pozo theorizes. "Swing brings 
people together — it's all about 
feel-good music. It's amazing to 
see 20-year-old couples and 60- 
year-old couples all dancing to 
swing. In fact, it is our own native 
dance." 

Wayne Eng. president of pro- 
ducer Dance Vision in Las Vegas, 
has also seen a big increase of 
sales of swing dance videos over 
the last two or three years. 
"They've been selling like hot 
cakes. We have over 400 instruc- 
tional tapes, and the swing dance 
tape is our best seller," he says. 

Targeted to 20- to .30-year-olds, 
the marketing strategy has been 
as simple as word-of-mouth. But 
Eng wants more. Dance Vision, 
too, is beginning a network ad 
campaign. 

Says Felix, "Swing is king." 



DISTRIBUTORS GET IN THE SWING OF THINGS 
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RECREATIONAL SPORTS. 




HEALTH AND FITNESS . 


1 


1 


11 


WWF: AUSTIN Biie'uNCENSORED 

■hi ' • ■ '..:.M,r:. i: H.-.[i-^ V.c!eo2I3 


14 9S 




1 


1 


7 


BILLY BLANKS: TAe'bO WORKOUT 

VertL,ra D Lti-bulion TB22/'-'l 


39 95 


2 


2 


11 


WWF: CAUSE STONE COLD SAID SO 

World WreslliriK ftKlpratioji Homt^ Video 210 


U 9S 




2 


2 


12 


KICKBOXING: KNOCKOUT WORKOUT 

Anchor Bay Entertainment 29700 


9.99 


3 


3 


11 


WWF: THE THREE FACES OF FOLEY 

World Wreslhng Federatroii Home Video 218 


14 9S 




3 


3 


13 


KICK BUTT 

Brentwood Home Video 12032 


1498 


4 


6 


11 


WWF: UNDERTAKER THE PHENOM 

World Wrestling Federation Home Video 216 


149S 




4 


4 


8 


PAUU ABDUL: CARDIO DANCE 

Anchor Bay Entertainment 861 1 


14.95 


S 


5 


11 


WWF: BEST OF SURVIVOR SERIES-1987-1997 

World Wrestling Federation Home Video 215 


14 9S 




5 


7 


78 


PAULA ABDULS GET UP AND DANCE! 

Arli:,an Enteitauiment 60214 


998 


e 


4 


11 


WWF: SABLE UNLEASHED 

World Wrestling rederalion Home Video 217 


14 9& 




6 


S 


12 


RM. YOGA FOR BEGINNERS 

Healing ArLs 1 186 


99« 


7 


7 


11 


WWF: BEST OF WRESTLEMANIA l-XIV 

Wodd Wrestling Federation Home Video 214 


14 9S 




7 


HE-BnRY 


YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS 

Healing Arts 1088 


1498 


8 


8 


11 


1WWF: D GENERATION X 

World Wrealirig Federation Home Video 212 


14 9S 




8 


5 


12 


A.M. YOGA FOR BEGINNERS 

Healing Arts 1071 


9.98 


9 


9 


9 


N.Y. YANKEES: SEASON OF THEIR LIVES 

PolyGram Video 440059621 


1995 




9 


8 


13 


MTV GRIND WORKOUT-DANCE CLUB AEROBICS 

Sony t^osic Video 51602 


1298 


10 


10 


11 


WCW: STING UNMASKED 

Turiit-r HcmC' Eiilfrt^irMrutit 9710b 


14 9S 




10 


9 


21 


TOTAL YOGA 

HL'd lUf.- Arts lOSO 


998 


11 


NEW^ 


IWWF: CAPITOL CARNAGE 

World Wrestling Federation Home Video WWF232 


29 9S 




a 


11 


12 


KATHV SMITH: nMESAI/ER-LIFT WEIGHTS TO LOSE WEIOfT 

Sony Music Video 51565 


1498 


12 


11 


11 


WWF: ROYAL RUMBLE '98 

World Wrestling Federation Home Video 200 


19 9S 




12 


12 


25 


DENISE AUSTIN: FAT BURNING BLAST 

Parade Video 1933 


1299 


13 


NEW^ 


WWF: ROCK BOTTOM IN YOUR HOUSE 

World Wrestling Federation Home Video WWF220 


29 9S 




13 


10 


12 


KATHY SMITH: TIMESAVER-CARDIO FAT BURNER 

Sony ti4usic Video 51564 


1498 


14 


14 


10 


HOCKEY: ALLTIME ALLSTARS 

Quality Video. Inc. 60349 


9.99 




14 


18 


2 


ZAK LEE: TAI BOX-KICK TO FIT 

Parade Video 30831 


1295 


15 


13 


11 


MLB: RACE FOR THE RECORD 

PolyGram Video 440059037 


19,9S 




IS 


14 


12 


YOGA FOR BEGINNERS: ABS 

Healing Arts 1188 


9.98 


16 


15 


11 


WWF: WRESTLEMANIA XIV 

World Wrestlinp Federation Home Video 10203 


19 95 




16 


13 


12 


DENISE AUSTIN: SIZZLER 

tirade Video 909 


1298 


17 


li 


8 


WW: BSE THE BOOT VEKTURU THE mum, TNt vm. THE IKEKD 

World Wrestling Federation Home Video 10802 


14 95 




17 


17 


10 


KNOCKOUT WORKOUT 

Anchor Bay Entertainment 29699 


999 


18 


U 


12 


1998 tWORLO SERIES CHAMPIONS-N.Y. YANKEES 

PolyGram Video 450057347 


1995 




18 


16 


181 


THE GRIND WORKOUT HIP HOP AEROBICS* 

Sony Music Video 49659 


12.98 


19 


dtsmir 


WCW: BEST OF BLAST AT THE BEACH 

Turner Home Entertainment 9700 


59 98 




19 


19 


9 


ABS AND BUNS: 2-PACK 

UAV Entertainment 60115 


9.9S 


20 


NEW^ 


SUPER BOWL XXXIII 

no y-Giani Video 440057731 


1995 




20 


15 


7 


POWER YOGA FOR BEGINNERS 

Ht-aling Arts 60017 


9.98 



^ IRMA gold certification for sale of 125,000 units or a dollar volume of $9 millHin at retail For Ifteatrically released programs, 25.000 units and $1 million at 
suggested retail for r>ontheatr>cal titles. OlRMA platinum cerlilicaltDn tor sale of 250,000 units o< a dollar volume ot $18 million at retail for theatrically iel«ased 
programs, w 50,000 units or $2 million at suggested retail for nonttveatrical titles. i©1999. Billboard/BPI Communications and VideoScan Inc 
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Call Billboard Classified Today! 

Tracy Walker 1-800-390-1489 

twalker@biUboard.com 

FAX ALL ADS TO: 212-536-8864 



Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 
decision makers across the country and around the 
world by telling them about your product and 
service in the industry's leading news magazine. 



Billboard 



CI ossified 



• SERVICE & RESOURCES: $160 per incli/per week, 4 weeks minimum 

• MUSIC INDUSTRy HELP WANTED : $160 per inch/per week 

• RADIO HELP WANTED: $95 per inch/per week 

• BOX REPLy SERVICE: $30 

Classified ads are commissionable when an agency represents an outside client 



[DEAPUNE; FRIDAY *T 3:30PM EASTERN^ 



DUPLICATION/REPLICATION 



DUPLICATION/REPLICATION 



CD Replication 

• Reliiil-Ready Packages willi Graphics 

• Bulk Replicalion (only 100 Min. Order!) 



Vinyl Records 
Cassette Duplication 
CD Glass Mastering 

Why deal wilh brokers when you can work directly wilh our factory? 
Best Serv ice... Best Price... Period. 



(800) 455-8555 



http://www.cumpadisk.coin 

Major tTcdil cartls acccplctl. 



COMPACT DISCS • 75< EACH 


■it s a better deauI 


Complete CD & Cassette PsckaBes! | 


1 "ADC3 IT Up" I 


CALL FOR QUOTE 


1 ,000 CI3. 750.00 
1 ,000 J«w.l/Wrap 300.00 
1.000 2 -Pq Book/Troy 240.00 
S 1,290.00 

Front ymir CD'K.ad/ Matt.r & 
Prinf-«.od^ Film 


NA TJONA L TA P& 4) ISC 


1-800-874-4174 

1 nO-48lh Avanu* North • Naihvilla, TN 37209 




full Senue 
Makes The DifhreiHe 




1000 CD's 

$799.00* 

Maslirin" f'niin DAI huludtd 



DELUXE CD PACKAGES 
500 CD'S w/4 panel color..$1095 
1000 CD's w/4 panel color..$1495 
CD Rofn & Cataetts sarvlc«a available 



Full graptilc aervlca low aa t2S5 
CD LABS' 



(818) 505-9581. .(800) 4 CD LABS 
Wfww.cdl abs. com 
Serving the Industry since 1957 



(212) 252-9300 

Feel the POWER of Excellence 



niriTQi C'^OrC 



46 PRODUCTIONS 

25 CDR* - $100 / 50 CDRs - $175 
100 CDRi ■ $250 / 200 CDRs • $425 
$5.00 OFF WITH THIS AD 
FnxDC1>o(CDRmaMi:(. ladudu CI>K |cwcl tun 
W IMl printing ua CD l»bel. AM t IV ftx othei d iplal 
mmer. 131 for uiikig mntei. Onlen mM be prquid. 

Stupf^g D04 iodiuled- 
Tcl (800)850-5423 Email: in fo@46p. com 
Visll our Web Page at hltp://www.46p,com 



~ www 



TOTAL CD, 
CD.ROM. E-CD.S 
CASSETTE PRODUCTION 



www.digitalforce.com 
J«9 MADISON 4VENU! NY, NY I0016> 




DUPLICATION/ 
REPLICATION 




CD/KM 
"^■{D * ^'O Enhatxed 
'0!n Casxite Duplication 
yKkoS Vinyl 

Complete Packoi^es Includingit^ 




www.sa(lvice,com G?^>1 
1-800-987-6830 

An you Ux^m^ (or i CO and canette 
rrufiubctum' where good customer lervlce h 
not tint a department, but more importanti)' an 

ATTITUDE! 

1,000 CDs replicated $950.00 
1 ,000 cassettes duplicated $772.00 
100 30 minute CD Rs duplicated $250.00 
20O l5iTiinuteCD.RsS400.00 
Blank 4i CD R media 100 pieces $1.25 each 
100 Maxell XLII C-20 cassettes $35.00 



INDIE LABELS AND MUSICIANS 
Discover what the audio publishing, 
radio and broadcast industries have 
known for years atiout Sound Advice. 
There are three key areas working 
together that set us apart from 
our competition: 

^ Competitive Pricing 
Using Professional Products 
And Great Customer Service. 



WORLD CLASS OUaLITY CD « DVD REPLICATION 

SAVE UP TO $100 

D u m I M a o u m w I m t m m saic 



RITAI 


B. RCACn 




OM toon MAS 


TEH ft nun 


SCO 


CDi 


S $99 


$ 50 


S 949 


1000 


COt 


$ 1290 


$ too 


$ 090 



CALL TODAY FOR A 
rtlKt CATALOG 
(800) WAVE CD-I 



WWW.THIRDWAVEMEDIA.COM 



• Csmpact Disc Prassbig \ 

CD Audio & CD ROM 
P i ■ M — t w m g / Short-Hun 

• CUMttt DupllcstkNi 

•VlnillPrMflng 

• Dcaign/FHin/Printlng 

Wltii<liHMIIfflMiBMUiai> 



I b« ttM axparis, 

I to 



Wa rraubatl 
butuiRanit 
uotv pr^act, uoyCrc tlM boat 

BMaxDish 

Fn» CBlalpgim/custoni quoW 

I 800 681 0708 



ETTrri 


iUUIl $14991 

k IWaUOES: 

\ OIICIIUTIOII . 4 PAGE iOOKir Mil < (OLOl (OVER 
T |.(0l0»8A(KoiiJ4(0l0«HAYU«D' 

(B IJJEE EIIM J KOIOH U8EL IMmmW • 
' JEWEL SOU i SHIINII HUS • mW njllltlOlINO 

^ AUfotouRiinnooiuaEi 


CD PACKAGE: $975 

WaUDCS: 

• OIIGIIUIIOII-ICOlOIIPACdOClUn ^ 
MIDIHATUID'-l-tOIOIICDIAgEI' || 
•JiWUIOXtSllltlNKWIAP-OllKKIUtlUIIOUNO ■ 

iM™«(«.iiKinusinini«x»iiii6t«cuai« 


fMT® Rainbe Records and Cassettes ^ 



CD Replication 



1000 CD'S $1170.00 

1-3 color print • 
4 color insert * 
traycard • 
jewel case ■ shrinkwrap 



Bulk CD's S0.68 

CDR Copies $3.75 and up 



CD 

■*«BCi«IS J) 



1-800-365-8273 



1000 CD's $699 
100 CD's $299 

^ Eammi Pii( Mui|i\ 1 

t4 yein serving the world 



USE BILLBOARD MAGAZINE TO GET NATIONAL EXPOSURE 



BILLBOARD l=EBflUARY 27.1999 



DUPLICATION/ 
REPLICATION 



1,000 CD'S OR 
CD-ROMS FOR $1000 



Complete Package: Free mastering, 4 
page booklet, w/^ewds & wrap, full 
cotor pnnl. Broker inquire welcome! 

CALL DMK, INC 213-386-3226 



TALENT 



HELP WANTED 



COMPUTER/ 
SOFTWARE 



We've tot the winning brand! s 
HARM Baoth #205 1 





Invenioiy Managentcnl 
For Record Stores 

800-942-3008 




' 888-222-4767 (toll free) 
Fax (919) 828-4485 

I e-mall:SALESiglDCSOFT.COM 

WWW. IBCSOF.LCQMJ 



MUSIC MERCHANDISE 



THE WORLD'S LARGEST SELECTION 
of "Vintage t Oldln" tKlts on CD at 
tko loimt prion, mt GUNT^ 
MTAUNSI 



fti. -sifinfrrx. 



GOTHAM DISTRIBUTION CORP. 

1-800-4 GOTHAM • FAX: (610) 649 0315 
2324 Ha>eil0lll Road • Arilmoce, PA 19003 



ZMACHARS, INC. 

MUSIC MERCHANDISE One Stop cfisiriUilor for 
posters, l-shirls. slickers, hals. keyrings, buttons, 
inctnse, lights, jewelry, sunglasses, tapestries, 
end much rnore Wa are a service based com- 
pany with all of the latest rrwrchancftse available. 
Gel il all with just one call .. 
NO MWMUWSWE DAY SHPPWG, (Mm only 

wwwanuchars^ol.eom 



BUY DIRECT AND SAVE! 

While oOw people are raising their pftoes, we 
are slashing ours. M^r label CD's, cassettes 
and LPs as low as 50$. Your choice from the 
rTK>9t extensive isdngs available. For free 
catalog call (800) 8904000. 

Fax (609) 89(M)247 or write 
Scorpio Music, Inc. 
P.O.Box A Tronton. N.J. 06691-0020 



MUSIC 
DISTRIBUTORS 



ATTN: SMART RETAILERS 
The Top Selling Titles ror LESS 

SlMPUCmr WORKS! 
•$16.98 (List) you pay only $10.49 
•$17.98 (List) you pay only $11.19 
Volume Discounts Available 

CALL: 516-580-1702 



TALENT WANTED 

Taient is what you need to make it. tt you've got it, our Beverly Hills based production/ 
publishing company wants to help you become the next musica] sensation. 

SEND demos or bios to Talent Search: 
Box 9008, Billboard Classified, 1515 Broadway, NYC, NY 10036. 



DISPLAY UNITS 



320 VIDEO TITLES In just 2 SQ. FT.! 

complete line o^^ waM,^|^^n^^^^^ 



WANTED TO BUY 



Scratched CDs wanted 

I will Pay Cash For Your Damaged Returns 

^ Cash Incentives For Solid Coniacis or Referrals 

CAU: 61 7.267.4 152 o r email: into@cds p ins.com 



MUSIC MEMORABILIA 
WANTED 

Posters, record awards, promo 
ichot9chfae3 like shirts, pens, press re- 
leases etc. Dealer prices paid Call Sam 
(773) 296-2248 Mr 
»-mmJ1i saai4334@Hci.G4n 



ATTN: PROMOTERS, 
ARTISTS & MANAGERS 

I BUY: Awards. Contracts. Posters. 
Ryers, Concert tickets & Passes, 
T-Shirls, or A^fY Promotional items... 
CAU: 800-459-9141 




WE BUY CDs! 

OPEN or SEALED • ANYQUMTITY • ANYGENRE 
TOLL-FREE: (877)TURNiTUP 
ermaii: iafodturaltiiD.com 



WANTED TO BUY 



PUBUSHING COMPANY 
SEEKING CATALOGS 

Ws are currently seeking publishing catalogs 
witi existing revenue streams to acquire. 
Ptease contact us by mail or by phone, 
Contact Mr, Smith @: 410-761-»S22 C/O 
Fllpslde Productions. S35 Sandy Ridge Or, 
Femdale, MD 21061. 



STORE 
SUPPLIES 



FOR SALE 



♦♦♦ATTENTION*** 
USED CD BUYERS 

Large s«lwctiOfi ol TOP 100 CD s 
at LOW PRICES! 
WRITE: J,S J, Disl Inc. 
6620 W, Bol.nonI Ava 
Chicago, IL 60634 
CAU 773-286-4444 FAX:773-286 0639 



PROFESSIONAL 
SERVICES 



PLASTIC 

DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 

Ail l*UO« OtfDfT CAJIDS ACCERfD 



NEED PMMO & DISTRIBUTION 

BTH Rcconte, national pronwuor & cfistnftirton 
company W atpencnce wortung W sJI leading 
nabonal charts, can help you get ir>to alt major 
national retail outlets. Contact BTH 
Recorde: P.O. Boi 761, PItteburgh, PA 
1523(H)761; CALL 412-621-0663 or FAX: 
412-621-2565 



REACH YOUR MUSIC COMMUNITY BILLBOARD MAGAZINE 



ANNOUNCING 3 NEW RELEASES 
BY: B.I.E. RECORDS 

Michelle Flowers 

(Today's New Gospel - R&B) 
"Somebody Loves You - The Album" 

Jeffrey Valentine 

(R&e - Urtian) 
"Back to My Roots - The Album" 
featuring: "It Ain't Easy" 

J'Lahm A J.V. 

(Hip-Hop - R&B) 
Northern Exposure II - The Album 
featuring: 'When I Had No Money" 

CALL your distributor 
one slop or CALL 610-740-9744 
New TalwTt: SEND demo & bio to 

B.I.E. Records 
722 N 19th Street Allentown, PA 

18104. Attn: Victor B. 



Leading VAolesale Diitiibulor 

of pre-recorded music and related 
accessories is currently interview- 
ing results-oriented industry 
experts for a top sales position as 

Oireilor/lafeniafioaal Sales 

Candidates must have 5+ years music 
industry experience in international sales 
and praven managerial skills. 
Successful candidate will be responsible 
for maximizing sales in existing marliets, 
identifying new markets and sales oppor- 
tunities, coordinating sales staff, and 
developing sales and marketing tools as 
directed by our VP Sales & Marketing. 
Fonward resume [must include cover let- 
ter arKJ salary history) in confidence tO: 

^ Pacific Ciast Ine Stw 

45 Wast Eaiy St, SIml Valley, CA 930C5 
mn: VP SalK t M«Mtlii( 

f Of No phone calls pleae 



PUBLICITY 
PHOTOS 



,Hiiitt hl|(li i|iHihlv IIUiif|ni|i)k!> 



0 



REE 
CmA>9 II SamplM 



Sxlffs' 
500 -"BO 
1000 -'108 
B&W 
POSTCARDS 
500 -'65.00 



PirTI'RES 

1867 E Florida 5l . Suite BB 

Spfingti«ia, MO 65803 

(417} MI»-345B Fa. (417) 86»-S1.5 



MANAGER, 
MUSIC BUSINESS AFFAIRS 

Turner Broadcasting System, Inc. seeks 
Manager. Music Business ARaJrs to 
negotiate and document music 
drararKss and production agreements. 
Will ^so administer music catak>g, includ- 
ing performanca tracking. Rason witti 
performing rights sodslies. review royalty 
statement, and allocations. Cotlege 
degree, related industry experience, 
excellent verbal ar>d written communlca- 
lion skills, proficiency in Windows based 
spreadsheet and word processing applica- 
tions, comfortablo working with numbers. 
Non-smoker. Equal Opportunity 
Emptoyer, No phone calls. 

Respond via email, fax or mall to: 
Marshall Retchor 
TBS, Legal Department 
One CNN Center, BOX 10538« 
Atlanta, OA 30348-5366 
FAX: 404-627-1905 
Email: inanhan.fletolm@tumerxom 



HELP WANTED 



USO Is soeklntf an: 

INTERNATIONAL TOUR PRODUCER 

As a member of the USO Celebrity Entertainment Department you will f^an, produce, 
& budget multiple international cor>cert tours. A thorough knowledge of the musK txist- 
ness, entertainment contracts, riders and tour accounting is required. You will need an 
understanding of tounng requirements for live concert acts, basic PR skills, the ability 
to assist corporate sponsors and handle the special needs of artists. A minimum two 
years of Internationa! Touring experience is required. Excellent organizational and 
communication skills (written & verbal), proficient PC skills (Windows 95 and the 
Intemet], ar>d the ability to travel 4-6 months/year are essential. 
Send your resume & salary requirements to: Director of Human Resources, USO 
World Headquarters. 1008 Eberte Place, SE. Suite 301, Washington, DC 20374. 
Or FAX: 202-610-5699. No phone calls please. AN E0£, M/F/D/V. 



USD 



M«iw.u«o.org 



MARKETING MANAGER 

For Bay Area Based Indie label. Must 
have 10 yrs experience in prorw, retail, 
tourir^ & marketing. Knowledge of 
mainstream rock. Great salary & bene- 
fits. Bay Area based applicant prefen^ 
FAX resume to: 650-401-6779 



FACULTY POSITION 

SUNY Or>eonta seeks full-lime person w/ 
Record Co ./Publisher experience to 

teach business affairs, nwketing, A&R, 
etc in Its music Industry Ma}or. JD or 
Masters CALL Dr. Barstow @: 

607-436-3412 8arstors@Onoonta.edu 



Royalty Administrator & 
Publicist/Promotions 

IMG Infl/Classic World Prod Inc. is kx)Klng for 
2 e)?»r«rKed people for hire. Both 
positions are $25h a year. 

Pteasa call 630-637-3358 or 
fax resume to: 630-637-3361 or email: 
IMGrcdt^ol.com 



RECORD LABEL 

in Studio City seeks a skilled pro- 
fessional Controller/FlnsncM Man- 
ager. Music industry experience pre- 
tered. Fax resume and salary requlre- 
nwnts to: 323-650-4056. 
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HELP WANTED 



PUBLICATIONS 



ERNIE BALL MUSIC MAN 

Special Projects/ 
Co-Marketing Manager 

Guitar mfg in San Luis Obispo. CA 
seeks professional with established 
music industry contacts to manage 
special events & promotions, media & 
industry relations. Must be outgoing, 
organized & experienced in publtc rela- 
tions & events, Pay open. 
Visit www.emlttbBll.com for more 
Info. Email resume to: 
mccaleb^ mleball.com or 
FAX resume to Don McCalab: 
B05-544-72Z6 



ONE STOP SUES BEPS: 
WORK FBOM HOME 

If you haw an active independent retail 
account base and you'd like to work for a 
proewsive. pnvateiy heW One Stop from 
the comfort of your home. Cat! Us.The 
AEC One Stop Group, a division of Alliance 
Entertainment wll supply you wtth the Ijcst 
toots and set you up in your home. We are 
kxilung to expand our resident sales 
network NOW! 

ftead or TAX rmtmrnm tot 



VP of ladopOBdottt f«lM 

JUEC Obo Slop Onmp 
4250 Coral lUdgo Drtn 
Coral IpriBVi, rx 33069 
TMXm »54-a99-4»17 



SENIOR DIRECTOR, 
AOMIN & OPERATIONS 

MUSIC PUBUSHING company seeks 
individual wtth 5+ years putiiisNng expen- 
ence to oversee day-to-day administration 
and operations for fast growing office in 
NJ. Must have knowledge of intemauonal 
publishing matters, excellent computer 
skMIs, arxl supervisory expenence. 
Send resume w/ cover letter to: 

201-785-0672. 
All resumes held In confidence. 



MUSIC ADVERTISING SALES 

NY Press. Manhattans premier 
anematrve weekty is seek^ 2 account 
executives to sell ad space for Its popular 
weekty "Music XIra' section. Wortc wtth 
record latwis, distributors, music 
stores.. .Fanastic growth opportuntty tor 
qualAed people. Corr^wtittve base salary 
+ CDmmlsakin. 

FAX resume to: Jim Katocin @ 
212'244-MI63. No phone calls please. 



MUSIC BIZ - SALES 
SF Weekly Music Team 

SF WeeWy. San Francisco's fast ffowing metro 
newsweekly. has an outsxle saies position 
available seltng the paper to music retaiers, 
dstrtiuiors. A labels. 
Looking tor lomeont wWi: 

• 1+ yrs exp in the music biz 

• Goal Oriented, hi^ly motnated. results 
driven 

• Enthusiastic about ITw business o( the 
muse business 

• Carreq. 

• Mustliwe in itie Bay Area. 
Weoftar 

• $40,000 + earnings first yr 

• Great Work enMonment 

• MedicalTkental 

• 401K vac. A more. 

Leave message 24 hrs/days at: 
CALL: 415-659^96 



V rrS THE MOVERS AND SHAKPIS 

OF THE ftiusK MDUsncy you 

WANT TO REACH 
FAX HUBOARD OASSUUD 
212-53M864 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Moneyl 

1-800-468-9353 

www.dlscniakers.com 
InfoSdlscmakers.com 



DISC MAKERS 



REAL ESTATE 



SOHO RECORDING STIIDIO 

Mtnt Soho recording studto designed by 
Jo^n Storyk sets off ttiis sisling 2300sf 
penthouse loft m prime Sofio. Wrap 
windows, dazzling light & panoramic views. 
Fab potent^l & opportunity. 

CaB Robert Manzari @: 
212-7MM459 



COLLECTABLES 



UNBELIEVABLE WWL 
ALBUM COLLECnOIV 
FOR SALE 

1.850 LP 's of RSR, H4B. POP. Fur*. 
Jazz, BJues. Goapflt & Dance -f A/C. 
Span's 50's thru 90's...96% In 'MINT 
Condition. Soine are Collectabies. 
ONLY SERIOUS RECORD COL- 
LECTORS or RADIO STATIONS 
PLEASEII Call lo( catalog, ask for 
Jmy Lere...(S61) 9S9-0462 



HAVEA 
POSITION 
TORLL? 
WANT TO REACH 
HIGHLy 
QUALIFIED 
PEOPLE FAST? 

LOOK 
NO 
FURTHER 
CALL 

BILLBOARD 
CLASSIHED 

1-800-390-1459 

OR CALL 
TRACy WALKER 
AT 

212-536-5058 
FAX 212-536-8864 



BEAUSOLEIL EXPANDS SOUND ON RHINO SET 

(Continued fmm page 5) 



"As Marc Savoy says, 'Be who you 
are. E\'en if you're old and ugly, be 
who you are,' " .says the band's 
founder and fiddling front man, 
Michael Doucet, quoting his friend 
and fellow Cajun musician, with 
whom he performs in the Savoy- 
Doucet Cajun Band. 

"So I wrote the songs about how 1 
feel, about where I am now," he con- 
tinues. "I'm part of the traditional 
Cajun culture, but we're close to the 
new millennium, and I can't look 
self-consciously backward, because 
things have changed in the past 30 
years with the culture." 

Doucet, of course, speaks from 
his position as key keeper of the 
French-speaking Cajun cultural 
flame — with BeauSoleil since 
founding that group in 1975 and 
before then with the legendary 
Cajun rock band Coteau. 

A ballad on "Cajunization," 
"Recherche D'Acadie" (In Search 
Of Acadia), goes to the source of the 
culture: the tragic expulsion from 
Canada in 1775 of Doucet's Acadian 
ancestors, who then followed Beau- 
Soleil's namesake Beausoleil Brous- 
sard to south Louisiana. 

Describing the concept of what 
he's termed Cajunization, Doucet 
says, "Go anywhere and there's a 
Cajun band and restaurant — 
where there was no such thing as a 
Cajun restaui-ant before 1980, 
probably. That, and all the people 
accepting this music. But we came 
up as a lost tribe, a separated peo- 
ple in Louisiana, and it doesn't 
seem like a lot of people are happy. 
So basically we have to turn to our 
cultural roots and realize how lucky 
we are and continue to support our 
culture," 

Such sentiments are expressed in 
"Cajunization Blues," one of 14 
songs on the album, 12 of which 
were written by Doucet, His songs 
are published through his Bug- 
administered Orange Skies/DoSay 
Music (BMI), 

The other two songs, "Happy 
One-Step" and "One-Step A 
Choupique," were written and first 
recorded in 1929 by Dennis McGee, 
the late Cajun fiddler who was a 
mentor to Doucet. 

"I adhere more to older music, 
from the turn of the century to the 
end of the '30s," says Doucet, noting 
that "Cubano Bayou," the album's 
Cuban-influenced track, also harks 
back to C^jun cultural roots, 

"Some Acadians who were 
deported from Nova Scotia ended 
up in Cuba, which is also close to 
New Orleans, so there's a lot of 
influence there," he says, "You can 
see at the turn of the century that 
New Orleans jazz shared some 
songs with Cuba, and there are 
links between the New Orleans Cre- 
ole repertoire and Cajun music, 
specifically the song 'Mama Inez,' a 
traditional Cuban song which was 
performed in Csyun French in 1956 
by Yvoime LeBlanc with [late C^un 
accordion great] Nathan Abshire 
[and] which inspired 'Cubano 
Bayou.' " 

Though he can't cite a similar 
Hawaiian/Cs^un connection, Doucet 
does sense a similar "relaxed ca- 
dence of life" between the two cul- 
tures, he says. Hence, "Les Nuits 
Maui" (Maui Nights), which evolved 



out of a Hawaiian guitar tuning and 
was also inspired by "Rendezvous 
In Honolulu," a 1936 Cajun record- 
ing by Luderin Darbonne with the 
Hackberry Ramblers, 

"Atchafalaya Pipeline," mean- 
while, is "the first Cajun surf song," 
says Doucet, Guest-starring on the 
.track is guitarist Gerry McGee, 
Dennis' son and former lead gui- 
tarist of the Ventures. "So it's defi- 
nitely a 'circular' record, but a real 
thing," Doucet says. 

Circular in a sadder way is the 
song "Chanson Pour Tommy" (Song 
For Tommy), a tribute to Tommy 
Comeaux, a former, member of 
BeauSoleil who died in 1997, "It's a 
waltz he used to do that he never 
recorded and we updated," says 
Doucet. "It's like a New Orleans 
funeral procession instrumental, 
where the first part's like a dirge 
but finishes on an upbeat — because 
you go on," 

Besides Doucet, who also sings 
and plays Comeaux's mandolin, 
BeauSoleil includes his brother and 
vocalist/guitarist David Doucet, ac- 
cordionist Jimmy Breaux, multi- 
string player Al Tharp, drummer 
Tommy Alesi, and percussionist Bill 
Ware. 

GRAMMY LIFTOFF 

In marketing the new album. 
Rhino aims to capitalize on the 
band's preceding set, "L'Amour Ou 
La Folie" (Love Or Folly), which 
won the 1998 Grammy for best tra- 
ditional folk album, 

"We're letting people know about 
the Grammy when we send the al- 
bum to public radio stations a week 
prior to release," says the label's 
director of promotion, Eric Kayser 
"There might be some folk shows 
which haven't paid attention 
because they sing in French and 
aren't necessarily considered folk, 
but now they've won the Grammy, 
so it should be a big public radio 
record," 

But "Cajunization" can also do 



well at triple-A and roots-music sta- 
tions, suggests Darren De Vivo, 
morning host and promotion direc- 
tor at WFUV New York, which 
straddles the formats. 

"They keep to the roots but make 
it sound contemporary," De Vivo 
says. "They consistently come out 
with records that you iirimediately 
want to listen to and have no prob- 
lem fitting in, as opposed to more 
traditional Cajun music. This album 
is great and works easily with 
everything else, whether it's an 
uptempo singer/songwriter or 
blues," 

As the self-managed, Rosebud- 
booked act is constantly on the 
road — currently with the Dirty 
Dozen Brass Band and zydeco ace 
Gino Delafose through raid- 
March — Rhino will set up radio vis- 
its and on-air ticket giveaways dur- 
ing the treks. 

Sales VP Bob Carlton adds that 
the label will provide further adver- 
tising and sales support keyed to 
the touring. "We sell a lot of prod- 
uct based on their personal appear- 
ances and will set up in-stores as 
much as we can since they're so 
great to work with and like to 
work," he says. "They're dream 
artists: so self-sufficient that they 
can actually exist in the Rhino envi- 
ronment where current artists 
aren't the norm." 

Carlton especially seeks to 
exploit BeauSoleil's festival appear- 
ances, including the upcoming New 
Orleans Jazz & Heritage Festival. 

"They're one of our top-selling 
acts during Jazz Fest," says Kevin 
Aueoin, GM at the New Orleans 
Tower outlet. He notes, however, 
that the band is strong there "every 
day of the week" as well. 

"This record sounds great with 
some different flavors to it in the 
Cuban and blues stuff," Aucoin 
adds. "We'll go all-out for these 
guys because they're great friends 
of Tower in New Orleans and are 
always willing to participate." 



DANIELS TAKES HIS JAM ON ROAD 

(Continued from pave U) 



classic rock has become such an 
entity and a format that seems to be 
growing," .says Corlew. "That's one 
of the reasons Blue Hat wanted to 
head that direction." 

Miller agrees: "We're going to 
work this record and subsequent 
Volunteer Jam releases to classic 
rock radio," he says. "Ron Hunts- 
man [president of Nashville-based 
Huntsman Entei^nment] is devel- 
oping a department for us . , , It 
only seemed natural for us to go 
ahead and invest in putting togeth- 
er an arm to go out there and culti- 
vate some airplay on this," 

Miller says a classic rock radio 
special honoring the Charlie Dan- 
iels Band's 25th anniversary has 
just been produced. It features 
Hootie & the Blowfish's Darius 
Rucker, Lynyrd Skynyrd's Gary 
Rossington, and Rolling Stones key- 
boardist Chuck Leavell talking 
about the influence Daniels has had 
on their music. The show has been 
serviced to 300 radio stations. 

"Well create another classic rock 
radio special around the Volunteer 



Jam," says Miller. "Charlie was 
smart enough to go in and record all 
those performances . . . We'll have 
Charlie talking about creating the 
Jam, the artists who played at it, 
and then feature some of that mate- 
rial never heard before except at the 
concerts." 

Remarkably, Daniels has never 
released a live album. According to 
Miller, much of the upcoming tour 
will be recorded for release as a live 
set featuring Daniels and musical 
friends who join him on tour "It will 
be more than just a live record," 
says Miller. "It will be an event 
record." 

According to Miller, this is the 
first nationwide tour SFX has 
signed out of Nashville, 

William Morris Agency senior 
agent Steve Hauser books Daniels, 
"Right now we have ,37 dates on the 
books," he says of the tour, which 
will play mostly amphitheaters in 
the 12,000- to 14,000-seat range, 
"SFX bought 30 dates as part of 
their producing. Outside of that, it's 
really going unbelievable." 
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ACS Get More Aggressive On New Songs 

Programmers Finii It Difficult To Build Audience Familiarity 



Ladies And Gentlemen. Welcome to the first Furby Demolition Derby, recently 
sponsored by the afternoon show at WAAF Boston. The station hooked up with 
an explosives company to blast the fur ball into smithereens, raising $1 ,000 for 
Metro West Fights AIDS. Pictured before the incident, from left, are Rocko, 
Furby, and WAAF afternoon co-host Tom Birdsey. 



newsline... 



SPIN CONTROL. With a September closing set for the $4.4 billion merg- 
er of Clear Channel and Jacor, the companies have begun spinning off 
stations to meet Federal Communications Commission (FCC) owner- 
ship requirements. The transactions, valued at $340 million, will see 
Clear Channel/Jacor enter one new market, while classic rock WBGB 
and N/T WZNZ Jacksonville, Fla., have been put into an FCC trust for 
a minority buyer. In Cleveland, Clear Channel is selling modern 
WENZ and N/T WERE to Radio One, which plans to flip the sUtions 
to R&B and tap the market's 19% black population. Clear Channel's 
classic rock WNCX Cleveland goes to Infinity. 

In Tampa, Fla., Clear Channel spins off triple-A WHPT and K&B 
oldies WFJO to Cox, which also picks up Jacor's easy Ustening format 
and the 105.5 frequency currently used by crosstown classic rock 
WTBT. Jacor then plans to move WTBT's programming to the 
stronger signal at 103.5. Also in Tampa, Clear Channel sells country 
WRBQ and jazz WSJT to Infinity; sports WZTM-AM to Mega; and 
WRBQ-AM to ABC for Radio Disney. 

In Louisville, Ky., Jacor sells top 40 WDJX, modern WLRS, and 
religious WFIA to Blue Chip. Jacor also sells crosstown AC WVEZ 
and classic rock WSFR to Cox, which will in turn sell R&B oldies 
WLSY and '70s oldies WRVI to meet ownership limits. In Dayton, 
Ohio, Clear Channel spins off top 40 WGTZ, classic rock WING-FM, 
and N/T WING-AM to Blue Chip. Clear Channel/Jacor also nabs a 
new market, Syracuse, N.Y., adding top 40 WWHT, AC WYYY, coun- 
try WBBS, N/T WSYR, and sports WHEN in a swap with Cox. 



Th is story was prepared by Jeff SU- 
berman, managing editor of Top iO 
A irplay Mon it or. 

NEW YORK— Don't be surprised if 
you see an AC programmer doing a 
Henny Youngman impersonation by 
saying, "Take my hits . . . please!" 
This wouldn't be so funny to those 
programmers who have seen adult 
top 40 stations opting for more mod- 
ern rock-based product 

With those stations no longer 
warming up the hits for them, AC 
PDs are now sole owners of a grow- 
ing number of AC -only hits from the 
likes of Jim Brickman, John Tesh, 
and such pop veterans as Phil 
Collins, Bette Midler, Lionel Richie, 
and Rod Stewart. 

The upshot is that AC program- 
mers, long considered the pop uni- 
verse's most conservative, are now 
more willing to start records out- 
right and far less hung up on call- 
out than most of their top 40 coun- 
terparts. The problem is that with 
AC's relatively slow rotations and a 
lack of support from other formats, 
even those PDs who are relatively 
aggressive on currents worry about 
those songs' long-term durability. 

"The labels are now trying to 
start AC stories on some records to 
bring to pop radio," notes Ken 
Payne, PD of WMGF (Magic 107.7) 
Orlando, Fla. "The problem is that 
we get a lot of unproven music, and 
we have to decide if it's a hit before 
it can be researched." 

WLTE Minneapolis PD Gary 
Nolan says, "Years ago, soft ACs 
wouldn't break new product or be 
the only station in town playing spe- 
cific cuts. Now hardly anybody else 
is playing Chicago, Elton John, and 
gold by the Eagles and Whitney 
Houston. We seem to have a lot 
more exclusive music than ever 
before." 

The problem, according to Tony 



Florentino, PD of WTVR-FM (Lite 
98> Richmond, Va., is that AC-only 
product takes too long to break. He 
says, "Since we only play them, at 
most, 15 to 20 times a week, it can 
take our audience up to six months 
to become familiar with them. Until 
then, those records test unfamiliar 
without exposure elsewhere. For ex- 
ample, we had John Tesh and James 
Ingram's 'Give Me Forever' in cur- 
rent rotation for six months — and it 
still came back unfamiliar." 

WSNY (Sunny 95) Columbus, 
Ohio, PD Chuck Knight affirms, 
"They do take forever We need the 
cume of the marketplace to grow 
these songs to make them legiti- 
mate. It takes a massive investment 
in time until you reach a point 
where it pays off in research with 
passion scores. Sure, you can front- 



and back-sell them, but ACs that 
have no-repeat days compound the 
problem. It's hard for an AC to cre- 
ate a hit all by itself." 

"A true hit AC song is something 
that will be played in supermarkets 
over the next 20 years," Payne says. 
"Unfortunately, songs that don't 
break outside the AC realm never 
get to that level." 

Some PDs, especially at soft ACs, 
still deal with this issue by not play- 
ing a significant number of cur- 
rents. But the PDs we spoke to 
believe that ACs can't live on golds 
and recurrents alone. "You have to 
add currents now to generate the 
product you'll be playing two years 
from now, when your audience tires 
of the older stuff," WLTE's Nolan 
explains. 

(CmUimted on next page) 



WBLS, WlIB New York To Opeo 
Online 'Mall' For Advertisers 



BY DYLAN SIEGLER 

NEW YORK— On the heels of 
online shopping's first blockbuster 
holiday season, sister stations 
WBLS-FM and WLIB-AM New 
York have devised an 
Internet shopping op- 
tion for their advertis- 
ers and audience. 

The stations will be 
incorporating an online 
"shopping mall" into 
their already well- 
established World 
Wide Web sites, which 
cater content to the 
stations' predominantly black audi- 
ences. R&B WBLS also plays world 
music and Caribbean music, while 
WLIB has a news/talk format. 

Advertisers on the two stations 




will be given the option to sell their 
wares in the online mall; each mer- 
chant that opts in will be provided 
with a virtual store. 
The advertiser will be responsi- 
ble for handling its 
own store's inventory, 
credit-card transac- 
tions, and mail-order 
fulfillment. The shop- 
ping area, like an ac- 
tual mall, will be run 
by another entity: the 
new-media corpora- 
tion Internet Trade- 
line Inc. The compa- 
ny's trademarked Point & Shop 
program is used by many of the 
Northeast's magazines and news- 
papers. 

(Continued on next page) 
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ACS GET MORE AGGRESSIVE ON NEW SONGS 

(Cmttinued from preceding page) 



Obviously, it's becoming more 
incumbent upon AC programmers 
to find ways, if not to pick the hits 
straight out, at least to hedge their 
bets in playing the most likely hits. 
Surprisingly, there is no consen.su.s 
on how to do that. 

RELY ON STAR POWER 

When it comes to taking a chance 
on new AC product, a programmer's 
first inclination is to rely on the 
superstars of the format. "AC-only 
records take so long, you need 
power hitters to hit home runs," 
says Jim Ryan, PD of WLTW (Lite 
FM) New York. "That's why we took 
a chance on 'True Colors* by Phil 
Collins, an artist who has histori- 
cally done well. We feel a lot more 
comfortable taking a chance on his 
records than [AC-only) songs by 
new or le.ss popular artists." 

Yet even superstars don't get a 
free ride. "Being a more artist- 
driven format than top 40, we'll ab- 
solutely play a ballad by Mariah 
Carey in power out of the box, but 
the song may come down [in rota- 
tion] after its initial impact," 
WSNY's Knight says. "It'll still take 
at least four weeks until research 
will tell us if the record's driving the 
passion buttons of our listeners. 
When the song finally sinks in, we 
may move it back up again." 

APPRECIATING THE F WORD' 

That word, of course, is "frequen- 
cy." The reach and frequency of air- 
play are all the more important in a 
format in which heavies are rarely 
played more than 2.5 times a week. 
How much frequency is enough to 
familiarize the AC audience with a 
song? It varies, ranging from 100 
spins on WTVR and 120 spins on 
WLIT (Lite FM) Chicago to 150 



spins on WSNY and WLTW. 

"1 spend a lot of time examining 
reach and frequency to see how 
many times our people actually hear 
the music," WLIT PD Mark Ed- 
wards .says. "We're very fortunate 
to have an extremely long [time 
spent listening], so we don't have to 
play something a million times in 
order for our listeners to become 
familiar with it." 

Edwards believes that one really 
doesn't need a long time to ascertain 
the hit-worthiness of every record. 
"We can see pretty early on if they 
hate iC Edwards notes. "If a record 
is a stiff, we know pretty quickly." 

"If I get high negatives on a song, 

'You can't be 
gun-shy about 
not playing 
records until 
they're familiar 
and test well' 

I first check to see if I'm playing 
the correct hook or not," KOST Los 
Angeles PD Jhani Kaye says. "I try 
a different part of the song, and if 
that comes back negative after two 
or three weeks, I don't need to go 
any further with it. 

"In general, it's really song-spe- 
cific," Kaye adds. "Some brand-new 
songs sound familiar to respondents 
in call-out immediately, even if they 
never actually heard the records. 
Other songs need airplay in their 
own market to make the respon- 
dents at least somewhat familiar 
with them." 

Another way to get an early re- 



WBLS, WUB 

(Cmit inued from preceding page) 

"The draw^ for the advertisers," 
says Danielle Maged, Internet 
Tradeline's VP of business devel- 
opment, "is that they're going to be 
buying a package." Technical sup- 
port and design are included with 
the advertising rates. 

"These small and midsize busi- 
nesses are scared of the Internet, 
of competing in this environment 
with larger chain retailers," she 
adds. "For them, it's a tremendous 
benefit to be able to get up and run- 
ning online without incurring a 
huge cost." 

New-media expertise is also 
unnecessary; Maged says that 
adding inventory and changing 
prices is "as easy as filling out a 
form." 

WBLS and WLIB are the corpo- 
ration's first radio clients. Maged 
says the two stations are perfect 
partners for Internet Tradeline, 
because they're experienced online, 
their audience is a "focused com- 
munity," and many of their adver- 
tisers are small and locally based. 

According to Charlene Humber, 
Internet media administrator for 



the two ."Stations and their sites' sole 
designer, the stations "wanted to be 
a part of E-commerce" and were 
impressed with the services offered 
by Internet Tradeline. 

"Their work seemed to coincide 
with my theory in designing our Web 
sites," says Humber, who wants the 
Web audience "to get all they could 
possibly get" from visiting the sta- 
tion.?' sites. The multiple-merchant 
setup of Point cSi Shop, she adds, "not 
only provides more for the Web audi- 
ence but more for the advertisers." 

WBLS and WLIB's online mall is 
still in development; it should be up 
and running within two or three 
months, according to Maged and 
Humber Humber is still working on 
design specifics, but she says that 
working the shopping area into the 
existing sites' environment will be 
key. One element she hopes to 
include is the option to listen to the 
stations' live broadcast online while 
shopping. 

"Online shopping will become a 
common trend, just like E-mail 
did," says Humber. "It will just take 
some getting used to." 



search buzz would be to spotlight 
the most aggressive sub-cell in 
your target demo, which KOST's 
Kaye thinks could work "in theo- 
ry." However, "the most successful 
stations program to a 10- to 12- 
year age span, and anything less 
than that is tough" to ascertain, 
WSNY's Knight notes. "A five- 
year age span is the most difficult 
research to analyze." 

There are other ways to increase 
a song's frequency at a station. 
"Record companies are offering 
more and more time buys these 
days," .says WMGF's Payne. Knight 
concurs: "Hopefully, they'll include 
song clips to make the record more 
familiar to the audience." 

Kaye notes, "Records advertised 
on TV have a lot of weight behind 
them, if those commercials are 
aired during highly rated shows. 
That alone can work wonders." 

Exposure from a movie sound- 
track can also help the AC-only 
record, but the success of a song 
largely depends on how it's used in 
the mc^ie. "If the song is plaj'ed dur- 
ing the movie and not thrown in at 
the end credits, it can have quite an 
impact," Kaye says. But WLIT's 
Edw"drds adds, "It's got to be in a big 
movie. If it's not much of a movie, 
then it doesn't matter. It also helps 
when people from that movie are 
showing up on other TV shows and 
in People magazine. Those things let 
people know what's going on." 

MOVIE EXPOSURE 

And Payne believes that "movie 
exposure is overrated. Look at the 
audience who attends those movies, 
especially those who generate the 
repeat business. That's the teen 
audience. Most adults wait until the 
movie comes out on video. They'll 
see it once and return it. How much 
impact could that exposure have?" 

■That depends, too. Although it's 
not an AC-exclusive record, Sarah 
McLachlan's "Angel" is cited by 
WLTW's Ryan as a song that 
wasn't worked at AC or top 40 radio 
until months after the theatrical 
release of the movie "City Of 
Angels," which has also enjoyed 
success as a rental. Ryan notes, "It 
has been a very big song for us, 
thanks in part to the movie and its 
rental business." 

In a sense, AC programmers are 
hke the PDs of top 40's "golden era," 
when programming by gut was the 
norm and research consisted of 
phone requests and sales. "That's 
really true," Payne says. "The inter- 
esting thing is that the mechanics of 
call-out don't work that well for AC 
anyway, since our demos don't hav^e 
a level of music awareness that 
enables them to get really familiar 
with the music." 

WTVR's Florentino asserts, "You 
can't be gun-shy about [not playing 
records until they're familiar and 
test well]. If we like a record, we'll 
play it in current for up to six 
months without testing. It still 
serves a great purpose in keeping 
the station fresh and on top of the 
current music scene." 
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A Jay Popoff is glad that radio program- 
mers started paying attention to the 
• hardcore pop he was making with Lit in 
an Anaheim, Calif, warehouse, because, frankly, 
he had no backup plan. 

"None of us haid other plans. We didn't go to col- 
lege ... All we wanted to do was play music," vocal- 
ist Popoff says of himself and his fellow band mem- 
bers: his brother, guitarist Jeremy Popoff; bassist 
Kevin Baldes; and drummer Allen Shellenberger. 
"We just thank our lucky stars that we are getting 
a shot Hearing us on the radio has helped our fam- 
ilies sleep easier at night My grandma listens to 
KROQ [Los Angeles] now to assure herself that she 
can be proud of us." 



Hearing "My Own Worst Enemy," this issue's No. 
17 on Modem Rock Tracks, might not be the best 
thing for oWer nerves; Popoff admits it's a somewhat 
autobiographical tale of foot-in-mouth syndrome. 




* H crarinf; uk on thc^ 
radio haH Itolpcd 
our fantiliex »lc!t;p 
easier Bl ni^ht ' 

— A.Jirrg|io8,iit 



"It isn't based on one particular person or expe- 
rience, as we've all done things we aren't proud of 
on more than one occasion. Everyone has gone out 
drank too much, said things they shouldn't, and 
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done things they shouldn't The worst part is you 
never forget them. You wake up the next morning 
and realize how bad you fucked up. I don't like to 
dwell in the past, but there are definitely times 
when I wish I could suck it back up." 

Although the band's deal with RCA, its radio hit, 
and its upcoming tours with Silverchair and Eve 6 
don't fall into that category, Popoff is aware that 
without hard work. Lit could easily step off the path 
to success. " 'My Own' is only the first song. Hope- 
fully, well get past that We won't really feel vali- 
dated until the album hits stores and sells well and 
our tours go well. We are a total live band, so pack- 
ing clubs and meeting the kids are important to us. 
It is only good music if it affectf someone." 
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The Fame Of Price Rises As T-Neci(/lslanil's 
Kelly Climlis The Charts With Thoughtful R&B 




I HE PRICE IS RIGHT: Kelly 
Price is going to have to start wear- 
ing darker colors. 

When her debut single, "FViend Of 
Mine," topped Billboard's Hot R&B 
Singles & Tracks chart last summer, 
the budding chanteusc with a voice of 
steel says she just couldn't hold back 
the tears. 

"I cried and cried and cried," she 
says. "It was a very emotional day for 
me, representing the long, hard 
struggle of getting to a place I 
thought I never would." 

The problem: "I had [makeup] 
dripping all over my clothes, and I 
was wearing white." 

And now she's gone and done it 
again. Her trio effort with Whitney 
Houston and Faith Evans, "Heart- 
break Hotel," Ls No. 1 on this issue's 
Hot R&B Singles & Tracks chart and 
No. 3 on The Billboard Hot 100. 
Meanwhile, Price's second solo single, 
"Secret Lo\'e," has gone as far as No. 

42 on Hot R&B 
Singles & Tracks, 
while her first 
album, "Soul Of A 
Woman," on T- 
Neck/Island 
Black Music, has 
been given gold 
status by the Re- 
PRicE cording Industry 

Assn. of America, 
peaking at No. 15 on The Billboard 
200. 

But that's just the beginning. In the 
past year, Price has written for, co- 
written with, and/or produced 31 
artists, including name brands Uke 
Brandy, Puff Daddy, R- Kelly, Mary 
J. Blige, and Aretha Franklin. 

Did someone say diva? 

"Kelly is going to be a superstar, 
and shell be around for a long time. I 
have no doubt of that," says johnny 
Barbis, executive VP of Island/Mer- 
cury. "She reminds me of the early 
days of Jennifer Holliday, but Kelly 
is more of a pop diva at the same time. 
She has such a meal range on her and 
such style; she's just got it." 

"I think she's going to be around 
for a good long while," echoes Lance 
Panton, music director of R&B 
WDTJ Detroit. "Her melodies are 
from the old. She gets away from the 
electronic sound that we're so used to 
today and brings back good old har- 
monies and melodies. Lyrically, some- 
where in almost every love song these 
days, sex gets sneaked in. With her 
'Secret Love,' it's a genuine love song. 
That's unusual, and it's nice." 

After being raised in Queens, N.Y., 
and singing in church, where her 
mother was musical director and her 
grandfather was the pastor. Price 
first stepped into the spotlight as a 
background singer — both onstage 
and in the studio — ^for Mariah Carey 
in the early '90s. But after five j-ears, 
she made Uie tough decision of giving 
it a go solo, leaving a comfortably, 
secure life behind. 

"I was torn," she says. "1 was mak- 



ing the kind of money that most 
artists never see. But I had to tear 
myself away and take the chance, or 
it would pass me by." 

We know now she needn't have wor- 
ried. In short order. Price signed a 
publishing deal with MCA Music and 




by Chwck Taylor 

a record contract (by way of Ronald 
Isley) to T-Neck/Island, where work 
began on her solo project. She co- 
wrote 13 of the 14 tracks on the album 
and produced or co-produced se\en. 

"When I write songs, most of the 
time there's some kind of love theme, 
but it seems to take a different angle 
every time," she says. "My mission in 
writing is to educate people without 
making them feel like I'm preaching, 
be it handling a relationship better or 
appreciating one more. I want people 
to feel more of themselves, so I try 
not to tear anyone down. It's like a 
'check yourself' kind of thing. 

"As much as music entertains," she 
adds, "it should also educate, because 
it consumes so much time: in videos, 
on the radio, in movies. So when peo- 
ple listen, they ought to be able to get 
something out of it" 

Price hopes to reach the masses, 
not just a segment of R&B radio's 
audience. "I vrant everybody to hear 
ray songs: young people, young adults 
in my age bracket who can use it to 
embrace who they want to be, and 
also my mother's age bracket," she 
says. "I don't want anyone to feel 
excluded. I could play this album for 
my grandparents; I set out to make 
music that was universal." 

She has attracted an outpouring of 
love not only from critics and fans but 
also from her colleagues. 

"I'm really grateful that artists 
have praise for me. It's an amazing 
support system I have," she says. "But 
I don't allow this stuff to get in my 
head and sit there. It's easy for peo- 
ple to let accolades get to them and to 
start believing their own hype. I use it 
as fuel to move to the next step." 

Consider that rocket fuel. Her col- 
laboration with Kelly, for instance, 
represented the first time that the 
Jive singer/songwriter/producer ever 
wrote with anyone else. The two 
ended up penning songs together for 
both her album and his current pro- 
ject, "R." 

"He asked me to come meet with 
him in the studio one night, and there 
was this instant connection, chem- 
istry right off the bat," she says. 
"Then three weeks into the new year 
[1998], I flew to meet him again in 



Chicago and stayed a week. Three 
weeks later, I was back again. 

"Now, when I'm m Chicago, it's an 
event. I go to the gym with him, 
where I'm his personal cheerleader," 
Price says, laughing. "I ei\joy being 
able to liie the people I work with." 

Her experience with Houston and 
Evans on "Heartbreak Hotel" vras not 
only a thrill, she says, but like a giant 
slumber party. "Whitney told us we 
needed to haw an all-girls weekend, 
so she, Faith, and I left our men at 
home and went down to her condo in 
Miami. It was like 'Waiting To 
Exhale' all over. We talked about men 
[Price is married to her manager, Jef- 
feiy Rolle], our children, carpooling, 
wiping runny noses. I had a lot of fun. 

"It was also amazing singing with 
her; she's someone I've been listening 
to all my life. She has that kind of 
hea\'y. gospel-rooted voice that's so 
powerful. I thanked her for paving the 
way for singers with voices like mine." 

Elton John asked Price to sing 
the track "The Gods Lo\'e Nubia" on 
his upcoming project, a pop/R&B 
soundtrack for the new stage musi- 
cal "Aida," which he wrote with Tim 
Rice. The set will be released March 
23 on Rocket Records (Billboard, 
Feb. 20). 

"I got the demo he recorded for me, 
and I jiBt sat on my living room floor 
dumbfoimded," she -says. "He gave me 
a lot of freedom arranging it \"ocally, 
and I had a ball. I looked at the lineup 
of artists he had — like LeAnn Rimes, 
Lenny Kravit/,, Sting, and Tina 
Turner — and asked, 'Where do I fit 
into this group?' But he saw some- 
thing in me. I feel really blessed." 

"She's the best young black singer 
in America," says John, who says he's 
always kept a close watch on new 
artists. "She just makes my hair 
stand up on end. She's phenomenal. I 
was so happy to get her." 

For the future, Price already has 
big plans. Among her dream artists 
to work with: members of the Jack- 
son family. Garth Brooks, Celine 
Dion, Clint Black, and Randy 
Travis. 

She also hopes to establish a pro- 
duction company this year to begin 
development of artists under her 
wing. Already, she has two acts that 
she's nurturing, and she intends to 
have one or both placed on a sound- 
track in the near future. 

And like many artists of the day, 
she wants to pursue acting "full 
throttle." 

"Anything that has openings, I'm 
going for iC she says. '"The sky Ls the 
limit now, and there's nothing out 
there that I want and can't have as 
long as I go'about it the right way. 
The more diverse I become, the bet- 
ter chance I have for being around 
for a long time. 

"I look at this like I've only just 
begun," Price adds. "I have so much 
to give. I'm just beginning to clear my 
path, and once that's done, I'll be 
ready to move on down the road." 
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Aner Making 'The Cut' Dn MTV, 
S.I.I.K-E Awaits Video Exposure 



M TV-MADE VIDEO STAR? 
The first season of "The Cut" — 
MTV's talent show for unsigned 
artists — has come and gone, and 
now it's time to check in with the 
winner of the contest: female 
R&B/hip-hop artist S.I.L.K-E 
(The Eye, Billboard, Jan. 9). 

The winning artist on "The 
Cut" gets the grand prize of 
starring in a professionally made 
video paid for by MTV and 
shown on the network. This kind 
of exposure for unsigned talent 
is extremely rare, and it repre- 
sents something of an experi- 
ment for MTV: Will S.I.L.K-E 
become a hit with the public — a 
star made by MTV — or will she 
fade into obscurity once the 
video runs its course on 
the network? 

So who is S.I.L.K-E? 
S.I.L.K-E stands for 
"sexy, intelligent lady 
knocking everybody 
out," says the artist, 
whose real name is 
Erica Reynolds. Dur- 
ing "The Cut" finals, 
she performed the win- 
ning song "Respect" 
(with her partner, G- 
Nut), and she managed 
the rare feat of getting 
a perfect 10 score from 
at least one judge. 

She recently com- 
pleted filming the video 
for "Respect" with director 
Krnest Dickerson, who has 
worked with Spike Lee as a cin- 
ematographer and whose fea- 
ture-film directorial credits 
include 1992's "Juice" and 1996's 
"Bulletproof" MTV says it plans 
to premiere S.I.L.K-E's video in 
late February or early March, 
along with a behind-the-scenes 
special on S.I.L.K-E. MTV de- 
clines to state what kind of rota- 
tion S.I.L.K-E's videoclip will 
get, but MTV sources say that 
how often the video is played will 
depend on reaction from the 
MTV audience. 

S.I.L.K-E, who hails from the 
San Francisco area, says she's 
been overwhelmed by the re- 
sponse she's gotten since being 
on "The Cut" — from being rec- 
ognized in public to weighing 
offers from several record labels. 

S.I.L.K-E's abiUty to rap and 
sing may have people comparing 
her to Lauryn Hill. S.I.L.K-E 
says, "Ever since I was little, I 
was singing in a choir, but I 
wasn't allowed to listen to rap 
music. I've been rapping since I 
was 10, so it was kind of like I 
was living a double life in music." 

As for making her first video, 
she says, "It was like an out-of- 
body experience. You never get a 
chance to do something like that 
over again. I was blessed with 
this opportunity, and I want to 




by Carlo 
Hay 



thank everyone at MTV and all 
the people who made this hap- 
pen. The video shows me mainly 
performing for the camera. G- 
Nut and I get to show off our 
chemistry. My son is in the \ndeo, 
too." 

According to S.I.L.K-E's man- 
ager, Landis Graden, a maxi- 
single for "Respect" is expected 
to be released in March on an as- 
yet-unnamed independent label. 
S.I.L.K-E is recording her debut 
album, "Urban Therapy," which 
may be released as early as this 
spring. 

"I really want to capture the 
perfect vibe on this album," says 
S.I.L.K-E. "I want the album to 
expose stuff that people want to 
suppress. The album's 
about love, animosity, 
friends, family, back- 
stabbers — the good, 
the bad, and the ugly. I 
hope it's a big success." 

This & that; The 
Box Music Network 
has promoted Peter 
Cohen to senior VP of 
programming and 
Paul Sartain to senior 
VP of operations. They 
were previously VP of 
their respective de- 
partments. 

The company that 
bought online video 
outlet Vidnet (The Eye, Bill- 
board, Dec. 12, 1998) has 
changed its name from Sedmet 
Exploration to Entertainment 
Boulevard. The public company 
is now trading on the Over the 
Counter Bulletin Board under 
the symbol EBLD. Vidnet's 
World Wide Web site is located 
at www.vidnetusa.com. 

Local show spotlight: 

This issue's spotlight is on 
R&B/hip-hop program "Video 
Jamz" which has been on the air 
since 1992. 

TV affiliate: WMMP-TV 
Charleston, S.C. 

fYogram length: 60 minutes. 

Time slot: midnight, Mondays 
through Fridays. 

Executive producer/host: 
Anthony Baxter. 

Following are the top five clips 
for "Video Jamz" for the week of 
Feb. 8: 

1. Busta Rhymes, "Gimme 
Some More" (Flipmode/Elektra). 

2. Faith Evans Featuring 
Puff Daddy, "All Night Long" 
(Bad Boy/Arista). 

3. Method Man Featuring 
D'Angelo, "Break Ups 2 Make 
Ups" (Def Jam). 

4. Jesse Powell, "You" (Silas/ 
MCA). 

5. Whitney Houston Featur- 
ing Faith Evans & Kelly Price, 

"Heartbreak Hotel" (Arista). 



BilllDoard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



14 houn dwiy 
1899 9lti StTMl NE. 
Waihincton, D.C. 20018 

1 Th* Roob Ful. Erykah B«ki, Yidu Got Mr 

2 Monica. Ao^fI Of Mine 

3 BuiU Rhymvi, Gimme Some More 

4 Lauryn HMI. Ex-Factor 

5 FaiOi Evam. All Night Long 

6 Foxy Brown. Hot Spot 

7 2Pac, Cnanges 

8 Kelly. Wr>en A Woman's Fed Up 

9 Tyrew. Stveel Lady 

10 Whitney Houston. Heartbreak Hotel 

11 Redman. I'll Be« Dat 

12 Kelly Prke, Secret Love 

13 Juvenite, Ha 

14 GeraM Leven. Taking Everything 

15 Method Man. Break Ups 2 Make Ups 

16 Gheno Mstla. On Da Grind 

17 Oulkast, Drt Aft Of Sttyytelli"' 

18 ShM Jorm, Talk Shinv Shhh' 

19 Jesse Powell. You 

20 l>ru Hill. These Ar€ The Times 

21 Divine, One More Try 

22 Martafi Carey, i Still Believe 

23 Cherokee, Oon Wee vy<ee 

24 iay-Z, Hard Knock Life IGnetiD Anlhem) 

25 Ginuwirw. Whars So Ditlcfcril 

26 SUhk The Shocker, It Am i My Fault 

27 Blacktlreet t Mya. Take Mr Ttiere 

28 Kirk Franklin. Revolution 

29 Men Of Viiiofi, Do Yai Fb«I Me 

30 Snoop Docg, Woor 

^ NEW ONS * 

None This Week 



arae 



Continuoui program ntmg 
2806 Of>fytand Or,, 
Nashville. TN 37214 

1 Sara Evans. Ha Place That Far 

2 Kenny Chtsney, Hotv Forever Fc«ls 

3 Jctin Michael Martiwnery. \m Cn To Uc 

4 Chad Brock, Ordmary Life 

5 The Kinkyi. STTtOctiyi Out Thee Watctimg 



6 Diiie Chicks. You Were Mir>e 

7 Faitti Hill. Let Me Let Go 

8 The Wllklnsom. Fly (Th>e Angel Song) 

9 Diamond Rio. Unbelievable 

10 Ut\ White. Tai>c Me 

1 1 Garih Brooks, It's Your Song 

12 Shanii Twin. I>ia! Cw't impfFss Me Mucfi 

13 Jo Dee Messina. Star>d Beside Me 

14 Oeryl Dodd. A Brtter End 

15 MiilN UcBri* W,'Jh Blicimn, 'tavtf^.e ' 

16 Rndy Trans, Spr/tf A Bc^. Vi'»l:n CM A Van 

17 The Wwren Brothers, Getter Man ■ 

18 Afidy Griifs, You Won't Cver Be Lonely * 

19 CMiB T JmM, I SMW M, BlC Fw • 

20 Terri Clark, Ewrytinw 1 Cry * 

21 Patty LoYetew, Can't Get Enough • 

22 Wade Hayes, Tore Uo From The Floor Up ■ 

23 Collin Raye, Anyone Else ' 

24 SoulhStit:rF)»e,AFbnKrM0tSei6e«u.. ■ 

25 Ul* McCann, With You • 

26 Jam» Prosser, Lilc Goes On • 

27 Sammy Kershaw, One Day Left To Ljvb 

28 Shanla Twain, Frcm This Moment On 

29 Olhria Newton- John. Precious Love 

30 Danni Leigh. 29 Nights 

31 Joe DiflM. Poor Me 

32 Ty HenKtofl. Hands Of A Working Man 

33 Dolly Parton, The Salt In My Tears 

34 Urtda Davit. I'm Yours 

35 Billy Ray Cyrus, Undo Tt>o Hood 

36 Tracy LiwrnKa. I'll Ne^r Pass Thrs Wa> 

37 Charlie Robison. Barlight 

38 lesiKi Andrews. I Will Be T^ere For Yoo 

39 CUuAaOHJith, Vrt^t'sT^ Waner tiff Yd. 

40 Shane McAnally, Say Anything 

41 Monte Warden. Son>eday.. 

42 Brad Palstey. WtK Needs Pictures 

43 Owight Yukam. The{« Arn^ 

44 Jon RanM, "ift Oop'\ Svlevt In Fary lain 

45 n>e Tractors, Storlenm' Bread 

46 Garth Brooks, Tcann' It Up 

47 Trwis Tr«. \c Uy* LK*.rg 5* \t, Sfttuljer 

48 Gary Allan. I'll Take Today 

49 Allison Moorer, Aiaoama Song 

50 Biuce Robison, Desperaicly 

* Indicates Hot Shots 

m NEW ONS ^ 

Dearta Carter, You Still Stuke Me 
Emmytoo Harm, Love Hurts 
HiH)) MttiN i Mdwt HcDmuU Am:r4 Tht Mui-E 
Ivnc Herein % SaMy Kmlaw, MiyM M Ttngh! 
Montgomery Gentry. Hillbilly Shoes 
Shedaisy. Utile Good-Byes 



Continuous programming 
1515 Broadway. NY, NY 10036 

1 Monica, Angel 0( Mine 

2 2Pk. Changes 

3 Eminem, M/ Name Is 

4 Jay-Z Feal. AmU & Ja, Can I Get A . 

5 Britney Speart. Batv Otc Mot* Time 

6 Lenny Kravltz, fly Away 

7 Tyrese. Sweet Lady 

8 Will Smith, Miami 

9 The ORipHnc P'etTy Ry (For A Wtite Guy) 

10 LMiryn Hill, Ei-Factor 

11 KSync, Ito Must Ha>e Saeffll A lillte Urn. . 

12 Brandy. Have Vou Ever? 

13 Busta Rhymes, Gimme Some More 

14 Oigy, Blue Monday 

15 Cher, Believe 

16 Mariah Carw. I Still Beilev? 

17 Sugar Ray, Lvery Morning 

18 Ginuwine, What's So Drnerent 

19 Kom, Freak On A Leash " 

20 Fatboy Slim. Praise You 

21 Evertatt. What It's Like 

22 Goo Goo Dollt. Slxle 

23 Foxy Brown, Hot Spot 

24 Juvenile, Ha 

25 Wttilney Houston, Heartbreak Hotel 

26 SUkk The Shocks, It Ain't My Fautt 

27 Hew Radicals, You Get What tou Give 

28 Dru Hill. These Are The Times 

29 DMX. Slippm- 

30 DMX, RuM Rytiers' Anthem 

31 Blondie. Raplui&'Mana^'Na Exit (MeCley) 

32 Dtborih Cot, MWcCy 's Sicqxned To 8e Her 

33 Matchbox 20. Back 2 Good 

34 Eve 6, leecli 

35 Method Mw. BreaK Ups 2 Make Ups 

36 Ump Bizkit. Faith 

37 Jewel. Hands 

38 R. Kelty. Whefi A Woman's Fed Up 

39 Hole. Maiibu 

40 Third Eye Blind, Jumper 

41 Backstreet Boy*. *'l I Haw To Give 

42 Faith Evans, All Night Long 

43 Green Day. Nice Guy^ Finish Last 

44 Redman. I'll Bee Dat 

45 98 Degrees. The Hardest Thing 

46 Jay-2, Hare Knock Lrt* (Gt*etto Atithcm;' 

47 Garbage. Special 

48 Everclear. One Hil Wonder 

49 Eagle-Eye Cherry, Save Tonight 

50 Uuryn HMI. Doo Wop (That Thing) 
" Indicates MTV Exclirtive 

^ NEW ONS ^ 

Kid Rock. Bawitdaba 



Corttinuous programming 
1515 Broadway. NY, NY 10036 

1 S*rah MctachUn, Angel 

2 Jewel. Hands 

3 Eagle-Eye Cherry, Save Tonight 

4 Shawn MuNins. Lullaby 

5 Goo Goo Dolls, SIkM 

6 Chet, Bf^lieve 

7 Whitney Houston, Heartbreak hiotel 

8 Sugar Ray, Cve^ Morning 

9 Third Eye Blind, Jumper 

10 Sheryl Crow. Anything But Down 

1 1 Matchbox 20. Back 2 Good 

12 Mariah Carey, I Still Believe 

13 Lenny Kravitz, Fly Away 

14 Sheryi Crow. My Favorite Mistake 

15 Fastball. The Way 

16 Barenaked Ladies. It's AJI Been Done 

17 New Radicals. You Get What You Give 

18 Hootie & The Blowflsh, Only Lonely 

19 Goo Goo Dolls. Ins 

20 Dave Mattttews Band. Crush 

21 Awoimitti. ' Dcn't Want To Miss A Thing 

22 Bloodie, Mana 

23 GncflDt), lnr^Cr fxrljIelGoodR^Martt/ 

24 Supence None The Rklwr. Kiss Me 

25 Lauryn Hill. Ex-Faclor 

26 Hole. Mal>bu 

27 Shoftla Twain, You're Still The One 

28 Collective Soul. Run 

29 Semisonic, Closing Time 

30 Madonna. Nothing Really Matters 

31 Matchbox 20. 3 AM 

32 Smash Mouth. Walkin' On The Sun 

33 Natalie Imbruglia, Torn 

34 Brian Seller Orchestra. Jump J^vt kr- W*.i 

35 John Metlencamp, I'lr lot Runorg Anincre 

36 Barenaked Ladies, One Week 

37 Third Eye Blind, Scmi -Charmed Life 

38 Gart>age, ^>ifiH:ial 

39 R.E.M.. Lotus 

40 B-52's, Love Shack 

41 Michael Jackson, Billie Jean 

42 A-Ha. Take On Me 

43 Eurythmlci. Sweet Dreams 

44 Peter Gabriel. Sledgehjmmei 

45 Police, Evefy Sreain You Take 

46 Jewel, Ydu Were Mean! For Me 

47 Matchtjoi 20. Real Work) 

48 Edwin McCain. I'll Ba 

49 EHmi Jtfw t LeAnn kmti. Wirier - The Si» 

50 Tommy Henriksen. I See The Sun 

NEW ONS ^ 

Slwwn Mullins, Shitnimr 

iolHi MeMecamp. I'm Not Rurning Aiymcre 

Savage Garden, The Animal Song 

Bon Jovi, Real Lite 

Everlast. What it's Like 

The Pretenders. Lo.-ing You is All I Know 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL I. LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING FEBRUARY 27, 1999. 



Continuous programming 
1221 Collim Ave 
Miami Beach. FL 33139 

AMERICA'S NO. 1 VIDEO 

The Roots Feat Erykah Badu, You Got Me 

BOX TOPS 

Eminem, My Name is 

Whitney Houston. Heartbreak Holet 

Monica, Ai^gel Of Mine 

FaW) Evans, All Night Long 

Mya. My First Night Wtth You 

Jumenlle, Ha 

1 12 Feat. Ul Zan«, Anywhere 
Sllkk The Shocker. It Ain't My Fault 
Usher, Bedtime (Live) 
3rd Storse. II Ever 

T^ie Offspring. Pretty Fty (For A White Gtiyl 
Jcue Powell, You 
2Pac, Changes 

Outkast, Da Art Of Storytellin' (Part 1) 
OJ QWk, Hand N Hand 
R. Kelly, When A Woman's Fed Up 
Ump BizMt, Faith 

Britney Spears, Baby One More Time 
Mariah Carey, I Still Believe 
Tyreae, Sweet Lady 

Gerald Inert. Taking Everything (Remix) 
Busta Rhymes. Gimme Some More 
Master P. Kenny's Dead 

NEW 

3 Colours Red, A Beautiful Day 

Bryan Adam FjWelanit C. When You're Gone 

BmU Rfrrnes, lejr Da ^ Uaf^rty Gai' CMr 

Cake, Sheep Go To Heaven 

Econoliiie Crutii, All Thai You Arc 

Gomez, C^t Myself Aresled 

John Mdlencamp, I'm Not Running 

Madonna, Nothing Really Matters 

Nlcoie, Eyes Better Not War>der 

Ruff Ryders, Ryde Or Die 

Savac* Garden, The Animal Song 

Shawn Mullins, Shimrr>er 

Tina Arena. It I Was A River 

Total, Sitlin- Home 




Conllnuiwt programming 
1515 Broadway 
New York, NV 10036 

NEW 

Bryan Adams F/Melanic C, wtien Yn^'re Gene 

Black Eyed Peas, Karma 

The Cranberries, Promises 

CraWi Test Dununies, Keep A Lid Or TlTi-igs 

Fal Joe. Bet Ya Man Can't 

Ghoti Hook, Wafhing On Somhine 

The Insiderz. Jigsaw 

Jon Spencer Bkies Eiplosion, Magcal Colors 

Madonna, Nothing Really Matters 

Blackilar, Respiration 

Shawn Muttlm, Shimmer 

Raphael Sasdlq ft 0-Tip, Get Involved 

Rolling Stones, Memory Motel 

Spy. Baby 




Continuous programming 
299 Queen St West 
Toronto. Ontario M5V2Z5 

The Moffatts. Giri Of My Dreams (new) 

Cake, Slwep Go To Heaven (new) 

DMX, Slippin' (new) 

Madonna, Nothing Really Matters (new) 

Silnfchaii, Arthem For The Year 2O0O (new) 

Tlvuih HcniM, fKr> Tlw Back Of Tnt Film (nea) 

2Pac, Changes (new) 

Fun Lovin' Criminals. Love UnlintiOd fnewl 

Raphad Saadtq & Q-TIp, Get lrmK«d (lew) 

Sheryl Crow, Anything But Down Inewl 

The Mahones, When It Comes Around (new) 

Fatlwy Slim, Praise You 

The Ofhpring. Pretty Fly (For A Wh.le GuyJ 

Cher, Believe 

Bryan Adaim F/IMankc C. When You're Gone 

BrsrKty, Ha^'e You Ever? 

Britrfey Spears, Baby One More Time 

Sugar Ray, Every Morning 

Maestro, S1>ck To Youi Vison 

Monica, Angel Of Mine 




Continuous programming 
1111 Uncoln Rd 
Miami Beach. FL 33139 

Deep 0«>h. Thf Future Of Iht Fi/tjft (Heivyl I 
Fatboy Slim, Gangster Trippin' (Heavy) 
Gartage, Wt>en I Grow Up (Heavy) 
GuHlollna. Otra Vez (Heavy) 
Hole. Malibu (Heavy) ) 
John Lennon, I'm Losing You (Heai/yl 
Placebo. Pure Morning (Heavy) 
R.E.M.. (otus (Heavy) 
The Cardigans, Erasa'Rewind (Heavy) 
The Rolling Stones. Gimme Shelter (Heavy) 
Blondie, Maria (Medium) 
Bffan Mam FiMnii C, Wh» Vix,'!t Cmx* iVcdumi 
Cbn n », ktlMi S'o h f tw m Pait 2 lUeOur) 
Da itood, M«el Her At The Love Pa^ (Ufdiuml 
Oar "KtaH, CuSdf lEBC Periima-ai llWi.ml 
Green Day, Nice Guys Fin<sh last IMedmrnl 
La Lupita. Antena IMediuni) 
Lauryn Hill. Ex-Factor (Medium) 
Los De Abato, El Ptipepe; (Medium) 
Ha* Stral Pmctm, It Tcu l^trw ;h& lUrdumi 

nuN rmssMNS 

2 hours weekly 
3900 Main SI 
Philadelphia. PA 19127 

Outkasl. Da Art Of Storytellin' (Part 1 ) 
Lauryn Hill. Ex Factor 
Method Man. Break Ups 2 Make Ups 
Jesse Powell, You 

The Roots FXrykah Badu. You Got Me 

Faith Evans. All Night Long 

2Pac. Changes 

Monica, Angel Of Mine 

Redman, I'll Be That 

R. Kdly, When A Woman's Fed Up 

Brand Nubian, Back Up Of The Wall 

Busta Rhymes, Gimme Son^ More 

Foxy Brown, Hot Spot 

OutkasL Skew It On The Gar-B 

Konupt, Ask Yourself A Question 




Fn% hours weekly 
223-225 Washington St 
Newark, NJ 07102 

Bonnte Raitt, Loii«r's Will 

Cherokee, Oh Woe Wee 

Green Day. Nice Gjys Finish Last 

Sugar Ray. Every Morning 

Sauce Money, Middle Rngef U 

Lauryn Hill, Ex Factor 

HootM & The Blowfish, Only Lonely 

Ffflty Brown, Hot Spot 

Vast. Pretty When You Cry 

Marilyn Manson, I Don't Like Dnjgs 

Note, Malibu 

Britney Spears, . . Baby One More Tim« 
Garbace. Special 
Usa Loeb, All Day 
Everclear. Ono Hd Wander 
WhFtf»ey Houston. Heartbreak Hotel 
The Living End, Prisoner Of Society 
Keith Sweat F/Stlng- Not Ready 
Spice Girts. Goodbye 
Godsmack, Whatever 



CMC 



CALIFORNIA MUSIC CHANNEL 

1 5 hours weekly 
10227 E 14th St 
Oakland, CA 94603 

Lauryn Hill, Ex Factor 

R. Kelly. When A Woman's Fed Up 

Monica, Angel Of Mine 

Whitney Houston. Heartbreak Hotel 

2Pac. Chai^05 

The Roots F/Erykah Badu. You Got Me 
Faith Evans. Ail Ntght Long 
Silkk The Shocker. It Ain't My Fault 
■N Sync. (God Musi H*r Spent) * Lfflle Wwt .. 
Mya. My First Night With You 
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ed by majors but were developed by 
A&R satellites. 

ArtisLs, managers, pubUshers, and 
concert promoters are being enlisted 
by the m^ors in the search to tap into 
sub-genres and scenes in various 
cities. Joint venture.s, licensing deals, 
m^or-owned "boutique" labels, and 
informal links are all being employed 
in a bid to cover the country. 

Geography is one reason for this: 
Germany has no single music indus- 
try focus, such as London for the U.K. 
or Paris for France. 

The growing sophistication of the 
market is another reason: No in-house 
A&R department could possibly 
accommodate such diverse genres as 
German hip-hop, alternative rock, 
mainstream pop, the myriad strands 

lidttiiB Proves To 
Be Solid Saeeess 

FRANKFURT— One of the best- 
selling acts in Germany this winter 
has been Liquido, the guitar-pop 
foursome from Heidelberg. 

Yet it took the press and a concert 
promoter to get the group .signed to 
its label. Virgin. 

The deal was negotiated by the 
band's management, Brainstorm, 
which also acts as an independent 
music marketing and promotion 




agency. Says the band's singer/key- 
boardist, Wolfgang Schrodl, "We 
had sent demos to every address we 
could get our hands on but received 
very little positive feedback." 

What positiTO noises the act heard 
came from radio (public broadca.ster 
SWR3) and alternative rock-orient- 
ed monthly Visions, which put the 
track "Narcotic" on its co\'er-mount- 
cd CD. That was the key to getting 
A&R execs to reappraise the band, 
says Schrodl. 

So far, "Narcotic" has sold more 
than 500,000 copies in Germany 
alone, according to the label. The 
band's self-titled debut album 
entered the German chart at No. 4 
for the week of Feb. 2. 

Says Schrodl, "Part of the motiva- 
tion for our decision to sign with Vir- 
gin derived from the fact that they 
were among the few who had not 
turned us down earlier." 

The band had some extremely neg- 
ative responses, he adds. "I mean, one 
A&R guy wrote to us that 'If you get 
one or two late-night plays on your 
local college radio i station | you should 
consider yourselves happy, because 
that's all you'll ever achieve.' I don't 
know what you get out of saying 
something like that to a yoimg band." 

(■HR1ST1.\.\ .\RNDT 




of dance music, schhger, and the ever- 
popular mlksrmmik under one root 

Keeping arti.st derelopment out of 
corporate headquarters also is friend- 
lier to acts, say all concerned, 
although the traditional "in-house" 
way of signing acts is by no means a 
thing of the past, they add. 

COVERING THE COUNTRY 

BMG began the trend toward de- 
centralized A&R with its Tankntel- 
lenetz, or "gas station network," of 
creative joint ventures. The major 
inherited the old RCA company in 
Hamburg, Hansa in Berlin, and Ari- 
ola in Munich, now al.so the seat of its 
corporate Ger- 
many/Switzer- 
land/Austria 
(GSA) and East- 
ern Europe head- 
quarters. 

Through its 
companies, BMG 
still has links with bolz 
companies such as 
Great Unlimited Noises (GUN), the 
home of platinum English-language 
act Guano Apes; Na Klar!, which has 
schlager singer Petry; and Berlin's 
Turbo Beat with Bell Book & Candle 
(.see Profiles, pages 74-7;>). 

BMG Ariola Munich's joint ven- 
tures include GUN in Witten, near 
Dortmund; Cologne-based Chlodwig; 
and Goldrush Entertainment in 
Osnabruck, in the northwest. 

BMG Ariola Munich's managing 
director, .Ian Bolz, saj-s, "It's a distinct 
advantage to have companies in many 
locations, as people there know' the 
producers and creative people a lot 
better. If we were only based in 
Munich, then other labels would be 
dealing with them instead of us." 

BM(3 Berlin's managing director. 
Andre Selleneit, says the company 
and its predecessor, Hansa, have al- 
ways been involved with outside pro- 
ducers and labels, such as Frank Far- 
ian and MCI. Such relationships are 
usually mutually beneficial, he says. 
"Dialogue is the most important cri- 
terion and motivation for out-of-hou.se 
partners, as they also seek creative 
input and ideas." 

Sony Music, based in Frankfurt 
and prepainng to move its corporate 
headquarters to Berlin in the coming 
years, has also widened its contacts 
lately, striking partnerships such as 
Epic's deal w'ith hip-hop powerhou.se 
3P and Columbia's with Four Music. 

Sony has recently added an A&R 



TURBO BEAT 
Ldcatiim: Berlin 

Turbo Beat is a production 
company owned by producers 
Inge) Politz and Bernd Wend- 
landL It fii-st hit the charts with 
dance gi-oup X-Perience (WEA) 
before .scoring with Bell Book & 
Candle 
(signed to 
BMG Berlin 
Musik). The 
young trio, 
fronted by female vocalist .lana 
Gross, deiiuted with the top five 
hit "Rescue Me" and is nomi- 
nated for an Echo as best new- 
comer. Its album, "Read My 
Sign." has .sold ^Ofl.OflO copies in 
Europe, according to BMG. 



BtAr \ 



Here, and thronghnid the fnl- 
liiwing pagex. Billbixml /jra/V/cs 
wnt£ of Gernianii'i* keij "cre- 
ative cellx. " 

LAUTSTARK 

Location: Berlin 
Distributed by BMG 

Run by Peter Meisel and 
Rene Rencfeld, it has .seen suc- 
cess with 18-year-old Swiss 
female vocalist Kisha, who 
scored a massive Germany/ 
Switzerland/Austria, Benelux, 
and Swedish airplay hit with 
her debut single, "Why." 

The company organizes TV 
talent shows in conjunction with 
broadcastei-s and labels, includ- 
ing "Hats Off" (ZDF) and 
"Stagefright" (MDR), as well as 
"Fame '96" in conjunction with 
BMG and the F(i Talent Award. 
Explains Meisel, "Newcomer 
talent di.scovered like this gets 
professionally developed and 
recorded with our know-hott'." 



presence to its Hamburg offices, as 
well as forming an alliance with 
Berlin-based X-Cell Recordings and 
its founder, Georg Gliick, and engag- 
ing Michael (Jolla iis a Cologne-based 
A&R consultant 

Columbia's managing director, 
Martin Brem, says, "Music market- 
ing is about swiftness and compe- 
tence, and small, highly motivated 
units are the best at achieving that." 

Having that competence supplied 
from outside resources "Is only nat- 
lu-al and makes good business sense," 
argues Brem. citing Columbia's deal 
with Four Music. 

His colleague at Epic, managing 
dii'ector .liirg Hacker, sees things dif- 
ferently "Hamburg remains City No. 
1 in terms of repertoire, and we ha\"e 
an A& R manager there. The next big 
repertoire city is Berlin, and we also 
have an A&R [presence] there. The 
rest of the country is handled from 
Frankfui-t, because it's not worthwhile 
to have offices in Munich or Cologne." 

His label has a deal with Frank- 
furt-based 3P for its repertoire ex- 
pertise, rather than for its local 
knmvledge. "Such a con.stellation can 
bring the best results for both par- 
ties," .says Hacker. "In our tw'o years 
together, 3P has evolved from an ex- 
ternal creative 'nucleus' to a fully 
fledged label that does its own mar- 
keting and a large part of the promo- 
tion. (ThatJ allows us to dedicate 
resources to other projects." 

AN ISSUE OF GEOGRAPHY 

One reason majors are seeking 
alliances with out-of-house units is to 
cover scenes in different cities. 

In musical terms, Frankfurt's 



NUCLEUS 

Location: Berlin 

This production company has 
licensed its product to various 
entities. Acts include Burger 
Lars Dietrich (EastWest), 
Wiebke Schroder (EastWest), 
Ti-istan (Marlboro/BMG Mu- 
nich). Swarnihead, and Hilde- 
gard Knef (dlstributoi' pending). 



scene is soul/R&B-oriented, Berlin is 
more influenced by progressive and 
alternative trends, and Munich in the 
south is more down to earth, while 
Ologne prefers a .strong local flavor. 
Hamburg retains its alternative feel 
but accommodates most trends, espe- 
cially dance. 

The aim in having ears in every 
town is not to sign exclusively "re- 
gional" acts, says Columbia's Brem, 
but to get a better and faster flow of 
communication about potential talent 
in those places. 

"Despite all modem technology, day- 
to-day business shows that an A& R 'on 
location' can communicate better — on 
a more personal 
basis — with an 
act," he says. 

With the music 
bu.siness being so 
geographically far- 
flung, larger com- 
panies often have 
to create struc- selleneit 
tures in individual 

cities to accommodate the right people. 

Until 1996, Virgin conducted most 
of its national A&R in-house from its 
Munich headquarters but in that year 
struck a label deal with Orbit Records 
(see Profile, this page) to secure the 
services of its foim(fcrs, Sascha Basler, 
Bcmd Burhoff, and Pa.scal Radon. 

Recent changes in the market are 
making the company re-evaluate its 
traditional appi-oach. Says managing 
director Udo Lange, "Up to now we 
have signed acts from all over Ger- 
many; however, I would not count out 
the idea of setting up a branch in 
another miyor city to specialize in si»- 
cific repertoire." 




DIVERSITY OF REPERTOIRE 

Sometimes foi'g- 
ing an alliance 
with a ci-eatiw unit 
is done to bring in 
expertise in a si>e- 
cific geni'e, often 
rooted in a pai'tic- 
ular city's .scene. 

Stuttgart-lKised renner 
EMI label Inter- 
cord works w ith Superstar Record- 
ings near Frankfurt (set up by for- 



ORBIT 

Location: Hamburg 
LicerLsed to Virgin Germiui.v 

Obit Records was founded in 
19fl."> by Sascha Basler, Bernd 
Burhoff, and Pascal Radon — 
three .school friends fiDm Miin- 
ster — "in order to enable more 
creative free<lom," claims Ba.s!er, 
a former Motor Music A&R 

. executive. 

One year 

rrnTrfO the 

label scored a 

top 20 album 
with the 
group Dune (fronted by vwalist 
Verena). which was topped by 
the platinum success of the sin- 
gle "Who Wants To Live Forev- 
er" in 1997. Currently, their pro- 
ject PalTcndorf is on the charts 
with "Terminator 2 Theme: 
Main Title." Their act Bellini 
was awaixiod an Echo for nation- 
al dance single last year for 
"Samba De .laneiro." 



NA KLAR! 

Location: Hennef. near 
Cologne 

One of Germany's most suc- 
cessful producers. Helmuth 
Rii.ssmann has been at the fore- 
front of German xcMager pro- 
duction with huge sales of 
dlsco/schlager medle.v's. In 1992, 
schlager/roek artist Wolfgang 
Petry enjoyed a comeback w ith 
a Riissmann production, and 
since then he has been on a roll. 

This past year, Petry has had 
three albums tin the charts: 
"Alles" (Evernhing), w'hich has 
racked up triple-platinum sales; 
".Nie Genug" (Never Enough), 
which is double-platinum; and 
"Einfach Geil!" (.lust Cool!), 
which is platinum (platinum 
awairls in Germany are for sales 
of 500.000 U]iits)."The double- 
platinum single "Die Liingste 
Single Der Well" — a medley of 
his gi-eatest hits — warranted an 
entry in the Guinness Book of 
Records as the longest single to 
date, at more than :>0 minutes. A 
second single in the series has 
gone gold w ith 250.000 copies 
sold. 



mer Sony Dance Pool label chief 
Markus Wenzl) and bkb and its label 
Overdose, based in Aschaffenburg, 
southeast of Frankfurt It also has a 
nonexclusive cooperation pact with 
another Hamburg firm, Yo Mama, 
which has a strong presence in the 
hip-hop .scene. 

According to Intercord managing 
director Mike Heisel, this collabora- 
tion has allowed Intercord to 
strengthen its pre.sence in the dance 
and club scene, an area that has added 
much to Germany's prestige but also 
resulted in thousands of productions. 

"No company in the world can 
claim to be able to handle this deluge 
of offers professionally and to detect 
every trend early enough," Heisel 
says. "By linking up with creative 
cells, companies are able to spread 
key tasks across .several people." 

INTERMEDIARIES 

Tim Renner, president of the music 
group at Univ^nial Music Germany in 
Hamburg, agrees 
with that approach. 

"Electronic 
music has un- 
leashed enormous 
creativity in the 
German market, 
with mufiicians all 
over the country lange 
creating tracks in 
home studios," he says. "It's important 
to work with local out^lofj-house A& R 
units in order not to overlook too many 
of these freijuently valuable artists." 

Heinz Canibol, newly appointed 
GSA president of Cologne-based 
EMI, also welcomes the decentral- 
ization of A&R, although the compa- 
ny he has taken control of has no such 
agreements on a national levei As the 
former president of Universal, he 
struck a deal w ith Hamburg-based 
Booya Productions. 

"Creativity requires independence 
in terms of time, .space, and content" 
he says. "This makes smaller units 
(Coidii/ued oit ticxt /mge) 
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nu\wvUtr to larj^r oi^^izations." 

He says that, today, in-hoiLse A&R 
staJTers are "not so much involved in 
the i)rocess of creating musical pro- 
ductioas as turning these results into 
a successful product and marketing 
it." 



ADMISSION OF FAILURE? 

Outside the creative and label 
sphere, there is skepticism toward 
the industry's motiws for delegating 
A&R to creative out-i)f-hou-se units. 

^^^^ Wolfgang Orth- 

^^^^^^ mayr, head of the 
^ WOM retail chain 

'^y"' "1''^^ 

^HB^^ " majors'] perfor- 
^I^El- mance is only 
^^f^ M average, with the 
iiHBka^ fl occasional out- 
HACKEH standing success. 

( >ut.soureing is the 
admission of failure on the part of a 
record industry which only concen- 
trates on marketing and logistics." 

3P founder Mo.ses Pelham thinks 
there is some truth in the accusation 
that majors are compensating for 
their slowness. "Sure they've been 
a.sleep, but that's in their nature'," he 
says. "I think the indu.stry here — just 
like in the U.S. — has no choice but to 
rely on creative nuclei like :iP" 

IN-HOUSE STILL WORKS 

One company that has chosen to 
stick with in-house A&R is WEA 
Ueconls in Hamburg. Managing di- 
rector Bernd Depp s;iys far too many 
laijel deals have been signed in Ger- 
many in the recent i)ast. 

"Many producei-s and muisicians — 
in the dance scene in particular — 
have their eyes set on a label deal 
after only one or two hit singles, and 
unfortunately, they get them in many 
cases." 

The company has licensed two 
acts — Sasha and Young Deenay — 
fn)m production comjiany Click Mu- 
sic. Dopp maintains, however, that 
"label deals and outsourcing A&R 
should remain the absolute exception" 
for majors. 

.Apart from the high costs, such 
deals have other disadvantages, 
according to Dopp. One example: 
"Building up catalog, which will be- 
come more and more important in the 
future, is now being largely neglect- 
ed," he .says. 

The alternative is to create e.\per- 
tise in-house, as the company has 
done with its dance label MAAD (see 
Profile, thLs page). 

In addition, label deals don't alwaj-s 
^^^^ work out for the 

provider, .says 
* ■ Berndt Schmidt, 

^ managing director 

of Booya Music. 
He says joint 
1 activities always 
carry the risk of 
PELHAM the "foreign body" 
being rejected by 
the major's corporate culture. 'At the 
same time, you hav^ to remain flexi- 
ble and to ensure that the recipe for 
succes,s is not lu.st. What's needed is 
an intermediar.v at the msyor." 

Creative alliances can also spell 
danger for the ereativt; |jartner. main- 
tiuns Intercord's HeLsel, citing BMG's 
involvement with Logic Records, 
which began as an indie but is now 



YD MAMA 

Location: Hamburg 

Yo Mama Records was found- 
ed in 1 !l!)2 in Hamburg by Dictc]' 
Brus.sat and Andre Luth. They 
jokingly call their company "the 
mother of all labels," adding that 
they are "seriously dedicated to 
the furtherment of soul. funk. 

and hii)-h(ip.' 




In 199!">, their 
idealistic 
artist devel- 
opment work 
bore fruit 
when their act Kettes Hrot (dis- 
tributed by Intercord) won an 
Echo for newcomer of the .year 
for the album "Aul Einem Aiigc 
Blod" (Stupid In One Eye), 
which .sokl 1.10,(KK) units, accoitl- 
ing to the label. Upcoming acts 
include iy-year-<jld singer/song- 
writer Patrice, whose EP 
"Lions" is .slated for worldwide 
ifiea.se via Columbia/Son.v. Al.s^i 
on tap is Visit Venus (Rough 
Trade in Ciermany/Switzei'land/' 
Au.stria, Columbia/Sfiny foi' the 
rest of the world), whose music 
is termed "electronica noire." 
The imprint licenses acts to \~di - 
ious lal)eLs. 



part of BMG Frankfurt and relativie- 
ly inactix'e on the A&R frent. "As a co- 
founder of this label, 1 jMinfully witr 
nessed the demise of this successful 
label and its final alxsorjition by BMG 
Frankfurt," Heisel .says. "It's fair to 



BOOYA 
Locuticm: Hamburg 

Booya Music :ind its off- 
shoots — including the label, 
production company, and pub- 
lisher — are synonymous with 
the melodic house/rai>/p<)p 
cro.ssover. or "Eur&B," which 
has dominated Gei-many for the 
last 18 months. 

The company grew from the 
piiiductions of its foundei-s, Toni 
Cottura and Biilent Aris, 
respon.sible for the hit act-s Nami, 
.Jonestown, and Pappa Bear. 
However, it now has a formal 
structure in place, with the com- 
pany now being managed by 
Bernd Schmidt 

Most of 
Booya's pro- 
ductions u.sed 
to go through 
PolyGra m 
(lennany bilx'l 
Motor Music, 
but last year 
Booya stjiick a 
licensing deal with I nivcrsal 
Music under Heinz ( 'aniliol and 
moved to offices in Univei^sal's 
hea(k|U4irters. H(A\x.'Mir, with the 
merger of PolyGi-am and UnivCT- 
sal, tile litel is back uwler the am- 
tn)l of Uniwi-sitl tJernumy mu.sic 
giDup ])!*esident Tim lienner, who 
used to nm Motor. 

B<x)ya luw has its sights .set on 
the U.K. market, having estab- 
lished a prestmce there (Bill- 
Ixard. Dec. Ifl. li)i)8), and Ls plan- 
ning on o|x.^ning an ofilce in U.S. 




3P 

Location: Frankfurt 
Licensed to Epic/Sony 
Music 

Pelham Power Productions 
CiP) is t\i)iral of the creati\'e cells 
that are thnxlng the (.iernian mju- 
kt!t Most^s E\'lliam is the founder 
and head of 3P: with liis |wrtner, 
. Thomas Hof- 
mann, for- 
merly of the 
rap act RHi; 
he h:us turneil 
'M' int(] a 
stimng A&R .souree for Epic. 

:^P has delivered to Epic 
albums by Pelham as well as 
Sabrina Setlur and soul artist 
Xavier Naidoo, who is nominat- 
ed for an Echo this year for best 
newcomer. Naidoo's sold-out 
tour surprised even his most 
ardent supiMi-tei-s; dates were 
forced to move from approxi- 
mately l.OOO-.seat venues to 
larger halls. 

Part of :!P's lire strategy is to 
have one artist support another 
on record and on tour (Naidoo. 
{<»• e.xample, fii"st appeared as 
guest vocalist on a .Setlur sin- 
gle). All ;iP artists work with the 
same group of musicians, most 
of whom lia\=e worked with Pel- 
ham. Hofmann. and Setlur for 
many years. 



.say that if Logic had stayed inde|K?n- 
dent like Low Spiiit, it would still be 
.succe.ssful today." 

It is up to the larger companies to 
retain the .services of those that it 
bu.ys. says Heisel. "Independence is 
the key soure-e of motivation for cre'- 
ative people." 

According to .Jens Kuphal, man- 




STRANGE WAYS 
LiK'atiun: Hamburg 

Unlike mast otlier laU^ls tiiat 
haw .sensed as tiilent scouts for 
the mtyors, .Strange Ways has 
remained staunchly independent 
The Hamburg-ha.sed label ixnlis- 
covered '80s alternative star 
.JoiU'him Witt whose latest alliimi, 
"Uayreuth I." was released 
tlii'ough Epic/Sony Music. The 
single "Die 
Flut," a duet 
with Peter 
Hej)pner of 
Germany's 
foremost 
"dark waw" electjfinic act Wolf- 
sheim, reached platinum status 
(")()0.(KK) units) in Germany and 
went on to .sell moif than S(i(),n00 
co])ies. 

"Die Flut" put Heijpnei' and 
Wolfsheim in the spotlight, says 
Christoph Bolwiu, head of A&R 
and promotion for Strange 
Ways. "Suddenly, ereryone was 
after Wolfsheim." But the group 
is resisting the temptation to do 
a deal. '"iVe have worked our 
asses off for many years now. 
we've known our acts for a long 
time, and now they want to reap 
the harvest together with us," 
savs liolwin. 



FOUR MUSIC 

Location: Stuttgart 
Licen.sed to Columbia/Sony 
Music 

Four Music w"as started by 
the foui- members of the first 
successful German rap outfit. 
Die Fantasti.schen \'ier. 

I{ecent releases, handled hy 
Columbia, have includeii Fan- 
tastischen member Thomas D's 
single "Wish (Konnn Xu Mir)," 
with ['r.mka J'otente. star of the 
hit Ciorman movie "I^la Rennt." 
Other projects have included 
"Weltweit" by Fantasti.schen's 
Hau.sm:u'ke. 

The company is al.so an .\&R 
.source for other acts, such ius 
female alternative pop band 
Lenionbabies and hip-Imp outfit 
Freundeskreis, 



aging director at Nucleus in Berlin, 
foi' such pacts to w ork, the label and 
the major must haw the same A&R 
vision and jointly implement the 
marketing philo.sophy. "Record com- 
panies should have enough confi- 
dence and patience, as this forms the 
basis for success," Kuphal sa.vs. 

Christoph Bolwin, head of A&R 
and promotion for indie Strange 
Ways, has .some re'sen-ations when it 
comes to indie/ 
major cfKifiei-ation; 
one of its acts, 
.Joachim Witt. ■ ^« 
went thi*ough Epic ' » ' 
in Germany (see 
Profile, this page). \ 

"We're happy 
with the occa-sion- bhem 
al cooperation, but 

in general we pi'efer to work inde- 
pendently," he says, adding that the 
problem is "miyoi"s tend to put their 
head through the wall" — i.e.. charge 
headlong at things — "and in the 
proce.ss neglect certain asjiects which 
may be im|)ortant to the artists." 

I JniversiU's record companies have 
few joint ventures: Polydor has an 
alliance with Cologne dance label X- 
IT, home of Sash, and Mercury has 
an association with Harfenklang, the 
label of rapper Der Wolf. Motxir Mu- 




MAAD 

Location: Hamburg 

MAAD was founded by W E A 
Germany in 1!I!M and took its 
name from the initials of the 
first names of its founders, 
among them cuiTent label chief 
Andrea Grund. 

It went iigainst the trend by 
.setting up operati<ms within a 
major label instead of bringing 
in expertise. U has establislied 
itself in the dance market with 
artists including C-Block, Gar- 
cia, L.0.(!., and Beatbox. 

Today it is one of very few 
companies in Germany run by a 
woman. Gruml remembers that 
when the label fii'st started 
working with other mu.sic com- 
panies, she was inunerseti in an 
industry "dominated by men 
with ego problems and the need 
to prove themselves toward a 
woman of the .same age." 



GUN RECORDS 
Location: Witten, north- 
we.sl (Jermany 

Great Unlimited Noises 
(GUN) was founded by Wolf- 
gang Funk and "Boggi" Kopec 
of Drakkar Promotion in 199*2 as 
a joint venture with BMG Ario- 
la Munich. In its early days, the 

, , label was 

invoK-ed w ith 

; thrash metal 

! and alterna- 

tive rock 
bands and is now tme of Gei - 
many's leading metal labels. 

li)i)8 brought alxmt its break- 
through with such acts as Tom 
Angelripper. Running Wild, 
Rage. U.D.O.Graw Digger.and 
young singer HIM Utim Finland 
all hitting the album cliai't. 

However, the lal)ers mo.st suc- 
ce.ssful act to date is the four- 
piece band Guano A|r's. whose 
debut album. "Proud Ijike A 
Csu<\," has been on the chm-t for 
5() weeks, .suipassing platinum 
sales (500,000 units). 

Funk says, "The way recoixi 
companies are set up today. 1 
cannot imagine thai a major 
company in (u^rmany could 
have broken a hard rock act 
such as the Guano Apes. The 
liig recoixl companies are struc- 
tured in order to achiere large 
retui'ns as (|uickly as possible, 
and this is naturally achieved 
nnicli quicker aiul less costly 
with run-of-the-mill clone<I acts, 
as opposed to establishing a 
rock act on a long-tei'm basis. 
This shortsighted way of think- 
ing can hurt the entire industry 
in the long run, l)Ocau.se neither 
pei'son:ilities nor .suiwretars nor 
back catalog is lx»ing built up, I 
can only hope that the decision- 
makers think this topic over: 
Othenvise. where are the new 
Rolling Stones or Western- 
hagens going to come from'.'" 



sic also had many distribution deals 
with dance labels. 

Universal's Renner sums up the 
feeling that creative alliances will 
continue to thrive in Germany, but 
alongside in-house A&R. But dia- 
logue, and even control, he suggests, 
will be much stronger. 

"By wforking in conjunction with 
local creative people — not nece-ssari- 
ly A&R units, but frequently the art- 
ists themselves, who can keep the 
company updated 
on the latest 
trends — it is pos- | 
sible to manage ' 
A&R .superbly 
from a single cen- 
tral location. 

"Sub-compa- 
nies scattered canibol 
across the entire 
country are frequently not linked 
closely enough to their jxarent com- 
panies," he adds. "Consequently, this 
model has not always paid off for 
competitors." 

Thin story urn prcjxtred by Wolfgaiig 
Spotir hi Ho?ubioy, Ellie Wehieti in 
Muiikh, Christian Anidt i>i f'wiik- 
furt, and Dominiv Pride in London. 
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RIAA'S 1998 FIGURES SHOW TURNAROUND 



Music Industry Scorecard: Jan.-Dec. 1995-98 

MANUFACTURERS' UNIT SHIPMENTS 
(MILLIONS NET AFTER RETURNS) 

% Change 





)99S 


1996 


1997 


1998 


■97- '98 


CD 


722.9 


778.9 


753.1 


847.0 


125 


CD Single 


21.5 


43.2 


66.7 


56.0 


-16 0 


Cassette 


272.6 


225.3 


172.6 


158.5 


-8.2 


Cassette Single 


70.7 


59.9 


42.2 


26.4 


-37.4 


Vinyl LP/EP 


2.2 


2.9 


2.7 


3.4 


25.9 


Vinyl Single 


102 


10.1 


7.5 


5.4 


-28 0 


Music Video 


12.6 


16.9 


18.6 


27.2 


462 


DVD 








0.5 




TOTALS 


1,112.7 


1,137.2 


1,063.4 


1,124.3 


5.7 


TOTAL RETAIL* 




833.9 


817.5 


850.0 


4.0 



MANUFACTURERS' DOLLAR VALUE 
{$ MILLIONS AT SUGGESTED LIST PRICE) 













% Change 




1995 


1996 


1997 


1998 


■97- '98 


CD 


9.377.4 


9.934.7 


8.915.1 


11.416.0 


15.1 


CD Single 


110.9 


184.1 


272.7 


213.2 


-21.8 


Cassette 


2.303.6 


1 .905.3 


1,522.7 


1.419.9 


-6.6 


Cassette Single 


236.3 


189.3 


133.5 


94.4 


-283 


Vinyl LP/EP 


25.1 


36.8 


33.3 


34.0 


2.1 


Vinyl Single 


46.7 


47.5 


35.6 


25.7 


-27.8 


Music Video 


220.3 


236.1 


323.9 


508.0 


56,8 


DVD 








12.2 




TOTALS 


12,320.3 


12,533.8 


12,236.8 


13,723.5 


12.1 


TOTAL RETAIL* 




10,768.0 


10,785.8 


12,165.4 


12.8 



• RETAIL TOTALS DO NOT INCLUDE RECORD CLUBS AND OTHER SPECIAL MARKETS 
Source: Recording Industry Assn. □( America 



UNIVERSAL-ISLAND U.K. TAKES SHAPE 

(Cotitintied from pmie Ij) 



(Continued fwiu fHit/c ii) 

letin, Feb. 18). Unit sales Cell 6.5% in 
l!t97. 

A big reason for the discrepancy 
between the increases in unit ship- 
ments and dollar value is that rela- 
tively high-priced full-length CDs 
and mu.sic videos drove the market's 
growth last year. 

Hilary Rosen, president/CEO of 
the RLAA, says, "Just iifter evieryone 
predicted the demise of the album 
and an overemphasis by the record 
companies on songs rather than art- 
ists or albums, these numbers prove 
that they were wrong." 

Shipments of albums in all formats 
rose 91 last year to 1.01 billion units. 
Moreover, that increase matches the 
year-end result reported earlier by 
SoundScan, which has not been the 
case in recent years. 

"The difference between ship- 
ments and .sales in the past was a big- 
ger spread because people were car- 
rying more inventory," says Rosen. 
"But distribution companies have 
become quite sophisticated about 
overnight delivery, and retailers havie 
gotten much better at their own 
inventory management" 

While the CD continued to be the 
dominant format for recorded mu- 
sic — with net unit shipments of al- 
bums up 12.5% to 847 million — the 
bigger news is that the steady and 
steep decline of the cassette has been 
moderated for the first time in years. 
Cassette album shipments fell 8.2% 
last year to 158.5 million units, and 
their dollar value declined 6.6% to 
$1.42 billion. But the year before, 
units plunged 21^.4% and dollar .sales 
fell 20.1%. 

The easing of the cassette's fall has 
been attributed in part to an aware- 
ness campaign created last year by 
the International Recording Media 
Assn. (IRMA), the trade organization 
for audio manufacturers. 

IRMA e-xecutire VP Charles Van 
Horn says, "The awareness program 
really did cause cassettes to be posi- 



LABELS GET HYPER 

(Cuntiiiiietl t'lvnt page IJ) 

product manager Steven Savoca. 
"We had also never had a Net pres- 
ence with one of our CDs." 

"That video" to which Savoca re- 
fers is the accompaniment to Aphex 
Twin's music industry diatribe 
"Windowlicker"; the clip is rife 
with profanity and other explicit 
content. 

Savoca says that although the clip 
will not shock Aphex Twin fans, it 
clearly was not a match for main- 
stream video outlets. The label will 
release a "Windowiicker" VHS sin- 
gle Tuesday (23), then follow up 
with the HyperCD version in 
March. 

"We definitely don't like the idea 
of video coming straight off the Net, 
and we felt this w^as a good compro- 
mise because it's a technology that 
gives broadcast-quality video while 
you're on the Internet but the video 
is housed on the disc," he says. "We 
also know the Aphex Twin fans are 
generally very technology savvy." 

Savoca says Sire does not have 
plans to release any additional 
HyperCDs at this time. "We are 
going to let technology dictate our 
next move," he says. 



tioned differently in stores and labels 
to give more attention to cassettes." 

Another factor in the year-end 
results is a turnaround in direct and 
special market sales. Units shipped 
through mail order, record clubs, and 
nontraditional retail outlets rose 
1 1 .6% last year to 274.3 million as dol- 
lar sales increased 7.4% to $1.6 bil- 
lion. This market declined 19% in 
1997. 

Industry observers attribute the 
reversal to an increase in selling mu- 
sic on Ty the enormous growth of 
music sales at nontraditional re- 
tailers like Pottery Barn and Star- 
bucks, and a turnaround at the rec- 
ord clubs. 

"Record clubs had a dramatic fall- 
off the prior year," says Rosen. 
"Record clubs are all about market- 
ing and direct-mail strategies, and I 
think they've focused more and 
caught up w ith the Internet." 

The RIAA says that Internet re- 
sults are not included among direct 
and special market sales, except for 
the online results from record club 
Columbia House. 

Unit shipments at retail, a catego- 
ry that includes the Internet as well 
as traditional music stores and de- 
partments, rose 4% last year to 850 
million units, with a 12.8% increase in 
dollar sales, to $12.1 billion. 

The format showing the biggest 
growth in 1998 was music video. 
Units rose 46.2% to 27.2 million, 
while dollar .sales went up ,'>6.8% to 
$.508 million. The RIAA points out 
that the biggest-selling music videos 
of the year were by acts such as 
Backstreet Boys, 'N Sync, and Han- 
son, which indicates that teenage 
consumers were driving the growth 
in mu.sic video. 

And, for the first time, the RIAA 
tracked DVD music video sales, re- 
porting that net shipments were 
500,000 and dollar sales $12.2 million. 



kind of dirersity. There's a side of me 
that hasn't been heard." 

Among the artists .lerkins has 
worked with for Sony are Latin star 
Marc Anthony and Michael Jackson, 
who has just begun developing mate- 
rial for a new album. He has also 
worked with Columbia female R&B 
quartet Destiny's Child. 

In addition, .jerkins has been busy 
with two as-yet-unnamed acts that 
will bow on his Darkehild imprint. 
The label, for which no firm launch 
date has been set will be distributed 
and marketed worldwide by various 
Sony labels. 

Mottola says the deal is not exclu- 
sive, allowing Jerkins to work on 
outside projects — as he did recent- 
ly with Spice Girls. However, Mot- 
tola notes that Jerkins' plate is 
almost full with Sony se-ssions and 
is Ukely to remain that way for some 
time. 

Although Jerkins — who oper- 
ates out of Mays Landing, N.J. — 
has worked primarily with U.S.- 
based acts to date, the Sony deal is 
likely to boost his international 
presence, according to Mottola. 
"All of our companies in North 
America, Asia, Europe, and Latin 
America can take advantage of 



One of the biggest disappoint- 
ments of the year appeared to be sin- 
gles sales. Shipments of CD singles 
declined 16.1% to 56 million units, 
and their dollar value was down 
21.8% to $213.2 million. Cas.sette sin- 
gles took an even bigger tumble, 
with units down 37.4% to $26.4 mil- 
lion and dollar value off 28.3% to 
$94.4 million. And vinyl singles fell 
28% to 5.4 million units and 27.8% to 
$25.7 million. 

But the RIAA says that the news 
is not as bad as it seems. Comparisons 
with 1997 were difficiUt because that 
was the .vear of the highe.st-certified 
single ever ( 1 1 million units), Elton 
John's tribute to the late Diana, the 
Princess of Wales, "Candle In The 
Wmd 1997." (The "Candle" effect was 
also noted in the just-released figures 
for the U.K. music market; see story, 
page 5.) 

Although vinyl singles were off, 
vinyl albums made a comeback last 
year. Net unit shipments rose 25.9% 
to 3.4 million, although doUar sales 
were up only 2.1% to $34 million. 

The RIAA's figures are compiled 
by accounting firm Pricewater- 
houseCoopers, which receives quar- 
terly shipment figures from record 
distributors representing 90% of the 
total market. "The firm uses Sound- 
Scan figures to estimate shipments 
for the remainder of the market. Net 
unit shipments are gross shipments 
minus returns, which are recorded 
30 days after product is released. 
Dollar values are based on suggest- 
ed list prices, although many retail- 
ers sell recordings at prices well be- 
low list. 

For 1997, the RIAA reported that 
net unit shipments fell 6.5% to 1.06 
billion from 1.13 billion the year be- 
fore, while the dollar value of tho.se 
shipments dropped 2.4% to $12.2 bil- 
lion from $12.5 billion (Billboard, Feb. 
28, 1998). 



Rodney's skills and talent," he 
says. 

.lerkins .says the Sony deal, com- 
bined with his Grammy nominations 
for his work with Monica and 
Brandy — he co-wrote and produced 
their hit "The Boy Is Mine" — repre- 
sents the culmination of a goal he set 
for himself as a teenager 

"I made it a goal to be nominated 
for a Grammy by 21 and to have ray 
own label by 21," he says. "All I want 
to do is keep getting those No. 1 
songs out there." 

Jerkins adds that he wants to 
bring a performance-based ap- 
proach back to R&B. "I don't depend 
on samples for my career," he says. 
"I want be one of the ones that takes 
music back to where it wa.s. Quiney 
.lones. Gamble & Huff, those guys 
made real music; they didn't focus on 
just drums and basisUnes. I want to 
make music that people can cry to 
and people can dance to." 

In another Sony label deal, the 
company inked a three-year world- 
wide distribution arrangement with 
NextNext Music, a New York-based 
label operated by industry veteran 
Dennis Wheeler and musician/song- 
writer/producer Carlos Alomar 
(Billboard«i/fe<tn, Feb. 17). 



include U2, Ocean Colour Scene, 
Pulp, the Charlatans, the Cranber- 
ries, Paul Wellcr, the Orb, and PJ 
Harvey. It viiW also handle catalog 
releases from Bob Marley, Jimi 
Hendrix, Steely Dan, and Fairport 
Convention. Its holdings also 
include the Chess blues and Island 
reggae catalogs, as well as 
Motown's catalog. 

The new Universal- Island combine 
will employ 59 staffers. This com- 
pares with total pre-merger head 
counts of about 80 at Universal 
Music LT.K. and about 60 at Island 
Records U.K. 



The new Universal- 
Island combine 
will employ 59 
staffers — down 
from about 140 
pre-merger 



The reduction is understood to 
have been achieved through layoffs 
in Universal's press department 
(taking the head count from about 
a dozen to five); in sales teams; at 
Island's promotion department, 
thought to have been axed in its 
entirety; and in A&R departments 
at Island and MCA/Geffen. 

Island Records I.^.K. head of 
A&R Nick Angel is not part of the 
new setup. According to a Univer- 
sal-Island spokeswoman, the com- 
pany is negotiating a deal with the 
executive whereby Angel will con- 



tinue to work "in some capacity" 
for the rest of '99, advising on U2 
and acts he signed, specifically 
female singer/songwriter Harvey 
and the Stereo MC's. 

The spokesw-oman says that the 
A&R team is now 11 staffers 
strong, including A&R director 
Coxon. 

The head of A&R for MCA/Gef- 
fen, .John Walsh, is understood to 
have exited during the week ending 
Feb. 12. The comjjany was unable to 
confirm this by press time; Walsh 
did not return calls. 

Chris Cradock, who manages 
Ocean Colour Scene — Universal 
Music U.K.'s biggest-selling 
domestic act — believes that the 
new organization will bring effi- 
ciencies to the process of breaking 
Universal's domestically signed 
acts overseas. 

"Universal [U.K.] had no real 
link » ith Universal Music Inter- 
national before," he says. "They 
were so .separate it was ludicrous. 
Having Steve Matthews there now 
is a big plus for us. They're going 
to have teething problems. But I'm 
looking forward to every hand- 
shake and every argument — and 
I'm sure there'll be lots of both." 
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U.K. BUSINESS NOTCHES RECORD NUMBERS 

(Continued from page 5) 



Information Network (CIN) in the 
British Phonographic Industry 
(BPI) trade deliveries roundup for 
the quarter and year to Dec. 31. The 
trade report was published Feb. 12 
(BillboardBulletin, Feb. 15). 

Michael's and Williams' albums 
made sizable contributions to a record 
.vear for U.K. delireries, as the British 
music industi-y shrugged off gliHimy 
predictions and bounced back with a 
v'engeance. Music merchants, howev- 
er, are expressing a degree of caution 
about the healthy-looking .statLstics. 

"I would reserve judgment on the 
optimism," says Andy Gray, manag- 
ing director of indie chain Andy's 
Records, citing the amount of 
shipped product that Ls still to be sold 
through to consumers. 

The continuing decline of the cas- 
sette market and what one leading 
retailer calls the "Lazarus-Uke" res- 
urrection of the MiniDise are among 
the key points in the new figures, 
which show that the 1998 value of 
recorded music trade deliveries in 
the U.K. rose 5.,5% from the previ- 
ous year. A strong last quarter 
(October-December) pushed that 
annual value to a record 1.12 billion 
pounds ($1.83 billion). 

Fueled by an 18% ri.se in CD album 
units to 69.9 million units, total music 
shipments in the last quarter were 
valued at 454 million pounds ($740 
million) — an ll'H rise m'er the same 
period in 1997. Annual album ship- 
ments, according to the BPI, were up 
6.2% to 210.2 milUon units (valued at 
995.4 million pounds/Sl.62 billion). 

Nevertheless, retailers remain cau- 
tious about the rele\'ance of the figures 
to their over-the<'ounter experience. 
HMV U.K. operations director Wilf 
Walsh, for example, saj's, "I'm a little 
skeptical about shipment figures 
because Ihey ahva.vs include stuff that's 
sitting in retailers' stockrooms waiting 
to go back. I'm more interested in sales 
that go into customers' hands. 

"There's no doubt," Walsh contin- 
ues, "that [the rise] has purely been 
driven by the fact that the Christmas 
releases were much stiunger than in 
1997. On the face of it, the numbers 
are good, but also there's obviously 
increased competition activity — there 
were simply more people selling 



BY JEFF CLARK-MEADS 

LONDON— Jubilee 2000. the U.K. 
music industry-l^acketl campaign 
for the relief of Third World debt, 
received its highest-profile boost 
yet at the Brits. 

The show included a video featur- 
ing such artists as David Bowie and 
.larvis Cocker explaining .lubilee 
2000's aim of persuading govern- 
ments to mark the millennium liy 
canceling sums owed by dewloping 
nations (Billljoanl, .Tan. 30). 

Jubilee 2000 received the Brits' 
Freddie Mercury Award honoring 
charitable organizations; the stat- 
uette was received by Bono and 
Muhammad Ali. 

Bono made a speech appealing 
for public .support for the campaign. 
The speech ajipeared in the U.K. 
version of the televisetl show, but it 
remains to be seen whether other 



music in 1998 than 1997— and that 

would help the figures along." 

Andy's Recorfs' Gray also .says he 
would "slightly question the last-quar- 
ter figures." agreeing that 'the trou- 
ble is, these are shipments, not sales." 

Echoing Walsh's comments on 
crowded release schedules and the 
amount of unsold stock at retail. Gray 
adds, "There were (wr 1(X) TV-adwr- 
tised albums released in that last quar- 
ter, and a lot of them didn't .sell partic- 
ularly well, especially the various- 
artists compilations. It all depends on 
how many ai-e going to come back [to 
suppliers] after Christmas." 



(Continued from page 5) 

casters' Audience Research Board 
say the two-hour national broadcast 
Feb. 17 on the ITV network attract- 
ed 9.1 million \iewers — reversing last 
year's dechne and capturing an esti- 
mated 16.7% of the population. The 
event was held at the I..ondon Arena 
the night before the broadcast. 

International TV syndicator 
Eagle Rock also says the show's slick 
production will make the job of sell- 
ing it to the remaining .'jO-plus unde- 
cided TV channels much easier; to 
date 106 broadcasters have taken the 
show (Billboard, Jan. 23). 

The personality of EMI/Chrysahs 
artist Williams dominated the event. 



WINNER: BELLE & SEBASTIAN 

Jeepster, the .self-a\'owed "secre- 
tin" Briti.sh indie that signed Belle 
& Sebastian — named best British 
newcomer act at the 1999 Brit 
Awards — says it expects to double 
domestic sales of the band's latest 
album, "The Boy With The Arab 
Strap." 

Mark .Tones, who co-founded the 
label with Stefano D'Andrea four 
years ago, says the win is a 
"dream come true" for the Glas- 
gow, Scotland-based act and the 
London-based label. 

The award, one of the night's 
big surprises, was chosen by lis- 



nations will include it. 

On Feb. 17, the day after the 
show's taping. ITono apjieared on a 
variety of news outlets to discuss 
the i.s.sues raised: a number of Brit 
Award winners also mentioned 
Jubilee 2000 during interviews. 

Bono's interviews included one 
im BBC Radio 4"s "Today" |)ro- 
gram. the most prestigious and 
influential current afl'aii"s show on 
British nuiio. 

The Jubilee '2000 campaign is 
being driven in the U.K. music 
industi-y by Uniwrsal Music Inter- 
national general counsel Richard 
Constant. Universal-Island U.K. 
managing director Marc Marot. 
and Boggai-s Banquet founder Mar- 
tin Mills. 

Constant says, "We are delight- 
ed by the cm'erage it received at the 
Brits and elsewhere. We hofx? that 



Within the albums market, the 
last quarter saw an 18.6% fall in cas- 
sette units to 13.3 million. The annu- 
al figures show the U.K. cassette 
market now at 32.2 million units, 
down 12% from 1997. 

Walsh confirms that HMV has seen 
a decline in cassette .sales 'in line with 
the market." He says, "It's rapidly 
fading away, although thankfully we 
can call on MiniDise, DVD, and 
la.serdi.sc to fill these kind of gaps. As 
one technology fades, there's always 
.something to replace it mth." 

The BPI says that although it has 
not broken out MiniDise sales in the 



He snared a triple win for best sin- 
gle ("Angels"), video ("Millennium"), 
and British male solo artist; made a 
theatrical arrival at the event by 
descending from a helicopter; and 
performed the show's opening song, 
"Let Me Entertain You." 

Now that the Brits show has a 
strong international profile, Williams' 
wins will deliver a huge boost to the 
stale's efforts to build worldwide sales 
for his current set, "I've Been 
Expecting You," says his label. 

International press coverage is 
already stoking interest from EMI 
companies. "In the last 24 hours, my 
E-mails have gone mad," says Katie 



teners of BBC Radio 1. Jones says 
the station's DJs, rather than pro- 
grammers, have been supportive 
of the act, which has had a low 
profile in iLs home market. 

The label's three acts are mar- 
keted by 3MV and distributed by 
Pinnacle, which al.so had last year's 
Brit newcomer honoree. Stereo- 
phonics. "Pinnacle sa^-s they did an 
extra 100,000 copies on the back of 
that," says .Tones. "We're looking 
to do something similar." 

.Jeepster says "Boy" has mm'ed 
65,000 copies domestically to date, 
with an extra 20,000 shipping the 
week of the show, do.minic i-bide 



this will encourage the business to 
adopt it more widely." 

In recent weeks. Jubilee 2000 
has had expressions of support 
from the British Assn. of Record 
Dealers — though Constant notes 
that the organization's directoi-s left 
it to the individual chains to decide 
to what degree they wish to be 
involved — and from the Interna- 
tional Managers Forum and the 
U.K. Concert Promoters A.ssn. 

There is, though, some resistiince 
to the campaign in the media. The 
more popular ncwspapere haw sug- 
gested that Jubilee 2(XK) is another 
promotional vehicle for insincere 
artists, while the heavyweight 
Financial Times said in a Feb. 17 
editorial on Jubilee 2000 that the 
political and economic situation in 
Africa is .so complex that "a millen- 
nium solution is um'ealistic." 



latest statistics, the format shipped 
250,000 units during the year, "a five- 
fold increase on 1997." 

Walsh describes the MiniDise 
revival as "a Lazarus-like recovery." 

Figures for MiniDise shipments 
will be broken out in future BPI mar- 
ket-information .statements. 

Singles shipments fell 8.8% from 
1997 to 79.4 million units (valued at 
122.8 million pounds/$200.2 million). 
The BPI .says the decline is account- 
ed for by sales of Elton John's "Can- 
dle In 'The Wind" Princess Diana 
tribute inflating singles sales in 1997. 
Discounting that record's sales 



Conroy, VP of international promo- 
tions and artist relations for EMI 
U.K. Conroy adds that the singer's 
U.S. and Canadian appearances, 
which are to begin in mid-March, 
will get a great Hft from hLs wins. 

'"The Brits Ls a worldwide program 
now," she saj's. "When Robbie goes 
to the U.S., he's going to be knowTi as 
the guy who got three Brits." 

However, Wilhams is aware that 
his triple Brits win will not in itself 
conquer the U.S. market. 

"I recognize that America is going 
to be a huge challenge for me," he 
says. "But I am looking forward to 
going to America after my U.K. and 
European tour" 

Williams' album is tentatively slat- 
ed for a U.S. release on Capitol in 
April, according to his management. 

Including U.K. figures, worldwide 
sales of "I've Been Expecting You" 
arc at 2.3 million, says Conroy, 
adding that Williams' previous set, 
"Life "Thru A Lens," is at 2.4 million. 

Double winners the Manic Street 
Preachers (Epic U.K.) are also set for 
an international fillip from their two 
wins (British group and album for 
"This Is My Truth Tell Me Yours"). 

The Manics' wins resulted in their 
second "double" — they snatched the 
same two awards in 1997. 

Epic U.KyS2 international mar- 
keting director John Fowler .says the 
wins will help the Manics in conti- 
nental Europe, where they have .sold 
some 30% of their 1.1 million units of 
the winning album since its release. 

"My colleagues in Europe take a 
great deal of intereiit, but [the sales 
impact] depends on the way that is 
translated to the public," he says. 

At home, the industry says the 
trade can expect retail mileage from 
other wins, such as Belle & Sebast- 
ian's unexpected nod for hest British 
newcomer (see story, this page). 

Dealers have given a thumbs-up to 
the show. Billy Gray, marketing 
director of 39-store Andy's Records, 
the U.K.'s largest independent retail 
chain, describes the event as "cer- 
tainly the best Brits show that I've 
ever been to." 

Gray believes that the Euryth- 
mics — which won the award for out- 
standing contribution to British 
music — will clean up. "I'm sure 
there will be a big upsurge in sales 
of their catalog and new interest in 
their career after the TV show," he 
says. 

Adrian Rondeau, owner of indie 
store Adrian's in Wickford, Essex, 
says Wilhams' sales will be boosted 



reveals a singles market stabilized at 
about 80 million units annually, ac- 
cording to the labels' body. 

Simultaneously published BPI fig- 
ures for the classical market show 
how the "Titanic" effect buoyed up 
U.K. shipments in 1998, with .sales of 
the multi-platinum Sony Classical 
album contributing heavily to a 
10.(i% increa.se in units to 16.2 mil- 
lion. Annual value of the classical 
market rose 13% to 73.1 million 
pounds ($119.2 million). Value in the 
last quarter rose 2.1%' over 1997 to 
24.7 million pounds ($40.3 million), 
based on 5.3 milUon units. 



by his performance and awards. 
"The signs were there on Wednes- 
day morning [Feb. 17], even before 
the awards were shown. It's actual- 
ly been stimulating sales on his first 
album." 

Wilhams' hat trick was seen as a 
vindication of the label's faith in the 
singer, and it was greeted warmly 
by Jean-Francois ("J-F") Cecillon, 
the former president of EMI 
Records Group U.K. and current 
CEO of Sega Europe. "Now Robbie's 
in the category of British superstars 
like Oasis, Blur, and the Manics," 
says Cecillon, whose support 
through the artist's personal prob- 
lems was acknowledged by Williams 
himself last year. 

Other key winners included: 

British female artist: Des'ree 
(S2/Sony Music). 

British dance act: Fatboy Slim (Skint). 

International group: the Corrs 
(14;VEaatWest). 

International mnle: Beck ((jeffen/Uni- 
wrsal). 

International female: Natalie 
Imbruglia (RCA). 

International newcomer: Natalie 
ImbrugliadiCA). 

Assistance in preparing this story 
HHis provided by Adam White, Tmn 
Ferguson, and Mike McGeever. 



WINNER/PERFORMER: THE 
CORRS 

Performing at the Brits was 
hke a vindication of the band's 
efforts to crack the U.K., says 
Caroline Corr, drummer of the 
Irish four-piece, which was 
named best international group. 

The Corrs' acou.stic version of 
"Runaway" segued into a heads- 
down Irish rock jam of "Haste 
To The Wedding," necessitating 
a change of stage and present- 
ing challenges for the sound 
crew and footwear problems for 
sisters Andrea and Sharon Cbrr. 

Yet the band's drummer sees 
the award as "a crowning 
achievement." Despite the 
band's heavy TV presence in 
recent months, the Brit Awards' 
wide exposure offers a chance to 
pick up new fans, says Corr. 

'A lot of people may not have 
seen us [before]," she says. "The 
people who come to our concerts 
are fans. The Brits [reach] 
everyone, young and old." 

DOMINIC PRIDE 
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HAVE VOU EVER? 
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YOU GOT ME 
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BUSY MAN 
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SAVE TONIGHT 

£ACLE-£VE CHERFTf i /.■0!'M='Ci 




44 


39 


25 


FROM THIS MOMENT ON 

SHAN A 'WfiiN IMthCJRT) 


7 


6 


8 


EVERV MORNING 
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ALL NIGHT LONG 
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NOeODV'S SUPPOSED TO BE HERE 
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POWERFUL THING 

TRISHft YEARWFXIO (MW NASHVILLE) 
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THAT DONT IMPRESS ME MUCH 

SHANIA TWAIN iMEfiCURY (NASHVILLE)I 
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HANDS 

JEWEl CATLANIIC) 




3D 


52 


5 


MEANWHILE 

GEOfiGE STRAIT (MCA NASHVILLE) 
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...BABT ONE MORE TIME 

6RITNr^ I^PFARS MIVD 
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HOW FOREVER FEELS 

KENNY CHESNEY (BNA) 
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WHEN A WOMAN'S FED UP 
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ITS ALL BEEN DONE 
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I'M YOUR ANGEL 

R KELLY A CELINE DION (JIVEI 
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EX-FACTOR 
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■ CAN'T GET OVER VOU 
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SWEET LADY 

TYRESE (RCA) 
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THESE ARE THE TIMES 
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BACK 2 GOOD 
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OAVE MAHHEWS BAND (RCA) 
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1 DONT WANT TO MISS A THING 
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FATHER OF MINE 

EVERCLEAR (CAPITOL) 
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UNBELIEVABLE 

DIAMOND RIO lAfi.iTA NASHViLLE! 
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I'LL THINK OF A REASON LATER 
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FLY AWAY 

LENNV KRAVITZ (VIRGIN) 
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YOU WERE MINE 

DIXIE CHICKS (MONUMENT) 
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ALABAMA 1 RCA (NASHVILLE)! 
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LOVE LIKE THIS 

FAITH FVANS (BAD BOY/ARISTAI 
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SPIRIT OF A BOY. WISDOM OF A MAN 

RANDY TRAVIS >i;.-.' i ..i 
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MY FAVORITE MISTAKE 
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THIS KISS 
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ARE VOU THAT SOMEBODY? 
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HOW DEEP IS YOUR LOVE 
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REAL WORLD 

MATCHBOX 20 (LAVAATUNTIC) 
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TOUCH IT 

LAONIFAH lUPTOWTLUNIVERSAL) 
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WRONG AGAIN 

MARTINA MCBRIDL IRCA (NASHVILLEl) 
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YOU'RE STILL THE ONE 

SHANIA TWAIN (MERCURY) 
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BARENAKED LADIES (REPRISE) 
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WIDE OPEN SPACES 
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FASTBAI 1 (!+:)(( YWWOl 
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FOR YOU 1 WIU 

AARON TIPPIN KYR-'C STREn) 
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I'LL NEVER BREAK YOUR HEART 

BACKSTREET BOV^ (JIVEI 


21 
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ALL MY LIFE 

K-a & JOJO IFACAI 
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AS LONG AS VOU LOVE ME 

BA(;KSTRELI (KJyS(JIVLI 
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TITLE (Publisher bceiBinj Oig.) Sheet Music Dist 

7 iaiHAKT06WI(P-aKt,ASCAP/Zomtja,ASMP)WBH 

54 HU NIGHT LONG (Chyna Battr. mtiwe Oxrtn Smm 
BUck-wd. BWkuiv, BMI/BUG. BUifkm C«mt», 
I^APjtMIAiHil.ASCAP/SiDlMr J Broltioi.ASIilAPI HI 

83 AHCa IN DISGUISE (EMI Blackwood. 6MI/lnsi8<i. 
BNWomlia. BMI/Pmk Jane, SESAC) Hl^^BM 

1 AHGEL OF MINE (WB. ASCAP/Moimn Tunes. 
ASCAPAram ASCAP.'PolyGram IntpinationBL. 
ASCAP^Btienthyrrw, ASCAP) HL'VIBM 

5 Amu. (Sony/ATV Songs, BMI/Tyde, BMI/StudW 
Nom»de, SOCAN) HL 

4 ...BABY ONE MORE TIME (Zofflba, ASCAP/Grantsville. 
ASCAP) WBM 

30 BACK 2 GOOD (EMt Blackwood, BML'Bidnis, 
BMI/Velusic ASCAP) HL 

2 BEUEVE !Xi»Mmaiwi.PftS^B.ASCAP..'Waniei 
Chappell. PRS) WBM 

90 BLUE MONDAY (Be. PRS/WB. ASCAP] 

98 BREAK UPS 2 MAKE UPS m Ung. BMI/Careers- 

8MG. BML/12 & Under. BMl/Slam U Well. ASCAP/Afi- 

Choo. ASCAPj'CopjTtthI Control) 
98 BUSY MAN (BMG, ASCAI>/Sierra Home. 

ASCAP/Zomba, BMI/Tnnsi II Up. BMl) HUVffiM 

31 CAN I GET A... (Lil Lu Lu. BMI/DJ Irv, BMI/)a. 
BMI/EMI Blackwood, BMDHL 

68 C'EST LA VIE ISueei F ree. PRS/^chs, PRV19. 
PWS/BMG, PRS/BMG Soflev ASCAP/Chrysahs, 
ASCAP/PolyGram. ASCAP) HLMBM 

55 CHANGES Ui^shua's Dream. BML^usic Corn- 1» 
Anwrica. BMI/Zappo, ASCAPyWB. ASCAP) HL/ViEM 

75 CRUSH (Coliien Grey, ASCAP) CLM 
39 000 WOP (THAT THING) (Sony/ATV Tunes. 
ASCAP.T'ObwEfse Creation, ASCAPI HL 

84 DRIVE ME WILD (Iiavelin Zoo, ASCAP/'Wyrt & Ctiuck's 
Boy. ASW,!:*! IV, ASCAP'Cooler Moe. ASCAP) 

15 EVERV MOflHING (McG, 6MI/Warnc( Chappell. 
mifSee Squared, BMI/CaiKerbu^. BMl) WBM 

25 EX-FACTOR (Sony/ATV lures, ASCAP/Obverse 
Crsation ASCAP,'Cntgems-EMI, ASCAP/Careers-BHG, 
BMI/Wu-Taflg. BMl) HL 

12 FADED PICTURES (Zomba. ASCAP/Kely, 
ASCAP,a8lle5l Tree, ASCAP/WB, ASCAP) WBM 

70 FATHER OF MINE (Eveigkiain, BMI/ManlatupiS, 
BMl/Coinmoopeen. BMLItvin^. BMl) WBM 

34 FLY AWAY (Miss Bessie, ASCAP) aM 

» FLY (THE ANGEL SONG) ( Golds n Ptioenii, 

SOCAN.'Kiava:iongs, SOCAN/Ttory Bouitie, BMt) WBM 

52 FOR A UniE WKILF {Magnatune. SESAC/Tamily St^fe. 
SESAO'Glaoei Park. SESAC/Woraine, SESAO'Malaco. 
BMLtMl April, A3CAP,.?tiil Vassar, ASCAP) HL 

4i FROM IHIS MOMENT OH (Sanp Of PolyGram Int'l, 
BMl/Lcfln Echo, BMI,7iirTiba, ASCAP) HlyWBM 

32 GHEnO COWBOY (Mo rnugs ASCAPi-^, 
ASCAP;! iiy7iif Hone, ASCAP.TMI April, ASCAP) HL 

8 (GOO MUST HAVE SPENT) A UHLE MORE TIME ON YOU 
(Bnyyun Beat. BMl^usic Corp (H Aniet>u, BMl) HL 

95 GOODBYE (Wirtdswept Pacific. ASCAP,'PDtf<Sra'n 
Intornational, ASCAP) HL/WBM 
HANDS (WB, ASCAP/Wiggly Tooth. ASCAP/No TomalQ. 
ASCAP) WBM 

HAVE YOU EVER? [Realsongs , ASCAP) WBM 
HA (Money Mark BMl) 
HEARTBREAK HOTEL {Jur\£le Fever, BMI/TUI 
Blackwood. BMl^utuanc. BMI/Warshai, ASCAP'EMI 
Apnl, ASCAP) HL 

HOLD OH TO ME (Reynsone BML'Bapu Boy BMl) HL 
HOWE ALOHE iZomba BMI;R Kelt,. BMnhe Prce :s R«ril 
BMI/MCA, ASCAP/2on«ia, ASaPi'lUiMic, ASCAP) HLAfBM 
HOT SPOT (bl Lu Lu. BMIA)J Irv. BMII 
HOW DO I DEAL (Wairwt-Iamerlane, BMI.'Paradise 
Hwntt. BMlTNc Phil Rcrj. ASCAP^OwBnpog, ASCAP) WEM 
HOW FOREVER FEELS (Warner- Tamerlane, BMl^ew 
Works, BMIAVB, ASCAP) WBM 
72 I CAH7 CO Onit TDU ISanfj'AIV Iw BMl^htiwtillj, 

flMlWarrer-ramerlare, BMCCnrtitart Pr«surt. BMJi HIWM 

18 IDON'TWAHTTOMISSATHIHG (Realsong:!, 
ASCAP) WBM 

98 IF YOU COULD READ MY MIND (EartyMornincSOCArO 
48 I'LL BE (EMI Apr.l,ASCAP/Harrineton. ASCAP) HL 

77 I'LL THINK OF A REASON LATER IHamstein 
Cumbeiland, BML'Batiy Mac. 6M(/EMI Blackwood. 
BMI/Ty LanJ. BMl) HUHm 

17 I'M YOUR ANGEL (Zomba. BM|/Tt Kelly. BMl) WBM 
45 INSIDE OUT (Less Than Zera, BMI/Fake And laitei3, 

BMl^-Soulhrwid Road, BMl) HL 
41 IRIS (EMI Virgin, BMI/Scrap Metal, BMl] HL 
23 1 STILL BELIEVE (lom Stiirges, ASCAPpOrvsalis. 

ASCAP/Col^cnii [Ml. ASCAT) HLAVtiM 
62 IT'S U.L BEEN DONE arut Bakei SOCAf^ WB ASCAP) <mu 

60 I WIU GET THERE (Realsones. ASCAP) WBM 

16 lUMPEtt (3EB. BMI/EMI Blackwood. BMl) HL 

80 KEEPIN' UP (MaypoD, BMI/Wildcountry. BMI/Rotite 
So. BMl) WBM 

35 KISS ME (Le Ti£re SuF Un Balkan, ASCAP/Squint. 
ASCAP/My So Called. ASCAP) 

29 LATELY (Tony Roy BMl^lav TuTu Five, BMl/Howcolt. 
BMltrving. BMlHrtto, BML'-Hil SIreet BMLWindswept 
Pacific. BMl] WBM 

53 LOVE LIKE THIS (0|T^ Baby, eMli'ianice Combs BMI.TUI 
Blackwood, BWl^rotfiet-l- Brother, ASTJP/^iroiin 4 ( 1b, 
BML'Bemard's Otlier, BMl.'Warner-Iar^rtane, BMlTomrrr, 
lymi BMI)HL'\^'SU 

21 LULLABY (Shawn MuILns, BMLTMI Blackwud BMl) HI 
93 LUV ME. LUV ME ISIteet Iirft, ASCAP.-Wamw-Tarr^iart", 
aMHl(tB l)Tne, ASCAP,™:*. ASCAPI HL'WBM 

81 MALIBU (Mother May I. BMltcha Echo, BMl) 

38 MEANWHILE (J Fred Knobkicn, ASCAP.'Waysorig. 
ASCAP/Letirun, ASCAP/lngrsni. ASCAP) 

19 MIAMI (Treyball, ASCAP.^PIadis, ASCAP.'Slam U Well. 
ASCAP.'ielly s Jams, ASCAP/Sony/ATV lunos, 
ASCAP/Portiart Solai, ASCAP /BPU, ASCAP) HL 

79 MY NAME IS (Eight Mite Style, BMl'Ain't Ftothing 

Going On But Eurkw, ASCAP/Chrysalis, ASCAPI 
SB NEVER THERE (Stanwn. BMllMl BlackwxH). BMl) HL 

6 NOBOOrS SUPPOSED TO BE HERE (Wixen. 
ASCAP.'Famous ASCAP) HL 

37 HO PLACE THAT FAR (Sorry/ATV Tree, BMI.'WeiiDr^Ea. 
BMl/Hamstein Cumberland BMl) Hl^WBM 

26 NO SCRUBS (Shek'em Down. BMI/XrIco, BMLaam. 
ASCAP/Air Control, ASCAP/EMI April, ASCAP/Xamlacy, 
ASCAP/Tony Mercedes, ASCAP) HI 

8« ONE (Tremonti. BMl/Stspp. BMl/Dwi^t Frye, 8MI) 
84 ORDINARY LIFE IMcSfiadden Smith. SMl^afinolia 
Hill. ASCAP) 

61 POWERFUL IHIM (Mieftty Nice, BMI/Andersmes, 
BML'MCA ASCAP/Tiie Feather, ASCAP) HL 

68 PRETTY FLV (FOR A WHITE GUV) (Urxleracniever 
BMimi>en, BMl) 

82 PUSHIN' WEIGHT IGanesta Boogie ASCAP/WB, 
ASCAP/Trebae, ASCAP.'Chocolale Thunder. ASCAPj WBM 

78 ROSA PARKS (Gnat Boofi ASCAPjt>irysal(S, ASCAPi WBM 
14 SAVE TONIGHT (Diesel ?, STIM/WB, ASCAP'Wainer 

Chappell, PRS) WBM 
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Hot 100 Singles Sales 

Compiled trom a natxvial sample of (point cf sale) equipped retail stores ana rack outtete wtiich report 
number of units sold to SoundScan, Inc. This data is U5ed in the Hot 100 Singles chart 
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91 SILLY HO (0 A ft P , ASCAP f Ml Ajiril ASCAP) HI 
10 SUDE (Comer 01 Clark And Kent, BMLtMl Virgin, BMl) (ft 
66 SOMEBODrS OUT THERE WATCHING (Wainer- 
Tamertane. BMI/Puckalesia, BMIyTVomad-Noman, 
BML'Franiie Goldo, BMI,.'Windswepl Pacrfic, BMl) WBM 

85 SPIRIT OF A BOY. WISDOM OF A MAN IW5. 
ASCAP.'BiK lra.:lor, ASCAPWar Brde ASCAP) WBM 

46 STAND BESIDE ME mamstEin Ci/^berland BMl) WBM 
40 STAY THE SAME (^oselh, ASCAP/Cf-stjen. BMl) 

87 SWEETEST THING (PolyGram International. ASCAP] Hi 

27 SWEr LADY (Kharatroy, ASCAP/Wamer Chappell. 
ASCAP/B Black, ASCAP/Naked Under My Clothes, 
ASCAP/Chrysalis, ASCAP) WBM 

47 TAKE HE THERE (Zomba ASCAP/FMl Apnl, 
ASCAP,/Mjirsf»al, ASCAPOusttn Comlis. ASCAP/Msdeline 
Nelson ASCAP^Masw BeiN), ASCAP/Michaet Foster, 
ASCAP/Tunes By NiOetodeon, ASCAP) HLWBM 

13 TAKING EVERYTHING (Dn^Kled &MI/Zomba BMI/TOOO 
Watts ASCAP/WB. ASCAP/Tom Rob. ASCAP) WBM 

86 TAUSHOWSHHH! (Fsfi^ous. ASCAPyHuds»n)ordan, 
ASCAP/Moniell Jwdaii, ASCAPI HL 

85 THAT DONT IMPRESS ME MUCH (Songs 01 PoF^arn 
Ini I. BMLloan Li:r», BMI.^ZoiiXia, ASCAP] HLyWBM 

88 THERE VOU HAVE IT (Warii«r lanicilane, BMI/Ranctra 
Behla. BMli'Cdi«"s BMG. BMl'Soiitanner. BMl) HLtfm 

28 THESE ARE THE TIMES (ECAT, BMI.'Dom.s, 
ASCAP,!?, ASCAIVtMl Aeiil. ASCAPI HL 

43 IBIPP1N'iMa»Cofituvoo,ASC«''Wt).ASCAP/t) 
Eilraordeniiy. ASCAPMiEima Beacn, ASCAP/[M1 Aenl. 
ASWtuiJin Combs, ASCAPjlotal's INni, ASCAP) IfflM 

36 UNBELIEVABLE IMi^ty Nice. BMl'AjlnOttsonts. 



BMI/W«>ds>wpl PacifK. BML'My Lite s Work, BMl I HbWBtt 
63 UNSENT (MCA, ASCAP/19J4, ASCAP/AerosIaHon, 
ASCAP) HL 

73 WATCH FOR THE HOOH (Der Only I, ASCAP/Gnst 
Booty, ASCAP/Chiysatis, ASCAP/Hrtcfl, 
ASCAP/Dtianiied Hoae. BMlWxidswept Pacrfic. 
BMI/Chiysalis, BML'Coodrt Mot) BUD WBM 

74 WE LIKE TO PARTY (P^r, BMl) WT!M 
WHAT irS LIKE (insh Intellecl ASCAPA-Bcry, ASCAPJ 
WHArS SO DiFFEREKT IQoM Oaddy. ASCAP/Vironia 
Beach, ASCAPWB, ASCAPI WBM 
WHEN A WOMAN'S FED UP {Zomba, BMVR Kelly, 
BMII WBM 

WHEN YOU BELIEVE (SKG. ASCAP/Sengs Of SKG. 
BMI/tCAf, BMl) CLM 
WOOF (B« P. BMl) 
WROMG HIGKT (Warner- lamertarw, 
BMI/Hellinarmcn, BMI/Starstiuck Angel. BMl/Dead 
SoliiJ Perlect. BMl) HLWBM 
51 YOU GET WHAT YOU GIVE (Giosse Poiirl Hartem, 

BML'Tuture Furniture. BMt-^MI BlackMood, BMl] HL 
57 YOU GOT ME (Careers-BMG BMl'Giartd Negaz, 

BMl/'Scolt Storch, ASCAP/Blues Baby, ASCAP/BlondK 
Rockwell, ASCAP) WBM 
100 YOU'RE BEGINNING TO GET TO HE (Huiutein 
CumbeilaniJ, ASCAP.'Sooy/ATV Tree, BMlBlmd 
Sparrow, BM(^Tet, BMl) HbWBM 
VOU WERE MINE (Wcolly Puddm , BML/Bug. BMl) HL 
YOU ilM) April. ASCAP,'iraDigg,ASCAP/Clirrsalis, 
ASCAP/lo The Third Power, BMl] HiyWBM 
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COUNTRY ACTS GET SECOND LAUNCH AT RADIO 

(Continued fruiii ptiye 7) 



we're playing a slot machine," adds 
Dalton. "We've been hard at work for 
the past year trying to make sure 
that when we ship it, it's right. We 
didn't have a plan for it to be a year 
between the first and second single. 
That's just how long it took before 
everything was ready and right." 

The situation was similar for the 
Roger Springer Band. Giant head of 
promotion Denny Mosesman says, 
"We put the brakes on to actually 
spend a little bit of time talking to 
management, the gi'oup, and among 
ourselves about what happened, why 
it didn't work, and what we did 
wrong, to prewnt it from happening 
again . . . "The firet record got lost. We 
don't want that to happen again, so 
we immediately changed gears. We 
realized that if we stumble again, 
we're probably out of the picture." 



Giant has shipped a cassette of the 
band's "The Last Dance" to radio and 
assigned one person on staff to call 
stations and get feedback on it for the 
next four to six weeks. 

The cassette mailer also included a 
letter from Mosesman to program- 
mers. In part, it says, "We really 
believe in this band, and we're just 
being honest with you — we want to 
make sure we don't .stumble thLi time." 

Mosesman says, "I was just 
straightforward and honest with 
radio. We're asking them, 'Is this a 
record you can play?' " 

Pareigis also .says that it's impor- 
tant to be honest with radio about 
what's going on with an act. "You 
(jv^ercome the skepticism with a .seri- 
ous plan in hand that you share with 
them," he saj^. 

But Dalton doesn't believe that 




TViis colutrmwas prepared by Geoff Maijfkld, KeihCaulfield, and Steve 
Graybom 

Older KIDS: As members of New Kids On The Block, C2's Joey 
Mclntyre and Interscope's Jordan Knight cashed in on an earUer teen 
tide. Now both are poised to capitalize on the youthful surge that has made 
stars of Backstreet Boys, 'N Sync, and Britney Spears. 

Fueled by the retail launch of his Columbia-distributed "Stay The 
Same," Mclntyre grabs The Billboard Hot lOO's Hot Shot Debut (No. 40). 
The song stai'ts at No. 18 on Hot 100 Singles Sales and is in heavy rota- 
tion (40 or more plaj-s) at top 40 stations KDND Sacramento, Calif., and 
WHOT Youngstow^n, Ohio. 

KDND is also an early believer in Knight's "Gi\"e It To You," putting the 
track in medium rotation (20 to 39 plays), as is KZQZ San FVancisco. Rhyth- 
mic top 40 WPOW Miami started big with Knight: "Gi\<e" Ls No. 1 1 there now 
but was the station's second-most-played song last week. Retail points for 
"GivV from the single's Feb. 16 release will affect next i.s>sue's Hot 100. 

Scrub a dub DUB; TLCs "No Scrubs" (LaFace/Arista) bullets 67- 
26 in its second week on the chart. The track snares the Greatest Gainer/ 
Airplay award, racking up 49 million audience impressions from spins at 
184 monitored .stations. It already ranlcs in the top 10 at 25 Hot 100 out- 
lets, including crossover stations WUSL Philadelphia and XHTZ San 
Diego; rhythmic top 40 KYLD San Francisco; top 40 KYLZ Albuquerque, 
N.M.; and R&B WCDX Richmond, Va., where it is in the top two. 

"No Scrubs" is not expected to hit retail until late March or early April. 
The track, TLCs 11th title on the Hot 100, is being touted as the first 
"real" single from the forthcoming "Fanmail" album, due Tuesday (23). 

An earlier track, "Silly Ho," now' No. 91 on the Hot lOO, was released as 
a radio teaser to build awareness of the album's arrival. "Silly" peaked at 
No. 18 on Hot R&B Airplay and No. 51 on Hot 100 Airplay. 

None the poorer: sixpence None The Richer first came on the 
scene last summer as a new' band on the independently distributed Squint 
label. "Kiss Me," the group's debut single, hit the Hot 100 for one week in 
Nowmber, only to fall from sight when the chart's new methodology was 
implemented. Since Columbia picked up the track, it has been slowly build- 
ing at adult top 40 and modern adult radio and Is now making a big splash 
at mainstream top 40. Adult top 40 stations KLLC San Francisco, KPEK 
Albuquerque, KZZO Sacramento, and WPNT Milwaukee were on it early. 
Top 40 stations playing it more than 40 times this week are KBKS Seat- 
tle, KXME Honolulu, and KXXM San Antonio. 

It doesn't hurt that the .song Ls prominently featured in the movie "She's 
All That," which topped the box office its first week out, and in TV com- 
mercials advertising the film. A new \ideo has been shot for "Kiss Me," fea- 
turing actors from the movie mingling with band members. 

There Ls no soundtrack out for the teen-tilted film, which has aided the 
sales of both the single and Sixpence's self-titled album. "Kiss Me" started two 
w=eeks ago with 5,000 copies, improved to 8,000 units last issue, and rose to 
more than 15,500 in the current frame (35-26 on Hot 100 Singles Sales). The 
album has jumped 40-29-20 on Heatseckers in those same three weeks. The 
album's current tally, .5,000 units, Ls twice the sum it posted two weeks ago. 



there's much of an obstacle to over- 
come at radio with a relaunch, 
because programmers are too busy 
with their jobs to worry about where 
a particular artist has been. 

"As busy as radio seems to be right 
now — and with many new artists and 
new music coming across their desks 

'We realized that 
if we stumble 
again, we're 
probably out of 
the picture' 



— I don't think (a relaunch] was a 
great concern of theirs," says Dalton. 

These elaborate relaunches are 
taking place even when the acts in 
que.stion got high-profile setups the 
first time around. 

Grand debuted kst j-ear with what 
Pareigis calls "a very extensive 
launch" that included four .small show- 
cases and one larger one, a 12-week 
radio tour, and a j>erformance during 
last year's Country Radio Seminar 
(CRS). Fbr hLs second bid. Grand will 
play the New FVices show at CRS. 

Pareigis says, "We've gotten him 
inwlwd in not only seeing radio again 



but also in things [that stations] were 
already doing," like charity events. 

In addition, Pareigis says, Monu- 
ment de\ised fax- and E-Mail-based 
contesting to ensure the single got 
heard. 

"That is one of the biggest fights 
you face when you are in the process 
of getting an act re-ILstened to," he 
says. "You haw to overcome some of 
the skepticism at radio." 

Grand's new single was shipped with 
a cop>' of Monuments first reissue pro- 
ject in years, Roy Orbison's "16 Biggest 
Hits." Pareigis sajs this was "a way of 
sajing thLs Ls what Monument stood for 
and stands for" Pareigis also made a 
point of re-ser\ieing the single to radk) 
multiple times. 

Petrone was originally launched 
with a shovrease in Austin, Texas, and 
a partial radio tour. "It was a pretty 
front-loaded launch," says Dalton, 
including "trade ads, imaging pieces, 
and a picture campaign." 

For Petrone's second launch. Epic 
has chosen to poke fun at itseli^ sh(x)t- 
ing an elaborate video skit that "ex- 
plains where we've been," says Dal- 
ton. Epic regionals will take the \ideo 
out to radio and play it for PDs. 

Petrone is also performing at sev- 
eral conventions, including CRS. 

"We're taking this entire time to 
really try to precondition the mar- 
ketplace as best we can before we 



ship [the second single]," says Dalton. 
"She's also visiting some .stations." 

Springer! was launched with what 
Mosesman calls "a very successful 
showcase" in New Orleans. As was 
the case with Petrone, Mosesman 
says, "the feedback we receiv^ed from 
the showcase was that people really 
thought they were great and really 
liked their music, and so we thought 
things were positive at that point" 

But adds Mosesman, radio stations 
had "a whole bunch of priority rec- 
ords" that were ahead of Springer! 

"So even with their positive reac- 
tion, the record had to get in line," he 
says. "Because of the atmosphere and 
timing, the record got lost." 

A group of stations like KPLX Dal- 
las did play the band and had success 
w ith it, Mosesnum says. But he adds, 
"because we didn't have good chart 
numbers and other adds, the pictiu^ 
didn't look bright for other radio sta- 
tions to add the record." 

With the cassette mailer of what the 
label hopes will he the second single. 
Springer! will be relaunched as the 
Roger Springer Band. Mosesman says 
the name change came about because 
some people thought the act was actu- 
ally TV talk-sho\v host Jeny Springer. 

For its second launch, the Roger 
Springer Band will do some club 
dates; the label aims to get both i-adio 
and the public out to see it perform. 



METRO BLUE'S WILD MAGNOLIAS PROVE PERENNIAL 



(Continued from page I T) 

want to record a 45? So wx; went to the 
studio with [keyboardLst/bandleader] 
Willie Tee and a few other guys, and 
w'e did 'Handa Wanda.' That's how the 
recording business staiied." 

The Magnolias' self-titled album 
was released by PolyGram's French- 
language imprint Barclay Records, 
25 years agt), and it was reissued by 
Pofydor Chronicles in 1993. Three 
albums on U.S. independent Rounder 
Records foUmred in the '80s. 

But "Life Is A Carnival" marks a 
return to the studio for the gi'oup after 
a decade's absence from recording. 

Gaines suggests that signing the 
group required a special commit- 
ment on the pai't of Metro Blue. 

"In New Orleans, all the major 
record labels are here doing Jazz 
Fest" he .says. "They're partj'in', hav- 
ing a good time — but rarely do they do 
any business here, .signing new artists. 
They say, 'Oh, we love 'em, we love 
'em— but is there a mai'ket for it?' " 

He adds, "Who really took the ball 
to run with it was Bruce Lundvall. 
It's such a great thing to haw a pres- 
ident who's intimate with the music, 
whether it be pop, jazz, R& B, or what 
haw you. He felt that it was so impor- 
tant and so significant to do this— not 
just to do it as a one-time thing, but to 
sign them as ai'tists." 

Lundvall says, "I view ["Life Is A 
Camivd"] as an event record for them, 
with all the guests that are on it I'm 
hopeful that, with the right kind of 
marketing, well really be able to hit a 
much wider audience. I think it could 
be one of those records that just stands 
up — because of the quality of it, and 
because it's just so much fun. We've 
never done anything quite like this." 

Recorded in New Orleans, "Life Is 
A Carnival" features Dollis and 
Boudreaux backed by their regular 



band, which includes musical direc- 
tors Norwood "Geechie" Johnson and 
guitarist June Yamagishi. 

The album reunites the Magnolias 
with .several guests who worked along- 
side the group on Robbie Robertson's 
New Orleans-themed 1991 album, 
"Storyville" — Bruce Hornsby, Cyril 
Neville, arranger Wardell Quezergue, 
and Robertson himself, who eon- 
tributes guitai' and vocals on the Mag- 
nolias' remake of the title cut which 
he wrote for the Band's 1971 album 
"Cahoots." New Orleans homeboy and 
friend Dr. John also lends his pianistic 
talents to three tracks. 

"Life Is A Carnival," which fea- 
tures original songs (published by 
Wild Magnolia Music [BMI]) that 
combine Indian street chants with 
hard-churning Louisiana funk, elab- 
orates on the style of the Magnolias' 
1974 bow. 

"To me it's like an extension of the 
style," Dollis says. "It's got a flavor — 
that New Orleans flavor, that Mardi 
Gras feelin'." 

Blue Note senior VP Tom Evered 
says, "The Magnolias ha%e a lot of the 
real Southern R&B sound to them. 
There's a real down-South funk band 
[sound]. I think people are going to 
be surprised at how aggressively and 
how hard this thing really swings." 

The label will service "Life Is A 
Carnival" to coDege and triple-A radio. 

"It's just unqualified funky New 
Orleans music, and triple-A is going 
to take it or leave it on its own terms," 
says Evered. "Going to the younger 
audience, I think you can realize that 
this is hard-driving party mu.sic." 

An effort w ill be made to educate 
younger scribes about the group, 
according to Evered. 

"We're trying to get it in the hands 
of the writers who are just discover- 



ing the Magnolias," he says. 

Metro Blue will emphasize the 
striking visual element of the Mag- 
nolias, who perform in the feathered 
and guttering costumes they create 
for Mardi Gras appearances. 

Dollis says of his own costume, "I 
do all the bead work myself, the 
rhinestones and .sequins . . . [Work on 
a costume] can take all the way from 
March 19— that's St .Joseph's Night, 
that's when I start sewing — till Car- 
nival Day. Carnival morning, you 
might still be [sewing]." 

"We're getting as much video as 
we can on the band," Ewred notes. 

Crews were dispatched to New 
Orleans to shoot the Magnolias' Feb. 
10 appearance at Hou.se of Blues and 
the tribe's march in the big Fat Tues- 
day parade on Feb. 16. (The group 
also appeared Feb. 12 at the Funky 
Butt and the gang marched Feb. 13 
in the annual Indian parade.) 

The Magnolias, who are self- 
booked, will take their over-the-top 
show on tour after a probable appear- 
ance at Jazz Fest in May. 

"That is coming together, probably 
in the summer or into the fall," Evered 
says. "We have no .specific dates, but 
they're definitely coming on the road. 
When we do that, we're going to tie 
them into as many stations as possi- 
ble, from [NPR outlet] KCRW [Los 
Angeles] on up the coast We antici- 
pate a full West Coast swing." 

In the meantime, buyer Mike 
Robeson at Tower Records in New 
Orleans expects that "Life Is A Car- 
nival" will be embraced at home. 

"It will be big down here," he says. 
"It'll be huge through Jazz Fest . . . 
Besides the new Neville Brothers 
[the Columbia album "Valence 
Street"], that looks like it's gonna be 
the big one." 
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O f ©cords witnthfl grealrtl airplay and sales gains irii5v.wi(. Grealnt Gainer'SaWs and Greatest Aifplay aw awarded. respecSvety, tor tr>e largesl sales aryj nrpUy incfeasas on tt* ci'arl. ♦videoclip avaitaOle, ♦ indicates retail siripe milabte; GcM and Platir>um singte are c#*«Vbiise indicated.* Retail ljuni:h- Irtdhcattt 
hra wee* tnai retail release (mpaets song's cMrt powton, Airplay-only s-angi are nM eliptie lor me Hot 100 until ttwy reacJi ttw top 75 rflhe Hoi 100 Airplay chart. •Recording Inouttry Mw. Ot America (RIAA) cerlifiMtion tor sales of 500.000 uiuta. A RIAA certificttkm ft* »ai« of 1 million units, with addrtwnal mllian 
indicaled by a number tallowing the symool. {CI Cassette stngte auailablB- IDI CD Single availacJe. (M) Cassette majdsingleavailaw*, rT) Vmyl maw- swBte available. W vinyl single available- (X)CO man -single avail al*. Catalog number rs fof (D). ■ Indeates (D) unavailable, m nvhtchcaw, catsK^ number « fo» (C) «) (Dor 
IM) (M()ectlve»ir. besed on avaiiablity. «■ 1999. BllboartVBPl Communicalw! and SoondScar, Irx 
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■ ■ ■ SAMPLE OF RETAIL STORE. MASS MERCHANT, AND 
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THIS 
WEEK 


LAST 
WEEK 




WKS. ON 
CHART 


ARTIST TITLE 

IMPRINT & NUMBER^ISTRIBUTING LABEL (SUGGESTED LIST RRKE OR EQUIVALENT FOR CASSETTE^OO) 


PEAK 
POSITION 




THIS 
WEEK 


S| 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

IMPRINT & NUMBER(DISTRIBUTir« L/flEL (SUGGESTED USI PRICE OR EQUIVALENI FOR CASSETl&CDl 


PEAK 
POSITKJN 




1 
J 


2 


£ 
9 


M No. 1 /Greatest Gainer 

BRITNEY SPEARS A' JWE 41661 (I0.9ai6 981 3w«l<s«No) ...BABY ONE MORE TIME 




Cm) 


NEW^ 


1 


SOUNDTRACK lU(ATuuniC83163jAGllo.9»l7.98> MESSAGE IN A BOTTLE 


54 


55 


51 


52 


102 


MATCHBOX 20 A'u»(V>TuulIlC9i721-,W(10.9»!7.«lH YOURSELF OR SOMEONE UKE YOU 


5 




3 


4 


13 


THE OFFSPRING A' COLUMBIA 69661' (11.98 Eai7.98l AMERICANA 


2 


56 


44 


44 


9 


VARIOUS ARTISTS* l»C*FtllAKfWI5S»9I'««»ll09«E»l6 98i OJ ttUE? THE PROFESSIONW. 


26 


O) 


2 


5 


25 


1 Al IDVfJ Ull 1 A > 

R^?"SXfcoLUMB« ,l,.9e t»>,.«, MISEDUCATION OF UURYN HILL 


1 


CsD 


56 


53 


63 


ANDREA BOCELLI k! philips 539207 (10.98 EQ(17 981 ■ 


R0MAN2A 


35 


GD 


5 


8 


47 


'N SYNC A' F?CA 67613 {1 ].9ai7,96) *N SYNC 


2 


51 


46 


42 


10 


REDMAN • DEFJAM55894S*/MERCURY(10 9eEiyi6.98) DOC'S DA NAME 2000 


11 


CD 


6 


9 


55 


DIXIE CHICKS A' MONUMENT 68195.^Y(r4ASHVlLa)aa.9BE0r!6.9e)H WIDE OPEN SPACES 


5 


59 


49 


50 


20 


KIRK FRANKLIN • GCSPOCENIRIC 90lJ4imERS(a)Pt 110.98(17-981 THE NU NATION PROJECT 


7 


e 


8 


7 


12 


2PAC AMARU/DtATH ROW 90301 '/INTERSCOPC (19.9a?4.98) GREATEST HITS 


3 


60 


55 


56 


40 


LENNY KRAVITZA virgin 45605 110 9&16.98I 


5 


36 


QD 


12 


21 


14 


CHER WARNER 8RDS. 47121 (10.9&16 98) BELIEVE 


7 


61 


57 


54 


71 


EVERCLEAR A' CAPIIOI 36503' 110.98(16 981 SO MUCH FOR THE AFTERGLOW 


33 




14 


13 


67 


SHANIA TWAIN A' MERCURY (NASHVILLE) 536003 (10.9BEaL7.98) COME ON OVER 




dD 


63 


70 


7 


ORGY ELEUENTREE 46923(WARNER BROS. (1D.9C^16 98) ■ 


CANDYASS 


62 


OD 


ID 


12 


20 


EVERLAST A TOMMt BOr 1236 (l 1.98/16 98) ■ WHITEY FORD SINGS THE BLUES 


9 


63 


GO 


67 


43 


FAITH HILLA' WARNER BROS INASHVILIE] 46790 {1098n6.9e) 


FAITH 


7 


10 


4 


1 


3 


FOXY BROWN VtOLAT0R.titF jam 558933'AtCnailW (10 98 E(V16 98) CHYNA DOLL 


1 


CM) 


NEl 


«► 


1 


EMMYLOU HARRIS, LINDA RONSTAOT, DOLLY PARTON 

ASYLUM 6777e.'L[G ( 1 1 ^\ 7 98t 


TRIO II 


64 


11 


9 


10 


8 


OMX A' BUT fiVDERSKF ju 539M0' WfOifTf o; 98 EQ-17 W FLESH OF MY RESH BLOOO OF MY BIOOO 


1 




('"ec^ 
C 65 ) 


.11- 111 k 


1 


MARK CHESNUTT , QQfg.j ^y^fjy jq MISS A THING 

DtCLA .'(X;3(i'M(J( NASHVILLE (10 9&16 98) 


65 




1? 


18 


64 


WILL SMITH A* Columbia 68683* iiossEOi? 9B) BIG WILLIE STYLE 


g 






19 


11 


11 


20 


JAY-ZA'ROC-A-FELLA'0£FJAM55a902MilERCUR*(l09eEU169ei VOL. 2... HARD KNOCK LIFE 


1 


66 


54 


57 


13 


METHOD MANA D£FJAMS5S920-,UERCURTm.98Eai7.98) TICAl 2000: JUDGEMENT DAY 


2 


^ 1^ > 


19 


20 


79 


BACKSTREET BOYS A"" JiVE 41589 (11 9Eyi7 98) BACKSTREET BOYS 




67 


66 


68 


23 


HOLEA OGC2516*lNTERSCOPE(109a(16981 CELEBRITY SKIN 


9 


IS 


7 


3 


4 


SILKK THE SHOCKER no limit 50oo3*7T>riority (lo 3a'i7 9B) MADE MAN 




6> 


64 


66 


50 


MADONNA A* MAVERKX 46847/WARNER BROS. (10 96n7.9S) 


RAY OF LIGHT 


2 


16 


J3 


14 


14 




2 


69 


68 


62 


14 


U2 •ISL««)52A61J(MER(JJRV(ll.99E(H7.g9) THE BEST OF 1980-1990 


45 


QZJ 


20 


15 


13 


MARIAH CAREY A' COLUMBIA 69G70* (11.96 E(V1 7. 981 4^ 1 S 


4 


70 


59 


48 


12 


SOUNDTRACK A WEl!nw69i77<niA«i(n 98E0179ai CHEF AID: THE SOUTH PARK ALBUM 


16 


11 


15 


17 


6 


y^[!'f?!d^A^Tl^I? * WORLD WRESTLING FEDERATION: WWF THE MUSIC VOLUME 3 

huCH tWlCj jy ytt'lb. Jol 


15 


VID 


77 


75 


65 


CELINE DION A"550MUSK6ea6l/EPlC(l098EQ(l7 98l LETS TALK ABOUT LOVE 


] 


72 


72 


71 


20 


SHERYL CROW A tM 5A0959)iNlERS(X)Pt (10 98 E(»17.96) THE GLOBE SESSIONS 


5 


19 


16 


6 


4 


DAVE MATTHEWyriM REYNOLDS -IVE AT LUTHER COLLEGE 

BAMA RAGS 6775&'HCA 119.98 CO) ""'^^ ^^^^^^ COLLLGt 


2 




97 


109 


66 


MARTINA MCBRIDEA RCA (NASIfVlLU)67516(RtjG (1098/16.98) 


EVOLUTION 


24 


go) 


27 


25 


83 


SARAH MCLACHLAN A' ARISTA 16970 (10 9£V17 981 SURFACING 


2 


74 


61 


69 


22 


SOUNDTRACK A OEF jam 558663'yMERCURY(]1.98 E(V17.9e) 


RUSH HOUR 


^ 


C3D 


UEUf W 


1 


m Hot Shot Debut * 

COLLECTIVE SOUL ATLANItC 83l6i'AG tl0.9afI6 981 DOSAGE 


21 


75 


73 


92 


9 


FATBOY SUM sum 66247-/ASTRALWtB« no W16 981 ■ YOUVE COME A LONG WAY, BABY 


73 






76 


70 


64 


97 


THIRD EYE BUND A' ELEKTRA62012-/CEGI11 9S'17 98)B THIRD EYE BLIND 


25 


Cii) 


65 


86 


3 


SOUNDTRACK POIYGRAM rv 538743rt<ERCURr (11.98 Eai7,9fl) THE '60S 


22 


77 


67 


60 


31 


BEASTIE BOYS A' grand ROTAL 377I6*«AP1T0L (1 1.9*17.98) 


HELLO NASTY 


1 


QD 


25 


28 


5 


SUGAR RAY • LAVATATLANTK: 83151/AG 110.98^16 981 14:59 


19 


78 


69 


61 


22 


SHAWN MULLINS • SUG69637(COLUUeiA(]0.9« E(V16.98)B 


SOUL'S CORE 


54 


24 


24 


19 


13 


JEWEL A' ATLANTtC 82950VAC (10 981 SPIRIT 


3 


QD 


81 


72 


42 


DAVE MATTH EWS BAND A' BEFORE THESE CROWDED STREETS 

RCA 676*O'll0 9a'16 98) otrvni. • ntoi. v.nv>iTL/i.L/ oi ni.i. 


1 


(25) 


28 


22 


48 


LIMP BIZKIT FUP90l24^NTERSC0Pe (l0.9&16.9etH THREE DOLLAR BILL, rALL 


22 


2t 


23 


31 


13 


WHITNEY HOUSTON A' arista 19037' (11.98/17.98) MY LOVE IS YOUR LOVE 


13 


60 


76 


78 


28 


EAGLE-EYE CHERRY A work 69434.tPlc (10.98 E(V16.9e)H 


DESIRELESS 


45 


27 


22 


23 


39 


DMXA*RUFRYOER&ttFJAMKB227'jW£RCURY(lt.98Eai7.98) IT'S DARK AND HELL IS HOT 


1 


61 


75 


74 


19 


CAKE • CAPRICORN 63a09iWERCUR¥ (10 98 EQ(16.98) PROLONGING THE MAGIC 


33 


QD 


31 


37 


9 


TYRESE • 66901* (9 98/13 98) D TYRESE 


28 


(l2) 


191 


- 


2 


M Pacesetter » 

QUINCY JONES OWEST A6490mAfiN£R BROS. 124.98(29-98) FROM Q WITH LOVE 


82 


29 


21 


16 


16 


VARIOUS ARTISTS A POLrGRAM-UNIVERSAL-EMI 41679WIRGIN (11.98/17 98) NOW 


10 




NE) 


«► 


1 


VARIOUS ARTISTS GRAMHY/ELEKTRA62381/EEG(11.9e/17 98l 1999 GRAMMY NOMINEES 


30 


63 


78 


76 


36 


EVE 6 A RCA 67617 I10 9E^16 93IB 


EVE 6 


33 


(30 


30 


24 


13 


GARTH BROOKS A" Capitol (nashviuei 97424 (19 9&26,98) DOUBLE LIVE 


1 


84 


74 


82 


16 


FAITH EVANS • BAD BOY 73016'IASISTA (10 9*17 98) KEEP THE FAITH 


6 


32 


29 


29 


36 


BRANDY A* ATLANTIC a3039'/AC(10.9&16.9a) NEVER S-A-Y NEVER 


2 


85 


71 


58 


13 


S0UNDTR>U:K A Dreamworks sooai/interscope (11.9*17.98) THE PRINCE OF EGYPT 


25 




26 


27 


16 


DRU HILLA UNIVtRSITYflSLAND524542/M£RCURY 110.98 E(yi7,98( ENTER THE DRU 




QD 


NE\ 


«► 


I 


VARIOUS ARTISTS GRAli>ir(ELEKTRA62380-.m(ll 9*17 961 1999 GRAMMY RAP NOMINEES 


86 




32 


JO 


21 


GOO GOO DOLLS A WARNER BROS 47058(1098/16 98) DIZZY UP THE GIRL 


15 


87 


83 


79 


19 


PHIL COLLINS • FACEVALUE(ATLANTICS3139(AG(109*16.98) 


-..HITS 


18 




35 


43 


15 


JUVENILE CASH MONEY S3162/UNIVERSAL 110.98/16.98) 400 DEGREEZ 


35 


68 


58 


133 


51 


BIG BAD VOODOO DADDY • coasiul 9029»iteiiscope(10 nos 9S| BIG BAD VOODOO DADDY 


47 


CD 


37 


33 


46 


SOUNDTRACK A* WARNER SUNSCT/REPRISE 46667/WARNER EIROS. (10.9&') 7.96) CITY OF ANGELS 


1 


69 


79 


89 


20 


DEBORAH COX • arista 19022 (10.98.16 98) ■ 


ONE WISH 


72 


QD 


38 


39 


n 


CREED A' WIND-UP 13049 110,96/16.98) H MY OWN PRISON 


22 


90 


93 


99 


48 


JO DEE MESSINA • CURB 77904 110 9B'16 98) 


I'M ALRIGHT 


61 


31 


33 


26 


5 


dUUNUIKAUK HOLLVWuOD 62177 (l0.9Evl7.98) vAKoll T bLULb 


19 


91 


89 


84 


14 


SKSSMSiTs'wmgM) LADIES & GENTLEMEN: THE BEST OF GEORGE MICHAEL 


24 


39 


34 


32 




S "™«m.«o,M f-LE-^ EVENT: THE nNAL WORLD FRONT 




92 


95 


81 


39 


SOUNDTRACK A' capitol 93402 (10,9*17.98) 


HOPE FLOATS 


4 


40 


18 




2 


TEAR DA CLUB UP THUGS hffPNOTlZE MINDS 1716/R£LAT1VITY(10.9a'16.981 CRAZYNDALAZOAYZ 


18 




100 


108 




JESSE POWELL silas ll789i4CA(l0 9a'l69e) 


■BOUT IT 


93 


41 


39 


36 


12 


METALLICA ELEKTRA 62299*/tEG (18.98/24 98) GARAGE INC. 


2 


94 


84 


94 


21 


KEITH SWEAT A aEKIRA 62262«G (10.9*16.981 STILL IN the game 


6 


ciy 


47 


47 


3 


JIM BRICKMAN WINDHAM HIU 11396 (10.9&I6.98) DESTINY 


42 


95 


87 


97 


26 


THE TEMPTATIONS • Motown 530937/UNIVEBSALIIO 98 E016.98) PHOENIX RISING 


44 




62 


59 


16 


98 DEGREES* MOTOWN 53095&UNIVERSAL (10.98 E(V16.9e] 98 DEGREES AND RISING 


43 


96 


82 


65 


14 


™ «£F"'^^£Ra,,,l.«E*,7.« '"E SOURCE PRESENTS HIP HOP HITS - VOIUME 2 


46 


44 


42 


40 


20 


OUTKASTA LAFACE26053*;ARISTA (10 9^6.98) AQUEMINI 


2 


97 


86 


80 


25 


»Y^?"'l2^* 981 ESPN PRESENTS: JOCK JAMS VOL, 4 


20 


CID 


48 


55 


31 


MONICA A ARISTA 19011* (10 98/16.98) THE BOY IS MINE 


8 


98 


80 


77 


13 


moR^"^ ,U.9*.7.981 * ^Ol- ' "HE WAR DISC) 


7 


(46) 


53 


51 


26 


KORN A IMMORTAL 69001-/EPIC (11.98 £(V17 981 FOLLOW THE LEADER 


1 


47 


43 


38 


IS 


II!;f™«"'™SL*«os „o.,«».98 5"™SED FORMER INFATUATION JUNKIE 


1 


99 


91 


93 


IS 


SOUNDTRACK A 550MUSCSe97l,tPlclU.98 E1J1798) TOUCHED BY AN ANGEL: THE ALBUM 


16 


a® 


102 


118 


14 


1 12 • BAD BOY 73021*(ARISTA (109a'169a) 


ROOM 112 


20 


(S) 


50 


45 


32 


BARENAKEO LAOIESA'REPRISE46963/WARNERBflOS.(109&16.98) STUNT 


3 


101 


92 


87 


34 


THE BRIAN SETZER ORCHESTRA A tuc fiidtv ODrvii: 

'i.iERSC3Ptw;B.>,;DMi6M THE DIRTY BOOGIE 


9 


49 


36 


34 


9 


MYSTIKALA NOLIMIT ii65»jivt <ii.9»l6.9BI GHETTO FABULOUS 


5 


90 


40 


35 


IS 


SOUNDTRACK iNTEBSCOPE 90181 (10.96(17.981 THE RUGRATS MOVIE 


19 


102 


85 


73 


5 


THE BLACK CROWES AMERICAN 69361(C0tUM6IA (10 98 EQ(]6 98) 


BY YOUR SIDE 


26 


51 


41 


41 


14 


Mi^TiSSSiL* n M*^BE YOU'VE BEEN BRAINWASHED TOO. 


41 


103 


99 


91 


17 


MP^RS^tiK^^swfgtsi "OW-1999: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 


51 


52 


45 


46 


25 


ROB 20MBIEA geften !5212'/imtersco« 110,98(16.981 HELLBIUY DELUXE 


5 


(TO) 


112 


111 


25 


*,'6763*RLG ,1,9*28,99) RECORD: 41 NUMBER ONE HITS 


13 


(53) 


52 


49 


34 


SOUNDTRACKA'C0LUHBiA694<aill 9eElvi798l ARMAGEDDON — THE ALBUM 


1 


105 


98 


113 


27 


KELLY PRICE • T-NECKOSLAND 524516MERCLIRY (10-98 £(J16.98) SOUL OF A WOMAN 


15 



O Albums With the greatest sales gains this week. •Recording Industry Assn. 0( AmerKxa (RIAA) certification (or sales of 500,000 album units. ARIAA certification for stiipment o( 1 million units, with multiplalinum titles indicated t>y a numeral following the jymbof. For 
boxed sets, and dowt>4e albums with a running time that exceeds two hours, the RIAA multipties shipments by the numt)ef ol discs »n<Vor Up«s •Asterisk indicates LP is available. Most tape prices, and CD prices lor BMG and WEA labels are suggested lists Tape price* 
marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest (iainer shows chart's largest unit IncfBme. Pacesetter indicates biggest percentage growth, Heatseeker Impact shows albums removed from Heatseekers this weet*. 
■ iiMjicates past or present Heatseeker title. V 1999, BilllxurcVBPI Communications, and SoundScan. Inc. 
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...le 
Factory 

In 1998, 

seventy-two 

Grammy® 

nominations 

were recorded, 

mixed, remixed, 
or mastered at 

The Hit Factory 

New York City. 



The Boy Is Mine, BRANDY & 

MONICA. Atlantic/Arista 
My Heart Will Co On, 

CELINE DION. 550 

Music/Sony Classical 
You're Still the One. 

SHANIA TWAIN. Mercury 



The Miseducation Of 
Lauryn Hill. LAURVN HILl. 
Ruffhouse/Columbia 



/ Don't Want To Miss A 
TOng.AEROSMIIH. 
@ Diane Warren, songwriter, 

Columbia/Sony Music 
SoundtraK 

Lean On Me, KIRK FRANKLIN 
WITH MARY J. BLIGE. 
R. KELLY. BONO. CRYSTAL 
LEWIS i THE FAMILY. Kirk 
Franklin, songwriter Gospo 
Centric/lnterscope 

My Heart Will Co On. 
CELINE OlON. James Hornet 
i Will Jennings, songwriters. 
550 Music/Sony Classical 

You're Still the One, 
SHANIA TWAIN. Robert John 
"Mutt" Lange S Shania Twain, 
songwriters. Mercury 



BACKSTREET BOYS 
ANDREA BCCELLI 
LAURYN HILL 



Best Female Pop Vocal 
Performance 

My Heart Will Co On. 

CELINE DION. 550 

Music/Sony Classical 
Best Male Pop Vocal 
Porfennanca 

Anytime. BRIAN MCKNIGHT. 
Motown 

You Were Meant For Me, 

STING. Pangaea 
Best Pop PerformaiKe by a 
Duo or Group with Vocal 
I Don't Want To Miss A 

Thing, AEROSMITH. 

Columbia/Sony Music 

Soundlrax 
Best Pop CollabaratlM 
with Vocals 

I'm Your Angel, R. KELLY S 

CELINE OlON, Jive 
Best Pop Instrumental 

Performance 

The X-Files Theme, 
THE DUST BROTHERS, 
Elektra/EEG 

Best Pep Album 

Let's Talk About Love, 
CELINE DION, 550 Music/Epic 



Best Rock Performance by a 
Duo or Group with Vocal 

Pink, AEROSMITH, Columbia 



Best Female RSB Vocal 
Performance 

Are You That Somebody? 
AALIYAH. 

Blackground/Atlantic 
Doo Wop (That Thing), 

LAURYN HILL. 

Rulfhouse/Columbia 
/ Get Lonely. 

JANET JACKSON. Virgin 
Best Male R&B Vocal 
Performance 

Matrimony: Maybe You, 

MAXWELL. Columbia 
The Only One For Me, 

BRIAN MCKNIGHT, Motown 
/ Knoiv, LUTHER VANDROSS. 

Virgtn 

Best R&B Performance by A 
Duo or Group with Vocal 

The Boy Is Mine, BRANDY S 

MONICA. Atlantic/Arista 
tean On Me. KIRK FRANKLIN 

WITH MARY J. BLICE. R. 

KELLY. BONO. CRYSTAL 

LEWIS S THf lAMILY.Gospo 

Centric/Inlet scope 
Stay, THE TEMPTATIONS. 

Mobvm 
Best R&B S<wf 
The Boy Is Mine, BRANDY & 

MONICA. Brandy. Lastiawn 

Daniels. Fred Jerkins III. 

Rodney Jerkins & Japhe 

Tejeda, songwriters. 

Atlantic/Arista 
Doo Wop (That Thing), 

LAURYN HILL. 

Lauryn Hill, songwriter. 

Rullhouse/Columbia 
tean On Me, KIRK FRANKLIN 

WITH MARY J. BLIGE. R. 

KELLY. BONO. CRYSTAL 

LEWIS i THE FAMILY 
Kirk Franklin, songwriter. Gospo 

Centric/lnterscope 
Best RSB Album 
Never Say Never. BRANDY. 

Atlantic 
The Miseducation Of 

Lauryn Hill. LAURYN HILL. 

Rulfhouse/Columbia 
Embrya, MAXWELL. Columbia 
Best Traditional R&B Vocal 
performance 
Phoenix Rising, THE 

TEMPTATIONS. Motown 
/ Know. LUTHER VANDROSS. 

Virgin 



Best Rap Solo Performance 

Lost Ones. LAURYN HILL, 

Ruffhouse/Columbia 
Hard Knock Life, JAY-Z, 

Roc-A-Fella/Del Jam 
Gone Till November, 

WYCLEF JEAN, 

Ruffhouse/Columbia 
Cettin' Jiggy Wit It. WILL 

SMITH, Columbia 
Best Rap Performance by a 
Duo or Group 

Deya Vu (Uptown Baby). 
LORD lARIO S PETER GUNZ, 
Codeine/Columbia Records 

Ghetto Supastar PRAS 
MICHEL FEATURING OL' DIRTY 
BASTARD AND MYA, Inlerscope 



Best Rap Album 

Capital Punishment. 

BIG PUNISHER, RCA/Loud 
Life In 1472 - The Original 

Soundtrack, JERMAINE 

DUPRI, SoSo Def/Columbia 
Vol 2...Hard Knock Life, 

JAY-Z, Roc-A-Fella/Oef Jam 
Harlem World, MASE, 

Bad Boy 
The Love Movement. A 

TRIBE CALLED OUEST, Jive 



Best Female Country Vocal 
Performance 

You're Slill the One. 

SHANIA TWAIN, Mercury 
Best Country Song 
You're Still the One. 

SHANIA TWAIN. Robert Joltn 

"Mutt' Lange i Shania Twain. 

songwriters. Mercury 



Best TmlitloiMl Soul Gospel 
Album 

He Leadelh Me. CISSY 
HOUSTON, House Of Blues 

Music 

Best Contemporary Soul 
Gospel Album 

Finally Karen. KAREN 
CLARK-SHEARO, Island Black 
Music 

The Nu Nation Project, 
KIRK FRANKLIN, Gospo 
Centric 

Best Gospel Choir or Chorus 
Album 

Pastor Hezekiah Walker 
Presents The LFT 
Church Choir - Live At 
Love Fellowship 
Tabernacle, Venty 



Best Reff le Albtni 

Inna Heights. 
BUJU BANTON. VP 



Best World Music Album 

Oremi, ANGELIOUE KIDJO. 
Island 

Contact F rom The 
Underworld Of Redboy, 
ROBBIE ROBERTSON. Capitol 



Best Musical Album FOr 
Children 

The Playground, TONY 
BENNETT. RPM/Columbia 



Best Spoken Comedy Album 

I'm Telling You For The 
Last Time. JERRY 
SEINFELD. Universal 



Best Musical Show Album 

Cabaret. RCA Victor 
Ragtime The Musical, RCA 
Victor 



Best Sonq Written lor a 
Motion Picture or for 
Television 

I Don't Want To Miss A 
Thing. AEROSMITH. Diane 
Warren, songwriter. Columbia 

My Heart Will Co On. 
CELINE DION. James Horner 
i Will Jennings, songwriters. 
550 Music/ Sony Classical 

True To Your Heart. 98 
DEGREES AND STEVIE 
WONDER, Matthew Wilder i 
David Zippel. songwriters. 
Disney 



Best Instrumental 
Arrangement Accompanying 
Vocal 

/ Believe/You'll Never 
Walk Alone. BARBRA 
STREISAND, Jeremy Lubbock, 
arranger. Columbia 



Best Engineered Album, 
Non-Classical 

Contact From the 
Underworld Of Redboy. 
ROBBIE ROBERTSON. 
Howie B . Andy Bradfield. 
Jamie Cerniglia. Marius de 
Vries. Chris Fogcl. Tim 
Gordine. Troy Matthews. Pat 
McCarthy. Dane Ngahuka. 
Randall Prescott. Carmen 
Ri220. Tim Stroh i Jim Wilson, 
engineers. Capitol 

The Nu Nation Project. 
KIRK FRANKLIN. 
Gerald Baillergeau. Chris Bell, 
Kevin Bond. Bassy Bob 
Brockman. Mick Guzauski. 
Fred Hammond. Ray 
Hammond. Tim Kimsey. Victor 
'Vinno" Merrill i Mark 
Williams, engineers. Gospo 
Centric 

Producer Of The Year, 

Non-Classical 

LAURYN HILL 

-The Miseducation Of 
Lauryn H///. LAURYN HILL 

Ramixer of the Year, 

Non-Classical 

Masters At Work 

■ Days Like This, KENNY 

LATTIMORE 
- Go Deep (Thunder Mix), 
JANET JACKSON 

■ / Want You Back. MELANIE 

B. FEATURING MISSY 
"MISDEMEANOR" ELLIOT 
David Morales 

■ My All/Breakdown. 
MARIAH CAREY 

• Rooftop. MARIAH CAREY 



Best Small Ensemble 
Performance 

Reich: Music for 18 
Musicians, STEVE REICH 
AND MUSICIANS. Nonesuch 



Best Music Video, Short Form 

P/nk, AEROSMITH, Columbia 
Bachelorette, BJORK. 
Elektra/EEG 



Thank you 



to all the Artists, 
Producers, Engineers, 
Managers, Writers, and 
Record Companies who 
made this possible. 



Eddie, Janice, 
Troy, Danielle, 
and the entire 
Hit Factory staff. 



BilllDoard. 20Q 
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BIG CAT'S BLUMFELD FINDS A NEW HIT IN OLD NOBODY' 

(Continued fmm page 1 7) 



hero of a Franz Kafka storj- — eryoj-s 
a huge underground following and 
has received critical acclaim at home. 

Since its 1992 debut album, "Ich- 
Maschine" (Ego Machine), Blumfeld 
has been regarded as the standard- 
bearer of the "Hamburger Schule," 
the Hamburg movement that com- 
bined lo-fi and punk elements with a 
strong pop sensibility and (mostly) 
German lyrics. 

Blumfeld's second album, "L'Etat 
Et Moi" (1994), reached No. 98 on the 
German album chart, but the group's 
sound has had an influence be^xjnd its 
sales figures. 

With "Old Nobody," Blumfeld has 
brought its alternatiw pop sound into 
the mainstream. While the pop gloss 
may disappoint die-hard supporters, 
the label says the band has reached a 
new generation of potential Blumfeld 
fans who may not be aware of the 
first two albums. 

After the departure of bassist 
Eike Bohlken, the hand took almost 
four years to "restructure in both 
social and musical terms," according 
to singer/main songwriter Jochen 
Distelmeyer. 

"Old Nobody" showcases a new 
lineup, featuring Peter Thies.sen on 
bass and recent addition Michael 
Miihlhaus on keyboards, while found- 
ing member Andre Rattay remains 
on drums. 

Yet, as Distelmeyer notes, "there's 
nothing here that's so different that 
would warrant the assumption that 
this band has finally 'come into its 
own.' " As for the pop-leaning sound, 
he says, "I've alw^ays seen the band in 
that sense, and my songwriting has 
always had the same influences that 
only now seem to haw become obvi- 
ous, such as ABC, Scritti Politti, 
Michael Jackson, Robert Palmer, 
Grace Jones, or even Ghris Rea." 

Yet when it comes to airplay, the 
difference between the "old" and the 
"new" Blumfeld couldn't be more 
astonishing. First single "Tausend 



(Continued from page 12) 

attract some skeptics to the MPS 
fold. 

"We are combining the technology 
with a legitimate music source," he 
says. "Most labels would really like to 
support MPS, but there have been 
copyright issues. This is a way for 
them to get some comfort. We are 
going to start with 20,000 songs and 
can mo\'e to 100,000 songs within a 
short period of time depending on 
consumer response." 

Aside from propelling Music 
maker.eom into the thick of the 
MPS race, the move could alter the 
business model of a company whose 
current bread and butter is 
enabling consumers to piece 
together albums from a library of 
200,000 tracks. 

Bernardi says the compilation 
busine.ss and digital-download busi- 
ness can exist in harmony. 

"The custom compilation lends 
itself to special occasions — like 
Valentine's Day and Christmas — and 
special promotions, because the CDs 
can be personalized," he says. "But 
as the digital-downloading market 
begins to grow, it is a natural segue 
for us to move into that." 



Tranen Tief" (A Thousand Tears 
Deep) has been added to the playlists 
of MTV Germany and .such youth- 
oriented radio outlets as MDR Sput- 
nik, as well as Germany's largest 
public radio stations, including SWKi 
or WDR EinsLiw. Even more "main- 
stream" formats, such as private 
broadcasters Radio Salii and the 
powerful Hit Itadio FFH in Frank- 
furt, have now picked up on the band. 

Alexander Schmitz, music editor 
of public bnjadcaster MDR Sputnik, 
says. "We'\<e actually waited for this 
to happen — that Blumfeld would 
finally make a song that we could 
play. It's ultimately a 'classic' pop 
song. Of course, there's this 'hip fac- 
tor' involved which also prompted us 
to put it in power rotation [with up to 
three plays per day]." 

Patrick Jiist, who works in MTV 
Germany's talent and artist relations 
dejjartment, confirms that "Tausend 
Tranen Tief" was put in Breakout 
rotation, which amounts to 12 to I.'j 
plays per week. "It was an emotion- 
al decision; it's simply a great song 
and a great video." Previously Blum- 
feld could be spotted on M'TV only 
on special-interest shows like 'Alter- 
native Nation." 

VH-1 Germany now plays the 
video three to four times daily, in its 
VH-1 Recommends rotation, while 
competitor Viva 2 started out with 
N2 rotation (one to two plays per day) 
and has just upgraded to Nl (two to 
three plays per day). 

Carsten Wien, catalog manager at 
HMV's only German store, in Ober- 
hausen in the Ruhr v-alley area, says 
the store did a co-op deal on the band, 
advertising in the monthly magazine 
Intro and featuring the band's clips 
on large video screens in the store. 

HMV did this despite the relative- 
ly poor chart showing of previous 
albums. 

"Blumfeld has got a big fan base in 
Germany, and they're the critical 
favorites," says Wien. "Qualitatively 



The 2,.'>00 albums, available with 
artwork, will be culled primarily 
from the Platinum catalog. Bernar- 
di says Musicmaker.com's aggres- 
sive move into full-album downloads 

The technology 
might be strong 
enough to attract 
some skeptics to 
the MPS fold 



puts it on the same page as IBM 
Corp.'s much-ballyhooed major- 
label Madison Project (Billboard, 
Feb. 20). 

Pricing for Masicmakencom's album 
downloads is still under discussion, 
though Bernardi says it will "obviou-sly 
be some discount to list price." 

"Like Madison, we are trying to 
gauge consumer demand and are of- 
fering it to people who have acce.ss 
to high-speed networks and have 
significant bandwidth to download," 
he says. 



speaking, this music is v^ry gtxxi, and 
we want to be associated with that" 
Uta Bretsch, who is responsible 
for promotion and product manage- 
ment at Rough Trade, Big Cat's li- 
censee and distributor for the GSA 
region, attributes the positive re- 

' We 'ue waited for 
this to happen — 
that Blumfeld 
would finally 
make a song we 
could play' 



sponse partly to a well-structured 
promotional effort; independent pro- 
moter Public Propaganda handles 
radio, while liough Trade is in charge 
of press and TV promotion. 
"We had a pre-release review in 



(Continued from page 1 7) 

"Last year, we had Jesse headline 
a Summer Heat tour of six key cities. 
These shows were geared to radio, 
press, and retail. .Icsse got a standing 
ovation at almost every show when he 
did 'You.' When Universal Music and 
Video Distribution (MCA's parent 
company] had its annual meeting, we 
had Jesse perform there, and we had 
the same reaction to 'You.' " 

Powell's label, however, chose "I 
Wasn't With It" to be the first single 
from " 'Bout It." Although the song 
received airplay on R&H stations, it 
peaked at No. 85 on the Hot 100 in 
September 199H. 

Corbin reflects, "The single sales 
for 'I Wasn't With It' were doing OK. 
But when it came time to pick the sec- 
ond single, we felt 'You' was the 
strongest record to go with." 

Alice Marie Dixon, assistant PD of 
H&B station WJMI Jackson, Miss., 
explains why she thinks "You" has 
been a hit "It's a love ballad about a 
man who wants to settle down. It's 
the kind of thing women love. It's a 
wedding song. The song just blew up 
overnight, and listener requests for 
'You' are still going up even though we 
have it in heavy rotation." 

Powell's journey to hitmaker sta- 
tus started when, as a struggling 
singer, he decided to move from 
Kansas City, Mo., to Ix)s Angeles. 

Powell remembers, "I had a friend 
named Carl lioland who told me that 
he was moving to LA, and I begged 
to go along with him. We drove to 
L.A., and we .stayed with a girlfriend 
of his. We started making the rounds 
with demos, and it took more than a 
year before anything really hap- 
jKined. My manager took my tape to 
ISilas Records owner/president) 
Louil Silas [Jn], and he signed me. 

"It's funny, because even though I 
vtwked with different songwriters on 
' 'Bout It,' Cwr\ — the person who was 
with me from the start — was the one 
who co-wrote my first hit l"You"l." 

Powell co-wrote half of the songs 
on " 'Bout It." His songs are pub- 
fehed by ChrysalLs (ASCAP), and he 
is mana^^ by Icon Entertainment 

"The music industry Ls definitely a 



Spex magazine in January, and that 
was a signal for other media," 
Bretsch says. "Then we had a sold- 
out club tour right around the release 
date [Jan. 26], which mobilized the 
fans, and there is also a broad range 
of press feedback from fanzines to 
[the German edition of] Rolling 
Stone and fn>m local nev^'spapers to 
general-interest magazines." 

DLstelmej'er emphasizes that Blum- 
feld has in no way "soW out" "Once we 
go back on tour, it will become even 
more obvious how much of the 'new' 
was already contained in our older 
songs and how much of the old stuff is 
.still present in the current album," he 
says. The band, with its manager, 
Alfred Hilsberg, retains full control 
ower artwork and promotional matters. 

Nor has the band moved away 
from its libertarian and leftist polit- 
ical stance, which involves not allow- 
ing commercial sponsorship of its 
concerts and not granting interviews 
to certain conservativie media. 

According to Bretsch, Rough 



business," says Powell. "You can lose 
.sight of that fact because y<m can be so 
bu.sy making mu-sic. But I never know 
what's going to be a hit. There arc 
sfflne songs I think I'd nevCT hear again 
and they 're at the top of the charts, and 
there are songs that I think are going 
to be huge and they don't become hits." 

Retail store Waves Music in Los 
Angeles, which has a strong R&B 
music clientele, reports increasing 
sales for Powell's latest recordings. The 
store's manager, Robert Blackburn, 
observes, "We've been .selling a sub- 
stantial amount of the single ["You"], 
and the album's been doing wtbU, espe- 
cially in the last few weeks. A lot of 
people who are buying the album say 
it's because they .saw the video." 

Powell and (Sorbin both cite Black 
Entertainment Television (BET) as 
being an early and committed sup- 
porter of Powell's music, even with 
Powell's first album. 

BET music director Gregg Diggs 
agrees. "One of the things we've 
always been proud of here is being 
able to break artists," he says. "We 
plaj'ed Jesse's first video, 'All I Need,' 
right off the bat, and we've played 
every clip we've gotten for Jesse since 
then. You can tell he's very talented. 
But 'You' shows how strong a vwalist 
he is. 'You' is one of the best R&B 
vocal performances I've heard in a 
while. The video is classy, and it's 
pleasing to the eye. So the whole 
package is there." 

Corbin adds, "We met with BET in 
December 1998, and during that 
meeting we talked about MCA's pri- 
ority acts. We told BET what our 
game plan was: Have 'You' bubble 
under in 1998 and, in January, go for 
it. It was a partnership, and BET 
increased their rotation of 'You.' 
They've been a great support for 
Jesse Powell. To a certain extent, 
BET is playing less R&B and more 
rap, so to have them support Jesse so 
much has been great." 

Corbin adds that the label is now 
poised to take Powell "to the next 
level" and is .servicing rhythm- 
crossover stations with the .single. 

As for touring, Powell says, "I've 



Trade "can \ive with that." Consider- 
ing the album's high chart entry, this 
.spirit of independence has ultimate- 
ly paid off 

Blumfeld has been signed to Big 
Cat since its second album, which, 
says the label, has sold approximate- 
ly 30,000 units worldwide. "That's as 
many as we sold in the first week 
with this album," says Tim Vass, Big 
Cat's label manager. 

The connection w ith Rough Trade 
predates V2's involvement with Big 
Cat, according to Vass. The label 
signed a (jlerman band, he adds, "be- 
cause we had a big profile in Ger- 
many at the time [1994] and the mu- 
sic is good." 

V2 says its international affiliates 
outside the GSA region have the 
option of picking up the album; the 
U.K. company will release it in May. 
The group has a cult following in the 
U.K. and elsewhere in Europe. 

"It will be difficult," admits Vass, 
"but we're hoping to widen out the 
fan base." 



had different offers. I love to perform 
live. I grew up doing that" 

0)rbin says, ".Jesse's doing a .series 
of one-off dates right now. We want to 
get him on the right tour." Powell is 
currently not signed to a booking 
agency but works with several inde- 
pendent agents. 

Powell says upcoming plans also 
include collaborating as a songwriter 
with his sisters, singers Trini and 
Tamara, whose debut album is due 
April 20 on Columbia Records. 



ISRAELI PIRACY 

(Continued from page 7) 

been cited by RIAA for inclusion on 
the Watch List because it allows sub- 
scription-ba.sed music services with- 
out extending rights to U.S. labels 
for the storage and transmis.sion of 
the recorded music they have creat- 
ed. Turkew itz says these practices 
are "unreasonable and unfair." 

"The recurring theme of today's 
report," Turkewitz says, "is a con- 
tinued lack of enforcement in many 
territories, particularly in reganl to 
a burgeoning trade in illegal CDs." 

In other RIAA news, on Feb. 18 
Hilary Rosen, RIAA presidenVCEO, 
announced the departure of Steven 
D'Onofrio, e.xecutive VP and director 
of anti-piracy, after an 18-year asso- 
ciation with the trade group. He will 
leave the RIAA in June and will be 
succeeded by .senior VP/director of 
investigations Frank Creighton, a 
veteran investigator 

His accomplishments include 
development of the legislative cam- 
paign that dramatically changed the 
enforcement landscape over the last 
decade — the passage of "true name 
and address" statutes in S6 states, 
which resulted in thousands of crim- 
inal seizures and convictions. 

He also spearheaded the effort for 
California's optical dLsc identification 
legislation, helped draft the first fed- 
eral anti-bootleg statute, and was 
responsible for bringing forward 
cases that resulted in multimillion 
dollar judgments against pirates. 



MUSICMAKER.COM JOINS MPS FRAY 



JESSE POWELL CAN THANK YOU' 
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ATLANTIC ENTERS LATIN MARKET VIA CALIENTE 

(Continued from page 5) 



ich operates sep- 



Other ties-ins are possible, includ- 
ing plans for the release of bilingual 
compilation packages of Caliente acts 
combined with reggae and rap artists 
from Atlantic. 

"It's going to take tremendous 
coordination and real partnership and 
interaction so that we are not dou- 
bling up and duplicating services," 
says Atlantic executive VI' Craig 
Kallman. "But we will really have a 
great one-two punch, if you will." 

Typically in a license deal, the 
licenser label works the product of the 
licensee. Conversely, a distributed 
label manages its own marketing and 
promotion staff, which operates sep- 
arately from that 
of the dLstributing 
label. 

Unique to 
Atlantic's pact 
with Caliente is 
the co-promotion 
and co-marketing 
element that binds zenoz 
the two labels, 

even though Atlantic primarily will 
work Caliente's acts in the Anglo and 
crossover markets while Caliente will 
work its artists in the latino sector. 

"It's a first really, for us," saj's Kall- 
man, "wliere we've got a partner that 
is capable and has the financial where- 
withal to also invest not just their time, 
but a significant staff, money and ener- 
g}' to breaking fa] project." 

Caliente Entertainment was 
formed in 1997 in New York by indus- 
try veteran Maria Zenoz and Adam 
Lindemann, a general partner in the 
prominent investment firm Linde- 
mann Capital. The company com- 
prises two record labels and a pub- 
lishing arm. 

The pair of imprints are inwlved in 
distinctly different genres: Caliente 
Records LLC is a general-market 
label featuring Anglo and Latino acts, 
while Havana Caliente LLC Ls devot- 
ed to acts from Cuba. 

Rounding out the trio of divisions 
is Caliente Musicworks LLC, the par- 
ent company's publishing arm. 

Zenoz says she and Lindemann cut 
the agreement with Atlantic because 
of their shared visions of establishing 
artists instead of just breaking radio 
hits. 

"We are not totally interested in 
coming out with a bang," says Zenoz. 
"We are interested in building sales 
on a weekly basis by really working 
an artist fh)m the grass roots up." 

Kallman says that while Caliente 
Records' acts will be worked by 
Atlantic's general promotion and 
marketing staff, Atlantic's niche-mar- 
ket marketing and promotion 
branch — which is called Division 
One — will handle Havana Caliente's 
releases. Division One has previous- 
ly worked product from such labels as 
World Cireuit and Nonesuch. 

Division One scored big Latino hits 
in 1998 with three albums by Cuban 
artists released on World Circuit, 
including the Grammy-winning 
eponymous album by Bucna Vista 
Social Club. 

Kallman says that Division One is 
going to be "dedicating a significant 
amount of time to the Havana Caliente 
portion of the Caliente deal. The other 
acts that can cross ower will be worked 
by the whole company." 

Three Havana Caliente albums are 
due in April: "Havana Caf6" by Bar- 



barito Torres (April G); ".lugando Con 
Candela" by Adalberto (April 20), and 
an eponymous disc by Pedro Luis 
Fcn-er (April 20). 

Havana Caliente's artists arc 
Hcensed from the Dutch record com- 
pany Harbour Bridge, to which 
Hav~ana Caliente's acts are directly 
signed. 

Atlantic and Caliente Entertain- 
ment will officially announce their 
association with a launch party March 
16 at the Bowery Ballroom in New 
York. Scheduled to play .showcase sets 
were Torres, Adalberto. and Fen'er 

The March 16 launch will also 
sei've as a kickoff party for Caliente 
Entertainment, 
which has now 
filled nearly all of 
its e-xecutivE posts. 

Among the cur- 
rent staffei's with 
Caliente Enter- 
tainment are sen- 
ior VP of finance kallman 
Geoffrey Koonin, 

VP of artist development Mitch 
Morales, .sales manager Candy Cin- 
tron, promotion dii*ect«r Michael Cre- 
spo, tour and marketing director 
Elena Pena, and publicist Regina 
Garay. 

Among the other artists e.xpeeted 
to release product later in the .vear on 
Caliente Records are Marco Her- 
nandez, a pop/fusion artist who is a 
former backing vocalist for famed 
merengue outfit .luan Luis Guerra 
440; Cafe, a Latino rap/fusion group; 
Miah, a New York-based, bilingual 




R&B/pop sister trio; J. Quest, an 
R&B singer/songwriter; and Luisa 
Payan, a pop/merengue singer 

Zenoz says Caliente Entertain- 
ment will reflect the music and cul- 
ture of first- and second-generation 
Hispanic Americans. 

"We will put out timele.ss music of 
our generations," says Zenoz, "which 
is a melting pot from all fusions of 
music — salsa, xim, rap, and reggae. 
But it is ours." 

Apart from the Atlantic deal, which 
affords the label access to Anglo 
retail outlets, Caliente will benefit 
from access to radio and TV e.xposure 
for its artists thanks to a iwent spree 
of acquisitions of radio stations by 
Mega Communications, a sister com- 
pany of Caliente that is operated as a 
partnership between Lindemann and 
Mega's pre.sident, Alfredo Alonso. 

In the past year. Mega has pur- 
chased 1 1 stations in the Northea.st 
and in Tampa, Fla. More acquisitions 
arc on the way, says Lindemann. 

Lindemann also plans to acquire a 
U.S. cable channel that will air Span- 
ish-language videos. 

A Latin miLsic buff and longtime fan 
of Hisijanic sounds, Lindemann says 
he has gotten involved in the Latino 
enteitainment indu.stry because of the 
potential he .sees for it, 

"Latin music has a tremendous 
crossover potential that heretofore 
still has not really hapjjoned," he says. 
"I felt that a Latin music company 
had the ability to thrive and grow in 
the marketplace and cross over its 
artists into mainstream." 



RADIO/TV OWNERSHIP RULES 



(Contiii/u d twin jtvijt: D 

that would be dominated by compa- 
nies that own mo.st of a city's radio 
and TV stations. 

Some smaller broadcasters argued 
that a change in the rules would favor 
the networks and group owners, 
which have been engaged in buyout 
mergers since the overhaul of the 
Communications Act in 1996. 

Easing the rule, the.y contend, will 



'The consolidation 
of radio has made 
it impossible for 
the single-station 
competitor' 



lead to further industry consolidation 
and fewer independent diverse voices. 

Wonder, who owns KJLH Los 
Angeles, an unaffiliated station, 
testified that removal of the rules 
would spell disaster for smaller 
stations. He detailed the difficul- 
ties of competing in today's local 
radio markets, which are increas- 
ingly dominated by group-owned 
stations. 

"The consolidation of the radio 
industry," he said, "has made it near- 
ly impossible for the single-station 
competitor." 

Wonder pointed out that compa- 
nies that own several radio stations 
in a city can offer discount package 
deals to advertisers, .something that 
individual companies cannot do. 



According to Wonder, allowing one 
company to ovvti .several TV and radio 
stations in one market "would 
drown" stations like KJLH, which 
provides "a voice for the people who 
reside in the shadow of big business." 

'GLACIAL REMNANTS' 

The National Assn. of Broadcast- 
ers (NAB) supports easing the 
restrictions, terming them "outdat- 
ed," according to NAB senior VP/ 
general coun.sel Jack Goodman. 

Large broadcast com|)anies, which 
now often ovvn hundreds of radio sta- 
tions and dozens of TV stations 
nationwide, w"ant the regulations lift- 
ed. One group owner, Jeff Marcus, 
CEO of Chancellor Broadcasting, 
termed the rules "the two glacial 
remnants of a regulatory ice age." 

Marcus also recommended a pos- 
sible plan to develop an investment 
fund of $100 million-$200 million for 
capitalizing prospective new broad- 
casters. 

While the fund proposal was not 
offered as a quid pro quo for further 
broadcast deregulation, the an- 
nouncement indicates how far — and 
how deep into pockets — large 
broadcasters may go to see the 
remaining barriers to consolidation 
lifted. 

Broadcast industry allies on Capi- 
tol Hill, including Senate Commerce 
Committee chairman Sen. John 
McCain, R-Ariz., and House Com- 
merce Committee chairman Tom 
Bliley, R-Va., are pushing the FCC to 
remove the remaining ownership 
restrictions. 




by Geoff Mayfield 

One MORE TIME: Not only does teen rookie Britney Spears hold No. 
1 during 1999's first huge sales week, she manages to pad her lead, earn- 
ing The Billboard 200's largest unit increase for the third con.secutive 
issue. You have to go back to the start of la.st year, when the "Titanic" 
soundtrack won the Greatest Gainer in four consecutive weeks, to find 
an album that earned that tribute for more than two straight weeks. 

While the numbers on "Titanic" were certainly much larger — the his- 
toric soundtrack exceeded 847,(M)0 units in the comparable 1998 week — 
Speai-s' feats are impressive in their ovvn light. Her new one-week sum, 
229,(MK) units, e-xceeds the total that allowed her to debut in the top slot 
in the Jan. 30 issue. And, if you're a regular reader of this column, you 
have already figured out that ". . . Baby One More Time" is the first album 
in the SoundScan era to post gains in the second, third, fourth, and fifth 
week after bowing at No. 1. 

Even more impressive is how' the industry's overall album .sales contin- 
ue to Ijeat la.st year's "Titanic"-charged numbei-s (Billljoard, Feb. 13). Even 
without ringleaders like "Titanic" or Celine Dion's "Let's Thl k About Love," 
yoar-to-date album units in '99 are up i.&Jc over the .same point in '98 (see 
Market Watch, page 88). In f act aside from the very first w eek of the new 



year, we have not -seen another w eek in which '99 album sales trailed those 
of the comparable 1998 week . . . Tuesday (23) looks hot with the arrival of 
the fii-st TLC album in four yeai's, hot rap nx>kie Eminem, and the new disc 
from the Roots. All should open with big numbers, and I axpect TLC to 
have a long .stay in the top 20 . . . Did you notice that Lauryn Hill (No. 3) 
has sold 2:J9.0()0 units in the two weeks since gracing Time's cover? She 
was also on a recent Rolling Stone cover 
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EARD IT IN A LOVE SONG: The combination of the long Presidents 
Day weekend and Valentine shopping delivered its annual album sales 
boom. Consequentl.v, we had to raise bullet criteria on most of our sales 
charts. 

Several of the bullets on The Billboard 200 appear to come straight 
from Cupid's quiver You've got to figure that romantic repertoire was a 
possible factor for the bumps seen by *N Sync (tt-A, 2^% ahead of prior- 
week .sales), Cher (12-7, up 21%), Sliania Twain (14-8, up 25%), Back- 
street Boys (19-14, up 22%), Mariah Carey (20-17, up 14% ), Jim Brick- 
man (47-42, up .30%), and Monica (48-45, up 28%). 

We also figure that Valentine's Day w as the agent that caused sales of 
the new Miles Davis anthology, "Love Songs," to more than double, 
prompting a 4-1 jump on this i.ssue's unpublished Top .Jazz Albums. Valen- 
tine gifts also delivered a 47% gain to Elton John's "Love Songs" collec- 
tion, rendering its re-entry at No. 30 on Top Pop Catalog Albums, while 
sprinkling sales spikes on our various genre charts. 

Meanwhile, Quincy Jones' well-timed anthology of love songs, "FVom 
CJ With Love," snags the percentage-based Pace-setter award, as it soars 
191-82 on The Billboard 200 and 2-1 on this issue's unpublished Top Con- 
temporary .Jazz Albums. Last issue, the double set became only the fourth 
album in the SoundScan era to debut early on The Billboard 200. The 
prior early bow s — by the last two Master P albums and the Notorious 
B.I.G.'s "Life After Death" — were rap .sets that charted prematurely as 
a con.sequence of street-date violations. 

The early "Q" debut came as a result of a reporting irregularity from 
cable's QVC channel, which shipped more than 6,000 copies to arrive at 
consumers' homes during release week. Had this issue's sum of 21,000 
units included last issue's QVC quantity, the Jones album would have 
entered this issue at No. 63. Warner Bros, says it has taken steps to avoid 
the early reporting of future sales by cable outlets. 

Catalog LOG: Following a 10.5-week tenure on The Billboard 200, 
Spice Girls' first album, "Spice," has moved to Top Pop Catalog Albums. 
Titles move from current status w'hen they are more than 2 years old (104 
chart weeks) and have fallen below No. 100. "Spice," now No. 2 on the cat- 
alog list with 15,000 units, was held on The Billboard 200 an extra week 
because it was still hovering above the century mark. 

Also moving to catalog consideration this issue are the first two vol- 
umes of Roy D. Mercer's "How Big'A Boy Are Ya?" series. "Volume 1," 
which was No. 52 last issue on Top Country Albums, and "Volume 2," 
which ranked No. 63 on that same list, are now parked at No. 17 and 27, 
respectively, on Top Country Catalog Albums. 

■Two weeks ago, Jonny Lang's "Lie To Me" moved from Top Blues 
Albums to the land of catalog. It last appeared at No. 5 on the current 
blues list in the Feb. 6 is.sue. 

Speaking of back pages, it's practically shocking to note that Bob 
Dylan, whose "Greatest Hits" re-enters the catalog list at No. .37 for the 
first time since June 1997, has only spent one other week on the Top Pop 
Catalog chart since it bowed in May 1991. On the other hand, another 
Columbia classic, Miles Davis' timeless 1959 album "Kind Of Blue" (No. 
44), has spent 34 weeks on the catalog chart yet never spent a single week 
on the '50s equiviUent of The Billboai-d 200. 
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ATLANTIC'S LATIN PLAYBOYS GIVE FANS A NEW 'DOSE' 



meriting, having fun. You can hear 
that." 

More of the hallucinatory sense of 
abandon that made the Latin Play- 
boys' eponymous 1994 debut a cult 
faTOrite can be heard on the group's 
follow-up, WTyly dublxxl "Dose." Gui- 
tarist/vocalist Hidalgo — whose reg- 
ular gig is with East LA heroes Los 
Lobos — reunited with bandmate 
Louie Perez, producer Mitchell 
FiTjom, and engineer Tchad Blake for 
the disc, due March 2 from Atlantic. 

"Latin Playboys" came from Hi- 
dalgo burning off pent-up creative 
energy in his makeshift kitchen stu- 
dio while on a break from Los Lobos. 
Hidalgo's fantai!tical home tapes 
morphed into something more tangi- 
ble, as Perez, Froom, and Blake elab- 
orated on his template during two 
weeks of sonic free association (see 
RcDLscussion, thus page). 

As a key to the folk-art ethos of 
the Latin Playboys, the credits on 
"Dose" say "made by" rather than 
"produced by" Latin Playboys. Its 
genesis was similar to that of the 
first album, except that Hidalgo's 
homegrown essays were more in- 
volred this time, taped on an 8-ti'ack 
machine rather than his old 4-track. 

"Dose" is also more song-oriented 
than its freewheeling predecessor, 
from the agenda-setting in.strumen- 
tal "Fiesta Erotica" and the .'Street- 
corner soul of "Cuca's Blue.s" to the 
sultry fantasia "Lemon & Ice" and 
the hip-level Latin-core of "Loco- 
man." The recoi-d still flies by like a 
carnival, though, spinning your head 
with crazy sounds and crazier stories. 

This go-round, Hidalgo and compa- 
ny are taking their show on the i-oad 
with a 20-city April U.S. tour. The 
I.atin Playboys may also play gigs in 
Japan and France, since the demand 
is there, according to Monterey Pen- 
insula Artists, the group's booking 
agency: Los Lobas has its next album 
slated for May rele^ise on Hollywood 
Records, so schedules are tight 

But Froom (who produced the lat- 
est Lobos record, his thii-d with the 
band) is e.\cited about reinrenting the 
Playboys' .sound on the road. 

"We really want to .stand up for 
thLs thing \ve\v made," Froom says. 



CD ROM 

fCoutiHued fifiin page lJ,j 

Na.shville at the Country Radio Sem- 
inar, to be held March 10-13. 

"We'll haw kiosks set up for iill the 
radio pi'ogi-am directoi's to be able to 
see it," says DreamWorks Records 
Nashville head of sales and market- 
ing .John Rose. "We'll al.so be servic- 
ing stations with the CD-ROM so 
they can use it for contests and for 
reference." 

Rose says one main focus at retail 
will be dual po-sitioning of the CD- 
ROM in music deiwrtments and .soft- 
ware departments, with backup 
cards, in accounts that have both 
departments. 

"We'll also be positioned in Wal- 
Marls and Kmarts, because that's 
where a lot of our consumer base is," 
he sa.vs, adding that I. Universal Music 
and Video Distribution will also tar- 
get the European market. 

Consumer advertising will con- 
centrate on magazines and country 
music outlets. 



"We've only played one other gig be- 
fore, on the 'E-'Town' radio show. But 
we're taking the tour seriously. It's 
not going to be just four guys in T- 
shirts up there jamming." 

Along with Hidalgo on guitar and 
vocals, the touring version of Latin 
Playboys will feature Froom on key- 
iKianls; Blake on bass and saxophone; 
Perez on vocals, guitar, and pereus- 
sion; and studio stalwart ,Ierry 
Marotta on drums and sax. 

The Latin Playboys tour and its 
attendant in-store appearances and 
radio performances will go a long 
way toward helping Atlantic avail 
more people of "Dose" than Slash/ 
Warner Bros, was able to do with the 
debut (which has sold 3.5,0(X) copies, 
according to SoundScan). 

Of course, says Atlantic VP of 
A& R/special projects Yv^es Beauvais, 
"No one expects 'Dose' to sell like 
.lewel. This is music to surprise 
rather than reassure. Our st;ifl' un- 
derstands that it isn't a hit-driven 
project, and everyone is behind the 
record all the way — which is so nec- 
es-sary. This Ls a labor of love." 

Froom says he was drawn to At- 
lantic after having a positiw experi- 
ence «-ith the label for his solo debut, 
the all-star "Dopamine" (Billboard, 
May 2, 1998). 

And Beauvais says Atlantic was 
dazzled by "Dase," along with appre- 
ciating the groundwork laid by the 
word-of-mouth on the first Latin 
Playboys effort. Then there are the 
benefits of Los Lobos' following, the 
buzz around Froom's and Blake's 
pi oduction credits, and Hidalgo's 
ubiquitous energies. 

In addition to a cameo on "Dopa- 
mine," Hidalgo has appeared on sev- 
eral acclaimed albums issued in the 
past year He tt"as part of a one-world 
troupe featured on the bucolic 
Waterlily Acoustics set "Kambara 
Music In Natiw Tongues," along with 
folk guitarisVvocalist Martin Sim|> 
son and two Indian musicians: violin- 
ist Viji Krishnan and percu.ssionist 
Puvalur Srinivasan. 

Hidalgo was also part of "a Tex- 
Mex Trawling Wilburj^," as he terms 
IxB Super Seven, an aptly named out- 
fit with co-Lobo Cesar Rosas and 
Flaco .lim^nez, Freddy Fender, 
Ruben Ramos, Rick TreWno, and Joe 
Ely. Los Super Seven's RCA album 
has been a hot seller at the Tower 
Records on Sunset Boulevard in Los 
Angeles, according to buwr Howard 
Krumholtz. (Proving the drawing 
|X)werof lone Lobos, Rasas' Rj'kodi.sc 
solo debut, the rockin' "Soul Dis- 
guise," has also done well at Tower) 

Hidalgo has another side project 
due March 9 with the Columbia/ 
Legacy debut of Houndog, a bent 
blues duo he formed with Canned 
Heat vet Mike Halby. Hidalgo and 
Halby plan to play some .shows to- 



gether prior to the Latin Playboys 
and Los Ix)bfl8 tours. 

The new Los Lobos disc, as yet 
untitled, precedes a sizable early 
summer tour The last Los Lobos 
album, 199(;'s lauded "Colossal 
Head," has sold 138,000 copies, 
according to SoundScan. 

With the Latin Playboys tour and 
all the activity reviving around Los 
Lobos, Krumholtz ex^iects "Do.se" to 
be a favorite at his store; he adds that 
the first Latin Playboys disc still .sells 
impressively and fans have begun 
requesting the new one. 

IN-STORE PUYBOYS 

Atlantic is stressing in-store play 
with its retail campaign, as well as 
including the Playboys on various 
samplers. "We're trying to stimulate 
that hip audience that we know is out 
there," says ftit Creed, Atlantic senior 
director of product dewlopment. The 
label is putting "Dose" into the Isis lis- 
tening post and displa.y program, 
which inwlves placement at some 85 
indie retailers. And the track "Lemon 
& Ice" will be featured on a Music 
Monitor Network sampler dissemi- 
nated via such indie chains as Recoi-d 
Exchange and Gallery of Sound. 

At radio, Atlantic is servicing the 
full "Dose" to commercial and non- 
commercial alternative radio, as well 
as college outlets. KCRW Los Ange- 
les, which gaw "Latin Playboys" sig- 
nificant air time, will do the same for 
the new album. Nic Harcourt, the 
station's creatiw music director and 
host of its influential "Morning 
Becomes Eclectic" program, sees an 
act like the Latin Playboys as impor- 
tant not only for his station but for 
similar stations in such diverse mar- 
kets as Miami and Houston. 

"You can cross a lot of boi-ders with 
a band like the Latin Playboys," Hai*- 
court says. "The top two stations in 
L.A. are Spanish now. And the Latin 
Playboys touch u|X)n that territory, as 
well as rock'n'roll. So if someone who 
usually only listens to Spanish radio 
comes upon a Latin Playboys song on 
KCRW and likes it, they might be 
motivated to tune into us more often." 

A lot of people who newr bought 
"Latin Playboys" or tuned into sta- 
tions like KCRW may haw heai-d one 
of the group's songs in one of the 
more than 10 films that have drawn 
on the album in the past five years. 

Darren Higman, VP of sound- 
tracks for Atlantic in Los Angeles, is 
also pursuing those opportunities 
with the equally cinematic "Dose." 

The Hidalgo/Perez compositions 
are published by Chicken on Fire 
Mu.sic/Hot Chun'o Music, BMI, and 
administered by Bug. The group is 
managed by New York's Metropoli- 
tan Entertainment Group. 

The blandness of much pop music 
is a case of too many ix;ople "trying 



to make records that .sound like other 
records," Froom avers. "The Latin 
Playboys try to be the antithesis of 
that. As Tchad says, the recording 
studio Ls its mvn fantasy world — and 
things don't go well when you try to 



set artificial limits on it" 

The allure of the Latin Pla.\'boys — 
for the band and listeners — is that it 
is all about "no compromise," Hidalgo 
says. "For us, anything goes." 
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An occaKknial column h ighixjhtitiij 
alhtnu.s of special artintic merit 
tlinl milboard regards as being 
underappreciated at the time of 
their initial release. 

"Latin Playboys" .sounds like 
emissions from the halls of Mon- 
tezuma refracted on the waves of 
Tijuana pirate radio, a beautiful 
noise brimming with an age-old 
grandeur and a very contem- 
porary sense of the lowdown. This 
Rosetta stone of groove sounds as 
if it were born of late- 
night rituals, and it 
was — in the kitchen of 
David Hidalgo's East 
LA. home. 

One of the prime 
mowrs of Los Lobos, Hi- 
dalgo was channeling the 
excess musical energy 
still flowing after the 
1991 sessions for his 
band's watershed "Kiko" 
album. "A couple nights a 
week for six months, I .sat up with 
my 4-track after the kids went to 
bed, just getting all these ideas 
down," he recalls, adding that kit- 
chen-utensil peiTu.ssion was as in- 
strumentiil as hLs guitar. 

"I was trying to be childlike 
about it, stumbling across things 
and u.sing found sounds," Hidalgo 
says. "And I was listening to old 
Latin records and watching a lot of 
Asian TV, so those weird sounds 
were in my head." 

Hidalgo pas.sed along the tape of 
his solitary adventures to fellow 
Lobo Louie Perez, who fashioned a 
set of fractured folk tales that were 
fully simixitico as lynncs. The whole 
seeme<l sjiecial but not nece.ssarily 
a Los Lobos venture, so they hand- 
ed off the cassette t*) "Kiko" produ- 
cer Mitchell FiTxim for ev"aluation. 

"It was the best tape I'd ever 
heani — I was obsessed, playing it in 
my car all the time," Fi'oom says. 
"And the spirit of this wonderful 
music would have been lost had Dave 
tried to replicate it in a real studio. 
So we decided to build on the origi- 
nal, ti'ansfemng it to 24-track. We 
ended up working on it for 12 da.ys 
in a row, and it wiusn't really iticord 
making in the traditional sense — it 
was this radical experiment" 

What could have been a techni- 
cal nightmare with the limitations 
of Hidalgo's initial original 4-track 
tape soon "helped feed the creative 
process," Froom says. "For in- 
stance, [engineer] Tchad Blake and 
I created these ambient treat- 
ments to cover up the tape hiss, 
and then there was the challenge 
of singing on things that weren't 
really songs. 

"But we wx'ren't woiTied — it was 
free pla.v," Froom adds. "We let one 
thing turn into another thing, and 



we weren't concerned with serving 
the song or making something that 
supposedly sounded good on the 
radio. That wus all out the window." 

With Froom and Blake such 
key contributors. Hidalgo and 
Perez decided their project was 
properly a foui-some — hence the 
Latin Playboys, a iiinn de guerre 
Hidalgo took from the Latin Play- 
boy, an East L.A. haunt. (The des- 
ignation was apposite in several 
senses; as Froom says, "It was a 
great day when I found out I was 
a Latin Playboy.") 

The music was done 
and the name decided, 
but the Latin Playboys 
still had to find an outlet 
"When we finished play- 
ing the record in [former 
Warner Bros, chief} 
Lenny Waronker's office, 
there was this dead 
silence — but it wasn't 
bad," Hidalgo says, 
laughing. Froom adds, 
"Lenny was the only guy who 
would have put it out. He under- 
stood the character of the record 
right away and that it was vital for 
Dave and Louie's creative piwesi*. 
It was important to him that the 
guys keep growing." 

Some critics immediately saw 
"I^tin Playboys" for the crass-cul- 
tural totem that it was (Miusic to My 
Ears, Billlxianl, Feb. 19, 1994). But 
inno\ration isn't often a priority for 
commercial radio, so "Latin Play- 
boys" had to wind its way into fan 
consciousness mostly via woi-d-of- 
mouth and airplay on boundary- 
blurring public outlets. 

The Latin Playboys' Spanglish 
collage and piquant mix of lo-fi and 
hi-fi — what threw' commercial radio 
for a kM)p — ai^e the very things that 
made the psychedelic overture 
"Vivra La Razii" and Mayan metal of 
"New Zandu" .stand out in an over- 
loaded world. Those songs and a 
levee-low moan like "If" sounded 
like nothing else in 1994 — and they 
seem just as fresh toda,v. 

"What has opened my eyes, or 
my ears," FrtKim says, "is that .so 
many people think the record just 
sounds great — even though it was 
hardly up to the 'industry stan- 
dard' that I had personally be- 
lieved in. And .vou know, I've trav- 
eled around the world and made a 
lot of records, yet wherever I go, 
people tell me how much they 
loved 'Latin Playboys.' 

"Someone once said, 'Listening 
to that record makes me feel like 
all things are possible' — ami that's 
the coole.st re.sponse," Froom says. 
"The 'Latin Playboys' may not 
have meant much in the music- 
business world, but it meant a lot 
in the real world." 

EiK/UILEV HA.MK.^KCKK 
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2 Whitburn Books Track 
History Of Country Chart 



Two new books by musicologist 
Joel Whitburn track the history of 
all artists and songs that appeared 
on Billboard's country singles 
charts. "Tbp Country Singles" and 
"Country Annual" explore the 
more than 2, 100 artists and over 
16,000 songB that have spanned 54 
years of country music 
history. 

"Top Country Sin- 
gles," now in its fourth 
edition, presents every 
song that hit the chart, 
alphabetically by artist. 
Following a brief biogra- 
phy on each artist is a 
chronological listing of all of 
that artist's hits. Essential 
chart facts for each hit 
include the date of the 
song's debut, its peak 
position, and its total 
number of weeks on the chart. 

The book is filled with photos of 
the top 200 country artists of all 
time and a plethora of facts relat- 
ing to the artists, their hits, and 
records. The book also indicates all 
No. 1 and Top 10 hits as well as the 
hottest eras of major artists. 

The premiere edition of "Coun- 




try Annual" Usts songs according 
to their year of popularity. All 
songs within the 54 separate year- 
ly rankings are ranked by their 
peak position. Along with each 
record's peak date are its weeks in 
the peak position, in the Top 10, 
Top 40, and on the chart. Every 
hit that peaked at Nos. 1-5 gets 
special treatment with the list- 
ing of its songwriter or writers 
and its week-by-week posi- 
tions during its entire chart 
Ufe. 

For all titles released as 
singles, each book shows 
the current average deal- 
er price and the original 
label and record/cas- 
sette/CD single number. 
Symbols note all singles 
that were certified gold and 
platinum. 
For more information on 
these and other essential music 
reference books in Whitburn's 3;{- 
book catalog, contact Record Re- 
search, PO. Box 200, Menomonee 
Falls, WI .530.52 or call 800-«27- 
9810. Information can also be 
found at www.recordresearch.com. 
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Ron Betist has been named pub- 
lisher of Music & Media, Bill- 
board's European sister publica- 
tion, and Kate Leech has been 
named director of operations. The 
appointments, effective imme- 
diately, will strengthen the publi- 
cation's leadership in 
its 15th anniversary 
year. 

Betist, who was 
promoted from inter- 
national sales direc- 
tor, has been associ- 
ated with Muiiic & Media .since its 
earhest days as Eurotipsheet, and 
has played a central role in its 
growth and development. In his 
new role, he will spearhead all Mu- 
sic & Media's sales, marketing, 
promotion, and circulation opera- 
tions. 

Leech has made significant be- 



. I" 

BETIST LEECH 



hind-the-scenes contributions to 
Music & Media since the publica- 
tion relocated from Amsterdam to 
London in 1997. Her responsibih- 
ties include overseeing the up- 
grade of Music & Media's chart 
and information services, and the 
1999 edition of the 
Eurofile directory. 
She continues as 
chief financial officer 
for BPI Communi- 
cations' London op- 
erations. 
In their new roles, Betist and 
Leech will work in tandem with 
Music & Media editor-in-chief 
Emmanuel Legrand. All three, 
who form the core of Music & 
Media's management team, report 
to Billboard Music Group VP 
Adam White. 



Billboard Music & Marketing Seminar 

Essax House • New York City • April 8, \m 
Billboard International Latin Music Conference & Awards 
Fontainebleau Hilton • Miami Beach • April 20-22, 1999 
Billboard Dance Music Summit 
Sheraton Colony Square • Atlanta • July 14-16, l!t99 
Billboard/ Airplay Monitor Radio Seminar & Awards 
Fontainebleau HDton • Miami Beach • October 7-9, 1999 
Billboard Music Video Conference & Awards 
Loews Santa Monica Beach Hotel • Santa Monica • November 10-12, 1999 
For more information, contact Michele Jacangelo Quigley at 212-536-501)2 



Visit our Web site at htlpWwww.billboard.com 

Contact Sam Bell at 212-.536-1402'l-800-449-1402. 
E-mail: sbell@billboard.com 



New Kids, Meet A Slightly Older Kid 
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I HERE WAS A TIME, just 10 years ago, when 
the hottest act on the Hot 100 was New Kids On 
The Block. 

They racked up three No. 1 singles in loss than 
Lhi'ee years, had twit singles debut the same week, 
and collected nine consecutive top 10 singles. Then, 
.suddenly, it was over. Two months after "Tonight" 
peaked at No. 7 in September 
1990, "Let's Try It Again" 
topped out at No. 5.3. 

The following year, the Kids' 
fortunes had sunk .so low that 
they took to calling themselves 
NKOTB, so you wouldn't a.ssoci- 
ate them with those five teens 
from Boston who had been so 
popular back in the late '80s. 
The strategy almost worked, 
with "If You Go Away" peaking at No. Ui in March 
1992. But It was a case of too little, too late. 

The recent success of the Backstreet Boys and 
'N Sync has served to remind some of those heady 
days when the New Kids took In millions In concert 
grosses, but the biggest reminder of the New Kuls 
(lays is the song that enters The Blllboiird Hot 100 
this issue at No. 40, good enough to be the Hot Shot 
Debut. 

The artist is Joey .Mclntyre, a one-time New 
Kid. who becomes the only member of the grouj) to 
appear on the Hot 100 as a solo artist. The song 
that brings him hack is "Stay The Same." which is 
the first single to chart for C2, the new Sony im- 
print. 

It may have taken several years, but the timing 
sure seems right for Mclntyre to be back on the 
chart. His debut comes in the .same week that 'N 




Sync earns its biggest hit to date, as the commer- 
cial release of "(God Must Have Spent) A Little 
.More Time On You" (RCA) helps send that title 
zooming 21-8. That beats the .\o. 13 peak of the 
group's initial single, "I Want You Hack." Mcln- 
tyre's debut also comes during the first week that 
'N Sync and the Backstreet Boys are sharing 
berths In the top 10 of the Hot 
100. The latter's "All I Have To 
Give" slips 6-7. 

Look at HER; Whlle Cher's 
"Believe" (Warner Bros.) single 
moves to No. 2, becoming her 
biggest hit of the last 25 .years, 
her album of the same name 
jumps 12-7 on The Billboard 
200, making it her most suc- 
cessful solo set of all time. Her previous best was 
"Heart Of Stone." No. 10 in 1989. If you ccmsidcr 
the album output of Sonny & Cher. "Believe" is 
still her second-most-successful album of all time, 
bested only by the couple's first title to chart. 
"Look At Us" spent five weeks at No. 2 in 1965. 

Three to get ready: it was ll years and 11 
months ago that the first Trio album debuted on 
The Billboard 200. Emmylou Harris. Linda Ron- 
stadt. and Dolly I'arton return to the chart with 
the long-awaited follow-up, "Trio 11" (A.sylum), at 
No. (i4. The original album peaked at No. 6. 
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ALO EFFECT: Sarah McLachlan's "Angel" 
(.\rista) is up to No. 5, just two points below the 
peak of "Adia." the single's original A-side. "Angel" 
has been reissued on Its own. 
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Q YES! I need the latest music industry news every day! 
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